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SURVEY METHODOLOGY

Lake Research Partners designed and administered this online, phone, and text-to-
online survey between November 4 and December 4, 2019, and reached 976 working
age Latinos, including 385 who are foreign born. Of the total, 178 adults took the survey
in Spanish.

The sample was stratified by gender, age, education, country of origin, and US region to
reflect the demographic composition working age Latinos. Where there were slight
differences between our survey sample and the demographic we were trying to reach,
data were weighted accordingly.

In interpreting survey results, all sample surveys are subject to possible sampling error;
that is, the results of a survey may differ from those which would be obtained if the
entire population were interviewed. The size of the sampling error depends upon both
the total number of respondents in the survey and the percentage distribution of
responses to a particular question. For example, if 50% of respondents answered “Yes”
to a particular question, we can be 95% confident that the true percentage will fall
within 3.1% of this percentage, or from 46.9% to 53.1%. The table below represents the
estimated sampling error for different percentage distributions of responses. Of course,
the sampling error for sub-groups is greater.

Margin of Error
for Different Percentage Distributions and Different Sample Sizes

(95% confidence)
PERCENTAGES NEAR
Sample Size
1000 19 25 28 30 31 30 28 25 19
976 19 25 29 31 31 31 29 25 19
900 20 26 30 32 33 32 30 26 20
800 21 28 32 34 35 34 32 28 21
700 22 30 34 36 37 36 34 30 22
600 2.4 3.2 3.7 3.9 4.0 3.9 3.7 3.2 2.4

500 26 35 40 43 44 43 4.0 35 26
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UnidosUS
976 Latino Adults 18-70, including 385 Foreign Born
November 4 — December 4, 2019

Bilingual: English and Spanish FINAL WEIGHTED TOPLINE
GIG OTHER NOT
TOTAL WORKER EMPLOYED EMPLOYED
Weighted N= 900 366 309 305
Unweighted N= 976 388 356 312
Q1. Do you identify as
MBIE. . 50 55 49 43
FEMAIE ... 50 45 51 57
ONET e 0 0 0 0
Q2. What year were you born? {TERMINATE <18 OR OVER 70}
18-29 YRAIS .oeeiiiitteiet e 30 36 26 28
30-39 YEAIS ..oeiiieiiiiteee e 23 29 20 18
A0-49 YEAIS ....vviiiiieeiieeteee et 20 18 25 18
50-64 YEAIS ...coviiiiiiiiiiit et 22 17 27 24
65 and OlAEr .......coiiiiiiiiii e 5 1 1 13
18-24 YRAIS ..oceiiitieee et 18 25 13 17
25-29 YEAIS ..oeiiiei ittt 12 11 13 10
30-34 YEAIS ..oeeiiiiiiiiieeee e 13 17 11 10
35-39 YEAIS ..oeiiieiiiiie e 10 12 9 8
A0-44 YEAIS ....vvveeiiee ittt 12 11 16 10
A5-49 YEAIS ....ovieiiiei it 8 7 10 8
50-54 YEAIS ...eeiiiiiieiiee e 9 7 12 8
55-59 YEAIS ..oeiiiiiiiiie e 8 5 10 8
B0-64 YEAIS ...ooiieiiiiiteeeeee et 5 4 5 8
B5-69 YEAIS ...eiiiiiiiiiteeeeee e 3 1 1 6
TO-TA YEAIS ..ottt 2 0 0 5
75aNnd OlAEN ... 1 0 0 2
(Don’t kKnow /RefuSEd)......cccoiiiiiiiiiiiiieiee e 0 0 0 0
Q3. In which state do you live?
Region
NOMNEAST ...t 13 10 16 12
IMIAWEST ... 9 9 10 7
SOULN e 38 40 35 38
WBST ... 39 41 39 42
NEeW ENGIand ........ccoeiiiiiiiiiiii e 3 2 3 3
Middle ALIANTIC .........ueeiiiiiee e 10 7 13 9
East North Central..........ccccoviiiiiiiiiiiee e 7 7 8 5
West North Central...........coooeeiiiiiiiini e 2 2 2 2
SOUth ALTANTIC ...eeeiiiiie e 17 19 14 17
East South Central ..o 1 1 1 1
West South Central .........cooviieeiiiiie e 20 20 20 21
T80} 7= 1T o PP 11 14 10 12
PACITIC ...ttt 28 27 30 30

www.LakeResearch.com Washington, DC | Berkeley, CA | New York, NY
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GIG OTHER NOT
TOTAL WORKER EMPLOYED EMPLOYED
Weighted N= 900 366 309 305
Unweighted N= 976 388 356 312
Q4. What is your race or ethnicity? {TERMINATE IF NOT 3}
WHIEE e e 0 0 0 0
Black or African AMEriCaNn .........cccceeviiiiiiieiiee e 0 0 0 0
Hispanic or Latino .........ccccoovviiiiiiiiiie e 100 100 100 100
ASIAN AMETICAN ...eeviiieiiiiiiiiiee et 0 0 0 0
NAtIVE AMEFICAN .....uviiiiieei ittt e e 0 0 0 0
Pacific Islander AmMerican.........cccccovviiiiiieiiee e 0 0 0 0
Arab AMEFICAN .....ceviiiiiiiiiiei e 0 0 0 0
ORI e 0 0 0 0
Q5. What is the last year of schooling that you have completed?
1-11th Grade ..o 10 6 9 14
High School Graduate...........cccceeeiiiiiieiiiiiie e 45 48 45 43
Vocational or technical school............ccccccovviiiiiiiiiiini, 4 4 3 5
Some college but no degree ... 15 13 15 19
ASSOCIALE UEYIEE ...eiiiiiiiii ittt 8 9 8 7
4-year college graduate or bachelor's degree .................... 13 16 14 8
Graduate School or advanced degree...........ccoccveeviieeennnnne 5 5 6 3
Prefer NOtt0 @aNSWE ........oooeiiiiiiee e 1 0 1 1
Q6. What is your employment status?
Employed full time ........occueeiiiiii e 49 57 75 0
Employed part tiMe .......cc.eeeeiiiiieiiieee e 16 21 22 0
UNEMPIOYE .....ooiiiiiiii et 13 7 0 37
Homemaker or stay at home parent ...........coccceeeviiieeeinnnenn, 9 9 0 26
FUll time StUdeNt ........cooveiiiee e 3 3 0 9
Student and employed ... 1 0 3 0
L= 1= SRR 9 4 0 28

Q7. Many people in this economy perform work as an independent contractor, freelance worker, or online seller, or
do similar, on-demand work often referred to as a “gig work”. Some examples are Uber, Postmates, TaskRabbit,
Care.com, Handy, Rover or selling goods on Etsy and eBay. Have you ever performed any work as an independent
contractor, freelance worker, or gig worker?

R 0= N 41 100 0 26
N T 55 0 92 67
N[0 ] U1 =N 5 0 8 6

Q8. {IF Q7=2 OR 3} Have you ever considered, or would you ever consider, working as an independent contractor,
freelance worker, online seller, or gig worker?

N= 534 309 225
R 0= N 45 55 32
o T 41 32 54

[N\ [0 ] U1 13 13 14
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GIG OTHER NOT
TOTAL WORKER EMPLOYED EMPLOYED

Weighted N= 900 366 309 305

Unweighted N= 976 388 356 312

Q9. {IF Q7=1} In the past month, did you do any work as an independent contractor, freelance worker, online seller,
or gig worker?

N= 366 366 80
=TT 76 76 70
N O e 24 24 30
NOL SUIE ..t ra e ebaas 0 0 0

Q10. {IF Q9=1} . In the past month, how many different gigs or jobs did you do as an independent contractor,
freelance worker, online seller, or gig worker? For example, driving for Lyft and selling on Etsy in the same
month.[INSERT DROP DOWN 1-10]

Enter a number. If you are not sure please approximate.

= 276 276 56
L e aaaaaa 26 26 34
2O 24 24 19
G J PO 15 15 23
RN 12 12 4
S SR 7 7 4
< Z R 3 3 6
7 2R 3 3 0
. J R 1 1 0
LS TR 1 1 0
O T 2 2 0
MOre than 10 .....couuueiiiiiiieeeeee e 6 6 9
NOU SUIB ...t et e e eaaas 2 2 1

Q11. [IF Q9=1] On average, how many hours per week do you typically work as an independent contractor,
freelance worker, online seller, or gig worker?
Enter a number. If you are not sure please approximate.

= 276 276 0 56
(@Y1 gL SRR 10 10 10
B5 m 40 e 10 10 4
20 = 34 e 25 25 20
R S PR 8 8 4
d0 e 9 9 9
D m D e 17 17 19

L0150 [ G TR 20 20 34
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GIG OTHER NOT
TOTAL WORKER EMPLOYED EMPLOYED

Weighted N= 900 366 309 305

Unweighted N= 976 388 356 312

Q12. [IF Q7=1] Thinking back on the past 12 months, how many of those months did you work as an independent
contractor, freelance worker, online seller, or gig worker?
Select a number. If you are not sure please approximate.

= 366 366 80
O 14 14 23
L e 11 11 13
2 e 9 9 6
B e 13 13 11
B e 8 8 5
D 7 7 7
B i e 9 9 9
T e 3 3 4
B e 2 2 3
D e 2 2 1
L0 e 4 4 1
L e 1 1 1
PP PR PPPTPPRTPR 15 15 16
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GIG OTHER NOT
TOTAL WORKER EMPLOYED EMPLOYED

Weighted N= 900 366 309 305

Unweighted N= 976 388 356 312

Q13. [IF Q7=1 and Q12 >= 1] Thinking back on the last 12 months, how many different gigs or jobs did you do as
an independent contractor, freelance worker, online seller, or gig worker?
Enter a number. If you are not sure please approximate.

= 316 316 0 62
OVEE 20 . e 11 11 7
T0 - 20 i 10 10 9
D o D 19 19 25
s 6 6 4
B s 10 10 7
2 e 20 20 20
L s 24 24 28
O e e 1 1 0
NO GNSWEN ... et e e eaaas 0 0 0

Q14. {IF Q7=1 OR Q8=1} What is the main reason or reasons that you chose to do gig work, or to consider gig
work? {RANDOMIZE 1-10}

Select all that apply
N= 608 366 169 153

| prefer to set my own schedule ..., 31 27 36 32
| prefer to work for myself............ovevveviiiiiiiiieiiiiiieiainnns 28 26 30 27
To supplement income from a full-time job...............cccce.. 23 19 34 17
To cover an unexpected eXPeNnSe........ccccceveveveveveveieeeveceeen, 23 23 23 20
To cover expenses until my next paycheck ..............cccec... 22 23 23 16
To earn income while looking for work.............ccccoeeveeen. 21 21 17 28
To save for a big expense or life event (wedding, buying

A NOUSE, B1C.) cueiiiiiiiie e 18 15 23 12
To supplement income from a part-time job ...................... 18 16 20 17
To earn income to open a business and/or to support a

BUSINESS | OWN ..o 13 14 11 10
I couldn't find other WOrk ..........ccoiiiiiiiiiiiiieeee s 12 12 4 23
To earn income while | Study ..........oocoeeiiiiei i 11 12 10 14
OtNEI e 3 4 1 6

Q15. [IF Q14 = 8] Was that unexpected expense a medical expense or something else?
N= 137 82 38 31

A medical EXPENSE.......ccoiiiiiieiiiiiee e 37 37 44 24
SOMELhING ElSE ..cooviiiiiiie e 63 63 56 76
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GIG OTHER NOT

TOTAL WORKER EMPLOYED EMPLOYED
Weighted N= 900 366 309 305
Unweighted N= 976 388 356 312

Q16. {IF Q7=1} How do you typically find your gigs or contracts? {ALLOW MULTISELECT} [RANDOMIZE 1-5]
Select all that apply

N= 366 366 80
Online platforms and apps (Uber, TaskRabbit, GrubHub,

Y (o) USRI 42 42 36
Word Of MOULN........coiiiii e 38 38 30
Message boards and classified ads (Craiglist, Facebook

Marketplace, newspaper, etC.) .....cccocvveeriirreeiniieeennnn 32 32 25
Chat platforms (WhatsApp, WeChat, Facebook

Y [oTSIY=T o =T o SRR 23 23 14
Through a ServiCe agenCy.........cccceevviieeeiiiiieee e 16 16 16
OtNEI s 4 4 13

Q17. [IF Q7=1] Do you prefer working as an independent contractor, freelance worker, online seller, or gig worker,
or would you prefer a job with an employer who sets your schedule?

N= 366 366 80
Prefer gig WOIK ........eooiiii e 57 57 52
Prefer to have an employer who sets my schedule............. 30 30 28
NOT SUIE ... e 13 13 19

Q18. [IF Q7=1] Do you currently work enough as an independent contractor, freelance worker, online seller, or gig
worker to cover your basic expenses, or does this work not cover your basic expenses?

N= 366 366 80
Gig WOrK COVEIS EXPENSES .....vvviieiiiiiee et 49 49 38
Gig work does not Cover EXPENSES .......occvvveevriieeernieee e 42 42 51
NOT SUIE ....eeiiiiiiiiiiiiie e 9 9 12

Q19. {IF Q7=1} Over the past 12 months, about what percent of your household income came from gig or contract
work?

N= 366 366 80
LESS than 25%0 .cvveeeieiiieeeeee e 36 36 46
25 5000 . 23 23 13
LY 451 Y 19 19 16
T6-9900 ... 10 10 10
00 S 6 6 3

[0 ] U1 =N 5 5 11
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GIG OTHER NOT

TOTAL WORKER EMPLOYED EMPLOYED
Weighted N= 900 366 309 305
Unweighted N= 976 388 356 312

Q20. [IF Q7=1] Since you began work as an independent contractor, freelance worker, online seller, or gig worker,
have your wages or earnings increased, decreased, or stayed about the same?

N= 366 366 80
INCTEASEA......eeeiiiiee et r s 49 49 29
B CTod (=T= 1110 T 14 14 20
Stayed the SAME .......ooiii 31 31 40
NOL SUIE ..t ra e ebaas 7 7 11

Q21. [IF Q7=1] Since you began work as an independent contractor, freelance worker, online seller, or gig worker,
have your personal finances improved, gotten worse, or stayed about the same?

N= 366 366 80
IMPIOVEM .. 49 49 29
GOMEN WOISE .. 11 11 18
Stayed the SAME ..o 34 34 43
NOT SUIE ... e 6 6 10

Q22. [IF Q21 = 2] What do you think is the reason why your personal finances have gotten worse?
Please provide any insight

N= 41 41 14
....................................................................... 0 0 0
....................................................................... 0 0 0
....................................................................... 0 0 0
....................................................................... 0 0 0
....................................................................... 0 0 0
....................................................................... 0 0 0
....................................................................... 0 0 0
....................................................................... 0 0 0
....................................................................... 0 0 0
....................................................................... 0 0 0

Q23. [IF Q7=1] Since you began work as an independent contractor, freelance worker, online seller, or gig worker,
have you experienced any discrimination in this role?

N= 366 366 80
R 0= N 29 29 21
o T 60 60 63

[N\ [0 ] U1 11 11 16
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GIG OTHER NOT

TOTAL WORKER EMPLOYED EMPLOYED
Weighted N= 900 366 309 305
Unweighted N= 976 388 356 312

Q24. [IF Q23 = 1] Was that discrimination based on: [ALLOW MULTISELECT]
Select all that apply

N= 108 108 16
RACE ...t 38 38 39
At et ee e 37 37 22
GENAEN ..., 25 25 0
National Origin .........uvviiieee e 23 23 13
IMMIGration StatUS ..........eeeiiiiiiiiiiiiee e 22 22 4
Sexual orientation ..........cccceeiiiieieiiiiee e 18 18 20
DISADIILY ...eeeeieeiee e 14 14 22
OtNEI s 4 4 15

Q25. [IF Q7=1]Some workers in the US experience unfair labor practices in their jobs. This can include not being
paid for work completed, being asked to do work that is outside of their job description, being exposed to unsafe
working conditions, forced to work overtime, or subjected to abusive discipline and/or harassment, or any other
action by a superior that violates their rights as a worker. Since you began work as an independent contractor,
freelance worker, online seller, or gig worker, have your experienced any unfair labor practices in this role?

D = 32 32 26
o T 60 60 59
[\ [0 AT U1 N 9 9 14

Q26. [IF Q25=1] Could you provide any more information about unfair labor practices you have experienced as a
gig worker?

N= 115 115 21
....................................................................... 0 0 0
....................................................................... 0 0 0
....................................................................... 0 0 0
....................................................................... 0 0 0
....................................................................... 0 0 0
....................................................................... 0 0 0
....................................................................... 0 0 0
....................................................................... 0 0 0
....................................................................... 0 0 0
....................................................................... 0 0 0
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GIG OTHER NOT
TOTAL WORKER EMPLOYED EMPLOYED

Weighted N= 900 366 309 305

Unweighted N= 976 388 356 312

Q27. Overall, which one of the following best describes the situation with your finances these days?

Living comfortably ..........coooiiiiiiiiiiiii e 16 23 13 10
DOING OKAY ...ttt 36 36 43 25
JUSE GetING DY .. 29 26 31 31
Finding it difficult to get bY.........cooviiiiiie 13 11 9 22
[N @ CFISIS 1ottt 3 2 3 7
NOE SUIM ..t 3 3 1 5

Q28. Do you struggle to make your monthly payments like rent, utilities, car payments, and other bills?

Sruggle @0t ......ooo i 16 18 12 19
Struggle SOMEWhAL ........ccveeeiiiiiiieiie e 23 23 21 24
Struggle @ little .......cveeeeii 37 39 36 34
Do not struggle at all ............occveiiiiiiiei e 21 17 28 19
NOT SUIE ....uiiiiiiiiiiiiirir it 3 3 3 4

Q29. Suppose that you had a new emergency expense that costs $400. Based on your current financial situation,
how would you pay for this expense? {RANDOMIZE 1-8}

With money currently in my checking or savings account

OF With CaSh.......eviiiiiii e 23 20 29 17
Putiton acredit Card .........oocuvvieiiiieiiiii e 17 16 16 19
Borrow from a family or friend ...........cccooieiiiiciie 14 13 14 15
By working extra hours at my regular job.............cccccvvvnnnnes 11 14 13 4
By selling personal belongings.........ccccovveiiiiiiiiiiiecciie, 6 6 5 7
By participating in the gig economy (Uber, TaskRabbit,

GrubHub, €tC.) ..covviviiiiiiiii 5 9 4 3
Payday loan, deposit advance or overdraft...............cccoouueee. 4 7 3 3
Bank loan or line of credit..........cccccoviiiiiiiiiiieee 3 3 4 2
| would not be able to pay for the expense right now ......... 16 10 13 27
OtNEI e 1 0 1 1

Q30. [IF Q29 = 3] Would you be able to pay off that $400 on your next credit card payment cycle, or would you have
to pay that off over some time?

N= 150 60 50 58
Pay it off on my next Dill .........ccooiiiiii 36 43 29 38
Pay it off over Some time.........oeeiiiieiii e 61 51 71 58
NOU SUIE ...t 3 6 0 4

Q31. If you had a $400 emergency expense, how would that impact your ability to pay your other bills this month?

| would not be able to pay some bills ...........cccccoviiiiinnnen. 44 41 40 50
| would be able to pay all my bills ..., 43 48 49 32
NOU SUIE ... e 12 11 10 18
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GIG OTHER NOT

TOTAL WORKER EMPLOYED EMPLOYED
Weighted N= 900 366 309 305
Unweighted N= 976 388 356 312

Q32. [IF Q29=2-10] What are the top three biggest barriers in your life to being able to save for emergency
expenses? [RANDOMIZE 1-8]
Select up to three

N= 696 293 221 252
HOUSING COSES....oiiiiiiiiiiiiiiie et 44 43 a7 42
LOW WEAES ...ttt ettt e a e e eenneaas 34 30 40 31
Creditcard debt........cooooeiiiiiiii i, 33 34 32 35
Health Care COStS .....uuvviiiiiiiic e 23 24 20 25
Carloans.......cooooiiii i, 21 23 25 16
StUENE [0ANS ..o 12 11 15 8
Childcare COSES.....ccooieiiieiiie e, 12 17 10 6
Payday 10anS...........uuuiiiiiiiiiiiiiiiiiiiiieiieeee e 10 14 7 7
O hEr e, 5 3 5 10
NOT SUIB ... e 9 7 6 14

Y S it e 78 84 81 70
o T 19 11 18 25
[\ [0 AT U1 N 3 4 2 5

Q34. {IF Q33=2} Does not having access to a checking or savings account keep you from participating in the gig
economy?

N= 167 41 55 78
R 0= N 20 26 24 14
N T 56 72 47 55
[N\ [0 ] U1 24 2 29 30

Q35. In the past 12 months, did you access a bank account in any of the following ways? {RANDOMIZE 1-5}
{ALLOW MULTISELECT}

Select all that apply
Using a mobile phone, including a bank app ..........ccceeun.e. 49 51 57 40
Using an ATM or bank KioSK ..............eevvveieiiiiiiiiiniiiiiniiinin, 49 52 55 40
Using a computer or tablet, including a bank app............... 36 38 38 33
Visiting a bank teller ... 35 35 38 30
Calling the Bank ..o 19 27 15 18
OtNEE s 2 1 1 3
| did not access a bank account in the past 12 months...... 10 7 8 14

NOE SUIE . it a b 5 3 4 7
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GIG OTHER NOT
TOTAL WORKER EMPLOYED EMPLOYED

Weighted N= 900 366 309 305

Unweighted N= 976 388 356 312

Q36. Here are some goods or items that some people have and others do not. Please select all of the items that
you currently own or have access to: {RANDOMIZE 1-4} {ALLOW MULTISELECT}
Select all that apply

SMArPRONE.......eeiiiiiiie e 84 79 90 86
Bank aCCoUNt ........c.cuviiiiee e 74 74 80 68
Gl e 65 66 71 57
(000] 001 o1V 1 (= S PSSP 64 67 68 62
NONE Of tNESE .....viiiiiiiiiii e 3 3 1 4

Q37. If you were to apply for a credit card loan, car loan, or small business loan today, how confident are you that
your application would be approved?

Very CONFIAENt ........uvveiiiiieeiieeeieieiee e nenrnrnees 26 29 28 19
Somewhat confident........cccooeeiiiiiiiiiie e, 24 30 21 20
Alittle confident........ccoooe i 18 17 18 17
Not at all confident ............oveiiiiiiiii e, 26 18 27 36
[N L0 BT U | = 6 5 6 8

Q38. [IF Q37=2-5] Here are some barriers some people experience when trying to get a loan. Which of the following
affect your ability to apply for and be approved for a loan? [RANDOMIZE 1-8]
Select all that apply

N= 666 258 221 248
Bad Credit........ovviiiieie e 37 35 38 36
Lack of credit hiStOry .........ccooviiiiiiiiiiii e 31 31 34 27
Lack of collateral ...........cccvviiiiiiiiiiic e 22 23 20 22
Don't meet minimum loan size requirements....................... 21 24 16 25
Lack of trust in financial inStitutions ............ccccovevviere e, 14 14 14 12
It's confusing and difficult to navigate ...........cccccovvveeennnnen, 12 15 11 10
Language Darriers ............uuuuvuueirieieieiiiiiiieieiniereinenrnennn.. 7 11 5 5
Not having the right identification documents........................ 7 10 4 7
OhEr e 11 8 10 14
Q39. Do you have at least one credit card?
Y S e eees 67 75 68 59

NO e 33 25 32 41
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GIG OTHER NOT
TOTAL WORKER EMPLOYED EMPLOYED
Weighted N= 900 366 309 305
Unweighted N= 976 388 356 312
Q40. How many people live in your household?
L —————————— 14 12 13 16
2 e 24 24 24 24
PR PR 22 26 21 18
A e aaa e 21 21 24 18
D e 10 8 9 12
5SS 5 5 5 8
T e aras 1 1 1 2
8 OF MOTE ... e e 3 1 3 3

D e e 10 4 2 25
L s 38 39 35 42
2 e 37 42 45 23
G TSP 9 11 11 6
s 3 2 5 2
LS TP 1 2 1 1
[ TSRS 0 0 0 0
2PN 0 0 0 0
I o] g 1 o] (=IO 0 1 0 1

Q42. How many children do you have in your household under 18 years old?
Please enter a number

0 e e 50 42 53 57
L s 23 30 21 17
2 et 16 19 17 13
G TP 6 4 6 8
s 2 2 2 3
LS TP 1 0 1 1
[ TN 0 1 0 0
7 2PN 0 0 0 0
I o1 g 1 o] (=P 0 1 0 0
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GIG OTHER NOT
TOTAL WORKER EMPLOYED EMPLOYED

Weighted N= 900 366 309 305

Unweighted N= 976 388 356 312

Q43. [IF Q42 = CHILDREN] In the past 12 months, have you applied for nutritional assistance for your children or
dependents (ie: SNAP, EBT, WIC, etc)?

N= 449 212 144 132
Y S ettt 34 38 31 36
N O ettt 58 58 60 52
| do not have children or dependents............ccccevcieeeiniineens 6 3 8 8
NOE SUIM ..t 2 2 1 4

Q44. [IF Q42 = CHILDREN] In the past 12 months, have you applied for healthcare assistance for your children or
dependents (ie: Medicaid, CHIP, etc.)?

N= 449 212 144 132
Y S ettt 41 41 40 43
N O ettt e 51 54 51 45
| do not have children or dependents...........ccccceviieeeiiiineene 7 5 9 9
NOT SUIE ....uiiiiiiiiiiiiirir it 1 1 1 3

Q45. What are the biggest costs your household is currently experiencing? [RANDOMIZE 1-8]
Select all that apply

Housing (rent or MOortgage) .......coooveeeeriiieeeiniieee e 59 56 64 58
Food and NECESSILIES ........cvvrvrriiirieie e 42 43 39 43
UIIEIES ... 36 35 34 39
DL . 30 31 29 34
Transportation COSES......ccuiuuiieiiiiieeiiiiie e 17 17 16 16
Entertainment and non-essentials ............ccccceviiiiiereinnnenn, 9 12 7 8
Sending money to family abroad .............ccccoiiiiiii 8 10 8 4
ChildCare .......oocvviiiii e 7 12 6 4
L 11 =T SRR 6 3 7 8
NOE SUIME ..o 6 6 5 8
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GIG OTHER NOT
TOTAL WORKER EMPLOYED EMPLOYED
Weighted N= 900 366 309 305
Unweighted N= 976 388 356 312

The remaining questions are for statistical purposes only.

Q46. In which of the following ranges does your total annual household income fall, before taxes?
Q47. [IF REFUSED OR DON'T KNOW] Could you indicate if your annual household income is below or above 50
thousand dollars?

Below 25 thousand............ccoceeieeiiiiieiiiiiie e, 29 21 24 40
Between 25 and 50 thousand ...........cccoeeeeivviiiiiiieeeeeeeennne, 31 35 32 25
Between 50 and 75 thousand ...........cccooeeeeivvvviiieieeeeeeeennne, 19 21 23 12
Between 75 and 100 thousand ...........cccooeevviveviiiieeneeeeeeeennen, 9 10 9 7
Between 100 and 125 thousand ..........ccoeeevvevviieeieeeeeeeennenn, 4 5 4 2
Between 125 and 150 thousand ..........ccocoeovvvevviiieeieeeeeeeennnnn, 2 2 3 1
More than 150 thousand .............cooevvvieiiiieeeiieiieee e, 2 2 2 2
NOU SUIB ..t e e eaaas 5 4 2 11
Below 50 Thousand ...........ccceeveeiiiiieiiiiie e, 60 57 57 67
50 ThouSand OF MOIE.......eiiieiiiieeiieeee e 36 40 42 25
NOU SUIB .. et e e eaaas 4 3 1 8

Q48. What is your zip code?

Q49. In what country were you born? {INSERT DROPDOWN}

United States of AMEriCa .....ccoeeevvvveeiiieeiieeieeeeee e, 46 46 47 44
1Y (o o R 25 26 24 26
PUEIO RICO.. ..o e 5 3 4 7
(1T o 7= 4 3 2 8
Domincan RePUDIIC ..........cooiiiiiiiiiii e 3 4 3 2
(©00] (0] 111 o 1= 2 3 2 2
L IS Y= 11772 1o [0 2 2 3 1
(U= (=10 4T 1 F= 2 2 2 2
o1 UF=To (o GO 2 0 4 0
[ (0T 0 [ 7= 1= 1 1 1 2
P OIU e s 1 2 1 0
VL Sy VL= F- 1 2 1 1
ATGENTINGA ...t 1 1 2 0
(@] 1 a1 S 1 1 0 2
NICAFAGUA ... veeeeeiieiee et 1 1 0 1
(O 1 1 1 1 0 0
(O001S) 7= T 2 4 [o7- 0 1 0 0
Panama ... ... 0 1 0 0
SPAIN «eeee e 0 0 0 0
Y- V4 | 0 0 0 0
Equatorial GUINEA .........c.eeeiiiiiiiiiiiiiee e 0 0 0 0
[ L0100 |11 [oF= 0 0 0 0
UFUQUBLY .. nnnnnnnnnes 0 0 0 0
L2701V = U 0 0 0 0
ParagUay ..........ueverermmmmmreririieiirerererrererererererer e 0 0 0 0
[ =V 0 0 0 0
SUIMNAIME ...ttt e e e e e s e e et e e e e e s e e eraba s 0 0 0 0
POFUGAL ..o 0 0 0 0



UnidosUS — November 2019

GIG OTHER NOT
TOTAL WORKER EMPLOYED EMPLOYED
Weighted N= 900 366 309 305
Unweighted N= 976 388 356 312
49. NET Foreign-born
USA (w/Puerto Rico & uncollected) ..........cccoocvvveiniiinennnn 51 49 52 52
FOreign-Born ... 49 51 48 48
Q50. {IF Q49=NOT USA} How long have you lived in the United States?
N= 451 191 152 153
LeSS than 5 YEarS ......ccoocuiiiiiiiiii e 11 12 7 13
Between 5 and 10 YEarsS .......ccccveiiiieeeiiiiie e 13 17 9 13
Between 11 and 15 YEArS .....ccevvviiieieiiiiiee e 9 14 5 4
More than 15 YEArS .......ccuvviiiiiiiie e 67 57 79 69

Q51. [IF Q49=NOT USA] How many children under 18 do you have who were born in the United States?
Select one for each

N= 451 191 152 153
D e e a e e 51 45 53 51
R PRRRR 23 24 24 18
2 e e e e e ae s 16 20 12 16
R SRR 7 7 7 7
e e e e e 3 2 1 6
LS SRR 1 1 2 1
SRR 0 0 0 0
T OF IMOFE ..ttt e e e e e e e e e rnr s 0 1 0 1
Language of interview
ENGlISN....oeiiii 79 81 77 80

SPANISN .. 21 19 23 20



DEFINITIONS OF CREATED VARIABLES

EMPLOYMENT STATUS

e EMPLOYED Respondents who report working full or part time, or report being a
full-time student and employed

e NOT EMPLOYED Respondents who report being unemployed, a homemaker, a
full-time student, or retired

EDUCATION
e H.S./Less Respondents with no more than a high school diploma.

® Post-H.S. Respondents with some post high school education, such as technical
or vocational school or some college education.

® Non-college grad Respondents who do not have a 4-year college diploma.

e College graduate or post-grad Respondents with a 4-year college degree or more.

e 4-year college grad Respondents with a 4-year college diploma.

® Post graduate Respondents with an advanced degree beyond a 4-year college
degree.

EDUCATION/GENDER
® Non-college men Male respondents who do not hold a 4-year college degree.

® Non-college women Female respondents who do not hold a 4-year college
degree.

® College men Male respondents who hold a 4-year college degree.

® College women Female respondents who hold a 4-year college degree.




UNIDOS US - GIG ECONOMY -- NATIONWIDE -- DECEMBER 2019

GENDER AGE AGE GENDER /AGE
Under 40 & Under Men Women Men Women
TOTAL | Men | women| 40 over 30 | 30-39] 40-49| s0-64| <40 <40 40+ 40+
7.EVER PERFORMED Yes 41% | 45% | 36% | 50% | 30% | 49% | 51% | 36% | 31% | 59% | 42% | 32% | 28%
xggﬁ :s- "GIG No 55% | 49% | 60% | 45% | 66% | 45% | 44% | 1% | 66% | 36% | 52% | 62% | 70%
Not sure 5% 6% 2% 5% 4% 6% 5% 4% 3% 5% 6% 6% 2%
GIG WORKER / Gig worker Employed 32% | 37% | 27% | 41% | 22% | 39% | 44% | 27% | 21% | 51% | 32% | 23% | 19%
EMPLOYMENT STATUS [ g;
Gig worker Not employed | gg, 8% | 10% 9% 9% | 10% 7% 9% 9% 7% | 10% 9% 9%
Not gig worker Employed | 5,y 31% 33% 27% 38% 27% 26% 2% 1% 22% 30% 39% 36%
g;‘p?c"gy g’;orker Not 23% | 10% | 27% | 18% | 28% | 18% | 18% | 19% | 25% | 14% | 22% | 23% | 34%
GIG WORKER / GENDER | Gig worker Men 22% | 45% 27% | 18% | 24% | 31% | 17% | 21% | 59% 32%
Gig worker Women 18% 36% 23% 13% 25% 20% 19% 10% 42% 28%
Not gig worker Men 25% 49% 16% 34% 15% 19% 29% 35% 36% 62%
Not gig worker Women 30% 60% 28% 31% 31% 26% 32% 31% 52% 70%
GIG WORKER / REGION | Gig worker Northeast 4% 4% 4% 5% 3% 5% 5% 4% 2% 6% 4% 2% 3%
Gig worker Midwest 2% 3% 5% 6% 2% 7% 4% 2% 1% 5% 7% 1% 2%
Gig worker South 16% | 19% | 13% | 10% | 13% | 18% | 21% | 15% | 13% | 24% | 15% | 14% | 11%
Gig worker West 17% | 19% | 14% | 20% | 13% | 19% | 20% | 15% | 14% | 24% | 16% | 15% | 12%
Not gig worker Northeast | - g0, 8% 9% 6% | 119% 6% 6% | 11% | 10% 3% 9% | 12% 9%
Not gig worker Midwest 5% 5% 4% 5% 5% 4% 5% 4% 4% 6% 4% 5% 5%
Not gig worker South 20% | 18% | 23% | 17% | 25% | 17% | 17% | 26% | 23% | 14% | 10% | 22% | 28%
Not gig worker West 21% | 19% | 24% | 17% | 26% | 18% | 15% | 20% | 29% | 13% | 20% | 24% | 28%
GIG WORKER / AGE Gig worker Under 40 26% | 28% | 24% | 50% 29% | 51% 59% | 42%
Gig worker 40 & over 14% 17% 12% 30% 36% 31% 32% 28%
Not gig worker Under 40 | - 5400 | 1705 | 30% | 45% 5% | 44% 36% | 52%
Notgigworker40 & over | 510 | 5500 | 309 66% 61% | 66% 62% 70%
GIG WORKER / GENDER | Gig worker Men <40 14% |  28% 27% 24% | 31% 59%
IAGE -
Gig worker Women <40 12% 24% | 23% 25% | 20% 42%
Gig worker Men 40+ 8% 17% 18% 17% 21% 32%
Gig worker Women 40+ 6% 12% 13% 19% | 10% 28%
Not gig worker Men <40 9% 17% 16% 15% 19% 36%
Efé gig worker Women 15% 30% | 28% 31% | 26% 52%
Not gig worker Men 40+ 16% 32% 34% 29% 35% 62%
?gi gig worker Women 15% 30% 31% 2% | 31% 70%
Count 900 450 450 477 423 270 207 180 198 217 260 233 190
RESEARCH ANALYSIS BY LAKE RESEARCH PARTNERS

Washington , DC (202) 776-9066 | Berkeley, CA (510) 286-2097
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REGION REGION
East West
Northea| Midwes Middle North South South | Mounta
TOTAL st t South West Atlantic| Central | Atlantic| Central in Pacific
7.EVER PERFORMED Yes 41% 30% 42% 42% 42% 30% 42% 45% 39% 50% 39%
wggi EAFS' "GIG No 55% | 63% | 53% | 53% 53% 65% 52% 50% | 56% | 47% | 56%
Not sure 5% 7% 5% 5% 4% 6% 6% 5% 5% 3% 5%
GIG WORKER / Gig worker Employed 32% 27% 34% 35% 30% 28% 36% 38% 32% 33% 29%
EMPLOYMENT STATUS | G
Gig worker Not employed] gy, 4% 8% 7% 13% 2% 6% 7% 8% 17% 11%
Not gig worker Employed
329% 38% 34% 29% 32% 40% 33% 27% 31% 27% 34%
Not gig worker Not 0 0 9 o o B o ® o 9 0
employed 23% 25% 19% 24% 22% 25% 19% 24% 25% 20% 22%
GIG WORKER / GENDER | Gig worker Men 22% 16% 15% 24% 24% 13% 15% 26% 24% 30% 22%
Gig worker Women 18% 15% 27% 18% 18% 16% 27% 19% 15% 20% 17%
Not gig worker Men 25% 29% 30% 23% 24% 32% 29% 22% 24% 18% 26%
Not gig worker Women 30% 34% 23% 30% 30% 32% 23% 29% 31% 29% 30%
GIG WORKER / REGION | Gig worker Northeast 4% 30% 30%
Gig worker Midwest 4% 42% 42%
Gig worker South 16% 42% 45% 39%
Gig worker West 17% 42% 50% 39%
Not gig worker Northeast 8% 63% 65%
Not gig worker Midwest 5% 530 5206
Not gig worker South 20% 53% 50% 56%
Not gig worker West 21% 53% 47% 56%
GIG WORKER / AGE Gig worker Under 40 26% 21% 33% 27% 26% 20% 30% 31% 23% 30% 25%
Gig worker 40 & over 14% 9% 9% 15% 16% 9% 11% 14% 16% 20% 14%
Notgig workerUnder 40 | 5400 | o506 | 289 | 23% | 23% | 27% | 25% | 19% | 28% | 16% | 26%
Notgigworker 40 & over | g0 | 55 26% 30% 30% 38% 27% 32% 27% | 31% | 30%
GIG WORKER / GENDER | Gig worker Men <40 14% 12% 12% 15% 15% 11% 11% 19% 12% 20% 13%
IAGE "
Gig worker Women <40 12% 9% | 21% | 11% | 12% 9% | 19% | 12% | 10% | 10% | 12%
Gig worker Men 40+ 8% 4% 3% 9% 10% 2% 4% 7% 12% 10% 9%
Gig worker Women 40+ 6% 5% 6% 6% 6% 7% 7% 7% 5% | 10% 5%
Not gig worker Men <40 9% 6% 15% 9% 8% 7% 14% 6% 12% 11%
2‘;’5 gig worker Women 15% 19% 13% 14% 15% 20% 11% 13% 17% 16% 14%
Not gig worker Men 40+ 16% 23% 15% 14% 15% 25% 15% 16% 13% 18% 15%
Zlgi gig worker Women 15% 15% 11% 16% 15% 13% 12% 16% 15% 13% 16%
Count 900 118 82 345 355 91 64 155 182 100 255

RESEARCH ANALYSIS BY LAKE RESEARCH PARTNERS
Washington , DC (202) 776-9066 | Berkeley, CA (510) 286-2097
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REGION / GENDER EDUCATION
College
graduat
Northea| Non- eor 4-year Post-
Northea st Midwes| South South West West H.S. Post H.| college post- | College | graduat
TOTAL | stMen | Women| tMen Men Women Men Women| /Less S. grad grad grad e
7.EVER PERFORMED Yes 41% | 32% | 29% | 30% | 49% | 35% | 49% | 36% | 40% | 40% | 40% | 46% | 48% | 42%
wggﬁ é*RSH GG No 55% | 58% | 67% 60% | 47% 60% | 47% 60% | 55% | 56% | 55% | 52% | 50% | 57%
Not sure 5% | 10% 4% | 10% 4% 5% 4% 4% 6% 4% 5% 2% 3% 1%
GIG WORKER / Gig worker Employed 32% | 28% | 25% | 24% | 41% | 29% | 39% | 21% | 31% | 28% | 30% | 42% | 44% | 37%
EMPLOYMENT STATUS [ i
Gig worker Not employed| g, 3% 4% 6% 8% 6% 10% 15% 9% 12% 10% 4% 4% 5%
Notgig worker Employed| 500 | 3805 | 305 39% 29% 29% 29% 35% 31% 31% | 31% | 37% | 34% | 44%
g?]‘p?c')g é"(’f'ker Not 23% | 20% | 29% 21% 18% | 31% 18% 25% | 24% | 25% | 25% 15% 16% 13%
GIG WORKER / GENDER | Gig worker Men 22% | 32% 30% | 49% 49% 24% | 18% | 22% | 24% | 22% | 29%
Gig worker Women 18% 29% 35% 36% 15% 22% 17% 22% 25% 12%
Not gig worker Men 25% | 58% 60% | 47% 47% 25% | 19% | 23% | 32% | 30% | 39%
Not gig worker Women 30% 67% 60% 60% | 30% | 36% | 32% | 19% | 20% | 18%
GIG WORKER / REGION | Gig worker Northeast 4% 32% 29% 4% 4% 4% 4% 5% 3%
Gig worker Midwest 4% 30% 3% 5% 3% 6% 7% 2%
Gig worker South 16% 49% | 35% 15% 16% | 15% | 20% | 19% | 22%
Gig worker West 17% 49% | 36% | 18% | 14% | 17% | 15% | 17% | 12%
Not gig worker Northeast [ g0 | 5gor | 6794 9% 9% 9% % 8% 2%
Not gig worker Midwest 5% 60% 4% 6% 5% 5% 4% 7%
Not gig worker South 20% 47% 60% 17% 24% 19% 25% 23% 28%
Not gig worker West 21% 7% | 60% | 25% | 17% | 22% | 16% | 15% | 17%
GIG WORKER / AGE Gig worker Under 40 26% | 24% | 19% | 24% | 30% | 23% | 29% | 23% | 24% | 30% | 26% | 29% | 32% | 19%
Gig worker 40 & over 14% 8% | 11% 6% | 19% | 12% | 19% | 13% 16% 9% 14% | 17% | 15% | 22%
Not gig worker Under 40 | 50, 12% 38% 30% 18% 29% 16% 30% 21% 30% 24% 23% 22% 25%
Notgig worker 40 & over | - 5100 | 404 29% | 30% 29% 31% 31% 30% 34% 26% | 31% | 29% | 28% | 32%
GIG WORKER / GENDER | Gig worker Men <40 14% | 24% 24% | 30% 29% 14% 13% | 14% | 16% | 17% | 13%
IAGE .
Gig worker Women <40 12% 19% 23% 23% 9% | 17% | 129% | 13% | 16% 6%
Gig worker Men 40+ 8% 8% 6% | 19% 19% 10% 5% 8% 9% 6% 16%
Gig worker Women 40+ 6% 11% 12% 13% 6% 5% 5% 9% | 10% 6%
Not gig worker Men <40 9% 12% 30% 18% 16% 8% 8% 8% 12% 11% 17%
Not gig worker Women o o o o o 0 o o o
<20 15% 38% 29% 30% | 13% | 21% | 16% | 10% | 11% 8%
Not gig worker Men 40+ | 1500 | 4605 30% | 29% 31% 17% | 11% | 15% | 20% | 19% | 22%
?gi gig worker Women 15% 29% 31% 30% | 17% | 15% 16% 9% 9% 10%
Count 900 59 59 41 173 173 177 177 492 242 734 161 119 42

RESEARCH ANALYSIS BY LAKE RESEARCH PARTNERS
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EMPLOYMENT
EDUCATION /GENDER STATUS EMPLOYMENT STATUS
Homem
aker or
Non- Non- Not Employ | Employ stay at
college | college | College | College | Employ| employ| ed full | ed part | Unempl| home
TOTAL men women men women ed ed time time oyed parent | Retired
7.EVER PERFORMED Yes 41% | 46% | 34% | 42% | 52% | 48% | 26% | 47% | 52% | 22% | 40% | 16%
wggi ;;- "GIG No 55% | 48% | 62% | 55% | 46% | 48% | 67% | 49% | 4a% | 70% | 58% | 75%
Not sure 5% 6% 4% 3% 1% 2% 6% 4% 3% % 2% 9%
GIG WORKER / Gig worker Employed 32% | 37% | 23% | 38% | 48% | 48% 7% | 52%
EMPLOYMENT STATUS | ;i
Gig worker Not employed | gg, 9% | 11% 3% 5% 26% 22% | 40% | 16%
Notgig worker Employed | go0 | 705 | 349 | 43% | 28% | 48% 49% | 44%
gr?]'p?ég orker Not 23% | 20% | 28% | 12% | 19% 67% 70% | s8% | 75%
GIG WORKER / GENDER | Gig worker Men 22% | 46% 22% 28% | 12% | 29% | 25% | 14% 4% | 13%
Gig worker Women 18% 34% 52% | 20% | 14% | 18% | 27% 8% | 35% 3%
Not gig worker Men 25% 48% 55% 23% 27% 27% 15% 28% 3% 48%
Not gig worker Women 30% 62% 46% 25% 40% 22% 30% 42% 55% 27%
GIG WORKER / REGION | Gig worker Northeast 4% 4% 4% 4% 5% 5% 1% 5% 6% 2% 3%
Gig worker Midwest 4% 2% 4% 4% 9% 5% 2% 2% 8% 1% 3% 1%
Gig worker South 16% | 19% | 12% | 18% | 23% | 20% 8% | 21% | 18% 6% | 13% 4%
Gig worker West 17% | 20% | 14% | 15% | 16% | 18% | 15% | 17% | 20% | 13% | 21% | 11%
Not gig worker Northeast | g, 8% 9% 5% 9% 8% | 10% 7% 7% | 10% 6% | 11%
Not gig worker Midwest 5% 5% 5% 7% 1% 5% 5% 5% 5% 4% 7% 6%
Not gig worker South 20% | 15% | 23% | 28% | 19% | 17% | 27% | 17% | 18w | 30% | 23% | 29%
Not gig worker West 21% 20% 25% 14% 17% 19% 25% 20% 14% 26% 22% 29%
GIG WORKER / AGE Gig worker Under 40 26% | 29% | 23% | 27% | 32% | 33% | 14% | 32% | 38% | 11% | 26%
Gig worker 40 & over 14% 17% 11% 15% 21% 15% 12% 16% 15% 11% 14% 16%
NotgigworkerUnder40 | o490 | 1696 | 319% | 21% | 24% | 21% | 20% | 21% | 19% | 37% | 36% 1%
Notgigworker 40&over | g0 | 3705 | 310 | 34% | 22% | 2% | 30% | 28% | 25% | 33% | 22% | 73%
GIG WORKER / GENDER | Gig worker Men <40 14% | 29% 27% 19% 5% | 19% | 19% % 3%
IAGE "
Gig worker Women <40 12% 23% 32% | 14% 9% | 13% | 19% 4% | 23%
Gig worker Men 40+ 8% | 17% 15% 9% 6% | 10% % % 1% | 13%
Gig worker Women 40+ 6% 11% 21% 6% 6% 6% 8% 4% | 12% 3%
Not gig worker Men <40 9% 16% 21% 8% 10% 10% 3% 15% 3% 1%
';‘28 gig worker Women 15% 31% 24% | 13% | 19% | 11% | 16% | 22% | 33%
Not gig worker Men 40+ 6% | 31% 34% 15% | 18% | 17% | 12% | 13% 46%
2‘81 gig worker Women 15% 31% 22% | 11% | 21% | 11% | 13% | 20% | 22% | 27%
Count 900 355 380 94 67 595 305 440 145 113 79 85
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7.EVER
PERFORMED
WORK AS "GIG
EMPLOYMENT STATUS / GENDER WORKER" GIG WORKER / EMPLOYMENT STATUS GIG WORKER / GENDER
Gig Not gig
Not Gig worker | Not gig [ worker
Employ Not employ worker Not worker Not Gig Gig Not gig | Not gig
Employ ed employ ed Employ| employ| Employ| employ| worker | worker | worker | worker
TOTAL | ed Men| Women| ed Men| Women Yes No ed ed ed ed Men Women Men Women
7.EVER PERFORMED Yes 41% | 52% | 43% | 28% | 25% | 100% 100% | 100% 100% | 100%
wggi ;;- "GIG No 550% | 44% | 53% | 64% | 70% 100% 100% | 100% 100% | 100%
Not sure 5% 4% 4% 9% 5%
GIG WORKER / Gig worker Employed 32% | 52% | 43% 78% 100% 82% |  73%
EMPLOYMENT STATUS | G;
Gig worker Not employed | gg, 28% | 25% | 22% 100% 18% | 27%
Notgig worker Employed | o0 | 4405 | 539 58% 100% 62% | 55%
Not gig worker Not
employed 23% 64% | 70% 2% 100% 38% | 45%
GIG WORKER / GENDER | Gig worker Men 22% | 52% 28% 55% 58% | 45% 100%
Gig worker Women 18% 43% 25% | 45% 22% | 55% 100%
Not gig worker Men 25% 44% 64% 45% 49% 41% 100%
Not gig worker Women 30% 53% 70% 55% 51% 59% 100%
GIG WORKER / REGION | Gig worker Northeast 4% 5% 5% 1% 1% | 10% 11% 5% 9% 11%
Gig worker Midwest 4% 3% 6% 2% 2% 9% 10% 8% 6% | 13%
Gig worker South 16% | 20% | 18% | 10% 6% |  40% 2% | 31% 2% | 37%
Gig worker West 17% | 21% | 13% | 14% | 15% | 41% 37% | 56% 43% | 39%
Not gig worker Northeast | g, % 8% 9% | 10% 15% 16% | 14% 15% | 15%
Not gig worker Midwest 5% 5% 4% 6% 4% 9% 10% 8% 11% 7%
Not gig worker South 20% | 16% | 18% | 23% | 30% 37% 35% | 41% 36% | 39%
Not gig worker West 21% 16% 22% 25% 26% 39% 39% 38% 37% 40%
GIG WORKER / AGE Gig worker Under 40 26% | 35% | 30% | 12% | 15% | 65% 68% | 53% 63% | 67%
Gig worker 40 & over 14% 17% 13% 15% 10% 35% 32% 47% 37% 33%
Notgig worker Under 40 | 5400 | 1505 | 28% | 23% | 33% 43% 4a% | 42% 35% | 50%
Notgigworker 40 & over 100 | 5g05 | 250 | 4106 | 37% 57% 56% | 58% 65% | 50%
GIG WORKER / GENDER | Gig worker Men <40 14% | 35% 12% 35% 39% | 20% 63%
IAGE .
Gig worker Women <40 12% 30% 15% | 30% 20% | 33% 67%
Gig worker Men 40+ 8% | 17% 15% 20% 19% | 25% 37%
Gig worker Women 40+ 6% 13% 10% | 15% 13% | 22% 33%
Not gig worker Men <40 9% | 15% 23% 16% 17% | 14% 35%
';‘28 gig worker Women 15% 28% 33% 28% 27% | 28% 50%
Not gig worker Men 40+ 16% | 28% 1% 29% 32% | 26% 65%
2‘81 gig worker Women 15% 25% 37% 27% 24% | 32% 50%
Count 900 319 276 131 174 366 492 286 80 286 206 202 163 223 269
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TOTAL

GIG WORKER / REGION

GIG WORKER / AGE

Gig
worker
South

Gig
worker
West

Not gig

worker

Northea|
st

Not gig

worker

Midwes
t

Not gig
worker
South

Not gig
worker
West

Gig
worker
Under

40

Not gig

worker

Under
40

Not gig
worker
40 &
over

Gig
worker
40 &
over

7.EVER PERFORMED
WORK AS "GIG
WORKER"

Yes

41%

100%

100%

100%

100%

No

55%

100%

100%

100%

100%

100% 100%

Not sure

5%

GIG WORKER /
EMPLOYMENT STATUS

Gig worker Employed

32%

83%

70%

82%

71%

Gig worker Not employed

9%

17%

30%

18%

29%

Not gig worker Employed

32%

60%

64%

55%

59%

59% 57%

Not gig worker Not
employed

23%

40%

36%

45%

41%

41% 43%

GIG WORKER / GENDER

Gig worker Men

22%

58%

58%

54%

58%

Gig worker Women

18%

42%

42%

46%

42%

Not gig worker Men

25%

46%

56%

44%

44%

36% 52%

Not gig worker Women

30%

54%

44%

56%

56%

64% 48%

GIG WORKER / REGION

Gig worker Northeast

4%

11%

9%

Gig worker Midwest

4%

11%

6%

Gig worker South

16%

100%

39%

42%

Gig worker West

17%

100%

39%

44%

Not gig worker Northeast

8%

100%

14% 16%

Not gig worker Midwest

5%

100%

11% 8%

Not gig worker South

20%

100%

38% 37%

Not gig worker West

21%

100%

38% 39%

GIG WORKER / AGE

Gig worker Under 40

26%

63%

62%

100%

Gig worker 40 & over

14%

37%

38%

100%

Not gig worker Under 40

24%

39%

52%

44%

43%

100%

Not gig worker 40 & over

31%

61%

48%

56%

57%

100%

GIG WORKER / GENDER
IAGE

Gig worker Men <40

14%

36%

35%

54%

Gig worker Women <40

12%

27%

28%

46%

Gig worker Men 40+

8%

22%

23%

58%

Gig worker Women 40+

6%

14%

15%

42%

Not gig worker Men <40

9%

9%

28%

17%

15%

36%

Not gig worker Women
<40

15%

30%

24%

27%

28%

64%

Not gig worker Men 40+

16%

37%

28%

27%

29%

52%

Not gig worker Women
40+

15%

24%

20%

29%

28%

48%

Count

900

145

150

74

44

184

190

237

128 214 278
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9.DONE WORK
9.DONE WORK | AS GIG WORKER| 11.HOURS PER
AS GIG WORKER | IN PAST MONTH / WEEK AS GIG
GIG WORKER / GENDER /AGE IN PAST MONTH GENDER WORKER
Gig Gig Gig Gig Not gig | Not gig | Not gig [ Not gig
worker | worker | worker | worker | worker [ worker [ worker [ worker
Men | Women| Men | Women| Men | Women Men | Women Yes Yes Under 20 or
TOTAL <40 <40 40+ 40+ <40 <40 40+ 40+ Yes No Men Women 20 more
7.EVER PERFORMED Yes 41% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
WORK AS "GIG No 55% 100% 100% 100% 100%
WORKER"
Not sure 5%
GIG WORKER/ Gig worker Employed 32% 87% 76% 73% 68% 80% 73% 84% 74% 76% 85%
EMPLOYMENT STATUS i
Gig worker Not employed| —go0 | y306 | 495 | 2796 | 30% 20% | 2% | 16% | 26% | 24% | 15%
Not gig worker Employed 3206 62% 58% 63% 51%
Not gig worker Not
employed 23% 38% 42% 37% 49%
GIG WORKER / GENDER | Gig worker Men 22% 100% 100% 56% 53% 100% 52% 61%
Gig worker Women 18% 100% 100% 44% 47% 100% 48% 39%
Not gig worker Men 25% 100% 100%
Not gig worker Women 30% 100% 100%
GIG WORKER / REGION Gig worker Northeast 4% 11% 10% 6% 12% 10% 9% 10% 10% 8% 13%
Gig worker Midwest 4% 8% 16% 3% 9% 9% 11% 6% 13% 9% 8%
Gig worker South 16% 41% 36% 44% 39% 41% 36% 44% 36% 40% 42%
Gig worker West 17% 41% 38% 46% 41% 40% 44% 40% 40% 43% 37%
Not gig worker Northeast 8% 9% 16% 19% 13%
Not gig worker Midwest 5% 16% 8% 9% 7%
Not gig worker South 20% 39% 37% 35% 40%
Not gig worker West 21% 36% 39% 38% 40%
GIG WORKER / AGE Gig worker Under 40 26% 100% 100% 66% 60% 64% 69% 68% 65%
Gig worker 40 & over 14% 100% 100% 34% 40% 36% 31% 32% 35%
Not gig worker Under 40 24% 100% 100%
Not gig worker 40 & over 31% 100% 100%
GIG WORKER / GENDER | Gig worker Men <40 14% 100% 36% 32% 64% 34% 39%
IAGE i
Gig worker Women <40 | 150, 100% 30% | 28% 69% | 34% | 26%
Gig worker Men 40+ 8% 100% 20% 22% 36% 18% 22%
Gig worker Women 40+ 6% 100% 14% | 18% 31% | 14% | 13%
Not gig worker Men <40 9% 100%
Not gig worker Women
<40 15% 100%
Not gig worker Men 40+ 16% 100%
Not gig worker Women
40+ 15% 100%
Count 900 128 109 74 54 78 136 145 133 276 89 155 122 152 124
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11.HOURS PER
WEEK AS GIG 11.HOURS PER WEEK AS GIG 16.HOW FIND
WORKER WORKER / GENDER GIGS 16.HOW FIND GIGS
Messag
e
Online | boards Throug
Under 20 or 20 or platfor and Chat ha
Under 20 more more Not ms and | classifi| platfor | Word of | service
TOTAL | 20-34 | Under 5[ 20 Men| Women Men Women|[ Online online apps ed ads ms mouth | agency
7.EVER PERFORMED Yes 41% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
WORK AS "GIG 0,
WORKER" No 250
Not sure 5%
GIG WORKER / Gig worker Employed 32% 84% 65% 80% 71% 89% 78% 81% 81% 81% 83% 87% 83% 79%
EMPLOYMENT STATUS i
Gig worker Notemployed| o | 505 | 3506 | 200 | 20% | 119% | 220 | 19% | 19% | 0% | 1796 | 13% | 17% | 21%
Not gig worker Employed 3206
Not gig worker Not
employed 23%
GIG WORKER / GENDER | Gig worker Men 22% 61% 46% 100% 100% 54% 60% 56% 52% 66% 59% 63%
Gig worker Women 18% 39% 54% 100% 100% 46% 40% 44% 48% 34% 41% 37%
Not gig worker Men 25%
Not gig worker Women 30%
GIG WORKER / REGION | Gig worker Northeast 4% 13% 12% 9% 7% 11% 16% 10% 10% 9% 12% 11% 10% 14%
Gig worker Midwest 4% 9% 9% 4% 14% 7% 11% 9% 9% 11% 5% 10% 12% 6%
Gig worker South 16% 48% 37% 44% 36% 44% 37% 41% 41% 40% 48% 35% 46% 26%
Gig worker West 17% 30% 42% 43% 43% 38% 36% 40% 39% 41% 35% 44% 32% 54%
Not gig worker Northeast 8%
Not gig worker Midwest 5%
Not gig worker South 20%
Not gig worker West 21%
GIG WORKER / AGE Gig worker Under 40 26% 70% 67% 65% 71% 64% 66% 70% 63% 2% 75% 75% 55% 83%
Gig worker 40 & over 14% 30% 33% 35% 29% 36% 34% 30% 37% 28% 25% 25% 45% 17%
Not gig worker Under 40 24%
Not gig worker 40 & over 31%
GIG WORKER / GENDER | Gig worker Men <40 14% 40% 28% 65% 64% 38% 36% 40% 38% 51% 32% 49%
IAGE i
Gig worker Women <40 | = 100 | 3006 | 39% 71% 66% | 32% | 27% | 32% | 38% | 24% | 23% | 34%
Gig worker Men 40+ 8% 21% 18% 35% 36% 16% 24% 16% 14% 15% 27% 14%
Gig worker Women 40+ 6% | 10% | 15% 29% 34% | 14% | 13% | 12% | 10% | 10% | 18% 3%
Not gig worker Men <40 9%
Not gig worker Women
<40 15%
Not gig worker Men 40+ 16%
Not gig worker Women
40+ 15%
Count 900 69 55 79 73 76 48 249 188 155 115 83 139 60
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19.INCOME
FROM GIG WORK 19.INCOME FROM GIG 19.INCOME FROM GIG WORK IN
16.HOW FIND GIGS /GENDER IN PAST YEAR WORK IN PAST YEAR PAST YEAR / GENDER
More More
Not Not More Less 50% or | 50% or than than
Online | Online | online | online | 50% or than than less less 50% 50%
TOTAL Men Women Men Women less 50% 25% 25-50% | 51-75% Men Women Men Women
7.EVER PERFORMED Yes 41% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
WORK AS "GIG No 55%
WORKER Not sure 5%
GIG WORKER / Gig worker Employed 32% 87% 74% 82% 79% 78% 82% 2% 87% 82% 81% 73% 84% 80%
EMPLOYMENT STATUS i
Gig worker Not employed| go, | 300 | 2696 | 18% | 219% | 20% | 18% | 28% | 13% | 18% | 19% | 27% | 16% | 20%
Not gig worker Employed 32%
Not gig worker Not
employed ¥l
GIG WORKER / GENDER | Gig worker Men 22% 100% 100% 55% 58% 52% 61% 57% 100% 100%
Gig worker Women 18% 100% 100% 45% 42% 48% 39% 43% 100% 100%
Not gig worker Men 25%
Not gig worker Women 30%
GIG WORKER / REGION | Gig worker Northeast 4% 10% 11% 9% 13% 10% 12% 9% 10% 12% 10% 9% 9% 15%
Gig worker Midwest 4% 6% 12% 7% 12% 9% 10% 10% 8% 12% 6% 14% 7% 13%
Gig worker South 16% 43% 38% 42% 40% 36% 44% 34% 39% 46% 37% 36% 49% 36%
Gig worker West 17% 41% 40% 42% 35% 45% 35% 46% 42% 30% 48% 41% 34% 35%
Not gig worker Northeast 8%
Not gig worker Midwest 50
Not gig worker South 20%
Not gig worker West 21%
GIG WORKER / AGE Gig worker Under 40 26% 71% 70% 60% 67% 65% 68% 57% 79% 75% 62% 70% 66% 70%
Gig worker 40 & over 14% 29% 30% 40% 33% 35% 32% 43% 21% 25% 38% 30% 34% 30%
Not gig worker Under 40 24%
Not gig worker 40 & over 31%
GIG WORKER / GENDER | Gig worker Men <40 14% 71% 60% 34% 38% 27% 45% 40% 62% 66%
IAGE i
Gig worker Women <40 | = 45, 70% 67% | 31% | 29% | 30% | 33% | 35% 70% 70%
Gig worker Men 40+ 8% 29% 40% 21% 19% 24% 16% 17% 38% 34%
Gig worker Women 40+ 6% 30% 33% | 13% | 13% | 19% 5% 8% 30% 30%
Not gig worker Men <40 9%
Not gig worker Women
<40 %
Not gig worker Men 40+ 16%
Not gig worker Women
40+ bt
Count 900 135 113 113 75 215 130 132 84 70 119 96 75 55
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CHILDREN IN
29.HOW PAY FOR A NEW $400 EMERGENCY EXPENSE _ HOUSEHOLD PARENTAL STATUS
No Women
Could | emerge Men Women | Men no no
pay ncy Credit | Borrow | Work Could childre | childre [ childre| childre
TOTAL now fund card or sell more | not pay Yes No ninHH| nin HH| nin HH| nin HH
7.EVER PERFORMED Yes 41% | 35% | 42% | 40% | 44% | 59% | 25% | 47% | 34% | 56% | 41% | 37% | 29%
wgs& épi Glc No 55% 62% 53% 55% 51% 39% 66% 48% 62% 37% 55% 58% 67%
Not sure 5% 3% 5% 5% 5% 2% 9% 5% 4% 7% 4% 5% 4%
GIG WORKER / Gig worker Employed 32% | 30% | 32% | 28% | 34% | 49% | 17% | 39% | 25% | 51% | 30% | 27% | 22%
EMPLOYMENT STATUS [ g;
Gig worker Not employed| g, 5% 10% 12% 10% 11% 8% 9% 9% 5% 11% 10% 8%
Not gig worker Employed | 50, | 44 29% 31% 28% | 34% | 23% 28% 35% 27% | 29% | 34% | 37%
:‘T’fp?(g ;’onrke' Not 23% | 20% 24% 24% | 23% 2% | 43% 19% 26% 11% | 25% | 24% | 30%
GIG WORKER / GENDER | Gig worker Men 22% | 22% | 23% | 23% | 26% | 28% | 12% | 23% | 22% | 56% 37%
Gig worker Women 18% | 13% | 20% | 17% | 18% | 32% | 13% | 24% | 12% 41% 29%
Not gig worker Men 25% 34% 22% 30% 17% 15% 28% 15% 34% 37% 58%
Not gig worker Women 30% 28% 31% 25% 34% 23% 38% 33% 27% 55% 67%
GIG WORKER / REGION | Gig worker Northeast 4% 5% 4% 2% 5% 6% 1% 4% 4% 5% 4% 4% 3%
Gig worker Midwest 2% 3% 4% 5% 5% 5% 1% 5% 3% 3% 6% 3% 2%
Gig worker South 16% | 11% | 18% | 18% | 16% | 22% | 14% | 19% | 13% | 25% | 15% | 14% | 11%
Gig worker West 17% | 16% | 17% | 15% | 18% | 26% 9% | 18% | 15% | 23% | 15% | 17% | 12%
Not gig worker Northeast | g, 9% 8% % 6% 10% 8% % 10% 5% 8% 9% 10%
Not gig worker Midwest 5% 5% 5% 7% 4% 4% 6% 4% 6% 3% 5% % a%
Not gig worker South 20% | 21% | 20% | 25% | 19% 8% | 30% | 10% | 22% | 16% | 21% | 19% | 26%
Not gig worker West 21% | 27% | 19% | 17% | 21% | 17% | 22% | 18% | 24% | 13% | 21% | 22% | 2%
GIG WORKER / AGE Gig worker Under 40 26% | 19% | 28% | 30% | 30% | 41% | 12% | 32% | 20% | 35% | 31% | 24% | 15%
Gig worker 40 & over 14% | 16% | 14% | 10% | 14% | 18% | 13% | 15% | 14% | 21% | 10% | 13% | 15%
NotgigworkerUnder 0 | o400 | 2396 | 249% | 10% | 28% | 21% | 28% | 26% | 22% | 15% | 33% | 19% | 26%
Not gig worker 40 & over | 310 | 3505 29% 3% 23% 18% | 38% 2% | 40% 2% | 22% | 39% | 41%
GIG WORKER / GENDER | Gig worker Men <40 14% | 12% | 15% | 18% | 16% | 20% 6% | 14% | 14% | 35% 24%
IAGE .
Gig worker Women <40 12% 7% | 14% | 12% | 15% | 21% 6% | 18% 6% 31% 15%
Gig worker Men 40+ 8% |  10% 8% 5% | 11% 8% 6% 9% 8% | 21% 13%
Gig worker Women 40+ 6% 6% 6% 5% 3% | 11% 7% 6% 6% 10% 15%
Not gig worker Men <40 0% | 10% 8% | 10% 9% 7% 8% 6% | 11% | 15% 19%
Z‘jé gig worker Women 15% 13% 16% 8% 19% 14% 19% 20% 10% 33% 26%
Notgig worker Men 40+ | y500 | 2405 | 149% | 20% 8% 9% | 19% 9% | 23% | 22% 39%
Z‘é’i gig worker Women 15% 14% 15% 17% 15% 9% 19% 13% 17% 22% 41%
Count 900 204 696 150 245 145 148 449 451 183 267 267 183
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CHILDREN IN HOUSEHOLD / GIG HOUSEHOLD
WORKER PARENTAL STATUS / GIG WORKER INCOME
Women | Women
Men Men Women | Women Men no Men no no no
childre | childre | childre| childre| childre| childre| childre| childre| Below 50
Yes Not No Not [ ninHH | ninHH [ ninHH | ninHH| ninHH | nin HH | nin HH | nin HH 50 Thousa

Yes Gig gig No Gig gig Gig Not gig Gig Not gig Gig Not gig Gig Not gig | Thousa| ndor

TOTAL | worker [ worker [ worker [ worker | worker | worker | worker | worker | worker | worker | worker | worker nd more

7 EVER PERFORMED Yes 41% | 100% 100% 100% 100% 100% 100% 38% | 46%

wggi é*RSH "GIG No 55% 100% 100% 100% 100% 100% 100% | 56% | 52%

Not sure 5% 6% 2%

GIG WORKER/ Gig worker Employed 32% 82% 73% 91% 73% 73% 73% 30% 36%
EMPLOYMENT STATUS [ G

Gig worker Not employed | go | 1805 27% 9% 27% 27% 27% 8% 9%

Not gig worker Employed| 550 59% 57% 72% 54% 58% 55% 29% 39%

Not gig worker Not 23% 1% 43% 28% 46% 22% 45% 27% | 14%

employed ° °

GIG WORKER / GENDER |_Gig worker Men 22% | 48% 65% 100% 100% 20% | 21%

Gig worker Women 18% | 52% 35% 100% 100% 18% | 18%

Not gig worker Men 25% 32% 56% 100% 100% 23% 28%

Not gig worker Women 30% 68% 44% 100% 100% | 34% | 24%

GIG WORKER / REGION | Gig worker Northeast 4% 9% 10% 9% 10% 10% 12% 4% 4%

Gig worker Midwest 4% 11% 8% 5% 16% 7% 8% 4% 3%

Gig worker South 16% | 41% 38% 45% 37% 38% 38% 15% | 18%

Gig worker West 17% | 39% 44% 1% 37% 45% 2% 15% | 21%

Not gig worker Northeast | g, 14% 16% 14% 14% 16% 16% | 10% 6%

Not gig worker Midwest 5% 8% 9% 8% 8% 12% 6% 4% 6%

Not gig worker South 20% 40% 35% 44% 39% 33% 38% 22% 19%

Not gig worker West 21% 38% 39% 35% 39% 39% 20% | 20% | 21%

GIG WORKER / AGE Gig worker Under 40 26% |  69% 59% 62% 75% 64% 50% 250 |  29%

Gig worker 40 & over 14% | 31% 41% 38% 25% 36% 50% 13% | 17%

Not gig worker Under 40 | = 50, 54% 350 20% 61% 23% 8% | 21% | 20%

Notgig worker 40 & over | 5y, 46% 65% 60% 39% 67% 62% | 30% | 33%

GIG WORKER / GENDER | Gig worker Men <40 14% | 30% 42% 62% 64% 13% | 17%
IAGE ’

Gig worker Women <40 12% | 39% 18% 75% 50% 12% | 12%

Gig worker Men 40+ 8% 18% 23% 38% 36% 7% 11%

Gig worker Women 40+ 6% | 13% 18% 25% 50% 6% 6%

Not gig worker Men <40 9% 13% 18% 40% 33% 8% 9%

’;‘% gig worker Women 15% 2% 17% 61% 38% | 18% | 10%

Not gig worker Men 40+ | 50, 19% 38% 60% 67% 14% | 19%

’;‘gﬁ gig worker Women 15% 27% 27% 39% 62% | 15% | 13%

Count 900 212 214 154 277 102 68 109 146 100 155 54 123 544 321
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41.PEOPLE
CONTRIBUTING
TO HOUSEHOLD

HOUSEHOLD INCOME HOUSEHOLD INCOME / GENDER | HOUSEHOLD INCOME / GIG WORKER ___ INCOME
Below 50 50
Betwee | Betwee| Betwee Below 50 50 Below 50 Thousa| Thousa
Below n25 n 50 n75 Below 50 Thousa| Thousa 50 Thousa| ndor nd or
25 and 50 | and 75 | and 100 50 Thousa| ndor nd or Thousa| nd Not more more

thousa | thousa| thousa| thousa| Thousa nd more more nd Gig gig Gig Not gig | Oneor | Two or

TOTAL nd nd nd nd nd Men | Women Men Women| worker [ worker | worker | worker| fewer more

7.EVER PERFORMED Yes 41% | 30% | 46% | 45% | 48% | 44% | 33% | 48% | 43% | 100% 100% 36% | 45%

wgsi ;FS, GIG No 550% | 63% | 49% | 53% | 49% | 49% | €3% | 50% | 55% 100% 100% | 59% | 51%

Not sure 5% 7% 5% 1% 3% 7% 4% 2% 2% 5% 5%

GIG WORKER / Gig worker Employed 32% | 23% | 37% | 36% | 37% | 35% | 25% | 41% | 31% | 78% 80% 26% | 37%
EMPLOYMENT STATUS | G;

Gig worker Not employed | gg, 7% | 10% % | 11% 9% 8% 7% | 12% | 22% 20% 10% 8%

Not gig worker Employed | - 5o00 | 2605 | 3206 | 41% 35% 28% 31% 38% | 40% 52% 74% 25% | 38%

:;‘p%g:f’ke' Not 23% | 38% 17% 12% 14% | 21% | 32% 12% 15% 48% 26% | 34% | 13%

GIG WORKER / GENDER | Gig worker Men 22% | 14% | 26% | 27% | 37% | 44% 48% 53% 60% 21% | 24%

Gig worker Women 18% | 16% | 20% | 18% | 11% 33% 43% | 47% 40% 16% | 20%

Not gig worker Men 25% | 25% | 20% | 27% | 23% | 49% 50% 20% 55% | 27% | 23%

Not gig worker Women 30% | 38% | 20% | 27% | 26% 63% 55% 60% 5% | 32% | 27%

GIG WORKER / REGION | Gig worker Northeast 4% 4% 5% 5% 2% 5% 4% 4% 4% 11% 8% 4% 4%

Gig worker Midwest 4% 3% 5% 3% 2% 3% 2% 2% 5% | 10% % 2% 5%

Gig worker South 16% | 129% | 19% | 18% | 20% | 17% | 14% | 22% | 13% | 40% 39% 13% | 19%

Gig worker West 17% | 12% | 18% | 20% | 21% | 18% | 12% | 20% | 21% | 39% 45% 7% | 17%

Not gig worker Northeast [ - go | 39, 8% 6% 5% 9% | 11% 6% 5% 17% 1% | 10% 7%

Not gig worker Midwest 5% 4% 5% 6% 8% 4% 4% % 5% 8% 11% 5% 5%

Not gig worker South 20% | 27% | 16% | 18% | 18% | 18% | 25% | 18% | 21% 38% 37% | 25% | 16%

Not gig worker West 21% | 21% | 20% | 24% | 18% | 18% | 23% | 19% | 25% 36% 2% | 19% | 23%

GIG WORKER / AGE Gig worker Under 40 26% | 19% | 30% | 28% | 28% | 28% | 22% | 30% | 28% | 65% 63% 20% | 32%

Gig worker 40 & over 14% | 11% | 16% | 17% | 20% | 16% | 11% | 18% | 15% | 35% 37% 17% | 12%

NotgigworkerUnderd0 | = 50 | 209 | 23% | 18% | 19% | 18% | 34% | 16% | 24% 47% 38% | 22% | 25%

Not gig worker 40 & over

31% | 34% | 26% | 36% | 30% | 31% | 28% | 33% | 32% 53% 62% | 37% | 25%

GIG WORKER / GENDER | Gig worker Men <40 14% 9% | 17% | 14% | 25% | 28% 30% 33% 37% 1% | 17%
IAGE .

Gig worker Women <40 129% | 11% | 14% | 13% 3% 22% 28% | 31% 26% 8% | 16%

Gig worker Men 40+ 8% 5% 9% | 12% | 12% | 16% 18% 20% 23% 9% %

Gig worker Women 40+ 6% 6% 7% 5% 8% 11% 15% | 16% 14% 7% 5%

Not gig worker Men <40 9% | 10% 6% 7% % | 18% 16% 14% 18% 8% 9%

2‘% gig worker Women 15% 19% 17% 10% 10% 34% 24% 33% 20% | 14% 16%

Notgig worker Men 40+ | 1500 | 1506 | 14% | 10% | 14% | 31% 33% 26% 37% | 10% | 14%

2‘& gig worker Women 15% | 19% | 12% | 17% | 16% 28% 32% 27% 26% | 18% | 11%

Count 900 257 278 169 79 251 293 184 137 207 306 147 167 433 467
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41.PEOPLE
CONTRIBUTING TO

41.PEOPLE CONTRIBUTING TO
HOUSEHOLD INCOME / GIG

41.PEOPLE CONTRIBUTING TO

HOUSEHOLD INCOME WORKER HOUSEHOLD INCOME / GENDER
Oneor | Oneor | Twoor | Two or
fewer fewer more more Oneor | Oneor | Twoor | Two or
Three Gig Not gig Gig Not gig | fewer fewer more more
TOTAL One Two or more| worker | worker | worker [ worker Men Women Men Women
7.EVER PERFORMED Yes 21% | 42% | 45% | 43% | 100% 100% 41% | 31% | 48% | 41%
wggi ;;- "GIG No 55% | 55% | 52% | 48% 100% 100% | 53% | 65% | 46% | 55%
Not sure 5% 3% 3% 9% 6% 4% 5% 4%
GIG WORKER / Gig worker Employed 32% | 31% | 38% | 35% | 72% 83% 33% | 10% | 41% | 33%
EMPLOYMENT STATUS | ;i
Gig worker Not employed | gg0 | 170 8% 8% | 28% 17% 8% | 12% 8% 8%
Notgig worker Employed | o0 | 3005 | 309 | 35% 42% 75% | 28% | 22% | 33% | 43%
gr?]'p?ég orker Not 28% | 25% | 12% | 13% 58% 25% | 25% | 43% | 13% | 12%
GIG WORKER / GENDER | Gig worker Men 22% | 24% | 2a% | 24% | 57% 54% 41% 48%
Gig worker Women 18% | 18% | 21% | 19% | 43% 46% 31% 21%
Not gig worker Men 25% 23% 24% 21% 45% 46% 53% 46%
Not gig worker Women 30% | 32% | 28% | 26% 55% 54% 65% 55%
GIG WORKER / REGION | Gig worker Northeast 4% 4% 5% 2% | 11% 9% 4% 4% 4% 4%
Gig worker Midwest 4% 3% 6% 3% 7% 11% 3% 2% 3% 7%
Gig worker South 16% | 15% | 20% | 15% | 37% 42% 16% | 11% | 21% | 16%
Gig worker West 17% | 20% | 14% | 23% | 46% 37% 19% | 15% | 20% | 14%
Not gig worker Northeast | g, 9% 6% | 10% 16% 14% 9% | 10% 7% %
Not gig worker Midwest 5% 5% 4% 6% 8% 10% 5% 4% 6% 4%
Not gig worker South 20% | 22% | 17% | 13% 43% 32% | 21% | 29% | 15% | 17%
Not gig worker West 21% 18% 24% 19% 33% 45% 18% 21% 19% 26%
GIG WORKER / AGE Gig worker Under 40 26% | 22% | 32% | 34% | 55% 73% 23% | 17% | 33% | 31%
Gig worker 40 & over 14% 19% 13% 10% 45% 27% 18% 15% 15% 9%
Not gig worker Under 40 | = o495 | 2596 | 250 | 27% 37% 50% | 16% | 28% | 19% | 32%
Notgigworker 40 & over | g0 | 3005 | 2796 | 21% 63% 50% | 37% | 37% | 28% | 23%
GIG WORKER / GENDER | Gig worker Men <40 14% | 13% | 16% | 19% | 32% 38% 23% 33%
IAGE "
Gig worker Women <40 12% 9% | 16% | 15% | 28% 35% 17% 31%
Gig worker Men 40+ 8% | 11% 8% 5% | 25% 17% 18% 15%
Gig worker Women 40+ 6% 9% 5% 4% | 20% 11% 15% 9%
Not gig worker Men <40 9% 8% 9% 11% 14% 18% 16% 19%
';‘28 gig worker Women 15% | 16% | 16% | 16% 24% 320 28% 32%
Not gig worker Men 40+ 16% | 15% | 15% | 11% 31% 2% | 31% 28%
2‘81 gig worker Women 15% | 15% | 12% | 10% 31% 23% 37% 23%
Count 900 343 336 130 157 256 208 236 216 217 234 233
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41.PEOPLE CONTRIBUTING TO

HOUSEHOLD INCOME / CHILDREN IN| URBAN | URBAN AREA /
HOUSEHOLD AREA GENDER COUNTRY BORN IN
Oneor | Oneor | Twoor | Two or All Other
fewer fewer more more Urban Urban foreign foreign-

TOTAL Yes No Yes No Urban Men Women USA born Mexico born

7.EVER PERFORMED Yes 41% | 42% | 31% | 52% | 37% | 41% | 45% | 37% | 39% | 42% | 41% | 43%

wgs& épi Glc No 55% 54% 64% 42% 59% 54% 50% 59% 57% 53% 52% 55%

Not sure 5% 5% 5% 6% 4% 5% 5% 4% 4% 5% 7% 2%

GIG WORKER / Gig worker Employed 32% | 31% | 21% | 45% | 28% | 32% | 37% | 26% | 31% | 33% | 32% | 33%
EMPLOYMENT STATUS [ g;

Gig worker Not employed| g, 10% 10% 7% 8% 9% 7% 11% 8% 9% 9% 9%

Not gig worker Employed | 5., 24% 26% 329% | 44% | 32% | 31% | 34% 33% 31% | 29% | 33%

:‘T’fp?(g ;’onrke' Not 23% | 30% 38% 10% 15% | 22% 19% 25% 24% | 22% | 23% | 22%

GIG WORKER / GENDER | Gig worker Men 22% | 22% | 19% | 23% | 25% | 23% | 45% 22% | 23% | 24% | 22%

Gig worker Women 18% | 19% | 12% | 20% | 12% | 18% 3% | 17% | 19% | 18% | 20%

Not gig worker Men 25% 17% 35% 14% 33% 26% 50% 24% 26% 21% 30%

Not gig worker Women 30% 37% 28% 29% 26% 29% 59% 32% 28% 31% 25%

GIG WORKER / REGION | Gig worker Northeast 4% 4% 3% 4% 2% 4% 4% 4% 5% 3% 1% 5%

Gig worker Midwest 2% 2% 3% % 3% 2% 3% 5% 4% 4% 3% 4%

Gig worker South 16% | 16% | 11% | 22% | 15% | 16% | 1o% | 13% | 16% | 16% | 13% | 20%

Gig worker West 17% | 19% | 15% | 18% | 15% | 17% | 19% | 15% | 14% | 10% | 24% | 14%

Not gig worker Northeast | g, 9% 10% 5% 10% 9% 8% 10% 9% 8% 1% 15%

Not gig worker Midwest 5% 4% 6% 4% 6% 4% 5% 3% 8% 2% 3% 2%

Not gig worker South 20% | 23% | 27% | 16% | 17% | 19% | 17% | 22% | 20% | 21% | 16% | 26%

Not gig worker West 21% | 18% | 21% | 18% | 27% | 22% | 19% | 24% | 20% | 22% | 32% | 12%

GIG WORKER / AGE Gig worker Under 40 26% | 25% | 15% | 39% | 26% | 26% | 28% | 24% | 28% | 24% | 24% | 25%

Gig worker 40 & over 14% | 16% | 17% | 13% | 11% | 15% | 17% | 13% | 11% | 17% | 18% | 17%

NotgigworkerUnder40 | 5400 | 2895 | 16% | 24% | 27% | 24% | 17% | 30% | 30% | 18% | 20% | 16%

Not gig worker 40 & over | 479, 25% | 48% 19% 2% | 31% | 33% 29% 27% 3% | 32% | 39%

GIG WORKER / GENDER | Gig worker Men <40 14% | 12% | 11% | 16% | 18% | 14% | 28% 15% | 14% | 13% | 14%
IAGE -

Gig worker Women <40 12% | 13% 4% | 23% 8% | 12% 20% | 13% | 11% | 11% | 11%

Gig worker Men 40+ 8% |  10% 8% % 8% 9% | 17% 7% | 10% | 11% 8%

Gig worker Women 40+ 6% 6% 8% 6% 4% 6% 13% 4% 8% 7% 9%

Not gig worker Men <40 9% 6% 9% 6% | 13% 9% | 17% 8% 9% | 10% 8%

Z‘jé gig worker Women 15% | 22% 7% 18% 14% 15% 30% 21% 9% 10% 8%

Notgig worker Men 40+ | 1500 | 1095 | 26% 8% | 20% | 17% | 33% 16% | 17% | 12% | 22%

Z‘é’i gig worker Women 15% 15% 22% 11% 12% 14% 29% 11% 19% | 20% 17%

Count 900 208 225 241 226 832 424 408 449 441 225 216
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UNIDOS US - GIG ECONOMY -- NATIONWIDE -- DECEMBER 2019

COUNTRY BORN IN / GENDER COUNTRY BORN IN / GIG WORKER]
us us Foreign | Foreign
us us Foreign | Foreign born born born born
born born born born Gig Not gig Gig Not gig
TOTAL Men Women Men Women| worker | worker | worker | worker
7.EVER PERFORMED Yes 41% 45% 33% 44% 39% 100% 100%
wggﬁ EARS" "GIG No 55% | 50% | 63% | 50% | 58% 100% 100%
Not sure 5% 5% 4% 6% 3%
GIG WORKER / Gig worker Employed 32% 38% 25% 36% 29% 80% 78%
EMPLOYMENT STATUS i
Gig worker Not employed 9% 7% 9% 8% 11% 20% 2206
Not gig worker Employed [ 5, 29% 37% 34% 29% 58% 59%
Z;tp?c"g g’ff’ker Not 23% | 22% | 26% | 16% | 29% 42% 41%
GIG WORKER / GENDER | Gig worker Men 22% 45% 44% 56% 55%
Gig worker Women 18% 33% 39% 44% 45%
Not gig worker Men 25% 50% 50% 43% 48%
Not gig worker Women 30% 63% 58% 57% 5206
GIG WORKER / REGION | Gig worker Northeast 4% 6% 4% 2% 3% 13% 7%
Gig worker Midwest 4% 3% 5% 3% 5% 10% 9%
Gig worker South 16% 18% 14% 20% 13% 40% 39%
Gig worker West 17% 18% 10% 20% 18% 37% 45%
Not gig worker Northeast 8% 7% 10% 8% 7% 16% 15%
Not gig worker Midwest 5% 8% 7% 3% 1% 13% 4%
Not gig worker South 20% 19% 21% 17% 25% 36% 39%
Not gig worker West 21% 17% 24% 21% 24% 36% 42%
GIG WORKER / AGE Gig worker Under 40 26% 31% 25% 26% 23% 73% 58%
Gig worker 40 & over 14% 14% 8% 18% 16% 27% 42%
Not gig worker Under 40 [ 50, 17% 41% 18% 19% 520 34%
Not gig worker 40 & over | 5, 33% 22% 32% 39% 48% 66%
GIG WORKER / GENDER | Gig worker Men <40 14% 31% 26% 39% 32%
IAGE i
Gig worker Women <40 129% 25% 23% 34% 26%
Gig worker Men 40+ 8% 14% 18% 17% 23%
Gig worker Women 40+ 6% 8% 16% 11% 19%
Not gig worker Men <40 9% 17% 18% 15% 17%
’;‘2(‘) gig worker Women 15% 2% 19% 37% 17%
Not gig worker Men 40+ 16% 33% 3206 28% 31%
Z'é’i gig worker Women 15% 22% 39% 20% 35%
Count 900 217 233 229 212 175 254 185 236

RESEARCH ANALYSIS BY LAKE RESEARCH

PARTNERS

Washington , DC (202) 776-9066 | Berkeley, CA (510) 286-2097
Page 15



UNIDOS US - GIG ECONOMY -- NATIONWIDE -- DECEMBER 2019

HOW LONG
COUNTRY BORN IN / GIG WORKER / GENDER COUNTRY BORN IN / AGE LIVED IN US
us us us us Foreign | Foreign | Foreign | Foreign
born born born born born born born born us Foreign
Gig Gig Not gig | Not gig Gig Gig Not gig | Not gig born us born Foreign
worker | worker | worker | worker | worker | worker | worker | worker | Under | born 40| Under | born40| 10or More
TOTAL Men Women Men Women Men Women Men Women 40 & over 40 & over fewer than 10

7 EVER PERFORMED Yes 41% | 100% | 100% 100% | 100% 47% | 2% | 54% | 32% | 52% | 39%

wggi é*RSH "GlG No 55% 100% | 100% 100% | 100% | 49% 69% | 40% | 64% | 44% 55%

Not sure 5% 5% 4% 6% 4% 4% 5%

GIG WORKER/ Gig worker Employed 32% 85% 74% 82% 73% 39% 19% 43% 24% 40% 30%
EMPLOYMENT STATUS [ G

Gig worker Not employed| g0, | 1505 | 2606 18% | 27% 8% 8% | 11% 8% | 12% 9%

Not gig worker Employed| 550 57% | 59% 68% | 50% | 31% 36% | 22% | 39% 19% 34%

’:;ng[;g ;’;‘”ke' Not 23% 3% | 41% 32% | 50% 18% | 33% | 19% | 25% | 25% 21%

GIG WORKER / GENDER | Gig worker Men 22% | 100% 100% 250 | 17% | 30% | 17% | 30% | 21%

Gig worker Women 18% 100% 100% 20% | 10% | 24% | 14% | 22% | 18%

Not gig worker Men 25% 100% 100% 14% 40% 20% 31% 18% 28%

Not gig worker Women 30% 100% 100% 35% 29% 20% 34% 26% 28%

GIG WORKER / REGION | Gig worker Northeast 4% | 13% | 13% 5% 8% 6% 4% 4% 2% 4% 3%

Gig worker Midwest 4% 6% | 14% 6% | 13% 5% 2% 6% 2% 8% 3%

Gig worker South 16% | 40% | 41% 44% | 33% 19% | 11% | 20% | 13% | 18% | 16%

Gig worker West 17% | 4% | 31% 24% | 46% 17% | 11% | 24% | 15% | 22% | 18%

Not gig worker Northeast | g, 14% 17% 17% 13% 7% 12% 5% 10% 9% 7%

Not gig worker Midwest 5% 15% | 12% 7% 2% 8% 7% 1% 3% 2% 2%

Not gig worker South 20% 38% 34% 35% 44% 19% 22% 15% 26% 20% 21%

Not gig worker West 21% 33% | 38% 2% | 4% | 15% | 27% | 19% | 25% | 13% | 25%

GIG WORKER / AGE Gig worker Under 40 26% | 70% | 76% 59% | 58% 47% 54% 44% | 18%

Gig worker 40 & over 14% | 30% | 24% 41% | 42% 27% 32% 8% | 21%

Not gig worker Under 40 |50, 35% | 65% 3% | 33% | 49% 40% 33% | 13%

Notgig worker 40 & over | 5y, 65% | 35% 65% | 67% 69% 64% | 11% | 42%

GIG WORKER / GENDER | Gig worker Men <40 14% | 70% 59% 25% 30% 26% 9%
IAGE ’

Gig worker Women <40 12% 76% 58% 22% 24% 18% 9%

Gig worker Men 40+ 8% 30% 41% 17% 17% 4% 12%

Gig worker Women 40+ 6% 24% 2% 10% 14% 4% 9%

Not gig worker Men <40 9% 35% 35% 14% 20% 14% 7%

’;‘% gig worker Women 15% 65% 33% | 35% 20% 19% 6%

Not gig worker Men 40+ | 50, 65% 65% 40% 31% % | 20%

Tgﬁ gig worker Women 15% 35% 67% 29% 34% 7% | 22%

Count 900 97 77 109 146 102 83 114 122 272 177 200 241 108 342
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UNIDOS US - GIG ECONOMY -- NATIONWIDE -- DECEMBER 2019

HOW LONG | CHILDREN BORN| LANGUAGE OF | LANGUAGE OF INTERVIEW
LIVED IN US INTERVIEW / COUNTRY BORN IN
Betwee Espafio
n5and More English | English |
10 than 15 Espafio us Foreign | Foreign
TOTAL years years Yes No English | born born born
7.EVER PERFORMED Yes 41% | 54% | 36% | 37% | 48% | 42% | 37% | 39% | 44% | 38%
wgs& épi Glc No 55% 39% 58% 57% 48% 54% 59% 56% 51% 58%
Not sure 5% 7% 6% 5% 5% 5% 4% 5% 5% 4%
GIG WORKER / Gig worker Employed 32% | 44% | 26% | 31% | 34% | 32% | 30% | 31% | 34% | 30%
EMPLOYMENT STATUS [ g;
Gig worker Not employed| g, 10% 10% 6% 14% 9% 7% 8% 10% 8%
Not gig worker Employed | 5., 17% 37% 32% 30% | 31% | 35% | 33% 29% 36%
:‘T’fp?(g ;’onrke' Not 23% | 22% 22% 26% 18% | 23% | 24% 23% 2% | 22%
GIG WORKER / GENDER | Gig worker Men 22% | 38% | 20% | 24% | 22% | 25% | 15% | 22% | 28% | 15%
Gig worker Women 18% | 16% | 16% | 13% | 25% | 17% | 22% | 17% | 16% | 23%
Not gig worker Men 25% 14% 30% 32% 18% 24% 29% 24% 24% 28%
Not gig worker Women 30% 25% 29% 25% 20% 30% 30% 32% 27% 30%
GIG WORKER / REGION | Gig worker Northeast 4% 4% 1% 3% 3% 4% 3% 5% 3% 2%
Gig worker Midwest 4% % 2% 3% 5% 4% 2% 4% 5% 2%
Gig worker South 16% | 18% | 17% | 13% | 20% | 17% | 13% | 16% | 18% | 13%
Gig worker West 17% | 25% | 16% | 19% | 20% | 16% | 19% | 15% | 18% | 20%
Not gig worker Northeast | g, 9% 8% 8% % 8% 11% 8% % 10%
Not gig worker Midwest 5% 4% 2% 4% 0% 5% 4% 8% 1% 4%
Not gig worker South 20% 19% 22% 23% 18% 19% 26% 19% 20% 24%
Not gig worker West 21% 7% | 26% | 22% | 22% | 22% | 18% | 21% | 23% | 20%
GIG WORKER / AGE Gig worker Under 40 26% | 47% | 15% | 22% | 27% | 28% | 22% | 20% | 26% | 22%
Gig worker 40 & over 14% 7% | 21% | 15% | 21% | 14% | 15% | 11% | 19% | 15%
NotgigworkerUnderd0 | o400 | 2496 | 1206 | 17% | 18% | 23% | 25% | 29% | 15% | 24%
Not gig worker 40 & over | 479, 15% | 46% | 40% 29% | 30% | 34% 21% 36% 34%
GIG WORKER / GENDER | Gig worker Men <40 14% | 36% 8% | 16% | 11% | 16% 7% | 16% |  17% %
IAGE .
Gig worker Women <40 12% | 11% 7% 6% | 16% | 129% | 14% | 13% 9% | 15%
Gig worker Men 40+ 8% 3% | 12% 8% | 12% 8% 7% 6% |  11% 7%
Gig worker Women 40+ 6% 5% 9% 7% 9% 6% 8% 4% 8% 8%
Not gig worker Men <40 9% | 10% 8% | 11% 7% 8% | 13% 7% 8% | 11%
Not gig worker Women o 0 0 o o o 0 o 0
o 15% | 14% 4% 7% | 12% | 16% | 12% | 22% 7% | 13%
Not gig worker Men 40+ | ;g 4% | 22% | 21% | 11% | 16% | 16% | 16% | 16% | 17%
Z‘é’i gig worker Women 15% 11% 24% 19% 18% 14% 17% 11% 20% 17%
Count 900 61 303 230 221 711 189 424 279 162
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UNIDOS US - GIG ECONOMY -- NATIONWIDE -- DECEMBER 2019

GENDER AGE AGE GENDER /AGE
Under 40 & Under Men Women Men Women
TOTAL Men Women 40 over 30 30-39| 40-49| 50-64 <40 <40 40+ 40+
8.EVER CONSIDERED Yes 45% 47% 44% 56% 36% 58% 54% 46% 35% 60% 55% 40% 32%
PERFORMING WORK AS | g 4% | 41% | 41% | 29% | 51% | 20% | 28% | 40% | 50% | 27% | 30% | 50% | 53%
GIG WORKER Not sure 13% 12% 15% 15% 12% 13% 17% 14% 15% 14% 15% 11% 14%
Count 534 248 287 240 295 138 102 116 138 89 150 158 136
9.DONE WORK AS GIG | Yes 76% 76% 75% 7% 72% 82% 71% 71% 75% 78% 7% 74% 70%
WORKER IN PAST No 24% 24% 25% 23% 28% 18% 29% 29% 25% 22% 23% 26% 30%
MONTH Count 366 202 163 237 128 132 105 64 60 128 109 74 54
9.DONE WORK AS GIG | Yes Men 42% 76% 42% 43% 40% 45% 36% 49% 78% 74%
WORKER IN PAST Yes Women 33% 75% 35% 30% 43% 26% 35% 26% 77% 70%
MONTH / GENDER No Men 13% 24% 12% 15% 9% 16% 11% 18% 22% 26%
No Women 11% 25% 11% 13% 9% 13% 18% 7% 23% 30%
10.HOW MANY JOBS IN | 1 26% 25% 27% 22% 33% 18% 27% 33% 32% 19% 26% 36% 29%
PAST MONTH 2 24% 29% 17% 28% 16% 24% 33% 16% 18% 31% 23% 25% 4%
3 15% 12% 18% 15% 15% 17% 11% 12% 18% 13% 16% 10% 21%
4 12% 13% 11% 13% 10% 15% 10% 14% 6% 15% 11% 9% 12%
5 7% 9% 5% 7% 8% 6% 9% 6% 10% 9% 5% 10% 6%
6 3% 2% 4% 3% 2% 3% 2% 3% 2% 1% 4% 2% 3%
7 3% 2% 3% 2% 3% 3% 2% 6% 3% 2% 1% 6%
8 1% 1% 2% 2% 0% 3% 1% 1% 1% 3% 1%
9 1% 0% 1% 1% 1% 1% 1% 2%
10 2% 2% 2% 1% 2% 1% 3% 2% 3% 2% 1% 2% 3%
More than 10 6% 5% 8% 5% 8% 7% 2% 5% 10% 5% 5% 4% 15%
Not sure 2% 1% 2% 2% 1% 3% 3% 1% 2% 1% 2%
11.HOURS PER WEEK Over 40 10% 10% 9% 8% 12% 9% 7% 15% 10% 9% 8% 12% 14%
AS GIG WORKER 35-40 10% 12% 8% 9% 13% 8% 11% 13% 12% 12% 6% 12% 13%
20-34 25% 27% 22% 26% 23% 21% 34% 22% 22% 28% 24% 26% 17%
11-19 8% 9% 8% 6% 12% 5% 8% 13% 11% 6% 6% 13% 11%
10 9% 9% 10% 11% 6% 12% 10% 8% 3% 10% 13% 7% 3%
5-9 17% 17% 18% 18% 15% 24% 10% 12% 19% 20% 17% 12% 20%
Under 5 20% 16% 24% 20% 19% 20% 20% 17% 22% 16% 26% 18% 22%
11.HOURS PER WEEK Under 20 55% 51% 60% 56% 53% 62% 48% 50% 56% 51% 62% 50% 56%
AS GIG WORKER 20 or more 45% 49% 40% 44% 47% 38% 52% 50% 44% 49% 38% 50% 44%
11.HOURS PER WEEK Under 20 Men 29% 51% 28% 30% 29% 27% 24% 36% 51% 50%
AS GIG WORKER / Under 20 Women 27% 60% 28% 23% 33% 21% 27% 20% 62% 56%
GENDER 20 or more Men 27% 49% 26% 30% 19% 36% 27% 30% 49% 50%
20 or more Women 18% 40% 17% 18% 19% 16% 22% 14% 38% 44%
Count 276 155 122 183 93 109 75 46 45 100 84 55 38
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UNIDOS US - GIG ECONOMY -- NATIONWIDE -- DECEMBER 2019

REGION REGION
East West
Northea| Midwes Middle North South South Mounta
TOTAL st t South West Atlantic| Central | Atlantic| Central in Pacific
8.EVER CONSIDERED Yes 45% 45% 51% 46% 43% 49% 47% 46% 45% 28% 48%
PERFORMING WORK AS | ng 41% | 42% | 39% | 41% | 41% | 41% | 41% | 43% | 40% | 50% | 39%
GIG WORKER Not sure 13% 12% 9% 13% 15% 10% 12% 11% 15% 22% 13%
Count 534 82 48 200 204 64 37 85 110 50 154
9.DONE WORK AS GIG | Yes 76% 78% 71% 78% 74% 79% 75% 72% 83% 68% 7%
WORKER IN PAST No 24% 22% 29% 22% 26% 21% 25% 28% 17% 32% 23%
MONTH Count 366 36 34 145 150 27 26 70 71 50 100
9.DONE WORK AS GIG | Yes Men 42% 43% 25% 47% 41% 35% 26% 45% 50% 38% 43%
WORKER IN PAST Yes Women 33% 35% 46% 31% 33% 44% 49% 27% 33% 30% 34%
MONTH / GENDER No Men 13% 9% 11% 11% 16% 10% 10% 12% 11% 22% 13%
No Women 11% 13% 18% 11% 10% 11% 16% 16% 6% 10% 10%
10.HOW MANY JOBS IN | 1 26% 25% 22% 24% 28% 23% 13% 23% 23% 20% 32%
PAST MONTH 2 24% 9% 31% 23% 27% 4% 32% 21% 24% 30% 26%
3 15% 27% 8% 15% 13% 28% 10% 13% 18% 13% 12%
4 12% 9% 16% 12% 12% 12% 20% 12% 13% 13% 11%
5 7% 17% 13% 9% 3% 18% 15% 4% 13% 2% 3%
6 3% 2% 1% 5% 3% 1% 1% %
7 3% 3% 3% 2% 4% 6% 1% 4% 2%
8 1% 2% 5% 2% 2% 2% 3% 1%
9 1% 1% 1% 1% 2%
10 2% 2% 2% 4% 8%
More than 10 6% 2% 3% 6% 7% 4% 9% 4% 8% 7%
Not sure 2% 7% 2% 9% 4% 1%
11.HOURS PER WEEK | Over 40 10% 16% 3% 6% 12% 16% 3% 7% % 15% 11%
AS GIG WORKER 35 - 40 10% 10% 15% 10% 10% 11% 19% 10% 11% 25% 3%
20 - 34 25% 32% 25% 29% 19% 33% 28% 20% 39% 4% 25%
11-19 8% 2% 16% 9% 8% 2% 20% 16% 4% 4% 9%
10 9% 6% 2% 9% 12% 5% 3% 12% 7% 8% 13%
5-9 17% 11% 17% 17% 19% 7% 17% 19% 13% 15% 21%
Under 5 20% 23% 21% 18% 21% 26% 10% 17% 20% 29% 17%
11.HOURS PER WEEK Under 20 55% 42% 57% 54% 59% 40% 50% 64% 44% 56% 60%
AS GIG WORKER 20 or more 45% 58% 43% 46% 41% 60% 50% 36% 56% 44% 40%
11.HOURS PER WEEK Under 20 Men 29% 24% 14% 31% 30% 17% 8% 43% 19% 31% 30%
AS GIG WORKER/ Under 20 Women 27% 17% 43% 23% 29% 23% 2% 21% 24% 25% 30%
GENDER 20 or more Men 27% 31% 21% 30% 26% 28% 26% 19% 40% 25% 26%
20 or more Women 18% 21% 22% 16% 16% 32% 24% 17% 16% 20% 14%
Count 276 28 24 113 111 21 20 50 59 34 77
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UNIDOS US - GIG ECONOMY -- NATIONWIDE -- DECEMBER 2019

REGION / GENDER EDUCATION
College
graduat
Northea Non- eor 4-year Post-
Northea st Midwes| South South West West H.S. Post H.| college post- | College | graduat
TOTAL | stMen | Women| tMen Men Women Men Women| /Less S. grad grad grad e

8.EVER CONSIDERED Yes 45% 44% 47% 55% 50% 42% 43% 44% 44% 44% 44% 53% 52% 56%
PERFORMING WORK AS | Ng 41% | 44% | 40% | 38% | 35% | 46% | 47% | 36% | 41% | 44% | 42% | 36% | 38% | 32%
GIG WORKER Not sure 13% 12% 13% 7% 15% 11% 10% 19% 15% 12% 14% 10% 10% 13%
Count 534 40 42 28 38 112 01 114 297 146 443 87 62 24
9.DONE WORK AS GIG | Yes 76% 83% 73% 69% 81% 73% 72% 7% 75% 74% 75% 78% 7% 85%
WORKER IN PAST No 24% 17% 27% 31% 19% 27% 28% 23% 25% 26% 25% 22% 23% 15%
MONTH Count 366 19 17 12 85 61 87 64 195 96 291 74 57 17
9.DONE WORK AS GIG | Yes Men 2% 83% 69% 81% 2% 46% 32% 41% 46% 40% 66%
WORKER IN PAST Yes Women 33% 73% 73% 7% 30% 42% 34% 32% 36% 18%
MONTH / GENDER No Men 13% 17% 31% 19% 28% 16% 13% 15% 6% 7% 4%
No Women 11% 27% 27% 23% 9% 14% 10% 15% 16% 11%
10.HOW MANY JOBS IN | 1 26% 35% 12% 8% 24% 24% 25% 33% 25% 22% 24% 33% 28% 46%
PAST MONTH 2 24% 16% 52% 23% 22% 35% 17% 29% 22% 26% 14% 14% 17%
3 15% 27% 21% 15% 16% 8% 18% 14% 16% 15% 14% 17% 6%
4 12% 3% 17% 14% 10% 16% 7% 14% % 12% 12% 9% 19%
5 7% 10% 25% 35% 10% 6% 4% 1% 5% 15% 8% 5% 5% 4%

6 3% 1% 1% 3% 7% 1% 5% 2% 3% 5%
7 3% 6% 2% 5% 2% 3% 1% 1% 1% 8% 10% 4%

8 1% 4% 5% 1% 3% 0% 3% 1% 2% 2%

9 1% 1% 2% 1% 2% 1% 1% 1%

10 2% 1% 3% 3% 1% 1% 1% 5% 7%
More than 10 6% 4% 6% % 4% 12% 7% 8% % 1% 4%

Not sure 2% 16% 2% 2% 3% 2% 1% 1%
11.HOURS PER WEEK | Over 40 10% 7% 28% % % 6% 14% 11% 13% 4% 10% 9% 10% 4%
AS GIG WORKER 35 - 40 10% 10% 9% 34% 11% 9% 11% 8% 10% 9% 10% 12% 11% 15%
20-34 25% 38% 24% 19% 32% 26% 21% 16% 25% 26% 26% 23% 24% 22%
11-19 8% 3% 12% 5% 8% 7% 8% 9% 9% 8% 8% 8%
10 9% 6% 5% 10% 9% 10% 14% 7% 11% 9% 12% 9% 20%
5-9 17% 16% 5% 27% 13% 23% 20% 19% 19% 16% 18% 16% 16% 14%
Under 5 20% 19% 28% 13% 16% 22% 17% 26% 17% 26% 20% 20% 21% 16%
11.HOURS PER WEEK | Under 20 55% 44% 39% 40% 51% 59% 54% 65% 51% 62% 55% 56% 55% 59%
AS GIG WORKER 20 or more 45% 56% 61% 60% 49% 41% 46% 35% 49% 38% 45% 44% 45% 1%
11.HOURS PER WEEK | Under 20 Men 29% 44% 40% 51% 54% 29% 25% 28% 31% 25% 48%
AS GIG WORKER / Under 20 Women 27% 39% 59% 65% 22% 37% 27% 25% 29% 11%
GENDER 20 or more Men 27% 56% 60% 49% 46% 32% 19% 27% 28% 21% 30%
20 or more Women 18% 61% 41% 35% 17% 19% 18% 16% 18% 11%
Count 276 16 13 9 63 44 62 49 147 71 218 58 44 15
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UNIDOS US - GIG ECONOMY -- NATIONWIDE -- DECEMBER 2019

EMPLOYMENT
EDUCATION /GENDER STATUS EMPLOYMENT STATUS
Homem
aker or
Non- Non- Not Employ| Employ stay at
college | college | College | College | Employ| employ| ed full | ed part | Unempl| home
TOTAL men women men women ed ed time time oyed parent | Retired
8.EVER CONSIDERED Yes 45% 45% 43% 54% 52% 55% 32% 55% 55% 35% 42% 18%
PERFORMING WORK AS | no 41% | 43% | 4% 35% 39% | 32% 54% 32% | 3a% | 49% | 47% | 69%
GIG WORKER Not sure 13% 12% 15% 11% 9% 13% 14% 13% 11% 16% 11% 14%
Count 534 191 252 55 32 309 225 231 69 88 48 7
9.DONE WORK AS GIG | Yes 76% 74% 76% 88% 68% 7% 70% 76% 81% 74% 67% 63%
WORKER IN PAST No 24% 26% 24% 12% 32% 23% 30% 24% 19% 26% 33% 37%
MONTH Count 366 163 128 39 35 286 80 209 76 25 31 14
9.DONE WORK ASGIG | Yes Men 2% 74% 88% 46% 30% 48% 40% 44% 5% 57%
WORKER IN PAST Yes Women 33% 76% 68% 31% 40% 28% 41% 30% 62% 6%
MONTH / GENDER No Men 13% 26% 12% 13% 15% 14% 9% 19% 5% 25%
No Women 11% 24% 32% 10% 15% 10% 10% % 27% 12%
10.HOW MANY JOBS IN | 1 26% 21% 2% 36% 28% 23% 34% 23% 26% 39% 25% 44%
PAST MONTH 2 24% 34% 17% 11% 19% 25% 19% 26% 22% 13% 23% 20%
3 15% 12% 19% 15% 13% 13% 23% 9% 22% 32% 24%
4 12% 14% 10% 8% 17% 14% 4% 15% 11% 4% 6%
5 % 9% % 8% 8% 4% 8% 9% 3% 13%
6 3% 1% 3% 2% 6% 2% 6% 1% 3% 9% 9%
7 3% 1% 1% 8% 9% 3% 4%
8 1% 1% 2% 1% 2% 2% 2% 2%
9 1% 1% 2% 1% 1%
10 2% 1% 1% 6% 5% 2% 2% 3%
More than 10 6% 5% 10% 2% 5% 9% 6% 2% 9% 23%
Not sure 2% 1% 3% 2% 2% 1% 2% 3%
11.HOURS PER WEEK | Over 40 10% 10% 10% 9% 8% 9% 10% 12% 3% 6% 21%
AS GIG WORKER 35 - 40 10% 11% 9% 17% 6% 12% 4% 15% 5% 6%
20-34 25% 29% 21% 21% 26% 26% 20% 24% 30% 30% 7% 36%
11-19 8% 8% 9% 11% 4% 9% 4% 9% 10% 3% 3% 13%
10 9% % 10% 14% 9% 9% 9% 9% 11% 9% 16%
5-9 17% 17% 18% 15% 16% 17% 19% 15% 22% 8% 22% 30%
Under 5 20% 17% 23% 12% 31% 16% 34% 15% 19% 44% 26% 20%
11.HOURS PER WEEK Under 20 55% 50% 60% 53% 60% 52% 66% 49% 61% 64% 66% 64%
AS GIG WORKER 20 or more 45% 50% 40% 47% 40% 48% 34% 51% 39% 36% 34% 36%
11.HOURS PER WEEK Under 20 Men 29% 50% 53% 28% 29% 29% 27% 35% 5% 64%
AS GIG WORKER/ Under 20 Women 27% 60% 60% 24% 38% 19% 35% 30% 62%
GENDER 20 or more Men 27% 50% 47% 31% 15% 34% 22% 25% 4% 27%
20 or more Women 18% 40% 40% 17% 19% 17% 16% 11% 30% 10%
Count 276 120 98 34 24 220 56 158 61 19 21 9
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7.EVER
PERFORMED
WORK AS "GIG
EMPLOYMENT STATUS / GENDER WORKER" GIG WORKER / EMPLOYMENT STATUS GIG WORKER / GENDER
Gig Not gig
Not Gig worker | Not gig | worker
Employ Not employ worker Not worker Not Gig Gig Not gig | Not gig
Employ ed employ ed Employ| employ| Employ| employ| worker | worker | worker | worker
TOTAL | ed Men| Women| ed Men| Women Yes No ed ed ed ed Men Women Men Women
8.EVER CONSIDERED Yes 45% 54% 55% 35% 30% 46% 55% 34% 48% 45%
PERFORMING WORK AS | no 41% 2% | 32% 56% 52% 42% 33% 55% 2% | 42%
GIG WORKER Not sure 13% 14% 13% 9% 17% 12% 12% 11% 10% 13%
Count 534 153 156 95 130 492 286 206 223 269
9.DONE WORK AS GIG | Yes 76% 78% 75% 67% 73% 76% 7% 70% 76% 75%
WORKER IN PAST No 24% 22% 25% 33% 27% 24% 23% 30% 24% 25%
MONTH Count 366 166 120 36 44 366 286 80 202 163
9.DONE WORK AS GIG | Yes Men 2% 78% 67% 2% 46% 30% 76%
WORKER IN PAST Yes Women 33% 75% 73% 33% 31% 40% 75%
MONTH / GENDER No Men 13% 22% 33% 13% 13% 15% 24%
No Women 11% 25% 27% 11% 10% 15% 25%
10.HOW MANY JOBS IN | 1 26% 22% 25% 37% 32% 26% 23% 34% 25% 27%
PAST MONTH 2 24% 29% 18% 25% 15% 24% 25% 19% 29% 17%
3 15% 12% 14% 15% 29% 15% 13% 23% 12% 18%
4 12% 15% 13% 6% 12% 14% 4% 13% 11%
5 % 9% % % 2% % 8% 4% 9% 5%
6 3% 1% 2% 4% 8% 3% 2% 6% 2% 4%
7 3% 3% 4% 3% 3% 2% 3%
8 1% 1% 3% 1% 2% 1% 2%
9 1% 0% 2% 1% 1% 0% 1%
10 2% 2% 2% 2% 2% 2% 2%
More than 10 6% 4% % 9% 9% 6% 5% 9% 5% 8%
Not sure 2% 1% 3% 2% 2% 2% 1% 1% 2%
11.HOURS PER WEEK Over 40 10% 11% 8% 4% 14% 10% 9% 10% 10% 9%
AS GIG WORKER 35 - 40 10% 15% 9% 6% 10% 12% 4% 12% 8%
20 - 34 25% 27% 26% 30% 13% 25% 26% 20% 27% 22%
11-19 8% 10% 9% 5% 4% 8% 9% 4% 9% 8%
10 9% 9% 10% % 10% 9% 9% 9% 9% 10%
5-9 17% 17% 18% 20% 19% 17% 17% 19% 17% 18%
Under 5 20% 13% 21% 34% 34% 20% 16% 34% 16% 24%
11.HOURS PER WEEK Under 20 55% 48% 58% 66% 67% 55% 52% 66% 51% 60%
AS GIG WORKER 20 or more 45% 52% 2% 34% 33% 45% 48% 34% 49% 40%
11.HOURS PER WEEK Under 20 Men 29% 48% 66% 29% 28% 29% 51%
AS GIG WORKER/ Under 20 Women 27% 58% 67% 27% 24% 38% 60%
GENDER 20 or more Men 27% 52% 34% 27% 31% 15% 49%
20 or more Women 18% 42% 33% 18% 17% 19% 40%
Count 276 130 90 24 32 276 220 56 155 122
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GIG WORKER / REGION GIG WORKER / AGE
Not gig | Not gig Gig Gig Not gig | Not gig
Gig Gig worker [ worker | Not gig | Not gig | worker | worker | worker | worker
worker | worker | Northea| Midwes| worker | worker | Under 40 & Under 40 &
TOTAL | South West st t South West 40 over 40 over
8.EVER CONSIDERED Yes 45% 45% 50% 47% 45% 58% 37%
PERFORMING WORK AS | Ng 41% 44% | 43% | 40% |  43% 29% | 52%
GIG WORKER Not sure 13% 11% 7% 13% 12% 12% 11%
Count 534 74 a4 184 190 214 278
9.DONE WORK AS GIG | Yes 76% 78% 74% 77% 72%
WORKER IN PAST No 24% 22% 26% 23% 28%
MONTH Count 366 145 150 237 128
9.DONE WORK AS GIG | Yes Men 42% 47% 41% 42% 43%
WORKER IN PAST Yes Women 33% 31% 33% 35% 30%
MONTH / GENDER No Men 13% 11% 16% 12% 15%
No Women 11% 11% 10% 11% 13%
10.HOW MANY JOBS IN | 1 26% 24% 28% 22% 33%
PAST MONTH 2 24% 23% 21% 28% 16%
3 15% 15% 13% 15% 15%
4 12% 12% 12% 13% 10%
5 7% 9% 3% 7% 8%
6 3% 1% 5% 3% 2%
7 3% 3% 2% 2% 3%
8 1% 2% 2% 0%
9 1% 1% 1% 1%
10 2% 2% 2% 1% 2%
More than 10 6% 6% 7% 5% 8%
Not sure 2% 2% 2% 1%
11.HOURS PER WEEK Over 40 10% 6% 12% 8% 12%
AS GIG WORKER 35 - 40 10% 10% 10% 9% 13%
20-34 25% 29% 19% 26% 23%
11-19 8% 9% 8% 6% 12%
10 9% 9% 12% 11% 6%
5-9 17% 17% 19% 18% 15%
Under 5 20% 18% 21% 20% 19%
11.HOURS PER WEEK Under 20 55% 54% 59% 56% 53%
AS GIG WORKER 20 or more 45% 46% 41% 44% 47%
11.HOURS PER WEEK Under 20 Men 29% 31% 30% 28% 30%
AS GIG WORKER / Under 20 Women 27% 23% 29% 28% 23%
GENDER 20 or more Men 27% 30% 26% 26% 30%
20 or more Women 18% 16% 16% 17% 18%
Count 276 113 111 183 93
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9.DONE WORK

9.DONE WORK | AS GIG WORKER [ 11.HOURS PER
AS GIG WORKER | IN PASTMONTH /| WEEK AS GIG
GIG WORKER / GENDER /AGE IN PAST MONTH GENDER WORKER
Gig Gig Gig Gig Not gig | Not gig | Not gig | Not gig
worker | worker | worker | worker | worker | worker | worker | worker
Men Women Men Women Men Women Men Women Yes Yes Under 20 or
TOTAL <40 <40 40+ 40+ <40 <40 40+ 40+ Yes No Men Women 20 more
8.EVER CONSIDERED Yes 45% 61% 57% 41% 32%
PERFORMING WORK AS | g 41% 27% 31% 50% 54%
GIG WORKER Not sure 13% 12% 12% 9% 14%
Count 534 78 136 145 133
9.DONE WORK AS GIG | Yes 76% 78% 7% 74% 70% 100% 100% | 100% | 100% | 100%
WORKER IN PAST No 24% 22% 23% 26% 30% 100%
MONTH Count 366 128 109 74 54 276 89 155 122 152 124
9.DONE WORK AS GIG | Yes Men 42% 78% 74% 56% 100% 52% 61%
WORKER IN PAST Yes Women 33% 7% 70% 44% 100% 48% 39%
MONTH / GENDER No Men 13% 22% 26% 53%
No Women 11% 23% 30% 4%
10.HOW MANY JOBSIN | 1 26% 19% 26% 36% 29% 26% 25% 21% 30% 20%
PAST MONTH 2 24% 31% 23% 25% 4% 24% 29% 17% 23% 25%
3 15% 13% 16% 10% 21% 15% 12% 18% 17% 12%
4 12% 15% 11% 9% 12% 12% 13% 11% 12% 12%
5 7% 9% 5% 10% 6% % 9% 5% 4% 11%
6 3% 1% 4% 2% 3% 3% 2% 4% 3% 3%
7 3% 3% 2% 1% 6% 3% 2% 3% 1% 4%
8 1% 1% 3% 1% 1% 1% 2% 1% 2%
9 1% 1% 2% 1% 0% 1% 1% 1%
10 2% 2% 1% 2% 3% 2% 2% 2% 2% 2%
More than 10 6% 5% 5% 4% 15% 6% 5% 8% 4% 9%
Not sure 2% 1% 2% 1% 2% 2% 1% 2% 2% 1%
11.HOURS PER WEEK Over 40 10% 9% 8% 12% 14% 10% 10% 9% 21%
AS GIG WORKER 35-40 10% 12% 6% 12% 13% 10% 12% 8% 23%
20-34 25% 28% 24% 26% 17% 25% 27% 22% 56%
11-19 8% 6% 6% 13% 11% 8% 9% 8% 15%
10 9% 10% 13% % 3% 9% 9% 10% 17%
5-9 17% 20% 17% 12% 20% 17% 17% 18% 32%
Under 5 20% 16% 26% 18% 22% 20% 16% 24% 36%
11.HOURS PER WEEK Under 20 55% 51% 62% 50% 56% 55% 51% 60% | 100%
AS GIG WORKER 20 or more 45% 49% 38% 50% 44% 45% 49% 40% 100%
11.HOURS PER WEEK Under 20 Men 29% 51% 50% 29% 51% 52%
AS GIG WORKER/ Under 20 Women 27% 62% 56% 27% 60% 48%
GENDER 20 or more Men 27% 49% 50% 27% 49% 61%
20 or more Women 18% 38% 44% 18% 40% 39%
Count 276 100 84 55 38 276 155 122 152 124
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11.HOURS PER

WEEK AS GIG 11.HOURS PER WEEK AS GIG 16.HOW FIND
WORKER WORKER / GENDER GIGS 16.HOW FIND GIGS
Messag
e
Online | boards Throug
Under 20 or 20 or platfor and Chat ha
Under 20 more more Not ms and | classifi| platfor | Word of | service
TOTAL | 20-34 ] Under 5[ 20 Men| Women Men Women| Online [ online apps ed ads ms mouth | agency
8.EVER CONSIDERED Yes 45%
PERFORMING WORK AS | o 1%
GIG WORKER Not sure 13%
Count 534
9.DONE WORK AS GIG | Yes 76% | 100% | 100% | 100% | 100% | 100% | 100% 81% 73% 84% 79% 83% 73% 76%
WORKER IN PAST No 24% 19% 27% 16% 21% 17% 27% 24%
MONTH Count 366 69 55 79 73 76 48 249 188 155 115 83 139 60
9.DONE WORK AS GIG | Yes Men 2% 61% 46% | 100% 100% 45% 44% 45% 43% 57% 44% 47%
WORKER IN PAST Yes Women 33% 39% 54% 100% 100% 36% 28% 39% 36% 26% 29% 29%
MONTH / GENDER No Men 13% 9% 15% 11% 10% 9% 15% 16%
No Women 11% 10% 12% 5% 12% 7% 12% 8%
10.HOW MANY JOBS IN | 1 26% 30% 1% 30% 31% 19% 21% 21% 26% 21% 15% 15% 27% 22%
PAST MONTH 2 24% 24% 19% 31% 15% 27% 21% 24% 24% 29% 25% 23% 24% 25%
3 15% 10% 17% 14% 20% 11% 13% 16% 15% 13% 15% 14% 16% 12%
4 12% 9% 10% 12% 13% 14% 9% 15% 9% 14% 14% 16% 8% 8%
5 % 12% 2% 5% 3% 13% 8% 8% 9% % 11% 13% 10% 8%
6 3% 2% 6% 1% 4% 2% 3% 2% 3% 2% 4% 1% 9%
7 3% 5% 1% 2% 4% 5% 2% 4% 1% 3% 3% 4% 5%
8 1% 2% 1% 1% 1% 4% 2% 1% 2% 3% 1% 1% 2%
9 1% 1% 1% 1% 1% 1% 1% 1% 2% 1% 1%
10 2% 1% 3% 3% 2% 2% 2% 2% 4% 3%
More than 10 6% 6% 4% 4% 6% 14% 6% 6% 6% 8% 5% 5% 8%
Not sure 2% 5% 2% 3% 2% 1% 1% 1% 2% 1%
11.HOURS PER WEEK | Over 40 10% 20% 24% 9% 11% 9% 10% 11% % 23%
AS GIG WORKER 35 - 40 10% 25% 20% 9% 14% 6% 8% 14% 16% 9%
20 - 34 25% | 100% 55% 56% 26% 30% 30% 31% 27% 34% 20%
11-19 8% 17% 13% 8% 9% 8% % 7% 10% 9%
10 9% 17% 17% 10% % 11% 13% 5% 8% 4%
5-9 17% 33% 30% 16% 16% 16% 16% 16% 13% 19%
Under 5 20% 100% 32% 41% 21% 14% 20% 15% 19% 12% 16%
11.HOURS PER WEEK Under 20 55% 100% | 100% | 100% 56% 46% 55% 51% 47% 43% 48%
AS GIG WORKER 20 or more 45% | 100% 100% | 100% 44% 54% 45% 49% 53% 57% 52%
11.HOURS PER WEEK Under 20 Men 29% 46% | 100% 29% 27% 30% 26% 34% 23% 36%
AS GIG WORKER/ Under 20 Women 27% 54% 100% 27% 19% 25% 26% 13% 20% 12%
GENDER 20 or more Men 27% 61% 100% 27% 34% 24% 29% 34% 38% 26%
20 or more Women 18% 39% 100% 17% 20% 21% 20% 19% 19% 26%
Count 276 69 55 79 73 76 48 201 137 131 91 69 101 45
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19.INCOME
FROM GIG WORK [ 19.INCOME FROM GIG 19.INCOME FROM GIG WORK IN
16.HOW FIND GIGS /GENDER IN PAST YEAR WORK IN PAST YEAR PAST YEAR / GENDER
More More
Not Not More Less 50% or | 50% or than than
Online | Online | online | online [ 50% or than than less less 50% 50%
TOTAL Men Women Men Women less 50% 25% 25-50% | 51-75% Men Women Men Women
8.EVER CONSIDERED Yes 45%
PERFORMING WORK AS [ ng 1%
GIG WORKER Not sure 13%
Count 534
9.DONE WORK AS GIG | Yes 76% 83% 79% 74% 70% 75% 84% 69% 85% 80% 70% 81% 92% 72%
WORKER IN PAST No 24% 17% 21% 26% 30% 25% 16% 31% 15% 20% 30% 19% 8% 28%
MONTH Count 366 135 113 113 75 215 130 132 84 70 119 96 75 55
9.DONE WORK AS GIG | Yes Men 42% 83% 74% 39% 53% 31% 51% 51% 70% 92%
WORKER IN PAST Yes Women 33% 79% 70% 36% 31% 38% 33% 28% 81% 2%
MONTH / GENDER No Men 13% 17% 26% 17% 5% 20% 10% 6% 30% 8%
No Women 11% 21% 30% 8% 12% 11% 5% 14% 19% 28%
10.HOW MANY JOBS IN | 1 26% 20% 21% 26% 27% 31% 16% 39% 20% 14% 33% 29% 14% 20%
PAST MONTH 2 24% 30% 17% 28% 18% 30% 17% 24% 36% 17% 35% 23% 22% 8%
3 15% 14% 18% 12% 19% 11% 21% 10% 13% 23% 10% 13% 16% 29%
4 12% 15% 15% 12% 4% 12% 13% 9% 15% 16% 10% 14% 17% 8%
5 7% 9% 7% 11% 5% 6% 10% 7% 5% 14% 6% 6% 12% 6%
6 3% 1% 4% 2% 5% 1% 4% 1% 1% 5% 2% 1% 10%
7 3% 3% 1% 2% % 2% 4% 4% 4% 4% 5% 2%
8 1% 1% 3% 0% 2% 1% 2% 2% 2% 0% 1% 4%
9 1% 1% 2% 1% 1% 2% 1% 1% 3%
10 2% 3% 1% 1% 4% 4% 3% 4% 5%
More than 10 6% 4% 8% 5% % 6% 7% 7% 4% 1% 2% 10% 7% 5%
Not sure 2% 3% 1% 2% 1% 3% 1% 3% 2%
11.HOURS PER WEEK Over 40 10% 7% 11% 13% % 6% 15% 4% 10% 8% % 6% 13% 18%
AS GIG WORKER 35- 40 10% 14% 3% 12% 16% 9% 13% 1% 19% 9% 12% 5% 13% 12%
20-34 25% 28% 25% 30% 29% 27% 24% 24% 31% 27% 27% 27% 29% 15%
11-19 8% 11% 5% 8% 10% 7% 10% 7% 7% 15% 10% 3% 6% 17%
10 9% 8% 13% 9% 3% 12% 6% 15% 8% 6% 13% 12% 4% 8%
5-9 17% 15% 17% 15% 18% 19% 16% 23% 14% 16% 15% 24% 20% 8%
Under 5 20% 17% 26% 12% 17% 20% 18% 26% 11% 20% 16% 23% 15% 22%
11.HOURS PER WEEK Under 20 55% 51% 61% 44% 48% 58% 49% 72% 40% 57% 54% 62% 46% 55%
AS GIG WORKER 20 or more 45% 49% 39% 56% 52% 2% 51% 28% 60% 43% 46% 38% 54% 45%
11.HOURS PER WEEK Under 20 Men 29% 51% 44% 28% 29% 34% 21% 36% 54% 46%
AS GIG WORKER / Under 20 Women 27% 61% 48% 30% 20% 38% 19% 22% 62% 55%
GENDER 20 or more Men 27% 49% 56% 24% 34% 11% 40% 29% 46% 54%
20 or more Women 18% 39% 52% 18% 17% 17% 20% 14% 38% 45%
Count 276 112 89 84 53 161 109 91 71 56 84 78 69 40
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CHILDREN IN
29.HOW PAY FOR A NEW $400 EMERGENCY EXPENSE  HOUSEHOLD PARENTAL STATUS
No Women
Could | emerge Men Women | Men no no
pay ncy Credit | Borrow [ Work Could childre | childre| childre | childre
TOTAL now fund card or sell more | not pay Yes No ninHH| nin HH| ninHH| nin HH
8.EVER CONSIDERED Yes 45% 42% 46% 43% 48% 56% 44% 48% 44% 55% 44% 43% 44%
PERFORMING WORK AS | N 41% | 43% | 41% | 43% | 43% | 34% | 39% | 37% | 45% | 32% | 40% | 46% | 43%
GIG WORKER Not sure 13% 15% 13% 14% 9% 9% 17% 16% 12% 14% 17% 11% 13%
Count 534 132 403 90 137 59 111 238 297 80 157 167 129
9.DONE WORK AS GIG | Yes 76% 73% 76% 73% 75% 81% 71% 74% 78% 74% 74% 79% 76%
WORKER IN PAST No 24% 27% 24% 27% 25% 19% 29% 26% 22% 26% 26% 21% 24%
MONTH Count 366 72 293 60 109 86 37 212 154 102 109 100 54
9.DONE WORK AS GIG | Yes Men 42% 45% 42% 44% 47% 36% 34% 36% 51% 74% 79%
WORKER IN PAST Yes Women 33% 28% 35% 29% 28% 45% 38% 38% 27% 74% 76%
MONTH / GENDER No Men 13% 17% 12% 13% 12% 10% 14% 13% 14% 26% 21%
No Women 11% 10% 12% 14% 12% 8% 15% 14% 8% 26% 24%
10.HOW MANY JOBS IN | 1 26% 29% 25% 31% 21% 22% 29% 25% 27% 23% 26% 26% 28%
PAST MONTH 2 24% 22% 24% 17% 28% 29% 13% 23% 24% 28% 19% 29% 14%
3 15% 11% 16% 21% 14% 15% 13% 16% 13% 13% 18% 12% 17%
4 12% 18% 11% 6% 14% 7% 17% 13% 11% 14% 12% 12% 11%
5 7% 5% 8% 11% 9% 6% 3% 6% 10% 6% 5% 12% 6%
6 3% 1% 3% 5% 2% 3% 2% 4% 1% 2% 5% 1% 1%
7 3% 7% 2% 3% 2% 1% 4% 1% 5% 3% 3%
8 1% 2% 3% 2% 2% 1% 2% 2% 2%
9 1% 1% 1% 2% 1% 0% 1% 1% 1%
10 2% 2% 2% 3% 2% 2% 2% 4% 5%
More than 10 6% 7% 6% 4% 1% 6% 20% 5% 7% 2% 8% 7% 8%
Not sure 2% 2% 1% 4% 3% 1% 3% 1% 2% 5%
11.HOURS PER WEEK | Over 40 10% 10% 9% 1% 9% 14% 12% 9% 10% 10% 8% 9% 11%
AS GIG WORKER 35 - 40 10% 21% 8% 11% 4% 10% 10% 9% 12% 11% % 13% 11%
20-34 25% 30% 24% 18% 24% 28% 25% 28% 21% 31% 25% 23% 18%
11-19 8% 7% 9% 8% 10% % 9% 9% 8% 10% 8% 8% 6%
10 9% 10% 9% 11% 12% 3% 10% 9% 10% 6% 11% 11% 8%
5-9 17% 8% 20% 21% 23% 19% 11% 16% 20% 14% 17% 20% 20%
Under 5 20% 14% 21% 29% 17% 19% 24% 21% 19% 17% 23% 15% 26%
11.HOURS PER WEEK Under 20 55% 39% 59% 70% 63% 48% 54% 54% 56% 47% 60% 54% 60%
AS GIG WORKER 20 or more 45% 61% 41% 30% 37% 52% 46% 46% 44% 53% 40% 46% 40%
11.HOURS PER WEEK Under 20 Men 29% 26% 29% 37% 36% 24% 7% 23% 36% 47% 54%
AS GIG WORKER / Under 20 Women 27% 13% 30% 33% 27% 24% 47% 31% 21% 60% 60%
GENDER 20 or more Men 27% 36% 25% 23% 26% 21% 40% 25% 30% 53% 46%
20 or more Women 18% 25% 16% 7% 11% 31% 6% 21% 14% 40% 40%
Count 276 53 224 44 82 70 27 156 120 75 81 79 41
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CHILDREN IN HOUSEHOLD / GIG HOUSEHOLD
WORKER PARENTAL STATUS / GIG WORKER INCOME
Women | Women
Men Men Women | Women [ Men no | Men no no no
childre | childre| childre | childre| childre| childre| childre| childre| Below 50
Yes Not NoNot | ninHH [ ninHH | ninHH [ ninHH| ninHH [ nin HH | nin HH [ nin HH 50 Thousa

Yes Gig gig No Gig gig Gig Not gig Gig Not gig Gig Not gig Gig Not gig | Thousa| ndor
TOTAL | worker | worker | worker [ worker | worker | worker | worker | worker| worker | worker | worker | worker nd more
8.EVER CONSIDERED Yes 45% 48% 44% 52% 46% 46% 42% 42% 54%
PERFORMING WORK AS | g 41% 38% 45% 34% 40% 46% 45% |  44% | 35%
GIG WORKER Not sure 13% 14% 10% 14% 13% 8% 13% 14% 11%
Count 534 214 277 68 146 155 123 337 174
9.DONE WORK AS GIG | Yes 76% 74% 78% 74% 74% 79% 76% 76% 7%
WORKER IN PAST No 24% 26% 22% 26% 26% 21% 24% 24% 23%
MONTH Count 366 212 154 102 109 100 54 207 147
9.DONE WORK AS GIG | Yes Men 42% 36% 51% 74% 79% 40% 48%
WORKER IN PAST Yes Women 33% 38% 27% 74% 76% 36% 29%
MONTH / GENDER No Men 13% 13% 14% 26% 21% 13% 12%
No Women 11% 14% 8% 26% 24% 11% 11%
10.HOW MANY JOBS IN | 1 26% 25% 27% 23% 26% 26% 28% 26% 24%
PAST MONTH 2 24% 23% 24% 28% 19% 29% 14% 24% 24%
3 15% 16% 13% 13% 18% 12% 17% 14% 16%
4 12% 13% 11% 14% 12% 12% 11% 13% 11%
5 7% 6% 10% 6% 5% 12% 6% 8% %
6 3% 4% 1% 2% 5% 1% 1% 2% 4%
7 3% 4% 1% 5% 3% 3% 2% 4%
8 1% 2% 1% 2% 2% 2% 1% 2%
9 1% 1% 0% 1% 1% 1% 0% 1%
10 2% 2% 2% 4% 5% 2% 2%
More than 10 6% 5% 7% 2% 8% % 8% 6% %

Not sure 2% 1% 3% 1% 2% 5% 2%
11.HOURS PER WEEK Over 40 10% 9% 10% 10% 8% 9% 11% 8% 12%
AS GIG WORKER 35-40 10% 9% 12% 11% % 13% 11% 11% 10%
20-34 25% 28% 21% 31% 25% 23% 18% 28% 22%
11-19 8% 9% 8% 10% 8% 8% 6% 7% 11%
10 9% 9% 10% 6% 11% 11% 8% 10% 8%
5-9 17% 16% 20% 14% 17% 20% 20% 21% 14%
Under 5 20% 21% 19% 17% 23% 15% 26% 16% 22%
11.HOURS PER WEEK Under 20 55% 54% 56% 47% 60% 54% 60% 54% 55%
AS GIG WORKER 20 or more 45% 46% 44% 53% 40% 46% 40% 46% 45%
11.HOURS PER WEEK Under 20 Men 29% 23% 36% 47% 54% 24% 35%
AS GIG WORKER/ Under 20 Women 27% 31% 21% 60% 60% 30% 19%
GENDER 20 or more Men 27% 25% 30% 53% 46% 29% 27%
20 or more Women 18% 21% 14% 40% 40% 18% 18%
Count 276 156 120 75 81 79 41 158 113
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41.PEOPLE
CONTRIBUTING
TO HOUSEHOLD

HOUSEHOLD INCOME HOUSEHOLD INCOME / GENDER | HOUSEHOLD INCOME / GIG WORKER INCOME
Below 50 50
Betwee | Betwee| Betwee Below 50 50 Below 50 Thousa| Thousa
Below n 25 n 50 n75 Below 50 Thousa| Thousa 50 Thousa| ndor nd or
25 and 50 | and 75 | and 100 50 Thousa| nd or nd or Thousa| nd Not more more
thousa| thousa| thousa| thousa| Thousa nd more more nd Gig gig Gig Not gig [ One or | Two or
TOTAL nd nd nd nd nd Men [ Women Men Women| worker | worker | worker | worker fewer more
8.EVER CONSIDERED Yes 45% 40% 46% 61% 48% 42% 43% 56% 51% 43% 53% 40% 51%
PERFORMING WORK AS | o 41% | 48% | 41% | 32% | 38% [ 45% | 43% | 33% | 37% 45% 36% | 45% | 38%
GIG WORKER Not sure 13% 12% 14% 8% 14% 13% 15% 11% 12% 12% 11% 16% 11%
Count 534 179 149 92 41 141 195 96 79 306 167 276 258
9.DONE WORK AS GIG | Yes 76% 68% 81% 77% 69% 76% % 80% 2% 76% 7% 7% 75%
WORKER IN PAST No 24% 32% 19% 23% 31% 24% 23% 20% 28% 24% 23% 23% 25%
MONTH Count 366 78 128 76 38 110 98 88 59 207 147 157 208
9.DONE WORK AS GIG | Yes Men 2% 32% 44% 48% 56% 76% 80% 40% 48% 44% 41%
WORKER IN PAST Yes Women 33% 36% 37% 29% 13% 7% 72% 36% 29% 32% 34%
MONTH / GENDER No Men 13% 14% 12% 11% 21% 24% 20% 13% 12% 12% 14%
No Women 11% 18% % 11% 10% 23% 28% 11% 11% 11% 12%
10.HOW MANY JOBS IN | 1 26% 24% 21% 19% 26% 26% 25% 22% 27% 26% 24% 32% 21%
PAST MONTH 2 24% 22% 26% 33% 18% 30% 18% 28% 18% 24% 24% 23% 25%
3 15% 26% 9% 18% 20% 11% 18% 14% 19% 14% 16% 16% 14%
4 12% % 17% 14% 4% 13% 14% 13% 8% 13% 11% 10% 13%
5 % 8% 8% 4% 11% 9% % 9% 3% 8% % 5% 9%
6 3% 1% 2% 5% 5% 1% 2% 2% 7% 2% 4% 0% 4%
7 3% 3% 1% 1% % 4% 5% 2% 2% 4% 3% 2%
8 1% 1% 1% 4% 2% 2% 3% 1% 2% 0% 2%
9 1% 1% 1% 1% 1% 1% 0% 1% 1% 0%
10 2% 4% 1% 2% 3% 2% 2% 2% 1%
More than 10 6% 7% 5% 3% 6% 5% 6% 4% 12% 6% 7% 5% 7%
Not sure 2% 2% 2% 1% 2% 1% 2%
11.HOURS PER WEEK Over 40 10% 12% 6% 12% 3% 10% 5% 9% 18% 8% 12% 11% 8%
AS GIG WORKER 35 - 40 10% 12% 10% 9% 8% 12% 9% 13% % 11% 10% 10% 10%
20-34 25% 19% 32% 19% 31% 32% 23% 22% 23% 28% 22% 25% 25%
11-19 8% 6% 7% 14% 11% 6% 7% 12% 10% 7% 11% 5% 11%
10 9% 11% 10% 9% 8% 7% 13% 9% 6% 10% 8% 10% 9%
5-9 17% 23% 19% 13% 19% 18% 24% 16% 10% 21% 14% 17% 17%
Under 5 20% 17% 16% 25% 19% 14% 19% 19% 26% 16% 22% 21% 19%
11.HOURS PER WEEK Under 20 55% 57% 52% 61% 58% 46% 62% 57% 52% 54% 55% 53% 56%
AS GIG WORKER 20 or more 45% 43% 48% 39% 42% 54% 38% 43% 48% 46% 45% 4% 44%
11.HOURS PER WEEK Under 20 Men 29% 20% 25% 41% 46% 46% 57% 24% 35% 28% 29%
AS GIG WORKER / Under 20 Women 27% 37% 26% 19% 12% 62% 52% 30% 19% 25% 28%
GENDER 20 or more Men 27% 28% 29% 21% 35% 54% 43% 29% 27% 30% 26%
20 or more Women 18% 16% 19% 18% 7% 38% 48% 18% 18% 17% 18%
Count 276 53 104 59 26 83 75 71 42 158 113 120 156
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41.PEOPLE
CONTRIBUTING TO

41.PEOPLE CONTRIBUTING TO
HOUSEHOLD INCOME / GIG

41.PEOPLE CONTRIBUTING TO

HOUSEHOLD INCOME WORKER HOUSEHOLD INCOME / GENDER
Oneor | Oneor | Twoor | Two or
fewer fewer more more Oneor | Oneor | Twoor | Two or
Three Gig Not gig Gig Not gig | fewer fewer more more
TOTAL One Two or more| worker | worker | worker | worker Men Women Men Women

8.EVER CONSIDERED Yes 45% 49% 49% 55% 41% 51% 43% 37% 50% 52%

PERFORMING WORK AS | no 41% 35% | 40% 31% 45% 39% | 42% | 471% | 40% | 35%

GIG WORKER Not sure 13% 16% 10% 14% 13% 10% 14% 17% 9% 13%

Count 534 200 184 74 256 236 127 149 121 138

9.DONE WORK AS GIG | Yes 76% 78% 78% 65% 7% 75% 78% 74% 75% 75%

WORKER IN PAST No 24% 22% 22% 35% 23% 25% 22% 26% 25% 25%

MONTH Count 366 143 152 56 157 208 89 68 113 95
9.DONE WORK AS GIG | Yes Men 2% 45% 44% 31% 44% 41% 78% 75%

WORKER IN PAST Yes Women 33% 32% 34% 34% 32% 34% 74% 75%
MONTH / GENDER No Men 13% 12% 9% 25% 12% 14% 22% 25%

No Women 11% 11% 12% 10% 11% 12% 26% 25%

10.HOW MANY JOBS IN | 1 26% 32% 19% 25% 32% 21% 31% 33% 19% 23%

PAST MONTH 2 24% 22% 29% 12% 23% 25% 30% 12% 28% 21%

3 15% 17% 12% 19% 16% 14% 8% 27% 16% 11%

4 12% 11% 13% 14% 10% 13% 12% 8% 13% 14%

5 % 5% 10% 6% 5% 9% 6% 5% 11% 6%

6 3% 1% 2% 10% 0% 4% 1% 3% 6%

7 3% 3% 3% 3% 2% 1% 5% 3% 1%

8 1% 0% 2% 3% 0% 2% 1% 2% 3%

9 1% 1% 1% 1% 0% 1% 1% 1%

10 2% 3% 1% 2% 2% 1% 4% 3%

More than 10 6% 6% % 6% 5% % 5% 6% 4% 9%

Not sure 2% 1% 2% 3% 1% 2% 1% 2% 1% 3%

11.HOURS PER WEEK Over 40 10% 11% 9% 5% 11% 8% 11% 11% 8% 8%

AS GIG WORKER 35 - 40 10% 8% 12% 4% 10% 10% 13% % 12% 9%

20 - 34 25% 27% 22% 33% 25% 25% 27% 22% 27% 22%

11-19 8% 3% 11% 10% 5% 11% 5% 5% 12% 10%

10 9% 11% 9% 9% 10% 9% 6% 16% 11% 6%

5-9 17% 19% 18% 15% 17% 17% 20% 14% 15% 21%

Under 5 20% 21% 18% 24% 21% 19% 18% 25% 15% 24%

11.HOURS PER WEEK Under 20 55% 54% 56% 57% 53% 56% 49% 60% 53% 61%

AS GIG WORKER 20 or more 45% 46% 44% 43% 47% 44% 51% 40% 47% 39%
11.HOURS PER WEEK Under 20 Men 29% 29% 29% 27% 28% 29% 49% 53%

AS GIG WORKER/ Under 20 Women 27% 25% 27% 31% 25% 28% 60% 61%
GENDER 20 or more Men 27% 30% 27% 21% 30% 26% 51% 47%

20 or more Women 18% 16% 17% 22% 17% 18% 40% 39%

Count 276 111 119 37 120 156 70 51 85 71
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41.PEOPLE CONTRIBUTING TO

HOUSEHOLD INCOME / CHILDREN IN| URBAN | URBAN AREA /
HOUSEHOLD AREA GENDER COUNTRY BORN IN
Oneor | Oneor | Twoor | Two or All Other
fewer fewer more more Urban Urban foreign foreign-

TOTAL Yes No Yes No Urban Men Women USA born Mexico born
8.EVER CONSIDERED Yes 45% 48% 33% 47% 55% 45% 47% 43% 50% 40% 39% 41%
PERFORMING WORK AS | N 41% | 35% | 52% | 39% | 37% | 41% | 41% | 41% | 37% | 46% | 41% | 52%
GIG WORKER Not sure 13% 16% 15% 15% 9% 14% 12% 16% 13% 14% 20% 7%
Count 534 122 154 116 142 493 235 258 274 256 132 124
9.DONE WORK AS GIG | Yes 76% 75% 78% 73% 78% 76% 78% 74% 73% 79% 81% 7%
WORKER IN PAST No 24% 25% 22% 27% 22% 24% 22% 26% 27% 21% 19% 23%
MONTH Count 366 87 71 125 83 339 189 150 175 185 93 92
9.DONE WORK AS GIG | Yes Men 42% 40% 50% 33% 53% 43% 78% 40% 45% 49% 40%
WORKER IN PAST Yes Women 33% 35% 29% 40% 25% 33% 74% 32% 34% 32% 37%
MONTH / GENDER No Men 13% 13% 12% 12% 15% 12% 22% 15% 10% 8% 13%
No Women 11% 12% 10% 15% 7% 12% 26% 12% 11% 11% 11%
10.HOW MANY JOBS IN | 1 26% 31% 34% 21% 21% 26% 25% 21% 27% 25% 20% 30%
PAST MONTH 2 24% 21% 25% 26% 24% 24% 29% 18% 27% 21% 28% 14%
3 15% 19% 13% 13% 14% 15% 13% 17% 12% 17% 17% 18%
4 12% 12% 8% 13% 14% 12% 12% 12% 9% 15% 17% 13%
5 7% 2% 9% 8% 10% 7% 9% 3% 5% 9% 10% 7%
6 3% 1% 6% 2% 2% 1% 4% 2% 3% 4% 2%
7 3% 3% 2% 4% 2% 2% 2% 2% 3% 3% 4%
8 1% 1% 3% 1% 1% 1% 2% 3% 0% 1%

9 1% 1% 1% 1% 1% 0% 1% 2%
10 2% 5% 3% 2% 2% 2% 3% 1% 2%
More than 10 6% 4% % 6% 7% 6% 5% 9% 7% 5% 3% 8%
Not sure 2% 1% 1% 5% 2% 1% 2% 2% 1% 3%
11.HOURS PER WEEK | Over 40 10% 9% 14% 9% 7% 9% 9% 10% 8% 11% 13% 9%
AS GIG WORKER 35 - 40 10% 8% 13% 10% 11% 10% 13% 6% 10% 11% 12% 10%
20-34 25% 30% 19% 26% 23% 25% 28% 22% 29% 22% 23% 21%
11-19 8% 3% % 13% 8% 9% 9% 8% 8% 8% 9% 6%
10 9% 13% 7% 6% 12% 9% 8% 9% 9% 9% 7% 12%
5-9 17% 16% 19% 16% 20% 17% 16% 19% 18% 18% 19% 17%
Under 5 20% 21% 20% 20% 18% 20% 16% 26% 18% 21% 17% 26%
11.HOURS PER WEEK Under 20 55% 53% 53% 55% 59% 55% 50% 62% 53% 56% 529% 60%
AS GIG WORKER 20 or more 45% 47% 47% 45% 41% 45% 50% 38% 47% 44% 48% 40%
11.HOURS PER WEEK Under 20 Men 29% 25% 32% 21% 39% 29% 50% 30% 27% 29% 26%
AS GIG WORKER / Under 20 Women 27% 28% 22% 33% 20% 27% 62% 24% 29% 24% 34%
GENDER 20 or more Men 27% 28% 32% 23% 29% 28% 50% 26% 29% 32% 26%
20 or more Women 18% 18% 15% 22% 12% 16% 38% 21% 15% 16% 14%
Count 276 65 55 91 65 259 147 111 127 146 75 71
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COUNTRY BORN IN / GENDER COUNTRY BORN IN / GIG WORKER]
us us Foreign | Foreign
us us Foreign | Foreign| born born born born
born born born born Gig Not gig Gig Not gig
TOTAL Men Women Men Women| worker [ worker | worker | worker
8.EVER CONSIDERED Yes 45% 52% 48% 42% 38% 51% 41%
PERFORMING WORK AS | No 4% | 37% | 37% | 46% | 47% 37% 48%
GIG WORKER Not sure 13% 12% 15% 12% 16% 12% 11%
Count 534 119 155 128 129 254 236
9.DONE WORK ASGIG | Yes 76% 73% 73% 81% 76% 73% 79%
WORKER IN PAST No 24% 27% 27% 19% 24% 27% 21%
MONTH Count 366 97 77 102 83 175 185
9.DONE WORK ASGIG | Yes Men 42% 73% 81% 40% 45%
WORKER IN PAST Yes Women 33% 73% 76% 32% 34%
MONTH / GENDER No Men 13% 27% 19% 15% 10%
No Women 11% 27% 24% 12% 11%
10.HOW MANY JOBS IN | 1 26% 26% 29% 24% 25% 27% 25%
PAST MONTH 2 24% 30% 24% 29% 11% 27% 21%
3 15% 10% 14% 15% 21% 12% 17%
4 12% 9% 9% 16% 14% 9% 15%
5 7% 6% 4% 10% 7% 5% 9%
6 3% 2% 2% 1% 4% 2% 3%
7 3% 3% 1% 2% 5% 2% 3%
8 1% 1% 4% 1% 3% 0%
9 1% 1% 2% 2%
10 2% 4% 1% 2% 3% 1%
More than 10 6% 6% 8% 3% 8% 7% 5%
Not sure 2% 2% 1% 3% 2% 1%
11.HOURS PER WEEK Over 40 10% 9% 7% 10% 12% 8% 11%
AS GIG WORKER 35- 40 10% 8% 12% 16% 5% 10% 11%
20-34 25% 30% 27% 25% 18% 29% 22%
11-19 8% 10% 6% 6% 10% 8% 8%
10 9% 11% 6% % 13% 9% 9%
5-9 17% 14% 23% 20% 15% 18% 18%
Under 5 20% 18% 19% 16% 29% 18% 21%
11.HOURS PER WEEK Under 20 55% 53% 53% 49% 66% 53% 56%
AS GIG WORKER 20 or more 45% 47% 47% 51% 34% 47% 44%
11.HOURS PER WEEK Under 20 Men 29% 53% 49% 30% 27%
AS GIG WORKER/ Under 20 Women 27% 53% 66% 24% 29%
GENDER 20 or more Men 27% 47% 51% 26% 29%
20 or more Women 18% 47% 34% 21% 15%
Count 276 71 56 82 63 127 146
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HOW LONG
COUNTRY BORN IN / GIG WORKER / GENDER COUNTRY BORN IN / AGE LIVED IN US
us us us us Foreign | Foreign | Foreign | Foreign
born born born born born born born born us Foreign
Gig Gig Not gig | Not gig Gig Gig Not gig | Not gig born us born Foreign
worker | worker | worker | worker | worker | worker | worker | worker Under | born 40| Under | born 40 10 or More
TOTAL Men Women Men Women Men Women Men Women 40 & over 40 & over fewer | than 10
8.EVER CONSIDERED Yes 45% 52% 50% 44% 39% 59% 39% 51% 34% 55% 37%
PERFORMING WORK AS | g 41% 38% 37% 4% 49% 27% 48% 33% 54% 37% 48%
GIG WORKER Not sure 13% 10% 14% 10% 12% 14% 12% 16% 13% 8% 15%
Count 534 109 146 114 122 146 129 92 165 52 208
9.DONE WORK AS GIG | Yes 76% 73% 73% 81% 76% 76% 63% 79% 79% 74% 80%
WORKER IN PAST No 24% 27% 27% 19% 24% 24% 37% 21% 21% 26% 20%
MONTH Count 366 97 77 102 83 127 48 108 77 56 135
9.DONE WORK AS GIG | Yes Men 42% 73% 81% 40% 41% 45% 45% 42% 45%
WORKER IN PAST Yes Women 33% 73% 76% 36% 23% 35% 34% 33% 35%
MONTH / GENDER No Men 13% 27% 19% 13% 21% 11% 10% 16% 9%
No Women 11% 27% 24% 11% 16% 10% 11% 9% 11%
10.HOW MANY JOBSIN | 1 26% 26% 29% 24% 25% 26% 31% 18% 34% 20% 26%
PAST MONTH 2 24% 30% 24% 29% 11% 28% 24% 26% 13% 19% 21%
3 15% 10% 14% 15% 21% 13% 10% 17% 17% 17% 17%
4 12% 9% 9% 16% 14% 10% 4% 16% 13% 21% 13%
5 7% 6% 4% 10% 7% 5% 4% 9% 8% 9% 9%
6 3% 2% 2% 1% 4% 1% 4% 3% 2% 1% 4%
7 3% 3% 1% 2% 5% 2% 2% 3% 4% 4% 3%
8 1% 1% 4% 1% 4% 1% 0%
9 1% 1% 2% 2%

10 2% 4% 1% 2% 3% 3% 2% 3%
More than 10 6% 6% 8% 3% 8% 5% 14% 5% 6% %

Not sure 2% 2% 1% 3% 1% 4% 2% 5%
11.HOURS PER WEEK Over 40 10% 9% 7% 10% 12% 6% 14% 10% 12% 9% 11%
AS GIG WORKER 35-40 10% 8% 12% 16% 5% 8% 15% 10% 12% 5% 13%
20-34 25% 30% 27% 25% 18% 30% 24% 22% 23% 29% 19%
11-19 8% 10% 6% 6% 10% 8% 11% 5% 11% 12%
10 9% 11% 6% % 13% 10% 5% 12% 6% 9% 10%
5-9 17% 14% 23% 20% 15% 20% 11% 17% 18% 17% 17%
Under 5 20% 18% 19% 16% 29% 17% 21% 24% 18% 30% 18%
11.HOURS PER WEEK Under 20 55% 53% 53% 49% 66% 55% 48% 58% 54% 57% 57%
AS GIG WORKER 20 or more 45% 47% 7% 51% 34% 45% 52% 2% 46% 43% 43%
11.HOURS PER WEEK Under 20 Men 29% 53% 49% 29% 31% 27% 28% 26% 28%
AS GIG WORKER/ Under 20 Women 27% 53% 66% 26% 17% 31% 25% 30% 28%
GENDER 20 or more Men 27% 47% 51% 24% 33% 29% 29% 30% 28%
20 or more Women 18% 47% 34% 21% 19% 13% 18% 13% 15%
Count 276 71 56 82 63 926 30 85 60 42 108
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HOW LONG | CHILDREN BORN| LANGUAGE OF | LANGUAGE OF INTERVIEW
LIVED IN US IN US INTERVIEW / COUNTRY BORN IN
Betwee Espafio
n5and More English | English |
10 than 15 Espafio us Foreign | Foreign
TOTAL years years Yes No English | born born born
8.EVER CONSIDERED Yes 45% 4% 37% 43% 37% 45% 47% 50% 34% 48%
PERFORMING WORK AS | N 41% | 53% | 49% | 46% | 46% | 42% | 37% | 37% | 52% | 3%
GIG WORKER Not sure 13% 15% 11% 17% 13% 16% 13% 13% 15%
Count 534 28 194 144 116 415 119 257 155 101
9.DONE WORK AS GIG | Yes 76% 76% 79% 82% 75% 7% 68% 73% 84% 68%
WORKER IN PAST No 24% 24% 21% 18% 25% 23% 32% 27% 16% 32%
MONTH Count 366 33 109 85 105 296 70 167 123 61
9.DONE WORK AS GIG | Yes Men 42% 57% 46% 54% 36% 46% 25% 40% 55% 23%
WORKER IN PAST Yes Women 33% 19% 33% 28% 39% 31% 43% 32% 29% 45%
MONTH / GENDER No Men 13% 14% 9% 11% 11% 13% 15% 16% 8% 16%
No Women 11% 10% 12% % 14% 10% 16% 12% 8% 16%
10.HOW MANY JOBS IN | 1 26% 17% 30% 27% 23% 27% 17% 27% 28% 16%
PAST MONTH 2 24% 20% 24% 26% 17% 26% 15% 28% 23% 15%
3 15% 11% 12% 14% 20% 13% 22% 11% 16% 21%
4 12% 27% 13% 15% 15% 11% 16% 8% 14% 17%
5 7% 15% % 7% 11% % 9% 5% 8% 11%
6 3% 2% 2% 1% 5% 1% 8% 2% 9%
7 3% 7% 2% 2% 4% 2% 5% 2% 2% 5%
8 1% 0% 1% 2% 3% 0%
9 1% 1% 2%
10 2% 2% 2% 2% 3% 3%
More than 10 6% 9% 5% 5% 6% 5% 7% 6% 4%
Not sure 2% 3% 2% 2% 2%
11.HOURS PER WEEK | Over 40 10% 16% 9% 10% 11% 9% 13% 9% 9% 15%
AS GIG WORKER 35 - 40 10% 9% 13% 13% 10% 10% 14% 10% 9% 15%
20-34 25% 34% 18% 19% 25% 25% 23% 30% 20% 21%
11-19 8% 10% 5% 11% 8% 12% 8% % 10%
10 9% 6% 10% 7% 12% 8% 15% 8% 8% 13%
5-9 17% 25% 18% 24% 12% 19% 10% 18% 21% 10%
Under 5 20% 10% 22% 24% 19% 22% 11% 18% 26% 10%
11.HOURS PER WEEK Under 20 55% 42% 60% 59% 54% 56% 49% 529% 61% 43%
AS GIG WORKER 20 or more 45% 58% 40% 41% 46% 44% 51% 48% 39% 57%
11.HOURS PER WEEK Under 20 Men 29% 30% 29% 35% 21% 32% 13% 28% 36% 7%
AS GIG WORKER / Under 20 Women 27% 11% 31% 24% 33% 24% 36% 24% 26% 37%
GENDER 20 or more Men 27% 45% 30% 31% 27% 28% 24% 27% 30% 27%
20 or more Women 18% 14% 11% 10% 19% 15% 21% 21% 9% 30%
Count 276 25 86 70 80 229 48 122 104 42
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GENDER AGE AGE GENDER /AGE
Under 40 & Under Men Women Men Women
TOTAL Men Women 40 over 30 30-39| 40-49| 50-64 <40 <40 40+ 40+
12.MONTHS WORKED None 14% 11% 17% 9% 22% 10% 8% 18% 25% 7% 11% 17% 29%
AS GIG WORKER IN One 11% 10% 12% 13% 8% 11% 14% 10% 7% 12% 13% 7% 10%
PAST YEAR Two 9% 11% 8% 11% 6% 13% 9% 11% 2% 14% 8% 5% 8%
Three 13% 13% 13% 15% 10% 20% 8% 7% 15% 13% 17% 13% 6%
Four 8% 8% 8% 9% 7% 4% 16% 6% 8% 9% 10% 8% 5%
Five 7% 7% 7% 9% 4% 9% 8% 6% 1% 9% 9% 4% 4%
Six 9% 9% 10% 9% 11% 8% 11% 14% 8% 8% 10% 11% 10%
Seven 3% 6% 1% 4% 2% 6% 2% 4% 7% 1% 3% 1%
Eight 2% 2% 2% 3% 1% 2% 4% 2% 4% 2% 2%
Nine 2% 2% 2% 2% 3% 0% 3% 4% 1% 2% 3% 2%
Ten 4% 3% 6% 4% 4% 5% 2% 4% 5% 3% 5% 3% 6%
Eleven 1% 0% 2% 0% 2% 1% 4% 1% 1% 1% 4%
Twelve 15% 17% 12% 12% 20% 10% 15% 15% 24% 13% 11% 25% 14%
13.JOBS WORKED IN Over 20 11% 11% 10% 8% 16% 7% 9% 12% 18% 9% 7% 14% 18%
PAST YEAR 10 - 20 10% 11% 10% 11% 10% 10% 11% 9% 11% 12% 9% 8% 13%
5-9 19% 19% 18% 21% 14% 26% 14% 11% 17% 20% 22% 17% 9%
4 6% 4% 7% 6% 4% 6% 7% 8% 5% 8% 3% 7%
3 10% 11% 9% 8% 14% 6% 10% 13% 17% 10% 5% 13% 17%
2 20% 22% 18% 24% 11% 27% 21% 10% 13% 25% 23% 16% 3%
1 24% 22% 27% 21% 31% 16% 28% 37% 23% 18% 26% 31% 32%
0 1% 1% 0% 1% 1% 2% 1% 2%
Count 316 181 135 215 101 118 97 53 45 119 97 62 39
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REGION REGION
East West
Northea| Midwes Middle North South South Mounta
TOTAL st t South West Atlantic| Central | Atlantic| Central in Pacific
12.MONTHS WORKED None 14% 17% 11% 14% 13% 20% 14% 18% 10% 18% 11%
AS GIG WORKER IN One 11% 8% 13% 9% 13% 6% 9% 10% 8% 18% 11%
PAST YEAR Two 9% 13% 10% 9% 9% 12% 13% 13% 6% 9% 8%
Three 13% 20% 14% 10% 14% 22% 11% 9% 12% 17% 13%
Four 8% 5% 16% 7% 9% 4% 10% 3% 12% 13%
Five 7% 3% 2% 9% 7% 5% 2% 8% 10% 2% 9%
Six 9% 13% 10% 7% 11% 14% 9% 6% 7% 8% 12%
Seven 3% 3% 5% 3% 4% 6% 5% 5% 2%
Eight 2% 2% 3% 2% 2% 3% 1% 1% 3%
Nine 2% 2% 2% 3% 2% 2% 1% 5% 1%
Ten 4% 8% 3% 5% 2% 8% 4% 4% 7% 1% 3%
Eleven 1% 2% 1% 4% 1% 0%
Twelve 15% 11% 17% 17% 14% 6% 22% 15% 19% 13% 14%
13.JOBS WORKED IN Over 20 11% 11% 13% 10% 10% 13% 17% 13% 9% 14% 8%
PAST YEAR 10 - 20 10% 13% 4% 13% 9% 17% 5% 9% 16% 7% 10%
5-9 19% 11% 14% 23% 17% 10% 13% 21% 26% 12% 19%
4 6% 18% 10% 4% 3% 21% 5% 3% 5% 4% 3%
3 10% 16% 10% 11% 19% 13% 7% 15% 9%
2 20% 12% 21% 18% 23% 6% 28% 26% 12% 13% 28%
1 24% 19% 36% 21% 27% 14% 28% 15% 26% 36% 22%
0 1% 3% 1% 4% 1%
Count 316 30 30 125 130 21 23 57 64 41 89
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REGION / GENDER EDUCATION
College
graduat
Northea Non- eor 4-year Post-
Northea st Midwes | South South West West H.S. Post H.| college post- | College | graduat
TOTAL | stMen | Women| tMen Men Women Men Women| /Less S. grad grad grad e
12.MONTHS WORKED None 14% 10% 26% 15% 10% 19% 11% 16% 17% 9% 14% 12% 13% 9%
AS GIG WORKER IN One 11% 15% 10% 8% 12% 16% 11% 13% 12% 7% 8% 6%
PAST YEAR Two 9% 15% 11% 6% 9% 10% 12% 4% 11% 11% 11% 4% 5% 3%
Three 13% 20% 20% 15% 10% 10% 14% 14% 13% 17% 14% 10% 8% 16%
Four 8% 9% 15% 8% 6% 8% 10% 9% 4% 8% 11% 11% 14%
Five 7% 4% 3% 10% 8% 5% 9% 8% 5% 7% 6% 7% 3%
Six 9% 4% 23% 11% 6% 9% 12% 8% 7% 13% 9% 11% 13% 4%
Seven 3% 8% 9% 4% 2% 3% 1% 3% 7% 7% 6%
Eight 2% 3% 2% 4% 3% 2% 2% 4% 2% 2% 2%
Nine 2% 1% 3% 4% 1% 2% 3% 2% 2% 1% 4%
Ten 4% 5% 10% 4% 4% 8% 1% 3% 3% 4% 3% 8% 7% 12%
Eleven 1% 1% 3% 2% 2% 1% 1% 1%
Twelve 15% 14% 7% 250 20% 14% 15% 12% 14% 15% 14% 19% 18% 23%
13.JOBS WORKED IN Over 20 11% 11% 11% 10% 12% 7% 10% 10% 12% 9% 11% 8% 10% 3%
PAST YEAR 10 - 20 10% 10% 16% 11% 12% 14% 9% 8% 11% 11% 11% 7% 7% 7%
5-9 19% 12% 10% 21% 22% 25% 16% 17% 14% 21% 17% 26% 28% 18%
4 6% 9% 30% 18% 1% 8% 4% 2% 6% 7% 6% 3% 3% 2%
3 10% 17% 15% 8% 13% 14% 6% 9% 10% 9% 13% 13% 10%
2 20% 18% 4% 33% 21% 14% 22% 25% 24% 16% 21% 15% 17% 8%
1 24% 23% 14% 7% 22% 18% 24% 30% 23% 24% 23% 28% 21% 51%
0 1% 2% 1% 1% 1%
Count 316 17 13 11 76 49 77 53 163 87 251 65 50 16
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EMPLOYMENT
EDUCATION /GENDER STATUS EMPLOYMENT STATUS
Homem
aker or
Non- Non- Not Employ| Employ stay at
college | college | College | College | Employ| employ| ed full | ed part [ Unempl| home
TOTAL men women men women ed ed time time oyed parent | Retired
12.MONTHS WORKED None 14% 12% 16% 4% 20% 11% 23% 12% 10% 10% 25% 43%
AS GIG WORKER IN One 11% 12% 12% 5% 10% 10% 13% 12% 5% 9% 11% 14%
PAST YEAR Two 9% 11% 10% 7% 1% 10% 6% 11% 8% 2% 6%
Three 13% 14% 14% 10% 10% 14% 11% 12% 19% 8% 21%
Four 8% 7% 8% 15% 8% 9% 5% 10% 8% 17%
Five 7% 7% 7% 6% 6% 7% 7% 5% 11% 10% 5%
Six 9% 10% 8% 6% 16% 10% 9% 9% 13% 16% 6% 9%
Seven 3% 4% 0% 12% 1% 3% 4% 3% 3% 12%
Eight 2% 3% 2% 1% 3% 2% 3% 1% 4% 7% 2%
Nine 2% 2% 2% 2% 2% 2% 1% 2% 2% 3%
Ten 4% 2% 4% 5% 12% 5% 1% 5% 4% 2%
Eleven 1% 1% 2% 1% 1% 1% 1% 1% 2%
Twelve 15% 15% 13% 27% 10% 15% 16% 16% 12% 9% 16% 33%
13.JOBS WORKED IN Over 20 11% 11% 11% 11% 4% 11% 7% 13% 9% 9% 14%
PAST YEAR 10 - 20 10% 11% 11% 10% 4% 11% 9% 11% 9% 11% 9% 15%
5-9 19% 15% 18% 31% 19% 17% 25% 15% 22% 29% 27% 15%
4 6% 6% 7% 7% 6% 4% 5% 8% 6% 4%
3 10% 11% 7% 11% 15% 11% 7% 9% 14% 12% 8%
2 20% 25% 17% 10% 21% 20% 20% 17% 29% 17% 14% 25%
1 24% 21% 27% 27% 30% 24% 28% 29% 9% 24% 30% 30%
0 1% 2% 1% 0% 1%
Count 316 143 107 37 28 254 62 185 68 23 23 8
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7.EVER
PERFO
RMED
WORK
AS
"GIG GIG WORKER/
WORK EMPLOYMENT GIG WORKER/
EMPLOYMENT STATUS / GENDER | ER" STATUS GENDER
Gig
Not Gig worker
Employ Not employ worker Not Gig Gig
Employ ed employ ed Employ| employ| worker | worker
TOTAL | ed Men| Women| ed Men| Women Yes ed ed Men Women
12.MONTHS WORKED None 14% 9% 13% 17% 27% 14% 11% 23% 11% 17%
AS GIG WORKER IN One 11% 10% 11% 11% 15% 11% 10% 13% 10% 12%
PAST YEAR Two 9% 11% 10% 10% 3% 9% 10% 6% 11% 8%
Three 13% 15% 13% 5% 15% 13% 14% 11% 13% 13%
Four 8% 9% 10% 7% 1% 8% 9% 5% 8% 8%
Five 7% 7% 7% 7% 7% 7% 7% 7% 7% 7%
Six 9% 9% 11% 9% 9% 9% 10% 9% 9% 10%
Seven 3% 5% 1% 8% 3% 3% 4% 6% 1%
Eight 2% 2% 2% 5% 2% 2% 2% 3% 2% 2%
Nine 2% 2% 2% 2% 2% 2% 1% 2% 2%
Ten 4% 3% 7% 3% 4% 5% 1% 3% 6%
Eleven 1% 1% 2% 1% 1% 1% 1% 0% 2%
Twelve 15% 17% 13% 21% 12% 15% 15% 16% 17% 12%
13.JOBS WORKED IN Over 20 11% 12% 11% 7% 6% 11% 11% 7% 11% 10%
PAST YEAR 10 - 20 10% 11% 10% 9% 10% 10% 11% 9% 11% 10%
5-9 19% 16% 18% 31% 19% 19% 17% 25% 19% 18%
4 6% 4% 9% 5% 3% 6% 6% 4% 4% 7%
3 10% 12% 9% 7% 8% 10% 11% 7% 11% 9%
2 20% 22% 18% 23% 16% 20% 20% 20% 22% 18%
1 24% 23% 24% 18% 38% 24% 24% 28% 22% 27%
0 1% 2% 1% 1% 1%
Count 316 151 104 30 32 316 254 62 181 135
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GIG WORKER/ | GIG WORKER /
REGION AGE
Gig Gig
Gig Gig worker | worker
worker | worker Under 40 &
TOTAL South West 40 over
12.MONTHS WORKED None 14% 14% 13% 9% 22%
AS GIG WORKER IN One 11% 9% 13% 13% 8%
PAST YEAR Two 9% 9% 9% 11% 6%
Three 13% 10% 14% 15% 10%
Four 8% 7% 9% 9% 7%
Five 7% 9% 7% 9% 4%
Six 9% 7% 11% 9% 11%
Seven 3% 5% 3% 4% 2%
Eight 2% 3% 2% 3% 1%
Nine 2% 2% 3% 2% 3%
Ten 4% 5% 2% 4% 4%
Eleven 1% 2% 1% 0% 2%
Twelve 15% 17% 14% 12% 20%
13.JOBS WORKED IN Over 20 11% 10% 10% 8% 16%
PAST YEAR 10 - 20 10% 13% 9% 11% 10%
5-9 19% 23% 17% 21% 14%
4 6% 4% 3% 6% 4%
3 10% 10% 11% 8% 14%
2 20% 18% 23% 24% 11%
1 24% 21% 27% 21% 31%
0 1% 1% 0% 1%
Count 316 125 130 215 101
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9.DONE WORK
9.DONE WORK AS GIG WORKER 11.HOURS PER
AS GIG WORKER | IN PAST MONTH /| WEEK AS GIG
GIG WORKER / GENDER /AGE IN PAST MONTH GENDER WORKER
Gig Gig Gig Gig
worker | worker | worker | worker

Men Women Men Women Yes Yes Under 20 or
TOTAL <40 <40 40+ 40+ Yes No Men Women 20 more
12.MONTHS WORKED None 14% 7% 11% 17% 29% 4% 43% 1% 8% 5% 3%
AS GIG WORKER IN One 11% 12% 13% 7% 10% 9% 16% 8% 12% 13% 6%
PAST YEAR Two 9% 14% 8% 5% 8% 11% 6% 13% 7% 12% 8%
Three 13% 13% 17% 13% 6% 14% 11% 13% 15% 17% 10%
Four 8% 9% 10% 8% 5% 7% 12% 7% 7% 8% 7%
Five 7% 9% 9% 4% 4% 7% 8% 7% 6% 7% 7%
Six 9% 8% 10% 11% 10% 12% 1% 12% 13% 8% 17%
Seven 3% 7% 1% 3% 1% 5% 8% 1% 4% 5%
Eight 2% 4% 2% 2% 3% 1% 3% 2% 4% 2%
Nine 2% 1% 2% 3% 2% 2% 1% 2% 2% 1% 4%
Ten 4% 3% 5% 3% 6% 5% 4% 8% 5% 6%
Eleven 1% 1% 1% 4% 1% 1% 2% 1% 2%
Twelve 15% 13% 11% 25% 14% 19% 2% 22% 16% 17% 23%
13.JOBS WORKED IN Over 20 11% 9% 7% 14% 18% 13% 13% 12% 7% 19%
PAST YEAR 10 - 20 10% 12% 9% 8% 13% 12% 1% 13% 11% 11% 14%
5-9 19% 20% 22% 17% 9% 18% 20% 19% 17% 17% 20%
4 6% 5% 8% 3% 7% 5% 7% 3% 8% 4% 7%
3 10% 10% 5% 13% 17% 9% 15% 9% 8% 10% 8%
2 20% 25% 23% 16% 3% 21% 16% 23% 18% 26% 15%
1 24% 18% 26% 31% 32% 21% 41% 19% 24% 24% 18%

0 1% 1% 2% 1% 2% 1%
Count 316 119 97 62 39 265 51 153 112 144 121
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11.HOURS PER

WEEK AS GIG 11.HOURS PER WEEK AS GIG 16.HOW FIND
WORKER WORKER / GENDER GIGS 16.HOW FIND GIGS
Messag
e
Online | boards Throug
Under 20 or 20 or platfor and Chat ha
Under 20 more more Not ms and | classifi| platfor [ Word of | service
TOTAL | 20-34| Under 5| 20 Men| Women Men Women| Online | online apps ed ads ms mouth | agency
12.MONTHS WORKED None 14% 1% 13% 2% 8% 7% 11% 14% 10% 7% 8% 12% 15%
AS GIG WORKER IN One 11% 9% 17% 9% 16% 6% 5% 12% 9% 12% 10% 8% 7% 11%
PAST YEAR Two 9% 3% 4% 16% 8% 9% 7% 10% 11% 7% 12% 15% 8% 14%
Three 13% 15% 21% 19% 15% % 16% 13% 15% 14% 14% 10% 13% 17%
Four 8% 9% 12% 6% 9% 8% 1% 8% 7% 8% 8% 11% 7% 6%
Five % 9% 6% 5% 8% 10% 3% 8% 7% 7% 9% 8% 8% 4%
Six 9% 18% 6% 8% 9% 15% 20% 9% 10% 9% 10% 8% 11% 9%
Seven 3% 4% 4% 8% 7% 2% 5% 3% 5% 4% 7% 5% 2%
Eight 2% 2% 1% 5% 2% 1% 3% 3% 1% 3% 3% 3% 1% 1%
Nine 2% 4% 2% 1% 1% 3% 4% 2% 3% 2% 5% 2% 3% 1%
Ten 4% 7% 3% 6% 5% 9% 4% 4% 6% 4% 3% 6% 4%
Eleven 1% 1% 1% 5% 1% 1% 1% 1% 1% 1% 1%
Twelve 15% 17% 13% 17% 17% 28% 14% 15% 16% 17% 14% 17% 17% 16%
13.JOBS WORKED IN Over 20 11% 16% 2% 8% 7% 19% 19% 12% 11% 12% 13% 14% 11% 15%
PAST YEAR 10- 20 10% 15% 5% 8% 14% 17% 8% 11% 12% 10% 13% 13% 10% 13%
5-9 19% 23% 22% 18% 15% 20% 20% 20% 21% 16% 24% 25% 21% 22%
4 6% 4% 9% 2% 6% 5% 11% 7% 5% 6% 6% 6% 5% 3%
3 10% 5% 13% 12% 8% 7% 8% 10% 12% 8% 9% 12% 14% 9%
2 20% 15% 11% 31% 20% 16% 14% 18% 18% 20% 17% 16% 17% 21%
1 24% 22% 38% 22% 27% 16% 20% 22% 21% 26% 18% 13% 22% 16%
0 1% 3% 1% 1% 1%
Count 316 68 48 77 67 76 45 222 162 139 107 76 122 51
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19.INCOME
FROM GIG WORK |  19.INCOME FROM GIG 19.INCOME FROM GIG WORK IN
16.HOW FIND GIGS /GENDER IN PAST YEAR WORK IN PAST YEAR PAST YEAR / GENDER

More More
Not Not More Less 50% or | 50% or than than
Online | Online online online | 50% or than than less less 50% 50%

TOTAL Men Women Men Women less 50% 25% 25-50% 51-75% Men Women Men Women
12.MONTHS WORKED None 14% 8% 14% 12% 17% 11% 7% 16% 4% 5% 13% 10% 2% 13%
AS GIG WORKER IN One 11% 10% 14% 9% 7% 9% 14% 10% 8% 17% 9% 10% 11% 18%
PAST YEAR Two 9% 12% 7% 11% 10% 14% 4% 7% 24% 5% 15% 12% 5% 3%
Three 13% 11% 15% 14% 16% 15% 13% 17% 11% 14% 15% 15% 12% 14%
Four 8% 8% 8% 8% 5% 12% 4% 12% 12% 4% 11% 13% 5% 2%
Five 7% 7% 9% 7% 8% 6% 10% 5% 7% 17% 5% 6% 10% 10%
Six 9% 8% 11% 10% 10% 11% 8% 11% 11% 11% 10% 12% 7% 9%
Seven 3% 8% 1% 6% 2% 6% 3% 2% 5% 4% 0% 10% 1%
Eight 2% 4% 2% 1% 2% 3% 1% 4% 2% 3% 3% 2% 1% 2%
Nine 2% 2% 3% 2% 3% 1% 3% 1% 3% 2% 1% 1% 3% 3%
Ten 4% 3% 6% 3% 7% 3% 7% 3% 3% 6% 3% 3% 3% 11%
Eleven 1% 1% 0% 3% 1% 2% 0% 1% 1% 1% 1% 3%
Twelve 15% 20% 10% 18% 12% 13% 21% 13% 13% 9% 11% 14% 28% 11%
13.JOBS WORKED IN Over 20 11% 12% 11% 14% 7% 9% 14% 7% 11% 5% 7% 11% 18% 8%
PAST YEAR 10- 20 10% 11% 9% 11% 14% 8% 14% 7% 10% 12% 7% 10% 17% 10%
5-9 19% 20% 20% 18% 25% 13% 28% 13% 13% 37% 14% 12% 26% 30%
4 6% 4% 10% 5% 3% 7% 4% 2% 13% 5% 6% 7% 2% 8%
3 10% 10% 10% 14% 10% 10% 10% 9% 11% 10% 12% 7% 10% 11%
2 20% 20% 16% 21% 13% 24% 13% 21% 30% 19% 26% 23% 16% 8%
1 24% 23% 22% 17% 29% 28% 17% 40% 12% 12% 28% 28% 12% 25%

0 1% 2% 1% 2% 2%

Count 316 124 98 100 62 191 122 110 81 67 104 87 73 48
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CHILDREN IN
29.HOW PAY FOR A NEW $400 EMERGENCY EXPENSH HOUSEHOLD PARENTAL STATUS
No Women
Could | emerge Men Women | Men no no
pay ncy Credit | Borrow | Work Could childre | childre| childre| childre
TOTAL now fund card or sell more | not pay Yes No ninHH| ninHH| nin HH| nin HH
12.MONTHS WORKED None 14% 13% 14% 13% 10% 12% 31% 12% 16% 11% 13% 10% 26%
AS GIG WORKER IN One 11% 11% 11% 7% 10% 17% 9% 12% 9% 12% 12% 8% 11%
PAST YEAR Two 9% 9% 10% 6% 11% 11% 8% 7% 13% 6% 8% 15% 9%
Three 13% 9% 14% 18% 17% 12% 5% 14% 13% 15% 13% 12% 14%
Four 8% 10% 8% 9% 10% 6% 4% 11% 5% 12% 10% 5% 4%
Five 7% 2% 8% 11% 6% 9% 8% 8% 5% 8% 8% 6% 4%
Six 9% 8% 10% 8% 13% 7% 10% 9% 10% 8% 10% 9% 11%
Seven 3% 6% 3% 8% 1% 6% 3% 5% 5% 6% 2%
Eight 2% 1% 2% 2% 4% 1% 2% 3% 1% 2% 4% 2%
Nine 2% 4% 1% 1% 3% 2% 1% 2% 3% 2%
Ten 4% 5% 4% 1% 5% 6% 5% 3% 3% 6% 2% 5%
Eleven 1% 3% 1% 1% 1% 1% 0% 1% 2% 1%
Twelve 15% 19% 14% 14% 13% 14% 19% 14% 17% 14% 13% 20% 11%
13.JOBS WORKED IN Over 20 11% 16% 9% 4% 5% 14% 22% 8% 14% 9% 8% 13% 14%
PAST YEAR 10- 20 10% 7% 11% 8% 14% 13% 11% 9% 12% 10% 9% 9%
5-9 19% 13% 20% 25% 20% 16% 21% 18% 19% 19% 18% 18% 19%
4 6% 6% 6% 2% 9% 3% 6% 6% 5% 5% 6% 3% 10%
3 10% 11% 10% 10% 10% 10% 8% 9% 11% 10% 8% 12% 10%
2 20% 20% 20% 19% 27% 15% 11% 21% 19% 20% 21% 23% 9%
1 24% 28% 24% 32% 14% 27% 33% 25% 23% 24% 27% 21% 29%
0 1% 1% 1% 1% 1% 2%
Count 316 63 253 52 98 76 26 186 130 91 95 90 40
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CHILDREN IN
HOUSEHOLD / HOUSEHOLD
GIG WORKER PARENTAL STATUS / GIG WORKER INCOME
Women
Men Women | Men no no
childre | childre | childre| childre| Below 50
ninHH | ninHH [ nin HH | nin HH 50 Thousa
Yes Gig| No Gig Gig Gig Gig Gig Thousa| ndor
TOTAL | worker | worker | worker [ worker | worker | worker nd more
12.MONTHS WORKED None 14% 12% 16% 11% 13% 10% 26% 12% 13%
AS GIG WORKER IN One 11% 12% 9% 12% 12% 8% 11% 13% 8%
PAST YEAR Two 9% 7% 13% 6% 8% 15% 9% 9% 10%
Three 13% 14% 13% 15% 13% 12% 14% 13% 13%
Four 8% 11% 5% 12% 10% 5% 4% 10% 7%
Five 7% 8% 5% 8% 8% 6% 4% 6% 8%
Six 9% 9% 10% 8% 10% 9% 11% 13% 5%
Seven 3% 3% 5% 5% 6% 2% 2% 6%
Eight 2% 2% 3% 1% 2% 4% 2% 3% 2%
Nine 2% 2% 1% 2% 3% 2% 2% 2%
Ten 4% 5% 3% 3% 6% 2% 5% 3% 5%
Eleven 1% 1% 0% 1% 2% 1% 2% 0%
Twelve 15% 14% 17% 14% 13% 20% 11% 13% 20%
13.JOBS WORKED IN Over 20 11% 8% 14% 9% 8% 13% 14% 9% 13%
PAST YEAR 10 - 20 10% 11% 9% 12% 10% 9% 9% 12% 8%
5-9 19% 18% 19% 19% 18% 18% 19% 17% 21%
4 6% 6% 5% 5% 6% 3% 10% 7% 3%
3 10% 9% 11% 10% 8% 12% 10% 10% 9%
2 20% 21% 19% 20% 21% 23% 9% 22% 17%
1 24% 25% 23% 24% 27% 21% 29% 21% 27%
0 1% 1% 2% 0% 1%
Count 316 186 130 91 95 90 40 183 128
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41.PEOPLE
HOUSEHOLD CONTRIBUTING
INCOME / GIG | TO HOUSEHOLD
HOUSEHOLD INCOME HOUSEHOLD INCOME / GENDER WORKER INCOME
50
Betwee | Betwee| Betwee Below 50 50 Below | Thousa
Below n 25 n 50 n75 Below 50 Thousa| Thousa 50 nd or
25 and 50 [ and 75 | and 100 50 Thousa| ndor nd or Thousa| more
thousa| thousa| thousa| thousa| Thousa nd more more nd Gig Gig Oneor | Two or
TOTAL nd nd nd nd nd Men| Women Men Women| worker | worker fewer more
12.MONTHS WORKED None 14% 14% 10% 11% 24% 11% 12% 9% 19% 12% 13% 18% 10%
AS GIG WORKER IN One 11% 15% 12% 6% 7% 13% 13% 8% 8% 13% 8% 14% 9%
PAST YEAR Two 9% 14% 6% 14% 10% 11% 7% 10% 10% 9% 10% 11% 8%
Three 13% 8% 16% 20% 6% 12% 14% 13% 13% 13% 13% 10% 16%
Four 8% 5% 13% 11% 3% 10% 10% 8% 7% 10% 7% 7% 9%
Five 7% 9% 5% 4% 16% 6% 7% 9% 8% 6% 8% 7% 7%
Six 9% 11% 13% 5% 4% 11% 14% 6% 4% 13% 5% 12% 8%
Seven 3% 3% 1% 6% 8% 3% 9% 2% 2% 6% 2% 5%
Eight 2% 5% 3% 3% 2% 1% 2% 3% 2% 1% 3%
Nine 2% 2% 2% 4% 2% 2% 3% 1% 2% 2% 1% 3%
Ten 4% 2% 4% 6% 7% 2% 4% 4% 8% 3% 5% 4% 4%
Eleven 1% 1% 1% 1% 1% 2% 1% 2% 0% 1% 1%
Twelve 15% 16% 11% 14% 11% 15% 10% 21% 17% 13% 20% 15% 15%
13.JOBS WORKED IN Over 20 11% 7% 10% 8% 11% 8% 10% 15% 9% 9% 13% 10% 11%
PAST YEAR 10 - 20 10% 15% 9% 7% 5% 14% 10% 7% 10% 12% 8% 13% 8%
5-9 19% 16% 18% 18% 32% 15% 20% 24% 16% 17% 21% 14% 22%
4 6% 6% 8% 6% 7% 8% 2% 6% 7% 3% 5% 6%
3 10% 15% 8% 13% 4% 12% 9% 9% 8% 10% 9% 8% 12%
2 20% 22% 23% 18% 25% 26% 18% 17% 18% 22% 17% 20% 20%
1 24% 18% 23% 31% 19% 19% 24% 25% 31% 21% 27% 30% 20%
0 1% 1% 3% 1% 2% 0% 1% 1%
Count 316 67 115 68 29 97 86 80 47 183 128 129 187
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41.PEOPLE
CONTRIBUTING
41.PEOPLE TO HOUSEHOLD
CONTRIBUTING TO INCOME / GIG 41.PEOPLE CONTRIBUTING TO
HOUSEHOLD INCOME WORKER HOUSEHOLD INCOME / GENDER

One or | Two or
fewer more Oneor | Oneor | Twoor | Two or
Three Gig Gig fewer fewer more more

TOTAL One Two or more| worker [ worker Men Women Men Women

12.MONTHS WORKED None 14% 16% 10% 10% 18% 10% 12% 26% 9% 11%
AS GIG WORKER IN One 11% 15% 7% 16% 14% 9% 15% 12% 7% 12%
PAST YEAR Two 9% 10% 10% 4% 11% 8% 13% 8% 9% 8%
Three 13% 10% 13% 25% 10% 16% 9% 10% 17% 15%
Four 8% 8% 12% 3% 7% 9% 7% 8% 10% 9%
Five 7% 6% 7% 7% 7% 7% 10% 2% 5% 10%
Six 9% 12% 8% 7% 12% 8% 10% 14% 8% 7%
Seven 3% 1% 5% 5% 2% 5% 2% 1% 9% 0%
Eight 2% 1% 4% 1% 1% 3% 2% 3% 4%
Nine 2% 1% 2% 5% 1% 3% 1% 1% 3% 2%
Ten 4% 4% 5% 2% 4% 4% 2% 5% 3% 6%
Eleven 1% 1% 2% 1% 1% 1% 3%
Twelve 15% 16% 16% 15% 15% 15% 17% 11% 17% 13%
13.JOBS WORKED IN Over 20 11% 10% 12% 7% 10% 11% 10% 10% 12% 10%
PAST YEAR 10 - 20 10% 14% 9% 7% 13% 8% 12% 14% 9% 7%
5-9 19% 14% 19% 28% 14% 22% 17% 9% 20% 24%
4 6% 4% 5% 10% 5% 6% 3% 8% 6% 7%
3 10% 8% 11% 12% 8% 12% 6% 10% 15% 7%
2 20% 19% 23% 12% 20% 20% 23% 16% 21% 19%
1 24% 32% 20% 22% 30% 20% 29% 32% 17% 24%
0 1% 1% 2% 1% 2%
Count 316 120 136 51 129 187 78 50 102 85
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41.PEOPLE CONTRIBUTING TO

HOUSEHOLD INCOME / CHILDREN IN| URBAN | URBAN AREA /
HOUSEHOLD AREA GENDER COUNTRY BORN IN
Oneor | Oneor | Twoor | Two or All Other
fewer fewer more more Urban Urban foreign foreign-

TOTAL Yes No Yes No Urban Men Women USA born Mexico born
12.MONTHS WORKED None 14% 15% 22% 10% 10% 13% 9% 17% 16% 11% 8% 15%
AS GIG WORKER IN One 11% 16% 11% 10% 8% 12% 11% 12% 12% 10% 10% 11%
PAST YEAR Two 9% 7% 15% 6% 11% 9% 11% 7% 9% 9% 10% 8%
Three 13% 12% 6% 15% 18% 14% 13% 14% 14% 13% 18% 8%
Four 8% 9% 5% 13% 4% 8% 8% 9% 6% 11% 11% 10%
Five 7% 7% 6% 9% 5% 6% 6% 7% 6% 8% 6% 9%
Six 9% 10% 14% 9% 6% 10% 10% 11% 10% 10% 9% 10%
Seven 3% 2% 1% 3% 8% 4% 6% 1% 2% 5% 5% 4%
Eight 2% 2% 3% 4% 2% 3% 2% 2% 2% 2% 3%
Nine 2% 2% 3% 2% 2% 2% 1% 2% 1% 2% 1%
Ten 4% 6% 1% 1% 5% 4% 3% 5% 5% 3% 2% 4%
Eleven 1% 1% 2% 1% 1% 1% 2% 1% 1% 2%
Twelve 15% 14% 15% 13% 19% 16% 18% 13% 14% 16% 18% 15%
13.JOBS WORKED IN Over 20 11% 10% 11% 8% 16% 11% 12% 9% 10% 11% 12% 10%
PAST YEAR 10 - 20 10% 16% 10% 8% 8% 10% 11% 9% 13% 8% 8% %
5-9 19% 11% 17% 23% 20% 17% 17% 18% 14% 23% 23% 22%

4 6% 4% 5% 7% 6% 6% 5% 7% 9% 3% 6%
3 10% 9% 6% 9% 15% 10% 10% 9% 9% 11% 6% 16%
2 20% 18% 23% 23% 16% 21% 22% 18% 17% 22% 21% 23%
1 24% 32% 29% 21% 19% 25% 23% 29% 26% 23% 24% 21%

0 1% 2% 1% 1% 1%

Count 316 74 55 112 75 296 172 125 148 164 86 78
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COUNTRY BORN
COUNTRY BORN IN / GENDER IN / GIG WORKER
us Foreign
us us Foreign | Foreign | born born
born born born born Gig Gig
TOTAL Men Women Men Women| worker | worker
12.MONTHS WORKED None 14% 14% 18% 6% 17% 16% 11%
AS GIG WORKER IN One 11% 13% 10% 8% 13% 12% 10%
PAST YEAR Two 9% 8% | 11% | 13% 5% 9% 9%
Three 13% 15% 12% 12% 14% 14% 13%
Four 8% 7% 5% 10% 11% 6% 11%
Five 7% 6% 7% 9% 6% 6% 8%
Six 9% 9% 10% 9% 10% 10% 10%
Seven 3% 3% 1% 8% 2% 5%
Eight 2% 2% 3% 3% 1% 2% 2%
Nine 2% 3% 1% 1% 2% 2% 1%
Ten 4% 2% 9% 3% 3% 5% 3%
Eleven 1% 1% 1% 2% 1% 1%
Twelve 15% 16% 10% 18% 15% 14% 16%
13.JOBS WORKED IN Over 20 11% 14% 6% 9% 14% 10% 11%
PAST YEAR 10 - 20 10% 13% 13% 8% 7% 13% 8%
5-9 19% 12% 17% 25% 21% 14% 23%
4 6% 7% 11% 2% 1% 9% 3%
3 10% 10% 9% 13% 8% 9% 11%
2 20% 18% 17% 25% 17% 17% 22%
1 24% 27% 25% 18% 29% 26% 23%
0 1% 3% 1%
Count 316 84 64 95 69 148 164
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COUNTRY BORN IN / GIG WORKER / HOW LONG
GENDER COUNTRY BORN IN / AGE LIVED IN US
us us Foreign | Foreign
born born born born us Foreign
Gig Gig Gig Gig born us born Foreign
worker | worker | worker | worker [ Under | born 40| Under | born 40 10 or More
TOTAL Men Women Men Women 40 & over 40 & over fewer | than 10
12.MONTHS WORKED None 14% 14% 18% 6% 17% 11% 28% 7% 17% 16% 10%
AS GIG WORKER IN One 11% 13% 10% 8% 13% 14% 8% 11% 9% 15% 8%
PAST YEAR Two 9% 8% 11% 13% 5% 12% 4% 10% 8% 10% 9%
Three 13% 15% 12% 12% 14% 15% 9% 14% 12% 8% 15%
Four 8% 7% 5% 10% 11% 7% 4% 12% 8% 12% 9%
Five 7% 6% 7% 9% 6% 7% 3% 10% 4% 14% 5%
Six 9% 9% 10% 9% 10% 11% 6% 7% 14% 8% 10%
Seven 3% 3% 1% 8% 2% 4% 7% 1% 1% 6%
Eight 2% 2% 3% 3% 1% 2% 3% 4% 2% 2%
Nine 2% 3% 1% 1% 2% 1% 5% 2% 1% 2%
Ten 4% 2% 9% 3% 3% 6% 5% 2% 5% 6% 2%
Eleven 1% 1% 1% 2% 1% 3% 2% 1%
Twelve 15% 16% 10% 18% 15% 12% 19% 14% 21% 6% 21%
13.J0OBS WORKED IN Over 20 11% 14% 6% 9% 14% 8% 17% 8% 15% 2% 14%
PAST YEAR 10 - 20 10% 13% 13% 8% 7% 14% 8% 7% 9% 10% 7%
5-9 19% 12% 17% 25% 21% 16% 7% 26% 18% 29% 20%
4 6% 7% 11% 2% 4% 9% 7% 3% 2% 4%
3 10% 10% 9% 13% 8% 8% 16% 8% 14% 10% 11%
2 20% 18% 17% 25% 17% 22% 3% 26% 15% 22% 22%
1 24% 27% 25% 18% 29% 22% 40% 21% 26% 27% 21%
0 1% 3% 1% 2%
Count 316 84 64 95 69 113 35 100 64 47 121
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HOW LONG CHILDREN BORN | LANGUAGE OF | LANGUAGE OF INTERVIEW
LIVED IN US IN US INTERVIEW / COUNTRY BORN IN
Betwee Espafio
n5and More English | English |
10 than 15 Espafio us Foreign | Foreign
TOTAL years years Yes No English | born born born
12.MONTHS WORKED None 14% 13% 11% 15% 9% 13% 17% 16% 8% 18%
AS GIG WORKER IN One 11% 7% 8% 5% 14% 11% 13% 12% 9% 13%
PAST YEAR Two 9% 10% 8% 14% 5% 10% 7% 9% 10% 7%
Three 13% 9% 14% 13% 12% 14% 9% 14% 15% 9%
Four 8% 8% 8% 9% 11% 6% 18% 6% 7% 18%
Five 7% 19% 5% 7% 8% 8% 2% 7% 10% 2%
Six 9% 12% 8% 8% 10% 9% 11% 10% 9% 12%
Seven 3% 2% 4% 6% 3% 4% 1% 3% 6% 1%
Eight 2% 3% 3% 3% 2% 2% 1% 2% 3% 2%
Nine 2% 1% 3% 2% 3% 2% 1% 2%
Ten 4% 6% 2% 2% 4% 4% 5% 6% 2% 5%
Eleven 1% 1% 1% 1% 2% 1% 2%
Twelve 15% 10% 26% 17% 16% 16% 10% 13% 20% 9%
13.JOBS WORKED IN Over 20 11% 3% 14% 10% 11% 11% 10% 10% 12% 8%
PAST YEAR 10 - 20 10% 17% 8% 6% 10% 11% 9% 13% 7% 8%
5-9 19% 29% 17% 23% 22% 19% 16% 14% 26% 17%
4 6% 3% 5% 5% 7% 8% 2% 5%
3 10% 10% 13% 16% 6% 11% 6% 9% 13% 5%
2 20% 28% 24% 23% 22% 20% 21% 18% 21% 24%
1 24% 13% 22% 22% 24% 23% 31% 27% 18% 33%
0 1% 1% 1%
Count 316 28 96 73 96 258 58 141 114 50
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GENDER AGE AGE GENDER /AGE
Under 40 & Under Men Women Men Women
TOTAL Men Women 40 over 30 30-39| 40-49| 50-64 <40 <40 40+ 40+
\l,\beREIfSONS pocie 'SEL‘ZSL Ité’ set my own 31% 28% 34% 29% 34% 32% 26% 31% 36% 26% 32% 31% 37%
'mp;:;ffr to work for 28% 28% 29% 23% 36% 23% 24% 34% 38% 20% 26% 37% 34%
To supplement income
from a full-time job 23% 26% 19% 23% 23% 19% 28% 20% 26% 26% 21% 27% 16%
;‘(’p%‘r’]"s‘zr an unexpected 23% 19% 27% 23% 22% 24% 22% 23% 22% 19% 27% 19% 25%
To cover expenses until
my next paycheck 22% 22% 23% 24% 19% 23% 26% 22% 16% 21% 27% 22% 15%
LOOE?;S ;gf(\jvngfk""h"e 21% 19% 23% 24% 15% 23% 26% 21% 8% 21% 27% 16% 14%
To save for a big
expense or life event o 9 7 ® o o ? o o ? o o o
(wedding, buying a 18% 18% 18% 19% 15% 18% 20% 16% 14% 19% 19% 16% 14%
house, etc.)
To supplement income
from a part-time job 18% 14% 22% 20% 14% 22% 17% 10% 19% 16% 23% 10% 20%
To earn income to open a
business and/or to
0, 0, 0, 0, 0, 0, 0, 0, 0, 0, 0, 0, 0,
support a business lown |  13% 14% 11% 15% 9% 15% 16% 7% 11% 17% 13% 10% 7%
Icouldn'tfind otherworkl o0 | 1006 | 1206 | 1206 | 11% | 13% | 10% | 13% | 10% | 14% | 10% | 10% | 13%
Iﬁjg;‘m income while | 11% 10% 14% 17% 2% 21% 12% 3% 1% 16% 19% 2% 4%
Other 3% 4% 3% 2% 5% 1% 4% 2% 8% 3% 2% 6% 5%
15.TYPE OF EXPENSE | A medical expense 37% 35% 38% 37% 36% 38% 36% 29% 45% 34% 39% 37% 35%
Something else 63% 65% 62% 63% 64% 62% 64% 71% 55% 66% 61% 63% 65%
Count 137 60 77 86 51 51 35 27 23 34 52 26 25
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REGION REGION
East West
Northea| Midwes Middle North South South Mounta
TOTAL st t South West Atlantic| Central | Atlantic| Central in Pacific
\%\?bRRE}fSONS DO GIG LEL?;LIE’ set my own 31% 36% 28% 31% 30% 35% 23% 33% 30% 31% 29%
'mp; s;‘ffr to work for 28% 37% 27% 30% 24% 40% 27% 32% 28% 26% 23%
To supplement income
from a full-time job 23% 28% 22% 22% 23% 29% 19% 23% 21% 14% 26%
To cover an unexpected 23% 29% 23% 22% 21% 28% 24% 24% 22% 18% 21%
expense
To cover expenses until
my next paycheck 22% 24% 30% 24% 19% 20% 33% 22% 26% 19% 19%
To earn income while
0, 0, 0, 0, 0, 0, 0, 0, 0, 0, 0,
looking for work 21% 19% 21% 19% 22% 15% 20% 17% 19% 24% 22%
To save for a big
expense or life event o o o o o @ 0 o o o o
(wedding. buying a 18% 18% 27% 14% 19% 21% 34% 16% 13% 19% 19%
house, etc.)
To supplement income
from a part-time job 18% 21% 27% 18% 14% 22% 20% 20% 15% 13% 15%
To earn income to open a
business and/or to
0, 0, 0, 0, 0, 0, 0, 0, 0, 0, 0,
oupport abusiness lown|  13% 13% 9% 11% 16% 15% 10% 12% 11% 11% 17%
I couldn’t find otherwork | o, 10% 9% 12% 12% 9% 11% 12% 13% 13% 12%
;"uzim income while | 11% 19% 15% 8% 12% 22% 11% 9% 8% 9% 13%
Other 3% 3% 5% 2% 4% 3% 5% 3% 2% 4% 4%
15TYPE OF EXPENSE | A medical expense 37% 51% 36% 42% 26% 54% 28% 43% 41% 21% 27%
Something else 63% 49% 64% 58% 74% 46% 72% 57% 59% 79% 73%
Count 137 22 14 53 49 16 10 26 26 12 38
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REGION / GENDER EDUCATION
College
graduat
Northea Non- eor 4-year Post-
Northea st Midwes | South South West West H.S. Post H.| college post- | College | graduat
TOTAL | stMen| Women| tMen Men Women Men Women| /Less S. grad grad grad e

&j'oRRElfSONS DO GIG 'Sgrrggalf set my own 31% | 31% | 41% | 26% | 28% | 35% | 28% | 32% | 31% | 32% | 31% | 31% | 31% | 31%

'mp;i‘ffr to work for 28% | 2% | 46% | 35% | 31% 29% 23% | 25% | 28% | 31% | 20% 26% 28% | 21%

To supplement income

from a full-time job 23% 25% 31% 26% 27% 15% 26% 20% 21% 23% 21% 29% 29% 30%

ng%%vse; an unexpected 23% 21% 38% 17% 19% 26% 18% 23% 22% 24% 23% 23% 21% 27%

To cover expenses until

my next paycheck 22% 25% 23% 25% 21% 27% 21% 17% 21% 27% 23% 20% 23% 11%

LOOE;"ES ]lgfgv";rekWh"e 21% 26% 11% 21% 19% 20% 16% 30% 22% 22% 22% 15% 17% 11%

To save for a big

8‘1233 isnego[)ﬂ;emea’ 2” 18% 16% 21% 28% 12% 17% 22% 15% 17% 16% 17% 21% 20% 24%

house, etc.)

To supplement income

from a part-time job 18% 17% 25% 21% 13% 23% 12% 17% 13% 26% 18% 17% 22% 5%

To earn income to open a

SL‘S'D”O?ZT)”UC’S’&;OS Lown | 13% 10% 16% 14% 14% 7% 16% 15% 10% 13% 11% 19% 19% 19%

I couldn't find other work |, 12% 9% 12% 15% 9% 9% 15% 10% 16% 12% 10% 10% 11%

;oug‘;’,‘m income while | 11% 16% 22% 11% 7% 9% 10% 13% 10% 13% 11% 13% 15% 8%

Other 3% 2% 4% 3% 4% 1% 5% 3% 4% 3% 3% 3% 2% 7%
15 TYPE OF EXPENSE | A medical expense 37% 49% 5206 | 45% | 47% 38% 16% 33% 31% 34% 32% 55% 59% 48%

Something else 63% 51% | 48% 55% 53% 62% 84% 67% 69% 66% 68% | 45% 41% 52%

Count 137 8 14 5 25 28 23 26 71 39 110 27 19 8
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EMPLOYMENT
EDUCATION /GENDER STATUS EMPLOYMENT STATUS
Homem
aker or
Non- Non- Not Employ | Employ stay at
college | college | College | College | Employ| employ| ed full | ed part [ Unempl{ home
TOTAL men women men women ed ed time time oyed parent | Retired
\1/\‘,"ORRE£SONS DO GIG 'Sgrrggﬂ |t: set my own 31% 28% 34% 28% 35% 31% 32% 28% 39% 33% 31% 28%
'mp;iffr to work for 28% 29% 28% 23% 30% 29% 27% 28% 31% 27% 21% 32%
To supplement income
from a full-time job 23% 24% 18% 34% 23% 25% 17% 30% 12% 13% 23% 12%
ng%%"sif anunexpected | oa00 | 5006 | 26% 16% | 32% 23% 20% | 23% | 25% | 23% | 24% 13%
To cover expenses until
my next paycheck 22% 23% 23% 17% 25% 24% 16% 27% 16% 18% 12% 25%
Looﬁﬁ]rg f'grcfl’vrgfk""h"e 21% 20% 24% 14% 18% 18% 28% 16% 24% 41% 29% 13%
To save for a big
expense or life event
(wedding. buying a 18% 17% 17% 22% 19% 20% 12% 21% 16% 11% 13% 11%
house, etc.)
To supplement income
from a part-time job 18% 14% 21% 13% 23% 18% 17% 12% 36% 17% 18% 6%
To earn income to open a
business and/or to
support a business own|  13% 13% 10% 21% 16% 14% 10% 14% 12% 2% 11% 3%
I couldn’t find other work f -, 5, 13% 11% 9% 11% 8% 23% 5% 14% 30% 22% 10%
Lou 33"‘ income while | 11% 9% 13% 12% 14% 11% 14% 10% 12% 15% 5% 2%
Other 3% 5% 2% 2% 5% 2% 6% 3% 2% 2% 5% 23%
15.TYPE OF EXPENSE | A medical expense 37% 26% 37% 75% 42% 40% 24% 43% 34% 39% 20%
Something else 63% 74% 63% 25% 58% 60% 76% 57% 66% 61% 80% | 100%
Count 137 49 61 11 16 106 31 77 29 13 12 3

RESEARCH ANALYSIS BY LAKE RESEARCH PARTNERS
Washington , DC (202) 776-9066 | Berkeley, CA (510) 286-2097

Page 55




UNIDOS US - GIG ECONOMY -- NATIONWIDE -- DECEMBER 2019

7.EVER
PERFORMED
WORK AS "GIG
EMPLOYMENT STATUS / GENDER WORKER" GIG WORKER / EMPLOYMENT STATUS GIG WORKER / GENDER
Gig Not gig
Not Gig worker | Not gig | worker
Employ Not employ worker Not worker Not Gig Gig Not gig | Not gig
Employ ed employ ed Employ| employ| Employ| employ| worker | worker | worker | worker
TOTAL | ed Men| Women| ed Men| Women Yes No ed ed ed ed Men Women Men Women
wbRREIfSONS DO GIG 'Sggjalf set my own 31% | 30% | 32% | 22% | 40% | 27% | 3% | 28% 25% | 38% | 36% | 28% 26% | 30% | 44%
| prefer to work for 28% 26% 32% 33% 21% 26% 31% 28% 21% 30% 33% 26% 26% 31% 31%
myself
To supplement income
from a full-time job 23% 30% 19% 14% 18% 19% 29% 19% 17% 35% 16% 24% 13% 31% 27%
To cover an unexpected 23% | 20% | 27% 13% 26% | 23% | 23% | 24% 18% | 24% | 20% | 21% 24% 15% | 29%
expense
To cover expenses until
my next paycheck 22% 23% 26% 18% 15% 23% 22% 25% 14% 23% 19% 24% 22% 19% 25%
Looﬁia;g ;gfsvrgrek‘”h"e 21% 17% 19% 25% 2% | 21% 18% 19% 31% 15% | 24% 19% 24% 15% | 20%
To save for a big
?vtgngneg"[)ﬂfﬁ neg ‘;”t 18% | 20% 19% 9% 14% 15% | 21% 17% 8% 22% 17% 16% 14% | 20% | 21%
house, etc.)
To supplement income
from a part-time job 18% 15% 21% 8% 24% 16% 20% 16% 15% 21% 18% 14% 19% 14% 26%
To earn income to open a
ESSL”Oe;Sai”udsﬁre:’s Lown | 13% 16% 11% 9% 11% 14% 11% 15% 8% 11% 11% 16% 11% 11% 11%
I couldn’tfind other work |, 8% 8% 26% 20% 12% 11% 10% 19% 4% 26% 13% 11% 10% 11%
;Ou Z?m income while | 11% 8% 13% 13% 14% 12% 10% 11% 15% 10% 11% 11% 14% 8% 12%
Other 3% 3% 1% 6% 6% 4% 2% 3% 9% 1% 3% 5% 3% 2% 2%
15.TYPE OF EXPENSE | A medical expense 37% 38% 42% 18% 27% 37% 39% 39% 20% | 45% 22% 33% 41% 42% 37%
Something else 63% 62% 58% 82% 73% 63% 61% 61% 71% 55% 78% 67% 59% 58% 63%
Count 137 51 55 9 22 82 52 68 15 37 14 43 40 16 35
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GIG WORKER / REGION GIG WORKER / AGE
Not gig | Not gig Gig Gig Not gig | Not gig
Gig Gig worker | worker | Not gig | Not gig | worker | worker [ worker | worker
worker | worker | Northea| Midwes| worker | worker | Under 40 & Under 40 &
TOTAL South West st t South West 40 over 40 over
LAREASONSDOGIG | 1 prefer 10 setmy own 31% | 27% | 24% | 29% | 42% | 39% | 38% | 25% | 32% | 38% | 36%
'mp;sgffr to work for 28% | 31% | 21% | 42% | 37% | 29% | 28% | 20% | 38% | 28% | 34%
To supplement income
from a full-time job 23% 22% 16% 43% 22% 19% 34% 21% 15% 27% 31%
ng‘;?]"se; anunexpected | o500 | 550 18% | 33% 16% 19% | 24% | 23% | 21% | 22% | 23%
To cover expenses until
my next paycheck 22% 26% 16% 22% 28% 19% 23% 25% 19% 24% 20%
Looﬁf‘r:g ;gf‘\jv”;’fk‘”h”e 21% 19% | 25% 14% 18% | 20% 17% | 24% | 17% | 23% 12%
To save for a big
expense or life event o 3 % O "
(wedding, buying a 18% 13% 15% 21% 25% 15% 26% 18% 11% 22% 20%
house, etc.)
To supplement income
from a part-time job 18% 18% 11% 31% 22% 17% 18% 18% 11% 21% 18%
To earn income to open a
business and/or to
0, 0, 0, 0, 0, 0, 0, 0, 0, 0, 0,
support a business | own 13% 12% 17% 12% 9% 9% 13% 15% 11% 15% 6%
I couldn’tfind other work | 12% 13% 10% 7% 13% 9% 11% 14% 13% 8%
Ztougsm income while | 11% 8% 1% | 13% 8% 7% 13% 17% 3% 17% 2%
Other 3% 3% 6% 2% 8% 1% 1% 3% 7% 1% 3%
15.TYPE OF EXPENSE A medical expense 37% 41% 23% 53% 16% 43% 31% 36% 39% 43% 33%
Something else 63% 59% 7% 47% 84% 57% 69% 64% 61% 57% 67%
Count 137 36 27 11 4 17 20 55 27 28 24
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9.DONE WORK
9.DONE WORK | AS GIG WORKER | 11.HOURS PER
AS GIG WORKER | IN PASTMONTH/| WEEK AS GIG
GIG WORKER / GENDER /AGE IN PAST MONTH GENDER WORKER
Gig Gig Gig Gig Not gig | Not gig | Not gig | Not gig
worker | worker | worker | worker | worker | worker | worker | worker
Men Women Men Women Men Women Men Women Yes Yes Under 20 or
TOTAL <40 <40 40+ 40+ <40 <40 40+ 40+ Yes No Men Women 20 more
\%\‘,‘ORRE?SONS DO GIG 'SEEEI‘EO set my own 31% | 26% | 22% | 31% 33% | 26% | 46% | 32% | 41% | 33% 10% | 34% | 31% | 20% | 38%
Lqp;seéﬁr to work for 28% 17% 24% 42% 31% 31% 27% 31% 39% 29% 16% 30% 28% 20% 41%
To supplement income
from a full-time job 23% 25% 16% 20% 8% 27% 27% 34% 27% 20% 17% 25% 12% 22% 17%
;‘(’ pcec:]"s‘: an unexpected 23% 20% 27% 23% 18% 16% 26% 15% 35% 24% 19% 22% 25% 27% 20%
To cover expenses until
my next paycheck 22% 24% 26% 23% 13% 16% 28% 21% 19% 25% 17% 24% 26% 25% 24%
I)c’oii""r:g ;gfmfkw“”e 21% 20% 28% 18% 15% 18% 26% 12% 11% 21% 21% 17% 27% 22% 20%
To save for a big
(ev’;gsgisneg%ﬂ;ﬁneg z”t 18% 18% 17% 12% 8% 22% | 21% 18% 22% 17% 9% 19% 15% | 18% 16%
house, etc.)
To supplement income
from a part-time job 18% 18% 18% 6% 20% 10% 28% 16% 21% 17% 12% 15% 20% 18% 17%
To earn income to open a
business and/or to
0, 0, 0, 0, 0, 0, 0, 0, 0, 0, 0, 0, 0, 0, 0,
oupport abusiness lown|  13% 17% 13% 13% 8% 18% 13% 6% 5% 15% 10% 16% 13% 8% 23%
I couldn’t find other work
12% 12% 10% 15% 14% 15% 12% 5% 11% 12% 13% 13% 10% 13% 11%
;’u 33'” income while | 11% 16% 18% 1% 5% 15% 18% 2% 2% 13% 8% 12% 15% | 15% 12%
Other 3% 4% 2% 8% 5% 1% 3% 4% 4% 5% 5% 3% 6% 2%
15.TYPE OF EXPENSE | A medical expense 37% 29% 42% 40% 38% 53% 40% 33% 34% 41% 21% 40% 43% 34% 53%
Something else 63% 71% 58% 60% 62% 47% 60% 67% 66% 59% 79% 60% 57% 66% 4%
Count 137 26 30 17 10 7 20 9 15 66 17 35 31 41 24

RESEARCH ANALYSIS BY LAKE RESEARCH PARTNERS

Washington , DC (202) 776-9066 | Berkeley, CA (510) 286-2097

Page 58




UNIDOS US - GIG ECONOMY -- NATIONWIDE -- DECEMBER 2019

11.HOURS PER

WEEK AS GIG 11.HOURS PER WEEK AS GIG 16.HOW FIND
WORKER WORKER / GENDER GIGS 16.HOW FIND GIGS
Messag
e
Online | boards Throug
Under 20 or 20 or platfor and Chat ha
Under 20 more more Not ms and | classifi| platfor [ Word of | service
TOTAL | 20-34| Under 5| 20 Men| Women Men Women| Online | online apps ed ads ms mouth | agency
&j'oRRElfSONS DO GIG 'Sgrrggalf set my own 31% | 29% | 20% | 30% | 27% | 38% | 37% | 30% | 28% | 27% | 33% | 41% | 31% | 20%
'mp;i‘ffr to work for 28% | 41% 18% | 20% | 20% | 41% | 42 | 26% | 34% | 28% | 33% 30% 38% | 24%
To supplement income
from a full-time job 23% 23% 21% 32% 11% 19% 15% 23% 18% 23% 25% 30% 18% 16%
ng%%vse; an unexpected 23% 24% 22% 32% 22% 13% 31% 26% 22% 29% 34% 26% 21% 26%
To cover expenses until
my next paycheck 22% 29% 18% 28% 21% 19% 33% 27% 25% 31% 34% 26% 26% 28%
LOOE;"ES ]lgfgv";rekWh"e 21% 22% 17% 21% 24% 13% 31% 23% 21% 22% 27% 33% 21% 26%
To save for a big
expense or life event
(wedding. buying & 18% 18% 14% 22% 14% 16% 18% 21% 15% 21% 25% 36% 16% 17%
house, etc.)
To supplement income
from a part-time job 18% 25% 14% 14% 21% 17% 18% 17% 18% 20% 15% 19% 20% 11%
To earn income to open a
business and/or to
support abusiness lown |  13% 21% 6% 10% 7% 23% 22% 15% 16% 13% 17% 23% 14% 22%
I couldn’t find other work |, 13% 19% 17% 9% 9% 13% 13% 11% 15% 12% 14% 11% 14%
;oug‘;’,‘m income while | 11% 13% 17% 17% 13% 7% 18% 14% 14% 15% 19% 20% 14% 18%
Other 3% 3% 8% 8% 3% 3% 2% 2% 3% 2% 1% 1% 3% 3%
15 TYPE OF EXPENSE | A medical expense 37% 38% 65% 32% 38% 61% 47% 36% 34% 33% 35% 35% 38% 20%
Something else 63% 62% 35% 68% 62% 39% 53% 64% 66% 67% 65% 65% 62% 71%
Count 137 16 12 25 16 10 15 66 42 45 39 21 30 16
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19.INCOME
FROM GIG WORK |  19.INCOME FROM GIG 19.INCOME FROM GIG WORK IN
16.HOW FIND GIGS /GENDER IN PAST YEAR WORK IN PAST YEAR PAST YEAR / GENDER
More More
Not Not More Less 50% or | 50% or than than
Online | Online online online | 50% or than than less less 50% 50%
TOTAL Men Women Men Women less 50% 25% 25-50% 51-75% Men Women Men Women
wa;E}fSONS DO GIG 'sggjalf setmy own 31% 32% 28% 29% 25% 22% 36% 21% 25% 24% 21% 24% 40% 31%
'mp;:;?fr to work for 28% 23% 30% 35% 32% 20% 36% 19% 23% 26% 19% 22% 36% 34%
To supplement income
from a full-time job 23% 29% 16% 19% 15% 20% 20% 22% 17% 25% 26% 12% 21% 18%
ng%%"s‘z an unexpected 23% 25% 28% 20% 26% 25% 19% 30% 17% 25% 22% 28% 22% 16%
To cover expenses until
my next paycheck 22% 27% 26% 26% 24% 27% 18% 26% 29% 19% 27% 27% 19% 17%
Looﬁﬁ:g ;gfsvrgfk‘”h”e 21% | 21% | 25% 18% | 27% 23% 19% | 22% | 25% 16% | 20% 27% 17% | 21%
To save for a big
expense or life event 0 % 0 5 " o . " % % . 0 0 .
(wedding. buying a 18% 22% 19% 15% 16% 14% 18% 14% 15% 19% 17% 12% 17% 20%
house, etc.)
To supplement income
from a part-time job 18% 17% 17% 15% 22% 19% 12% 17% 23% 11% 17% 22% 10% 15%
To earn income to open a
business and/or to
0, 0, 0, 0, 0, 0, 0, 0, 0, 0, 0, 0, 0, 0,
support abusiness lown|  13% 16% 14% 17% 14% 9% 22% 7% 12% 20% 10% 7% 23% 21%
I couldn’t find other work | 15% 11% 12% 10% 12% 11% 11% 14% 11% 13% 11% 14% 7%
-Srtousim income while | 11% 15% 13% 11% 18% 9% 19% 9% 8% 22% 8% 9% 14% 26%
Other 3% 3% 1% 4% 1% 5% 2% 8% 1% 2% 7% 3% 3% 1%
15 TYPE OF EXPENSE | A medical expense 37% 30% 41% 32% 36% 27% 60% 23% 38% 68% 23% 31% 49% 81%
Something else 63% 70% 59% 68% 64% 73% 40% 7% 62% 32% 77% 69% 51% 19%
Count 137 34 32 22 20 53 25 40 14 17 26 27 16 9

RESEARCH ANALYSIS BY LAKE RESEARCH PARTNERS
Washington , DC (202) 776-9066 | Berkeley, CA (510) 286-2097
Page 60




UNIDOS US - GIG ECONOMY -- NATIONWIDE -- DECEMBER 2019

CHILDREN IN
29.HOW PAY FOR A NEW $400 EMERGENCY EXPENSE ~ HOUSEHOLD PARENTAL STATUS
No Women
Could | emerge Men Women | Men no no
pay ncy Credit | Borrow | Work Could childre | childre| childre| childre
TOTAL now fund card or sell more | not pay Yes No ninHH| ninHH| nin HH| nin HH
é\fC')RRE,fSONS DO GIG 'sgrr]ifglrj Lo setmy own 31% | 40% | 28% | 30% | 29% | 28% | 28% | 28% | 35% | 26% | 29% | 30% | 42%
L}p; i‘ff' to work for 28% 28% 28% 20% 29% 34% 27% 25% 31% 25% 26% 30% 33%
To supplement income
from a full-time job 23% 27% 22% 29% 22% 19% 16% 22% 24% 25% 19% 27% 19%
pr‘;%‘g an unexpected 23% 15% 25% 19% 29% 26% 22% 22% 23% 20% 24% 18% 30%
To cover expenses until
my next paycheck 22% 14% 25% 15% 29% 28% 23% 25% 20% 25% 25% 19% 20%
Looiiirg ;gfmfk""h"e 21% 12% 23% 15% 26% 25% 23% 25% 16% 23% 26% 15% 16%
To save for a big
expense or life event o o " " " 5 % . o " 0 " o
(wedding. buying a 18% 17% 18% 20% 14% 25% 12% 19% 16% 23% 16% 13% 20%
house, etc.)
To supplement income
from a part-time job 18% 12% 19% 19% 19% 22% 15% 16% 20% 11% 20% 16% 25%
To earn income to open a
business and/or to
0, 0 0, 0, 0, 0, 0, 0, 0, 0, 0, 0, 0,
support a business | own |  13% 11% 13% 16% 14% 16% 4% 13% 13% 15% 10% 13% 12%
I couldn’t find other work |, 8% | 13% 9% | 13% 8% | 23% | 13% | 10% | 15% | 1206 | 10% | 10%
;‘Lg?m income while | 11% 7% | 13% 11% 16% | 16% 4% | 12% | 11% 9% 15% 10% | 12%
Other 3% 3% 4% 3% 2% 3% 5% 4% 3% 5% 3% 3% 3%
15.TYPE OF EXPENSE | A medical expense 37% 45% 35% 24% 34% 44% 37% 43% 30% 41% 44% 30% 30%
Something else 63% 55% 65% 76% 66% 56% 63% 57% 70% 59% 56% 70% 70%
Count 137 19 118 19 50 31 18 72 64 29 43 31 34
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CHILDREN IN HOUSEHOLD / GIG HOUSEHOLD
WORKER PARENTAL STATUS / GIG WORKER INCOME
Women | Women
Men Men Women | Women | Men no | Men no no no
childre | childre | childre| childre | childre| childre| childre| childre| Below 50
Yes Not No Not [ ninHH| ninHH| ninHH | ninHH | ninHH | ninHH | nin HH| nin HH 50 Thousa
Yes Gig gig No Gig gig Gig Not gig Gig Not gig Gig Not gig Gig Not gig | Thousa| ndor
TOTAL | worker | worker | worker | worker | worker | worker | worker | worker | worker | worker | worker | worker nd more
\%\‘,‘ORRE?SONS DO GIG 'SEEEI‘EO set my own 31% | 26% | 31% | 20% | 42% | 26% | 28% | 26% | 33% | 30% | 30% | 25% | 59% | 28% | 33%
Lqp;seéﬁr to work for 28% | 25% | 26% 28% 3% | 23% | 20% | 27% 24% | 20% | 32% | 25% | 40% 29% | 28%
To supplement income
from a full-time job 23% 20% 25% 18% 32% 24% 26% 15% 25% 23% 33% 9% 29% 20% 29%
;‘(’ pcec:]"s‘: an unexpected 23% 22% 23% 23% 22% 20% 21% 24% 24% 22% 12% 25% 37% 25% 18%
To cover expenses until
my next paycheck 22% 24% 27% 22% 18% 23% 32% 24% 25% 24% 12% 17% 25% 26% 18%
I)c’oii""r:g ;gfmfkw“”e 21% 23% 27% 19% 10% 19% 26% 26% 27% 19% 9% 18% 12% 23% 17%
To save for a big
(ev’;gsgisneg%ﬂ;ﬁneg z”t 18% 19% 19% 10% 22% | 21% | 30% 17% 14% 11% 15% 8% | 31% | 16% | 22%
house, etc.)
To supplement income
from a part-time job 18% 14% 19% 19% 21% 10% 12% 18% 23% 18% 15% 21% 30% 19% 16%
To earn income to open a
business and/or to
0, 0, 0, 0, 0, 0, 0, 0, 0, 0, 0, 0, 0, 0, 0,
Support & business [own| 3% 14% 7% 12% 14% 18% 7% 12% 7% 13% 13% 11% 15% 11% 15%
I couldn't find other work |, 12% 14% 12% 8% 16% 11% 9% 16% 11% 9% 15% 6% 14% 8%
;’u 33'” income while | 11% 14% 9% 10% 11% 11% 4% 17% 12% 10% 9% 8% 13% | 14% 8%
Other 3% 5% 1% 4% 2% % 3% 2% 4% 2% 4% 2% 2% 6%
15.TYPE OF EXPENSE | A medical expense 37% 43% 45% 28% 33% 41% 46% 46% 45% 26% 39% 32% 31% 39% 35%
Something else 63% 57% 55% 72% 67% 59% 54% 54% 55% 74% 61% 68% 69% 61% 65%
Count 137 47 24 36 28 21 3 26 16 22 9 13 19 89 42
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41.PEOPLE
CONTRIBUTING
TO HOUSEHOLD

HOUSEHOLD INCOME HOUSEHOLD INCOME / GENDER | HOUSEHOLD INCOME / GIG WORKER  INCOME
Below 50 50
Betwee| Betwee| Betwee Below 50 50 Below 50 Thousa| Thousa
Below n25 n 50 n75 Below 50 Thousa| Thousa 50 Thousa| nd or nd or
25 and 50 | and 75 | and 100 50 Thousa| nd or nd or Thousa| nd Not more more
thousa| thousa| thousa| thousa| Thousa nd more more nd Gig gig Gig Not gig | Oneor | Two or
TOTAL nd nd nd nd nd Men [ Women Men Women| worker | worker | worker | worker fewer more
14.REASONS DO GIG | prefer to set my own 31% | 30% | 26% | 33% 29% | 25% | 30% | 31% | 37% | 26% | 20% | 27% | 45% | 28% | 33%
WORK schedule
'mp; iﬂ to work for 28% | 30% | 28% 26% 25% | 30% | 28% | 25% 3% | 27% | 32% | 26% 29% 27% | 29%
To supplement income
from a full-time job 23% 13% 25% 28% 28% 21% 19% 34% 21% 16% 25% 25% 36% 23% 23%
Z:pi}?\"s‘z an unexpected 23% | 22% | 28% 19% 14% | 22% | 29% 15% 22% | 26% | 25% 17% 19% 21% | 24%
To cover expenses until
my next paycheck 22% 22% 29% 19% 15% 28% 24% 15% 22% 27% 26% 19% 16% 24% 21%
L"o;ar:g ;gfsv“;fk‘”h”e 21% 25% 22% 18% 11% 22% 25% 15% 20% 23% 21% 19% 13% 23% 19%
To save for a big
?\Ax/gdegisneg%ﬂ;?neg Zm 18% 14% 16% 25% 14% 14% 17% 23% 20% 11% 21% 23% 21% 18% 17%
house, etc.)
To supplement income
from a part-time job 18% 20% 19% 17% 15% 14% 24% 14% 18% 19% 20% 12% 21% 15% 20%
To earn income to open a
gﬁzbnoerisai”udsﬁrefs Lown|  13% 11% 12% 15% 10% 13% 9% 15% 15% 12% 9% 16% 14% 12% 14%
I couldn’t find other work |, 17% 12% 10% 7% 16% 12% 7% 9% 13% 15% 11% 4% 12% 11%
;ou Z;m income while | 11% | 20% 9% 8% 8% 14% 13% 5% 13% 13% 14% 10% 5% 10% 13%
Other 3% 4% 7% 8% 2% 1% 6% 6% 2% 0% 8% 4% 5% 2%
15.TYPE OF EXPENSE | A medical expense 37% 30% 45% 21% 53% 33% | 43% 43% 26% 37% | 44% 43% 24% 36% 37%
Something else 63% 70% 55% 79% 47% 67% 57% 57% 74% 63% 56% 57% 76% 64% 63%
Count 137 33 55 25 8 37 52 21 21 54 34 24 17 55 81
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41.PEOPLE 41.PEOPLE CONTRIBUTING TO
CONTRIBUTING TO HOUSEHOLD INCOME / GIG 41.PEOPLE CONTRIBUTING TO
HOUSEHOLD INCOME WORKER HOUSEHOLD INCOME / GENDER
Oneor | Oneor | Twoor | Two or
fewer fewer more more Oneor | Oneor | Twoor | Two or
Three Gig Not gig Gig Not gig | fewer fewer more more
TOTAL One Two or more| worker | worker | worker | worker Men Women Men Women
\1/\‘,"ORRE£SONS Do GIG 'Sgrrggﬂ |t: set my own 31% 29% 37% 23% 25% 34% 29% 40% 25% 32% 30% 35%
'mp;iffr to work for 28% 28% 29% 28% 24% 32% 27% 30% 25% 29% 30% 28%
To supplement income
from a full-time job 23% 24% 27% 13% 15% 33% 22% 25% 27% 18% 26% 20%
ng%%"sif an unexpected 23% 21% 25% 22% 20% 22% 24% 23% 16% 27% 21% 27%
To cover expenses until
my next paycheck 22% 24% 22% 21% 22% 27% 23% 17% 25% 23% 19% 24%
Looﬁﬁ]rg f'grcfl’vrgfk""h"e 21% 24% 16% 24% 21% 24% 21% 12% 20% 26% 18% 20%
To save for a big
expense or life event
(wedding. buying a 18% 17% 16% 21% 15% 22% 16% 19% 20% 15% 15% 19%
house, etc.)
To supplement income
from a part-time job 18% 15% 20% 19% 11% 19% 19% 20% 11% 19% 16% 24%
To earn income to open a
business and/or to
support a business own|  13% 12% 14% 12% 14% 8% 13% 13% 12% 11% 16% 11%
I couldn’t find other work f -, 5, 11% 10% 13% 14% 10% 11% 11% 12% 12% 12% 10%
Lou 33"‘ income while | 11% 11% 10% 18% 9% 11% 14% 9% 9% 11% 10% 15%
Other 3% 4% 1% 4% 8% 1% 2% 2% 6% 4% 2% 2%
15.TYPE OF EXPENSE | A medical expense 37% 32% 34% 48% 36% 38% 38% 40% 28% 41% 39% 36%
Something else 63% 68% 66% 52% 64% 62% 62% 60% 72% 59% 61% 64%
Count 137 52 60 21 31 23 51 28 22 33 37 44
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41.PEOPLE CONTRIBUTING TO
HOUSEHOLD INCOME / CHILDREN IN | URBAN URBAN AREA /
HOUSEHOLD AREA GENDER COUNTRY BORN IN
Oneor | Oneor | Twoor | Two or All Other
fewer fewer more more Urban Urban foreign foreign-
TOTAL Yes No Yes No Urban Men Women USA born Mexico born
wC')RRE}fSONS DO GIG ngg&f setmy own 31% | 28% 29% | 28% | 39% | 31% 28% | 33% | 31% | 31% | 28% | 35%
:npyri‘ffr to work for 28% 25% 30% | 26% | 32% 29% 29% | 29% | 29% 27% 26% | 28%
To supplement income
from a full-time job 23% 26% 19% 19% 28% 23% 26% 20% 25% 20% 21% 20%
ngcec;]"s‘zr anunexpected | 5, 21% 20% | 23% | 25% 22% 18% | 26% | 23% 23% 25% | 21%
To cover expenses until
my next paycheck 22% 23% 24% 26% 16% 23% 23% 22% 27% 17% 24% 11%
To earn income while
0, 0, 0, 0, 0, 0, 0, 0, 0, 0, 0, 0,
looking for work 21% 28% 17% 22% 15% 21% 19% 23% 25% 16% 16% 16%
To save for a big
expense or life event 2 ® o o ? ® o o ® o e 9
(wedding, buying a 18% 20% 15% 19% 16% 17% 18% 17% 20% 15% 19% 12%
house, etc.)
To supplement income
from a part-time job 18% 11% 19% 20% 20% 18% 14% 22% 20% 15% 8% 23%
To earn income to open a
business and/or to
0, 0, 0, 0, 0, 0, 0, 0, 0, 0, 0, 0,
support a business | own 13% 10% 13% 15% 12% 13% 15% 10% 10% 16% 16% 15%
| couldn’tfind other work | 13% 12% 13% 9% 12% 12% 11% 12% 11% 8% 14%
;Ougsm income while | 11% 11% 9% 14% 11% 11% 10% 13% 12% 11% 6% 17%
Other 3% 6% 4% 2% 2% 3% 4% 3% 5% 2% 2% 3%
15.TYPE OF EXPENSE A medical expense 37% 42% 28% 44% 31% 36% 35% 37% 40% 33% 35% 31%
Something else 63% 58% 2% 56% 69% 64% 65% 63% 60% 67% 65% 69%
Count 137 31 25 42 40 123 55 68 71 65 36 30
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COUNTRY BORN IN / GENDER

COUNTRY BORN IN / GIG WORKER)

us us Foreign | Foreign
us us Foreign | Foreign born born born born
born born born born Gig Not gig Gig Not gig
TOTAL Men Women Men Women| worker | worker | worker | worker
\1/\‘/"'ORRE£SONS DO GIG 'Sglrg;:lf setmy own 31% 25% 37% | 32% 31% 25% | 37% 29% 38%
'mpyriﬁr to work for 28% | 29% | 30% | 26% | 28% | 27% | 31% | 25% | 31%
To supplement income
from a full-time job 23% 29% 21% 22% 17% 25% 26% 13% 33%
To cover an unexpected 0 0 0 0 0 0 0 0 0
expense 23% 19% 26% 19% 28% 22% 23% 23% 23%
To cover expenses until
my next paycheck 22% 23% 30% 19% 15% 25% 28% 20% 14%
Looﬁf‘nrg }gfsvng‘fk""h"e 21% 23% 26% 15% 18% 24% 24% 20% 9%
To save for a big
expense or life event o o o o o o o o o
(wedding, buying a 18% 20% 20% 16% 15% 19% 21% 12% 21%
house, etc.)
To supplement income
from a part-time job 18% 14% 27% 14% 17% 18% 22% 15% 17%
To earn income to open a
business and/or to
support a business | own 13% 9% 11% 20% 11% 10% 10% 18% 12%
Icouldntfind otherwork | 500 | 1505 | 1206 | 1206 | 10% | 14% 8% | 10% | 14%
;Ougim income while | 11% 10% 14% 9% 13% 1% | 12% 13% 7%
Other 3% 5% 4% 3% 2% 6% 2% 3% 1%
15.TYPE OF EXPENSE A medical expense 37% 45% 35% 25% 40% 44% 38% 30% 40%
Something else 63% 55% 65% 75% 60% 56% 62% 70% 60%
Count 137 31 40 29 37 39 29 43 22
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HOW LONG
COUNTRY BORN IN / GIG WORKER / GENDER COUNTRY BORN IN / AGE LIVED IN US
us us us us Foreign | Foreign | Foreign | Foreign
born born born born born born born born us Foreign
Gig Gig Not gig | Not gig Gig Gig Not gig | Not gig born us born Foreign
worker | worker | worker | worker | worker | worker | worker | worker Under | born 40| Under | born 40 10 or More
TOTAL Men Women Men Women Men Women Men Women 40 & over 40 & over fewer | than 10
\%\‘,‘ORRE?SONS DO GIG 'SEEEI‘EO set my own 31% | 25% | 26% | 24% | 47% | 31% | 26% | 36% | 41% | 30% | 32% | 20% | 35% | 27% | 33%
Lqp;seéﬁr to work for 28% | 24% | 30% | 36% 27% | 27% | 23% | 25% 37% | 28% | 33% 17% 39% 13% | 32%
To supplement income
from a full-time job 23% 30% 19% 29% 24% 17% 8% 33% 32% 24% 28% 22% 18% 14% 23%
;‘(’ pcec:]"s‘: an unexpected 23% 19% 26% 21% 24% 24% 22% 9% 38% 24% 20% 22% 24% 24% 22%
To cover expenses until
my next paycheck 22% 23% 29% 24% 32% 23% 15% 13% 15% 31% 18% 15% 21% 9% 22%
I)c’oii""r:g ;gfmfkw“”e 21% 21% 27% 23% 25% 18% 21% 5% 13% 28% 17% 19% 13% 19% 15%
To save for a big
(ev’;gsgisneg%ﬂ;ﬁneg z”t 18% | 20% 18% 19% 22% 13% 11% | 20% 21% | 23% 14% 15% 16% | 17% 14%
house, etc.)
To supplement income
from a part-time job 18% 13% 24% 15% 28% 15% 14% 12% 22% 23% 13% 15% 16% 21% 12%
To earn income to open a
business and/or to
0, 0, 0, 0, 0, 0, 0, 0, 0, 0, 0, 0, 0, 0, 0,
oupport abusiness lown|  13% 10% 9% 5% 14% 21% 14% 19% 6% 12% 6% 19% 12% 24% 12%
I couldn’t find other work
12% 13% 15% 8% 8% 12% 6% 12% 16% 13% 10% 11% 11% 18% 8%
;’u 33'” income while | 11% 10% 13% 8% 15% 11% 15% 7% 8% 16% 3% 19% 2% 19% 8%
Other 3% 8% 4% 2% 3% 3% 3% 2% 3% 7% 1% 4% 3%
15.TYPE OF EXPENSE | A medical expense 37% 44% 44% 49% 30% 25% 36% 24% 44% 39% 41% 33% 33% 50% 26%
Something else 63% 56% 56% 51% 70% 75% 64% 76% 56% 61% 59% 67% 67% 50% 74%
Count 137 19 20 12 17 24 19 4 18 51 20 34 31 20 45
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HOWLONG | CHILDREN BORN| LANGUAGE OF | LANGUAGE OF INTERVIEW
LIVED IN US IN US INTERVIEW / COUNTRY BORN IN
Betwee Espafio
n5and More English | English |
10 than 15 Espafio us Foreign | Foreign
TOTAL years years Yes No English | born born born
é\beRE}?SONS pociG 'Sggje{“teo setmy own 31% 32% 33% 21% 21% 33% 23% 31% 37% 22%
Lqp;se;ffr to work for 28% 19% 33% 31% 23% 30% 21% 30% 30% 22%
To supplement income
from a full-time job 23% 18% 23% 20% 21% 24% 19% 26% 21% 18%
To cover an unexpected 23% 26% 21% 26% 19% 22% 26% 22% 21% 25%
expense
To cover expenses until
my next paycheck 22% 10% 23% 20% 16% 25% 13% 27% 20% 13%
I)Ooiﬂg f'gffl’vngfk‘”h"e 21% 25% 14% 10% 23% 21% 18% 25% 16% 17%
To save for a big
expense or life event 0 0 0 o o o o o o o
(wedding, buying a 18% 15% 14% 13% 17% 18% 17% 20% 15% 17%
house, etc.)
To supplement income
from a part-time job 18% 21% 14% 19% 11% 19% 11% 21% 17% 12%
To earn income to open a
business and/or to
support & business [own| 3% 31% 10% 17% 14% 11% 21% 10% 12% 22%
I couldn’tfind other work |, 8% 9% 12% 11% 11% 12% 12% 10% 12%
lf’uz‘;’/‘m income while | 11% 14% 7% 11% 11% 12% 8% 12% 14% 7%
Other 3% 3% 2% 2% 4% 3% 5% 2% 2%
15.TYPE OF EXPENSE | A medical expense 37% 54% 23% 24% 48% 30% 60% 38% 14% 60%
Something else 63% 46% 77% 76% 52% 70% 40% 62% 86% 40%
Count 137 12 37 38 28 104 33 66 38 28
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GENDER AGE AGE GENDER /AGE
Under 40 & Under Men Women Men Women
TOTAL Men Women 40 over 30 30-39| 40-49| 50-64 <40 <40 40+ 40+
16.HOW FIND GIGS g‘;‘;’:e platforms and 2% | 43% | 4206 | 47% | 34% | 55% | 37% | 31% | 37% | 48% | 46% | 34% | 33%
Word of mouth 38% 40% 35% 32% 48% 33% 32% 52% 44% 35% 30% 50% 45%
z’l'gzzﬁc?:db:da;ds and 32% 30% 34% 37% 22% 36% 38% 26% 19% 34% 40% 22% 22%
Chat platforms 23% 27% 17% 26% 16% 24% 29% 21% 11% 33% 18% 17% 15%
;g;’]‘égh aservice 16% 19% 14% 21% 8% 19% 23% 2% 15% 23% 19% 11% 4%
Other 4% 3% 5% 3% 6% 1% 7% 7% 4% 3% 4% 4% 9%
16.HOW FIND GIGS Online 68% 67% 69% 74% 57% 79% 67% 62% 55% 75% 73% 53% 63%
Not online 51% 56% 46% 50% 55% 48% 520 53% 57% 53% 46% 61% 47%
16.HOW FIND GIGS Online Men 37% 67% 40% 31% 36% | 46% 28% 34% 75% 53%
/GENDER Online Women 31% 69% 33% 27% 44% 20% 33% 21% 73% 63%
Not online Men 31% 56% 28% 35% 27% 30% 29% 41% 53% 61%
Not online Women 21% 46% 21% 20% 21% 22% 24% 16% 46% 471%
Count 366 202 163 237 128 132 105 64 60 128 109 74 54
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REGION REGION
East West
Northea| Midwes Middle North South South Mounta
TOTAL st t South West Atlantic| Central| Atlantic| Central in Pacific
16.HOW FIND GIGS Sg‘;':e platforms and 2% | 37% | 48% | 43% | 42% | 33% | 52% | 47% | 39% | 38% | 45%
Word of mouth 38% 38% 48% 44% 30% 37% 43% 48% 39% 21% 34%
Eﬂzzzﬁ?eedb;dasrds and 32% 39% 16% 39% 27% 34% 14% 34% 44% 29% 25%
Chat platforms 23% 26% 23% 20% 24% 31% 21% 21% 20% 32% 20%
;ggr’]‘égh aservice 16% 23% 10% 11% 22% 27% 13% 13% 9% 20% 22%
Other 4% 5% 6% 4% 4% 4% 8% 4% 4% 4% 4%
16.HOW FIND GIGS Online 68% 69% 64% 70% 67% 68% 64% 69% 72% 66% 67%
Not online 51% 54% 50% 53% 49% 57% 46% 58% 49% 40% 54%
16.HOW FIND GIGS online Men 37% 36% 25% 40% 37% 30% 23% 39% 42% 39% 36%
/GENDER Online Women 31% 33% 40% 30% 30% 38% 41% 30% 29% 28% 31%
Not online Men 31% 27% 24% 33% 31% 24% 19% 33% 33% 25% 35%
Not online Women 21% 27% 26% 21% 18% 33% 26% 25% 16% 15% 19%
Count 366 36 34 145 150 27 26 70 71 50 100
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REGION / GENDER EDUCATION
College
graduat
Northea Non- eor 4-year Post-
Northea st Midwes | South South West West H.S. Post H.| college post- | College | graduat
TOTAL | stMen | Women| tMen Men Women Men Women| /Less S. grad grad grad e
16.HOW FIND GIGS g”;‘;':e platforms and 42% | 4% | 27% | 35% | 42% | 44% | 44% | 40% | 38% | 46% | 40% | 50% | 50% | 52%
Word of mouth 38% 36% 39% 59% | 48% 39% 31% 27% 35% | 41% 37% 42% 46% 28%
gzzzﬁf’eedb;asrds and 32% 31% 49% 19% 38% 40% 23% 31% 33% 34% 33% 25% 25% 25%
Chat platforms 23% 14% 38% | 49% 24% 14% 29% 17% 21% 22% 22% 27% 30% 16%
lg;‘;‘égh aservice 16% | 21% | 26% 15% | 10% 12% | 27% 14% 16% 14% 15% | 20% 21% 17%
Other 4% 11% 5% 2% 3% 6% 4% 3% 3% 8% 6% 12%
16.HOW FIND GIGS Online 68% 70% 69% 68% 69% 71% 64% 71% 67% 70% 68% 69% 71% 62%
Not online 51% 52% 56% 66% 56% 50% 55% 42% 50% 52% 51% 53% 56% 41%
16.HOW FIND GIGS Online Men 37% 70% 68% 69% 64% 40% 32% 37% 36% 36% 35%
/GENDER Online Women 31% 69% 71% 71% 27% 38% 31% 33% 35% 27%
Not online Men 31% 52% 66% 56% 55% 34% 25% 31% 28% 26% 35%
Not online Women 21% 56% 50% 42% 16% 27% 20% 24% 30% 6%
Count 366 19 17 12 85 61 87 64 195 96 201 74 57 17
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EMPLOYMENT
EDUCATION /GENDER STATUS EMPLOYMENT STATUS

Homem

aker or

Non- Non- Not Employ| Employ stay at

college | college | College | College | Employ| employ| ed full | ed part [ Unempl| home
TOTAL men women men women ed ed time time oyed parent | Retired

16.HOW FIND GIGS ao[;glge platforms and 2% | 42% | 39% | 49% | 5206 | 4a% | 36% | 44% | 43% | 39% | 28% | 34%
Word of mouth 38% 40% 33% 41% 42% 40% 30% 41% 38% 60% 9% 34%
gzzzf;?eedb:dagds and 32% 30% 37% 28% 21% 33% 25% 37% 24% 20% 38% 13%
Chat platforms 23% 26% 16% 32% 22% 25% 14% 21% 35% 4% 23% 13%
Zg;?]‘égh asetvice 16% | 17% | 13% | 25% | 15% | 16% | 16% | 18% | 11% 7% | 18% | 29%
Other 4% 2% 5% 7% 8% 2% 13% 3% 1% 13% 16% 12%
16.HOW FIND GIGS Online 68% 67% 70% 68% 69% 71% 599% 70% 71% 53% 69% 38%
Not online 51% 56% 45% 54% 51% 53% 45% 5506 50% 64% 27% 62%
16.HOW FIND GIGS Online Men 37% 67% 68% 41% 22% 42% 39% 29% 5% 34%
/GENDER Online Women 31% 70% 69% 29% 37% 28% 32% 23% 63% 4%
Not online Men 31% 56% 54% 320 25% 36% 23% 41% 5% 44%
Not online Women 21% 45% 51% 21% 20% 19% 26% 23% 21% 18%
Count 366 163 128 39 35 286 80 209 76 25 31 14
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7.EVER
PERFO
RMED
WORK
AS
"GIG | GIG WORKER/
WORK | EMPLOYMENT | GIG WORKER/
EMPLOYMENT STATUS / GENDER | ER" STATUS GENDER
Gig
Not Gig worker
Employ Not employ worker Not Gig Gig
Employ ed employ ed Employ| employ| worker | worker
TOTAL | ed Men| Women| ed Men| Women Yes ed ed Men Women
16.HOW FIND GIGS 2;;':‘3 platforms and 42% | 44% | 44% | 38% | 35% | 42% | 44% | 36% | 43% | 42%
Word of mouth 38% 40% 40% 42% 20% 38% 40% 30% 40% 35%
gZZZﬁ?eedb;dagds and 32% 33% 34% 15% 33% 32% 33% 25% 30% 34%
Chat platforms 23% 30% 18% 14% 14% 23% 25% 14% 27% 17%
Zg;’;gh aservice 16% 19% 13% 16% 16% 16% 16% 16% 19% 14%
Other 4% 2% 2% 11% 14% 4% 2% 13% 3% 5%
16.HOW FIND GIGS Online 68% 71% 70% 48% 68% 68% 71% 59% 67% 69%
Not online 51% 56% 50% 56% 36% 51% 53% 45% 56% 46%
16.HOW FIND GIGS Online Men 37% 71% 48% 37% 41% 22% 67%
/GENDER Online Women 31% 70% 68% 31% 29% 37% 69%
Not online Men 31% 56% 56% 31% 32% 25% 56%
Not online Women 21% 50% 36% 21% 21% 20% 46%
Count 366 166 120 36 44 366 286 80 202 163
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GIG WORKER / GIG WORKER /
REGION AGE

Gig Gig
Gig Gig worker | worker

worker | worker | Under 40 &

TOTAL South West 40 over

16.HOW FIND GIGS 2;;'8”9 platforms and 42% | 43% | 42% | 47% | 34%
Word of mouth 38% 44% 30% 32% 48%

Message boards and

classified ads 32% 39% 27% 37% 22%

Chat platforms 23% 20% 24% 26% 16%

Through a service o o o o o

agency 16% 11% 22% 21% 8%

Other 4% 1% 4% 3% 6%

16.HOW FIND GIGS Online 68% 70% 67% 74% 57%
Not online 51% 53% 49% 50% 55%

16.HOW FIND GIGS Online Men 37% 40% 37% 40% 31%
/GENDER Online Women 31% 30% 30% 33% 27%
Not online Men 31% 33% 31% 28% 35%
Not online Women 21% 21% 18% 21% 20%
Count 366 145 150 237 128
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9.DONE WORK
9.DONE WORK | AS GIG WORKER | 11.HOURS PER
AS GIG WORKER | IN PASTMONTH /| WEEK AS GIG
GIG WORKER / GENDER /AGE IN PAST MONTH GENDER WORKER
Gig Gig Gig Gig
worker | worker | worker | worker
Men Women Men Women Yes Yes Under 20 or
TOTAL <40 <40 40+ 40+ Yes No Men Women 20 more
16.HOW FIND GIGS ao;:;:e platforms and 2% | 48% | a6% | 34% | 33% | 47% | 28% | 46% | 49% | 47% | 48%
Word of mouth 38% 35% 30% 50% 45% 37% 42% 40% 33% 29% 46%
mzzzﬁ?eedb:dasrds and 32% 34% 40% 22% 22% 33% 28% 32% 34% 31% 36%
Chat platforms 23% 33% 18% 17% 15% 25% 16% 30% 18% 21% 29%
Zg;‘;‘égh aservice 16% 23% 19% 11% 4% 16% 16% 18% 14% 14% 19%
Other 4% 3% 4% 4% 9% 4% 5% 3% 5% 6% 2%
16.HOW FIND GIGS Online 68% 75% 73% 53% 63% 73% 53% 72% 73% 74% 72%
Not online 51% 53% 46% 61% 47% 49% 57% 54% 44% 41% 60%
16.HOW FIND GIGS Online Men 37% 75% 53% 40% 26% 72% 38% 44%
/GENDER Online Women 31% 73% 63% 32% 27% 73% 36% 28%
Not online Men 31% 53% 61% 30% 33% 54% 24% 37%
Not online Women 21% 46% 47% 19% 25% 44% 17% 22%
Count 366 128 109 74 54 276 89 155 122 152 124
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11.HOURS PER

WEEK AS GIG 11.HOURS PER WEEK AS GIG 16.HOW FIND
WORKER WORKER / GENDER GIGS 16.HOW FIND GIGS
Messag
e
Online | boards Throug
Under 20 or 20 or platfor and Chat ha
Under 20 more more Not ms and | classifi| platfor [ Word of | service
TOTAL | 20-34| Under 5| 20 Men| Women Men Women| Online | online apps ed ads ms mouth | agency
16.HOW FIND GIGS g”;‘;':e platforms and 42% | 56% | 47% | 49w | aa% | 42% | 57% | 62% | 26% | 100% | 41% | 42% | 28% | 28%
Word of mouth 38% 50% 22% 30% 28% 50% 40% 26% 74% 25% 33% 35% | 100% 18%
gzzzﬁf’eedb;asrds and 32% 40% 24% 29% 32% 34% 38% 46% 25% 30% | 100% 50% 27% 25%
Chat platforms 23% 27% 24% 30% 12% 31% 26% 33% 22% 22% 36% | 100% 21% 30%
lg;‘;‘égh aservice 16% 13% 13% | 21% 7% 16% | 25% 1% | 32% 11% 13% | 22% 8% | 100%
Other 4% 3% 8% 4% 8% 3% 2% 1% 1% 1% 0% 1%
16.HOW FIND GIGS Online 68% 7% 78% 73% 74% 72% 72% | 100% 45% | 100% | 100% | 100% 47% 46%
Not online 51% 59% 35% 47% 35% 61% 57% 34% | 100% 32% 41% 50% | 100% | 100%
16.HOW FIND GIGS Online Men 37% 45% 36% 73% 72% 54% 28% 56% 529 66% 28% 28%
/GENDER Online Women 31% 329 42% 74% 72% 46% 18% 44% 48% 34% 18% 18%
Not online Men 31% 36% 18% 47% 61% 21% 60% 20% 24% 35% 59% 63%
Not online Women 21% 23% 17% 35% 57% 13% 40% 12% 16% 15% 41% 37%
Count 366 69 55 79 73 76 48 249 188 155 115 83 139 60
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19.INCOME
FROM GIG WORK |  19.INCOME FROM GIG 19.INCOME FROM GIG WORK IN
16.HOW FIND GIGS /GENDER IN PAST YEAR WORK IN PAST YEAR PAST YEAR / GENDER
More More
Not Not More Less 50% or | 50% or than than
Online | Online online online | 50% or than than less less 50% 50%
TOTAL Men Women Men Women less 50% 25% 25-50% 51-75% Men Women Men Women

16.HOW FIND GIGS g;r')':e platforms and 42% | 64% | e0% | 28% | 25% | 44% | 43% | 46% | 420 | 46% | 45% | 43% | 41% | 45%
Word of mouth 38% | 20% | 22% | 73% | 76% 36% | 43% | 33% | 40% | 41% | 3% 34% | 45% | 40%
gzzzf}?:db;a;ds and 32% | 44% | 49% 25% 25% 33% 32% 32% 34% 33% 29% 37% 32% 32%
Chat platforms 23% | 41% | 25% | 26% 17% 20% 27% 12% | 33% | 25% | 2% 120% | 31% | 22%
;g;‘;‘égh aservice 16% 13% 10% 34% 29% 15% 20% 12% 19% 23% 18% 10% 21% 18%
Other 2% 1% 1% 1% 6% 1% 8% 1% 1% 5% 6% 2%
16.HOW FIND GIGS Online 68% | 100% | 100% | 46% | 44% 69% | 68% | 65% | 75% | 68% | 68% | 70% 66% | 70%
Not online 51% | 38% | 29% | 100% | 100% | 49% | 58% | 45% | 54% | 56% | 53% | 43% 61% | 54%

16.HOW FIND GIGS Online Men 37% | 100% 46% 38% | 38% | 32% | 48% | 36% | 68% 66%
/GENDER Online Women 31% 100% 44% 31% 30% 33% 28% 32% 70% 70%

Not online Men 31% |  38% 100% 29% | 35% | 26% | 35% | 33% | 53% 61%
Not online Women 21% 29% 100% | 19% | 23% 19% | 20% | 23% 43% 54%
Count 366 135 113 113 75 215 130 132 84 70 119 9% 75 55
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CHILDREN IN
29.HOW PAY FOR A NEW $400 EMERGENCY EXPENSE  HOUSEHOLD PARENTAL STATUS
No Women
Could | emerge Men Women | Men no no
pay ncy Credit | Borrow | Work Could childre | childre| childre| childre
TOTAL now fund card or sell more | not pay Yes No ninHH| ninHH| nin HH| nin HH
16.HOW FIND GIGS g;g's”e platforms and 42% | 36% | 44% | 44% | 42% | 53% | 31% | 42% | 43% | 46% | 39% | 40% | 47%
Word of mouth 38% 41% 37% 40% 33% 40% 38% 37% 39% 39% 35% 42% 34%
mg:i&}?eedb:dasrds and 32% 26% 33% 25% 33% 34% 45% 35% 26% 35% 36% 24% 31%
Chat platforms 23% 28% 21% 17% 23% 25% 16% 25% 19% 32% 19% 23% 13%
Zg;)]‘égh aservice 16% 12% 17% 16% 16% 21% 13% 17% 16% 18% 15% 19% 10%
Other 4% 8% 3% 4% 3% 2% 6% 5% 4% 4% 6% 3% 4%
16.HOW FIND GIGS Online 68% 62% 69% 63% 70% 73% 73% 70% 65% 72% 68% 61% 72%
Not online 51% 50% 52% 55% 46% 58% 49% 50% 54% 52% 47% 59% 44%
16.HOW FIND GIGS Online Men 37% 39% 36% 38% 39% 33% 34% 35% 40% 72% 61%
/GENDER Online Women 31% 23% 33% 25% 30% 40% 38% 35% 250 68% 72%
Not online Men 31% 32% 30% 30% 32% 28% 30% 25% 38% 52% 59%
Not online Women 21% 18% 21% 24% 14% 30% 19% 24% 16% 47% 44%
Count 366 72 293 60 109 86 37 212 154 102 109 100 54
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CHILDREN IN
HOUSEHOLD / HOUSEHOLD
GIG WORKER PARENTAL STATUS / GIG WORKER INCOME
Women
Men Women | Men no no
childre | childre | childre| childre| Below 50
ninHH | ninHH [ nin HH | nin HH 50 Thousa
Yes Gig| No Gig Gig Gig Gig Gig Thousa| ndor
TOTAL | worker | worker | worker [ worker | worker | worker nd more
16.HOW FIND GIGS g;;':e platforms and 42% | 42% | 43% | 46% | 39% | 40% | 47% | 41% | 45%
Word of mouth 38% 37% 39% 39% 35% 42% 34% 40% 37%
mgz:f;?eedb;dfds and 32% | 35% | 26% | 35% | 36% | 24% | 31% | 30% | 35%
Chat platforms 23% 25% 19% 32% 19% 23% 13% 17% 32%
;g;ﬁ‘;gh aservice 16% | 17% | 16% | 18% | 15% | 19% | 10% | 15% | 16%
Other 4% 5% 4% 4% 6% 3% 4% 4% 5%
16.HOW FIND GIGS Online 68% 70% 65% 72% 68% 61% 72% 66% 72%
Not online 51% 50% 54% 52% 47% 59% 44% 55% 48%
16.HOW FIND GIGS Online Men 37% 35% 40% 2% 61% 34% 43%
/GENDER Online Women 31% 35% 25% 68% 72% 32% 29%
Not online Men 31% 25% 38% 52% 59% 31% 31%
Not online Women 21% 24% 16% 47% 44% 24% 16%
Count 366 212 154 102 109 100 54 207 147

RESEARCH ANALYSIS BY LAKE RESEARCH PARTNERS
Washington , DC (202) 776-9066 | Berkeley, CA (510) 286-2097

Page 79




UNIDOS US - GIG ECONOMY -- NATIONWIDE -- DECEMBER 2019

41.PEOPLE
HOUSEHOLD CONTRIBUTING
INCOME /GIG | TO HOUSEHOLD
HOUSEHOLD INCOME HOUSEHOLD INCOME / GENDER WORKER INCOME
50
Betwee | Betwee| Betwee Below 50 50 Below | Thousa
Below n 25 n 50 n75 Below 50 Thousa| Thousa 50 nd or
25 and 50 | and 75 | and 100 50 Thousa| ndor nd or Thousa| more
thousa| thousa| thousa| thousa| Thousa nd more more nd Gig Gig Oneor | Two or
TOTAL nd nd nd nd nd Men| Women Men Women| worker | worker fewer more
16.HOW FIND GIGS aO;FIQe platforms and 42% 33% 45% 44% 46% 40% 42% 47% 41% 41% 45% 37% 47%
Word of mouth 38% 38% 42% 39% 33% 39% 41% 43% 29% 40% 37% 35% 40%
mg:zﬁ?eedb;da;ds and 32% 29% 30% 33% 31% 28% 32% 34% 38% 30% 35% 29% 34%
Chat platforms 23% 13% 19% 35% 23% 24% 10% 33% 32% 17% 32% 21% 24%
;g;?]‘égh aservice 16% 17% 15% 16% 11% 19% 11% 16% 16% 15% 16% 14% 18%
Other 4% 4% 4% 3% 6% 3% 5% 4% 8% 4% 5% 7% 3%
16.HOW FIND GIGS Online 68% 65% 66% 70% 72% 64% 68% 72% 72% 66% 72% 65% 71%
Not online 51% 54% 55% 49% 37% 58% 50% 52% 41% 55% 48% 47% 55%
16.HOW FIND GIGS Online Men 37% 28% 37% 43% 54% 64% 72% 34% 43% 37% 37%
/GENDER Online Women 31% 37% 29% 28% 18% 68% 72% 32% 29% 28% 33%
Not online Men 31% 26% 34% 30% 34% 58% 52% 31% 31% 29% 32%
Not online Women 21% 28% 21% 20% 3% 50% 41% 24% 16% 18% 23%
Count 366 78 128 76 38 110 98 88 59 207 147 157 208
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41.PEOPLE
CONTRIBUTING
41.PEOPLE TO HOUSEHOLD
CONTRIBUTING TO INCOME / GIG 41.PEOPLE CONTRIBUTING TO
HOUSEHOLD INCOME WORKER HOUSEHOLD INCOME / GENDER
Oneor | Two or
fewer more Oneor | Oneor | Twoor | Two or
Three Gig Gig fewer fewer more more
TOTAL One Two or more| worker | worker Men Women Men Women
16.HOW FIND GIGS g;r']':e platforms and 42% | 35% | 47% | 47% | 37% | 47% | 38% | 35% | 47% | 4%
Word of mouth 38% 35% 37% 48% 35% 40% 39% 29% 41% 39%
mgz:f;?eedb;dfds and 32% 30% 36% 26% 29% 34% 28% 30% 31% 37%
Chat platforms 23% 22% 24% 24% 21% 24% 27% 13% 27% 20%
;g;ﬁ‘;gh aservice 16% 15% 18% 19% 14% 18% 14% 14% 22% 13%
Other 4% 5% 2% 3% 7% 3% 6% 8% 1% 4%
16.HOW FIND GIGS Online 68% 65% 73% 64% 65% 71% 65% 65% 68% 73%
Not online 51% 48% 51% 66% 47% 55% 51% 42% 60% 49%
16.HOW FIND GIGS Online Men 37% 36% 39% 33% 37% 37% 65% 68%
/GENDER Online Women 31% 28% 35% 30% 28% 33% 65% 73%
Not online Men 31% 30% 30% 39% 29% 32% 51% 60%
Not online Women 21% 18% 21% 27% 18% 23% 42% 49%
Count 366 143 152 56 157 208 89 68 113 95
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41.PEOPLE CONTRIBUTING TO

HOUSEHOLD INCOME / CHILDREN IN | URBAN | URBAN AREA /
HOUSEHOLD AREA GENDER COUNTRY BORN IN
Oneor | Oneor | Twoor | Two or All Other
fewer fewer more more Urban Urban foreign foreign-
TOTAL Yes No Yes No Urban Men Women USA born Mexico born
16.HOW FIND GIGS g;;'sne platforms and 2% | 37% | 36% | 46% | 48% | 43% | 43w | 43% | 48% | 36% | 36% | 36%
Word of mouth 38% 33% 37% 40% 41% 37% 40% 34% 41% 36% 37% 35%
gg:ﬁ?eedb;dagds and 32% 37% 19% 34% 33% 32% 31% 33% 33% 30% 30% 30%
Chat platforms 23% 25% 15% 25% 22% 23% 27% 17% 23% 22% 24% 21%
Zg;’]‘égh aservice 16% 11% 18% 20% 15% 16% 18% 14% 15% 17% 21% 13%
Other 4% 9% 4% 2% 3% 5% 4% 6% 5% 4% 2% 6%
16.HOW FIND GIGS Online 68% 72% 56% 69% 73% 69% 68% 71% 68% 67% 68% 66%
Not online 51% 41% 54% 56% 54% 50% 54% 45% 53% 51% 56% 46%
16.HOW FIND GIGS Online Men 37% 41% 32% 31% 46% 38% 68% 36% 37% 39% 35%
/GENDER Online Women 31% 31% 24% 38% 26% 31% 71% 32% 30% 29% 31%
Not online Men 31% 23% 36% 27% 40% 30% 54% 31% 31% 36% 25%
Not online Women 21% 18% 18% 28% 14% 20% 45% 22% 20% 20% 21%
Count 366 87 71 125 83 339 189 150 175 185 93 92
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COUNTRY BORN
COUNTRY BORN IN / GENDER IN / GIG WORKER
us Foreign
us us Foreign | Foreign born born
born born born born Gig Gig
TOTAL Men Women Men Women | worker | worker
16.HOW FIND GIGS g;;':e platforms and 42% | 47% | 50% | 37% | 34% | 48% | 36%
Word of mouth 38% 45% 37% 37% 34% 41% 36%
z’l'zzzﬁ?eedb;dasrds and 32% | 30% | 35% | 29% | 31% | 33% | 30%
Chat platforms 23% 29% 15% 25% 20% 23% 22%
Through a service o o o o o o o
agency 16% 15% 16% 22% 12% 15% 17%
Other 4% 4% 6% 3% 6% 5% 4%
16.HOW FIND GIGS Online 68% 65% 71% 67% 67% 68% 67%
Not online 51% 56% 49% 56% 45% 53% 51%
16.HOW FIND GIGS Online Men 37% 65% 67% 36% 37%
/GENDER Online Women 31% 71% 67% 32% 30%
Not online Men 31% 56% 56% 31% 31%
Not online Women 21% 49% 45% 22% 20%
Count 366 97 77 102 83 175 185
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COUNTRY BORN IN / GIG WORKER / HOW LONG
GENDER COUNTRY BORN IN / AGE LIVED IN US
us us Foreign | Foreign
born born born born us Foreign
Gig Gig Gig Gig born us born Foreign
worker | worker | worker | worker | Under | born 40| Under | born 40 10 or More
TOTAL Men Women Men Women 40 & over 40 & over fewer than 10

16.HOW FIND GIGS ao;:;:e platforms and 42% | 471% | 50% | 37% | 34% | 51% | 43% | 43% | 26% | 46% | 33%
Word of mouth 38% 45% 37% 37% 34% 40% 45% 24% 52% 20% 41%

Message boards and o o o o o o 0 o o o o
classified ads 32% 30% 35% 29% 31% 39% 16% 34% 25% 35% 29%
Chat platforms 23% 29% 15% 25% 20% 27% 12% 26% 18% 28% 20%
Zg;’]‘égh aservice 16% | 15% | 16% | 22% | 12% 19% 5% | 23% 9% 15% | 18%
Other 4% 4% 6% 3% 6% 4% 7% 3% 6% 2% 5%
16.HOW FIND GIGS Online 68% 65% 71% 67% 67% 73% 54% 74% 57% 79% 64%
Not online 51% 56% 49% 56% 45% 54% 50% 46% 59% 35% 57%
16.HOW FIND GIGS Online Men 37% 65% 67% 38% 31% 43% 29% 45% 34%
/GENDER Online Women 31% 71% 67% 34% 24% 31% 28% 34% 29%
Not online Men 31% 56% 56% 31% 30% 25% 38% 25% 33%
Not online Women 21% 49% 45% 22% 20% 20% 20% 10% 24%
Count 366 97 77 102 83 127 48 108 77 56 135
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HOW LONG | CHILDREN BORN| LANGUAGE OF | LANGUAGE OF INTERVIEW
LIVED IN US IN US INTERVIEW / COUNTRY BORN IN
Betwee Espafio
n5and More English | English |
10 than 15 Espafio us Foreign | Foreign
TOTAL years years Yes No English | born born born
16.HOW FIND GIGS 2;;':‘3 platforms and 42% | 45% | 33% | 47% | 20% | 45% | 33% | 48% | 38% | 31%
Word of mouth 38% 29% 43% 35% 35% 38% 37% 41% 36% 36%
gZZZﬁ?eedb;dagds and 32% 25% 32% 28% 33% 33% 26% 33% 32% 25%
Chat platforms 23% 29% 18% 21% 23% 22% 26% 23% 20% 28%
Zg;’;gh aservice 16% 19% 14% 17% 18% 17% 15% 16% 17% 17%
Other 4% 4% 6% 2% 6% 5% 1% 5% 6% 1%
16.HOW FIND GIGS Online 68% 66% 64% 72% 66% 68% 67% 68% 67% 67%
Not online 51% 49% 54% 49% 51% 51% 52% 53% 50% 53%
16.HOW FIND GIGS Online Men 37% 51% 36% 47% 30% 40% 26% 37% 43% 26%
/GENDER Online Women 31% 15% 29% 24% 36% 29% 41% 31% 24% 42%
Not online Men 31% 36% 33% 35% 27% 33% 20% 31% 36% 20%
Not online Women 21% 13% 21% 14% 24% 18% 33% 21% 14% 34%
Count 366 33 109 85 105 296 70 167 123 61
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GENDER AGE AGE GENDER /AGE
Under 40 & Under Men Women Men Women
TOTAL Men Women 40 over 30 30-39| 40-49| 50-64 <40 <40 40+ 40+
PREFER GIG WORK - EMPLOYER 28 27 29 24 35 27 19 32 39 27 20 26 47
17.TYPE OF JOB PREFER Prefer gig work 57% 58% 57% 58% 57% 59% 56% 550 59% 60% 5506 53% 62%
Prefer to have an
employer who sets my 30% 31% 28% 34% 22% 32% 37% 23% 19% 33% 35% 27% 15%
schedule
Not sure 13% 11% 15% 8% 21% 10% 7% 22% 22% 7% 11% 20% 23%
GIG WORK COVERS EXPENSES - DOES NOT COVER 7 17 5 11 0 17 3 2 -2 16 5 19 -25
éiS'E?\l SV’\I’EOSRK COVER S;% é"r’]‘;'eksco"ers 49% 55% 42% 52% 44% 56% 47% 43% 43% 55% 49% 56% 28%
S;ggosreksdoes notcover | 4o, 38% 47% 41% 44% 39% 45% 44% 45% 39% 44% 37% 53%
Not sure 9% 7% 11% 7% 12% 6% 8% 13% 11% 7% 7% 6% 19%
19.INCOME FROM GIG | 50% or less 59% 59% 59% 59% 589 56% 64% 58% 56% 57% 62% 62% 53%
WORK IN PAST YEAR More than 50% 36% 37% 34% 37% 33% 41% 33% 30% 37% 39% 35% 34% 31%
19.INCOME FROM GIG | Less than 25% 36% 33% 39% 32% 44% 33% 30% 39% 47% 28% 36% 43% 45%
WORK IN PAST YEAR 25-50% 23% 25% 20% 28% 14% 23% 34% 19% 9% 30% 26% 18% 8%
51-75% 19% 20% 18% 22% 14% 27% 17% 10% 18% 22% 23% 16% 10%
76-99% 10% 11% 8% 10% 9% 12% 9% 9% 10% 12% 9% 10% 8%
100% 6% 6% 7% 5% 10% 3% 7% 12% 9% 5% 4% 8% 13%
Not sure 5% 4% 7% 3% 9% 3% 4% 12% 7% 4% 3% 4% 16%
19.INCOME FROM GIG | 50% or less Men 33% 59% 31% 36% 25% 39% 29% 40% 57% 62%
WORK IN PAST YEAR /| 5094 or less Women 26% 59% 28% 22% 31% 25% 29% 15% 62% 53%
GENDER More than 50% Men 21% 37% 21% 20% 22% 20% 17% 23% 39% 34%
More than 50% Women 15% 34% 16% 13% 19% 12% 13% 14% 35% 31%
Count 366 202 163 237 128 132 105 64 60 128 109 74 54
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REGION REGION
East West
Northea| Midwes Middle North South South Mounta
TOTAL st t South West Atlantic| Central | Atlantic| Central in Pacific
PREFER GIG WORK - EMPLOYER 28 37 9 35 22 46 -3 36 35 11 28
17.TYPE OF JOB PREFER| Prefer gig work 57% 66% 51% 61% 53% 71% 44% 64% 599% 43% 58%
Prefer to have an
employer who sets my 30% 29% 43% 26% 31% 25% 48% 28% 24% 32% 30%
schedule
Not sure 13% 5% 6% 13% 16% 4% 8% 8% 17% 25% 11%
GIG WORK COVERS EXPENSES - DOES NOT COVER) 7 12 29 11 -3 1 33 26 -6 10 -9
éiS'E?\l \SNEOSRK COVER S)l‘g) ;‘;rekscovers 49% 53% 60% 51% | 45% 48% 61% 58% 4% | 46% 44%
S}lg g"r'g;ksdoes notcover {41594 41% 31% 40% 47% 47% 28% 32% 48% 36% 53%
Not sure 9% 6% 9% 10% 8% 5% 11% 9% 11% 17% 3%
19.INCOME FROM GIG | 50% or less 59% 57% 59% 54% 64% 51% 60% 43% 63% 61% 66%
WORK IN PAST YEAR More than 50% 36% 43% 37% 39% 30% 49% 35% 46% 33% 30% 30%
19.INCOME FROM GIG | Less than 25% 36% 33% 40% 31% 41% 28% 39% 22% 38% 36% 43%
WORK IN PAST YEAR 25-50% 23% 24% 19% 23% 24% 23% 20% 22% 25% 26% 23%
51-75% 19% 23% 24% 22% 14% 26% 27% 28% 17% 10% 16%
76-99% 10% 13% 11% 11% 8% 14% 6% 11% 10% 11% 7%
100% 6% 6% 2% 6% 8% 8% 2% 8% 6% 9% 7%
Not sure 5% 4% 7% 6% 5% 10% 4% 8% 4%
19.INCOME FROM GIG | 50% or less Men 33% 32% 21% 30% 38% 24% 16% 25% 35% 38% 38%
WORK IN PAST YEAR /| 5004 or less Women 26% 25% 38% 24% 26% 27% 44% 18% 28% 24% 28%
GENDER More than 50% Men 21% 20% 15% 26% 17% 21% 20% 28% 24% 22% 14%
More than 50% Women 15% 23% 22% 14% 13% 28% 16% 19% 9% 8% 15%
Count 366 36 34 145 150 27 26 70 71 50 100
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REGION / GENDER EDUCATION
College
graduat
Northea Non- eor 4-year Post-
Northea st Midwes | South South West West H.S. Post H.| college post- | College | graduat
TOTAL | stMen | Women| tMen Men Women Men Women| /Less S. grad grad grad e

PREFER GIG WORK - EMPLOYER 28 27 49 10 35 37 22 23 28 37 31 13 14 11
17.TYPE OF JOB PREFER| Prefer gig work 57% 62% 70% 5296 63% 58% 52% 54% 57% 64% 59% 51% 52% 49%

Prefer to have an

employer who sets my 30% 350 21% 42% 29% 22% 31% 31% 28% 26% 28% 38% 38% 38%

schedule

Not sure 13% 2% 8% 6% 8% 20% 17% 14% 15% 10% 14% 10% 10% 13%
GIG WORK COVERS EXPENSES - DOES NOT COVER 7 20 3 24 18 2 14 -26 5 0 4 21 21 19
S(S'E?\‘ S\?I/EOSRK COVER S)lg ev\r/g;kscovers 49% 60% 45% 55% 55% 45% 54% 31% 48% 46% 47% 57% 58% 53%

S;g gz;ksdoes NOLCOVEr | 4504 40% 2% 31% 37% 43% 40% 57% 2% 46% 44% 36% 37% 34%

Not sure 9% 12% 13% 8% 12% 5% 12% 10% 7% 9% 7% 5% 13%
19.INCOME FROM GIG | 50% or less 59% 62% 5206 58% 51% 56% 66% 63% 62% 59% 61% 51% 49% 58%
WORK IN PAST YEAR More than 50% 36% 38% 48% 42% 44% 33% 30% 30% 31% 37% 33% 46% 47% 42%
19.INCOME FROM GIG Less than 25% 36% 27% 41% 30% 30% 320 39% 43% 36% 39% 37% 33% 30% 46%
WORK IN PAST YEAR 25-50% 23% 35% 11% 28% 22% 24% 27% 20% 26% 21% 24% 18% 19% 12%

51-75% 19% 23% 23% 24% 24% 20% 15% 14% 16% 24% 19% 21% 23% 15%

76-99% 10% 15% 12% 13% 16% 4% 6% 11% 8% 10% 9% 14% 14% 15%

100% 6% 13% 5% 4% 9% 9% 6% 7% 3% 5% 11% 10% 11%

Not sure 5% 5% 10% 5% 7% 7% 4% 6% 3% 4%
19.INCOME FROM GIG | 50% or less Men 33% 62% 58% 51% 66% 37% 31% 35% 23% 18% 40%
WORK IN PAST YEAR /| 5094 or less Women 26% 5206 56% 63% 24% 28% 26% 28% 31% 19%
GENDER More than 50% Men 21% 38% 42% 44% 30% 21% 13% 18% 30% 29% 31%

More than 50% Women 15% 48% 33% 30% 10% 24% 15% 16% 18% 11%

Count 366 19 17 12 85 61 87 64 195 96 291 74 57 17
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EMPLOYMENT
EDUCATION /GENDER STATUS EMPLOYMENT STATUS
Homem
aker or
Non- Non- Not Employ| Employ stay at
college | college | College | College | Employ| employ| ed full | ed part [ Unempl| home
TOTAL men women men women ed ed time time oyed parent | Retired
PREFER GIG WORK - EMPLOYER 28 27 37 25 0 29 24 28 30 39 16 15
17.TYPE OF JOB PREFER| Prefer gig work 57% 58% 60% 57% 45% 59% 52% 59% 60% 63% 47% 40%
Prefer to have an
employer who sets my 30% 31% 24% 32% 45% 30% 28% 30% 30% 24% 32% 25%
schedule
Not sure 13% 12% 16% 10% 11% 11% 19% 11% 11% 14% 21% 35%
GIG WORK COVERS EXPENSES - DOES NOT COVER| 7 13 -9 32 9 13 -13 16 4 -13 -23 0
éigé?\l\slvE%RK COVER S)lgg"r'f:ekscovers 49% 53% 40% 64% |  49% 53% 38% 54% | 49% 41% 28% | 43%
S}igg"r']‘;ksdoes NOtCOVer | 4o, 40% 49% 32% 41% 40% 51% 38% 45% 54% 52% 43%
Not sure 9% 7% 11% 3% 10% 8% 12% 8% 7% 5% 20% 14%
19.INCOME FROM GIG 50% or less 59% 63% 59% 43% 60% 59% 60% 58% 59% 72% 54% 77%
WORK IN PAST YEAR More than 50% 36% 320 34% 57% 34% 37% 29% 38% 37% 22% 32% 14%
19.INCOME FROM GIG Less than 25% 36% 36% 38% 24% 44% 33% 46% 34% 31% 58% 35% 77%
WORK IN PAST YEAR 25-50% 23% 27% 21% 19% 16% 26% 13% 25% 28% 14% 19%
51-75% 19% 20% 17% 20% 22% 20% 16% 20% 21% 13% 18% 14%
76-99% 10% 8% 10% 24% 3% 10% 10% 10% 11% 6% 8%
100% 6% 4% 7% 12% 9% 7% 3% 8% 5% 3% 6%
Not sure 5% 5% 8% 6% 4% 11% 4% 4% 6% 14% 8%
19.INCOME FROM GIG 50% or less Men 33% 63% 43% 34% 28% 37% 25% 46% 68%
WORK INPAST YEAR /| 509 or less Women 26% 59% 60% 25% 32% 21% 34% 26% 54% 10%
GENDER More than 50% Men 21% 32% 57% 22% 15% 23% 21% 17% 11% 14%
More than 50% Women 15% 34% 34% 15% 14% 15% 16% 5% 21%
Count 366 163 128 39 35 286 80 209 76 25 31 14
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7.EVER
PERFORMED
WORK AS "GIG
EMPLOYMENT STATUS / GENDER WORKER" GIG WORKER / EMPLOYMENT STATUS GIG WORKER / GENDER
Gig Not gig
Not Gig worker | Not gig | worker
Employ Not employ worker Not worker Not Gig Gig Not gig | Not gig
Employ ed employ ed Employ| employ| Employ| employ| worker | worker | worker | worker
TOTAL | ed Men| Women| ed Men| Women Yes No ed ed ed ed Men Women Men Women
PREFER GIG WORK - EMPLOYER 28 27 31 24 23 28 29 24 27 29
17.TYPE OF JOB PREFER| Prefer gig work 57% 58% 59% 54% 51% 57% 59% 52% 58% 57%
Prefer to have an
employer who sets my 30% 31% 29% 29% 27% 30% 30% 28% 31% 28%
schedule
Not sure 13% 10% 12% 17% 22% 13% 11% 19% 11% 15%
GIG WORK COVERS EXPENSES - DOES NOT COVER| 7 17 6 15 -36 7 13 -13 17 -5
g&le?\l\sNE%RK COVER S)'(?) g:;;l;covers 49% | 55% | 48% | 53% | 25% | 49% 53% | 38% 550 | 42%
S}l‘; g‘rg(;;ksdoes noteover | 4oe | 38% | 42% | 39% | 0% | 42% 40% | 51% 38% | 47%
Not sure 9% 6% 10% 8% 15% 9% 8% 12% 7% 11%
19.INCOME FROM GIG 50% or less 59% 58% 59% 61% 59% 59% 59% 60% 59% 59%
WORK IN PAST YEAR More than 50% 36% 38% 37% 34% 25% 36% 37% 29% 37% 34%
19.INCOME FROM GIG Less than 25% 36% 30% 38% 50% 43% 36% 33% 46% 33% 39%
WORK IN PAST YEAR 25-50% 23% 29% 21% 11% 15% 23% 26% 13% 25% 20%
51-75% 19% 18% 22% 27% 8% 19% 20% 16% 20% 18%
76-99% 10% 13% 6% 5% 13% 10% 10% 10% 11% 8%
100% 6% 7% 8% 2% 4% 6% 7% 3% 6% 7%
Not sure 5% 4% 4% 5% 16% 5% 4% 11% 4% 7%
19.INCOME FROM GIG 50% or less Men 33% 58% 61% 33% 34% 28% 59%
WORK IN PAST YEAR /| 509 or less Women 26% 59% 59% 26% 25% 32% 59%
GENDER More than 50% Men 21% 38% 34% 21% 22% 15% 37%
More than 50% Women 15% 37% 25% 15% 15% 14% 34%
Count 366 166 120 36 44 366 286 80 202 163
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GIG WORKER / REGION GIG WORKER / AGE
Not gig | Not gig Gig Gig Not gig | Not gig
Gig Gig worker | worker | Not gig | Notgig | worker | worker | worker | worker
worker | worker | Northea| Midwes| worker | worker | Under 40 & Under 40 &
TOTAL South West st t South West 40 over 40 over
PREFER GIG WORK - EMPLOYER 28 35 22 24 35
17.TYPE OF JOB PREFER| Prefer gig work 57% 61% 53% 58% 57%
Prefer to have an
employer who sets my 30% 26% 31% 34% 22%
schedule
Not sure 13% 13% 16% 8% 21%
GIG WORK COVERS EXPENSES - DOES NOT COVER| 7 11 -3 11 0
éig'E?\ngE%RK COVER S;g;i;kscovers 49% | 51% | 45% 520 | 44%
eG)'(gE‘}"r’g;ksdoes NOLCOVEr | 40 40% 47% 41% 44%
Not sure 9% 10% 8% 7% 12%
19.INCOME FROM GIG 50% or less 59% 54% 64% 59% 58%
WORK IN PAST YEAR More than 50% 36% 39% 30% 37% 33%
19.INCOME FROM GIG Less than 25% 36% 31% 41% 32% 44%
WORK IN PAST YEAR 25-50% 23% 23% 24% 28% 14%
51-75% 19% 22% 14% 22% 14%
76-99% 10% 11% 8% 10% 9%
100% 6% 6% 8% 5% 10%
Not sure 5% 7% 6% 3% 9%
19.INCOME FROM GIG 50% or less Men 33% 30% 38% 31% 36%
WORK IN PAST YEAR/ | 5095 or less Women 26% 24% 26% 28% 22%
GENDER More than 50% Men 21% 26% 17% 21% 20%
More than 50% Women 15% 14% 13% 16% 13%
Count 366 145 150 237 128

RESEARCH ANALYSIS BY LAKE RESEARCH PARTNERS
Washington , DC (202) 776-9066 | Berkeley, CA (510) 286-2097

Page 91




UNIDOS US - GIG ECONOMY -- NATIONWIDE -- DECEMBER 2019

9.DONE WORK
9.DONE WORK | AS GIG WORKER | 11.HOURS PER
AS GIG WORKER | INPASTMONTH/| WEEK AS GIG
GIG WORKER / GENDER /AGE IN PAST MONTH GENDER WORKER
Gig Gig Gig Gig Not gig | Not gig | Not gig | Not gig
worker | worker | worker | worker | worker | worker | worker | worker
Men Women Men Women Men Women Men Women Yes Yes Under 20 or
TOTAL <40 <40 40+ 40+ <40 <40 40+ 40+ Yes No Men Women 20 more
PREFER GIG WORK - EMPLOYER 28 27 20 26 47 36 2 37 35 21 53
17.TYPE OF JOB PREFER| Prefer gig work 57% 60% 55% 53% 62% 63% 40% 64% 61% 55% 72%
Prefer to have an
employer who sets my 30% 33% 35% 27% 15% 27% 37% 28% 27% 34% 19%
schedule
Not sure 13% 7% 11% 20% 23% 10% 23% 8% 12% 11% 9%
GIG WORK COVERS EXPENSES - DOES NOT COVER 7 16 5 19 -25 15 -16 29 -4 -4 38
g('sl'zisv‘onsRK COVER S}lg;"r’f;z;wve’s 49% | 55% | 49% | 56% 28% 550 | 31% | 64% | 44% | 46% | 67%
Gig work does notcover | o0 | 3900 | 449 | 379 53% 41% | 4% | 3% | 48% | 50% | 20%
expenses
Not sure 9% 7% % 6% 19% 4% 22% 1% 8% 4% 1%
19.INCOME FROM GIG | 50% or less 59% 57% 62% 62% 53% 58% 60% 54% 64% 61% 55%
WORK IN PAST YEAR More than 50% 36% 39% 35% 34% 31% 39% 24% 45% 33% 35% 45%
19.INCOME FROM GIG | Less than 25% 36% 28% 36% 43% 45% 33% 46% 26% 41% 43% 20%
WORK IN PAST YEAR 25-50% 23% 30% 26% 18% 8% 26% 15% 28% 23% 19% 34%
51-75% 19% 22% 23% 16% 10% 20% 16% 23% 16% 21% 19%
76-99% 10% 12% 9% 10% 8% 11% 5% 13% 9% 10% 13%
100% 6% 5% 4% 8% 13% 8% 3% 8% 7% 4% 12%
Not sure 5% 4% 3% 4% 16% 2% 16% 1% 3% 3% 1%
19.INCOME FROM GIG | 50% or less Men 33% 57% 62% 30% 40% 54% 30% 31%
WORK IN PAST YEAR /| 509 or less Women 26% 62% 53% 28% 20% 64% 32% 24%
GENDER More than 50% Men 21% 39% 34% 25% 7% 45% 21% 30%
More than 50% Women 15% 35% 31% 14% 17% 33% 14% 14%
Count 366 128 109 74 54 276 89 155 122 152 124
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11.HOURS PER

WEEK AS GIG 11.HOURS PER WEEK AS GIG 16.HOW FIND
WORKER WORKER / GENDER GIGS 16.HOW FIND GIGS
Messag
e
Online | boards Throug
Under 20 or 20 or platfor and Chat ha
Under 20 more more Not ms and | classifi| platfor [ Word of | service
TOTAL | 20-34| Under 5| 20 Men| Women Men Women| Online | online apps ed ads ms mouth | agency
PREFER GIG WORK - EMPLOYER 28 53 8 15 29 60 44 31 36 34 27 36 42 25
17.TYPE OF JOB PREFER| Prefer gig work 57% 71% 48% 53% 58% 76% 67% 60% 62% 61% 59% 64% 65% 56%
Prefer to have an
employer who sets my 30% 18% 40% 39% 29% 16% 23% 29% 25% 28% 33% 27% 23% 31%
schedule
Not sure 13% 11% 12% 8% 13% 8% 10% 11% 13% 11% 8% 9% 13% 13%
GIG WORK COVERS EXPENSES - DOES NOT COVER 7 17 -15 5 -15 54 12 2 26 4 -4 23 26 29
S(S'E?\‘ S\?I/EOSRK COVER S)lg ;oszkscovers 49% 58% 40% 52% 39% 76% 52% 48% 59% 49% 45% 57% 60% 60%
S;g gz;ksdoes NOLCOVEr | 4504 40% 55% 47% 54% 22% 40% 46% 33% 45% 49% 34% 34% 31%
Not sure 9% 2% 5% 1% 8% 2% 7% 6% 7% 5% 6% 8% 6% 10%
19.INCOME FROM GIG | 50% or less 59% 63% 57% 57% 66% 51% 61% 60% 56% 61% 61% 53% 56% 53%
WORK IN PAST YEAR More than 50% 36% 37% 35% 40% 30% 49% 37% 36% 40% 36% 36% 43% 40% 43%
19.INCOME FROM GIG Less than 25% 36% 31% 44% 39% 47% 13% 31% 34% 31% 39% 37% 20% 32% 26%
WORK IN PAST YEAR 25-50% 23% 32% 14% 19% 18% 37% 30% 25% 24% 23% 25% 33% 24% 27%
51-75% 19% 22% 21% 25% 17% 21% 16% 19% 21% 21% 20% 21% 21% 27%
76-99% 10% 12% 12% 11% 10% 16% 8% 11% 12% 9% 13% 16% 11% 15%
100% 6% 3% 3% 4% 4% 12% 13% 5% 7% 6% 2% 6% 9% 2%
Not sure 5% 8% 3% 4% 2% 5% 4% 3% 3% 5% 4% 4%
19.INCOME FROM GIG | 50% or less Men 33% 329 25% 57% 51% 33% 34% 34% 30% 38% 32% 37%
WORK IN PAST YEAR /| 5094 or less Women 26% 31% 33% 66% 61% 27% 22% 27% 31% 14% 24% 16%
GENDER More than 50% Men 21% 28% 19% 40% 49% 20% 24% 20% 21% 28% 25% 26%
More than 50% Women 15% 9% 16% 30% 37% 16% 16% 16% 15% 15% 16% 17%
Count 366 69 55 79 73 76 48 249 188 155 115 83 139 60
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19.INCOME
FROM GIG WORK |  19.INCOME FROM GIG 19.INCOME FROM GIG WORK IN
16.HOW FIND GIGS /GENDER IN PAST YEAR WORK IN PAST YEAR PAST YEAR / GENDER
More More
Not Not More Less 50% or | 50% or than than
Online | Online online online | 50% or than than less less 50% 50%
TOTAL Men Women Men Women less 50% 25% 25-50% 51-75% Men Women Men Women
PREFER GIG WORK - EMPLOYER 28 34 27 37 35 21 46 5 45 42 16 26 54 37
17.TYPE OF JOB PREFER| Prefer gig work 57% 62% 57% 63% 60% 53% 71% 43% 69% 69% 50% 56% 75% 66%
Prefer to have an
employer who sets my 30% 28% 30% 25% 25% 32% 25% 37% 24% 27% 34% 30% 21% 29%
schedule
Not sure 13% 9% 13% 12% 15% 15% 4% 20% 7% 4% 16% 14% 4% 5%
GIG WORK COVERS EXPENSES - DOES NOT COVER 7 6 -4 36 11 -14 43 -53 48 41 0 -30 47 37
g(g’llzi \SAIIEC;RK COVER S)lg ;‘;r:scovers 49% 520 44% 64% 53% 40% 69% 19% 73% 68% 46% 32% 72% 64%
gg xgg‘sdoes notcover | oy, 45% 47% 28% 42% 54% 26% 72% 25% 27% 46% 63% 26% 27%
Not sure 9% 3% 9% 8% 6% 6% 5% 9% 2% 4% 7% 5% 2% 9%
19.INCOME FROM GIG | 50% or less 59% 60% 59% 56% 5506 | 100% 100% | 100% 100% | 100%
WORK IN PAST YEAR More than 50% 36% 37% 34% 41% 40% 100% 100% 100% | 100%
19.INCOME FROM GIG Less than 25% 36% 31% 39% 31% 33% 61% 100% 57% 66%
WORK IN PAST YEAR 25-50% 23% 29% 21% 26% 22% 39% 100% 43% 34%
51-75% 19% 19% 20% 21% 21% 54% 100% 53% 5506
76-99% 10% 12% 9% 14% 10% 28% 30% 25%
100% 6% 6% 5% 6% 8% 18% 16% 21%
Not sure 5% 3% 7% 3% 5%
19.INCOME FROM GIG | 50% or less Men 33% 60% 56% 55% 520 61% 100%
WORK IN PAST YEAR /| 5096 or less Women 26% 59% 55% 45% 48% 39% 100%
GENDER More than 50% Men 21% 37% 41% 58% 57% 100%
More than 50% Women 15% 34% 40% 42% 43% 100%
Count 366 135 113 113 75 215 130 132 84 70 119 96 75 55
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CHILDREN IN
29.HOW PAY FOR A NEW $400 EMERGENCY EXPENSE ~HOUSEHOLD PARENTAL STATUS
No Women
Could | emerge Men Women | Men no no
pay ncy Credit | Borrow | Work Could childre | childre| childre| childre
TOTAL now fund card or sell more | not pay Yes No ninHH| ninHH| nin HH| nin HH
PREFER GIG WORK - EMPLOYER 28 27 28 18 30 40 11 30 24 28 33 26 21
17.TYPE OF JOB PREFER| Prefer gig work 57% 60% 57% 51% 59% 64% 43% 59% 55% 58% 61% 57% 49%
Prefer to have an
employer who sets my 30% 33% 29% 33% 29% 24% 32% 29% 31% 30% 28% 32% 29%
schedule
Not sure 13% 7% 14% 16% 11% 12% 25% 11% 15% 12% 11% 11% 22%
GIG WORK COVERS EXPENSES - DOES NOT COVER| 7 36 0 3 5 13 24 12 0 22 3 12 -20
éig’l';\l gVEOSRK COVER S)'(g e"‘r’]‘;;kscovers 49% 65% 45% 46% 45% 54% 27% 52% 45% 58% 47% 52% 32%
S;g ;’:}‘;’;does notcover | 4oy, 28% 46% 44% 49% 41% 51% 40% 45% 36% 44% 40% 52%
Not sure 9% 7% 9% 10% 6% 5% 22% 7% 10% 6% 9% 7% 16%
19.INCOME FROM GIG | 50% or less 59% 61% 58% 56% 60% 59% 55% 58% 60% 57% 59% 61% 58%
WORKIN PAST YEAR More than 50% 36% 34% 36% 40% 38% 36% 23% 37% 34% 38% 36% 37% 30%
19.INCOME FROM GIG Less than 25% 36% 38% 35% 44% 34% 30% 36% 33% 40% 30% 35% 37% 46%
WORK IN PAST YEAR 25-50% 23% 23% 23% 12% 26% 29% 19% 25% 19% 27% 24% 23% 12%
51-75% 19% 9% 22% 26% 24% 20% 10% 21% 17% 22% 20% 18% 16%
76-99% 10% 13% 9% 14% 7% 9% 8% 10% 10% 10% 10% 13% 4%
100% 6% 11% 5% 6% 8% 5% 6% 7% 6% 6% 6% 9%
Not sure 5% 5% 6% 4% 2% 5% 22% 5% 6% 5% 5% 3% 12%
19.INCOME FROM GIG | 50% or less Men 33% 42% 30% 27% 34% 27% 30% 28% 39% 57% 61%
WORK IN PAST YEAR /| 5094 or less Women 26% 20% 28% 28% 26% 32% 25% 31% 20% 59% 58%
GENDER More than 50% Men 21% 18% 21% 26% 24% 16% 15% 18% 24% 38% 37%
More than 50% Women 15% 16% 15% 14% 14% 20% 8% 18% 10% 36% 30%
Count 366 72 293 60 109 86 37 212 154 102 109 100 54
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CHILDREN IN HOUSEHOLD / GIG HOUSEHOLD
WORKER PARENTAL STATUS / GIG WORKER INCOME
Women | Women
Men Men Women | Women | Men no [ Men no no no
childre | childre| childre| childre| childre| childre| childre| childre| Below 50
Yes Not NoNot [ ninHH [ ninHH [ ninHH | ninHH | ninHH [ nin HH [ nin HH [ nin HH 50 Thousa
Yes Gig gig No Gig gig Gig Not gig Gig Not gig Gig Not gig Gig Not gig | Thousa| ndor
TOTAL | worker [ worker | worker | worker | worker | worker | worker | worker | worker | worker| worker | worker nd more
PREFER GIG WORK - EMPLOYER 28 30 24 28 33 26 21 33 24
17.TYPE OF JOB PREFER| Prefer gig work 57% 59% 55% 58% 61% 57% 49% 60% 56%
Prefer to have an
employer who sets my 30% 29% 31% 30% 28% 32% 29% 27% 32%
schedule
Not sure 13% 11% 15% 12% 11% 11% 22% 13% 12%
GIG WORK COVERS EXPENSES - DOES NOT COVER] 7 12 0 22 3 12 -20 4 13
g('sl'zisv‘onsRK COVER S}lg;"r’f;z;wve’s 49% | 52% 45% 58% 47% 52% 32% 48% | 52%
S;%;‘;L';does notcover I 406 | 0% 45% 36% 44% 40% 520 45% | 39%
Not sure 9% 7% 10% 6% 9% 7% 16% 7% 9%
19.INCOME FROM GIG 50% or less 59% 58% 60% 57% 59% 61% 58% 63% 55%
WORK IN PAST YEAR More than 50% 36% 37% 34% 38% 36% 37% 30% 33% 39%
19.INCOME FROM GIG Less than 25% 36% 33% 40% 30% 35% 37% 46% 38% 33%
WORK IN PAST YEAR 25-50% 23% 25% 19% 27% 24% 23% 12% 25% 22%
51-75% 19% 21% 17% 22% 20% 18% 16% 19% 21%
76-99% 10% 10% 10% 10% 10% 13% 4% 9% 11%
100% 6% 6% 7% 6% 6% 6% 9% 6% 8%
Not sure 5% 5% 6% 5% 5% 3% 12% 4% 6%
19.INCOME FROM GIG 50% or less Men 33% 28% 39% 57% 61% 33% 34%
WORK IN PAST YEAR /| 509 or less Women 26% 31% 20% 59% 58% 31% 21%
GENDER More than 50% Men 21% 18% 24% 38% 37% 18% 25%
More than 50% Women 15% 18% 10% 36% 30% 15% 15%
Count 366 212 154 102 109 100 54 207 147
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41.PEOPLE
CONTRIBUTING
TO HOUSEHOLD

HOUSEHOLD INCOME HOUSEHOLD INCOME / GENDER | HOUSEHOLD INCOME / GIG WORKER INCOME
Below 50 50
Betwee| Betwee| Betwee Below 50 50 Below 50 Thousa| Thousa
Below n25 n 50 n75 Below 50 Thousa| Thousa 50 Thousa| ndor nd or
25 and 50 | and 75 | and 100 50 Thousa| nd or nd or Thousa| nd Not more more
thousa| thousa| thousa| thousa| Thousa nd more more nd Gig gig Gig Not gig | Oneor | Two or
TOTAL nd nd nd nd nd Men [ Women Men Women| worker | worker | worker | worker fewer more
PREFER GIG WORK - EMPLOYER 28 25 37 18 19 26 40 32 12 33 24 23 31
17.TYPE OF JOB PREFER| Prefer gig work 57% 57% 62% 54% 50% 58% 62% 60% 49% 60% 56% 54% 60%
Prefer to have an
employer who sets my 30% 32% 24% 36% 32% 32% 22% 28% 37% 27% 32% 32% 28%
schedule
Not sure 13% 11% 14% 10% 18% 10% 16% 11% 14% 13% 12% 14% 12%
GIG WORK COVERS EXPENSES - DOES NOT COVER] 7 -8 10 3 11 14 -8 24 -3 4 13 -1 14
SS&&%RK COVER SX'?) ;"Sre"scovers 49% | 41% | 52% | 49% | 49% | 54% | 43% | e0% | 40% | 48% 52% 43% | 54%
le?) ;‘Zeksdoes noteover | oo | a0 | 4206 | 46% 37% | 39% | 50% | 36% | 43% | 45% 39% 45% | 40%
Not sure 9% 10% 6% 5% 14% 7% 7% 4% 16% 7% 9% 12% 6%
19.INCOME FROM GIG | 50% or less 59% 59% 66% 65% 39% 62% 65% 56% 53% 63% 55% 54% 63%
WORK IN PAST YEAR More than 50% 36% 37% 31% 34% 44% 34% 32% 41% 36% 33% 39% 35% 36%
19.INCOME FROM GIG | Less than 25% 36% 32% 42% 38% 25% 35% 43% 31% 35% 38% 33% 36% 36%
WORK IN PAST YEAR 25-50% 23% 27% 24% 27% 13% 27% 22% 25% 18% 25% 22% 18% 27%
51-75% 19% 23% 16% 18% 27% 18% 20% 23% 19% 19% 21% 19% 20%
76-99% 10% 10% 8% 8% 9% 10% 6% 12% 9% 9% 11% 9% 11%
100% 6% 3% 7% 7% 7% 6% 5% 7% 9% 6% 8% 7% 6%
Not sure 5% 4% 3% 2% 18% 4% 3% 2% 11% 4% 6% 11% 1%
19.INCOME FROM GIG | 50% or less Men 33% 28% 36% 43% 32% 62% 56% 33% 34% 30% 34%
WORK IN PAST YEAR /" | 5096 or less Women 26% 32% 30% 21% % 65% 53% 31% 21% 24% 28%
GENDER More than 50% Men 21% 17% 19% 16% 40% 34% 41% 18% 25% 22% 19%
More than 50% Women 15% 20% 12% 17% 4% 32% 36% 15% 15% 13% 17%
Count 366 78 128 76 38 110 98 88 59 207 147 157 208
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41.PEOPLE

CONTRIBUTING TO

41.PEOPLE CONTRIBUTING TO
HOUSEHOLD INCOME / GIG

41.PEOPLE CONTRIBUTING TO

HOUSEHOLD INCOME WORKER HOUSEHOLD INCOME / GENDER
Oneor | Oneor | Twoor | Two or
fewer fewer more more Oneor | Oneor | Twoor | Two or
Three Gig Not gig Gig Not gig | fewer fewer more more
TOTAL One Two or more| worker | worker | worker | worker Men Women Men Women
PREFER GIG WORK - EMPLOYER 28 23 33 28 23 31 13 35 37 24
17.TYPE OF JOB PREFER| Prefer gig work 57% 55% 60% 58% 54% 60% 52% 57% 62% 57%
Prefer to have an
employer who sets my 30% 32% 28% 30% 32% 28% 39% 22% 25% 33%
schedule
Not sure 13% 12% 12% 12% 14% 12% 9% 21% 13% 10%
GIG WORK COVERS EXPENSES - DOES NOT COVER, 7 0 17 4 -1 14 13 -21 19 7
éigé?\l\slvE%RK COVER S)lg;"r'g;kscovers 49% 44% 56% | 49% | 43% 54% 54% 29% 56% 51%
S}igg"r']‘;ksdoes noteover | 4oy, 44% 38% |  46% | 45% 40% 40% 50% 37% | 44%
Not sure 9% 12% 6% 5% 12% 6% 6% 20% 7% 4%
19.INCOME FROM GIG 50% or less 59% 54% 63% 62% 54% 63% 53% 54% 63% 62%
WORK IN PAST YEAR More than 50% 36% 36% 36% 36% 35% 36% 39% 30% 36% 37%
19.INCOME FROM GIG Less than 25% 36% 37% 34% 42% 36% 36% 31% 43% 36% 36%
WORK IN PAST YEAR 25-50% 23% 16% 29% 21% 18% 27% 23% 12% 28% 26%
51-75% 19% 19% 20% 20% 19% 20% 23% 12% 17% 23%
76-99% 10% 9% 11% 10% 9% 11% 9% 8% 13% 8%
100% 6% 8% 6% 6% 7% 6% 6% 9% 6% 5%
Not sure 5% 10% 1% 2% 11% 1% 8% 16% 1% 1%
19.INCOME FROM GIG 50% or less Men 33% 29% 34% 36% 30% 34% 53% 63%
WORK IN PAST YEAR/ | 500 or less Women 26% 25% 29% 26% 24% 28% 54% 62%
GENDER More than 50% Men 21% 24% 20% 18% 22% 19% 39% 36%
More than 50% Women 15% 12% 16% 18% 13% 17% 30% 37%
Count 366 143 152 56 157 208 89 68 113 95
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41.PEOPLE CONTRIBUTING TO

HOUSEHOLD INCOME / CHILDREN IN| URBAN | URBAN AREA /
HOUSEHOLD AREA GENDER COUNTRY BORN IN
Oneor | Oneor | Twoor | Two or All Other
fewer fewer more more Urban Urban foreign foreign-

TOTAL Yes No Yes No Urban Men Women USA born Mexico born
PREFER GIG WORK - EMPLOYER 28 37 6 26 39 29 25 33 28 28 24 33
17.TYPE OF JOB PREFER| Prefer gig work 57% 61% 47% 59% 61% 58% 58% 59% 57% 59% 56% 62%

Prefer to have an
employer who sets my 30% 24% 41% 33% 22% 30% 33% 26% 29% 30% 31% 29%

schedule

Not sure 13% 15% 13% 9% 17% 12% 9% 15% 15% 11% 13% 8%
GIG WORK COVERS EXPENSES - DOES NOT COVER| 7 4 -9 17 8 9 20 -4 12 4 1 8
éig‘é?\lsv‘\éosRK COVER S}ig g‘r’]‘;gkscovers 49% 47% 38% 56% 51% 50% 57% 43% 52% 48% 45% 51%
S}lg e"‘r’](;;ksdoes NOtCOVer | 4o, 43% 47% 39% 43% 41% 37% 46% 40% 43% 44% 43%
Not sure 9% 10% 15% 6% 6% 8% 6% 11% 8% 9% 11% 7%
19.INCOME FROM GIG 50% or less 59% 47% 62% 66% 58% 59% 59% 60% 63% 55% 56% 54%
WORK IN PAST YEAR More than 50% 36% 42% 27% 33% 40% 35% 37% 33% 33% 38% 37% 39%
19.INCOME FROM GIG Less than 25% 36% 34% 38% 32% 43% 36% 32% 40% 39% 32% 34% 31%
WORK IN PAST YEAR 25-50% 23% 13% 24% 34% 15% 24% 27% 20% 24% 23% 22% 23%
51-75% 19% 22% 14% 20% 19% 18% 18% 18% 18% 20% 23% 16%
76-99% 10% 12% 5% 9% 14% 11% 12% 9% 8% 12% 11% 14%
100% 6% 7% 7% 5% 7% 7% 6% 7% 7% 6% 3% 9%
Not sure 5% 11% 11% 1% 2% 6% 4% 7% 4% 7% 7% 7%
19.INCOME FROM GIG 50% or less Men 33% 22% 41% 32% 38% 33% 59% 36% 28% 30% 27%
WORK IN PAST YEAR /| 5094 or less Women 26% 25% 21% 34% 20% 27% 60% 26% 26% 26% 27%
GENDER More than 50% Men 21% 27% 16% 12% 30% 21% 37% 18% 23% 25% 22%
More than 50% Women 15% 15% 10% 21% 10% 15% 33% 15% 15% 12% 18%
Count 366 87 71 125 83 339 189 150 175 185 93 92
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COUNTRY BORN IN / GENDER

COUNTRY BORN IN / GIG WORKER

us us Foreign | Foreign
us us Foreign | Foreign born born born born
born born born born Gig Not gig Gig Not gig
TOTAL Men Women Men Women| worker | worker | worker [ worker
PREFER GIG WORK - EMPLOYER 28 23 34 30 27 28 28
17.TYPE OF JOB PREFER| Prefer gig work 57% 55% 58% 60% 57% 57% 59%
Prefer to have an
employer who sets my 30% 32% 24% 31% 30% 29% 30%
schedule
Not sure 13% 13% 17% 9% 13% 15% 11%
GIG WORK COVERS EXPENSES - DOES NOT COVER| 7 19 2 17 -11 12 4
g('SIE?\Is\CYEOsRK COVER S)l% ‘;"r'f;;kscovers 49% | 56% | 46% | 56% | 38% | 52% 48%
S;g:r’]‘i‘;ksdoes noteover I 4o 37% 44% 38% 49% 40% 43%
Not sure 9% 8% 10% 6% 13% 8% 9%
19.INCOME FROM GIG 50% or less 59% 65% 59% 52% 59% 63% 55%
WORK IN PAST YEAR More than 50% 36% 32% 34% 42% 33% 33% 38%
19.INCOME FROM GIG Less than 25% 36% 41% 37% 25% 42% 39% 32%
WORK IN PAST YEAR 25-50% 23% 24% 23% 27% 17% 24% 23%
51-75% 19% 17% 20% 23% 16% 18% 20%
76-99% 10% 8% 7% 15% 10% 8% 12%
100% 6% 8% 7% 5% 8% 7% 6%
Not sure 5% 2% 7% 6% 8% 4% 7%
19.INCOME FROM GIG 50% or less Men 33% 65% 52% 36% 28%
WORK IN PAST YEAR /| 5094 or less Women 26% 59% 59% 26% 26%
GENDER More than 50% Men 21% 32% 42% 18% 23%
More than 50% Women 15% 34% 33% 15% 15%
Count 366 97 77 102 83 175 185
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HOW LONG
COUNTRY BORN IN / GIG WORKER / GENDER COUNTRY BORN IN / AGE LIVED IN US
us us us us Foreign | Foreign | Foreign | Foreign
born born born born born born born born us Foreign
Gig Gig Not gig | Not gig Gig Gig Not gig | Not gig born us born Foreign
worker | worker | worker | worker | worker | worker | worker | worker | Under | born 40| Under | born 40 10 or More
TOTAL Men Women Men Women Men Women Men Women 40 & over 40 & over fewer | than 10
PREFER GIG WORK - EMPLOYER 28 23 34 30 27 24 39 24 34 28 27
17.TYPE OF JOB PREFER| Prefer gig work 57% 55% 58% 60% 57% 56% 57% 60% 58% 62% 57%
Prefer to have an
employer who sets my 30% 32% 24% 31% 30% 32% 19% 35% 24% 34% 29%
schedule
Not sure 13% 13% 17% 9% 13% 11% 24% 5% 18% 5% 14%
GIG WORK COVERS EXPENSES - DOES NOT COVER] 7 19 2 17 -11 9 18 12 -6 -6 6
g('sl'zisv‘onsRK COVER S}lg;"r’f;z;wve’s 49% | 56% | 46% 56% | 38% 51% | 54% | 53% | 40% | 47% | 4%
S;%;‘;L';does notcover I 40 | 379 | 44% 38% | 49% 2% | 36% | 41% | 46% | 52% | 41%
Not sure 9% 8% 10% 6% 13% 8% 10% 6% 13% 1% 12%
19.INCOME FROM GIG 50% or less 59% 65% 59% 52% 59% 66% 54% 52% 59% 48% 58%
WORK IN PAST YEAR More than 50% 36% 32% 34% 42% 33% 32% 37% 43% 32% 49% 33%
19.INCOME FROM GIG Less than 25% 36% 41% 37% 25% 42% 39% 40% 24% 44% 24% 37%
WORK IN PAST YEAR 25-50% 23% 24% 23% 27% 17% 27% 14% 28% 15% 24% 21%
51-75% 19% 17% 20% 23% 16% 20% 15% 24% 14% 30% 16%
76-99% 10% 8% 7% 15% 10% 7% 10% 15% 10% 16% 11%
100% 6% 8% 7% 5% 8% 5% 13% 4% 8% 3% 7%
Not sure 5% 2% 7% 6% 8% 2% 9% 5% 10% 3% 8%
19.INCOME FROM GIG 50% or less Men 33% 65% 52% 37% 36% 25% 33% 21% 32%
WORK IN PAST YEAR /| 509 or less Women 26% 59% 59% 30% 18% 27% 25% 27% 26%
GENDER More than 50% Men 21% 32% 42% 16% 23% 27% 19% 34% 18%
More than 50% Women 15% 34% 33% 15% 14% 16% 13% 15% 15%
Count 366 97 77 102 83 127 48 108 77 56 135
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HOW LONG CHILDREN BORN | LANGUAGE OF | LANGUAGE OF INTERVIEW
LIVED IN US IN US INTERVIEW / COUNTRY BORN IN
Betwee Espafio
n5and More English | English |
10 than 15 Espafio us Foreign | Foreign
TOTAL years years Yes No English | born born born
PREFER GIG WORK - EMPLOYER 28 21 31 19 34 31 14 28 35 14
17.TYPE OF JOB PREFER| Prefer gig work 57% 57% 58% 54% 62% 59% 51% 57% 63% 51%
Prefer to have an
employer who sets my 30% 35% 27% 34% 28% 28% 37% 29% 28% 36%
schedule
Not sure 13% 8% 15% 12% 10% 13% 12% 15% 10% 13%
GIG WORK COVERS EXPENSES - DOES NOT COVER 7 -13 0 -2 7 7 9 10 4 5
g(Sllz(r;\l \SAIIE%RK COVER gge‘:‘r’f;kscovers 49% 42% 44% 44% 49% 49% 50% 51% 47% 49%
S)lg ;‘;Z‘Sdoes noteover I 4o 56% 45% | 46% 43% | 42% 42% | 41% 43% | 44%
Not sure 9% 2% 11% 9% 8% 9% 8% 8% 10% 8%
19.INCOME FROM GIG | 50% or less 59% 39% 61% 58% 53% 60% 52% 64% 55% 53%
WORK IN PAST YEAR More than 50% 36% 61% 29% 37% 39% 35% 38% 32% 40% 35%
19.INCOME FROM GIG | Less than 25% 36% 13% 40% 36% 31% 38% 28% 40% 34% 29%
WORK IN PAST YEAR 25-50% 23% 26% 21% 22% 22% 23% 24% 24% 22% 24%
51-75% 19% 40% 13% 17% 22% 19% 19% 17% 21% 17%
76-99% 10% 15% 11% 13% 11% 10% 9% 7% 15% 8%
100% 6% 6% 5% 7% 5% 6% 10% 7% 4% 10%
Not sure 5% 10% 5% 8% 4% 10% 4% 5% 11%
19.INCOME FROM GIG | 50% or less Men 33% 20% 33% 34% 25% 35% 22% 38% 31% 24%
WORK IN PAST YEAR/ | 5094 or less Women 26% 19% 28% 24% 28% 25% 30% 26% 25% 30%
GENDER More than 50% Men 21% 51% 18% 29% 18% 22% 13% 17% 30% 9%
More than 50% Women 15% 10% 11% 8% 21% 13% 26% 15% 9% 26%
Count 366 33 109 85 105 296 70 167 123 61
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GENDER AGE AGE GENDER /AGE

Under 40 & Under Men Women Men Women
TOTAL Men Women 40 over 30 30-39| 40-49| 50-64 <40 <40 40+ 40+
INCREASED - DECREASED 35 36 33 41 23 38 45 32 16 43 39 24 21
20.EARNINGS Increased 49% 48% 49% 5506 36% 54% 56% 39% 35% 5506 56% 37% 36%
INCREASED SINCE Decreased 14% 12% 16% 14% 13% 16% 11% 7% 19% 12% 16% 12% 15%
BEGINNING GIG WORK " [7g 1 ed the same 31% 35% 26% 25% 42% 25% 26% 42% 40% 28% 22% 46% 36%
Not sure 7% 5% 9% 5% 9% 4% 7% 11% 7% 4% 7% 5% 14%
IMPROVED - GOTTEN WORSE 38 38 37 36 40 31 42 45 37 37 35 40 41
21.FINANCES IMPROVED]| Improved 49% 49% 48% 49% 48% 48% 50% 529 42% 51% 47% 47% 49%
SINCE BEGINNING GIG | gotten worse 11% 11% 11% 13% 7% 17% 8% 8% 5% 14% 12% 7% 9%
WORK Stayed the same 34% 34% 35% 32% 39% 30% 350 33% 47% 29% 350 42% 34%
Not sure 6% 5% 7% 6% 6% 5% 7% 7% 5% 6% 6% 4% 9%

22.WHY FINANCES Low pay and/or no jobs

GOTTEN WORSE 26% 20% 33% 22% 39% 21% 25% 31% 69% 20% 24% 21% 59%

Expenses 14% 9% 20% 11% 24% 3% 31% 26% 31% 6% 18% 20% 28%
2‘;%;22;”;;?' 13% 11% 16% 15% 6% 15% 15% 13% 14% 17% 13%
Recession 3% 8% 4% 3% 8% 11%

Competition 3% 2% 4% 2% 4% 3% 6% 8%

Debt 2% 3% 2% 8% 4%

Family 1% 3% 2% 6% 4%

Health 1% 2% 5% 11% 10%

Other 37% 53% 15% 41% 21% 55% 8% 20% 56% 20% 40%

Count 41 23 17 31 10 22 9 5 B 18 13 5 5
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REGION REGION
East West
Northea| Midwes Middle North South South Mounta
TOTAL st t South West Atlantic| Central| Atlantic| Central in Pacific
INCREASED - DECREASED 35 48 40 35 31 45 36 40 30 30 31
20.EARNINGS Increased 49% 64% 50% 45% 48% 63% 49% 53% 39% 45% 50%
INCREASED SINCE Decreased 14% 16% 10% 10% 17% 18% 13% 13% 9% 15% 19%
BEGINNING GIG WORK g+ o4l the same 31% 13% 36% 37% 28% 13% 33% 24% 48% 30% 27%
Not sure 7% 6% 4% 7% 7% 6% 5% 11% 4% 10% 5%
IMPROVED - GOTTEN WORSE 38 42 34 38 37 45 29 44 33 37 37
21.FINANCES IMPROVED| Improved 49% 56% 47% 48% 47% 57% 43% 56% 43% 45% 48%
SINCE BEGINNING GIG | Ggtten worse 11% 14% 12% 11% 11% 12% 14% 12% 10% 8% 12%
WORK Stayed the same 34% 26% 37% 35% 35% 28% 38% 23% 43% 33% 36%
Not sure 6% 4% 4% 6% 7% 3% 5% 8% 3% 13% 4%
é%VTVPgNngRNggS Low pay and/or no jobs 26% | 27% | a1% | 27% | 19% | 4206 | sa% | 19% | 36% 25%
Expenses 14% 20% 30% 31% 18% 45%
2‘;%;22;”;?' 13% 17% 9% 20% 19% 15% 21%
Recession 3% 9% 17% 6%
Competition 3% 8% 5% 6%
Debt 2% 16% 18%
Family 1% 13%
Health 1% 10%
Other 37% 18% 24% 34% 48% 27% 28% 62% 67% 42%
Count 41 5 4 15 16 3 4 8 7 4 12
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REGION / GENDER EDUCATION
College
graduat
Northea Non- eor 4-year Post-
Northea st Midwes | South South West West H.S. Post H.| college post- | College | graduat
TOTAL | stMen | Women| tMen Men Women Men Women| /Less S. grad grad grad e
INCREASED - DECREASED 35 38 59 49 34 35 36 24 33 27 31 51 50 53
20.EARNINGS Increased 49% 63% 65% 55% 40% 52% 53% 2% 47% 43% 45% 61% 63% 550
INCREASED SINCE Decreased 14% 25% 6% 5% 6% 17% 17% 18% 14% 16% 15% 10% 13% 2%
BEGINNING GIG WORK g ved the same 31% 11% 16% 40% 51% 19% 23% 34% 31% 36% 33% 24% 19% 43%
Not sure 7% 13% 4% 13% 7% 5% 8% 5% 7% 4% 6%
IMPROVED - GOTTEN WORSE 38 38 47 15 44 29 35 39 39 25 34 50 49 54
21.FINANCES IMPROVED| Improved 49% 57% 550 29% 53% 42% 47% 48% 51% 39% 47% 55% 55% 56%
SINCE BEGINNING GIG | gotten worse 11% 19% 8% 14% 9% 12% 12% 9% 12% 15% 13% 5% 6% 2%
WORK Stayed the same 34% 24% 28% 57% 35% 36% 32% 39% 30% 42% 34% 36% 34% 42%
Not sure 6% 8% 2% 10% 10% 4% 8% 4% 7% 4% 5%
ézo'\ﬁngF\',\'foAF’{\'SCEES Low pay and/for no jobs 26% | 22% | 42% 25% | 29% | 20% | 17% | 21% | 27% | 23% | 52% | 47% | 100%
Expenses 14% 28% 15% 47% 18% 11% 15%
;‘;%;gg;”eﬂf" 13% 58% 17% 25% 11% 9% 24% 14%
Recession 3% 24% 6% 4%
Competition 3% 11% 13% 3% 2% 11% 12%
Debt 2% 40% 5% 2%
Family 1% 4% 1%
Health 1% 14% 2% 1%
Other 37% 25% 60% 60% 7% 55% 36% 40% 30% 36% 37% 41%
Count 41 4 1 2 8 8 10 6 23 14 37 4 3 0
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EMPLOYMENT
EDUCATION /GENDER STATUS EMPLOYMENT STATUS
Homem
aker or
Non- Non- Not Employ| Employ stay at
college | college | College | College | Employ| employ| ed full | ed part [ Unempl| home
TOTAL men women men women ed ed time time oyed parent | Retired
INCREASED - DECREASED 35 35 26 43 59 42 8 45 37 12 9 -6
20.EARNINGS Increased 49% 47% 43% 53% 70% 549% 29% 55% 52% 31% 28% 23%
INCREASED SINCE Decreased 14% 13% 17% 10% 11% 12% 20% 11% 15% 19% 19% 29%
BEGINNING GIG WORK Stayed the same 31% 34% 31% 37% 10% 28% 40% 27% 30% 42% 41% 40%
Not sure 7% 6% 9% 9% 5% 11% 6% 3% 8% 12% 8%
IMPROVED - GOTTEN WORSE 38 35 34 51 49 45 11 49 36 6 -2 33
21.FINANCES IMPROVED| Improved 49% 48% 45% 55% 56% 54% 29% 57% 46% 31% 16% 41%
SINCE BEGINNING GIG | Gotten worse 11% 13% 12% 3% 7% 9% 18% 8% 11% 25% 18% 7%
WORK Stayed the same 34% 32% 36% 42% 29% 329% 43% 29% 41% 40% 55% 43%
Not sure 6% 6% 7% 8% 5% 10% 6% 2% 4% 12% 8%
é%\’TVPgNFWQRNSCEES Low pay and/or no jobs 26% 22% 25% 80% 32% 15% 14% 73% 24%
Expenses 14% 10% 24% 14% 14% 21% 12% 23%
2‘;‘;‘;32;”;?' 13% 11% 19% 8% 22% 8% 37% 15%
Recession 3% 9% 5% 4% 9%
Competition 3% 5% 31% 2% 5% 2% 13%
Debt 2% 3% 5% 11%
Family 1% 4% 4% 9%
Health 1% 2% 4% 8%
Other 37% 529% 14% 69% 20% 39% 32% 51% 18% 48% | 100%
Count 41 22 15 1 2 26 14 17 8 6 6 1
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7.EVER
PERFORMED
WORK AS "GIG
EMPLOYMENT STATUS / GENDER WORKER" GIG WORKER / EMPLOYMENT STATUS GIG WORKER / GENDER
Gig Not gig
Not Gig worker | Not gig | worker

Employ Not employ worker Not worker Not Gig Gig Not gig | Not gig

Employ ed employ ed Employ| employ| Employ| employ| worker | worker | worker | worker

TOTAL | ed Men| Women| ed Men| Women Yes No ed ed ed ed Men Women Men Women
INCREASED - DECREASED 35 41 44 13 4 35 42 8 36 33
20.EARNINGS Increased 49% 52% 58% 34% 24% 49% 54% 29% 48% 49%
INCREASED SINCE Decreased 14% 10% 14% 21% 20% 14% 12% 20% 12% 16%
BEGINNING GIG WORK Stayed the same 31% 33% 21% 40% 40% 31% 28% 40% 35% 26%
Not sure 7% 5% 6% 5% 16% 7% 5% 11% 5% 9%
IMPROVED - GOTTEN WORSE 38 43 47 12 10 38 45 11 38 37
21.FINANCES IMPROVED | Improved 49% 52% 56% 36% 24% 49% 54% 29% 49% 48%
SINCE BEGINNING GIG | Gotten worse 11% 9% 10% 23% 14% 11% 9% 18% 11% 11%
WORK Stayed the same 34% 34% 30% 36% 49% 34% 32% 43% 34% 35%
Not sure 6% 5% 5% 5% 14% 6% 5% 10% 5% 7%
B WoRse Lowpay andiornojobs | e | 2605 | a0% | 11% | 20% | 26% 32% | 15% 20% | 33%
Expenses 14% 15% 13% 34% 14% 14% 14% 9% 20%
;Z%;ggran”;rﬁ" 13% 50 | 12% | 20% | 25% | 13% 8% | 22% 1% | 16%
Recession 3% 12% 3% 5% 8%
Competition 3% 3% 12% 3% 2% 5% 2% 4%

Debt 2% 8% 2% 5% 3%
Family 1% 9% 1% 4% 3%
Health 1% 6% 1% 4% 2%

Other 37% 51% 23% 55% 37% 39% 32% 53% 15%
Count 41 15 11 8 6 41 26 14 23 17
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GIG WORKER / REGION GIG WORKER / AGE
Not gig | Not gig Gig Gig Not gig | Not gig
Gig Gig worker | worker | Not gig | Notgig | worker | worker | worker | worker
worker | worker | Northea| Midwes| worker | worker | Under 40 & Under 40 &
TOTAL South West st t South West 40 over 40 over

INCREASED - DECREASED 35 35 31 41 23
20.EARNINGS Increased 49% 45% 48% 55% 36%
INCREASED SINCE Decreased 14% 10% 17% 14% 13%
BEGINNING GIG WORK Stayed the same 31% 37% 28% 25% 42%

Not sure 7% 7% 7% 5% 9%
IMPROVED - GOTTEN WORSE 38 38 37 36 40
21.FINANCES IMPROVED | Improved 49% 48% 47% 49% 48%
SINCE BEGINNING GIG | Gotten worse 11% 11% 11% 13% 7%
WORK Stayed the same 34% 35% 35% 32% 39%

Not sure 6% 6% 7% 6% 6%
ézo\frv_:_ﬂgNF\lAlj,oARNggs Low pay and/or no jobs 26% 27% 19% 2204 39%

Expenses 14% 30% 11% 24%

Eg;;gg%”ecr:f" 13% 9% | 20% 15% 6%

Recession 3% 9% 1%

Competition 3% 5% 2% 4%

Debt 2% 2%

Family 1% 2%

Health 1% 5%

Other 37% 34% 48% 41% 21%

Count 41 15 16 31 10
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9.DONE WORK
9.DONE WORK | AS GIG WORKER | 11.HOURS PER
AS GIG WORKER | INPASTMONTH/| WEEK AS GIG
GIG WORKER / GENDER /AGE IN PAST MONTH GENDER WORKER
Gig Gig Gig Gig Not gig | Not gig | Not gig | Not gig
worker | worker | worker | worker | worker | worker | worker | worker

Men Women Men Women Men Women Men Women Yes Yes Under 20 or
TOTAL <40 <40 40+ 40+ <40 <40 40+ 40+ Yes No Men Women 20 more
INCREASED - DECREASED 35 43 39 24 21 37 29 41 31 28 47
20.EARNINGS Increased 49% 55% 56% 37% 36% 52% 38% 54% 50% 46% 60%
INCREASED SINCE Decreased 14% 12% 16% 12% 15% 16% 8% 13% 19% 18% 13%
BEGINNING GIG WORK "5 ed the same 31% 28% 22% 46% 36% 28% 40% 30% 26% 32% 23%
Not sure 7% 4% 7% 5% 14% 4% 14% 4% 5% 5% 3%
IMPROVED - GOTTEN WORSE 38 37 35 40 41 40 29 43 37 30 52
21.FINANCES IMPROVED| Improved 49% 51% 47% 47% 49% 51% 40% 53% 49% 44% 61%
SINCE BEGINNING GIG | Gotten worse 11% 14% 12% 7% 9% 11% 11% 11% 12% 14% 8%
WORK Stayed the same 34% 29% 35% 42% 34% 35% 33% 34% 35% 39% 29%
Not sure 6% 6% 6% 4% 9% 3% 16% 2% 4% 3% 2%
(232<')\¥THEYNF\I/\';]<§§§EES Low pay and/or no jobs 26% 20% 24% 21% 59% 27% 24% 19% 35% 23% 34%
Expenses 14% 6% 18% 20% 28% 15% 10% 7% 24% 10% 26%

ﬁ‘;"’q;gzam”;ﬁ" 13% 14% 17% 13% 12% 17% 10% 13% 18%

Recession 3% 11% 4% 9% 7%
Competition 3% 6% 8% 4% 2% 5% 4% 4%

Debt 2% 1% 7%
Family 1% 4% 6%

Health 1% 10% 2% 3% 3%
Other 37% 56% 20% 40% 37% 36% 58% 13% 37% 36%
Count 41 18 13 5 5 31 10 16 15 21 10
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11.HOURS PER

WEEK AS GIG 11.HOURS PER WEEK AS GIG 16.HOW FIND
WORKER WORKER / GENDER GIGS 16.HOW FIND GIGS
Messag
e
Online | boards Throug
Under 20 or 20 or platfor and Chat ha
Under 20 more more Not ms and | classifi| platfor [ Word of | service
TOTAL | 20-34| Under 5| 20 Men| Women Men Women| Online | online apps ed ads ms mouth | agency
INCREASED - DECREASED 35 54 17 38 17 44 53 39 40 44 40 49 43 35
20.EARNINGS Increased 49% 63% 38% 50% 41% 57% 65% 52% 52% 56% 49% 61% 53% 51%
INCREASED SINCE Decreased 14% 8% 21% 12% 24% 14% 12% 13% 12% 12% 9% 12% 10% 16%
BEGINNING GIG WORK g ved the same 31% 28% 29% 35% 29% 25% 20% 29% 32% 27% 37% 24% 33% 28%
Not sure 7% 1% 12% 4% 6% 3% 3% 6% 5% 5% 5% 3% 4% 5%
IMPROVED - GOTTEN WORSE 38 50 33 35 25 51 55 39 45 44 42 49 50 34
21.FINANCES IMPROVED| Improved 49% 59% 45% 46% 41% 61% 61% 49% 54% 54% 49% 57% 58% 44%
SINCE BEGINNING GIG | gotten worse 11% 9% 11% 12% 16% 10% 6% 10% 9% 10% 7% 8% 8% 11%
WORK Stayed the same 34% 32% 36% 41% 38% 28% 31% 36% 32% 33% 41% 32% 32% 35%
Not sure 6% 8% 1% 5% 2% 2% 4% 4% 4% 3% 3% 2% 10%
ézo'\ﬁngF\',\'foAF’{\'SCEES Low pay and/for no jobs 26% | 48% | 28% | 12% | 32% | 28% | 49% | 23% | 27% | 26% | 17% | 16% | 34% | 12%
Expenses 14% 24% 12% 17% 16% 51% 17% 9% 21% 32% 14%
;‘;%;gg;”eﬂf" 13% 19% 17% 18% 22% 26%
Recession 3% 11% 12% 3% 8% 4% 6% 10%
Competition 3% 6% 6% 4% 2% 3% 9% 4%
Debt 2% 4% 6%
Family 1% 3% 5%
Health 1% 8% 6% 2% 3%
Other 37% 28% 42% 64% 16% 51% 33% 46% 20% 18% 84% 32% 78%
Count 41 6 6 9 12 7 3 26 17 15 8 7 11 6
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19.INCOME
FROM GIG WORK |  19.INCOME FROM GIG 19.INCOME FROM GIG WORK IN
16.HOW FIND GIGS /GENDER IN PAST YEAR WORK IN PAST YEAR PAST YEAR / GENDER
More More
Not Not More Less 50% or | 50% or than than
Online | Online online online | 50% or than than less less 50% 50%
TOTAL Men Women Men Women less 50% 25% 25-50% 51-75% Men Women Men Women
INCREASED - DECREASED 35 38 40 43 35 33 44 24 48 45 28 40 54 31
20.EARNINGS Increased 49% 51% 53% 52% 51% 47% 59% 36% 63% 63% 43% 51% 62% 56%
INCREASED SINCE Decreased 14% 13% 13% 9% 16% 14% 16% 13% 15% 18% 15% 11% 8% 250
BEGINNING GIG WORK "o+ ed the same 31% 32% 26% 36% 25% 37% 23% 47% 22% 18% 39% 34% 27% 16%
Not sure 7% 4% 8% 3% 7% 3% 2% 4% 1% 1% 2% 4% 2% 2%
IMPROVED - GOTTEN WORSE 38 38 40 47 43 41 37 29 59 29 40 42 39 34
21.FINANCES IMPROVED| Improved 49% 50% 49% 55% 53% 50% 53% 38% 69% 53% 49% 50% 55% 49%
SINCE BEGINNING GIG | Gotten worse 11% 12% 9% 8% 10% 9% 16% 8% 10% 24% 9% 8% 16% 16%
WORK Stayed the same 34% 35% 38% 33% 32% 39% 29% 50% 21% 22% 38% 39% 27% 32%
Not sure 6% 3% 5% 4% 5% 3% 2% 4% 1% 3% 2% 2% 2%
é%‘ﬁg;&';‘ggggs Low pay and/or no jobs 26% | 25% | 20% 9% | 49% | 21% | 28% | 28% | 12% | 28% | 18% | 26% | 23% | 35%
Expenses 14% 13% 23% 20% 22% 7% 28% 13% 9% 19% 25% 18%
Eq‘l?q;ggfn”eﬂf' 13% 16% | 22% 20% 7% | 23% 15% 5% 22% | 16% 17%
Recession 3% % 18% 3% 3% 6% 4% 8% 8%
Competition 3% 3% 7% 4% 4% 2% 8% 9% 3%
Debt 2% % 3% 4% 6%
Family 1% 7% 3% 3% 6%
Health 1% 3% 3% 5% 5%
Other 37% 41% 21% 80% 7% 28% 46% 10% 50% 47% 36% 15% 68% 16%
Count 41 16 10 9 8 19 21 11 9 17 11 8 12 9
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CHILDREN IN
29.HOW PAY FOR A NEW $400 EMERGENCY EXPENSE  HOUSEHOLD PARENTAL STATUS
No Women
Could | emerge Men Women | Men no no
pay ncy Credit | Borrow | Work Could childre | childre| childre| childre
TOTAL now fund card or sell more | not pay Yes No ninHH| ninHH| nin HH| nin HH
INCREASED - DECREASED 35 54 30 38 18 49 10 40 28 45 35 27 30
20.EARNINGS Increased 49% 63% 45% 47% 41% 58% 24% 51% 45% 52% 50% 45% 47%
INCREASED SINCE Decreased 14% 9% 15% 9% 23% 10% 14% 11% 17% 7% 15% 18% 16%
BEGINNING GIG WORK 75 - ed the same 31% 21% 33% 38% 33% 27% 43% 32% 30% 35% 29% 34% 22%
Not sure 7% 8% 6% 6% 3% 5% 19% 6% 8% 6% 6% 4% 15%
IMPROVED - GOTTEN WORSE 38 52 34 42 19 56 15 38 37 39 36 37 39
21.FINANCES IMPROVED| Improved 49% 59% 46% 50% 37% 62% 31% 48% 49% 50% 46% 49% 50%
SINCE BEGINNING GIG | Gotien worse 11% 7% 12% 8% 18% 6% 16% 11% 12% 11% 10% 12% 12%
WORK Stayed the same 34% 30% 35% 33% 44% 25% 40% 36% 320 33% 38% 35% 28%
Not sure 6% 4% 6% 9% 2% 7% 12% 5% 7% 5% 5% 5% 10%
ézc')vTV?EYNFwSF’;'SCEES Low pay and/or no jobs 26% 7% | 20% | 51% | 26% 2% | 30% | 21% | 26% | 34% | 16% | 32%
Expenses 14% 16% 11% 550 12% 22% 4% 19% 25% 12%
;g%;gg;”;;?' 13% 15% 16% 32% 10% 6% 22% 12% 21% 23%
Recession 3% 4% 4% 13% 8% 22%
Competition 3% 3% 4% 7% 3% 2% 7% 3%
Debt 2% 2% 4% 4% 6%
Family 1% 2% 3% 2% 5%
Health 1% 1% 3% 3% 4%
Other 37% 93% 28% 49% 30% 29% 37% 36% 56% 17% 50% 11%
Count 41 5 35 5 19 5 6 23 18 11 11 12 6
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CHILDREN IN HOUSEHOLD / GIG HOUSEHOLD
WORKER PARENTAL STATUS / GIG WORKER INCOME
Women | Women
Men Men Women | Women | Men no [ Men no no no
childre | childre| childre| childre| childre| childre| childre| childre| Below 50
Yes Not NoNot [ ninHH [ ninHH [ ninHH | ninHH | ninHH [ nin HH [ nin HH [ nin HH 50 Thousa

Yes Gig gig No Gig gig Gig Not gig Gig Not gig Gig Not gig Gig Not gig | Thousa| ndor
TOTAL | worker | worker | worker| worker | worker | worker | worker| worker | worker | worker | worker | worker nd more
INCREASED - DECREASED 35 40 28 45 35 27 30 39 30
20.EARNINGS Increased 49% 51% 45% 52% 50% 45% 47% 52% 45%
INCREASED SINCE Decreased 14% 11% 17% 7% 15% 18% 16% 13% 16%
BEGINNING GIG WORK Stayed the same 31% 32% 30% 35% 29% 34% 22% 30% 33%
Not sure 7% 6% 8% 6% 6% 4% 15% 5% 6%
IMPROVED - GOTTEN WORSE 38 38 37 39 36 37 39 34 42
21.FINANCES IMPROVED| Improved 49% 48% 49% 50% 46% 49% 50% 47% 52%
SINCE BEGINNING GIG | Gotten worse 11% 11% 12% 11% 10% 12% 12% 13% 10%
WORK Stayed the same 34% 36% 32% 33% 38% 35% 28% 36% 34%
Not sure 6% 5% 7% 5% 5% 5% 10% 5% 4%
(232<')\¥THEYNF\I/\';]<§§§EES Low pay and/or no jobs 26% 30% 21% 26% 34% 16% 329% 25% 29%

Expenses 14% 22% 4% 19% 25% 12% 22%
ﬁ‘;?];gzam”;ﬁ" 13% 6% 22% 12% 21% 23% 12% | 15%

Recession 3% 8% 22% 5%

Competition 3% 3% 2% % 3% 4%

Debt 2% 4% 6% 3%

Family 1% 2% 5% 2%

Health 1% 3% 4% 2%
Other 37% 37% 36% 56% 17% 50% 11% 26% 56%
Count 41 23 18 11 11 12 6 26 14
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41.PEOPLE
CONTRIBUTING
TO HOUSEHOLD

HOUSEHOLD INCOME HOUSEHOLD INCOME / GENDER HOUSEHOLD INCOME / GIG WORKER INCOME
Below 50 50
Betwee| Betwee| Betwee Below 50 50 Below 50 Thousa| Thousa
Below n 25 n 50 n75 Below 50 Thousa| Thousa 50 Thousa| ndor nd or
25 and 50 | and 75 | and 100 50 Thousa| ndor nd or Thousa| nd Not more more

thousa| thousa| thousa| thousa| Thousa nd more more nd Gig gig Gig Not gig | Oneor | Two or
TOTAL nd nd nd nd nd Men [ Women Men Women | worker | worker | worker | worker fewer more
INCREASED - DECREASED 35 37 39 25 19 37 40 37 19 39 30 30 38
20.EARNINGS Increased 49% 52% 51% 43% 36% 51% 53% 48% 42% 52% 45% 42% 54%
INCREASED SINCE Decreased 14% 14% 12% 18% 17% 14% 12% 11% 23% 13% 16% 12% 15%
BEGINNING GIG WORK Stayed the same 31% 29% 31% 38% 29% 30% 30% 39% 23% 30% 33% 34% 29%
Not sure 7% 5% 6% 1% 18% 5% 6% 2% 12% 5% 6% 13% 2%
IMPROVED - GOTTEN WORSE 38 36 33 39 27 32 37 48 35 34 42 32 42
21.FINANCES IMPROVED | Improved 49% 46% 47% 50% 40% 46% 48% 56% 46% 47% 52% 41% 54%
SINCE BEGINNING GIG | Gotten worse 11% 10% 14% 11% 13% 15% 11% 8% 12% 13% 10% 10% 12%
WORK Stayed the same 34% 38% 35% 38% 35% 34% 37% 35% 33% 36% 34% 39% 31%
Not sure 6% 6% 4% 1% 12% 5% 4% 1% 9% 5% 4% 10% 3%
é%VTVTHgNF\'A';‘(’)AS;EES Low pay and/or no jobs 26% 50% 14% 37% 12% 30% 16% 59% 25% 29% 49% 12%
Expenses 14% 31% 13% 34% 22% 5% 20%
2‘;‘:{;9'2?””;:?' 13% | 18% 9% | 26% 16% 6% 31% | 12% 15% 4% | 18%
Recession 3% 9% 4% 13% 5% 4% 3%
Competition 3% 6% 3% 7% 4% 3% 3%
Debt 2% 4% 4% 3% 3%

Family 1% 7% 5% 2% 4%

Health 1% 7% 3% 2% 3%
Other 37% 9% 33% 36% 88% 31% 19% 100% 10% 26% 56% 28% 42%
Count 41 8 19 8 5 16 10 7 7 26 14 15 25
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41.PEOPLE
CONTRIBUTING TO

41.PEOPLE CONTRIBUTING TO
HOUSEHOLD INCOME / GIG

41.PEOPLE CONTRIBUTING TO

HOUSEHOLD INCOME WORKER HOUSEHOLD INCOME / GENDER
Oneor | Oneor | Twoor | Two or
fewer fewer more more Oneor | Oneor | Twoor | Two or
Three Gig Not gig Gig Not gig | fewer fewer more more
TOTAL One Two or more| worker | worker | worker | worker Men Women Men Women
INCREASED - DECREASED 35 32 41 30 30 38 38 20 35 43
20.EARNINGS Increased 49% 43% 54% 53% 42% 54% 48% 33% 49% 60%
INCREASED SINCE Decreased 14% 10% 13% 22% 12% 15% 10% 13% 14% 18%
BEGINNING GIG WORK Stayed the same 31% 36% 30% 25% 34% 29% 32% 36% 37% 19%
Not sure 7% 11% 2% 13% 2% 10% 17% 1% 3%
IMPROVED - GOTTEN WORSE 38 32 45 34 32 42 39 21 37 48
21.FINANCES IMPROVED | Improved 49% 42% 56% 50% 41% 54% 50% 30% 49% 60%
SINCE BEGINNING GIG | Gotten worse 11% 10% 11% 15% 10% 12% 11% 9% 12% 12%
WORK Stayed the same 34% 41% 31% 30% 39% 31% 32% 48% 36% 25%
Not sure 6% 8% 3% 4% 10% 3% 7% 13% 3% 3%
é%\’TVPgNFWQRNSCEES Low pay and/or no jobs 26% 47% 2% 30% 49% 12% 51% 48% 26%
Expenses 14% 5% 21% 17% 5% 20% 13% 16% 24%
2‘;‘;‘;32;”;?' 13% 5% 23% 9% 4% 18% 11% 18% 19%
Recession 3% 5% 8% 4% 3% 11% 6%
Competition 3% 3% 4% 3% 3% 4% 6%
Debt 2% 8% 3% 5%
Family 1% 4% 4% 9%
Health 1% 3% 6%
Other 37% 31% 49% 28% 28% 42% 40% 9% 61% 18%
Count 41 14 17 9 15 25 9 6 14 11
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41.PEOPLE CONTRIBUTING TO

HOUSEHOLD INCOME / CHILDREN IN| URBAN | URBAN AREA /
HOUSEHOLD AREA GENDER COUNTRY BORN IN
Oneor | Oneor | Twoor | Two or All Other
fewer fewer more more Urban Urban foreign foreign-

TOTAL Yes No Yes No Urban Men Women USA born Mexico born
INCREASED - DECREASED 35 37 22 42 34 36 37 35 36 34 34 35
20.EARNINGS Increased 49% 43% 41% 57% 50% 49% 48% 49% 50% 48% 46% 50%
INCREASED SINCE Decreased 14% 5% 19% 15% 16% 13% 11% 14% 13% 14% 12% 15%
BEGINNING GIG WORK Stayed the same 31% 39% 27% 27% 32% 32% 35% 28% 30% 32% 36% 27%
Not sure 7% 12% 14% 1% 2% 7% 5% 9% 7% 7% 5% 8%
IMPROVED - GOTTEN WORSE 38 28 36 44 39 40 41 38 38 38 39 36
21.FINANCES IMPROVED | Improved 49% 36% 48% 57% 50% 50% 520 48% 49% 49% 51% 48%
SINCE BEGINNING GIG | Gogten worse 11% 8% 12% 12% 12% 11% 11% 10% 11% 12% 12% 11%
WORK Stayed the same 34% 46% 31% 29% 33% 33% 32% 35% 33% 34% 32% 35%
Not sure 6% 10% 9% 2% 5% 6% 5% 7% 7% 5% 5% 6%
é%?’?gNnggggs Low pay and/or no jobs 26% | 59% | 41% | 17% 2% | 20% | 20% | 40% | 18% | 33% | 44% | 21%
Expenses 14% 9% 32% 12% 10% 14% 9% 18% 24% 12%
2(;?1;82;”;:?' 13% 7% 8% 35% 11% 12% 10% 12% 14% 15% 13%

Recession 3% 8% 7% 4% 9% 7%
Competition 3% 5% 5% 3% 2% 50 4% 2% 4%

Debt 2% 7% 2% 3% 4%

Family 1% 8% 1% 4% 3%
Health 1% 6% 1% 2% 2% 5%
Other 37% 33% 23% 38% 47% 36% 49% 18% 43% 31% 18% 44%
Count 41 7 8 16 10 36 22 14 19 22 11 10
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COUNTRY BORN IN / GENDER COUNTRY BORN IN / GIG WORKER|
us us Foreign | Foreign
us us Foreign | Foreign born born born born
born born born born Gig Not gig Gig Not gig
TOTAL Men Women Men Women| worker | worker | worker [ worker
INCREASED - DECREASED 35 42 29 33 36 36 34
20.EARNINGS Increased 49% 53% 45% 45% 52% 50% 48%
INCREASED SINCE Decreased 14% 11% 16% 12% 16% 13% 14%
BEGINNING GIG WORK Stayed the same 31% 32% 28% 37% 25% 30% 32%
Not sure 7% 4% 11% 6% 8% 7% 7%
IMPROVED - GOTTEN WORSE 38 44 31 33 43 38 38
21.FINANCES IMPROVED| Improved 49% 53% 44% 48% 51% 49% 49%
SINCE BEGINNING GIG | gotten worse 11% 9% 13% 14% 9% 11% 12%
WORK Stayed the same 34% 33% 33% 33% 35% 33% 34%
Not sure 6% 5% 9% 6% 5% 7% 5%
S T OReE > Low pay and/or no jobs 26% 9% | 26% | 28% | 43% | 18% 33%
Expenses 14% 11% 7% 8% 38% 9% 18%
Z‘;‘;ragg%”;r:?' 13% 9% 15% 12% 18% 12% 14%
Recession 3% 14% 7%
Competition 3% 7% 3% 1% 2%
Debt 2% 8% 4%
Family 1% 5% 3%
Health 1% 4% 2%
Other 37% 63% 26% 46% 43% 31%
Count 41 9 10 14 7 19 22
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HOW LONG
COUNTRY BORN IN / GIG WORKER / GENDER COUNTRY BORN IN / AGE LIVED IN US
us us us us Foreign | Foreign | Foreign | Foreign
born born born born born born born born us Foreign
Gig Gig Not gig | Not gig Gig Gig Not gig | Not gig born us born Foreign
worker | worker | worker | worker | worker | worker | worker | worker | Under | born 40| Under | born 40 10 or More
TOTAL Men Women Men Women Men Women Men Women 40 & over 40 & over fewer | than 10

INCREASED - DECREASED 35 42 29 33 36 42 22 40 27 52 26
20.EARNINGS Increased 49% 53% 45% 45% 52% 54% 37% 56% 38% 65% 41%
INCREASED SINCE Decreased 14% 11% 16% 12% 16% 13% 15% 16% 11% 13% 15%
BEGINNING GIG WORK Stayed the same 31% 32% 28% 37% 25% 28% 37% 23% 44% 19% 37%
Not sure 7% 4% 11% 6% 8% 5% 11% 6% 7% 3% 8%
IMPROVED - GOTTEN WORSE 38 44 31 33 43 37 40 34 42 38 36
21.FINANCES IMPROVED| Improved 49% 53% 44% 48% 51% 48% 51% 50% 48% 52% 47%
SINCE BEGINNING GIG | Gotten worse 11% 9% 13% 14% 9% 11% 11% 16% 6% 13% 10%
WORK Stayed the same 34% 33% 33% 33% 35% 35% 28% 27% 43% 32% 37%
Not sure 6% 5% 9% 6% 5% 6% 10% 7% 3% 3% 6%
(232<')\¥THEYNF\I/\';]<§§§EES Low pay and/or no jobs 26% 9% 26% 28% 43% 13% 30% 29% 50% 39% 30%
Expenses 14% 11% 7% 8% 38% 5% 20% 15% 29% 28%
ﬁ‘;?];gzam”;ﬁ" 13% 9% | 15% 12% | 18% 12% | 12% | 18% 21%

Recession 3% 14% 10%
Competition 3% % 3% 5% 9% 3%

Debt 2% 8% 5%

Family 1% 5% 4%
Health 1% 4% 12% 4%
Other 37% 63% 26% 46% 45% 39% 38% 61% 14%
Count 41 9 10 14 7 14 5 17 4 8 14
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HOW LONG CHILDREN BORN | LANGUAGE OF | LANGUAGE OF INTERVIEW
LIVED IN US IN US INTERVIEW / COUNTRY BORN IN
Betwee Espafio
n5and More English | English |
10 than 15 Espafio us Foreign | Foreign
TOTAL years years Yes No English | born born born
INCREASED - DECREASED 35 50 27 43 26 33 44 35 31 42
20.EARNINGS Increased 49% 66% 38% 54% 43% 46% 61% 49% 42% 61%
INCREASED SINCE Decreased 14% 16% 11% 12% 16% 13% 17% 14% 11% 19%
BEGINNING GIG WORK g ed the same 31% 18% 43% 28% 35% 34% 18% 30% 40% 15%
Not sure 7% 8% 6% 6% 7% 5% 7% 7% 5%
IMPROVED - GOTTEN WORSE 38 20 39 49 27 36 43 38 35 43
21.FINANCES IMPROVED| Improved 49% 40% 47% 57% 41% 47% 54% 49% 47% 54%
SINCE BEGINNING GIG | gotten worse 11% 20% 8% 8% 14% 11% 11% 11% 12% 11%
WORK Stayed the same 34% 39% 38% 29% 40% 35% 31% 33% 35% 30%
Not sure 6% 6% 6% 5% 6% 5% 7% 5% 5%
ézc.)vTvrgNnggggs Low pay andfor no jobs 26% 30% 13% 32% 33% 20% 54% 19% 21% 60%
Expenses 14% 27% 27% 9% 36% 10% 9% 40%
E]Z%raggﬁgﬁ' 13% 33% | 25% 9% 16% 12% 20%
Recession 3% 4% 7%
Competition 3% 6% 3% 4% 3%
Debt 2% 2% 4%
Family 1% 2% 3%
Health 1% 6% 8% 2% 3%
Other 37% 70% 22% 29% 31% 42% 10% 41% 44%
Count 41 7 9 7 15 33 7 18 15 7
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GENDER AGE AGE GENDER /AGE
Under 40 & Under Men Women Men Women
TOTAL Men Women 40 over 30 30-39| 40-49| 50-64 <40 <40 40+ 40+
23.EXPERIENCED Yes 29% 29% 30% 37% 16% 42% 30% 15% 17% 37% 37% 16% 15%
DISCRIMINATIONAS A | No 60% 61% 59% 54% 71% 50% 60% 74% 65% 54% 54% 72% 69%
GIG WORKER Not sure 11% 10% 11% 9% 14% 8% 10% 11% 17% 9% 9% 12% 16%
Count 366 202 163 237 128 132 105 64 60 128 109 74 54
24.BASIS OF Race 38% 39% 36% 36% 44% 36% 38% 42% 45% 34% 39% 59% 21%
DISCRIMINATION Age 37% 39% 34% 39% 29% 37% 43% 9% 47% 42% 36% 29% 28%
Gender 25% 23% 27% 25% 22% 21% 32% 20% 24% 27% 23% 5% 48%
National origin 23% 20% 25% 21% 32% 15% 30% 50% 14% 19% 23% 28% 38%
Immigration status 22% 18% 28% 250 9% 22% 31% 4% 14% 18% 34% 16%
Sexual orientation 18% 19% 17% 20% 7% 14% 31% 15% 20% 20% 12%
Disability 14% 16% 10% 13% 17% 9% 20% 15% 19% 13% 12% 29%
Other 4% 3% 5% 4% 6% 4% 4% 11% 2% 7% 10%
Count 108 59 48 87 20 56 32 10 10 47 40 12 8
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REGION REGION
East West
Northea| Midwes Middle North South South Mounta
TOTAL st t South West Atlantic| Central | Atlantic| Central in Pacific
23.EXPERIENCED Yes 29% 37% 24% 29% 29% 40% 26% 33% 26% 38% 25%
DISCRIMINATION AS A | o 60% 56% 69% 61% 58% 54% 72% 599 62% 44% 64%
GIG WORKER Not sure 11% 7% 8% 9% 13% 6% 3% 7% 12% 18% 11%
Count 366 36 34 145 150 27 26 70 71 50 100
24.BASIS OF Race 38% 42% 32% 39% 37% 36% 20% 32% 48% 33% 40%
DISCRIMINATION Age 37% 25% 42% 47% 30% 23% 49% 50% 44% 23% 35%
Gender 25% 13% 17% 27% 28% 16% 20% 25% 26% 33% 24%
National origin 23% 25% 35% 22% 21% 31% 42% 24% 20% 30% 14%
Immigration status 22% 30% 39% 12% 35% 34% 47% 5% 17%
Sexual orientation 18% 11% 22% 19% 14% 37% 4% 23% 16%
Disability 14% 21% 12% 15% 26% 15% 8% 36%
Other 4% 15% 3% 3% 19% 6% 3% 3%
Count 108 13 8 43 44 11 7 23 19 19 25
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REGION / GENDER EDUCATION
College
graduat
Northea Non- eor 4-year Post-
Northea st Midwes | South South West West H.S. Post H.| college post- | College | graduat
TOTAL | stMen | Women| tMen Men Women Men Women| /Less S. grad grad grad e
23.EXPERIENCED Yes 29% 24% 51% 33% 29% 30% 31% 27% 24% 37% 28% 34% 39% 16%
DISCRIMINATIONAS A | no 60% 72% 40% 62% 63% 59% 56% 60% 64% 51% 60% 61% 57% 72%
GIG WORKER Not sure 11% 5% 9% 5% 8% 11% 14% 13% 12% 12% 12% 5% 4% 11%
Count 366 19 17 12 85 61 87 64 195 96 291 74 57 17
24 BASIS OF Race 38% 56% 35% 64% 40% 37% 33% 43% 44% 37% 41% 27% 30%
DISCRIMINATION Age 37% 14% 31% 34% 39% 57% 44% 8% 30% 50% 38% 33% 35% 20%
Gender 25% 19% 34% 14% 44% 33% 20% 10% 36% 21% 35% 40%
National origin 23% 9% 32% 70% 19% 25% 16% 28% 26% 16% 22% 26% 24% 43%
Immigration status 22% 10% 30% 51% 11% 13% 17% 19% 18% 37% 37% 37%
Sexual orientation 18% 17% 20% 24% 24% 13% 17% 21% 19% 16% 15% 20%
Disability 14% 34% 15% 6% 19% 25% 12% 10% 11% 23% 26%
Other 4% 22% 5% 3% 4% 6% 5% 6%
Count 108 4 9 4 24 18 27 17 47 36 82 25 22 3
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EMPLOYMENT
EDUCATION /GENDER STATUS EMPLOYMENT STATUS
Homem
aker or
Non- Non- Not Employ| Employ stay at
college | college | College | College | Employ| employ| ed full | ed part [ Unempl| home
TOTAL men women men women ed ed time time oyed parent | Retired
23.EXPERIENCED Yes 29% 28% 29% 36% 32% 32% 21% 30% 38% 9% 30% 23%
DISCRIMINATION ASA | No 60% 60% 59% 62% 59% 59% 63% 61% 53% 79% 59% 55%
GIG WORKER Not sure 11% 12% 12% 2% 10% 9% 16% 9% 9% 12% 10% 22%
Count 366 163 128 39 35 286 80 209 76 25 31 14
24 BASIS OF Race 38% 43% 39% 28% 25% 38% 39% 32% 50% 67% 52%
DISCRIMINATION Age 37% 43% 33% 28% 39% 40% 22% 40% 38% 16% 37%
Gender 25% 14% 30% 51% 16% 29% 25% 37%
National origin 23% 18% 27% 29% 22% 24% 13% 21% 33% 67% 7%
Immigration status 22% 14% 23% 31% 45% 26% 4% 25% 27%
Sexual orientation 18% 18% 20% 23% 7% 17% 20% 23% 5% 36%
Disability 14% 12% 10% 32% 11% 12% 22% 13% 10% 17% 63%
Other 4% 4% 7% 2% 15% 3% 33% 7% 37%
Count 108 45 37 14 11 91 16 63 29 2 9 3

RESEARCH ANALYSIS BY LAKE RESEARCH PARTNERS
Washington , DC (202) 776-9066 | Berkeley, CA (510) 286-2097
Page 123




UNIDOS US - GIG ECONOMY -- NATIONWIDE -- DECEMBER 2019

7.EVER

PERFO

RMED

WORK

AS
"GIG GIG WORKER/
WORK | EMPLOYMENT | GIG WORKER /
EMPLOYMENT STATUS / GENDER ER" STATUS GENDER
Gig
Not Gig worker
Employ Not employ worker Not Gig Gig
Employ ed employ ed Employ| employ| worker | worker
TOTAL [ ed Men| Women| ed Men| Women Yes ed ed Men Women

23.EXPERIENCED Yes 29% 30% 34% 25% 17% 29% 32% 21% 29% 30%
DISCRIMINATIONAS A | Ng 60% 61% 57% 59% 66% 60% 59% 63% 61% 59%
GIG WORKER Not sure 11% 9% 9% 16% 16% 11% 9% 16% 10% 11%
Count 366 166 120 36 44 366 286 80 202 163
24 BASIS OF Race 38% 42% 33% 27% 53% 38% 38% 39% 39% 36%
DISCRIMINATION Age 37% 42% 37% 23% 20% 37% 40% 22% 39% 34%
Gender 25% 27% 32% 25% 29% 23% 27%
National origin 23% 21% 29% 16% 8% 23% 24% 13% 20% 25%
Immigration status 22% 21% 31% 10% 22% 26% 4% 18% 28%
Sexual orientation 18% 17% 18% 30% 9% 18% 17% 20% 19% 17%
Disability 14% 14% 10% 33% 8% 14% 12% 22% 16% 10%
Other 4% 5% 21% 9% 4% 2% 15% 3% 5%
Count 108 50 41 9 8 108 91 16 59 48
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GIG WORKER / GIG WORKER /
REGION AGE

Gig Gig
Gig Gig worker | worker

worker | worker | Under 40 &

TOTAL [ South West 40 over

23.EXPERIENCED Yes 29% 29% 29% 37% 16%
DISCRIMINATION AS A No 60% 61% 58% 54% 71%
GIG WORKER Not sure 11% 9% 13% 9% 14%
Count 366 145 150 237 128

24.BASIS OF Race 38% 39% 37% 36% 44%
DISCRIMINATION Age 37% 47% 30% 39% 29%
Gender 25% 27% 28% 25% 22%

National origin 23% 22% 21% 21% 32%

Immigration status 22% 39% 12% 25% 9%

Sexual orientation 18% 22% 19% 20% 7%

Disability 14% 12% 15% 13% 17%

Other 4% 3% 3% 4% 6%

Count 108 43 44 87 20
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9.DONE WORK
9.DONE WORK AS GIG WORKER 11.HOURS PER
AS GIG WORKER | IN PAST MONTH /| WEEK AS GIG
GIG WORKER / GENDER /AGE IN PAST MONTH GENDER WORKER
Gig Gig Gig Gig
worker | worker | worker | worker
Men Women Men Women Yes Yes Under 20 or
TOTAL <40 <40 40+ 40+ Yes No Men Women 20 more
23.EXPERIENCED Yes 29% 37% 37% 16% 15% 34% 17% 33% 34% 32% 36%
DISCRIMINATIONAS A | N 60% 54% 54% 72% 69% 61% 57% 64% 57% 62% 60%
GIG WORKER Not sure 11% 9% 9% 12% 16% 6% 26% 3% 9% 6% 5%
Count 366 128 109 74 54 276 89 155 122 152 124
24.BASIS OF Race 38% 34% 39% 59% 21% 35% 56% 33% 37% 30% 40%
DISCRIMINATION Age 37% 42% 36% 29% 28% 41% 11% 45% 36% 38% 45%
Gender 25% 27% 23% 5% 48% 25% 23% 23% 27% 23% 27%
National origin 23% 19% 23% 28% 38% 22% 25% 21% 24% 17% 28%
Immigration status 22% 18% 34% 16% 22% 22% 20% 25% 14% 31%
Sexual orientation 18% 20% 20% 12% 17% 21% 18% 16% 15% 20%
Disability 14% 13% 12% 29% 15% 4% 19% 10% 21% 9%
Other 4% 2% 7% 10% 5% 4% 6% 7% 3%
Count 108 47 40 12 8 93 15 51 41 48 44
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11.HOURS PER

WEEK AS GIG 11.HOURS PER WEEK AS GIG 16.HOW FIND
WORKER WORKER / GENDER GIGS 16.HOW FIND GIGS
Messag
e
Online | boards Throug
Under 20 or 20 or platfor and Chat ha
Under 20 more more Not ms and | classifi| platfor [ Word of | service
TOTAL | 20-34| Under 5| 20 Men| Women Men Women| Online | online apps ed ads ms mouth | agency
23.EXPERIENCED Yes 29% 29% 38% 32% 32% 34% 38% 31% 31% 30% 29% 43% 25% 43%
DISCRIMINATIONAS A | Ng 60% 66% 51% 65% 58% 63% 54% 60% 59% 60% 62% 51% 67% 42%
GIG WORKER Not sure 11% 5% 10% 3% 10% 2% 8% 9% 10% 10% 9% 6% 7% 14%
Count 366 69 55 79 73 76 48 249 188 155 115 83 139 60
24.BASIS OF Race 38% 42% 34% 31% 29% 36% 47% 40% 43% 36% 39% 56% 51% 35%
DISCRIMINATION Age 37% 46% 38% 42% 34% 49% 39% 35% 43% 35% 44% 39% 37% 550
Gender 25% 26% 21% 22% 24% 25% 29% 30% 20% 32% 22% 34% 26% 16%
National origin 23% 21% 24% 17% 18% 25% 32% 24% 25% 24% 21% 27% 34% 20%
Immigration status 22% 47% 24% 12% 17% 29% 35% 27% 18% 26% 34% 27% 20% 15%
Sexual orientation 18% 19% 16% 21% 9% 16% 25% 20% 18% 23% 20% 26% 16% 21%
Disability 14% 15% 23% 31% 9% 7% 11% 15% 10% 15% 10% 20% 9% 10%
Other 4% 4% 9% 5% 9% 3% 4% 5% 3% 4% 9% 3% 7%
Count 108 20 21 25 23 26 18 77 57 47 34 35 35 26
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19.INCOME
FROM GIG WORK |  19.INCOME FROM GIG 19.INCOME FROM GIG WORK IN
16.HOW FIND GIGS /GENDER IN PAST YEAR WORK IN PAST YEAR PAST YEAR / GENDER
More More
Not Not More Less 50% or | 50% or than than
Online | Online online online | 50% or than than less less 50% 50%
TOTAL Men Women Men Women less 50% 25% 25-50% 51-75% Men Women Men Women

23.EXPERIENCED Yes 29% 31% 32% 29% 33% 22% 44% 11% 41% 55% 23% 21% 41% 49%
DISCRIMINATION AS A | No 60% 62% 58% 59% 60% 67% 50% 75% 54% 43% 64% 70% 58% 39%
GIG WORKER Not sure 11% 7% 11% 11% 8% 11% 5% 14% 5% 2% 12% 9% 1% 12%
Count 366 135 113 113 75 215 130 132 84 70 119 96 75 55
24.BASIS OF Race 38% 42% 39% 37% 51% 41% 36% 42% 41% 27% 53% 25% 28% 45%
DISCRIMINATION Age 37% 39% 31% 44% 42% 33% 42% 19% 38% 529 39% 24% 41% 43%
Gender 25% 27% 33% 16% 25% 19% 28% 20% 19% 18% 17% 23% 29% 28%
National origin 23% 24% 24% 20% 33% 19% 27% 11% 22% 26% 19% 18% 23% 31%
Immigration status 22% 23% 32% 15% 22% 20% 23% 19% 20% 26% 15% 26% 18% 30%
Sexual orientation 18% 21% 18% 15% 22% 9% 26% 5% 10% 27% 10% 8% 28% 24%
Disability 14% 17% 12% 11% 9% 2% 24% 5% 21% 4% 32% 15%

Other 4% 5% 6% 4% 3% 8% 1% 22% 2% 4% 13% 2%
Count 108 41 36 33 25 48 58 14 34 39 28 21 31 27
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CHILDREN IN
29.HOW PAY FOR A NEW $400 EMERGENCY EXPENSH HOUSEHOLD PARENTAL STATUS
No Women
Could | emerge Men Women | Men no no
pay ncy Credit | Borrow | Work Could childre | childre| childre| childre
TOTAL now fund card or sell more | not pay Yes No ninHH| ninHH| nin HH| nin HH
23.EXPERIENCED Yes 29% 31% 29% 29% 30% 34% 15% 33% 25% 34% 31% 25% 26%
DISCRIMINATION AS A | Ng 60% 63% 59% 62% 62% 50% 70% 59% 61% 56% 62% 65% 53%
GIG WORKER Not sure 11% 6% 12% 9% 8% 16% 15% 8% 14% 10% 6% 10% 21%
Count 366 72 293 60 109 86 37 212 154 102 109 100 54
24.BASIS OF Race 38% 51% 34% 42% 27% 37% 34% 40% 34% 41% 39% 38% 29%
DISCRIMINATION Age 37% 25% 40% 28% 36% 529 40% 37% 38% 39% 34% 40% 34%
Gender 25% 16% 27% 32% 26% 20% 53% 29% 16% 28% 30% 15% 20%
National origin 23% 22% 23% 23% 27% 23% 28% 13% 26% 30% 12% 15%
Immigration status 22% 14% 25% 14% 33% 27% 25% 17% 19% 32% 16% 19%
Sexual orientation 18% 4% 21% 20% 18% 26% 26% 21% 12% 24% 18% 11% 14%
Disability 14% 22% 11% 3% 18% 11% 12% 16% 15% 10% 19% 10%
Other 4% 5% 4% 12% 3% 7% 3% 2% 3% 14%
Count 108 22 85 18 33 29 6 69 39 35 34 25 14
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CHILDREN IN
HOUSEHOLD / HOUSEHOLD
GIG WORKER PARENTAL STATUS / GIG WORKER INCOME
Women
Men Women | Men no no
childre | childre | childre| childre| Below 50
ninHH | ninHH [ nin HH | nin HH 50 Thousa
Yes Gig| No Gig Gig Gig Gig Gig Thousa| ndor
TOTAL | worker | worker | worker [ worker | worker | worker nd more
23.EXPERIENCED Yes 29% 33% 25% 34% 31% 25% 26% 26% 35%
DISCRIMINATION AS A | Ng 60% 59% 61% 56% 62% 65% 53% 65% 56%
GIG WORKER Not sure 11% 8% 14% 10% 6% 10% 21% 8% 9%
Count 366 212 154 102 109 100 54 207 147
24 BASIS OF Race 38% 40% 34% 41% 39% 38% 29% 38% 38%
DISCRIMINATION Age 37% 37% 38% 39% 34% 40% 34% 34% 42%
Gender 25% 29% 16% 28% 30% 15% 20% 23% 27%
National origin 23% 28% 13% 26% 30% 12% 15% 27% 19%
Immigration status 22% 25% 17% 19% 32% 16% 19% 26% 19%
Sexual orientation 18% 21% 12% 24% 18% 11% 14% 19% 18%
Disability 14% 12% 16% 15% 10% 19% 10% 12% 16%
Other 4% 3% 7% 3% 2% 3% 14% 3% 2%
Count 108 69 39 35 34 25 14 54 51
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41 PEOPLE
HOUSEHOLD CONTRIBUTING
INCOME / GIG | TO HOUSEHOLD
HOUSEHOLD INCOME HOUSEHOLD INCOME / GENDER WORKER INCOME
50
Betwee | Betwee| Betwee Below 50 50 Below | Thousa
Below n 25 n 50 n 75 Below 50 Thousa| Thousa 50 nd or
25 and 50 [ and 75 | and 100 50 Thousa| ndor nd or Thousa| more
thousa| thousa| thousa| thousa| Thousa nd more more nd Gig Gig Oneor | Two or
TOTAL nd nd nd nd nd Men| Women Men Women| worker | worker fewer more
23.EXPERIENCED Yes 29% 33% 22% 34% 38% 23% 30% 38% 30% 26% 35% 25% 33%
(D;ECVT/IOM%E@EON ASA | No 60% 58% 70% 56% 48% 68% 62% 53% 59% 65% 56% 65% 56%
Not sure 11% 9% 8% 10% 14% 9% 8% 8% 11% 8% 9% 10% 11%
Count 366 78 128 76 38 110 98 88 59 207 147 157 208
24.BASIS OF Race 38% 38% 39% 48% 19% 50% 28% 31% 53% 38% 38% 41% 36%
DISCRIMINATION Age 37% 40% 29% 40% 49% 35% 33% 42% 40% 34% 42% 29% 42%
Gender 25% 29% 18% 23% 29% 12% 33% 30% 20% 23% 27% 20% 27%
National origin 23% 36% 19% 20% 7% 15% 37% 25% 8% 27% 19% 33% 17%
Immigration status 22% 21% 30% 18% 20% 12% 38% 22% 14% 26% 19% 20% 24%
Sexual orientation 18% 23% 14% 16% 17% 13% 23% 23% 8% 19% 18% 23% 15%
Disability 14% 11% 12% 12% 25% 8% 15% 23% 3% 12% 16% 18% 11%
Other 4% 5% 4% 3% 2% 3% 3% 2% 7%
Count 108 26 28 26 14 25 29 34 17 54 51 40 68
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41.PEOPLE
CONTRIBUTING
41.PEOPLE TO HOUSEHOLD
CONTRIBUTING TO INCOME / GIG 41.PEOPLE CONTRIBUTING TO
HOUSEHOLD INCOME WORKER HOUSEHOLD INCOME / GENDER

One or | Two or
fewer more Oneor | Oneor | Twoor | Two or
Three Gig Gig fewer fewer more more

TOTAL One Two or more| worker [ worker Men Women Men Women

23.EXPERIENCED Yes 29% 24% 31% 38% 25% 33% 28% 22% 30% 35%
DISCRIMINATION AS A | Ng 60% 67% 59% 50% 65% 56% 65% 64% 57% 56%
GIG WORKER Not sure 11% 8% 11% 12% 10% 11% 7% 14% 13% 9%
Count 366 143 152 56 157 208 89 68 113 95
24 BASIS OF Race 38% 39% 31% 47% 41% 36% 46% 33% 35% 37%
DISCRIMINATION Age 37% 29% 43% 37% 29% 42% 32% 24% 44% 39%
Gender 25% 17% 22% 38% 20% 27% 20% 20% 24% 30%
National origin 23% 30% 18% 14% 33% 17% 25% 48% 17% 16%
Immigration status 22% 20% 24% 24% 20% 24% 23% 14% 14% 34%
Sexual orientation 18% 20% 11% 24% 23% 15% 22% 24% 16% 14%
Disability 14% 20% 10% 13% 18% 11% 23% 9% 12% 10%
Other 4% 8% 3% 7% 6% 8%
Count 108 35 46 21 40 68 25 15 34 34
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41.PEOPLE CONTRIBUTING TO

HOUSEHOLD INCOME / CHILDREN IN| URBAN | URBAN AREA /
HOUSEHOLD AREA GENDER COUNTRY BORN IN
Oneor | Oneor | Twoor | Two or All Other
fewer fewer more more Urban Urban foreign foreign-
TOTAL Yes No Yes No Urban Men Women USA born Mexico born
23.EXPERIENCED Yes 29% 27% 23% 36% 27% 30% 30% 30% 25% 34% 31% 36%
DISCRIMINATION ASA | No 60% 69% 59% 52% 62% 60% 62% 59% 65% 55% 60% 51%
GIG WORKER Not sure 11% 4% 17% 11% 11% 10% 8% 12% 9% 11% 10% 13%
Count 366 87 71 125 83 339 189 150 175 185 93 92
24.BASIS OF Race 38% 46% 34% 37% 34% 37% 40% 34% 41% 36% 40% 33%
DISCRIMINATION Age 37% 34% 23% 38% 49% 37% 41% 32% 36% 36% 40% 33%
Gender 25% 32% 4% 28% 26% 24% 24% 24% 35% 17% 15% 20%
National origin 23% 42% 20% 21% 8% 20% 21% 19% 19% 26% 28% 24%
Immigration status 22% 20% 20% 28% 15% 22% 19% 25% 26% 20% 18% 22%
Sexual orientation 18% 33% 8% 15% 15% 16% 17% 15% 33% 8% 10% 5%
Disability 14% 19% 16% 9% 15% 12% 17% 6% 15% 13% 12% 13%
Other 4% 4% 12% 1% 3% 6% 3% 3% 6%
Count 108 23 16 46 22 101 56 45 45 62 28 33
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COUNTRY BORN
COUNTRY BORN IN / GENDER IN / GIG WORKER
us Foreign
us us Foreign | Foreign | born born
born born born born Gig Gig
TOTAL Men Women Men Women| worker | worker
23.EXPERIENCED Yes 29% 28% 23% 31% 37% 25% 34%
DISCRIMINATIONAS A | Ng 60% 63% 69% 60% 49% 65% 55%
GIG WORKER Not sure 11% 10% 9% 9% 14% 9% 11%
Count 366 97 77 102 83 175 185
24.BASIS OF Race 38% 40% 41% 40% 33% 41% 36%
DISCRIMINATION Age 37% 31% 45% 44% 28% 36% 36%
Gender 25% 32% 40% 15% 20% 35% 17%
National origin 23% 18% 20% 24% 28% 19% 26%
Immigration status 22% 24% 29% 13% 27% 26% 20%
Sexual orientation 18% 33% 33% 7% 8% 33% 8%
Disability 14% 16% 15% 18% 7% 15% 13%
Other 4% 3% 4% 6% 3% 3%
Count 108 27 17 31 31 45 62
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COUNTRY BORN IN / GIG WORKER / HOW LONG
GENDER COUNTRY BORN IN / AGE LIVED IN US
us us Foreign | Foreign
born born born born us Foreign
Gig Gig Gig Gig born us born Foreign
worker | worker | worker | worker | Under | born 40| Under | born 40 10 or More
TOTAL Men Women Men Women 40 & over 40 & over fewer | than 10

23.EXPERIENCED Yes 29% 28% 23% 31% 37% 31% 11% 45% 18% 44% 28%
DISCRIMINATIONAS A | N 60% 63% 69% 60% 49% 61% 77% 46% 69% 44% 60%
GIG WORKER Not sure 11% 10% 9% 9% 14% 8% 11% 10% 13% 12% 12%
Count 366 97 77 102 83 127 48 108 77 56 135

24.BASIS OF Race 38% 40% 41% 40% 33% 36% 76% 37% 34% 21% 45%
DISCRIMINATION Age 37% 31% 45% 44% 28% 42% 37% 34% 47% 31%
Gender 25% 32% 40% 15% 20% 35% 36% 17% 18% 11% 21%

National origin 23% 18% 20% 24% 28% 18% 27% 23% 36% 17% 31%

Immigration status 22% 24% 29% 13% 27% 29% 22% 14% 35% 10%

Sexual orientation 18% 33% 33% 7% 8% 34% 28% 10% 7% 8%

Disability 14% 16% 15% 18% 7% 14% 28% 12% 15% 4% 18%

Other 4% 3% 4% 6% 4% 4% 8% 3%

Count 108 27 17 31 31 39 5 48 14 25 38
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HOW LONG CHILDREN BORN | LANGUAGE OF | LANGUAGE OF INTERVIEW
LIVED IN US IN US INTERVIEW / COUNTRY BORN IN
Betwee Espafio
n5and More English | English |
10 than 15 Espafio us Foreign | Foreign
TOTAL years years Yes No English | born born born
23.EXPERIENCED Yes 29% 41% 21% 33% 33% 30% 27% 26% 35% 30%
DISCRIMINATIONAS A | Ng 60% 51% 69% 53% 57% 60% 61% 64% 55% 56%
GIG WORKER Not sure 11% 9% 10% 14% 10% 10% 12% 10% 10% 14%
Count 366 33 109 85 105 296 70 167 123 61
24 BASIS OF Race 38% 21% 49% 28% 42% 36% 48% 40% 32% 47%
DISCRIMINATION Age 37% 60% 34% 32% 42% 39% 25% 37% 41% 26%
Gender 25% 21% 20% 17% 17% 27% 15% 36% 18% 16%
National origin 23% 20% 17% 19% 31% 18% 45% 19% 17% 46%
Immigration status 22% 5% 14% 25% 20% 33% 26% 14% 34%
Sexual orientation 18% 13% 13% 18% 16% 33% 4% 16%
Disability 14% 7% 15% 16% 9% 15% 8% 16% 14% 8%
Other 4% 5% 7% 3% 5% 3% 5%
Count 108 13 23 28 35 89 19 44 43 18
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GENDER AGE AGE GENDER /AGE
Under 40 & Under Men Women Men Women
TOTAL Men Women 40 over 30 30-39| 40-49| 50-64 <40 <40 40+ 40+

25.EXPERIENCED Yes 32% 29% 34% 39% 17% 45% 32% 20% 16% 39% 39% 12% 24%
ggi’éﬁé@gig acie | Mo 60% | 62% | 57% | 55% | 69% | 51% | 59% | 65% | 73% | 54% | 5% | 75% | 62%
WORKER Not sure 9% 9% 8% 6% 13% 4% 9% 16% 12% 7% 5% 13% 14%
26.UNFAIR LABOR Racism /discrimination 17% 13% 23% 16% 25% 12% 22% 38% 9% 24% 32% 17%
PRACTICES Positive experience 12% 16% 7% 14% 3% 19% 6% 5% 18% 9% 6%
EXPERIENCED Low wages 7% 8% 5% 7% 5% 7% 7% 8% 10% 4% 10%

Wage theft 6% 5% 8% 4% 18% 4% 2% 19% 17% 2% 6% 21% 15%

Immigration 2% 5% 3% 1% 4% 6%

Language 2% 5% 2% 4% 6%

Safety hazards 1% 1% 1% 3% 2%

Hours 1% 1% 1% 2% 1%

Other 52% 56% 48% 53% 49% 53% 54% 31% 83% 59% 46% 41% 58%

Count 99 55 44 81 18 52 30 11 6 46 36 9 8
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REGION REGION
East West
Northea| Midwes Middle North South South Mounta
TOTAL st t South West [ Atlantic| Central| Atlantic| Central in Pacific
25.EXPERIENCED Yes 32% 42% 21% 28% 34% 44% 16% 34% 24% 34% 35%
ggig[ﬁé@g SSR A GIG No 60% 52% 70% 63% 57% 53% 73% 56% 68% 48% 61%
WORKER Not sure 9% 7% 9% 9% 9% 3% 11% 10% 8% 18% 4%
26.UNFAIR LABOR Racism /discrimination 17% 24% 20% 15% 20% 18% 23% 16% 14%
PRACTICES Positive experience 12% 8% 5% 20% 10% 6% 19% 21%
EXPERIENCED Low wages 7% 3% 33% 7% 5% 4% 33% 4% 12% 7%
Wage theft 6% 5% 2% 10% 7% 4% 6% 12%
Immigration 2% 4% 2% 6% 2%
Language 2% 5% 13%
Safety hazards 1% 6% 8%
Hours 1% 1% 2%
Other 52% 54% 67% 56% A47% 51% 67% 61% 53% 60% 42%
Count 99 13 4 38 44 10 4 21 16 12 31
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REGION / GENDER EDUCATION
College
graduat
Northea Non- eor 4-year Post-
Northea st Midwes | South South West West H.S. Post H.| college post- | College | graduat
TOTAL | stMen | Women| tMen Men Women Men Women| /Less S. grad grad grad e
25.EXPERIENCED Yes 32% 43% 40% 27% 25% 34% 31% 39% 29% 32% 30% 36% 38% 30%
ggi@ﬁc'-éggg ace | No 60% | 57% | 46% | 64% | 66% | 58% | 58% | 55% | 61% | 58% | 60% | 57% | 55% | 65%
WORKER Not sure 9% 14% 9% 9% 9% 11% 6% 9% 9% 9% 6% 7% 4%
26.UNFAIR LABOR Racism /discrimination 17% 17% 30% 23% 16% 4% 29% 24% 16% 22% 3% 4%
PRACTICES Positive experience 12% 16% 6% 5% 26% 12% 9% 12% 10% 17% 18% 14%
EXPERIENCED Low wages % 7% 65% 9% 5% 3% % 3% 16% 7% 5% 6%
Wage theft 6% 10% 4% % 14% 7% 10% 8%
Immigration 2% 8% 4% 1% 5% 3%
Language 2% 12% 4% 3%
Safety hazards 1% 12% 2% 1%
Hours 1% 2% 2% 2%
Other 52% 48% 60% 35% 58% 55% 58% 33% 49% 41% 46% 72% 69% 86%
Count 99 6 7 2 21 17 25 19 50 25 75 24 20 4
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EMPLOYMENT
EDUCATION /GENDER STATUS EMPLOYMENT STATUS
Homem
aker or
Non- Non- Not Employ| Employ stay at
college | college | College | College | Employ| employ| ed full | ed part [ Unempl| home
TOTAL men women men women ed ed time time oyed parent | Retired
25.EXPERIENCED Yes 32% 26% 36% 43% 29% 33% 26% 31% 40% 11% 42%
gg‘;’éﬁé@gi’g Acie | No 60% | 64% | 56% | 52% | 64% | 60% | 59% | 61% | 55% | 73% | 47% | 70%
WORKER Not sure 9% 10% 9% 6% 7% 7% 14% 8% 5% 16% 11% 30%
26.UNFAIR LABOR Racism /discrimination 17% 18% 26% 10% 19% 5% 18% 21% 9%
PRACTICES Positive experience 12% 16% 4% 16% 18% 14% 12% 18%
EXPERIENCED Low wages 7% 11% 4% 3% 10% 5% 18% 4% 8%
Wage theft 6% 7% 9% 5% 15% 5% 5% 71%
Immigration 2% 6% 2% 6% 5%
Language 2% 6% 2% 3%
Safety hazards 1% 2% 6% 29%
Hours 1% 3% 1% 1%
Other 52% 47% 45% 78% 62% 53% 50% 58% 43% 91%
Count 99 39 35 16 9 86 13 58 28 3 7
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7.EVER
PERFO
RMED
WORK
AS
"GIG GIG WORKER/
WORK EMPLOYMENT GIG WORKER/
EMPLOYMENT STATUS / GENDER ER" STATUS GENDER
Gig
Not Gig worker
Employ Not employ worker Not Gig Gig
Employ ed employ ed Employ| employ| worker | worker
TOTAL | ed Men| Women| ed Men | Women Yes ed ed Men Women
25.EXPERIENCED Yes 32% 33% 33% 12% 38% 32% 33% 26% 29% 34%
UNFAIR LABOR No 60% | 60% | 59% | 68% | 52% | 60% | 60% | 59% | 62% | 57%
PRACTICES AS A GIG 2 2 2 2 2 2 2 2 2 2
WORKER Not sure 9% 6% 8% 20% 10% 9% 7% 14% 9% 8%
26.UNFAIR LABOR Racism /discrimination 17% 14% 27% 7% 17% 19% 5% 13% 23%
PRACTICES Positive experience 12% 17% 9% 12% 14% 16% 7%
EXPERIENCED
Low wages 7% 7% 2% 23% 15% 7% 5% 18% 8% 5%
Wage theft 6% 5% 4% 22% 6% 5% 15% 5% 8%
Immigration 2% 4% 8% 2% 2% 6% 5%
Language 2% 6% 2% 2% 5%
Safety hazards 1% 18% 1% 6% 1%
Hours 1% 1% 1% 1% 1%
Other 52% 56% 49% 58% 46% 52% 53% 50% 56% 48%
Count 99 51 35 4 9 99 86 13 55 44
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GIG WORKER / GIG WORKER /
REGION AGE
Gig Gig
Gig Gig worker | worker
worker | worker | Under 40 &
TOTAL [ South West 40 over
25.EXPERIENCED Yes 32% 28% 34% 39% 17%
R e naie | No 60% | 63% | 57% | 55% | 69%
WORKER Not sure 9% 9% 9% 6% 13%
26.UNFAIR LABOR Racism /discrimination 17% 20% 15% 16% 25%
PRACTICES Positive experience 12% 5% 20% 14% 3%
EXPERIENCED Low wages 7% 7% 5% 7% 5%
Wage theft 6% 2% 10% 4% 18%
Immigration 2% 1% 2% 3%
Language 2% 5% 2%
Safety hazards 1% 1%
Hours 1% 1% 1%
Other 52% 56% 47% 53% 49%
Count 99 38 44 81 18
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9.DONE WORK
9.DONE WORK AS GIG WORKER 11.HOURS PER
AS GIG WORKER | IN PAST MONTH /| WEEK AS GIG
GIG WORKER / GENDER /AGE IN PAST MONTH GENDER WORKER
Gig Gig Gig Gig
worker | worker | worker | worker

Men Women Men Women Yes Yes Under 20 or
TOTAL <40 <40 40+ 40+ Yes No Men Women 20 more
25.EXPERIENCED Yes 32% 39% 39% 12% 24% 35% 22% 32% 38% 36% 33%
ggf\éﬁc'-éggg Acie | No 60% | 54% | 55% | 75% | 62% | 60% | 60% | 63% | 55% | 57% | 64%
WORKER Not sure 9% 7% 5% 13% 14% 5% 18% 5% 6% 8% 3%
26.UNFAIR LABOR Racism /discrimination 17% 9% 24% 32% 17% 20% 4% 15% 26% 17% 23%
PRACTICES Positive experience 12% 18% 9% 6% 13% 9% 19% 4% 16% 9%
EXPERIENCED Low wages 7% 10% 4% 10% 7% 5% 10% 4% 4% 11%
Wage theft 6% 2% 6% 21% 15% 5% 11% 2% 9% 5% 5%
Immigration 2% 6% 3% 6% 5%

Language 2% 6% 12%

Safety hazards 1% 2% 5%
Hours 1% 1% 1% 1% 1%
Other 52% 59% 46% 41% 58% 52% 54% 53% 51% 58% 46%
Count 99 46 36 9 8 82 17 46 36 43 39
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11.HOURS PER

WEEK AS GIG 11.HOURS PER WEEK AS GIG 16.HOW FIND
WORKER WORKER / GENDER GIGS 16.HOW FIND GIGS
Messag
e
Online | boards Throug
Under 20 or 20 or platfor and Chat ha
Under 20 more more Not ms and | classifi| platfor [ Word of | service
TOTAL | 20-34| Under 5| 20 Men| Women Men Women| Online | online apps ed ads ms mouth | agency
25.EXPERIENCED Yes 32% 25% 41% 34% 38% 30% 39% 33% 32% 32% 31% 46% 29% 39%
ggi@ﬁc'-éggg ace | No 60% | 70% | 50% | 58% | 56% | 69% | 54% | 61% | 58% | 62% | 62% | 50% | 63% | 49%
WORKER Not sure 9% 5% 8% 9% 6% 1% 7% 6% 10% 6% 7% 5% 8% 12%
26.UNFAIR LABOR Racism /discrimination 17% 14% 14% 12% 24% 19% 29% 19% 18% 26% 17% 13% 13% 24%
EEQE;I'EI\EEED Positive experience 12% 8% 26% 26% 4% 12% 4% 9% 15% 13% 8% 8% 6% 27%
Low wages % 14% 5% 4% 4% 16% 4% % 6% 7% 3% 5% 9%
Wage theft 6% 12% 11% 3% % 4% 8% 6% 5% 5% 13%
Immigration 2% 8% 12% 2% 1% 4% 4% 4%
Language 2% 3% 7%
Safety hazards 1% 1% 2%
Hours 1% 2% 1% 1% 1% 2% 2% 1% 2%
Other 52% 44% 55% 58% 57% 48% 43% 54% 50% 48% 55% 63% 55% 43%
Count 99 17 14 24 19 22 17 68 55 41 30 30 37 21
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19.INCOME
FROM GIG WORK |  19.INCOME FROM GIG 19.INCOME FROM GIG WORK IN
16.HOW FIND GIGS /GENDER IN PAST YEAR WORK IN PAST YEAR PAST YEAR / GENDER
More More
Not Not More Less 50% or | 50% or than than
Online | Online | online online | 50% or than than less less 50% 50%
TOTAL Men Women Men Women less 50% 25% 25-50% 51-75% Men Women Men Women

25.EXPERIENCED Yes 320 329 35% 31% 34% 24% 48% 12% 41% 53% 22% 26% 43% 56%
gg;éﬁééssg’g rcie | Mo 60% | 620% | 59% | 59% | 56% | 66% | 49% | 73% | 55% | 44% | 66% | 67% | 55% | 41%
WORKER Not sure 9% 7% 5% 10% 10% 10% 3% 14% 4% 3% 12% 8% 2% 3%
26.UNFAIR LABOR Racism /discrimination 17% 16% 23% 11% 28% 19% 14% 9% 24% 15% 18% 21% 5% 25%
EE@E&:E&?ED Positive experience 12% 12% 5% 17% 10% 16% 9% 11% 18% 12% 18% 12% 15% 3%
Low wages 7% 9% 5% 7% 4% 11% 4% 5% 13% 1% 12% 8% 5% 3%
Wage theft 6% 2% 7% 8% 9% 10% 3% 26% 3% 4% 8% 14% 3% 3%
Immigration 2% 5% 3% 3% 1% 4% 2% 7% 3%
Language 2% 7% 4% 6% 8%

Safety hazards 1% 2% 2% 3% 3%

Hours 1% 1% 2% 1% 2% 2%
Other 5206 59% 47% 5206 46% 38% 64% 49% 34% 59% 39% 38% 72% 5506
Count 99 40 28 32 22 44 53 14 30 32 25 19 29 24
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CHILDREN IN
29.HOW PAY FOR A NEW $400 EMERGENCY EXPENSH HOUSEHOLD PARENTAL STATUS
No Women
Could | emerge Men Women | Men no no
pay ncy Credit | Borrow | Work Could childre | childre| childre| childre
TOTAL now fund card or sell more | not pay Yes No ninHH| ninHH| nin HH| nin HH
25.EXPERIENCED Yes 32% 23% 34% 29% 35% 43% 17% 35% 27% 37% 33% 21% 36%
R B o LN 60% | 69% | 58% | 62% | 60% | 46% | 70% | 57% | 64% | 54% | 59% | 69% | 54%
WORKER Not sure 9% 9% 9% 9% 5% 11% 14% 8% 10% 9% 7% 9% 10%
26.UNFAIR LABOR Racism /discrimination 17% 27% 16% 9% 12% 24% 17% 17% 12% 24% 13% 22%
Eiég:gﬁcszlzo Positive experience 12% 14% 11% 19% 11% 13% 10% 15% 11% 18%
Low wages % 6% % 32% 4% 8% 5% 10% 5% 5% 5%
Wage theft 6% % 6% 8% 4% 27% 6% 6% 6% 7% 4% 9%
Immigration 2% 2% 5% 4% 2% 2% 5% 5%
Language 2% 2% 5% 3% 7%
Safety hazards 1% 1% 2% 2% 1%
Hours 1% 3% 1% 1%
Other 52% 58% 51% 43% 53% 52% 73% 50% 58% 56% 42% 56% 60%
Count 99 15 84 14 37 30 3 64 35 35 29 20 15
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CHILDREN IN
HOUSEHOLD / HOUSEHOLD
GIG WORKER PARENTAL STATUS / GIG WORKER INCOME
Women
Men Women | Men no no
childre | childre | childre| childre | Below 50
ninHH | ninHH [ nin HH | nin HH 50 Thousa
Yes Gig| No Gig Gig Gig Gig Gig Thousa| ndor
TOTAL | worker | worker [ worker | worker [ worker | worker nd more
25.EXPERIENCED Yes 32% 35% 27% 37% 33% 21% 36% 30% 33%
ggig'ﬁ é?ggg rcie | No 60% | 57% | 64% | 54% | 59% | 69% | 54% | 63% | 58%
WORKER Not sure 9% 8% 10% 9% 7% 9% 10% 7% 9%
26.UNFAIR LABOR Racism /discrimination 17% 17% 17% 12% 24% 13% 22% 24% 9%
PRACTICES Positive experience 12% 13% 10% 15% 11% 18% 15% 9%
EXPERIENCED
Low wages 7% 8% 5% 10% 5% 5% 5% 8% 6%
Wage theft 6% 6% 6% 6% 7% 4% 9% 10% 2%
Immigration 2% 2% 2% 5% 5% 1% 3%
Language 2% 3% 7% 4%
Safety hazards 1% 2% 4% 1%
Hours 1% 1% 1% 1%
Other 52% 50% 58% 56% 42% 56% 60% 37% 69%
Count 99 64 35 35 29 20 15 54 42
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41 PEOPLE
HOUSEHOLD CONTRIBUTING
INCOME / GIG | TO HOUSEHOLD
HOUSEHOLD INCOME HOUSEHOLD INCOME / GENDER WORKER INCOME
50
Betwee | Betwee| Betwee Below 50 50 Below | Thousa
Below n 25 n 50 n 75 Below 50 Thousa| Thousa 50 nd or
25 and 50 [ and 75 | and 100 50 Thousa| ndor nd or Thousa| more
thousa| thousa| thousa| thousa| Thousa nd more more nd Gig Gig Oneor | Two or
TOTAL nd nd nd nd nd Men| Women Men Women| worker | worker fewer more
25.EXPERIENCED Yes 32% 37% 25% 31% 35% 27% 32% 33% 33% 30% 33% 30% 33%
ggigﬁééggg rcie | No 60% | 54% | 69% | 59% | 57% | 67% | 59% | 55% | 620 | 63% | 58% | 61% | 59%
WORKER Not sure 9% 9% 6% 10% 8% 6% 9% 11% 4% 7% 9% 9% 8%
26.UNFAIR LABOR Racism /discrimination 17% 19% 26% 7% 14% 19% 30% 7% 14% 24% 9% 27% 10%
E)FEQE;EEEED Positive experience 12% 15% 16% 8% 5% 22% 9% 10% 5% 15% 9% 7% 15%
Low wages 7% 13% 3% 15% 12% 3% 5% 9% 8% 6% 4% 9%
Wage theft 6% 14% 6% 5% 7% 13% 3% 10% 2% 9% 4%
Immigration 2% 3% % 3% 9% 1% 3% 4%
Language 2% 8% % 4% 3%
Safety hazards 1% 3% 3% 1% 1%
Hours 1% 2% 1% 1%
Other 52% 28% 45% 73% 67% 38% 35% 73% 62% 37% 69% 53% 52%
Count 99 24 29 20 13 27 27 28 14 54 42 41 58
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41.PEOPLE
CONTRIBUTING
41.PEOPLE TO HOUSEHOLD
CONTRIBUTING TO INCOME / GIG 41.PEOPLE CONTRIBUTING TO
HOUSEHOLD INCOME WORKER HOUSEHOLD INCOME / GENDER
Oneor | Two or
fewer more Oneor | Oneor | Twoor | Two or
Three Gig Gig fewer fewer more more
TOTAL One Two or more| worker | worker Men Women Men Women
25.EXPERIENCED Yes 32% 30% 31% 37% 30% 33% 31% 28% 28% 39%
UNFAIR LABOR No 60% 62% 59% 57% 61% 59% 64% 58% 60% 57%
PRACTICES AS A GIG 2 2 2 2 2 2 2 2 2 2
WORKER Not sure 9% 8% 10% 6% 9% 8% 5% 14% 12% 4%
26.UNFAIR LABOR Racism /discrimination 17% 23% 11% 9% 27% 10% 18% 41% 8% 12%
EEQES:EEEED Positive experience 12% 8% 11% 25% 7% 15% 12% 19% 11%
Low wages 7% 4% 11% 4% 4% 9% 4% 4% 12% 6%
Wage theft 6% 10% 6% 9% 4% 7% 12% 3% 5%
Immigration 2% 5% 4% 7%
Language 2% 5% 3% 7%
Safety hazards 1% 2% 1% 3%
Hours 1% 1% 1% 2%
Other 52% 54% 48% 61% 53% 52% 59% 43% 53% 51%
Count 99 37 40 18 41 58 25 16 30 28

RESEARCH ANALYSIS BY LAKE RESEARCH PARTNERS
Washington , DC (202) 776-9066 | Berkeley, CA (510) 286-2097

Page 149




UNIDOS US - GIG ECONOMY -- NATIONWIDE -- DECEMBER 2019

41.PEOPLE CONTRIBUTING TO

HOUSEHOLD INCOME / CHILDREN IN| URBAN | URBAN AREA /
HOUSEHOLD AREA GENDER COUNTRY BORN IN
Oneor | Oneor | Twoor | Two or All Other
fewer fewer more more Urban Urban foreign foreign-

TOTAL Yes No Yes No Urban Men Women USA born Mexico born
25.EXPERIENCED Yes 32% 31% 28% 38% 25% 31% 29% 34% 26% 38% 33% 42%
ggigﬁé@ggg ace | No 60% | 60% | 63% | 54% | 65% | 61% | 64% | 57% | 68% | 54% | 60% | 48%
WORKER Not sure 9% 9% 9% 8% 10% 8% 7% 9% 7% 9% 7% 10%
26.UNFAIR LABOR Racism /discrimination 17% 26% 28% 13% 4% 18% 14% 23% 16% 18% 24% 14%
PRACTICES Positive experience 12% 16% 20% 4% 11% 17% 4% 9% 14% 17% 11%
EXPERIENCED Low wages 7% 3% 5% 11% 4% 8% 9% 6% 10% 4% 7%
Wage theft 6% 10% 8% 4% 4% % 5% 9% 7% 5% 1% 7%
Immigration 2% 3% 4% 2% 5% 2% 2% 4%
Language 2% 5% 2% 5% 3% 6%

Safety hazards 1% 5% 1% 2% 2%

Hours 1% 1% 1% 1% 1%
Other 52% 61% 43% 44% 74% 51% 52% 49% 53% 53% 55% 51%
Count 99 22 19 42 16 89 50 39 40 59 27 32
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COUNTRY BORN
COUNTRY BORN IN / GENDER IN / GIG WORKER
us Foreign
us us Foreign | Foreign | born born
born born born born Gig Gig
TOTAL Men Women Men Women| worker [ worker
25.EXPERIENCED Yes 32% 27% 23% 32% 45% 26% 38%
R e naie | No 60% | 65% | 71% | 60% | 46% | 68% | 54%
WORKER Not sure 9% 7% 6% 8% 10% 7% 9%
26.UNFAIR LABOR Racism /discrimination 17% 13% 19% 12% 25% 16% 18%
PRACTICES Positive experience 12% 10% 9% 21% 6% 9% 14%
EXPERIENCED Low wages 7% 12% 8% 4% 3% 10% 4%
Wage theft 6% 3% 13% 6% 5% 7% 5%
Immigration 2% 4% 5% 2% 2%
Language 2% 7% 3%
Safety hazards 1% 3% 2%
Hours 1% 2% 1%
Other 52% 56% 47% 56% 49% 53% 53%
Count 99 23 17 31 27 40 59
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COUNTRY BORN IN / GIG WORKER / HOW LONG
GENDER COUNTRY BORN IN / AGE LIVED IN US
us us Foreign | Foreign
born born born born us Foreign
Gig Gig Gig Gig born us born Foreign
worker | worker | worker | worker | Under | born 40| Under | born 40 10 or More
TOTAL Men Women Men Women 40 & over 40 & over fewer than 10

25.EXPERIENCED Yes 32% 27% 23% 32% 45% 31% 10% 49% 21% 58% 28%
35%%&825 Acie | No 60% | 65% | 71% | 60% | 46% | 63% | 81% | 45% | 66% | 42% | 57%
WORKER Not sure 9% 7% 6% 8% 10% 6% 9% 6% 13% 15%
26.UNFAIR LABOR Racism /discrimination 17% 13% 19% 12% 25% 12% 42% 19% 18% 3% 33%
PRACTICES Positive experience 12% 10% 9% 21% 6% 9% 11% 18% 23% 4%
EXPERIENCED

Low wages 7% 12% 8% 4% 3% 12% 3% 7% 8% 2%

Wage theft 6% 3% 13% 6% 5% 8% 25% 3% 8%

Immigration 2% 1% 5% 2% 3% 1%

Language 2% 7% 4% %

Safety hazards 1% 3% 2%

Hours 1% 2% 1%

Other 52% 56% 47% 56% 49% 53% 47% 54% 50% 51% 53%

Count 99 23 17 31 27 35 5 46 13 30 29
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HOW LONG CHILDREN BORN | LANGUAGE OF | LANGUAGE OF INTERVIEW
LIVED IN US IN US INTERVIEW / COUNTRY BORN IN
Betwee Espafio
n5and More English | English |
10 than 15 Espafio us Foreign | Foreign
TOTAL years years Yes No English | born born born
25.EXPERIENCED Yes 32% 61% 22% 36% 38% 32% 32% 26% 39% 34%
UNFAIR LABOR No 60% | 39% | 64% | 55% | 51% | 59% | 64% | 66% | 50% | 61%
PRACTICES AS A GIG
WORKER Not sure 9% 15% 8% 12% 10% 5% 7% 10% 5%
26.UNFAIR LABOR Racism /discrimination 17% 28% 12% 24% 14% 29% 16% 13% 30%
PRACTICES Positive experience 12% 31% 4% 19% 10% 12% 11% 9% 15% 12%
EXPERIENCED Low wages 7% 12% 3% 3% 6% 6% 12% 10% 12%
Wage theft 6% 5% 15% 3% 7% 5% 10% 7% 3% 10%
Immigration 2% 5% 1% 7% 2% 7%
Language 2% 6% 3% 5%
Safety hazards 1% 1% 2%
Hours 1% 1% 1%
Other 52% 52% 50% 58% 48% 58% 31% 52% 64% 29%
Count 99 19 15 28 32 79 19 39 40 19
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GENDER AGE AGE GENDER /AGE
Under 40 & Under Men Women Men Women
TOTAL Men Women 40 over 30 30 -39 40 - 49 50 - 64 <40 <40 40+ 40+
27.FINANCIAL SITUATION Living comfortably 16% 18% 14% 18% 15% 17% 18% 13% 14% 19% 16% 17% 11%
Doing okay 36% | 38% | 33% | 37% | 34% | 3% 36% | 33% | 34% | 40% | 34% | 36% 33%
Just getting by 29% 30% | 28% 27% 31% | 25% 30% 29% |  34% 26% 28% | 33% 28%
E'y”d'”g itdifficultto get | 100 | 4006 | 16% | 11 | 15% | 14% 9% | 18% | 1206 | 10% | 13% | 11% | 19%
In a crisis 3% 2% 5% 3% 4% 2% 5% 5% 4% 2% 4% 2% 6%
Not sure 3% 2% 4% 4% 2% 5% 3% 2% 2% 4% 4% 1% 3%
28.STRUGGLE TO MAKE | Struggle a lot 16% 14% 18% 16% 16% 18% 15% 18% 16% 14% 18% 14% 19%
MONTHLY PAYMENTS | struggle somewhat 23% 19% 26% 25% 20% 28% 21% 24% 17% 19% 30% 18% 22%
Struggle a little 37% 38% | 36% 37% 36% | 3% 38% | 38% | 36% 39% | 36% | 36% 35%
Do not struggle at all 21% 27% 16% 16% 27% 13% 20% 18% 28% 21% 12% 31% 22%
Not sure 3% 3% 3% 5% 2% 5% 5% 2% 2% 6% 4% 1% 2%
29.HOW PAY FOR A NEW| With money currently in
ﬁi(fEi'\gERGENCY ;‘C"ngﬁfﬁ':‘al‘t’; e 23% | 26% | 19% | 19% | 27% | 16% | 22% | 20% | 30% | 21% | 18% | 31% | 22%
Put it on a credit card 17% 19% 15% 16% 17% 16% 17% 12% | 21% 20% 13% 17% 17%
;'ric’;r:zw from afamily or 14% 13% 15% 14% 14% 15% 13% 18% 11% 12% 15% 13% 14%
By working extra hours
at my regular job 11% 11% 11% 14% 7% 15% 13% 9% 8% 15% 12% 7% 8%
gé’lsr‘:gmg Spe'SO"a' 6% 5% 6% 8% 3% 9% 7% 5% 2% 8% 8% 3% 4%
By participating in the
gig economy (Uber,
TaskRebbit. GrubHub, 5% 4% 7% 6% 5% 6% 5% 9% 3% 4% 7% 3% 7%
etc.)
Zg\‘/’g:é’ e'%":”(;\f’:rzcr’;'f 4% 4% 5% 6% 3% 8% 3% 3% 3% 6% 6% 3% 2%
Eri'y;tloa” or line of 3% 3% 3% 4% 3% 2% 6% 2% 4% 4% 4% 3% 3%
I would not be able to
pay for the expense right |  16% 14% 18% 14% 19% 13% 15% 20% 18% 10% 16% 18% 21%
now
Other 1% 1% 0% 0% 2% 0% 2% 1% 0% 3% 1%
29.HOW PAY FOR A NEW| Could pay now 23% 26% 19% 19% 27% 16% 22% 20% |  30% 21% 18% | 31% 22%
zi‘);)Ei’\gERGENCY No emergency fund 7% 74% 81% 81% 73% 84% 78% 80% 70% 79% 82% 69% 78%
Credit card 17% 19% 15% 16% 17% 16% 17% 12% | 21% 20% 13% 17% 17%
Borrow or sell 27% 25% | 29% | 32% 22% |  34% 28% 28% 19% 30% | 33% | 21% 24%
Work more 16% 14% 18% 19% 129% |  21% 17% 18% 10% 19% 20% 10% 15%
Could not pay 16% 14% 18% 14% 19% 13% 15% 20% 18% 10% 16% 18% 21%
Count 900 450 450 477 423 270 207 180 198 217 260 233 190
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REGION REGION
East West
Northea| Midwes Middle North South South Mounta
TOTAL st t South West | Atlantic| Central| Atlantic| Central in Pacific

27.FINANCIAL SITUATION Living comfortably 16% 14% 21% 17% 15% 15% 16% 18% 17% 17% 14%

Doing okay 36% 36% 32% 34% 38% 35% 37% 33% 35% 40% 37%

Just getting by 29% 28% 31% 30% 27% 28% 31% 31% 29% 27% 27%

E'y”d'”g itdifficult to get 13% | 15% 11% 12% | 13% 17% 11% 9% 15% 8% 15%

In a crisis 3% 5% 5% 3% 3% 3% 5% 4% 3% 2% 3%

Not sure 3% 2% 1% 3% 4% 2% 1% 4% 2% 5% 3%
28.STRUGGLE TO MAKE | Struggle a lot 16% 24% 14% 15% 16% 25% 13% 16% 13% 14% 17%
MONTHLY PAYMENTS | gtruggle somewhat 23% 24% 19% 24% 21% 24% 19% 21% 26% 23% 21%

Struggle a little 37% 26% 43% 40% 36% 23% 49% 38% 42% 35% 36%

Do not struggle at all 21% 22% 22% 20% 22% 22% 17% 23% 18% 21% 23%

Not sure 3% 5% 2% 2% 5% 5% 2% 2% 1% % 4%
29.HOW PAY FOR A NEW| With money currently in
$400 EMERGENCY my checking or savings o o o o o o
B PENSE ateount o with cash 23% 24% 22% 20% 25% 24% 19% 27% 15% 30% 23%

Put it on a credit card 17% 13% 21% 20% 14% 11% 22% 20% 18% 13% 15%

ﬁgzw from a family or 14% 13% 13% 13% | 15% 16% 17% 13% 13% 12% 16%

By working extra hours

at my regular job 11% 14% 12% % 13% 18% 12% 6% % 15% 13%

Eglcs)f"g"i:g spersona' 6% 7% 4% 4% 7% 6% 5% 3% 6% 7% 7%

By participating in the

$fssgzggmye(ﬁimb’ 5% 5% 5% 6% 5% 3% 4% 5% 7% 4% 5%

etc.)

Payday loan, deposit o . o o o o o o o o o

advance or overdraft 4% 5% 8% 5% 3% 4% 4% 5% 5% 3% 4%

Sfer;'?tloa” or line of 3% 0% 1% 5% 3% 0% 2% 4% 6% 3% 3%

I would not be able to

pay for the expense right 16% 13% 14% 20% 14% 12% 16% 16% 24% 14% 14%

now

Other 1% 5% 0% 0% 6% 0% 1%
29.HOW PAY FOR A NEW/| Could pay now 23% 24% 22% 20% 25% 24% 19% 27% 15% 30% 23%
;‘)‘(OQE',E\"‘QERGENCY No emergency fund 7% 76% 78% 80% 75% 76% 81% 73% 85% 70% 7%

Credit card 17% 13% 21% 20% 14% 11% 22% 20% 18% 13% 15%

Borrow or sell 27% 26% 27% 27% 28% 26% 27% 25% 30% 24% 30%

Work more 16% 19% 17% 13% 18% 21% 16% 12% 13% 19% 18%

Could not pay 16% 13% 14% 20% 14% 12% 16% 16% 24% 14% 14%

Count 900 118 82 345 355 91 64 155 182 100 255
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REGION / GENDER EDUCATION
College
graduat
Northea| Non- eor 4-year Post-
Northea st Midwes| South South West West H.S. Post H.| college post- | College | graduat
TOTAL | stMen | Women| tMen Men Women Men Women| /Less S. grad grad grad e
27.FINANCIAL SITUATION Living comfortably 16% 9% 19% 23% 20% 14% 19% 11% 13% 18% 15% 23% 21% 27%
Doing okay 36% 40% 32% 34% 37% 31% 39% 37% 35% 31% 34% 44% 2% 48%
Just getting by 29% 32% 24% 27% 30% 30% 29% 26% 29% 32% 30% 23% 25% 17%
E'y”d'”g itdifficult to get 13% 16% 15% 6% 11% 14% 9% 18% 15% 12% 14% 9% 10% 6%
In a crisis 3% 2% 8% 8% 2% 5% 1% 5% 4% 5% 4% 0% 1%
Not sure 3% 1% 2% 2% 1% 5% 4% 4% 3% 3% 3% 1% 1% 2%
28.STRUGGLE TO MAKE | Struggle a lot 16% 21% 27% 11% 12% 17% 14% 18% 18% 16% 18% 11% 12% 5%
MONTHLY PAYMENTS | struggle somewhat 23% 22% 25% 13% 19% 29% 18% 25% 24% 25% 24% 14% 17% 5%
Struggle a little 37% 28% 23% 41% 41% 38% 36% 35% 37% 36% 37% 37% 40% 30%
Do not struggle at all 21% 27% 16% 31% 26% 14% 26% 19% 16% 22% 18% 37% 29% 58%
Not sure 3% 1% 8% 4% 1% 2% 6% 4% 5% 1% 3% 2% 2% 2%
29.HOW PAY FOR A NEW| With money currently in
Eg(%)E',E\"‘éERGENCY ;ﬁgnﬁfﬁ'r%ﬁ; e 23% | 25% | 24% | 28% | 23% 17% | 20% | 21% 19% | 22% | 20% | 35% | 32% | 43%
Put it on a credit card 17% 13% 12% 20% 21% 18% 18% 11% 11% 21% 15% 26% 25% 30%
ﬁfer;zw from a family or 14% 14% 12% 13% 13% 13% 12% 18% 15% 13% 14% 10% 12% 5%
By working extra hours
at my regular job 11% 15% 13% 8% 6% 8% 15% 11% 13% 9% 12% 6% 8%
Eé’lsrfg'i';g i ersonal 6% 8% 7% 5% 3% 5% 6% 8% 5% 8% 6% 5% 5% 3%
By participating in the
glg eCOnOmy (Uber’ 0/ 0 0/ 0 0/ 0 0/ 0 0/ 0 0/ 0/ 0/ 0
TaskRabbit, GrubHub, 5% 1% 9% 1% 6% % 3% % 6% 4% 5% 6% 5% %
etc.)
Zj\{g?ﬁ;ﬁ%fg’;‘:;’: 4% 3% 7% 5% 6% 3% 3% 4% 5% 4% 5% 2% 1% 3%
CBrZr(‘jkitloa” or line of 3% 1% 3% 4% 6% 3% 3% 3% 4% 3% 3% 5%
I would not be able to
pay for the expense right |~ 16% 12% 14% 17% 18% 23% 11% 18% 21% 13% 19% 6% 6% %
now
Other 1% 9% 1% 0% 1% 1% 1% 1% 0% 2%
29.HOW PAY FOR A NEW/| Could pay now 23% 25% 24% 28% 23% 17% 29% 21% 19% 22% 20% 35% 32% 43%
ﬁi%)E'lf\"‘éERGENCY No emergency fund 7% 75% 76% 2% 7% 83% 71% 79% 81% 78% 80% 65% 68% 57%
Credit card 17% 13% 12% 20% 21% 18% 18% 11% 11% 21% 15% 26% 25% 30%
Borrow or sell 27% 25% 26% 26% 26% 28% 24% 32% 28% 30% 29% 20% 23% 11%
Work more 16% 16% 23% 9% 11% 14% 18% 18% 19% 13% 17% 12% 14% %
Could not pay 16% 12% 14% 17% 18% 23% 11% 18% 21% 13% 19% 6% 6% %
Count 900 59 59 41 173 173 177 177 492 242 734 161 119 42
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EMPLOYMENT
EDUCATION /GENDER STATUS EMPLOYMENT STATUS
Homem
aker or
Non- Non- Not Employ| Employ stay at
college | college | College| College| Employ| employ| ed full | ed part | Unempl| home
TOTAL men women men women ed ed time time oyed parent | Retired
27.FINANCIAL SITUATION Living comfortably 16% 16% 14% 27% 16% 19% 10% 21% 14% 4% 7% 22%
Doing okay 36% 36% 32% 46% 41% 41% 25% 43% 33% 11% 29% 32%
Just getting by 29% 33% 28% 18% 29% 28% 31% 26% 33% 41% 21% 29%
E'y”d'”g itdifficultto get 300 | 9906 [ 17% 7% | 10% 9% | 22% 6% | 15% | 28% | 27% | 13%
In a crisis 3% 3% 6% 1% 2% 7% 1% 3% 10% 9% 3%
Not sure 3% 3% 3% 1% 2% 2% 5% 2% 1% 7% 6% 1%
28.STRUGGLE TO MAKE | Struggle a lot 16% 16% 19% 5% 18% 15% 19% 14% 17% 28% 21% 11%
MONTHLY PAYMENTS [ struggle somewhat 23% 20% 28% 12% 16% 22% 24% 19% 31% 30% 29% 13%
Struggle alittle 37% 39% 35% 35% 41% 38% 34% 38% 37% 29% 33% 36%
Do not struggle at all 21% 21% 15% 47% 23% 23% 19% 26% 13% 9% 13% 39%
Not sure 3% 4% 3% 1% 3% 3% 4% 3% 2% 5% 5% 1%
29.HOW PAY FOR A NEW| With money currently in
$400 EMERGENCY my checking or savings
EXPENSE account or with cash 23% 23% 17% 38% 32% 25% 17% 27% 21% 8% 12% 33%
Put it on a credit card 17% 16% 14% 30% 21% 16% 19% 16% 15% 15% 17% 24%
ﬁﬁ;gw from a family or 14% | 14% | 15% 8% | 13% | 13% | 15% | 13% | 13% | 20% | 20% 8%
By working extra hours
at my regular job 11% 13% 11% 4% 9% 14% 4% 16% 8% 4% 9%
gé’lsﬁg'i':‘g Spersona' 6% 5% 7% 5% 4% 5% % 4% 7% 11% 9%
By participating in the
99 fﬁiﬁﬁ??,yéﬂﬁ b, 5% 3% 7% 5% 7% 7% 3% 5% 11% 1% 7%
etc.)
Payday loan, deposit 4% 5% 5% 2% 2% 5% 3% 4% 7% 2% 2% 4%
advance or overdraft
?z:ﬁl"’a” or line of 3% 3% 4% 4% 3% 4% 2% 4% 5% 1% 3% 4%
I would not be able to
pay for the expense right 16% 17% 20% 4% 9% 11% 27% 10% 13% 38% 21% 24%
now
Other 1% 1% 1% 1% 1% 1% 1% 1% 1% 3%
29.HOW PAY FOR A NEW| Could pay now 23% 23% 17% 38% 32% 25% 17% 27% 21% 8% 12% 33%
Ei(g)eﬁ\éERGENCY No emergency fund 7% 7% 83% 62% 68% 75% 83% 73% 79% 92% 88% 67%
Credit card 17% 16% 14% 30% 21% 16% 19% 16% 15% 15% 17% 24%
Borrow or sell 21% 27% 30% 18% 23% 21% 28% 25% 32% 33% 34% 16%
Work more 16% 16% 18% 9% 16% 21% % 21% 19% 5% 16%
Could not pay 16% 17% 20% 4% 9% 11% 27% 10% 13% 38% 21% 24%
Count 900 355 380 94 67 595 305 440 145 113 79 85
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7.EVER
PERFORMED
WORK AS "GIG
EMPLOYMENT STATUS / GENDER WORKER" GIG WORKER / EMPLOYMENT STATUS GIG WORKER / GENDER
Gig Not gig
Not Gig worker | Not gig | worker
Employ Not employ worker Not worker Not Gig Gig Not gig | Not gig
Employ ed employ ed Employ| employ| Employ| employ| worker | worker | worker | worker
TOTAL | ed Men| Women| ed Men| Women Yes No ed ed ed ed Men Women Men Women
27.FINANCIAL SITUATION Living comfortably 16% 20% 18% 14% 8% 23% 12% 26% 10% 12% 11% 23% 22% 15% 9%
Doing okay 36% 2% 39% 26% 24% 36% 36% 39% 27% 44% 25% 37% 35% 39% 33%
Just getting by 29% 26% 29% 37% 27% 26% 31% 23% 34% 32% 29% 27% 24% 31% 31%
E'y”d'”g itdifficult to get {50 9% 8% | 14% | 27% | 11% | 14% 8% | 21% 8% | 22% 8% | 14% | 12% | 16%
In a crisis 3% 1% 3% 5% 8% 2% 5% 1% 6% 3% 8% 1% 2% 3% %
Not sure 3% 2% 3% 3% 6% 3% 2% 3% 2% 1% 5% 3% 3% 1% 3%
28.STRUGGLE TO MAKE | Struggle a lot 16% 12% 18% 20% 19% 18% 15% 18% 20% 11% 20% 15% 22% 13% 16%
MONTHLY PAYMENTS [ struggle somewhat 23% 20% 24% 15% 31% 23% 23% 22% 24% 22% 24% 23% 22% 14% 30%
Struggle alittle 37% 38% 37% 36% 33% 39% 35% 39% 39% 36% 32% 39% 39% 37% 33%
Do not struggle at all 21% 27% 18% 26% 13% 17% 25% 17% 16% 29% 20% 20% 13% 34% 18%
Not sure 3% 3% 3% 3% 4% 3% 2% 4% 2% 1% 4% 3% 3% 2% 3%
29.HOW PAY FOR A NEW| With money currently in
Ei?Eﬁ\éERGENCY zcycgzﬁfff‘?vé’r: s 23% | 28% | 229% | 21% | 15% | 20% | 26% | 229% | 13% | 30% | 20% | 22% | 16% | 31% | 21%
Put it on a credit card 17% 17% 14% 22% 16% 16% 17% 15% 22% 16% 18% 17% 16% 20% 14%
ﬁﬁ;gw from a family or 14% | 12% | 14% | 14% | 16% | 13% | 14% | 12% | 16% | 13% | 15% | 15% | 11% | 10% | 17%
By working extra hours
at my regular job 11% 15% 13% 1% % 14% 8% 15% 11% 13% 20% 14% 15% 8% 8%
ﬁglsﬁg'i':‘g Spersona' 6% 5% 5% 6% 8% 6% 6% 6% 8% 4% 8% 8% 4% 3% 8%
By participating in the
99 fﬁiﬁﬁ??,yéﬂﬁ b, 5% 5% 9% 1% 4% 9% 3% 9% 8% 5% 1% 6% 13% 2% 4%
etc.)
ijgsz;?r"éf;z(r’;tt 4% 4% 6% 5% 2% 7% 3% 7% 6% 3% 2% 7% 7% 2% 3%
?z:ﬁl"’a” or line of 3% 4% 4% 2% 2% 3% 4% 4% 1% 4% 3% 3% 4% 4% 3%
I would not be able to
pay for the expense right 16% 10% 11% 25% 30% 10% 20% 9% 15% 12% 31% 9% 12% 18% 21%
now
Other 1% 1% 0% 2% 0% 0% 1% 1% 1% 1% 0% 0% 2% 0%
29.HOW PAY FOR A NEW/| Could pay now 23% 28% 22% 21% 15% 20% 26% 22% 13% 30% 20% 22% 16% 31% 21%
Ei(g)eﬁ\éERGENCY No emergency fund 7% 2% 78% 79% 85% 80% 74% 78% 87% 70% 80% 78% 84% 69% 79%
Credit card 17% 17% 14% 22% 16% 16% 17% 15% 22% 16% 18% 17% 16% 20% 14%
Borrow or sell 27% 24% 30% 27% 28% 30% 25% 29% 31% 24% 27% 32% 27% 19% 31%
Work more 16% 20% 22% 2% 11% 24% 11% 25% 19% 17% 3% 20% 28% 10% 13%
Could not pay 16% 10% 11% 25% 30% 10% 20% 9% 15% 12% 31% 9% 12% 18% 21%
Count 900 319 276 131 174 366 492 286 80 286 206 202 163 223 269
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GIG WORKER / REGION

GIG WORKER / AGE

Not gig | Not gig Gig Gig Not gig | Not gig
Gig Gig worker | worker | Notgig | Not gig | worker | worker | worker | worker
worker | worker | Northea| Midwes| worker | worker Under 40 & Under 40 &
TOTAL South West st t South West 40 over 40 over
27.FINANCIAL SITUATION Living comfortably 16% 25% 21% 11% 18% 12% 10% 25% 19% 10% 13%
Doing okay 36% 33% 37% 34% 29% 35% 39% 38% 33% 35% 36%
Just getting by 29% 28% 23% 30% 31% 31% 31% 22% 33% 34% 29%
E'y”d'”g itdifficult to get 13% | 10% | 14% | 17% | 14% | 14% | 13% | 10% | 12% | 11% | 16%
In acrisis 3% 2% 2% 7% 7% 5% 4% 2% 2% 5% 5%
Not sure 3% 3% 3% 1% 2% 3% 4% 2% 4% 1%
28.STRUGGLE TO MAKE | Struggle a lot 16% 18% 21% 31% 13% 12% 12% 18% 18% 15% 15%
MONTHLY PAYMENTS | struggle somewhat 23% 26% 18% 19% 22% 23% 24% 25% 19% 27% 20%
Struggle a little 37% 39% 38% 23% 34% 39% 35% 38% 40% 35% 34%
Do not struggle at all 21% 15% 20% 23% 31% 24% 25% 15% 21% 18% 30%
Not sure 3% 2% 3% 4% 1% 4% 4% 1% 4% 1%
29.HOW PAY FOR A NEW/| With money currently in
$400 EMERGENCY my checking or savings
EXPENSE account or with cash 23% 16% 22% 24% 24% 23% 29% 17% 26% 22% 28%
Put it on a credit card 17% 19% 15% 14% 23% 20% 13% 19% 11% 13% 20%
ﬁfer;zw from a family or 14% 12% 14% 12% 9% 13% 16% 10% 18% 17% 11%
By working extra hours
at my regular job 11% 11% 18% 14% 13% 4% 10% 17% 9% 10% %
Eé’lsa’gmg i ersonal 6% 6% 6% 7% 5% 3% 8% 7% 4% 9% 3%
By participating in the
%Essgzggwyéi%iﬁb 5% | 11% 7% 5% 3% 3% 8% | 11% 4% 2%
etc.)
Payday loan, deposit o N N o o N o N N o o
advance or overdraft 4% 6% 6% 2% 4% 3% 1% 8% 5% 4% 1%
CBrZr(‘jkitloa” or line of 3% 4% 4% 2% 6% 2% 5% 3% 4%
I would not be able to
pay for the expense right 16% 15% 9% 16% 20% 24% 17% 8% 15% 19% 20%
now
Other 1% 1% 6% 1% 0% 1% 2%
29.HOW PAY FOR A NEW| Could pay now 23% 16% 22% 24% 24% 23% 29% 17% 26% 22% 28%
ﬁi()Ff)E',E\"‘éERGENCY No emergency fund 7% 84% 78% 76% 76% 7% 71% 83% 74% 78% 72%
Credit card 17% 19% 15% 14% 23% 20% 13% 19% 11% 13% 20%
Borrow or sell 27% 28% 30% 21% 20% 26% 27% 31% 27% 32% 20%
Work more 16% 22% 25% 19% 13% 7% 13% 25% 21% 14% 9%
Could not pay 16% 15% 9% 16% 20% 24% 17% 8% 15% 19% 20%
Count 900 145 150 74 44 184 190 237 128 214 278
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9.DONE WORK
9.DONE WORK | AS GIG WORKER | 11.HOURS PER
AS GIG WORKER | IN PAST MONTH /| WEEK AS GIG
GIG WORKER / GENDER /AGE IN PAST MONTH GENDER WORKER
Gig Gig Gig Gig Not gig | Not gig | Not gig [ Not gig
worker | worker | worker | worker | worker | worker | worker | worker
Men Women Men Women Men Women Men Women Yes Yes Under 20 or
TOTAL <40 <40 40+ 40+ <40 <40 40+ 40+ Yes No Men Women 20 more
27.FINANCIAL SITUATION Living comfortably 16% 26% 23% 19% 18% 10% 10% 17% 8% 23% 21% 26% 19% 23% 24%
Doing okay 36% 37% 39% 37% 27% 43% 31% 37% 35% 38% 29% 39% 38% 38% 39%
Just getting by 29% 24% 19% 33% 33% 29% 37% 32% 26% 24% 31% 24% 23% 23% 24%
E'y"d'”g itdifficultto get | g0 8% | 13% 9% | 15% | 120 | 11% | 12% | 21% | 12% 8% 8% | 16% | 13% | 11%
In a crisis 3% 1% 3% 2% 2% 3% 6% 2% 7% 2% 3% 1% 2% 2% 1%
Not sure 3% 4% 3% 4% 3% 5% 2% 1% 8% 0% 2% 1% 1%
28.STRUGGLE TO MAKE | Struggle a lot 16% 17% 19% 11% 28% 11% 17% 15% 15% 20% 13% 17% 24% 25% 13%
MONTHLY PAYMENTS | struggle somewhat 23% 24% 26% 22% 14% 12% 36% 15% 25% 23% 22% 24% 23% 22% 24%
Struggle a little 37% 36% 41% 44% 35% 43% 31% 33% 35% 39% 39% 40% 39% 34% 45%
Do not struggle at all 21% 19% 10% 22% 20% 29% 12% 37% 23% 16% 18% 20% 12% 16% 17%
Not sure 3% 5% 4% 3% 5% 4% 0% 1% 2% 8% 0% 3% 2% 1%
29.HOW PAY FOR A NEW| With money currently in
$400 EMERGENCY my checking or savings
EXPENSE Bocount o with cagh 23% 20% 13% 27% 23% 25% 20% 34% 22% 19% 22% 21% 16% 13% 26%
Put it on a credit card 17% 21% 17% 10% 13% 20% 9% 20% 19% 16% 18% 17% 14% 20% 10%
?rfer;zw from a family or 14% 8% 13% | 26% 8% 16% 17% 7% 16% 2% | 17% 13% 10% | 11% 12%
By working extra hours
at my regular job 11% 18% 16% 6% 13% 10% 10% 8% 6% 15% 12% 13% 18% 11% 20%
Eg’ljﬁgmgs”e's"”a' 6% 10% 4% 4% 4% 5% 11% 2% 4% 6% 6% 8% 4% % 6%
By participating in the
$§E;‘;Egmyéxj%ﬂhb' 5% % | 12% 9% 15% 3% 5% 1% 4% 10% 6% 8% 14% | 11% 9%
etc.)
:gz:r?‘c’ e";?nofeerzfr’;f': 4% % 9% 6% 3% 3% 2% 1% 2% 9% 2% 9% 8% 12% 4%
?;th'oan or line of 3% 4% % 4% 2% 4% 4% 3% 5% 3% 2% 3% 3%
I would not be able to
pay for the expense right | 16% % 8% 11% 20% 16% 21% 20% 21% 10% 12% 8% 12% 9% 10%
now
Other 1% 1% 1% 3% 1% 1% 0% 1% 1%
29.HOW PAY FOR A NEW| Could pay now 23% 20% 13% 27% 23% 25% 20% 34% 22% 19% 22% 21% 16% 13% 26%
g?E',E\"\éERGENCY No emergency fund 7% 80% 87% 73% 7% 75% 80% 66% 78% 81% 78% 79% 84% 87% 74%
Credit card 17% 21% 17% 10% 13% 20% 9% 20% 19% 16% 18% 17% 14% 20% 10%
Borrow or sell 27% 30% 33% 36% 15% 27% 34% 14% 27% 30% 30% 33% 25% 34% 24%
Work more 16% 22% 28% 15% 28% 12% 15% 9% 10% 25% 18% 20% 32% 22% 29%
Could not pay 16% % 8% 11% 20% 16% 21% 20% 21% 10% 12% 8% 12% 9% 10%
Count 900 128 109 74 54 78 136 145 133 276 89 155 122 152 124
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11.HOURS PER

WEEK AS GIG 11.HOURS PER WEEK AS GIG 16.HOW FIND
WORKER WORKER / GENDER GIGS 16.HOW FIND GIGS
Messag
e
Online | boards Throug
Under 20 or 20 or platfor and Chat ha
Under 20 more more Not ms and | classifi| platfor [ Word of | service
TOTAL | 20-34 | Under 5[ 20 Men| Women Men Women| Online [ online apps ed ads ms mouth | agency
27.FINANCIAL SITUATION_ Living comfortably 16% 23% | 21% | 26% 19% | 21% 18% | 22% | 25% | 23% 23% 28% | 26% | 21%
Doing okay 36% | 38% | 25% | 42% | 34% | 36% | 44% | 39% | 34% | 37% | 38% | 39% | 34% | 38%
Just getting by 29% 27% | 32% | 24% | 23% | 24% 25% | 25% | 2% | 26% | 26% 21% | 30% 18%
E'y”d'”g itdifficultto get 300 | 3006 [ 10% 6% | 19% | 11% | 10% | 11% 9% | 10% | 10% 9% 7% | 13%
In a crisis 3% 2% 3% 2% 2% 1% 1% 2% 2% 1% 1% 2% 2% 3%
Not sure 3% 1% 3% 2% 1% 2% 2% 3% 2% 1% 1% 0% 7%
28.STRUGGLE TO MAKE | Struggle a lot 16% 13% | 29% | 21% | 30% 12% 15% | 18% 17% 18% 16% 17% 16% 19%
MONTHLY PAYMENTS [ struggle somewhat 23% 26% 25% 22% 22% 25% 23% 24% 24% 22% 21% 31% 22% 30%
Struggle a little 37% | 46% | 23% | 38% | 30% | 41% 52% | 40% | 39% | 44% | 48% 33% | 42% | 31%
Do not struggle at all 21% | 14% | 17% 18% 14% | 21% 9% | 16% 18% 14% 13% | 19% | 19% 13%
Not sure 3% 1% 6% 5% 1% 2% 3% 2% 2% 1% 0% 7%
29.HOW PAY FOR A NEW| With money currently in
Ei?Eﬁ\éERGENCY zcycgzﬁfff‘?vé’r: s 23% | 23% | 14% | 17% 9% | 25% | 27% | 18% | 19% | 179% | 16% | 25% | 21% | 15%
Put it on a credit card 17% | 11% | 23% | 21% | 20% 13% 6% | 15% 17% 17% 13% | 12% | 17% 16%
ﬁﬁ;gw from a family or 14% | 15% 8% | 119% | 12% | 14% 9% | 14% | 13% | 14% | 13% | 13% | 15% | 11%
By working extra hours
at my regular job 1% | 16% | 17% 13% 9% 2% | 32% | 14% | 20% 16% 16% | 16% | 18% | 25%
ﬁglsﬁg'i':‘g Spersona' 6% % 10% 9% 5% 8% 3% 7% 5% 8% % 5% 4% 7%
By participating in the
99 fﬁiﬁﬁ??,yéﬂﬁ b, 5% 13% 8% 8% 14% 7% 13% 11% 7% 13% 9% 10% 7% 5%
etc.)
ijgsz;?r"éf;z(r’;tt 4% 4% 50 | 14% | 11% 3% 5% 6% 6% 5% 6% | 10% 5% 8%
E;Tﬁl'”a” or line of 3% 2% 4% 4% 3% 3% 2% 4% 3% 3% 5% 2% 3% 5%
I would not be able to
pay for the expense right | 16% 9% 11% 2% 17% 14% 3% | 1% 10% 7% 14% 7% | 10% 8%
now
Other 1% 1% 1% 1% 0% 1%
29.HOW PAY FOR A NEW/| Could pay now 23% 23% | 14% 17% 9% | 25% 21% | 18% 19% 17% 16% 25% | 21% 15%
Ei(g)eﬁ\éERGENCY No emergency fund 7% 7% 86% 83% 91% 75% 73% 82% 81% 83% 84% 75% 79% 85%
Credit card 17% 1% | 23% | 21% | 20% 13% 6% 15% 17% 17% 13% 12% 17% 16%
Borrow or sell 27% | 28% | 26% | 38% | 30% | 29% | 18% | 31% | 27% | 29% | 31% | 30% | 26% | 30%
Work more 16% 28% | 24% | 21% |  23% 19% | 46% | 25% | 27% | 29% | 25% 26% | 25% | 30%
Could not pay 16% 9% 11% 2% 17% 14% 3% | 1% 10% 7% 14% 7% | 10% 8%
Count 900 69 55 79 73 76 48 249 188 155 115 83 139 60
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19.INCOME
FROM GIG WORK |  19.INCOME FROM GIG 19.INCOME FROM GIG WORK IN
16.HOW FIND GIGS /GENDER IN PAST YEAR WORK IN PAST YEAR PAST YEAR / GENDER
More More
Not Not More Less 50% or | 50% or than than
Online [ Online [ online | online | 50% or than than less less 50% 50%
TOTAL Men Women Men Women less 50% 25% 25-50% | 51-75% Men Women Men Women
27.FINANCIAL SITUATION_Living comfortably 16% | 23% | 22% | 29% 19% 17% 34% 13% | 23% | 34% 17% 16% 34% 34%
Doing okay 36% | 42% | 35% | 31% | 40% | 40% | 30% | 34% | 49% | 34% | 39% | 40% | 32% 27%
Just getting by 20% | 25% | 24% | 29% | 23% 29% 23% | 36% 16% | 21% | 30% | 27% 24% 20%
E'y”d'"g itdifficult to get | 159 9% | 14% 7% | 129 | 12% 9% | 13% | 10% 6% 9% | 15% 6% | 13%
In a crisis 3% 1% 2% 1% 4% 1% 2% 1% 1% 2% 1% 1% 2% 1%
Not sure 3% 1% 3% 3% 2% 2% 2% 3% 1% 2% 3% 1% 1% 4%
28.STRUGGLE TO MAKE | Struggle a lot 16% 13% | 24% 17% 18% 16% 22% 17% 15% |  29% 11% | 22% 22% 22%
MONTHLY PAYMENTS | sruggle somewhat 23% 26% 21% 22% 26% 24% 21% 19% 33% 26% 26% 23% 21% 21%
Struggle allittle 37% | 41% | 39% | 36% | 43% | 41% 38% | 40% | 42% | 33% | 42% | 40% 34% | 44%
Do not struggle at all 21% 18% 13% | 21% 12% 15% | 17% | 19% 9% 9% 17% 13% | 22% 10%
Not sure 3% 1% 3% 3% 2% 3% 2% 5% 1% 2% 4% 3% 1% 3%
29.HOW PAY FOR A NEW| With money currently in
ﬁi?Ei“éERGENCY :&g:ﬁfi’r"ai‘t’; e 23% | 21% 15% | 21% 17% 21% | 19% | 21% | 20% 10% | 25% 15% 18% 20%
Put it on a credit card 17% 17% 13% 16% 19% 16% | 19% | 20% 9% | 22% 14% 18% | 21% 15%
ﬁf’err:zw from a family or 14% 14% 13% 16% 8% 16% 10% 16% 14% 7% 16% 15% 14% 4%
By working extra hours
at my regular job 11% 13% 16% 19% | 22% 15% | 13% | 11% | 20% 15% 14% 15% 11% 17%
Sglgﬁg'i:g spe's"”a' 6% 9% 5% 6% 3% 6% 8% 5% 8% 8% % 5% 10% 4%
By participating in the
99 E;‘;Em’yéﬁiﬂm 5% 8% 14% 3% 13% 9% 11% 9% 10% 9% 5% 14% 8% 14%
etc.)
Zs\{g:ﬁ;iﬁ”{;fgﬂfj& 4% 5% 7% 6% 5% 5% | 11% 4% % | 18% 6% 2% 8% | 14%
Sraer(‘jl?tloa” or line of 3% 3% 5% 3% 3% 4% 4% 3% 4% 4% 3% 5% 3% 5%
| would not be able to
pay for the expense right 16% 9% 13% 10% 9% 9% 7% 10% 8% 5% 9% 10% 8% 5%
now
Other 1% 1% 0% 1% 1% 1% 1% 1%
29.HOW PAY FOR A NEW/| Could pay now 23% | 21% 15% | 21% 17% 21% 19% | 21% | 20% 10% | 25% 15% 18% 20%
ﬁi?EI,E\,’\éERGENCY No emergency fund 7% 79% 85% 79% 83% 79% 81% 79% 80% 90% 75% 85% 82% 80%
Credit card 17% 17% 13% 16% 19% 16% 19% | 20% 9% | 22% 14% 18% 21% 15%
Borrow or sell 27% | 32% | 29% | 31% | 20% | 30% | 32% | 28% | 33% | 38% | 31% | 29% | 35% 27%
Work more 16% | 21% | 30% | 22% | 34% 24% 24% | 20% | 30% | 24% | 20% | 29% 19% 31%
Could not pay 16% 9% 13% 10% 9% 9% 7% 10% 8% 5% 9% 10% 8% 5%
Count 900 135 113 113 75 215 130 132 84 70 119 96 75 55
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CHILDREN IN
29.HOW PAY FOR A NEW $400 EMERGENCY EXPENSH  HOUSEHOLD PARENTAL STATUS
No Women
Could | emerge Men Women | Men no no
pay ncy Credit | Borrow [ Work Could childre | childre | childre| childre
TOTAL now fund card or sell more | not pay Yes No ninHH| nin HH| nin HH| nin HH
27.FINANCIAL SITUATION_ Living comfortably 16% 27% 13% 17% 13% 18% 5% 16% 16% 18% 15% 18% 13%
Doing okay 36% 53% 31% 43% 27% 36% 19% 35% 36% 41% 31% 36% 36%
Just getting by 29% 16% 33% 25% 38% 31% 33% 29% 28% 28% 30% 31% 25%
E'y”d'”g it difficult to get 13% 2% | 16% 9% 17% | 10% | 27% | 14% | 12% 1% | 15% | 10% | 16%
In a crisis 3% 1% 4% 3% 4% 3% 9% 3% 4% 0% 5% 3% 5%
Not sure 3% 1% 4% 3% 2% 1% 6% 3% 3% 1% 4% 3% 4%
28.STRUGGLE TO MAKE | Struggle a lot 16% 4% 20% 9% 24% 14% 29% 18% 15% 14% 20% 14% 16%
MONTHLY PAYMENTS | struggle somewhat 23% 13% 25% 16% 32% 27% 24% 27% 18% 22% 30% 16% 21%
Struggle a little 37% 29% 39% 44% 38% 47% 30% 38% 35% 42% 36% 35% 36%
Do not struggle at all 21% 53% 12% 27% 5% 8% 10% 14% 28% 19% 11% 32% 23%
Not sure 3% 2% 4% 4% 2% 4% 6% 3% 4% 3% 3% 4% 4%
29.HOW PAY FOR A NEW| With money currently in
$400 EMERGENCY my checking or savings
EYPENSE account or with cash 23% | 100% 19% 26% 23% 17% 28% 23%
Put it on a credit card 17% 22% | 100% 13% 20% 16% 12% 21% 19%
;Brio;r:gw from a family or 14% 18% 50% 17% 10% 18% 17% 9% 12%
By working extra hours
at my regular job 11% 14% 67% 13% 9% 16% 11% 8% 10%
sé'lssg'igg Spe'SO"a' 6% 8% 21% 6% 6% 4% 7% 6% 6%
By participating in the
%%E;‘;g‘;ﬂ‘yyéﬂe;hb‘ 5% 7% 33% 8% 3% 5% 9% 3% 4%
etc.)
Payday loan, deposit 4% 6% 16% 5% 4% 3% 6% 5% 3%
advance or overdraft 0 ° 0 ° ° ° ° 0 °
Srae'y?tloa” or line of 3% 4% 12% 4% 2% 5% 4% 2% 2%
I would not be able to
pay for the expense right | 16% 21% 100% 15% 18% 10% 17% 17% 20%
now
Other 1% 1% 0% 1% 0% 2% 0%
29.HOW PAY FOR A NEW| Could pay now 23% | 100% 19% 26% 23% 17% 28% 23%
g‘)‘(?E"E\"\gERGENCY No emergency fund 7% 100% | 100% | 100% | 100% | 100% 81% 74% 7% 83% 72% 7%
Credit card 17% 22% | 100% 13% 20% 16% 12% 21% 19%
Borrow or sell 27% 35% 100% 32% 22% 30% 34% 22% 23%
Work more 16% 21% 100% 21% 12% 21% 20% 10% 14%
Could not pay 16% 21% 100% 15% 18% 10% 17% 17% 20%
Count 900 204 696 150 245 145 148 449 451 183 267 267 183
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CHILDREN IN HOUSEHOLD / GIG HOUSEHOLD
WORKER PARENTAL STATUS / GIG WORKER INCOME
Women | Women
Men Men Women | Women | Men no | Men no no no
childre | childre| childre | childre| childre| childre| childre | childre| Below 50
Yes Not No Not [ ninHH| ninHH| ninHH | ninHH [ ninHH| ninHH | nin HH | nin HH 50 Thousa
Yes Gig gig No Gig gig Gig Not gig Gig Not gig Gig Not gig Gig Not gig | Thousa| ndor
TOTAL | worker | worker | worker| worker | worker | worker | worker | worker | worker| worker | worker | worker nd more
27.FINANCIAL SITUATION_Living comfortably 16% 23% 10% 22% 13% 25% 9% 21% 11% 22% 17% 23% 8% 12% 24%
Doing okay 36% 37% 35% 35% 36% 37% 48% 37% 29% 38% 35% 31% 38% 30% 46%
Just getting by 29% 29% 30% 22% 32% 33% 21% 25% 34% 22% 35% 21% 28% 34% 22%
E'y"d'”g itdifficultto get | g0 8% | 18% | 15% | 11% 4% | 21% | 11% | 17% | 13% 8% | 19% | 15% | 17% 6%
In a crisis 3% 2% 5% 2% 5% 1% 3% 6% 3% 3% 1% 7% 5% 1%
Not sure 3% 3% 2% 3% 2% 3% 3% 3% 3% 1% 5% 4% 3% 1%
28.STRUGGLE TO MAKE | Struggle alot 16% 18% 18% 18% 13% 13% 17% 23% 18% 16% 12% 22% 14% 20% 10%
MONTHLY PAYMENTS | struggle somewhat 23% 25% 29% 20% 18% 22% 19% 27% 34% 25% 12% 12% 26% 28% 15%
Struggle a little 37% 42% 35% 36% 34% 44% 42% 39% 32% 34% 34% 39% 34% 37% 37%
Do not struggle at all 21% 14% 16% 21% 32% 18% 22% 10% 13% 22% 40% 20% 24% 12% 37%
Not sure 3% 2% 2% 5% 2% 3% 1% 1% 3% 3% 3% 8% 2% 2% 2%
29.HOW PAY FOR A NEW| With money currently in
$400 EMERGENCY my checking or savings
EXPENSE account or with cash 23% 21% 19% 18% 31% 24% 23% 18% 16% 21% 34% 14% 26% 15% 37%
Put it on a credit card 17% 13% 14% 21% 19% 13% 20% 14% 11% 21% 20% 20% 18% 14% 20%
?rfer;zw from a family or 14% | 15% | 18% | 10% | 10% | 18% | 15% | 13% | 20% | 11% 8% 7% | 13% | 16% 9%
By working extra hours
at my regular job 11% 16% 10% 12% 7% 16% 14% 15% 9% 11% 6% 16% 8% 13% 7%
Eg’ljﬁgmgs”e's"”a' 6% 5% % 9% 5% 6% 2% 4% 9% | 10% 4% 5% 6% 7% 4%
By participating in the
$§E;‘;Egmyéxj%ﬂhb' 5% 12% 4% 5% 2% 8% 1% 16% 5% 4% 2% 7% 3% 6% 5%
etc.)
:gz:r?‘c’ e";?nofeerzfr’;f': 2% 6% 3% 8% 2% 5% 1% 8% 4% 9% 2% 6% 2% 5% 4%
?;th'oan or line of 3% 5% 4% 1% 3% 5% 6% 5% 4% 1% 3% 2% 3% 3% 4%
I would not be able to
pay for the expense right | 16% 6% 21% 16% 19% 6% 18% 6% 22% 12% 18% 23% 19% 21% 8%
now
Other 1% 0% 0% 0% 2% 1% 0% 1% 3% 1% 1% 1%
29.HOW PAY FOR A NEW/| Could pay now 23% 21% 19% 18% 31% 24% 23% 18% 16% 21% 34% 14% 26% 15% 37%
g?E',E\"\éERGENCY No emergency fund 7% 79% 81% 82% 69% 76% 7% 82% 84% 79% 66% 86% 74% 85% 63%
Credit card 17% 13% 14% 21% 19% 13% 20% 14% 11% 21% 20% 20% 18% 14% 20%
Borrow or sell 2% 31% 32% 27% 20% 33% 24% 30% 36% 31% 16% 20% 24% 31% 22%
Work more 16% 28% 14% 17% 9% 25% 15% 31% 14% 15% 8% 22% 11% 18% 12%
Could not pay 16% 6% 21% 16% 19% 6% 18% 6% 22% 12% 18% 23% 19% 21% 8%
Count 900 212 214 154 277 102 68 109 146 100 155 54 123 544 321
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41.PEOPLE
CONTRIBUTING
TO HOUSEHOLD

HOUSEHOLD INCOME HOUSEHOLD INCOME / GENDER | HOUSEHOLD INCOME / GIG WORKER  INCOME
Below 50 50
Betwee| Betwee| Betwee Below 50 50 Below 50 Thousa| Thousa
Below n25 n 50 n75 Below 50 Thousa| Thousa 50 Thousa| ndor nd or
25 and 50 | and 75 | and 100 50 Thousa| ndor nd or Thousa| nd Not more more
thousa | thousa| thousa| thousa| Thousa nd more more nd Gig gig Gig Not gig | One or | Two or
TOTAL nd nd nd nd nd Men| Women Men Women| worker | worker | worker [ worker | fewer more
27.FINANCIAL SITUATION_Living comfortably 16% 8% 15% 16% 28% 12% 11% 28% 19% 20% % 26% 21% 14% 18%
Doing okay 36% 26% 33% 51% 2% 32% 28% 46% 46% 32% 28% 43% 50% 31% 40%
Just getting by 29% 33% 34% 25% 19% 38% 31% 20% 24% 31% 36% 19% 24% 30% 28%
E'y”d'"g itdifficultto get | ja00 | 2206 | 13% 7% 9% | 14% | 20% 6% 7% 12% | 19% | 10% 4% 16% | 10%
In a crisis 3% 7% 3% 1% 2% 3% 6% 0% 1% 2% % 1% 1% 6% 1%
Not sure 3% 3% 2% 1% 2% 4% 0% 2% 3% 2% 1% 0% 4% 3%
28.STRUGGLE TO MAKE | Struggle a lot 16% 27% 14% 9% 10% 18% 21% 8% 12% 22% 19% 14% 6% 20% 12%
MONTHLY PAYMENTS [ struggle somewhat 23% 25% 31% 19% 13% 23% 33% 14% 15% 2% 30% 18% 12% 23% 22%
Struggle alittle 37% 37% 38% 1% 37% 21% 34% 35% 40% 37% 36% 2% 33% 32% 21%
Do not struggle at all 21% 8% 16% 29% 39% 16% 9% 40% 32% 11% 13% 25% 46% 22% 21%
Not sure 3% 4% 1% 1% 1% 2% 2% 2% 1% 2% 1% 1% 2% 3% 4%
29.HOW PAY FOR A NEW| With money currently in
$400 EMERGENCY my checking or savings
EXPENSE Beeount or with cash 23% 11% 19% 31% 22% 16% 14% 40% 329% 14% 16% 30% 43% 18% 27%
Put it on a credit card 17% 10% 16% 16% 26% 15% 13% 21% 20% 15% 13% 17% 23% 16% 17%
5?;:3"\’ from a family or 14% | 16% 17% 9% 6% | 14% | 18% 11% 8% 14% | 17% | 12% 7% 15% 12%
By working extra hours
at my regular job 11% 12% 14% 8% 5% 15% 11% 6% 8% 15% 12% 12% 3% 10% 12%
Eglzﬁg'i?‘g Spersona' 6% 8% 6% 5% 4% 8% 7% 3% 6% 8% 6% 3% 5% 6% 6%
By participating in the
gig economy (Uber, 5, o 0, 0 o 0 0 0 0 9
TaskRabbit, GrubHub, 5% 3% 8% 6% 5% 4% 7% 4% 7% 10% 3% 7% 3% 4% 6%
etc.)
::\fg:é’ ;?{”af;’;‘:;‘: 4% 5% 4% 6% 3% 6% 5% 3% 6% 8% 3% 6% 2% 5% 4%
ch;ﬂ?t"’a” or line of 3% 4% 2% % 1% 3% 3% 4% 6% 3% 3% 4% 5% 3% 4%
I would not be able to
pay for the expense right | 16% 29% 14% 10% 6% 20% 23% 8% 8% 12% 26% % 8% 21% 12%
now
Other 1% 1% 2% 2% 1% 0% 2% 1% 1% 1% 2% 1% 1%
29.HOW PAY FOR A NEW| Could pay now 23% 11% 19% 31% 42% 16% 14% 40% 32% 14% 16% 30% 43% 18% 27%
g‘;(C’F?Ei’é‘ERGENCY No emergency fund 7% 89% 81% 69% 58% 84% 86% 60% 68% 86% 84% 70% 57% 82% 73%
Credit card 17% 10% 16% 16% 26% 15% 13% 21% 20% 15% 13% 17% 23% 16% 17%
Borrow or sell 27% 33% 29% 27% 14% 30% 32% 20% 25% 34% 29% 26% 18% 29% 26%
Work more 16% 16% 22% 14% 9% 19% 18% 10% 14% 26% 15% 19% 6% 14% 18%
Could not pay 16% 29% 14% 10% 6% 20% 23% 8% 8% 12% 26% % 8% 21% 12%
Count 900 257 278 169 79 251 203 184 137 207 306 147 167 433 467
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41.PEOPLE
CONTRIBUTING TO

41.PEOPLE CONTRIBUTING TO
HOUSEHOLD INCOME / GIG

41.PEOPLE CONTRIBUTING TO

HOUSEHOLD INCOME WORKER HOUSEHOLD INCOME / GENDER
Oneor | Oneor | Twoor | Two or
fewer fewer more more One or One or Two or Two or
Three Gig Not gig Gig Not gig | fewer fewer more more
TOTAL One Two or more| worker | worker | worker | worker Men Women Men Women
27.FINANCIAL SITUATION Living comfortably 16% 14% 18% 19% 19% 11% 25% 12% 16% 12% 20% 16%
Doing okay 36% 33% 42% 35% 34% 30% 38% 42% 35% 27% 40% 40%
Just getting by 29% 30% 26% 33% 29% 31% 24% 31% 32% 28% 27% 28%
E'y”d'”g itdifficultto get 9300 | 406 | 10% | 119% | 12% | 18% | 10% | 10% | 12% | 20% 8% | 12%
In a crisis 3% 5% 2% 1% 4% 8% 1% 2% 3% 9% 1% 1%
Not sure 3% 4% 3% 2% 4% 2% 2% 2% 1% 6% 3% 2%
28.STRUGGLE TO MAKE | Struggle a lot 16% 19% 12% 13% 24% 19% 14% 11% 19% 22% 10% 15%
MONTHLY PAYMENTS [ struggle somewhat 23% 25% 23% 21% 20% 25% 25% 21% 19% 27% 19% 26%
Struggle alittle 37% 32% 40% 43% 35% 31% 42% 39% 33% 32% 42% 39%
Do not struggle at all 21% 21% 22% 20% 19% 24% 16% 27% 28% 15% 25% 17%
Not sure 3% 3% 4% 4% 3% 2% 3% 3% 1% 4% 5% 2%
29.HOW PAY FOR A NEW| With money currently in
$400 EMERGENCY my checking or savings
EXPENSE account or with cash 23% 18% 28% 25% 18% 19% 21% 33% 21% 15% 30% 23%
Put it on a credit card 17% 16% 17% 18% 15% 18% 17% 16% 17% 15% 20% 14%
ﬁﬁ;gw from a family or 14% | 17% | 12% | 11% | 13% | 16% | 13% | 11% | 14% | 17% | 12% | 12%
By working extra hours
at my regular job 11% 11% 10% 15% 15% 7% 14% 10% 10% 10% 12% 11%
gé’lsﬁg'i':‘g Spersona' 6% % 5% 7% 7% 6% 6% 5% 5% 6% 5% 6%
By participating in the
99 fﬁiﬁﬁ??,yéﬂﬁ b, 5% 5% 8% 4% 7% 3% 11% 3% 4% 5% 4% 9%
etc.)
Payday loan, deposit 4% 5% 4% 5% 8% 2% 7% 3% 5% 4% 4% 5%
advance or overdraft
E;Tﬁl'”a” or line of 3% 3% 5% 2% 3% 2% 4% 5% 3% 2% 3% 5%
I would not be able to
pay for the expense right 16% 18% 11% 12% 14% 25% 7% 15% 19% 24% 10% 14%
now
Other 1% 0% 1% 1% 0% 1% 0% 1% 2% 1% 1% 0%
29.HOW PAY FOR A NEW| Could pay now 23% 18% 28% 25% 18% 19% 21% 33% 21% 15% 30% 23%
Ei(g)eﬁ\éERGENCY No emergency fund 7% 82% 72% 75% 82% 81% 79% 67% 79% 85% 70% 7%
Credit card 17% 16% 17% 18% 15% 18% 17% 16% 17% 15% 20% 14%
Borrow or sell 21% 31% 26% 26% 30% 21% 29% 23% 27% 31% 24% 28%
Work more 16% 16% 18% 19% 22% 10% 25% 13% 14% 15% 15% 21%
Could not pay 16% 18% 11% 12% 14% 25% 7% 15% 19% 24% 10% 14%
Count 900 343 336 130 157 256 208 236 216 217 234 233
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41.PEOPLE CONTRIBUTING TO

HOUSEHOLD INCOME / CHILDREN IN| URBAN | URBAN AREA /
HOUSEHOLD AREA GENDER COUNTRY BORN IN
Oneor | Oneor | Twoor | Two or All Other
fewer fewer more more Urban Urban foreign foreign-
TOTAL Yes No Yes No Urban Men Women USA born Mexico born
27.FINANCIAL SITUATION_ Living comfortably 16% 13% 15% 19% 18% 17% 19% 15% 17% 15% 12% 18%
Doing okay 36% 33% 29% 37% 43% 36% 37% 34% 32% 39% 42% 37%
Just getting by 29% 27% 33% 31% 24% 28% 29% 27% 33% 25% 25% 24%
E'y”d'”g it difficult to get 13% | 18% | 14% | 10% 10% | 13% | 11% | 15% | 12% 14% | 15% | 14%
In a crisis 3% 6% 6% 0% 2% 3% 2% 5% 4% 3% 2% 5%
Not sure 3% 3% 4% 2% 3% 3% 2% 4% 3% 3% 4% 2%
28.STRUGGLE TO MAKE | Struggle a lot 16% 23% 18% 14% 11% 16% 14% 19% 17% 15% 11% 20%
MONTHLY PAYMENTS | struggle somewhat 23% 25% 20% 28% 16% 22% 19% 25% 25% 20% 25% 16%
Struggle a little 37% 33% 32% 43% 38% 37% 38% 36% 34% 39% 42% 35%
Do not struggle at all 21% 17% 26% 12% 30% 22% 27% 17% 21% 22% 17% 26%
Not sure 3% 3% 3% 3% 5% 3% 2% 4% 3% 4% 5% 3%
29.HOW PAY FOR A NEW| With money currently in
$400 EMERGENCY my checking or savings
EYPENSE account or with cash 23% 16% 20% 22% 32% 23% 27% 20% 21% 24% 18% 30%
Put it on a credit card 17% 12% 20% 14% 20% 17% 18% 15% 15% 19% 18% 20%
;Brio;r:gw from a family or 14% | 20% | 11% 14% 9% 14% | 12% | 16% | 12% 14% 17% | 11%
By working extra hours
at my regular job 11% 11% 9% 15% 8% 10% 10% 11% 10% 12% 15% 9%
sé'lssg'igg Spe'SO"a' 6% % 5% 5% 7% 6% 5% 6% 7% 4% 5% 3%
By participating in the
giﬁg‘ggm’gxﬁhu 5% 7% 2% 8% 5% 6% 4% 8% 5% 6% 4% 7%
etc.)
Z?ﬁnai El%a:"c; \;j;‘;?:f'tt 4% 4% 5% 5% 3% 5% 4% 5% 5% 4% 5% 3%
Srae'y?tloa” or line of 3% 3% 2% 6% 2% 3% 3% 3% 3% 3% 3% 4%
I would not be able to
pay for the expense right 16% 19% 23% 10% 13% 16% 15% 17% 20% 13% 14% 12%
now
Other 1% 0% 2% 0% 1% 1% 1% 0% 1% 1% 1% 1%
29.HOW PAY FOR A NEW| Could pay now 23% 16% 20% 22% 32% 23% 27% 20% 21% 24% 18% 30%
g‘)‘(?E"E\"\gERGENCY No emergency fund 7% 84% 80% 78% 68% 7% 73% 80% 79% 76% 82% 70%
Credit card 17% 12% 20% 14% 20% 17% 18% 15% 15% 19% 18% 20%
Borrow or sell 27% 34% 24% 30% 21% 27% 25% 29% 28% 26% 30% 22%
Work more 16% 18% 11% 23% 13% 16% 14% 18% 15% 18% 19% 16%
Could not pay 16% 19% 23% 10% 13% 16% 15% 17% 20% 13% 14% 12%
Count 900 208 225 241 226 832 424 408 449 441 225 216
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COUNTRY BORN IN / GENDER COUNTRY BORN IN / GIG WORKER
us us Foreign | Foreign
us us Foreign | Foreign| born born born born
born born born born Gig Not gig Gig Not gig
TOTAL Men Women Men Women| worker | worker | worker | worker
27.FINANCIAL SITUATION Living comfortably 16% 21% 14% 16% 14% 24% 13% 22% 10%
Doing okay 36% 32% 32% 43% 35% 33% 31% 39% 41%
Just getting by 29% 34% 32% 26% 24% 29% 35% 23% 27%
E'y”d'”g it difficult to get 13% | 10% | 14% | 11% | 18% 8% 14% 13% 14%
In a crisis 3% 3% 5% 1% 5% 2% 5% 2% 5%
Not sure 3% 1% 4% 3% 4% 4% 2% 2% 3%
28.STRUGGLE TO MAKE | Struggle a lot 16% 16% 18% 12% 18% 17% 17% 20% 12%
MONTHLY PAYMENTS | struggle somewhat 23% 19% 30% 19% 22% 24% 25% 22% 20%
Struggle a little 37% 36% 32% 38% 39% 37% 31% 39% 38%
Do not struggle at all 21% 27% 16% 26% 17% 19% 24% 15% 27%
Not sure 3% 2% 3% 4% 3% 3% 2% 4% 2%
29.HOW PAY FOR A NEW| With money currently in
$400 EMERGENCY my checking or savings
EYPENSE account of with cash 23% 25% 18% 27% 21% 19% 24% 20% 27%
Put it on a credit card 17% 15% 15% 23% 15% 14% 14% 19% 20%
ﬁﬁ;gw from a family or 14% | 12% | 13% | 13% | 16% | 14% | 11% | 12% | 17%
By working extra hours
at my regular job 11% 10% 9% 12% 13% 14% 7% 15% 10%
EZI Sﬁ'g".ﬁg S”ers"”a' 6% 7% 8% 4% 4% 8% 7% 4% 4%
By participating in the
%fslfg;ggmye(i%ﬂm 5% 4% 7% 3% 8% 9% 4% 10% 2%
etc.)
2352§§ ;%?”df;z(r’:# 4% 4% 6% 4% 4% 6% 4% 9% 0%
CBraerlﬁ['oa” orline of 3% 4% 2% 2% 5% 3% 3% 2% 4%
I would not be able to
pay for the expense right 16% 18% 22% 11% 15% 13% 24% 7% 15%
now
Other 1% 1% 1% 1% 0% 2% 0% 1%
29.HOW PAY FOR A NEW/| Could pay now 23% 25% 18% 27% 21% 19% 24% 20% 27%
g‘(?Ei"gERGENCY No emergency fund 7% 75% 82% 73% 79% 81% 76% 80% 73%
Credit card 17% 15% 15% 23% 15% 14% 14% 19% 20%
Borrow or sell 27% 27% 29% 23% 29% 31% 25% 28% 25%
Work more 16% 14% 16% 15% 21% 22% 11% 25% 12%
Could not pay 16% 18% 22% 11% 15% 13% 24% 7% 15%
Count 900 217 233 229 212 175 254 185 236
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HOW LONG
COUNTRY BORN IN / GIG WORKER / GENDER COUNTRY BORN IN / AGE LIVED IN US
us us us us Foreign [ Foreign | Foreign [ Foreign
born born born born born born born born us Foreign
Gig Gig Not gig | Not gig Gig Gig Not gig | Not gig born us born Foreign
worker | worker | worker | worker | worker | worker | worker | worker | Under | born 40| Under | born 40 10 or More
TOTAL Men Women Men Women Men Women Men Women 40 & over 40 & over fewer | than 10
27 FINANCIAL SITUATION_Living comfortably 16% 28% 19% 16% 11% 19% 24% 13% % 18% 15% 16% 15% 15% 16%
Doing okay 36% 30% 36% 34% 30% 43% 34% 44% 37% 32% 31% 43% 37% 45% 38%
Just getting by 29% 31% 26% 34% 36% 23% 22% 29% 26% 32% 34% 21% 28% 20% 26%
E'y"d'”g itdifficultto get | g0 7% | 10% | 120 | 16% | 10% | 17% | 12% | 16% | 10% | 15% | 14% | 15% | 14% | 14%
In a crisis 3% 1% 3% 5% 6% 2% 2% 1% 8% 4% 4% 2% 4% 2% 3%
Not sure 3% 2% 6% 3% 4% 1% 2% 5% 4% 1% 5% 2% 5% 3%
28.STRUGGLE TO MAKE | Struggle a lot 16% 14% 20% 16% 18% 16% 24% 11% 14% 17% 17% 15% 15% 16% 15%
MONTHLY PAYMENTS | struggle somewhat 23% 22% 27% 14% 33% 25% 18% 13% 26% 2% 21% 22% 19% 21% 20%
Struggle alittle 37% 38% 36% 35% 29% 38% 41% 38% 38% 35% 32% 40% 37% 46% 37%
Do not struggle at all 21% 24% 14% 33% 17% 17% 13% 35% 19% 16% 29% 17% 26% 14% 24%
Not sure 3% 2% 4% 2% 3% 4% 3% 2% 3% 4% 0% 6% 2% 4% 4%
29.HOW PAY FOR A NEW| With money currently in
$400 EMERGENCY my checking or savings
EPENSE ateount or with cash 23% 21% 16% 31% 19% 23% 16% 31% 24% 19% 25% 18% 28% 15% 27%
Put it on a credit card 17% 12% 16% 16% 14% 21% 16% 24% 15% 14% 16% 20% 18% 24% 17%
?rfer;zw from a family or 14% | 15% | 13% 7% | 13% | 13% | 10% | 13% | 21% | 13% | 12% | 15% | 14% | 15% | 15%
By working extra hours
at my regular job 11% 16% 11% 5% 8% 12% 20% 11% 8% 12% 6% 16% 8% 15% 11%
Eg’ljﬁgmgs”e's"”a' 6% 9% % 6% 8% % 1% 1% % | 10% 3% 5% 3% 4% 4%
By participating in the
$§E;‘;Egmyéxj%ﬂhb' 5% 7% | 10% 1% 5% 5% 16% 2% 3% 5% 5% 6% 5% 9% 4%
etc.)
:gz:r?‘c’ e";?nofeerzfr’;f': 4% 6% 5% 2% 6% 8% 9% 1% 6% 3% 6% 3% 3% 4%
?;th'oan or line of 3% 3% 3% 5% 2% 2% 5% 3% 4% 2% 2% 4% 3% 4% 3%
I would not be able to
pay for the expense right |~ 16% 10% 17% 25% 24% 8% % 12% 17% 17% 25% 10% 16% 11% 13%
now
Other 1% 1% 3% 1% 1% 1% 0% 2% 1% 1%
29.HOW PAY FOR A NEW/| Could pay now 23% 21% 16% 31% 19% 23% 16% 31% 24% 19% 25% 18% 28% 15% 21%
g?E',E\"\éERGENCY No emergency fund 7% 79% 84% 69% 81% 7% 84% 69% 76% 81% 75% 82% 2% 85% 73%
Credit card 17% 12% 16% 16% 14% 21% 16% 24% 15% 14% 16% 20% 18% 24% 17%
Borrow or sell 2% 33% 28% 20% 29% 30% 26% 17% 32% 33% 20% 29% 23% 26% 27%
Work more 16% 23% 21% 6% 14% 17% 36% 13% 11% 17% 12% 23% 13% 24% 15%
Could not pay 16% 10% 17% 25% 24% 8% % 12% 17% 17% 25% 10% 16% 11% 13%
Count 900 97 77 109 146 102 83 114 122 272 177 200 241 108 342
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HOW LONG CHILDREN BORN [ LANGUAGE OF | LANGUAGE OF INTERVIEW
LIVED IN US IN US INTERVIEW / COUNTRY BORN IN
Betwee Espafio
n5and| More English | English |
10 than 15 Espafio us Foreign | Foreign
TOTAL years years Yes No English | born born born
27.FINANCIAL SITUATION_ Living comfortably 16% 9% 16% 15% 16% 17% 12% 17% 16% 13%
Doing okay 36% 43% 36% 43% 36% 34% 41% 32% 38% 42%
Just getting by 29% 18% 27% 21% 29% 30% 26% 33% 25% 24%
E'y”d'”g itdifficult to get 13% | 21% | 15% | 14% 15% | 13% | 13% | 12% | 15% 13%
In a crisis 3% 3% 3% 3% 3% 3% 4% 4% 2% 4%
Not sure 3% 5% 2% 5% 2% 3% 4% 2% 3% 4%
28.STRUGGLE TO MAKE | Struggle a lot 16% 19% 15% 17% 14% 17% 13% 18% 16% 14%
MONTHLY PAYMENTS | struggle somewhat 23% 19% 20% 18% 23% 24% 16% 25% 23% 16%
Struggle a little 37% 49% 38% 34% 45% 33% 49% 33% 33% 48%
Do not struggle at all 21% 12% 24% 26% 17% 22% 18% 22% 24% 18%
Not sure 3% 1% 3% 6% 2% 3% 4% 2% 4% 3%
29.HOW PAY FOR A NEW| With money currently in
$400 EMERGENCY my checking or savings
EYPENSE account or with cash 23% 11% 27% 27% 21% 23% 20% 22% 25% 21%
Put it on a credit card 17% 28% 18% 22% 16% 15% 21% 14% 18% 21%
;Brio;r:gw from a family or 14% | 20% | 15% 9% | 21% 13% | 17% | 13% | 13% 17%
By working extra hours
at my regular job 11% 16% 11% 11% 13% 11% 11% 10% 12% 12%
Eé’lssgzgg Spe'SO"a' 6% 6% 4% 5% 4% 7% 3% 7% 5% 2%
By participating in the
%%E;‘;g‘;g‘yyéxbbmb' 5% 3% 4% 3% 8% 5% 7% 5% 5% 7%
etc.)
Payday loan, deposit 4% 5% 2% 2% 6% 5% 3% 5% 4% 3%
advance or overdraft 0 ° ° ° ° ° ° ° ° °
Srae'y?tloa” or line of 3% 4% 3% 2% 5% 3% 4% 3% 3% 4%
I would not be able to
pay for the expense right 16% 7% 14% 18% 7% 17% 13% 20% 14% 12%
now
Other 1% 1% 1% 0% 1% 1% 1% 1% 1%
29.HOW PAY FOR A NEW| Could pay now 23% 11% 27% 27% 21% 23% 20% 22% 25% 21%
g‘)‘(?E"E\"\gERGENCY No emergency fund 7% 89% 73% 73% 79% 7% 80% 78% 75% 79%
Credit card 17% 28% 18% 22% 16% 15% 21% 14% 18% 21%
Borrow or sell 27% 34% 24% 18% 35% 27% 27% 29% 25% 27%
Work more 16% 19% 15% 14% 21% 16% 18% 15% 17% 19%
Could not pay 16% 7% 14% 18% 7% 17% 13% 20% 14% 12%
Count 900 61 303 230 221 711 189 424 279 162
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GENDER AGE AGE GENDER /AGE
Under 40 & Under Men Women Men Women
TOTAL Men Women 40 over 30 30-39| 40-49| 50-64 <40 <40 40+ 40+
E&Qghgg 8,\'13 QE;’TFF Pay itoffonmy nextbill | s600 | 4505 | 2506 | 39% | 33% | 33% | 45% | 27% | 28% | 51% | 22% | 38% | 28%
CYCLE i -
Pay it off over some time | g, 51% 74% 57% 65% 63% 49% 73% 70% 41% 78% 62% 69%
Not sure 3% 4% 1% 5% 1% 4% 5% 2% 8% 2%
WOULD - WOULD NOT BE ABLE TO PAY BILLS 1 16 17 6 5 5 7 10 12 11 20 19 12
31.EMERGENCY I would not be able to
0, 0, 0, 0, 0, 0, 0, 0, 0, 0, 0, 0, 0,
= PENSE IMPACT pay some bills 44% 37% 51% 48% 39% 48% | 49% 48% 35% 40% 55% 34% 46%
ABILITY TO PAY BILLS
'rn";ot:'lfsbe abletopayall | a0, 53% 34% 42% 45% 43% 41% 38% 48% 52% 35% 54% 34%
Not sure 12% 10% 15% 9% 16% 9% 10% 14% 17% 8% 10% 12% 21%
Count 900 450 450 477 423 270 207 180 198 217 260 233 190
32.BIGGEST BARRIERS | Housing costs 44% 43% 44% 42% 45% 38% | 48% | 43% 47% 44% 41% 43% | 48%
g’/l |£SRA(\3/|IENN(§:\F(OEF§<PENSE Low wages 34% 31% 36% 35% 33% 34% 36% 35% 3206 320% 37% 31% 35%
Credit card debt 33% 31% 35% 32% 34% 33% 32% 27% 40% 28% 36% 35% 34%
Health care costs 23% 20% 25% 20% 26% 19% 21% 27% 26% 20% 20% 20% 33%
Car loans 21% 19% 24% 22% 21% 25% 18% 20% 22% 21% 23% 17% 25%
Student loans 12% 10% 13% 17% 5% 18% 16% 5% 6% 15% 19% 5% 6%
Childcare costs 12% 14% 10% 14% 8% 14% 15% 9% 8% 17% 12% 10% 5%
Payday loans 10% 11% 9% 12% 9% 10% 13% 10% 7% 12% 11% 10% 7%
Other 5% 8% 3% 2% 10% 2% 2% 9% 9% 3% 1% 14% 5%
Not sure 9% 11% 7% 10% 8% 10% 10% 10% 7% 12% 8% 10% 6%
Count 696 333 363 387 309 226 161 144 139 173 214 160 149
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REGION REGION
East West
Northea| Midwes Middle North South South Mounta
TOTAL st t South West Atlantic| Central| Atlantic| Central in Pacific

Z?{QEII\]ES 8,\7 QESTFF Pay it off on my next bill 36% 26% 48% 31% 42% 30% 45% 27% 36% 39% 43%
CYCLE i i

Pay it off over sometime | - g, o, 68% 52% 69% 51% 62% 55% 73% 64% 46% 52%

Not sure 3% 5% 7% 8% 15% 5%
WOULD - WOULD NOT BE ABLE TO PAY BILLS 1 9 -3 3 -3 3 -4 -8 12 18 -12
31.EMERGENCY | would not be able to

0, 0, 0, 0, 0, 0, 0, 0, 0, 0, 0,

EXPENSE IMPACT pay some bills 44% 49% 45% 45% 41% 45% 44% 38% 51% 49% 38%
ABILITY TO PAY BILLS

'm";’f’l;'ﬁsbe ableto pay all | = 50, 40% 48% 43% 45% 42% 48% 46% 39% 31% 50%

Not sure 12% 11% 7% 12% 14% 13% 8% 15% 10% 19% 12%

Count 900 118 82 345 355 91 64 155 182 100 255
32.BIGGEST BARRIERS | Housing costs 44% 45% 38% 45% 43% 48% 39% 44% 46% 42% 43%
E\JA SQ(\;/IENNGC\F(O&PENSE Low wages 34% 32% 38% 36% 31% 29% 36% 38% 34% 23% 35%

Credit card debt 33% 36% 37% 35% 30% 33% 39% 39% 31% 29% 30%

Health care costs 23% 15% 33% 26% 20% 15% 33% 21% 30% 27% 17%

Car loans 21% 15% 29% 23% 20% 15% 25% 29% 19% 24% 19%

Student loans 12% 14% 16% 12% 10% 16% 18% 15% 10% 10% 10%

Childcare costs 12% 12% 11% 13% 10% 11% 11% 11% 15% 10% 9%

Payday loans 10% 7% 8% 10% 12% 9% 6% 7% 12% 17% 11%

Other 5% 9% 4% 5% 5% 5% 3% 5% 5% 5% 6%

Not sure 9% 12% 8% 7% 11% 13% 10% 1% 10% 14% 10%

Count 696 90 64 276 266 69 51 113 155 70 196
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REGION / GENDER EDUCATION
College
graduat
Northea Non- eor 4-year Post-
Northea st Midwes | South South West West H.S. Post H.| college post- | College | graduat
TOTAL | stMen | Women| tMen Men Women Men Women| /Less S. grad grad grad e

E?('SE,\LIEE 8,\? QEQTFF Pay it off on my next bill 36% 37% 14% 50% 39% 21% 52% 26% 31% 32% 31% 48% 43% 60%
CYCLE i -

Payitoffoversometime | - g1o0 | 305 | 7406 | 50% | 61% 79% | 36% | 74% | 63% | 66% | 64% | 52% | 57% | 40%

Not sure 3% 12% 12% 6% 2% 4%
WOULD - WOULD NOT BE ABLE TO PAY BILLS 1 1 19 -14 13 18 24 17 16 4 10 42 34 62
E%(IIEI’;AI\IIESRSI?\/INFSAYCT :J‘;V;‘S’:fm”eogﬁli able to 44% | 46% | 52% | 38% | 39% 519% | 33% | 50% | 51% | 43% | 49% 24% 28% 12%
ABILITY TO PAY BILLS

:n";ol;’i'l‘ljsbe abletopayall | a0, 47% 33% 520 51% 34% 56% 33% 35% 47% 39% 65% 62% 74%

Not sure 12% 7% 15% 10% 10% 15% 11% 17% 14% 10% 13% 11% 10% 14%

Count 900 59 59 41 173 173 177 177 492 242 734 161 119 42
32.BIGGEST BARRIERS | Housing costs 44% 48% 41% 31% 44% 46% 44% 42% 46% 43% 45% 38% 39% 34%
TO SAVING FOR Low wages 34% 22% 41% 43% 37% 35% 26% 36% 34% 37% 35% 28% 31% 15%
EMERGENCY EXPENSE :

Credit card debt 33% 27% 45% 37% 36% 33% 27% 33% 28% 43% 33% 36% 33% 43%

Health care costs 23% 18% 13% 24% 24% 27% 15% 24% 23% 22% 23% 22% 23% 20%

Car loans 21% 15% 16% 14% 22% 24% 19% 22% 21% 25% 22% 20% 19% 25%

Student loans 12% 8% 20% 22% 14% 10% 4% 15% 7% 14% 9% 26% 29% 18%

Childcare costs 12% 16% 8% 1% 17% 10% 13% 7% 13% 6% 11% 15% 17% 9%

Payday loans 10% 11% 3% 11% 9% 10% 14% 11% 10% 10% 10% 11% 12% 8%

Other 5% 12% 6% 9% 8% 1% 7% 4% 5% 5% 5% 8% 6% 17%

Not sure 9% 11% 13% 14% 7% 7% 16% 7% 10% 9% 9% 6% 7% 4%

Count 696 45 45 30 134 143 125 141 399 189 533 105 81 24
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EMPLOYMENT
EDUCATION /GENDER STATUS EMPLOYMENT STATUS
Homem
aker or
Non- Non- Not Employ| Employ stay at
college | college | College | College | Employ| employ| ed full | ed part [ Unempl| home
TOTAL men women men women ed ed time time oyed parent | Retired
E&Qghgg 8,5 f\\lé)%FF Pay itoff on my nextbill | 3600 | 3904 | 249% | 6% | 3206 | 35% | 38% | 40% | 21% | 3206 | 33% | 42%
CYCLE i -
Pay itoff over some time | o), 54% 75% 44% 68% 63% 58% 58% 79% 63% 67% 58%
Not sure 3% 7% 2% 2% 4% 3% 5%
WOULD - WOULD NOT BE ABLE TO PAY BILLS 1 5 24 54 24 9 19 14 1 36 21 0
31.EMERGENCY I would not be able to
0, 0, 0, 0, 0, 0, 0, 0, 0, 0, 0, 0,
EXPENSE IMPACT pay some bills 44% 42% 55% 20% 29% 41% 50% 39% 45% 60% 53% 38%
ABILITY TO PAY BILLS
:n";o&'l‘ljsbe able to pay all |40, 47% 31% 74% 53% 49% 32% 52% 44% 24% 33% 38%
Not sure 12% 11% 14% 6% 18% 10% 18% 9% 11% 16% 14% 24%
Count 900 355 380 94 67 595 305 440 145 113 79 85
32.BIGGEST BARRIERS | Housing costs 44% 46% 44% 33% 43% 44% 42% 46% 43% 40% 49% 45%
Eﬁ ESF/;\(\;/I'ENN%i%F;(PENSE Low wages 34% 34% 36% 18% 40% 36% 31% 34% 40% 350 30% 19%
Credit card debt 33% 30% 35% 36% 35% 33% 35% 35% 27% 30% 38% 41%
Health care costs 23% 20% 26% 21% 23% 22% 25% 21% 24% 22% 31% 23%
Car loans 21% 19% 24% 20% 20% 25% 16% 26% 21% 10% 25% 20%
Student loans 12% 6% 12% 30% 21% 14% 8% 11% 16% 12% 7% 4%
Childcare costs 12% 14% 8% 13% 18% 15% 6% 14% 17% 8% 7% 2%
Payday loans 10% 10% 10% 15% 7% 12% 7% 13% 9% 5% 8% 12%
Other 5% 7% 3% 13% 2% 3% 10% 4% 1% 9% 5% 18%
Not sure 9% 12% 7% 9% 3% 7% 14% 6% 6% 20% 12% 5%
Count 696 274 314 58 46 444 252 319 115 104 69 57
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7.EVER
PERFORMED
WORK AS "GIG
EMPLOYMENT STATUS / GENDER WORKER" GIG WORKER / EMPLOYMENT STATUS GIG WORKER / GENDER
Gig Not gig
Not Gig worker | Not gig | worker
Employ Not employ worker Not worker Not Gig Gig Not gig | Not gig
Employ ed employ ed Employ| employ| Employ| employ| worker | worker | worker | worker
TOTAL | ed Men| Women| ed Men| Women Yes No ed ed ed ed Men Women Men Women
QE";QE,\']EET 8,\'13 QESTFF Payitoffonmy nextbill | s600 | 4505 | 2106 | 44% | 31% | 43% | 33% | 43% | 43% | 20% | 37% | 49% | 34% | 45% | 18%
CYCLE i i
Payitoffoversometime | 5100 | 5105 | 7995 | 50% 66% | 51% | 66% | 53% | 47% | 71% | 1% | 40% 66% | 55% | 80%
Not sure 3% 3% 6% 3% 6% 1% 5% 10% 2% 11% 2%
WOULD - WOULD NOT BE ABLE TO PAY BILLS 1 23 3 3 31 7 6 9 K I 27 -15 3 -20 27
?é;IEI'\EAI\IIESREGIEI\/INPCAYCT 'p"av;’:':m”eoéﬁli able to 44% 35% 47% 42% 57% 1% 47% 41% 41% 1% 55% 38% 45% 36% 56%
ABILITY TO PAY BILLS
'mv;ol;‘i'lfsbe abletopayall | a0 | 505 | 40% | 40% 26% | 48% | 41% | 50% | 42% | 51% | 28% | 53% | 42% | 56% | 29%
Not sure 12% 7% 13% 18% 18% 11% 12% 9% 17% 8% 17% 9% 13% 8% 15%
Count 900 319 276 131 174 366 492 286 80 286 206 202 163 223 269
32.BIGGEST BARRIERS | Housing costs 44% 46% 43% 39% 44% 43% 43% 42% 47% 46% 40% 43% 43% 41% 45%
ESI ESQ(\;/['ENN%F(OEF;@ENSE Low wages 34% 32% 40% 30% 31% 30% 38% 329 24% 39% 36% 30% 30% 35% 40%
Credit card debt 33% 33% 32% 28% 39% 34% 34% 33% 40% 35% 33% 33% 36% 33% 35%
Health care costs 23% 20% 23% 20% 28% 24% 23% 23% 27% 22% 24% 25% 23% 16% 27%
Car loans 21% 22% 27% 11% 19% 23% 20% 24% 18% 25% 14% 21% 25% 15% 24%
Student loans 12% 11% 17% 8% 8% 11% 12% 13% 8% 16% 8% 10% 13% 10% 14%
Childcare costs 12% 17% 12% 6% 6% 17% 7% 20% 6% 9% 6% 18% 14% 9% 6%
Payday loans 10% 13% 11% % 8% 14% 8% 16% 6% 7% 8% 15% 12% 8% 7%
Other 5% 5% 0% 15% 7% 3% 7% 1% 10% 4% 11% 3% 4% 14% 3%
Not sure 9% 8% 4% 18% 11% 7% 10% 7% % 5% 15% 10% 3% 12% 9%
Count 696 230 214 103 149 293 366 224 70 201 165 157 136 154 212
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GIG WORKER / REGION GIG WORKER / AGE
Not gig | Not gig Gig Gig Not gig | Not gig
Gig Gig worker | worker | Not gig | Notgig | worker | worker | worker | worker
worker | worker | Northea| Midwes| worker | worker Under 40 & Under 40 &
TOTAL South West st t South West 40 over 40 over
Z?("SS,'\‘IEET 8,5 QESTFF Pay it off on my next bill 36% 41% 40% 12% 45% 24% 49% 42% 44% 33% 32%
CYCLE i i
Payitoff oversometime | g0 | 5905 | 43% | 80% | 55% | 76% | 51% | 50% | 56% | 67% | 6%
Not sure 3% 17% 8% 8% 1%
WOULD - WOULD NOT BE ABLE TO PAY BILLS 1 5 12 2 8 8 4 5 11 18 4
31.EMERGENCY I would not be able to
EYPENSE IMPACT pay some bills 44% 43% 38% 52% 43% 47% 46% 44% 37% 55% 41%
ABILITY TO PAY BILLS
%V;Ok;]i'lfsbe abletopay all | = /50, 48% 50% 40% 51% 39% 42% 48% 48% 36% 45%
Not sure 12% 9% 13% 9% 5% 14% 12% 8% 16% 9% 14%
Count 900 145 150 74 44 184 190 237 128 214 278
32.BIGGEST BARRIERS | Housing costs 44% 46% 40% 41% 34% 45% 45% 41% 48% 43% 44%
E(I\DA ESQ(\B/I'ENN%'\:(OE%ENSE Low wages 34% 33% 27% 36% 38% 40% 36% 29% 33% 41% 35%
Credit card debt 33% 32% 32% 38% 29% 37% 30% 34% 35% 32% 36%
Health care costs 23% 25% 20% 13% 30% 27% 20% 23% 26% 17% 27%
Car loans 21% 26% 19% 13% 32% 19% 21% 22% 24% 22% 19%
Student loans 12% 11% 11% 12% 16% 13% 10% 16% 2% 19% 7%
Childcare costs 12% 16% 16% 5% 12% 10% 4% 19% 11% 9% 6%
Payday loans 10% 15% 13% 5% 5% 5% 11% 16% 10% 7% 8%
Other 5% 2% 5% 14% 8% 6% 5% 1% 8% 3% 11%
Not sure 9% 5% 10% 15% 10% 6% 12% 7% 7% 13% 7%
Count 696 122 118 56 33 142 135 108 96 167 199
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9.DONE WORK
9.DONE WORK | AS GIG WORKER | 11.HOURS PER
AS GIG WORKER | INPASTMONTH/| WEEK AS GIG
GIG WORKER / GENDER /AGE IN PAST MONTH GENDER WORKER
Gig Gig Gig Gig Not gig | Not gig | Not gig | Not gig
worker | worker | worker | worker | worker | worker | worker | worker
Men Women Men Women Men Women Men Women Yes Yes Under 20 or
TOTAL <40 <40 40+ 40+ <40 <40 40+ 40+ Yes No Men Women 20 more
;?('QEB,\LIEET 8,5 QE)?TFF Pay it off on my next bill 36% 529 28% 38% 49% 529 9% 41% 22% 53% 15% 61% 41% 529 56%
CYCLE i i
Payitoffoversometime | g0 | 3000 | 7006 | 6206 | 51% | 48% | 91% | 59% 74% | 47% | 62% | 39% | 59% | 48% | 44%
Not sure 3% 14% 3% 22%
WOULD - WOULD NOT BE ABLE TO PAY BILLS 1 -16 8 -14 7 -8 33 -26 20 -10 2 21 5 -9 ilil
E;EE"ESEGSANP?CT L‘;";:':m”e"éﬁli able to 44% | 30% | 49% | 36% 38% | 43% | 62% | 33% 509% | 40% | 44% | 35% | 47% | 40% | 40%
ABILITY TO PAY BILLS
'm";’lol;'”dsbe abletopayall | ya00 | 5505 | 409 | 50% | 45% | 50% | 28% | 59% | 30% | s0% | 43% | s6% | 420 | 49% | 51%
Not sure 12% 5% 11% 14% 18% 7% 10% 8% 20% 10% 13% 9% 12% 10% 10%
Count 900 128 109 74 54 78 136 145 133 276 89 155 122 152 124
32.BIGGEST BARRIERS | Housing costs 44% 45% 37% 41% 58% 39% 45% 43% 45% 43% 43% 43% 44% 46% 39%
TO SAVING FOR Low wages 34% 26% 31% 36% 28% 42% 41% 30% 39% 29% 34% 28% 29% 26% 32%
EMERGENCY EXPENSE ,
Credit card debt 33% 29% 0% 41% 28% 29% 33% 35% 37% 34% 35% 33% 35% 33% 35%
Health care costs 23% 23% 23% 29% 22% 17% 18% 16% 37% 23% 26% 23% 24% 19% 29%
Car loans 21% 22% 23% 20% 29% 18% 25% 14% 23% 21% 30% 18% 24% 18% 24%
Student loans 12% 14% 18% 3% 17% 20% 6% % 11% 13% 8% 14% 11% 11%
Childcare costs 12% 21% 17% 14% 8% 10% 9% 8% 3% 18% 11% 21% 15% 16% 22%
Payday loans 10% 17% 14% 12% 8% 7% 8% 9% % 15% 10% 19% 11% 13% 18%
Other 5% 2% 8% 8% 8% 1% 18% 5% 4% 3% 5% 4% 4%
Not sure 9% 11% 2% 8% 6% 15% 12% 9% 5% 6% 9% 8% 4% % 5%
Count 696 103 95 54 42 53 108 95 104 224 70 122 102 132 92
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11.HOURS PER

WEEK AS GIG 11.HOURS PER WEEK AS GIG 16.HOW FIND
WORKER WORKER / GENDER GIGS 16.HOW FIND GIGS
Messag
e
Online | boards Throug
Under 20 or 20 or platfor and Chat ha
Under 20 more more Not ms and | classifi| platfor [ Word of | service
TOTAL | 20-34| Under 5| 20 Men| Women Men Women| Online | online apps ed ads ms mouth | agency
E?('SE,\LIEE 8,\? QEQTFF Pay it off on my next bill 36% 51% 69% 62% 41% 60% 43% 44% 49% 46% 56% 47% 49% 52%
CYCLE i i
Payitoffoversometime | = gio0 | 4g00 | 3106 | 38% | 59% | 40% | 57% | 51% | 46% | a7 | 4a% | s3% | 51% | 28%
Not sure 3% 5% 6% 7% 20%
WOULD - WOULD NOT BE ABLE TO PAY BILLS 1 7 -15 -28 12 -14 6 2 iig) 6 22 -13 -10 -20
E%(IIEI’;AI\IIESRSI?\/INFSAYCT :J‘;V;‘S’:fm”eogﬁli able to 44% | 41% | 35% | 32% | 50% 38% | 42% | 44% | 30% | 43% | s6% | 41% | 41% | 33%
ABILITY TO PAY BILLS
:n";ol;’i'l‘ljsbe abletopayall | a0, 48% 50% 60% 38% 52% 48% 4% 51% 48% 35% 54% 51% 53%
Not sure 12% 11% 14% 8% 13% 9% 10% 9% 10% 9% 9% 5% 7% 14%
Count 900 69 55 79 73 76 48 249 188 155 115 83 139 60
32.BIGGEST BARRIERS | Housing costs 44% 45% 42% 44% 49% 41% 36% 44% 46% 44% 49% 46% 50% 39%
TO SAVING FOR Low wages 34% 41% 19% 26% 27% 31% 34% 31% 31% 31% 38% 28% 34% 24%
EMERGENCY EXPENSE ;
Credit card debt 33% 27% 21% 31% 35% 36% 35% 35% 35% 36% 40% 32% 35% 35%
Health care costs 23% 30% 23% 16% 23% 31% 25% 24% 26% 22% 26% 33% 30% 17%
Car loans 21% 27% 15% 18% 19% 18% 33% 25% 18% 30% 23% 20% 20% 17%
Student loans 12% 12% 15% 7% 15% 9% 13% 12% 13% 11% 11% 17% 15% 12%
Childcare costs 12% 23% 17% 17% 15% 25% 16% 18% 16% 21% 18% 20% 12% 21%
Payday loans 10% 21% 19% 21% 6% 17% 20% 15% 15% 12% 18% 19% 14% 22%
Other 5% 7% 4% 5% 4% 2% 7% 2% 2% 2% 1% 1% 3%
Not sure 9% 3% 9% 9% 6% 6% 2% 5% 7% 7% 2% 1% 5% 10%
Count 696 53 47 65 66 57 35 204 152 129 97 62 109 51
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19.INCOME
FROM GIG WORK |  19.INCOME FROM GIG 19.INCOME FROM GIG WORK IN
16.HOW FIND GIGS /GENDER IN PAST YEAR WORK IN PAST YEAR PAST YEAR / GENDER
More More
Not Not More Less 50% or | 50% or than than
Online | Online online online | 50% or than than less less 50% 50%
TOTAL Men Women Men Women less 50% 25% 25-50% 51-75% Men Women Men Women
E&QENLgET 8,\7 QESTFF Payitoffonmynextbill | a5 | 5105 | 33% | 60% | 34% | 30% | 65% | 29% | 33% | 72% | 3a% | 25% | 71% | 54%
CYCLE i -
Payitoffoversometime | = gio0 | 4106 | 6706 | 20% | 66% 65% | 35% | 64% | 67% | 28% | 54% | 75% 29% | 46%
Not sure 3% 8% 10% 6% 7% 12%
WOULD - WOULD NOT BE ABLE TO PAY BILLS 1 7 3 21 1 2 -18 1 6 8 11 18 -16 -20
31.EMERGENCY I would not be able to
0, 0, 0, 0, 0, 0, 0, 0, 0, 0, 0, 0, 0, 0,
= PENSE IMPACT pay some bills 44% 43% | 46% 35% | 44% 46% 38% 42% 5206 | 43% | 40% 53% 38% 38%
ABILITY TO PAY BILLS
Lj";’/ol:'l‘ljsbe able to pay all |40, 50% 43% 57% 43% 44% 55% 42% 46% 51% 51% 34% 54% 58%
Not sure 12% 7% 12% 8% 13% 10% 7% 16% 2% 6% 9% 13% 9% 5%
Count 900 135 113 113 75 215 130 132 84 70 119 96 75 55
32.BIGGEST BARRIERS | Housing costs 44% | 45% | 42% | 46% | 47% 45% 4% | 49% 39% | 42% 39% 52% 50% 27%
TO SAVING FOR Low wages 34% 32% 31% 31% 32% 350 23% 36% 33% 21% 34% 36% 23% 23%
EMERGENCY EXPENSE :
Credit card debt 33% 34% 37% 34% | 36% 37% 33% 38% 35% 28% 38% | 36% 30% 37%
Health care costs 23% 25% 24% 30% 21% 23% 24% 19% 28% 24% 24% 21% 27% 21%
Car loans 21% 22% 27% 19% 17% 25% 21% 30% 17% 25% 26% 23% 16% 27%
Student loans 12% 10% 14% 11% 15% 8% 18% 8% 7% 18% 7% 9% 15% 22%
Childcare costs 12% 21% 15% 15% 17% 15% 21% 14% 17% 24% 13% 18% 28% 11%
Payday loans 10% 18% 12% 12% 20% 15% 14% 9% 24% 15% 15% 14% 16% 12%
Other 5% 1% 2% 1% 3% 4% 1% 6% 2% 1% 5% 4% 3%
Not sure 9% 9% 1% 9% 4% 7% 4% 11% 1% 10% 3% 6% 2%
Count 696 107 97 89 63 171 106 104 67 64 89 82 62 44

RESEARCH ANALYSIS BY LAKE RESEARCH PARTNERS
Washington , DC (202) 776-9066 | Berkeley, CA (510) 286-2097
Page 179




UNIDOS US - GIG ECONOMY -- NATIONWIDE -- DECEMBER 2019

CHILDREN IN
29.HOW PAY FOR A NEW $400 EMERGENCY EXPENSE  HOUSEHOLD PARENTAL STATUS
No Women
Could | emerge Men Women | Men no no
pay ncy Credit | Borrow | Work Could childre | childre| childre| childre
TOTAL now fund card or sell more | not pay Yes No ninHH| ninHH| nin HH| nin HH
Z&éghgg 8,5 QE)?TFF Pay it off on my next bill 36% 36% 36% 29% 41% 33% 25% 51% 26%
CYCLE i i
Pay itoff over sometime | ¢, 61% 61% 71% 54% 67% 75% 42% 72%
Not sure 3% 3% 3% 5% 7% 2%
WOULD - WOULD NOT BE ABLE TO PAY BILLS 1 -58 18 -31 42 2 45 10 -9 -9 24 -20 7
31.EMERGENCY I would not be able to
0, 0, 0, 0, 0, 0, 0, 0, 0, 0, 0, 0, 0,
EXPENSE IMPACT pay some bills 44% 17% 529% 29% 64% 45% 63% 50% 38% 41% 56% 35% 44%
ABILITY TO PAY BILLS
L}";’/ot‘;i'lf’sbe abletopayall | 500 75% 34% 60% 22% | 44% 8% | 40% 47% 50% 32% 54% 37%
Not sure 12% 7% 14% 11% 13% 11% 19% 10% 14% 9% 12% 11% 19%
Count 900 204 696 150 245 145 148 449 451 183 267 267 183
32.BIGGEST BARRIERS | Housing costs 44% 44% 40% 42% 49% 44% 45% 42% 46% 44% 42% 43%
ES/IESQ(;/IIENNGC\F(OE?(PENSE Low wages 34% 34% 24% 37% 33% 41% 34% 33% 33% 35% 30% 38%
Credit card debt 33% 33% 46% 35% 29% 23% 32% 35% 28% 34% 33% 36%
Health care costs 23% 23% 29% 17% 24% 25% 23% 23% 24% 22% 17% 30%
Car loans 21% 21% 19% 26% 27% 12% 25% 18% 25% 25% 15% 22%
Student loans 12% 12% 12% 12% 14% 9% 13% 10% 11% 15% 10% 11%
Childcare costs 12% 12% 7% 14% 15% 10% 18% 4% 25% 14% 5% 2%
Payday loans 10% 10% 6% 14% 8% 10% 13% 8% 16% 11% 8% 7%
Other 5% 5% 7% 3% 2% 9% 4% 8% 6% 2% 10% 4%
Not sure 9% 9% 12% 7% 5% 14% 7% 12% 7% 7% 15% 7%
Count 696 696 150 245 145 148 363 333 141 222 192 141
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CHILDREN IN HOUSEHOLD / GIG HOUSEHOLD
WORKER PARENTAL STATUS / GIG WORKER INCOME
Women | Women
Men Men Women | Women | Men no | Men no no no
childre | childre | childre| childre | childre| childre| childre| childre| Below 50
Yes Not NoNot [ ninHH [ ninHH [ ninHH | ninHH | ninHH [ nin HH [ nin HH [ nin HH 50 Thousa
Yes Gig gig No Gig gig Gig Not gig Gig Not gig Gig Not gig Gig Not gig | Thousa| ndor
TOTAL | worker | worker | worker | worker | worker | worker | worker | worker | worker | worker | worker [ worker nd more
;?('QEB,\LIEET 8,5 QE)?TFF Pay it off on my next bill 36% 27% 31% 57% 33% 34% 35% 22% 28% 59% 49% 51% 11% 33% 42%
CYCLE i i
Payitoffoversometime | g o0 | 7300 | 699 | 320 65% | 66% | 65% | 78% 72% | 23% | 51% | 49% | 85% | 66% | 58%
Not sure 3% 12% 2% 17% 4% 1%
WOULD - WOULD NOT BE ABLE TO PAY BILLS 1 -3 25 -12 -9 -15 -5 8 39 -15 -26 -6 12 22 -34
E;EE"ESEGSANP?CT L‘;"; :gjm”eoéﬁli able to 4% | aa% | 51% | 3% 39% | 38% | 46% | 50% 63% | 38% | 32% | 35% | 48% 550 | 28%
ABILITY TO PAY BILLS
'm";’lol;'”dsbe abletopayall | ya00 | 4g05 | 33% | 40% | 48% | 53% | 51% | 42% 24% | 53% | 58% | 41% | 35% | 33% | 61%
Not sure 12% 8% 10% 14% 13% 9% 3% 8% 14% 9% 10% 25% 17% 12% 11%
Count 900 212 214 154 277 102 68 109 146 100 155 54 123 544 321
32.BIGGEST BARRIERS | Housing costs 44% 42% 47% 45% 40% 2% 45% 42% 48% 44% 40% 45% 42% 46% 42%
TO SAVING FOR Low wages 34% 31% 38% 28% 37% 32% 38% 31% 38% 28% 33% 29% 42% 40% 23%
EMERGENCY EXPENSE ,
Credit card debt 33% 33% 33% 36% 35% 28% 34% 38% 32% 39% 32% 31% 39% 31% 1%
Health care costs 23% 24% 22% 24% 24% 27% 20% 22% 22% 23% 14% 24% 34% 22% 25%
Car loans 21% 25% 25% 20% 16% 27% 19% 23% 271% 16% 14% 27% 19% 19% 28%
Student loans 12% 11% 16% 12% 9% 9% 14% 13% 17% 12% 8% 12% 10% 10% 16%
Childcare costs 12% 24% 13% 7% 2% 27% 23% 21% 9% 10% 2% 1% 3% 10% 15%
Payday loans 10% 16% 10% 11% 6% 21% 11% 12% 9% 10% 7% 13% 5% 10% 12%
Other 5% 3% 5% 4% 10% 2% 10% 3% 2% 3% 16% 6% 3% 5% 6%
Not sure 9% 4% 9% 10% 10% 7% 9% 2% 10% 13% 13% 5% 7% 8% 6%
Count 696 168 174 126 192 78 52 90 122 79 101 46 90 463 203
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41.PEOPLE
CONTRIBUTING
TO HOUSEHOLD

HOUSEHOLD INCOME HOUSEHOLD INCOME / GENDER | HOUSEHOLD INCOME / GIG WORKER  INCOME
Below 50 50
Betwee| Betwee| Betwee Below 50 50 Below 50 Thousa| Thousa
Below n25 n 50 n75 Below 50 Thousa| Thousa 50 Thousa| ndor nd or
25 and 50 | and 75 | and 100 50 Thousa| nd or nd or Thousa| nd Not more more
thousa| thousa| thousa| thousa| Thousa nd more more nd Gig gig Gig Not gig | Oneor | Two or
TOTAL nd nd nd nd nd Men [ Women Men Women| worker | worker | worker | worker fewer more
e o NborE | Payitoffonmynextbill | g0, | 3506 | 33w | 203 | 40w | 47% | 0% | a0 | 32% | ao% | 24% | a3% | 426 | 45% | 20%
CYCLE : i
Payitoffoversometime | o100 | goop | 6506 | 78% 519% | 53% | 79% | 51% 68% | 51% | 74% | 57% | 58% | 52% | 69%
Not sure 3% 2% 2% 2% 4% 2%
WOULD - WOULD NOT BE ABLE TO PAY BILLS 1 38 3 20 -49 8 35 45 19 10 32 28 -40 10 9
?E’;Eg\'fgg IEMNPCAYCT L‘;";i':m”eoéﬁli able to 44% | 63% | 49% | 35% 18% | 48% | 61% | 24% | 33% | 50% | 0% | 32% 24% | 48% | 41%
ABILITY TO PAY BILLS
lmv;otlyjill(ljsbe able to pay all |50, 25% 41% 54% 67% 40% 27% 69% 52% 40% 29% 60% 64% 37% 49%
Not sure 12% 13% 11% 11% 15% 12% 12% 7% 16% 10% 11% 9% 12% 15% 10%
Count 900 257 278 169 79 251 293 184 137 207 306 147 167 433 467
32.BIGGEST BARRIERS | Housing costs 44% 44% 48% 41% 40% 46% 46% 41% 2% 45% 47% 44% 39% 44% 43%
TO SAVING FOR Low wages 34% 39% 43% 25% 25% 39% 41% 20% 28% 37% 44% 22% 25% 34% 34%
EMERGENCY EXPENSE ,
Credit card debt 33% 27% 35% 2% 46% 21% 34% 43% 40% 33% 31% 39% 45% 31% 35%
Health care costs 23% 21% 23% 25% 27% 20% 24% 21% 30% 25% 21% 22% 30% 25% 21%
Car loans 21% 14% 24% 26% 39% 17% 21% 25% 31% 21% 18% 2% 28% 18% 25%
Student loans 12% 10% 9% 15% 17% 8% 12% 16% 15% 10% 10% 14% 18% 9% 15%
Childcare costs 12% 10% 11% 14% 12% 12% 9% 18% 11% 17% 6% 17% 13% 10% 13%
Payday loans 10% 9% 11% 12% 7% 10% 10% 15% 8% 14% % 15% 9% 9% 12%
Other 5% 8% 2% 5% 3% % 4% 10% 2% 3% % 4% 9% 7% 4%
Not sure 9% 10% 7% 9% 1% 11% 7% 7% 5% 7% 9% 3% 8% 11% 8%
Count 696 230 225 116 46 212 251 110 93 178 258 103 95 355 341
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41.PEOPLE
CONTRIBUTING TO

41.PEOPLE CONTRIBUTING TO
HOUSEHOLD INCOME / GIG

41.PEOPLE CONTRIBUTING TO

HOUSEHOLD INCOME WORKER HOUSEHOLD INCOME / GENDER
Oneor | Oneor | Twoor | Two or
fewer fewer more more One or Oneor | Two or | Two or
Three Gig Not gig Gig Not gig | fewer fewer more more
TOTAL One Two or more| worker | worker | worker | worker Men Women Men Women
E&Qghgg 8,5 f\\lé)%FF Pay itoff on my nextbill | 3600 | 5004 | 349 | 16% | 54% | 39% | 35% | 25% | 4% | 34% | 37% | 16%
CYCLE i i
Pay itoff over some time | o), 48% 63% 84% 39% 60% 59% 75% 1% 64% 59% 84%
Not sure 3% 1% 3% 7% 2% 5% 5% 2% 4%
WOULD - WOULD NOT BE ABLE TO PAY BILLS 1 8 -4 .19 4 14 .15 -3 -4 25 26 9
31.EMERGENCY I would not be able to
0, 0, 0, 0, 0, 0, 0, 0, 0, 0, 0, 0,
EXPENSE IMPACT pay some bills 44% 46% 43% 34% 45% 50% 38% 43% 42% 53% 32% 49%
ABILITY TO PAY BILLS
:n";o&'l‘ljsbe able to pay all |40, 38% 48% 53% 41% 36% 54% 47% 46% 28% 58% 40%
Not sure 12% 16% 9% 12% 15% 13% 8% 10% 11% 19% 9% 11%
Count 900 343 336 130 157 256 208 236 216 217 234 233
32.BIGGEST BARRIERS | Housing costs 44% 45% 45% 39% 40% 46% 46% 40% 43% 45% 44% 43%
Eﬁ ESF/;\(\;/I'ENN%i%F;(PENSE Low wages 34% 36% 34% 34% 26% 40% 33% 350 31% 36% 31% 37%
Credit card debt 33% 33% 36% 34% 31% 32% 37% 36% 30% 33% 33% 37%
Health care costs 23% 22% 20% 22% 24% 26% 24% 18% 18% 30% 21% 20%
Car loans 21% 20% 27% 20% 20% 18% 25% 24% 16% 20% 22% 28%
Student loans 12% 9% 11% 26% 9% 8% 13% 17% 8% 9% 12% 17%
Childcare costs 12% 11% 16% 7% 15% 7% 18% 8% 14% 6% 13% 13%
Payday loans 10% 8% 12% 12% 11% 8% 16% 7% 11% 6% 11% 12%
Other 5% 6% 4% 3% 6% 9% 1% 6% 10% 5% 7% 1%
Not sure 9% 9% 7% 9% 9% 11% 5% 9% 12% 10% 11% 5%
Count 696 282 244 98 129 208 164 158 170 185 163 178
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41.PEOPLE CONTRIBUTING TO

HOUSEHOLD INCOME / CHILDREN IN| URBAN| URBAN AREA /
HOUSEHOLD AREA GENDER COUNTRY BORN IN
Oneor | Oneor | Twoor | Two or All Other
fewer fewer more more Urban Urban foreign foreign-

TOTAL Yes No Yes No Urban Men Women USA born Mexico born

E&QE&EET 8,\5’ ﬁlé)%':': Pay itoff on my nextbill | s600 | 3804 | 4% | 22% | 34% | 38% | 45% | 28% | 39% | 34% | 28% | 40%
CYCLE i i

Pay itoff over some time | o), 62% 46% 78% 62% 59% 50% 71% 60% 62% 68% 56%

Not sure 3% 6% 4% 3% 5% 1% 1% 4% 5% 4%

WOULD - WOULD NOT BE ABLE TO PAY BILLS 1 23 -1 -1 -17 2 -16 13 1 -2 6 -9
31.EMERGENCY I would not be able to

EXPENSE IMPACT pay some bills 44% 54% 41% 46% 35% 43% 37% 49% 45% 42% 45% 39%

ABILITY TO PAY BILLS

'm";ot?ill‘ljsbe able to pay all | a0, 32% 42% 47% 520 45% 53% 36% 44% 44% 40% 48%

Not sure 12% 14% 16% 7% 13% 13% 10% 15% 11% 14% 15% 13%

Count 900 208 225 241 226 832 424 408 449 441 225 216

32 BIGGEST BARRIERS | Housing costs 44% 50% 38% 40% 47% 42% 42% 42% 48% 39% 41% 36%

E?A SQXLNNis(?E?(PENSE Low wages 34% 37% 31% 32% 37% 35% 32% 37% 37% 31% 29% 34%

Credit card debt 33% 31% 329 33% 38% 34% 31% 36% 36% 30% 30% 31%

Health care costs 23% 23% 26% 22% 19% 22% 20% 25% 21% 25% 29% 21%

Car loans 21% 20% 16% 29% 20% 21% 19% 23% 24% 18% 19% 16%

Student loans 12% 11% 7% 15% 14% 11% 11% 12% 13% 11% 8% 14%

Childcare costs 12% 18% 3% 19% 5% 11% 14% 9% 12% 11% 13% 8%

Payday loans 10% 9% 8% 16% 7% 11% 12% 10% 10% 11% 13% 8%

Other 5% 4% 10% 3% 5% 6% 9% 3% 6% 5% 2% 9%

Not sure 9% 9% 12% 6% 11% 9% 11% 7% 10% 9% 11% 6%

Count 696 175 180 189 153 639 312 327 353 336 184 152
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COUNTRY BORN IN / GENDER

COUNTRY BORN IN / GIG WORKER

us us Foreign | Foreign
us us Foreign | Foreign born born born born
born born born born Gig Not gig Gig Not gig
TOTAL Men Women Men Women | worker | worker | worker | worker
E&QE;EET 8,5 QESTFF Pay it off on my next bill 36% 45% 33% 44% 17% 52% 31% 36% 34%
CYCLE i i
Pay itoff over some time | g, 55% 64% 49% 83% 48% 67% 54% 66%
Not sure 3% 2% 7% 2% 10%
WOULD - WOULD NOT BE ABLE TO PAY BILLS 1 11 13 21 19 -8 6 -8 6
31.EMERGENCY | would not be able to
EXPENSE IMPACT bay some bills 44% 40% 50% 34% 51% 41% 47% 40% 47%
ABILITY TO PAY BILLS
L}v;o;ll?sbe able to pay all | 50, 51% 37% 55% 32% 50% 42% 48% 41%
Not sure 12% 8% 13% 11% 16% 9% 11% 12% 12%
Count 900 217 233 229 212 175 254 185 236
32.BIGGEST BARRIERS | Housing costs 44% 47% 49% 40% 38% 48% 47% 38% 39%
E\DA ESQXI'ENN%F(%F;(PENSE Low wages 34% 34% 39% 30% 33% 33% 39% 27% 36%
Credit card debt 33% 33% 38% 29% 32% 36% 38% 32% 30%
Health care costs 23% 17% 24% 23% 27% 23% 20% 25% 26%
Car loans 21% 22% 26% 15% 21% 25% 23% 20% 17%
Student loans 12% 11% 15% 10% 11% 12% 13% 11% 11%
Childcare costs 12% 14% 10% 13% 9% 17% 8% 16% 6%
Payday loans 10% 10% 10% 13% 9% 13% 8% 15% 6%
Other 5% 9% 3% 8% 3% 4% 7% 2% 8%
Not sure 9% 12% 8% 11% 6% 8% 10% 6% 10%
Count 696 162 191 168 168 142 194 148 171
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HOW LONG
COUNTRY BORN IN / GIG WORKER / GENDER COUNTRY BORN IN / AGE LIVED IN US
us us us us Foreign | Foreign | Foreign | Foreign
born born born born born born born born us Foreign
Gig Gig Not gig | Not gig Gig Gig Not gig | Not gig born us born Foreign
worker | worker | worker | worker | worker | worker | worker | worker Under | born 40| Under | born 40 10 or More
TOTAL Men Women Men Women Men Women Men Women 40 & over 40 & over fewer | than 10

;?('QEB,\LIEET 8,5 QE)?TFF Pay it off on my next bill 36% 60% 45% 40% 23% 43% 24% 48% 12% 44% 32% 33% 34% 38% 33%
CYCLE i i

Payitoffoversometime | .00 | 4000 | 50 | 60% 72% | 40% | 76% | 52% | 88% | s6% | 5% | 57% 66% | 56% | 64%

Not sure 3% 4% 17% 3% 9% 7% 3%
WOULD - WOULD NOT BE ABLE TO PAY BILLS 1 -15 0 -13 20 -17 2 27 36 10 -12 2 =il 7 -3
E;EE"ESEGSANP?CT L‘;";:':m”e"éﬁli able to 44% | 30% | 44% | 39% 53% | 36% | 44% | 33% 59% | 51% | 37% | 44% | 41% | 46% | 42%
ABILITY TO PAY BILLS

'm";’lol;'”dsbe abletopayall | ya00 | 5405 | 44% | 520 | 34% | 53% | 42% | 60% 23% | 41% | 49% | 46% | 42% | 39% | 45%

Not sure 12% 6% 12% 9% 13% 10% 14% 7% 18% 9% 15% 11% 17% 16% 13%

Count 900 97 77 109 146 102 83 114 122 272 177 200 241 108 342
32.BIGGEST BARRIERS | Housing costs 44% 50% 46% 41% 51% 36% 40% 41% 38% 48% 48% 34% 43% 32% 42%
TO SAVING FOR Low wages 34% 32% 35% 36% 42% 29% 26% 34% 38% 37% 36% 31% 31% 38% 29%
EMERGENCY EXPENSE ,

Credit card debt 33% 31% 2% 38% 37% 34% 31% 28% 32% 35% 37% 29% 32% 24% 33%

Health care costs 23% 21% 26% 15% 24% 29% 20% 18% 33% 19% 24% 22% 28% 25% 25%

Car loans 21% 26% 23% 16% 28% 14% 26% 15% 18% 25% 23% 17% 19% 15% 20%

Student loans 12% 13% 11% 8% 16% 8% 14% 12% 10% 17% 6% 17% 5% 12% 10%

Childcare costs 12% 17% 17% 12% 6% 20% 12% 6% 6% 14% 9% 15% 7% 23% 7%

Payday loans 10% 12% 14% 9% 8% 18% 11% 7% 6% 11% 7% 13% 9% 11% 11%

Other 5% 2% 6% 16% 2% 3% 2% 12% 4% 3% 11% 1% 9% 7%

Not sure 9% 10% 4% 13% 8% 9% 2% 11% 9% 11% 9% 9% 8% 6% 9%

Count 696 77 65 75 119 78 70 78 93 220 133 163 173 92 251
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HOW LONG CHILDREN BORN | LANGUAGE OF | LANGUAGE OF INTERVIEW
LIVED IN US IN US INTERVIEW / COUNTRY BORN IN
Betwee Espafio
n5and More English | English |
10 than 15 Espafio us Foreign | Foreign
TOTAL years years Yes No English | born born born
E&ﬁENLEET 8,\7 QEXOTFF Pay it off on my next bill 36% 43% 30% 35% 33% 43% 17% 40% 47% 15%
CYCLE i i
Payitoffoversometime | g0 | 5705 | 700 | 57% | 67% | 54% | 79% | 9% | 49% | 80w
Not sure 3% 7% 2% 4% 1% 4% 5%
WOULD - WOULD NOT BE ABLE TO PAY BILLS 1 7 3 -9 9 2 11 0 -8 9
31.EMERGENCY | would not be able to
0, 0, 0, 0, 0, 0, 0, 0, 0, 0,
EXPENSE IMPACT bay some bills 44% 46% 42% 37% 49% 43% 47% 45% 40% 47%
ABILITY TO PAY BILLS
m/ot‘j'lﬁsbe abletopayall | - a0 | 4004 45% | 46% 40% | 46% 36% | 45% 48% 37%
Not sure 12% 14% 13% 17% 11% 11% 17% 10% 12% 16%
Count 900 61 303 230 221 711 189 424 279 162
32.BIGGEST BARRIERS | Housing costs 44% 35% 43% 38% 40% 43% 45% 47% 37% 41%
E\DA ESQS-;HENNGC\F(OEF;PENSE Low wages 34% 30% 28% 31% 31% 31% 43% 36% 25% 42%
Credit card debt 33% 26% 34% 30% 31% 35% 26% 36% 35% 23%
Health care costs 23% 27% 27% 25% 24% 23% 21% 21% 26% 23%
Car loans 21% 19% 22% 16% 22% 23% 17% 24% 19% 17%
Student loans 12% 7% 9% 11% 10% 12% 12% 13% 10% 12%
Childcare costs 12% 29% 7% 7% 15% 12% 11% 12% 11% 11%
Payday loans 10% 13% 12% 9% 13% 12% 5% 10% 14% 6%
Other 5% 7% 6% 4% 6% 4% 6% 6% 4%
Not sure 9% 5% 10% 13% 5% 10% 8% 10% 9% 8%
Count 696 54 221 168 175 545 151 331 208 128
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GENDER AGE AGE GENDER /AGE
Under 40 & Under Men Women Men Women
TOTAL Men Women 40 over 30 30-39| 40-49| 50-64 <40 <40 40+ 40+

33.HAVE CHECKING OR | Yes 78% 82% 75% 78% 79% 7% 80% 73% 81% 81% 76% 82% 74%
SAVINGS ACCOUNT No 19% 15% 22% 18% 19% 19% 17% 26% 16% 14% 22% 16% 23%

Not sure 3% 4% 3% 4% 2% 5% 3% 2% 3% 5% 3% 2% 2%
34.NOT HAVING BANK | Yes 20% 14% 24% 24% 15% 31% 15% 16% 15% 16% 29% 12% 18%
ﬁgﬁ?TL\’(NTTOHURT No 56% 61% 52% 48% 65% 48% 48% 70% 57% 56% 44% 66% 64%
PARTICIPATE IN GIG Not sure 24% 25% 23% 28% 20% 21% 38% 14% 27% 28% 27% 23% 18%
ECONOMY Count 167 66 101 86 81 50 35 46 31 30 56 37 44
35.HOW ACCESS BANK | Using a mobile phone, o o o o o o o o o o o o o
ACCOUNT including a bank app 49% 47% 51% 55% 43% 54% 56% 49% 39% 52% 57% 43% 43%

IL(JIZ';‘I? an ATM or bank 49% 50% 47% 52% 45% 51% 53% 47% 44% 55% 50% 46% 45%

Using a computer or

tablet, including a bank 36% 39% 33% 33% 39% 27% 41% 32% 42% 35% 31% 42% 36%

app

Visiting a bank teller 35% 33% 37% 31% 40% 27% 37% 43% 38% 28% 34% 38% 41%

Calling the bank 19% 17% 21% 22% 16% 22% 21% 16% 18% 20% 24% 14% 19%

Other 2% 1% 3% 2% 2% 2% 1% 2% 2% 1% 2% 2% 3%

I did not access a bank

account in the past 12 10% 7% 12% 8% 12% 8% 8% 12% 14% 5% 10% 10% 15%

months

Not sure 5% 5% 5% 6% 4% 6% 5% 5% 3% 6% 6% 4% 4%

Count 900 450 450 477 423 270 207 180 198 217 260 233 190
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REGION REGION
East West
Northea| Midwes Middle North South South Mounta
TOTAL st t South West Atlantic| Central | Atlantic| Central in Pacific
33.HAVE CHECKING OR | Yes 78% 75% 86% 79% 77% 75% 88% 85% 73% 77% 78%
SAVINGS ACCOUNT No 19% 22% 13% 19% 18% 22% 10% 12% 25% 15% 20%
Not sure 3% 3% 1% 3% 4% 3% 1% 3% 2% 8% 3%
34.NOT HAVING BANK | Yes 20% 34% 16% 17% 18% 33% 15% 17% 26% 15%
QSE?T%NTTOHURT No 56% 45% 54% 60% 57% 44% 60% 52% 65% 51% 59%
PARTICIPATE IN GIG Not sure 24% 21% 30% 23% 25% 23% 40% 33% 18% 23% 26%
ECONOMY Count 167 26 11 65 65 20 7 18 46 15 50
iSC"ég\S/NATCCESS BANK iLrJ]SC'I'L%i"’r‘]g“Z%';E g‘;’;e' 49% 45% 58% 52% 45% 42% 57% 56% 50% 43% 46%
ijiz'gf an ATMor bank 49% 46% 54% 51% 47% 44% 49% 53% 49% 37% 51%
Using a computer or
tablet, including a bank 36% 25% 47% 40% 34% 26% 46% 51% 31% 26% 36%
app
Visiting a bank teller 35% 329 46% 37% 329 34% 47% 40% 34% 3506 31%
Calling the bank 19% 23% 22% 18% 19% 30% 21% 22% 15% 18% 19%
Other 2% 4% 3% 1% 2% 4% 3% 0% 2% 2% 2%
1 did not access a bank
account in the past 12 10% 9% 6% 9% 11% 8% 8% 8% 11% 13% 11%
months
Not sure 5% 5% 3% 5% 5% 6% 3% 3% 6% 7% 5%
Count 900 118 82 345 355 91 64 155 182 100 255
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REGION / GENDER EDUCATION
College
graduat
Northea Non- eor 4-year Post-
Northea st Midwes | South South West West H.S. Post H.| college post- | College | graduat
TOTAL | stMen | Women| tMen Men Women Men Women| /Less S. grad grad grad e

33.HAVE CHECKING OR | Yes 78% 7% 73% 83% 84% 74% 81% 74% 72% 86% 76% 90% 90% 87%
SAVINGS ACCOUNT No 19% 20% 24% 15% 13% 24% 14% 23% 24% 12% 20% 9% 8% 11%

Not sure 3% 3% 4% 2% 3% 2% 5% 3% 4% 2% 3% 2% 2% 1%
34.NOT HAVING BANK | Yes 20% 22% 44% 18% 13% 20% 9% 23% 12% 33% 17% 56% 75% 19%
ﬁgﬁ%%NTTOHURT No 56% 56% 36% 68% 64% 57% 59% 56% 62% 51% 60% 25% 16% 41%
ECONOMY Count 167 12 14 6 23 42 25 40 120 30 150 14 9 5
i%gg\gNATCCESS BANK ﬁ'&%%g‘g%ﬁl’: Z‘r’)ze‘ 49% 44% 45% 45% 51% 54% 45% 45% 44% 57% 48% 55% 56% 55%

Eif)';? an ATM or bank 49% 51% 41% 53% 54% 48% 46% 48% 45% 54% 48% 55% 57% 50%

Using a computer or

tablet, including a bank 36% 21% 28% 53% 41% 39% 39% 28% 29% 44% 34% 49% 50% 46%

app

Visiting a bank teller 350 36% 28% 44% 33% 40% 30% 34% 31% 38% 33% 44% 44% 45%

Calling the bank 19% 23% 23% 20% 16% 20% 15% 22% 16% 22% 18% 24% 24% 24%

Other 2% 3% 5% 5% 2% 1% 3% 3% 1% 2% 0% 1%

I did not access a bank

account in the past 12 10% 7% 11% 4% 7% 12% 9% 14% 14% 4% 11% 4% 4% 4%

months

Not sure 5% 5% 5% 5% 4% 6% 5% 5% 7% 3% 5% 2% 1% 3%

Count 900 59 59 41 173 173 177 177 492 242 734 161 119 42
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EMPLOYMENT
EDUCATION /GENDER STATUS EMPLOYMENT STATUS
Homem
aker or
Non- Non- Not Employ| Employ stay at
college | college | College | College | Employ| employ| ed full | ed part [ Unempl| home
TOTAL men women men women ed ed time time oyed parent | Retired
33.HAVE CHECKING OR | Yes 78% 79% 74% 92% 86% 83% 70% 83% 82% 61% 66% 87%
SAVINGS ACCOUNT No 19% 17% 24% 6% 13% 15% 25% 14% 17% 34% 27% 12%
Not sure 3% 4% 3% 2% 2% 2% 5% 3% 1% 5% 7% 1%
34.NOT HAVING BANK | Yes 20% 9% 21% 53% 59% 25% 14% 25% 27% 10% 13% 16%
QSE?T%NTTOHURT No 56% 63% 57% 47% 10% 57% 55% 58% 50% 72% 37% 39%
PARTICIPATE IN GIG Not sure 24% 28% 21% 31% 19% 30% 17% 23% 18% 51% 46%
ECONOMY Count 167 60 90 6 9 89 78 61 25 39 21 10
S O ACCESS BANK | sing 2 g‘g%’;sg‘;g& 49% | 45% | 50% | 54% | 57% | 54% | 40% | 55% | 49% | 32% | 43% | 41%
IL(JiZIQI? an ATM or bank 49% 49% 47% 57% 52% 53% 40% 54% 51% 35% 47% 40%
Using a computer or
tablet, including a bank 36% 36% 31% 51% 46% 38% 33% 38% 36% 20% 32% 58%
app
Visiting a bank teller 35% 329 35% 40% 49% 38% 30% 38% 37% 329 30% 33%
Calling the bank 19% 16% 21% 21% 27% 20% 18% 20% 21% 12% 24% 20%
Other 2% 1% 3% 1% 1% 3% 1% 2% 5% 2% 4%
I did not access a bank
account in the past 12 10% 9% 13% 3% 6% 7% 14% 6% 11% 20% 15% 8%
months
Not sure 5% 5% 5% 1% 2% 4% 7% 4% 1% 12% 6% 1%
Count 900 355 380 94 67 595 305 440 145 113 79 85
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7.EVER
PERFORMED
WORK AS "GIG
EMPLOYMENT STATUS / GENDER WORKER" GIG WORKER / EMPLOYMENT STATUS GIG WORKER / GENDER
Gig Not gig
Not Gig worker | Not gig | worker
Employ Not employ worker Not worker Not Gig Gig Not gig | Not gig
Employ ed employ ed Employ| employ| Employ| employ| worker | worker | worker | worker
TOTAL | ed Men| Women| ed Men| Women Yes No ed ed ed ed Men Women Men Women
33.HAVE CHECKING OR | Yes 78% 84% 81% 75% 66% 84% 75% 85% 83% 82% 65% 85% 83% 80% 71%
SAVINGS ACCOUNT No 19% 13% 18% 20% 30% 11% 23% 12% 9% 17% 32% 9% 14% 19% 27%
Not sure 3% 3% 2% 5% 4% 4% 2% 3% 8% 1% 3% 6% 3% 2% 2%
34.NOT HAVING BANK Yes 20% 16% 32% 10% 17% 26% 19% 26% 25% 26% 13% 17% 33% 13% 22%
ﬁgﬁ?TL\J{NTTOHURT No 56% | 65% | 50% | 56% | 55% | 72% | 52% | 72% | 75% | so% | s1% | 83% | e4% | 54% | 50%
PARTICIPATE IN GIG Not sure 24% 19% 18% 34% 28% 2% 30% 2% 22% 36% 4% 33% 28%
ECONOMY Count 167 40 49 26 51 41 114 34 7 48 66 18 22 41 73
35.HOW ACCESS BANK | Using a mobile phone,
ACCOUNT including a bank app 49% 51% 57% 39% 41% 51% 49% 50% 57% 58% 36% 55% 47% 42% 54%
E;'QE an ATM or bank 29% | 54% | 53% | 41% | 39% | 52% | 47% | 52% | 52% | 55% | 36% | 55% | 48% | 47% | 48%
Using a computer or
tablet, including a bank 36% 38% 37% 41% 27% 38% 36% 38% 38% 39% 31% 41% 34% 39% 33%
app
Visiting a bank teller 35% 37% 38% 25% 35% 35% 36% 37% 28% 40% 31% 30% 41% 38% 35%
Calling the bank 19% 18% 22% 14% 21% 27% 13% 26% 34% 14% 12% 23% 33% 11% 15%
Other 2% 1% 2% 3% 4% 1% 3% 1% 1% 1% 4% 1% 2% 2% 3%
I did not access a bank
account in the past 12 10% 6% 9% 10% 18% 7% 12% 7% 7% 7% 18% 5% 9% 9% 14%
months
Not sure 5% 4% 3% 7% 8% 3% 5% 4% 2% 3% 7% 4% 2% 4% 5%
Count 900 319 276 131 174 366 492 286 80 286 206 202 163 223 269
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GIG WORKER / REGION GIG WORKER / AGE
Not gig | Not gig Gig Gig Not gig | Not gig
Gig Gig worker | worker | Not gig [ Not gig | worker | worker | worker | worker
worker | worker | Northea| Midwes| worker | worker Under 40 & Under 40 &
TOTAL South West st t South West 40 over 40 over
33.HAVE CHECKING OR | Yes 78% 85% 83% 73% 85% 74% 75% 86% 82% 72% 7%
SAVINGS ACCOUNT No 19% 9% 12% 24% 15% 26% 22% 9% 15% 25% 22%
Not sure 3% 5% 5% 2% 1% 3% 5% 3% 2% 1%
34.NOT HAVING BANK Yes 20% 10% 26% 28% 8% 19% 16% 36% 14% 22% 16%
QSE?T%NTTOHURT No 56% 90% 69% 45% 42% 49% 58% 60% 86% 46% 57%
PARTICIPATE IN GIG Not sure 24% 5% 26% 50% 32% 26% 4% 32% 27%
ECONOMY Count 167 14 18 18 7 48 42 22 19 54 60
35.HOW ACCESS BANK | Using a mobile phone,
ACCOUNT including a bank app 49% 53% 47% 44% 54% 52% 46% 52% 50% 60% 40%
t’i‘z'snl? an ATM or bank 49% | 53% | 51% | 47% | 50% | 49% | 45% | 53% | 50% | 52% | 44%
Using a computer or
tablet, including a bank 36% 42% 35% 28% 47% 39% 33% 34% 44% 33% 38%
app
Visiting a bank teller 35% 36% 31% 34% 46% 37% 33% 31% 43% 33% 38%
Calling the bank 19% 29% 25% 18% 20% 9% 14% 29% 25% 15% 12%
Other 2% 1% 2% 2% 2% 3% 1% 1% 2% 3%
I did not access a bank
account in the past 12 10% 4% 9% 10% 6% 14% 12% 5% 11% 10% 13%
months
Not sure 5% 4% 4% 5% 3% 4% 6% 4% 2% 7% 3%
Count 900 145 150 74 44 184 190 237 128 214 278
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9.DONE WORK
9.DONE WORK | AS GIG WORKER | 11.HOURS PER
AS GIG WORKER | INPASTMONTH/| WEEK AS GIG
GIG WORKER / GENDER /AGE IN PAST MONTH GENDER WORKER
Gig Gig Gig Gig Not gig | Not gig | Not gig | Not gig
worker | worker | worker | worker | worker | worker | worker | worker
Men Women Men Women Men Women Men Women Yes Yes Under 20 or
TOTAL <40 <40 40+ 40+ <40 <40 40+ 40+ Yes No Men Women 20 more
33.HAVE CHECKING OR | Yes 78% 86% 85% 85% 79% 7% 70% 81% 73% 87% 76% 90% 83% 87% 87%
SAVINGS ACCOUNT No 19% 8% 10% 10% 21% 19% 29% 19% 25% 12% 10% 9% 15% 11% 13%
Not sure 3% 6% 5% 5% 4% 1% 0% 2% 1% 15% 1% 2% 2%
34.NOT HAVING BANK | Yes 20% 19% 52% 14% 14% 14% 25% 12% 19% 31% 7% 23% 37% 35% 26%
ﬁgﬁ?T%NTTOHURT No 56% 81% 40% 86% 86% 48% 45% 57% 56% 67% 93% 7% 59% 65% 69%
PARTICIPATE IN GIG Not sure 24% 8% 38% 30% 31% 25% 3% 5% 5%
ECONOMY Count 167 11 11 8 11 15 40 27 33 32 9 14 18 16 16
i%gg\s’NATCCESS BANK iLrJ1$cIITJgd iig‘g%';ﬁg%’;e’ 49% 56% 48% 54% 45% | 49% 66% 38% 42% 550 | 42% 56% 520 50% 60%
Eiz';? an ATM or bank 49% 59% 46% 48% 53% 49% 54% 46% 42% 56% 39% 59% 52% 55% 57%
Using a computer or
tablet, including a bank 36% 37% 31% 46% 41% 35% 33% 41% 34% 41% 26% 44% 38% 40% 42%
app
Visiting a bank teller 35% 27% 34% 34% 55% 32% 34% 41% 35% 37% 27% 34% 42% 35% 40%
Calling the bank 19% 27% 31% 17% 37% 10% 18% 11% 12% 31% 18% 26% 36% 27% 35%
Other 2% 3% 1% 2% 1% 2% 5% 1% 2% 2% 2%
I did not access a bank
account in the past 12 10% 2% 8% 10% 12% 7% 13% 10% 15% 6% 11% 3% 9% 8% 3%
months
Not sure 5% 6% 1% 2% 3% 6% 7% 3% 3% 1% 12% 1% 0% 1%
Count 900 128 109 74 54 78 136 145 133 276 89 155 122 152 124
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11.HOURS PER

WEEK AS GIG 11.HOURS PER WEEK AS GIG 16.HOW FIND
WORKER WORKER / GENDER GIGS 16.HOW FIND GIGS
Messag
e
Online | boards Throug
Under 20 or 20 or platfor and Chat ha
Under 20 more more Not ms and | classifi| platfor [ Word of | service
TOTAL | 20-34| Under 5| 20 Men| Women Men Women| Online | online apps ed ads ms mouth | agency
33.HAVE CHECKING OR | Yes 78% 89% 80% 92% 83% 89% 84% 87% 83% 89% 90% 87% 88% 73%
SAVINGS ACCOUNT No 19% 11% 14% 7% 14% 11% 16% 11% 12% 9% 10% 12% 10% 15%
Not sure 3% 6% 1% 3% 2% 5% 2% 1% 2% 12%
34.NOT HAVING BANK | Yes 20% 350 36% 35% 13% 39% 20% 27% 20% 30% 34% 13% 46%
ﬁgﬁ%%NTTOHURT No 56% 89% 65% 64% 65% 87% 51% 7% 73% 74% 70% 66% 87% 54%
PARTICIPATE IN GIG Not sure 24% 11% 11% 3% 6%
ECONOMY Count 167 8 8 6 10 8 8 28 22 14 11 10 14 9
i%gg\gNATCCESS BANK iL:]SC'I'L% iig‘g%';il’:g%';e‘ 49% 74% 36% 54% 46% 59% 62% 56% 49% 60% 61% 60% 52% 47%
Eif)';f’ an ATM or bank 49% 63% 46% 59% 50% 60% 54% 55% 56% 55% 62% 57% 56% 56%
Using a computer or
tablet, including a bank 36% 48% 35% 48% 32% 40% 47% 42% 36% 44% 48% 47% 39% 36%
app
Visiting a bank teller 350 44% 35% 34% 36% 33% 51% 37% 34% 37% 40% 43% 36% 34%
Calling the bank 19% 33% 18% 28% 25% 24% 5206 29% 30% 31% 30% 30% 28% 36%
Other 2% 2% 5% 1% 2% 1% 1% 3% 1% 4%
I did not access a bank
account in the past 12 10% 12% 2% 14% 4% 1% 5% 9% 4% 6% 3% 9% 6%
months
Not sure 5% 1% 1% 2% 2% 3% 2% 1% 1% 8%
Count 900 69 55 79 73 76 48 249 188 155 115 83 139 60
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19.INCOME
FROM GIG WORK |  19.INCOME FROM GIG 19.INCOME FROM GIG WORK IN
16.HOW FIND GIGS /GENDER IN PAST YEAR WORK IN PAST YEAR PAST YEAR / GENDER
More More
Not Not More Less 50% or | 50% or than than
Online | Online online online | 50% or than than less less 50% 50%
TOTAL Men Women Men Women less 50% 25% 25-50% 51-75% Men Women Men Women
33.HAVE CHECKING OR | Yes 78% 90% 84% 81% 86% 86% 87% 84% 89% 87% 86% 85% 88% 85%
SAVINGS ACCOUNT No 19% 8% 15% 12% 11% 10% 12% 11% 8% 10% 8% 13% 11% 13%
Not sure 3% 2% 1% 7% 4% 4% 1% 5% 3% 2% 6% 2% 1% 1%
34.NOT HAVING BANK | Yes 20% 10% 27% 22% 36% 320 23% 37% 20% 22% 24% 37% 11% 37%
ﬁgﬁ%%NTTOHURT No 56% 90% 68% 78% 64% 65% 77% 63% 68% 78% 76% 56% 89% 63%
PARTICIPATE IN GIG Not sure 24% 5% 4% 12% 7%
ECONOMY Count 167 11 17 14 8 21 16 15 7 7 9 12 8 7
35.HOW ACCESS BANK | Using a mobile phone, o o o o o o o o o o o o o o
ACCOUNT including a bank app 49% 63% 47% 48% 49% 54% 50% 59% 46% 50% 54% 539% 58% 38%
t’iz';? an ATM or bank 49% 62% 48% 57% 53% 57% 50% 60% 51% 42% 57% 56% 56% 41%
Using a computer or
tablet, including a bank 36% 49% 34% 38% 33% 43% 33% 45% 39% 35% 46% 39% 36% 29%
app
Visiting a bank teller 35% 33% 43% 27% 44% 38% 31% 40% 36% 29% 33% 45% 29% 34%
Calling the bank 19% 26% 34% 21% 42% 29% 27% 29% 30% 27% 23% 36% 24% 31%
Other 2% 3% 1% 3% 1% 1% 1% 1% 1% 1% 3%
I did not access a bank
account in the past 12 10% 1% 9% 9% 9% 7% 3% 7% 7% 3% 4% 11% 4% 2%
months
Not sure 5% 1% 2% 5% 3% 2% 5% 2% 5% 4%
Count 900 135 113 113 75 215 130 132 84 70 119 96 75 55
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CHILDREN IN
29.HOW PAY FOR A NEW $400 EMERGENCY EXPENSE  HOUSEHOLD PARENTAL STATUS
No Women
Could | emerge Men Women | Men no no
pay ncy Credit | Borrow | Work Could childre | childre| childre| childre
TOTAL now fund card or sell more | not pay Yes No ninHH| ninHH| nin HH| nin HH
33.HAVE CHECKING OR | Yes 78% 94% 74% 87% 72% 7% 60% 74% 82% 77% 73% 85% 78%
SAVINGS ACCOUNT No 19% 5% 23% 9% 25% 19% 35% 23% 15% 19% 25% 12% 19%
Not sure 3% 2% 4% 4% 2% 4% 5% 3% 3% 4% 2% 3% 3%
34.NOT HAVING BANK | Yes 20% 7% 21% 51% 19% 33% 9% 24% 13% 19% 27% 7% 18%
QEE?T%NTTOHURT No 56% 80% 55% 17% 58% 54% 62% 49% 66% 57% 45% 67% 66%
PARTICIPATE IN GIG Not sure 24% 13% 25% 31% 23% 13% 29% 26% 21% 24% 27% 26% 16%
ECONOMY Count 167 10 157 14 62 28 52 101 65 35 66 31 34
35.HOW ACCESS BANK | Using a mobile phone, o o o o o o o o o o o o o
AGCOUNT including a bank app 49% 51% 49% 48% 51% 55% 41% 51% 47% 54% 49% 42% 53%
EZ'QE an ATM or bank 49% 48% 49% 54% 48% 53% 41% 50% 48% 55% 47% 47% 48%
Using a computer or
tablet, including a bank 36% 37% 36% 48% 35% 37% 25% 32% 40% 36% 29% 41% 40%
app
Visiting a bank teller 35% 42% 33% 44% 31% 33% 25% 32% 38% 30% 34% 35% 42%
Calling the bank 19% 18% 20% 21% 19% 24% 15% 20% 18% 18% 22% 16% 20%
Other 2% 2% 2% 2% 1% 3% 2% 1% 3% 2% 2% 4%
1 did not access a bank
account in the past 12 10% 3% 12% 4% 12% 10% 22% 11% 8% 10% 12% 6% 12%
months
Not sure 5% 2% 6% 3% 4% 4% 12% 6% 4% 4% 7% 5% 2%
Count 900 204 696 150 245 145 148 449 451 183 267 267 183
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CHILDREN IN HOUSEHOLD / GIG HOUSEHOLD
WORKER PARENTAL STATUS / GIG WORKER INCOME
Women | Women
Men Men Women | Women | Men no [ Men no no no
childre | childre| childre| childre| childre| childre| childre| childre| Below 50
Yes Not NoNot [ ninHH [ ninHH [ ninHH | ninHH | ninHH [ nin HH [ nin HH [ nin HH 50 Thousa
Yes Gig gig No Gig gig Gig Not gig Gig Not gig Gig Not gig Gig Not gig | Thousa| ndor
TOTAL | worker [ worker | worker | worker | worker | worker | worker | worker | worker | worker| worker | worker nd more
33.HAVE CHECKING OR | Yes 78% 84% 67% 86% 81% 80% 72% 87% 65% 91% 83% 76% 79% 72% 92%
SAVINGS ACCOUNT No 19% 11% 32% 11% 16% 13% 28% 10% 34% 6% 15% 21% 19% 26% 5%
Not sure 3% 5% 1% 3% 3% 7% 3% 1% 4% 3% 3% 3% 2% 2%
34.NOT HAVING BANK Yes 20% 28% 24% 22% 10% 17% 21% 40% 26% 16% 6% 25% 14% 19% 39%
ﬁgﬁ?T%NTTOHURT No 56% 69% 45% 78% 62% 83% 44% 52% 45% 84% 62% 75% 62% 55% 55%
PARTICIPATE IN GIG Not sure 24% 4% 31% 28% 35% 8% 29% 32% 23% 26% %
ECONOMY Count 167 24 69 17 45 13 19 11 50 6 23 11 23 139 17
i%gg\s’NATCCESS BANK ﬁ'ﬁ%ﬁ?g%’;ﬁ g%';e’ 49% | 52% | 53% | 51% | 46% | 59% | 50% | 45% | 54% | 52% | 39% | 49% | 54% | 45% | 60%
Eiz';? an ATM or bank 49% | 52% | 50% | 529% | 46% | 56% | 55% | 49% | 48% | 54% | 43% | 47% | 48% | 43% | 63%
Using a computer or
tablet, including a bank 36% 36% 29% 40% 41% 39% 33% 33% 27% 42% 41% 35% 41% 32% 46%
app
Visiting a bank teller 35% 35% 30% 35% 41% 28% 34% 41% 28% 31% 39% 41% 42% 32% 43%
Calling the bank 19% 28% 13% 26% 13% 22% 12% 35% 13% 25% 11% 29% 17% 19% 21%
Other 2% 1% 1% 1% 4% 2% 2% 1% 3% 1% 4% 3% 0%
I did not access a bank
account in the past 12 10% 6% 16% 9% 8% 5% 15% 6% 17% 5% 6% 16% 10% 13% 2%
months
Not sure 5% 3% 6% 3% 4% 5% 3% 2% % 4% 5% 2% 2% 5% 1%
Count 900 212 214 154 277 102 68 109 146 100 155 54 123 544 321
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41.PEOPLE
CONTRIBUTING
TO HOUSEHOLD

HOUSEHOLD INCOME HOUSEHOLD INCOME / GENDER | HOUSEHOLD INCOME / GIG WORKER INCOME
Below 50 50
Betwee| Betwee| Betwee Below 50 50 Below 50 Thousa| Thousa
Below n25 n 50 n75 Below 50 Thousa| Thousa 50 Thousa| ndor nd or
25 and 50 | and 75 | and 100 50 Thousa| nd or nd or Thousa| nd Not more more
thousa| thousa| thousa| thousa| Thousa nd more more nd Gig gig Gig Not gig | Oneor | Two or
TOTAL nd nd nd nd nd Men [ Women Men Women| worker | worker | worker | worker fewer more
33.HAVE CHECKING OR | Yes 78% 65% 80% 90% 93% 74% 71% 95% 89% 83% 66% 89% 95% 72% 84%
SAVINGS ACCOUNT No 19% 33% 18% 6% % 23% 28% 2% 9% 14% 33% 7% 4% 24% 13%
Not sure 3% 2% 2% 4% 3% 1% 3% 1% 3% 1% 3% 1% 3% 3%
34.NOT HAVING BANK | Yes 20% 14% 29% 51% 23% 14% 22% 14% 48% 31% 16% 13% 82% 17% 25%
QEE?T%NJOHURT No 56% 64% 41% 38% 7% 61% 51% 61% 52% 66% 54% 87% 61% 47%
PARTICIPATE IN GIG Not sure 24% 22% 30% 11% 25% 26% 25% 3% 30% 18% 22% 28%
ECONOMY Count 167 86 50 11 6 58 82 5 13 29 100 11 6 105 62
i%ggn’NATCCESS BANK ﬁ&%ﬁg’g%’;ﬁ ';"’)';e’ 49% 38% 51% 57% 59% 42% 48% 57% 64% 47% 45% 60% 61% 44% 53%
t’iso';? an ATM or bank 49% 39% 47% 64% 62% 45% 41% 61% 66% 46% 41% 63% 63% 47% 51%
Using a computer or
tablet, including a bank 36% 29% 34% 44% 45% 34% 30% 47% 45% 38% 28% 40% 520 35% 38%
app
Visiting a bank teller 35% 31% 33% 44% 40% 29% 34% 40% 46% 32% 32% 41% 45% 35% 35%
Calling the bank 19% 15% 23% 16% 25% 16% 21% 19% 25% 30% 12% 26% 16% 19% 19%
Other 2% 2% 3% 1% 2% 4% 0% 2% 4% 0% 2% 2%
| did not access a bank
account in the past 12 10% 17% 10% 3% 3% 11% 15% 2% 2% 8% 17% 4% 1% 12% 7%
months
Not sure 5% 6% 3% 2% 5% 5% 1% 2% 3% 5% 1% 1% 5% 4%
Count 900 257 278 169 79 251 293 184 137 207 306 147 167 433 467
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41.PEOPLE
CONTRIBUTING TO

41.PEOPLE CONTRIBUTING TO
HOUSEHOLD INCOME / GIG

41.PEOPLE CONTRIBUTING TO

HOUSEHOLD INCOME WORKER HOUSEHOLD INCOME / GENDER
Oneor | Oneor | Twoor | Two or
fewer fewer more more One or Oneor | Two or | Two or
Three Gig Not gig Gig Not gig fewer fewer more more
TOTAL One Two or more| worker | worker | worker | worker Men Women Men Women
33.HAVE CHECKING OR | Yes 78% 75% 86% 7% 77% 70% 90% 80% 78% 67% 85% 83%
SAVINGS ACCOUNT No 19% 22% 11% 20% 18% 28% 6% 18% 19% 29% 11% 16%
Not sure 3% 3% 3% 3% 5% 2% 4% 2% 3% 4% 5% 1%
34.NOT HAVING BANK | Yes 20% 22% 27% 23% 16% 18% 47% 21% 11% 21% 18% 30%
QSE?T%NTTOHURT No 56% 56% 38% 59% 81% 52% 53% 50% 65% 59% 55% 42%
PARTICIPATE IN GIG Not sure 24% 22% 35% 18% 3% 30% 29% 24% 21% 28% 28%
ECONOMY Count 167 74 35 26 28 72 13 42 42 64 25 37
S O ACCESS BANK | sing 2 g‘g%’;sg‘;g& 49% | 49% | 56% | 47% | 48% | 43% | 54% | 55% | 45% | 44% | 50% | 57%
IL(JiZIQI? an ATM or bank 49% | 52% | 49% | 55% | 52% | 45% | 51% | 50% | 50% | 44% | 51% | 51%
Using a computer or
tablet, including a bank 36% 34% 39% 33% 37% 34% 38% 38% 38% 31% 40% 35%
app
Visiting a bank teller 35% 36% 36% 32% 33% 38% 37% 34% 32% 38% 34% 36%
Calling the bank 19% 22% 18% 21% 31% 12% 25% 14% 16% 23% 18% 20%
Other 2% 2% 2% 2% 2% 3% 1% 3% 1% 4% 1% 2%
I did not access a bank
account in the past 12 10% 12% 6% 10% 9% 15% 6% 8% 8% 17% 7% 8%
months
Not sure 5% 4% 5% 4% 3% 5% 3% 5% 5% 6% 5% 4%
Count 900 343 336 130 157 256 208 236 216 217 234 233

RESEARCH ANALYSIS BY LAKE RESEARCH PARTNERS
Washington , DC (202) 776-9066 | Berkeley, CA (510) 286-2097

Page 200




UNIDOS US - GIG ECONOMY -- NATIONWIDE -- DECEMBER 2019

41.PEOPLE CONTRIBUTING TO

HOUSEHOLD INCOME / CHILDREN IN| URBAN | URBAN AREA /
HOUSEHOLD AREA GENDER COUNTRY BORN IN
Oneor | Oneor | Twoor | Two or All Other
fewer fewer more more Urban Urban foreign foreign-
TOTAL Yes No Yes No Urban Men Women USA born Mexico born
33.HAVE CHECKING OR | Yes 78% 68% 77% 80% 88% 79% 82% 76% 80% 77% 71% 83%
SAVINGS ACCOUNT No 19% 30% 19% 16% 10% 18% 14% 22% 17% 20% 27% 13%
Not sure 3% 3% 4% 3% 3% 3% 3% 3% 3% 3% 3% 3%
34.NOT HAVING BANK | Yes 20% 20% 12% 31% 14% 20% 11% 26% 19% 21% 17% 29%
QEE?T%NTTOHURT No 56% 55% 71% 41% 58% 57% 67% 50% 56% 56% 55% 56%
ECONOMY Count 167 62 43 40 22 150 61 89 76 89 61 29
isc"ég\(JvNATCCESS BANK iLrJ]SC'lTJ% i"; g]gg';l’z';zge’ 49% 48% 41% 54% 53% 50% 48% 529 54% 44% 46% 42%
t’ii'snlf an ATM or bank 49% 50% 44% 50% 51% 50% 51% | 49% 53% 4a% | 44% | 44%
Using a computer or
tablet, including a bank 36% 28% 40% 35% 40% 36% 39% 33% 37% 35% 29% 40%
app
Visiting a bank teller 35% 32% 38% 32% 38% 36% 34% 38% 34% 36% 32% 40%
Calling the bank 19% 21% 17% 20% 18% 19% 17% 21% 19% 19% 20% 18%
Other 2% 1% 4% 2% 2% 2% 1% 2% 2% 2% 2% 2%
I did not access a bank
account in the past 12 10% 15% 10% 8% 6% 9% 7% 11% 10% 10% 12% 8%
months
Not sure 5% 6% 5% 5% 3% 5% 4% 5% 3% 7% 8% 5%
Count 900 208 225 241 226 832 424 408 449 441 225 216
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COUNTRY BORN IN / GENDER COUNTRY BORN IN / GIG WORKER
us us Foreign | Foreign
us us Foreign | Foreign born born born born
born born born born Gig Not gig Gig Not gig
TOTAL Men Women Men Women | worker | worker [ worker | worker
33.HAVE CHECKING OR | Yes 78% 80% 79% 83% 70% 84% 7% 85% 72%
SAVINGS ACCOUNT No 19% 16% 18% 14% 28% 11% 21% 12% 26%
Not sure 3% 4% 3% 4% 2% 6% 1% 3% 2%
34.NOT HAVING BANK Yes 20% 10% 26% 18% 23% 24% 17% 28% 20%
QSE?T%NTTOHURT No 56% 64% 49% 58% 54% 76% 48% 68% 55%
ECONOMY Count 167 35 41 31 58 19 54 21 61
35.HOW ACCESS BANK | Using a mobile phone, o o o o o o o o o
ACCOUNT including a bank app 49% 51% 56% 43% 45% 58% 52% 45% 45%
t’;’;‘f an ATM or bank 49% 54% 520 | 47% 42% 53% 53% 51% 41%
Using a computer or
tablet, including a bank 36% 37% 37% 40% 28% 39% 37% 36% 34%
app
Visiting a bank teller 35% 34% 35% 33% 39% 32% 36% 38% 36%
Calling the bank 19% 16% 22% 17% 21% 28% 14% 27% 13%
Other 2% 1% 3% 1% 3% 1% 2% 1% 3%
| did not access a bank
account in the past 12 10% 8% 10% 6% 14% 7% 11% 7% 12%
months
Not sure 5% 4% 2% 5% 8% 3% 2% 3% 7%
Count 900 217 233 229 212 175 254 185 236
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HOW LONG
COUNTRY BORN IN / GIG WORKER / GENDER COUNTRY BORN IN / AGE LIVED IN US
us us us us Foreign | Foreign | Foreign | Foreign
born born born born born born born born us Foreign
Gig Gig Not gig | Not gig Gig Gig Not gig | Not gig born us born Foreign
worker | worker | worker | worker | worker | worker | worker | worker Under | born 40| Under | born 40 10 or More
TOTAL Men Women Men Women Men Women Men Women 40 & over 40 & over fewer | than 10

33.HAVE CHECKING OR | Yes 78% 84% 83% 78% 7% 86% 84% 81% 64% 79% 80% 76% 78% 73% 78%
SAVINGS ACCOUNT No 19% 9% 12% 21% 21% 9% 14% 16% 35% 17% 17% 20% 21% 25% 18%

Not sure 3% 7% 4% 1% 2% 5% 2% 3% 2% 4% 3% 4% 2% 2% 3%
34.NOT HAVING BANK | Yes 20% 13% 35% 10% 22% 21% 33% 16% 22% 26% 8% 23% 20% 30% 17%
ﬁgﬁ?T%NTTOHURT No 56% 87% 65% 50% 47% 79% 60% 59% 53% 58% 53% 36% 71% 31% 67%
PARTICIPATE IN GIG Not sure 24% 40% 31% 7% 250 25% 16% 39% 41% 9% 39% 16%
ECONOMY Count 167 9 10 23 31 9 12 18 42 46 31 40 50 27 63
i%gg\s’NATCCESS BANK iLrJ1$cIITJgd iig‘g%';ﬁg%’;e’ 49% | 61% | 53% | 44% 58% | 48% | 41% | 41% 50% | 61% | 43% | 46% | 42 | 46% | 44%

Eiz';? an ATM or bank 49% 56% 49% 51% 55% 54% 48% 44% 39% 58% 45% 43% 46% 45% 45%

Using a computer or

tablet, including a bank 36% 39% 39% 35% 38% 40% 31% 42% 27% 37% 38% 28% 40% 27% 38%

app

Visiting a bank teller 35% 30% 36% 38% 34% 30% 47% 37% 36% 35% 34% 26% 44% 26% 39%

Calling the bank 19% 23% 34% 11% 16% 22% 32% 11% 14% 22% 15% 21% 17% 19% 19%

Other 2% 1% 2% 1% 2% 2% 3% 4% 2% 2% 1% 3% 3%

I did not access a bank

account in the past 12 10% 6% 8% 12% 11% 5% 10% 6% 18% 7% 14% 9% 11% 11% 10%

months

Not sure 5% 4% 2% 3% 2% 5% 1% 6% 9% 3% 3% 9% 4% 6% 7%

Count 900 97 77 109 146 102 83 114 122 272 177 200 241 108 342
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HOW LONG CHILDREN BORN | LANGUAGE OF | LANGUAGE OF INTERVIEW
LIVED IN US IN US INTERVIEW / COUNTRY BORN IN
Betwee Espafio
n5and More English | English |
10 than 15 Espafio us Foreign | Foreign
TOTAL years years Yes No English | born born born
33.HAVE CHECKING OR | Yes 78% 79% 79% 80% 74% 82% 63% 81% 85% 63%
SAVINGS ACCOUNT No 19% 21% 18% 16% 24% 14% 34% 16% 13% 34%
Not sure 3% 3% 4% 2% 3% 3% 3% 3% 3%
34.NOT HAVING BANK Yes 20% 23% 12% 22% 20% 14% 29% 18% 8% 30%
ﬁgICL%L\’(NTTOHURT No 56% 39% 75% 55% 56% 65% 42% 57% 78% 41%
ECONOMY Count 167 13 53 37 53 103 64 68 35 54
35.HOW ACCESS BANK | Using a mobile phone, o o o o o
ACCOUNT including a bank app 49% 54% 44% 44% 45% 53% 36% 55% 48% 38%
lkJif)'QE an ATM or bank 49% | 48% | 46% | 46% | 43% | 52% | 37% | 54% | 48% | 38%
Using a computer or
tablet, including a bank 36% 28% 39% 40% 29% 38% 28% 38% 39% 27%
app
Visiting a bank teller 35% 26% 40% 38% 33% 35% 37% 34% 36% 36%
Calling the bank 19% 27% 19% 17% 21% 20% 18% 19% 19% 18%
Other 2% 3% 3% 1% 2% 1% 2% 3% 1%
I did not access a bank
account in the past 12 10% 7% 9% 9% 11% 8% 16% 9% 6% 16%
months
Not sure 5% 7% 7% 6% 5% 6% 3% 7% 6%
Count 900 61 303 230 221 711 189 424 279 162
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GENDER AGE AGE GENDER /AGE
Under 40 & Under Men Women Men Women
TOTAL Men Women 40 over 30 30-39| 40-49| 50-64 <40 <40 40+ 40+
36.ITEMS HAVE Smartphone 84% 83% 86% 83% 86% 82% 85% 87% 85% 79% 86% 86% 85%
Bank account 74% 76% 71% 69% 78% 68% 72% 72% 81% 70% 69% 81% 75%
Car 65% 68% 63% 59% 72% 56% 63% 66% 76% 57% 61% 7% 66%
Computer 64% 70% 59% 61% 69% 599% 62% 61% 73% 65% 57% 75% 61%
None of these 3% 3% 3% 4% 2% 4% 4% 2% 1% 4% 3% 1% 2%
CONFIDENT - NOT CONFIDENT 5 21 -10 8 2 12 3 -15 13 28 -8 13 -12
37.LOAN APPLICATION | Very confident 26% 30% 22% 24% 28% 24% 24% 19% 320 30% 19% 31% 26%
WOULD BE APPROVED | somewhat confident 24% 27% 20% 26% 20% 28% 24% 20% 22% 30% 23% 24% 16%
A little confident 18% 16% 20% 19% 17% 19% 20% 21% 13% 15% 23% 18% 15%
Not at all confident 26% 21% 32% 23% 30% 21% 26% 35% 28% 17% 28% 24% 38%
Not sure 6% 6% 7% 8% 5% 9% 6% 5% 5% 8% 7% 4% 6%
37.LOAN APPLICATION | Confident 50% 57% 42% 50% 49% 529 48% 40% 54% 60% 42% 55% 41%
WOULD BE APPROVED | Not confident 44% 37% 52% 42% 47% 39% 46% 55% 41% 32% 51% 41% 53%
38.BARRIERS TO BEING | Bad credit 37% 37% 37% 32% 43% 25% 41% 42% 42% 29% 34% 44% 41%
APPROVED FORLOAN || ack of credit history 31% 30% 32% 35% 26% 38% 30% 31% 23% 32% 37% 28% 24%
Lack of collateral 22% 23% 21% 20% 24% 17% 24% 18% 30% 19% 21% 26% 22%
Don't meet minimum
loan size requirements 21% 25% 19% 20% 24% 19% 20% 20% 28% 23% 17% 26% 21%
i"nasctﬁl?tfiérnu? in financial 14% 15% 13% 14% 13% 16% 10% 11% 15% 17% 12% 13% 14%
gifﬁcc‘ffl‘tf;‘j'ggvfggt . 12% 11% 13% 17% 7% 20% 12% 8% 6% 15% 18% 7% 6%
Language barriers % 8% % 9% 6% 9% 9% 6% 6% 10% 8% 6% 5%
Not having the right
identification documents 7% 7% 7% 9% 5% 11% 6% 8% 4% 8% 9% 6% 4%
Other 11% 13% 9% 11% 11% 10% 12% 9% 11% 16% 8% 10% 12%
Count 666 314 353 363 303 206 157 145 135 152 211 162 142
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REGION REGION
East West
Northea| Midwes Middle North South South Mounta
TOTAL st t South West Atlantic| Central | Atlantic| Central in Pacific
36.ITEMS HAVE Smartphone 84% 85% 87% 88% 80% 83% 85% 90% 86% 74% 83%
Bank account 74% 69% 74% 75% 74% 70% 74% 80% 70% 68% 76%
Car 65% 44% 73% 71% 65% 41% 70% 75% 67% 65% 65%
Computer 64% 58% 76% 67% 61% 59% 74% 72% 62% 62% 61%
None of these 3% 2% 3% 2% 4% 2% 4% 2% 2% 8% 2%
CONFIDENT - NOT CONFIDENT 5 4 19 1 6 1 16 2 3 19 1
37.LOAN APPLICATION | Very confident 26% 29% 29% 26% 24% 27% 24% 28% 24% 27% 23%
WOULD BE APPROVED | somewhat confident 24% 19% 29% 22% 26% 19% 32% 20% 24% 30% 24%
A little confident 18% 13% 11% 22% 18% 16% 12% 24% 19% 16% 19%
Not at all confident 26% 31% 28% 25% 26% 29% 28% 22% 27% 21% 28%
Not sure 6% 8% 4% 6% 6% 9% 5% 6% 7% 7% 6%
37.LOAN APPLICATION | Confident 50% 48% 58% 47% 50% 46% 56% 48% 48% 56% 48%
WOULD BE APPROVED | Not confident 44% 44% 38% 46% 44% 45% 40% 46% 45% 37% 46%
38.BARRIERS TO BEING | Bad credit 37% 39% 31% 39% 36% 34% 26% 37% 40% 39% 35%
APPROVED FORLOAN | | ack of credit history 31% 37% 39% 29% 29% 40% 41% 24% 34% 16% 34%
Lack of collateral 22% 29% 21% 25% 17% 30% 17% 25% 24% 18% 17%
Don't meet minimum
loan size requirements 21% 31% 23% 20% 20% 32% 21% 21% 18% 29% 16%
Lack of trustinfinancial f 400 | 1505 | 100 | 13% | 13% | 15% | 17% | 10% | 15% | 11% | 14%
institutions
g;?fif:%rlltﬂtjsl:gv?;;e 12% 15% 21% 9% 12% 16% 21% 8% 10% 4% 15%
Language barriers 7% 11% 9% 7% 6% 12% 11% 6% 9% 6% 6%
Not having the right
identification documents 7% 7% 7% 9% 6% 8% 6% 10% 8% 7% 6%
Other 11% 11% 7% 10% 13% 13% 8% 11% 10% 14% 13%
Count 666 84 58 256 268 67 48 111 138 73 195
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REGION / GENDER EDUCATION
College
graduat
Northea Non- eor 4-year Post-
Northea st Midwes | South South West West H.S. Post H.| college post- | College | graduat
TOTAL | stMen | Women| tMen Men Women Men Women| /Less S. grad grad grad e
36.ITEMS HAVE Smartphone 84% 87% 83% 85% 88% 88% 77% 84% 83% 86% 84% 86% 81% 98%
Bank account 74% 69% 69% 76% 78% 72% 76% 72% 67% 80% 71% 86% 86% 89%
Car 65% 43% 44% 74% 75% 66% 67% 64% 59% 71% 63% 75% 73% 82%
Computer 64% 56% 60% 87% 74% 59% 66% 56% 56% 72% 61% 79% 75% 92%
None of these 3% 2% 1% 5% 4% 5% 2% 4% 1% 3% 1% 2%
CONFIDENT - NOT CONFIDENT 5 14 6 43 21 -18 17 -4 -9 8 B 44 38 60
37.LOAN APPLICATION | Very confident 26% 27% 30% 43% 31% 21% 28% 20% 20% 24% 21% 47% 43% 57%
WOULD BE APPROVED | somewhat confident 24% 2506 14% 26% 28% 15% 27% 24% 22% 27% 24% 24% 24% 21%
A little confident 18% 15% 11% 8% 20% 23% 15% 21% 20% 17% 19% 15% 17% 10%
Not at all confident 26% 23% 39% 18% 18% 32% 23% 28% 31% 27% 30% 11% 13% 8%
Not sure 6% 11% 6% 5% 4% 8% 6% 6% 7% 4% 6% 3% 3% 4%
37.LOAN APPLICATION | Confident 50% 5296 44% 69% 58% 37% 56% 45% 42% 529% 45% 70% 67% 78%
WOULD BE APPROVED | Nt confident 44% 38% 50% 26% 37% 550 38% 49% 51% 44% 48% 27% 30% 18%
38.BARRIERS TO BEING | Bad credit 37% 36% 2% 22% 41% 37% 36% 36% 36% 41% 37% 34% 35% 27%
APPROVED FORLOAN | | a¢ck of credit history 31% 43% 31% 42% 27% 31% 26% 329 35% 26% 32% 24% 23% 28%
Lack of collateral 22% 23% 35% 21% 31% 20% 15% 19% 19% 25% 21% 29% 34% 12%
Don't meet minimum
loan size requirements 21% 31% 31% 42% 23% 17% 20% 19% 22% 23% 22% 18% 14% 33%
ILn""Si'I‘tStfl arustin financial = yp00 | 1706 | 12% | 33% 9% | 16% | 16% | 10% | 12% | 18% | 14% | 12% | 14% 7%
gifﬁcc‘:’l‘tf ‘tj OS ':agv?g:t . 12% 13% 18% 17% 8% 10% 12% 12% 11% 14% 12% 14% 14% 14%
Language barriers 7% 12% 9% 7% 10% 5% 4% 8% 8% 7% 7% 8% 9%
Not having the right
identification documents 7% 7% 6% 5% 10% 8% 5% 7% 8% 8% 8% 3% 3% 4%
Other 11% 14% 7% 9% 10% 10% 16% 10% 10% 11% 11% 12% 10% 19%
Count 666 43 41 23 120 136 127 141 394 183 576 86 68 18
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EMPLOYMENT
EDUCATION /GENDER STATUS EMPLOYMENT STATUS
Homem
aker or
Non- Non- Not Employ| Employ stay at
college | college | College [ College | Employ| employ| edfull | ed part | Unempl| home
TOTAL men women men women ed ed time time oyed parent | Retired
36.ITEMS HAVE Smartphone 84% 83% 86% 85% 86% 84% 86% 85% 82% 90% 79% 83%
Bank account 74% 73% 70% 88% 83% 76% 68% 77% 76% 58% 70% 86%
Car 65% 63% 63% 84% 63% 70% 57% 73% 62% 38% 65% 77%
Computer 64% 66% 56% 84% 73% 66% 62% 67% 63% 52% 53% 79%
None of these 3% 3% 3% 1% 1% 2% 4% 2% 1% 5% 6% 3%
CONFIDENT - NOT CONFIDENT 5 11 -16 57 24 15 -14 20 3 -51 -12 19
37.LOAN APPLICATION | Very confident 26% 24% 19% 54% 36% 30% 19% 32% 25% 13% 16% 29%
WOULD BE APPROVED | gomewhat confident 24% 28% 20% 24% 23% 25% 20% 25% 25% 8% 21% 29%
A little confident 18% 17% 21% 15% 16% 18% 17% 18% 21% 19% 16% 15%
Not at all confident 26% 25% 34% 5% 20% 21% 36% 20% 26% 53% 34% 24%
Not sure 6% 7% 6% 2% 5% 5% 8% 6% 3% 7% 13% 4%
37.LOAN APPLICATION | Confident 50% 52% 39% 78% 60% 55% 39% 57% 50% 21% 37% 58%
WOULD BE APPROVED | Nt confident 44% 41% 55% 20% 35% 40% 53% 37% 47% 72% 50% 39%
38.BARRIERS TO BEING | Bad credit 37% 37% 38% 35% 32% 37% 36% 39% 32% 40% 27% 48%
APPROVED FOR LOAN | | ack of credit history 31% 32% 32% 17% 31% 33% 27% 33% 35% 30% 31% 14%
Lack of collateral 22% 22% 20% 29% 30% 22% 22% 22% 20% 20% 21% 33%
Don't meet minimum
loan size requirements 21% 26% 19% 14% 21% 19% 25% 15% 33% 31% 22% 27%
Lack of trust in financial
institutions 14% 15% 12% 11% 14% 14% 12% 14% 14% 14% 8% 15%
gifsﬁf:%?tﬂ:j ':gv?g"gt . 12% 11% 13% 12% 16% 13% 10% 13% 13% 14% 9% 2%
Language barriers 7% 7% 8% 11% 4% 9% 5% 8% 10% 5% 8%
Not having the right
identification documents 7% 8% 8% 2% 5% 7% 7% 5% 14% 5% 11% 2%
Other 11% 13% 9% 15% 8% 9% 14% 12% 4% 13% 14% 13%
Count 666 269 307 43 43 418 248 300 109 98 66 60
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7.EVER
PERFORMED
WORK AS "GIG
EMPLOYMENT STATUS / GENDER WORKER" GIG WORKER / EMPLOYMENT STATUS GIG WORKER / GENDER
Gig Not gig
Not Gig worker | Not gig | worker
Employ Not employ worker Not worker Not Gig Gig Not gig | Not gig
Employ ed employ ed Employ| employ| Employ| employ| worker | worker | worker | worker
TOTAL | ed Men| Women| ed Men| Women Yes No ed ed ed ed Men Women Men Women
36.ITEMS HAVE Smartphone 84% 82% 85% 85% 87% 79% 89% 7% 85% 92% 86% 78% 80% 88% 91%
Bank account 74% 78% 75% 71% 66% 74% 74% 73% 76% 80% 66% 73% 74% 78% 71%
Car 65% 70% 69% 61% 54% 66% 66% 68% 58% 73% 57% 67% 65% 70% 63%
Computer 64% 68% 63% 74% 52% 67% 63% 64% 7% 69% 56% 71% 61% 70% 58%
None of these 3% 2% 1% 3% 5% 3% 2% 3% 3% 0% 4% 3% 3% 2% 2%
CONFIDENT - NOT CONFIDENT 5 28 0 2 -26 24 6 27 15 7 25 35 12 12 21
37.LOAN APPLICATION | Very confident 26% 33% 26% 23% 15% 29% 25% 31% 23% 30% 18% 32% 26% 31% 19%
WOULD BE APPROVED | gomewhat confident 24% 28% 22% 25% 17% 30% 19% 30% 31% 21% 16% 33% 26% 22% 17%
A little confident 18% 16% 21% 17% 18% 17% 18% 19% 11% 17% 19% 16% 19% 16% 19%
Not at all confident 26% 17% 26% 29% 41% 18% 33% 15% 28% 2% 40% 15% 21% 26% 38%
Not sure 6% 6% 5% 6% 9% 5% 6% 5% 6% 5% % 4% 7% 6% 6%
37.LOAN APPLICATION | Confident 50% 61% 48% 48% 32% 60% 44% 61% 55% 51% 34% 65% 53% 53% 36%
WOULD BE APPROVED | Not confident 44% 33% 47% 46% 59% 35% 50% 34% 39% 44% 59% 31% 41% 41% 58%
38.BARRIERS TO BEING | Bad credit 37% 35% 39% 40% 33% 35% 38% 36% 33% 40% 37% 39% 31% 36% 40%
APPROVED FOR LOAN | | ¢k of credit history 31% 33% 33% 22% 31% 31% 31% 329 28% 34% 28% 329% 31% 28% 34%
Lack of collateral 22% 22% 21% 25% 21% 23% 21% 23% 22% 20% 22% 25% 21% 20% 22%
Don't meet minimum
loan size requirements 21% 22% 17% 30% 22% 24% 20% 23% 26% 16% 24% 30% 16% 19% 21%
hict'l‘tftfl ;;“;t infinancial | 40 16% 13% 13% 11% 14% 14% 14% 12% 14% 13% 15% 129% | 14% 13%
'c;ifﬁcc‘;rl‘tﬁtjj ':gv?;; . 12% 11% 16% 11% 9% 15% 10% 15% 13% 10% 9% 10% 20% 12% 8%
Language barriers 7% 10% 8% 3% 6% 11% 5% 13% 5% 5% 5% 11% 12% 5% 5%
Not having the right
identification documents 7% 8% 7% 6% 8% 10% 6% 11% 5% 4% 8% 9% 11% 7% 5%
Other 11% 13% 6% 13% 15% 8% 12% 8% 8% 10% 14% 10% 6% 15% 10%
Count 666 213 205 101 148 258 371 197 61 201 169 138 120 154 217
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GIG WORKER / REGION GIG WORKER / AGE
Not gig | Not gig Gig Gig Not gig | Not gig
Gig Gig worker | worker | Not gig | Not gig [ worker | worker | worker | worker
worker | worker | Northea| Midwes| worker [ worker | Under 40 & Under 40 &
TOTAL | South West st t South West 40 over 40 over
36.ITEMS HAVE Smartphone 84% 84% 71% 84% 86% 92% 89% 76% 84% 93% 87%
Bank account 74% 7% 73% 70% 78% 74% 75% 69% 82% 70% 7%
Car 65% 72% 62% 44% 72% 71% 70% 62% 74% 59% 72%
Computer 64% 66% 65% 57% 73% 67% 60% 62% 76% 61% 65%
None of these 3% 2% 4% 2% 3% 1% 3% 4% 1% 2% 2%
CONFIDENT - NOT CONFIDENT 5 16 25 -13 5 -8 -5 32 10 -13 -1
37.LOAN APPLICATION Very confident 26% 30% 26% 24% 26% 25% 24% 31% 26% 17% 30%
WOULD BE APPROVED | gomewhat confident 24% 26% 34% 16% 24% 18% 21% 32% 27% 22% 17%
A little confident 18% 24% 15% 14% 12% 20% 19% 16% 19% 21% 15%
Not at all confident 26% 16% 19% 39% 33% 31% 31% 14% 24% 32% 33%
Not sure 6% 5% 7% 7% 5% 7% 5% 6% 3% 8% 4%
37.LOAN APPLICATION Confident 50% 56% 59% 40% 50% 43% 45% 63% 53% 39% 47%
WOULD BE APPROVED | Not confident 44% 39% 34% 53% 45% 50% 50% 31% 44% 52% 49%
38.BARRIERS TO BEING | Bad credit 37% 38% 32% 37% 31% 40% 39% 29% 45% 34% 42%
APPROVED FOR LOAN | | ¢k of credit history 31% 31% 29% 33% 41% 29% 31% 34% 27% 37% 26%
Lack of collateral 22% 29% 18% 31% 24% 20% 17% 19% 31% 22% 20%
Don't meet minimum
loan size requirements 21% 21% 26% 32% 23% 18% 16% 22% 27% 18% 22%
Lack of trust in financial
institutions 14% 11% 14% 13% 21% 14% 12% 15% 11% 12% 15%
gifﬂcc?ﬂtf‘t‘j':gv?;;e 12% 1% | 12% | 13% 8% 9% 10% | 20% 5% | 13% 7%
Language barriers 7% 11% 9% 9% 5% 5% 3% 11% 11% 7% 3%
Not having the right
identification documents 7% 9% 9% 4% 9% 4% 11% 7% 7% 4%
Other 11% 8% 11% 12% 11% 11% 14% 10% 6% 11% 13%
Count 666 102 112 56 32 139 143 164 95 176 194
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9.DONE WORK
9.DONE WORK | AS GIG WORKER | 11.HOURS PER
AS GIG WORKER | IN PAST MONTH /| WEEK AS GIG
GIG WORKER / GENDER /AGE IN PAST MONTH GENDER WORKER
Gig Gig Gig Gig Not gig | Not gig | Not gig | Not gig
worker | worker | worker | worker | worker | worker | worker | worker
Men Women Men Women Men Women Men Women Yes Yes Under 20 or
TOTAL <40 <40 40+ 40+ <40 <40 40+ 40+ Yes No Men Women 20 more
36.ITEMS HAVE Smartphone 84% 73% 80% 86% 81% 90% 94% 87% 87% 79% 77% 78% 81% 79% 80%
Bank account 74% 68% 70% 82% 82% 73% 69% 81% 72% 7% 63% 79% 75% 72% 83%
Car 65% 61% 63% 78% 68% 56% 61% 78% 65% 69% 57% 70% 68% 65% 74%
Computer 64% 67% 56% 79% 72% 63% 59% 74% 57% 69% 60% 73% 64% 64% 75%
None of these 3% 4% 4% 1% 3% 2% 1% 2% 1% 9% 2% 1% 1%
CONFIDENT - NOT CONFIDENT 5 48 15 12 7 4 -23 16 -20 28 12 39 15 36 19
37.LOAN APPLICATION | Very confident 26% 36% 25% 24% 30% 21% 15% 36% 24% 28% 33% 32% 23% 29% 27%
WOULD BE APPROVED | somewhat confident 24% 35% 29% 31% 21% 25% 20% 20% 14% 34% 18% 36% 31% 37% 31%
A little confident 18% 12% 22% 23% 14% 18% 22% 15% 16% 18% 17% 17% 18% 15% 21%
Not at all confident 26% 12% 17% 20% 31% 24% 36% 26% 41% 16% 22% 13% 21% 16% 17%
Not sure 6% 5% 8% 3% 4% 11% 7% 3% 5% 4% 9% 2% 7% 4% 1%
37.LOAN APPLICATION | Confident 50% 71% 53% 55% 51% 47% 35% 56% 38% 62% 51% 68% 54% 66% 58%
WOULD BE APPROVED | Not confident 44% 24% 39% 43% 45% 43% 58% 41% 57% 34% 39% 30% 39% 30% 38%
38.BARRIERS TO BEING | Bad credit 37% 32% 27% 48% 2% 25% 39% 43% 41% 34% 39% 37% 31% 30% 40%
APPROVED FORLOAN | | ack of credit history 31% 29% 39% 36% 14% 33% 39% 24% 28% 32% 30% 34% 30% 30% 34%
Lack of collateral 22% 18% 19% 35% 24% 21% 22% 20% 21% 25% 16% 27% 24% 28% 22%
Don't meet minimum
loan size requirements 21% 32% 11% 28% 26% 12% 21% 24% 20% 26% 15% 34% 18% 32% 20%
:‘nascllii&fié'n“;t infinancial 106 | 109 | 120 | 10% | 13% | 12% | 120 | 15% | 14% | 16% 7% | 17% | 15% | 13% | 19%
g;fsﬁccirftﬂt‘j ':gvfggt . 12% 15% 26% 3% 9% 16% 11% 10% 5% 16% 10% 12% 21% 19% 13%
Language barriers 7% 12% 10% 9% 14% 7% 7% 4% 3% 12% 10% 10% 13% 11% 12%
Not having the right
identification documents 7% 9% 14% 9% 5% 8% 7% 6% 3% 10% 8% 9% 12% 10% 10%
Other 11% 15% 4% 2% 11% 15% 9% 15% 11% 6% 15% 6% 6% 6% 7%
Count 666 81 82 57 38 61 115 93 101 198 60 105 93 107 91
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11.HOURS PER

WEEK AS GIG 11.HOURS PER WEEK AS GIG 16.HOW FIND
WORKER WORKER / GENDER GIGS 16.HOW FIND GIGS
Messag
e
Online | boards Throug
Under 20 or 20 or platfor and Chat ha
Under 20 more more Not ms and | classifi| platfor [ Word of | service
TOTAL | 20-34| Under 5| 20 Men| Women Men Women| Online | online apps ed ads ms mouth | agency
36.ITEMS HAVE Smartphone 84% 89% 71% 76% 81% 79% 82% 83% 78% 87% 89% 78% 84% 66%
Bank account 74% 87% 60% 7% 68% 81% 86% 78% 73% 82% 79% 77% 77% 67%
Car 65% 84% 529 66% 64% 74% 73% 71% 65% 76% 76% 67% 75% 45%
Computer 64% 69% 58% 70% 57% 75% 74% 68% 67% 71% 67% 71% 73% 56%
None of these 3% 3% 2% 2% 1% 4% 1% 1% 12%
CONFIDENT - NOT CONFIDENT 5 9 33 48 23 29 4 26 25 32 19 45 25 33
37.LOAN APPLICATION | Very confident 26% 22% 27% 34% 25% 31% 21% 30% 35% 30% 27% 38% 36% 33%
WOULD BE APPROVED | gomewhat confident 24% 31% 37% 39% 34% 33% 27% 32% 24% 35% 31% 35% 23% 29%
A little confident 18% 22% 15% 14% 15% 20% 24% 19% 17% 15% 17% 18% 15% 22%
Not at all confident 26% 22% 16% 10% 21% 15% 20% 17% 16% 18% 21% 10% 20% 7%
Not sure 6% 4% 5% 2% 5% 1% 9% 3% 8% 3% 4% 6% 10%
37.LOAN APPLICATION | Confident 50% 53% 64% 73% 59% 64% 48% 61% 59% 64% 589% 72% 59% 62%
WOULD BE APPROVED | Nt confident 44% 43% 31% 25% 36% 35% 44% 36% 34% 32% 39% 28% 35% 28%
38.BARRIERS TO BEING | Bad credit 37% 46% 29% 34% 25% 40% 38% 329 37% 35% 35% 28% 39% 35%
APPROVED FORLOAN | | ack of credit history 31% 39% 28% 33% 26% 34% 34% 36% 31% 40% 37% 37% 38% 15%
Lack of collateral 22% 20% 15% 31% 24% 22% 22% 26% 23% 26% 28% 23% 20% 29%
Don't meet minimum
loan size requirements 21% 16% 37% 41% 23% 27% 11% 26% 23% 24% 24% 41% 25% 20%
ILn""Si'I‘tStfl ;rn”:t infinancial 1400 | 2296 | 179 | 13% | 13% | 21% | 17% | 15% | 14% | 15% | 14% | 23% | 16% | 18%
gifﬁcc‘:’l‘tf o ':agv?g:t . 12% 16% 23% 15% 23% 10% 17% 16% 15% 19% 15% 13% 14% 17%
Language barriers 7% 13% 5% 9% 13% 11% 14% 13% 12% 12% 15% 17% 13% 10%
Not having the right
identification documents 7% 14% 12% 10% 10% 7% 15% 12% 11% 11% 12% 19% 9% 15%
Other 11% 5% 8% 5% 6% 7% 7% 8% 7% 6% 9% 3% 4% 13%
Count 666 54 40 52 55 53 38 175 122 109 84 52 89 40
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19.INCOME
FROM GIG WORK |  19.INCOME FROM GIG 19.INCOME FROM GIG WORK IN
16.HOW FIND GIGS /GENDER IN PAST YEAR WORK IN PAST YEAR PAST YEAR / GENDER
More More
Not Not More Less 50% or | 50% or than than
Online | Online online online | 50% or than than less less 50% 50%
TOTAL Men Women Men Women less 50% 25% 25-50% 51-75% Men Women Men Women
36.ITEMS HAVE Smartphone 84% 84% 83% 75% 82% 82% 75% 89% 71% 71% 82% 82% 71% 80%
Bank account 74% 80% 76% 74% 71% 79% 70% 82% 74% 66% 76% 83% 74% 64%
Car 65% 74% 67% 66% 65% 70% 62% 77% 59% 51% 71% 69% 63% 61%
Computer 64% 75% 60% 70% 61% 72% 62% 77% 63% 48% 74% 69% 68% 53%
None of these 3% 2% 5% 3% 3% 1% 3% 2% 2% 4% 1% 1% 1%
CONFIDENT - NOT CONFIDENT 5 35 15 37 8 20 32 12 33 41 33 5 39 22
37.LOAN APPLICATION | Very confident 26% 30% 29% 40% 28% 28% 329 24% 34% 31% 34% 21% 30% 35%
WOULD BE APPROVED | gomewhat confident 24% 37% 26% 26% 21% 30% 320 29% 329 39% 31% 29% 38% 24%
A little confident 18% 17% 21% 15% 20% 15% 23% 13% 19% 21% 13% 18% 21% 26%
Not at all confident 26% 15% 20% 13% 21% 23% 10% 28% 14% 8% 19% 27% 9% 10%
Not sure 6% 1% 5% 6% 10% 4% 3% 7% 1% 1% 4% 5% 3% 5%
37.LOAN APPLICATION | Confident 50% 67% 5506 66% 49% 58% 64% 53% 66% 70% 64% 50% 68% 59%
WOULD BE APPROVED | ot confident 44% 32% 40% 29% 41% 38% 32% 41% 33% 29% 32% 45% 29% 37%
38.BARRIERS TO BEING | Bad credit 37% 38% 25% 35% 40% 37% 30% 1% 31% 22% 40% 35% 36% 23%
APPROVED FOR LOAN | | ack of credit history 31% 37% 34% 32% 30% 33% 30% 32% 34% 31% 30% 36% 37% 21%
Lack of collateral 22% 28% 24% 23% 22% 21% 29% 2506 13% 27% 23% 18% 31% 26%
Don't meet minimum
loan size requirements 21% 329 18% 29% 15% 22% 26% 21% 250 30% 29% 16% 34% 14%
:‘nasctmtfign“? in financial 14% 18% 11% 12% 17% 12% 19% 14% 9% 23% 15% 10% 18% 20%
gifﬁf:mf Lt’ : I:gv?g:t . 12% 10% 24% 11% 20% 13% 19% 14% 11% 25% 9% 18% 13% 26%
Language barriers % 14% 12% 11% 13% % 20% 5% 10% 24% 5% 8% 19% 21%
Not having the right
identification documents 7% 10% 16% 10% 12% 10% 7% 8% 16% 4% 8% 13% 5% 9%
Other 11% 9% 7% 9% 4% 9% 4% 10% 7% 3% 13% 5% 2% 8%
Count 666 94 81 68 55 155 89 100 55 48 79 76 52 36
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CHILDREN IN
29.HOW PAY FOR A NEW $400 EMERGENCY EXPENSE  HOUSEHOLD PARENTAL STATUS
No Women
Could | emerge Men Women | Men no no
pay ncy Credit | Borrow | Work Could childre | childre| childre| childre
TOTAL now fund card or sell more | not pay Yes No ninHH| ninHH| nin HH| nin HH
36.ITEMS HAVE Smartphone 84% 87% 84% 84% 84% 83% 85% 84% 85% 80% 87% 85% 85%
Bank account 74% 85% 70% 81% 69% 71% 61% 71% 76% 74% 69% 7% 76%
Car 65% 78% 62% 77% 63% 57% 50% 66% 65% 68% 64% 67% 61%
Computer 64% 79% 60% 75% 56% 59% 54% 59% 70% 66% 54% 73% 65%
None of these 3% 1% 3% 2% 2% 5% 6% 3% 2% 3% 3% 2% 3%
CONFIDENT - NOT CONFIDENT 5 47 7 45 -25 13 -49 2 13 14 -13 25 5
37.LOAN APPLICATION | Very confident 26% 45% 21% 36% 15% 27% 9% 22% 30% 26% 19% 33% 25%
WOULD BE APPROVED | gomewhat confident 24% 27% 23% 35% 19% 27% 12% 24% 23% 29% 21% 26% 19%
A little confident 18% 17% 18% 11% 25% 20% 15% 21% 15% 17% 23% 15% 15%
Not at all confident 26% 7% 32% 14% 34% 21% 55% 27% 25% 24% 30% 18% 35%
Not sure 6% 5% 7% 4% 7% 5% 10% 5% 7% 4% 6% 7% 7%
37.LOAN APPLICATION | Confident 50% 71% 43% 71% 34% 54% 21% 46% 53% 55% 40% 59% 44%
WOULD BE APPROVED | Not confident 44% 24% 50% 25% 59% 41% 70% 48% 40% 41% 53% 34% 49%
38.BARRIERS TO BEING | Bad credit 37% 26% 39% 26% 44% 34% 43% 36% 37% 41% 33% 34% 2%
APPROVED FORLOAN | | 5¢k of credit history 31% 27% 32% 20% 36% 41% 26% 33% 29% 33% 33% 28% 30%
Lack of collateral 22% 19% 22% 22% 21% 19% 21% 20% 24% 18% 21% 26% 22%
Don't meet minimum
loan size requirements 21% 20% 22% 13% 23% 19% 27% 20% 23% 21% 19% 27% 18%
i"na}sct:(u?tfi;;”;t infinancial {1400 | 1506 | 13% | 23% 11% | 11% | 10% | 13% | 15% | 15% 11% 14% | 15%
giff i((::?Jth o ':g\/?;:t . 12% 13% 12% 9% 12% 18% 8% 14% 10% 14% 14% 9% 12%
Language barriers 7% 6% 8% 2% 8% 12% 7% 10% 5% 10% 9% 5% 4%
Not having the right
identification documents 7% 4% 8% 5% 8% 10% 7% 10% 4% 12% 9% 4% 4%
Other 11% 17% 10% 18% 6% 7% 10% 9% 13% 9% 9% 16% 10%
Count 666 113 553 97 209 106 135 351 316 135 216 179 137
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CHILDREN IN HOUSEHOLD / GIG HOUSEHOLD
WORKER PARENTAL STATUS / GIG WORKER INCOME
Women | Women
Men Men Women | Women | Men no [ Men no no no
childre | childre| childre| childre| childre| childre| childre| childre| Below 50
Yes Not NoNot [ ninHH [ ninHH [ ninHH | ninHH | ninHH [ nin HH [ nin HH [ nin HH 50 Thousa
Yes Gig gig No Gig gig Gig Not gig Gig Not gig Gig Not gig Gig Not gig | Thousa| ndor
TOTAL | worker [ worker | worker | worker | worker | worker | worker | worker | worker | worker| worker | worker nd more
36.ITEMS HAVE Smartphone 84% 79% 90% 78% 89% 76% 85% 83% 92% 80% 89% 76% 88% 83% 89%
Bank account 74% 74% 69% 73% 78% 71% 78% 76% 64% 75% 78% 70% 78% 71% 84%
Car 65% 67% 67% 64% 66% 67% 2% 67% 65% 67% 69% 59% 62% 60% 79%
Computer 64% 63% 56% 2% 69% 66% 65% 60% 52% 7% 2% 62% 66% 58% 79%
None of these 3% 3% 2% 3% 2% 2% 3% 3% 2% 4% 1% 2% 3% 3% 1%
CONFIDENT - NOT CONFIDENT 5 16 -17 36 2 24 1 9 -25 45 16 19 -17 -14 39
37.LOAN APPLICATION Very confident 26% 27% 18% 33% 30% 29% 23% 25% 15% 35% 34% 29% 24% 17% 40%
WOULD BE APPROVED | somewhat confident 24% 29% 21% 32% 18% 32% 26% 26% 18% 35% 20% 26% 15% 23% 27%
A little confident 18% 21% 21% 12% 15% 19% 17% 23% 23% 13% 15% 11% 15% 19% 17%
Not at all confident 26% 19% 35% 16% 31% 18% 32% 20% 36% 12% 23% 24% 41% 35% 12%
Not sure 6% 4% 6% 7% 6% 3% 3% 5% 7% 5% 7% 9% 5% 6% 3%
37.LOAN APPLICATION Confident 50% 56% 39% 64% 48% 61% 49% 52% 34% 70% 55% 55% 39% 40% 68%
WOULD BE APPROVED | ot confident 44% 40% 56% 29% 46% 37% 48% 43% 59% 25% 38% 36% 56% 54% 29%
38.BARRIERS TO BEING | Bad credit 37% 36% 38% 35% 39% 41% 44% 31% 35% 36% 32% 33% 47% 39% 35%
APPROVED FORLOAN | | ack of credit history 31% 33% 35% 29% 28% 32% 32% 33% 36% 31% 25% 27% 31% 34% 26%
Lack of collateral 22% 21% 19% 25% 22% 21% 13% 22% 22% 29% 23% 19% 21% 23% 18%
Don't meet minimum
loan size requirements 21% 21% 19% 28% 21% 27% 13% 16% 21% 35% 22% 15% 19% 23% 19%
:‘nascllii&fié'n“;t infinancial 00 | 139 | 1200 | 15% | 15% | 13% | 15% | 13% | 11% | 18% | 13% | 10% | 17% | 14% | 14%
g;fsﬁccirftﬂt‘j ':gvfggt . 12% 17% 10% 12% 10% 12% 16% | 21% 8% 8% 10% 18% 9% 13% 11%
Language barriers 7% 15% 6% 6% 3% 16% 3% 13% 8% 5% 6% 9% 1% 8% 6%
Not having the right
identification documents 7% 14% 8% 3% 4% 15% 9% 14% 7% 2% 5% 5% 3% 8% 5%
Other 11% 9% 8% 8% 16% 11% 5% 7% 9% 9% 20% 6% 11% 9% 11%
Count 666 154 176 104 195 73 52 82 124 65 102 39 93 451 192
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41.PEOPLE
CONTRIBUTING
TO HOUSEHOLD

HOUSEHOLD INCOME HOUSEHOLD INCOME / GENDER | HOUSEHOLD INCOME / GIG WORKER INCOME
Below 50 50
Betwee| Betwee| Betwee Below 50 50 Below 50 Thousa| Thousa
Below n25 n 50 n75 Below 50 Thousa| Thousa 50 Thousa| ndor nd or
25 and 50 | and 75 | and 100 50 Thousa| nd or nd or Thousa| nd Not more more
thousa| thousa| thousa| thousa| Thousa nd more more nd Gig gig Gig Not gig | Oneor | Two or
TOTAL nd nd nd nd nd Men [ Women Men Women| worker | worker | worker | worker fewer more
36.ITEMS HAVE Smartphone 84% 83% 83% 89% 85% 81% 84% 87% 92% 79% 86% 80% 97% 84% 85%
Bank account 74% 62% 79% 80% 82% 73% 68% 84% 84% 76% 67% 74% 93% 70% 7%
Car 65% 48% 70% 73% 82% 60% 59% 80% 76% 64% 58% 72% 86% 62% 69%
Computer 64% 52% 63% 75% 81% 63% 53% 82% 75% 63% 54% 74% 83% 60% 69%
None of these 3% 5% 1% 1% 3% 3% 1% 1% 2% 2% 1% 4% 2%
CONFIDENT - NOT CONFIDENT 5 -29 0 22 61 1 27 50 23 12 -30 42 38 -4 14
37.LOAN APPLICATION | Very confident 26% 14% 20% 38% 38% 20% 15% 45% 33% 26% 13% 34% 46% 23% 28%
WOULD BE APPROVED | gomewhat confident 24% 17% 28% 21% 41% 27% 19% 29% 26% 28% 19% 36% 21% 21% 26%
A little confident 18% 19% 19% 18% 14% 17% 21% 14% 20% 20% 18% 14% 18% 16% 20%
Not at all confident 26% 42% 29% 20% 4% 29% 40% 9% 16% 22% 44% 13% 12% 33% 20%
Not sure 6% 8% 4% 3% 3% 6% 6% 2% 4% 5% 6% 3% 3% 7% 5%
37.LOAN APPLICATION | Confident 50% 31% 48% 59% 79% 47% 34% 74% 59% 54% 32% 70% 67% 44% 54%
WOULD BE APPROVED | Not confident 44% 61% 48% 37% 18% 46% 61% 24% 36% 2% 62% 27% 30% 49% 40%
38.BARRIERS TO BEING | Bad credit 37% 2% 36% 41% 30% 1% 37% 32% 39% 39% 40% 32% 38% 2% 32%
APPROVED FOR LOAN | | ¢k of credit history 31% 31% 36% 28% 21% 34% 34% 23% 28% 35% 35% 29% 21% 29% 33%
Lack of collateral 22% 21% 25% 21% 13% 22% 24% 21% 15% 25% 22% 19% 17% 24% 20%
Don't meet minimum
loan size requirements 21% 23% 23% 23% 17% 27% 20% 23% 15% 25% 22% 23% 15% 23% 20%
hict'i‘t&fign“? infinancial | 9400 | 13% | 15% 9% | 26w | 15% | 13% | 16% | 12% | 15% | 14% | 13% | 15% | 13% | 14%
g;fsﬁccirl‘tﬂt‘j':gvfg:te 12% 9% 16% 10% 11% 12% 13% 10% 12% 18% 9% 9% 13% 9% 15%
Language barriers 7% 8% 6% 6% 9% 8% 8% 8% 4% 12% 5% 11% 2% 8% 7%
Not having the right
identification documents % 6% 9% 7% 6% 8% 7% 5% 6% 12% 5% 7% 3% 7% 8%
Other 11% 11% 8% 8% 12% 9% 9% 15% 8% 6% 10% 8% 16% 12% 10%
Count 666 220 221 105 49 202 249 101 91 153 267 97 90 332 335
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41.PEOPLE

CONTRIBUTING TO

41.PEOPLE CONTRIBUTING TO
HOUSEHOLD INCOME / GIG

41.PEOPLE CONTRIBUTING TO

HOUSEHOLD INCOME WORKER HOUSEHOLD INCOME / GENDER
Oneor | Oneor | Twoor | Two or
fewer fewer more more Oneor | Oneor | Twoor | Two or
Three Gig Not gig Gig Not gig fewer fewer more more
TOTAL One Two or more| worker [ worker | worker | worker Men Women Men Women

36.ITEMS HAVE Smartphone 84% 83% 87% 82% 79% 87% 79% 92% 83% 84% 83% 88%
Bank account 74% 73% 78% 73% 72% 70% 75% 78% 75% 66% 7% 76%
Car 65% 65% 72% 60% 64% 62% 67% 71% 64% 59% 71% 67%
Computer 64% 59% 70% 65% 63% 59% 70% 68% 68% 52% 72% 65%
None of these 3% 3% 1% 3% 3% 3% 2% 0% 2% 5% 3% 0%
CONFIDENT - NOT CONFIDENT 5 0 14 14 16 -16 30 4 15 -24 26 3
37.LOAN APPLICATION Very confident 26% 24% 29% 27% 28% 22% 30% 28% 29% 18% 32% 25%
WOULD BE APPROVED | gomewhat confident 24% 23% 26% 28% 26% 18% 33% 21% 26% 16% 28% 24%
A little confident 18% 17% 19% 24% 16% 15% 18% 20% 16% 16% 17% 24%
Not at all confident 26% 30% 21% 16% 22% 40% 15% 24% 24% 42% 17% 23%
Not sure 6% 7% 5% 6% 7% 5% 4% 7% 6% 8% 6% 5%
37.LOAN APPLICATION Confident 50% 47% 55% 54% 55% 39% 63% 49% 54% 34% 60% 49%
WOULD BE APPROVED | Nt confident 44% 47% 40% 40% 38% 55% 33% 45% 40% 58% 34% 46%
38.BARRIERS TO BEING | Bad credit 37% 43% 32% 32% 39% 44% 32% 31% 43% 41% 31% 33%
APPROVED FOR LOAN | | ack of credit history 31% 30% 30% 39% 33% 27% 30% 37% 30% 28% 30% 36%
Lack of collateral 22% 22% 20% 21% 23% 25% 23% 17% 25% 23% 20% 20%

Don't meet minimum
loan size requirements 21% 22% 22% 14% 24% 22% 23% 17% 27% 20% 22% 18%

Lack of trust in financial

institutions 14% 12% 13% 18% 13% 13% 14% 14% 14% 11% 15% 14%
gifsﬁf:%?tﬂ:j ':gv?g"gt . 12% 9% 14% 17% 7% 10% 21% 9% 9% 9% 13% 17%
Language barriers 7% 10% 5% 11% 15% 4% 8% 5% 9% 7% 7% 7%

Not having the right
identification documents 7% 8% 7% 9% 7% 6% 12% 5% 7% 6% 7% 8%
Other 11% 9% 11% 9% 10% 11% 7% 13% 10% 14% 16% 5%
Count 666 261 239 96 113 200 145 170 154 178 160 175
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41.PEOPLE CONTRIBUTING TO

HOUSEHOLD INCOME / CHILDREN IN| URBAN | URBAN AREA /
HOUSEHOLD AREA GENDER COUNTRY BORN IN
Oneor | Oneor | Twoor | Two or All Other
fewer fewer more more Urban Urban foreign foreign-
TOTAL Yes No Yes No Urban Men Women USA born Mexico born
36.ITEMS HAVE Smartphone 84% 849% 83% 83% 87% 85% 84% 86% 89% 80% 78% 829%
Bank account 74% 67% 73% 74% 79% 75% 77% 72% 76% 71% 69% 72%
Car 65% 64% 60% 68% 70% 66% 69% 64% 69% 62% 60% 63%
Computer 64% 54% 66% 63% 74% 65% 70% 61% 70% 59% 54% 64%
None of these 3% 4% 3% 2% 2% 2% 2% 3% 2% 4% 6% 2%
CONFIDENT - NOT CONFIDENT 5 -15 5 9 20 7 22 -9 2 13 13 13
37.LOAN APPLICATION | Very confident 26% 17% 30% 27% 30% 26% 31% 229% 25% 27% 21% 34%
WOULD BE APPROVED | gomewhat confident 24% 23% 19% 26% 27% 24% 27% 20% 21% 26% 32% 20%
A little confident 18% 19% 13% 23% 18% 18% 16% 20% 15% 21% 22% 19%
Not at all confident 26% 35% 31% 21% 19% 26% 21% 31% 33% 20% 18% 22%
Not sure 6% 7% 7% 4% 7% 6% 5% 7% 6% 6% 7% 6%
37.LOAN APPLICATION | Confident 50% 39% 49% 53% 57% 50% 58% 42% 46% 53% 53% 54%
WOULD BE APPROVED | Nt confident 44% 54% 44% 44% 36% 44% 36% 51% 48% 40% 40% 41%
38.BARRIERS TO BEING | Bad credit 37% 39% 44% 33% 31% 37% 37% 37% 44% 28% 26% 31%
APPROVED FOR LOAN | | ack of credit history 31% 30% 27% 35% 31% 32% 31% 33% 32% 30% 33% 26%
Lack of collateral 22% 20% 28% 20% 20% 21% 24% 19% 23% 21% 17% 25%
Don't meet minimum
loan size requirements 21% 21% 26% 19% 21% 21% 25% 18% 25% 17% 12% 24%
:‘nasct'i‘t&fign“:t in financial 14% 13% 12% 12% 17% 13% 15% 11% 14% 14% 14% 13%
g;fﬁii'rt“t‘:'ggv?ggt . 12% 13% 5% 15% 15% 12% 11% 14% 11% 13% 14% 11%
Language barriers 7% 11% 5% 9% 5% 8% 8% 7% 3% 12% 11% 12%
Not having the right
identification documents 7% 10% 3% 10% 5% 7% 7% 8% 4% 10% 10% 11%
Other 11% 11% 13% 8% 13% 11% 12% 10% 10% 12% 15% 9%
Count 666 174 158 177 158 612 294 318 338 320 178 142
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COUNTRY BORN IN / GENDER COUNTRY BORN IN / GIG WORKER|

us us Foreign | Foreign
us us Foreign | Foreign born born born born

born born born born Gig Not gig Gig Not gig

TOTAL Men Women Men Women| worker | worker | worker | worker
36.ITEMS HAVE Smartphone 84% 89% 89% 7% 82% 87% 90% 71% 88%
Bank account 74% 76% 76% 75% 66% 77% 76% 71% 71%
Car 65% 71% 67% 64% 58% 70% 70% 62% 62%
Computer 64% 7% 63% 63% 54% 72% 68% 61% 58%
None of these 3% 1% 2% 1% 1% 3% 1% 2% 3%
CONFIDENT - NOT CONFIDENT 5 11 -15 28 -4 15 -13 33 0
37.LOAN APPLICATION Very confident 26% 30% 20% 31% 24% 30% 22% 29% 28%
WOULD BE APPROVED | gomewhat confident 24% 23% 20% 30% 21% 25% 19% 35% 20%
A little confident 18% 13% 17% 19% 22% 16% 14% 18% 22%
Not at all confident 26% 28% 37% 14% 26% 24% 39% 12% 25%
Not sure 6% 6% 6% 6% 7% 5% 6% 6% 5%
37.LOAN APPLICATION Confident 50% 52% 40% 61% 45% 55% 41% 64% 47%
WOULD BE APPROVED | Not confident 44% 41% 54% 33% 48% 40% 53% 30% 47%
38.BARRIERS TO BEING | Bad credit 37% 43% 45% 30% 26% 42% 47% 29% 29%
APPROVED FOR LOAN | | ack of credit history 31% 30% 35% 31% 29% 31% 34% 33% 28%
Lack of collateral 22% 24% 23% 21% 20% 21% 23% 25% 18%

Don't meet minimum
loan size requirements 21% 29% 22% 20% 15% 28% 22% 18% 18%
iLn‘as‘zt'i‘tSt'tié;“SSt infinancial 1 1400 | 1506 | 12% | 14% | 13% | 14% | 13% | 13% | 15%
gifﬁcc?ﬁtf‘:s 'r:'gv?;; . 12% 10% 12% 12% 13% 14% 9% 16% 10%
Language barriers 7% 1% 3% 11% 13% 6% 2% 16% 8%
Not having the right

identification documents 7% 6% 3% 9% 11% 5% 4% 15% 8%
Other 11% 12% 9% 14% 11% 7% 12% 10% 12%
Count 666 152 186 158 162 122 199 131 170
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HOW LONG
COUNTRY BORN IN / GIG WORKER / GENDER COUNTRY BORN IN / AGE LIVED IN US
us us us us Foreign | Foreign | Foreign | Foreign
born born born born born born born born us Foreign
Gig Gig Not gig | Not gig Gig Gig Not gig | Not gig born us born Foreign
worker | worker | worker | worker | worker | worker | worker | worker | Under | born 40| Under | born 40 10 or More
TOTAL Men Women Men Women Men Women Men Women 40 & over 40 & over fewer | than 10
36.ITEMS HAVE Smartphone 84% 87% 86% 89% 91% 68% 74% 87% 89% 90% 88% 74% 84% 72% 83%
Bank account 74% 76% 78% 77% 76% 70% 71% 79% 64% 74% 79% 62% 78% 63% 74%
Car 65% 72% 67% 72% 68% 62% 63% 68% 57% 65% 74% 51% 70% 51% 65%
Computer 64% 78% 66% 77% 61% 64% 57% 63% 54% 68% 73% 50% 66% 52% 61%
None of these 3% 2% 4% 1% 1% 3% 2% 3% 4% 2% 1% 6% 2% 2% 4%
CONFIDENT - NOT CONFIDENT 5 24 2 1 -23 42 23 21 -20 2 -9 17 9 21 10
37.LOAN APPLICATION Very confident 26% 35% 24% 27% 18% 30% 29% 35% 21% 23% 27% 24% 30% 20% 29%
WOULD BE APPROVED | somewhat confident 24% 26% 24% 20% 18% 39% 29% 24% 15% 24% 17% 30% 22% 37% 23%
A little confident 18% 14% 19% 12% 15% 18% 19% 19% 24% 17% 12% 22% 20% 21% 21%
Not at all confident 26% 22% 27% 33% 43% 8% 17% 18% 32% 28% 40% 15% 23% 15% 21%
Not sure 6% 3% 7% 7% 6% 5% 7% 4% 6% 7% 5% 8% 5% 7% 6%
37.LOAN APPLICATION Confident 50% 61% 48% 47% 36% 68% 58% 59% 37% 47% 43% 55% 52% 57% 52%
WOULD BE APPROVED | Not confident 44% 36% 45% 46% 59% 26% 35% 37% 57% 46% 52% 37% 43% 36% 42%
38.BARRIERS TO BEING | Bad credit 37% 47% 37% 42% 49% 31% 26% 30% 28% 41% 50% 19% 36% 12% 35%
APPROVED FORLOAN | | ack of credit history 31% 28% 33% 30% 37% 36% 30% 26% 30% 37% 26% 32% 28% 38% 26%
Lack of collateral 22% 22% 20% 22% 24% 27% 22% 18% 19% 22% 26% 18% 23% 18% 22%
Don't meet minimum
loan size requirements 21% 37% 18% 20% 23% 24% 12% 18% 18% 24% 27% 13% 21% 15% 19%
:‘nascllii&fié'n“;t infinancial |y 40 16% 13% 13% 12% 15% 12% 15% 15% 18% 7% 8% 18% | 12% 14%
g;fsﬁccirftﬂt‘j ':gvfggt . 12% 12% 16% 8% 10% % 24% 17% 5% 15% 6% 18% 8% 16% 11%
Language barriers % % 6% 3% 1% 15% 17% % 9% 5% 1% 15% 9% 22% 8%
Not having the right
identification documents 7% 8% 2% 4% 4% 10% 20% 9% 7% 7% 1% 12% 9% 13% 9%
Other 11% 7% 6% 16% 10% 13% 7% 15% 10% 8% 13% 15% 10% 9% 13%
Count 666 63 59 80 120 72 59 74 96 208 130 151 169 86 242
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HOW LONG CHILDREN BORN | LANGUAGE OF | LANGUAGE OF INTERVIEW
LIVED IN US IN US INTERVIEW / COUNTRY BORN IN
Betwee Espafio
n 5 and More English | English |
10 than 15 Espafio us Foreign | Foreign
TOTAL years years Yes No English | born born born
36.ITEMS HAVE Smartphone 84% 65% 84% 78% 83% 87% 77% 89% 82% 76%
Bank account 74% 73% 75% 72% 70% 7% 62% 7% 76% 62%
Car 65% 60% 67% 58% 65% 66% 61% 69% 62% 61%
Computer 64% 59% 63% 62% 56% 66% 57% 70% 61% 55%
None of these 3% 4% 4% 3% 2% 6% 2% 3% 6%
CONFIDENT - NOT CONFIDENT 5 24 9 10 16 6 2 -2 18 3
37.LOAN APPLICATION | Very confident 26% 19% 28% 29% 26% 27% 21% 26% 30% 23%
WOULD BE APPROVED | gomewhat confident 24% 39% 24% 23% 30% 24% 24% 21% 27% 24%
A little confident 18% 21% 20% 22% 20% 16% 24% 15% 18% 26%
Not at all confident 26% 13% 23% 19% 20% 28% 19% 33% 21% 17%
Not sure 6% 9% 6% 8% 5% 5% 12% 5% 4% 10%
37.LOAN APPLICATION | Confident 50% 57% 51% 51% 56% 51% 45% 46% 57% 47%
WOULD BE APPROVED | Nt confident 44% 34% 43% 41% 39% 44% 43% 48% 39% 44%
38.BARRIERS TO BEING | Bad credit 37% 15% 37% 29% 29% 42% 17% 45% 37% 14%
APPROVED FOR LOAN | | 5¢k of credit history 31% 44% 27% 28% 31% 32% 28% 33% 30% 29%
Lack of collateral 22% 18% 22% 24% 17% 24% 15% 24% 24% 16%
Don't meet minimum
loan size requirements 21% 19% 20% 19% 16% 23% 16% 25% 19% 14%
Lack of trust in financial 14% 17% 14% 17% 10% 13% 15% 14% 12% 16%
institutions
gif‘ﬁi%rl‘tf;’j ':gv?;:t . 12% 8% 10% 8% 17% 12% 12% 12% 12% 14%
Language barriers 7% 21% 6% 7% 16% 5% 15% 2% 9% 15%
Not having the right
identification documents 7% 12% 8% 9% 11% 4% 19% 5% 3% 22%
Other 11% 12% 12% 12% 12% 10% 14% 10% 11% 15%
Count 666 49 219 164 164 518 148 316 195 125
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GENDER AGE AGE GENDER /AGE
Under 40 & Under Men Women Men Women
TOTAL Men Women 40 over 30 30-39| 40-49| 50-64 <40 <40 40+ 40+
39.HAVE CREDIT CARD | Yes 67% 70% 65% 65% 70% 65% 65% 59% 76% 67% 63% 72% 67%
No 33% 30% 35% 35% 30% 35% 35% 41% 24% 33% 37% 28% 33%
c40 One 14% 16% 11% 10% 18% 8% 12% 15% 22% 15% 5% 17% 20%
Two 24% 25% 23% 20% 28% 23% 16% 22% 28% 20% 20% 29% 28%
Three 22% 25% 19% 24% 21% 25% 22% 20% 22% 27% 21% 24% 17%
Four 21% 20% 22% 24% 18% 21% 27% 23% 15% 22% 25% 18% 18%
Five 10% 5% 15% 11% 9% 11% 11% 13% 7% 6% 16% 5% 13%
Six 5% 4% 6% 7% 4% 6% 7% 4% 5% 4% 9% 5% 3%
Seven 1% 1% 2% 2% 1% 2% 2% 1% 2% 2% 1%
Eight or more 3% 3% 2% 3% 2% 4% 3% 2% 1% 4% 3% 2% 0%
41.PEOPLE None 10% 11% 9% 5% 16% 5% 5% 11% 12% 5% 5% 16% 16%
ggﬂ;gﬁcﬂ)’\‘lﬁggm One 38% 37% 39% 350 41% 30% 43% 49% 37% 36% 3506 39% 44%
Two 37% 37% 38% 41% 33% 43% 38% 31% 39% 39% 43% 35% 31%
Three or more 14% 15% 14% 19% 9% 22% 15% 9% 11% 21% 17% 9% 10%
égFl)\ll‘El'g'IDBLLIJETING o One or fewer 48% 48% 48% 40% 57% 35% 47% 60% 50% 40% 40% 55% 60%
HOUSEHOLD INCOME | Two or more 529 52% 52% 60% 43% 65% 53% 40% 50% 60% 60% 45% 40%
41.PEOPLE One or fewer Gig worker |2, 20% 15% 18% 17% 16% 21% 20% 16% 23% 14% 17% 17%
CONTRIBUTING TO
HOUSEHOLD INCOME / i
One or fewer Not gig 28% 26% 31% 20% 38% 16% 26% 38% 32% 16% 23% 34% 2%
GIG WORKER worker
Two or more Gig worker | 540 25% 21% 32% 13% 33% 30% 16% 14% 36% 28% 15% 12%
m?kg: more Not gig 26% | 24% | 28% | 25% | 28% | 30% | 19% | 23% | 34% | 20% | 29% | 28% | 28%
41.PEOPLE One or fewer Men 24% 48% 18% 30% 14% 23% 27% 27% 40% 55%
ﬁgﬂ;gﬁggg\‘lﬁggm , | Oneor fewer Women 24% 48% 22% 27% 20% 24% 33% 22% 40% 60%
GENDER Two or more Men 26% 529 27% 25% 26% 29% 22% 30% 60% 45%
Two or more Women 26% 52% 33% 18% 40% 24% 18% 20% 60% 40%
41.PEOPLE One or fewer Yes 23% 19% 27% 25% 21% 21% 30% 33% 12% 19% 30% 19% 24%
CONTRIBUTING TO One or fewer No 25% 29% 21% 15% 36% 13% 17% 26% 37% 21% 10% 37% 36%
HOUSEHOLD INCOME / . . . . . . . . . . . . .
CHILDREN IN Two or more Yes 27% 22% 32% 33% 19% 32% 36% 27% 17% 26% 39% 17% 21%
HOUSEHOLD Two or more No 25% 30% 20% 27% 23% 34% 17% 13% 34% 33% 21% 27% 19%
Count 900 450 450 477 423 270 207 180 198 217 260 233 190
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REGION REGION
East West
Northea| Midwes Middle North South South Mounta
TOTAL st t South West Atlantic| Central | Atlantic| Central in Pacific
39.HAVE CREDIT CARD | Yes 67% 63% 67% 69% 66% 58% 65% 79% 60% 64% 67%
No 33% 37% 33% 31% 34% 42% 35% 21% 40% 36% 33%
c40 One 14% 17% 12% 12% 14% 18% 12% 12% 13% 12% 15%
Two 24% 27% 24% 25% 22% 25% 30% 28% 23% 29% 18%
Three 22% 25% 20% 22% 21% 28% 20% 22% 21% 20% 22%
Four 21% 18% 20% 21% 22% 21% 19% 20% 22% 12% 26%
Five 10% 7% 17% 8% 11% 4% 16% 8% 9% 11% 11%
Six 5% 3% 2% 5% 7% 2% 1% 4% 6% 10% 6%
Seven 1% 1% 1% 2% 1% 3% 1% 2% 0%
Eight or more 3% 1% 2% 4% 2% 2% 3% 3% 4% 4% 1%
41.PEOPLE None 10% 14% 4% 13% 8% 15% 5% 18% 9% 8% 8%
CONTRIBUTING TO One 38% 41% 37% 38% 37% 38% 35% 30% 45% 35% 38%
HOUSEHOLD INCOME = 0 37% 30% 42% 38% 38% 31% 46% 40% 36% 38% 38%
Three or more 14% 15% 16% 11% 17% 16% 14% 13% 10% 20% 16%
41.PEOPLE One or fewer 48% 55% 41% 51% 45% 53% 40% 47% 54% 42% 46%
CONTRIBUTING TO
HOUSEHOLD INCOME Two or more 52% 45% 59% 49% 55% 47% 60% 53% 46% 58% 54%
égZEErBLETING 0 OneorfewerGigworker | 1700 | 406 | 13% | 1796 | 20% | 11% | 13% | 17% | 17% | 22% | 20%
HOUS I IOLD INCOME/ One or fewer Not gig 28% | 35% | 26% | 32% | 24% | 36% | 24% | 28% | 34% | 19% | 25%
Two or more Gig worker | 50, 16% 29% 25% 22% 18% 29% 28% 23% 28% 20%
VTVVg?k‘; more Not gig 26% 28% 28% 22% 30% 29% 28% 23% 21% 28% 30%
41.PEOPLE One or fewer Men 24% 27% 24% 24% 23% 25% 22% 25% 24% 20% 24%
CONTRIBUTING TO One or fewer Women 24% 27% 18% 26% 22% 27% 18% 22% 30% 23% 22%
HONSEOLD INCOME/ I"106 or more Men 26% | 23% | 26% | 26% | 27% | 25% | 28% | 25% | 26% | 30% | 26w
Two or more Women 26% 23% 32% 24% 28% 23% 32% 28% 20% 27% 28%
41.PEOPLE One or fewer Yes 23% 27% 16% 25% 22% 25% 14% 18% 29% 22% 22%
CONTRIBUTING TO One or fewer No 25% 28% 25% 26% 23% 27% 26% 29% 25% 21% 24%
ggILESDiHE%LIﬁ INCOME /"6 or more Yes 27% 19% 36% 27% 26% 19% 35% 32% 24% 29% 25%
HOUSEHOLD Two or more No 25% 26% 23% 22% 29% 29% 26% 21% 22% 28% 29%
Count 900 118 82 345 355 91 64 155 182 100 255
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REGION / GENDER EDUCATION
College
graduat
Northea Non- eor 4-year Post-
Northea st Midwes | South South West West H.S. Post H.| college post- | College | graduat
TOTAL | stMen | Women| tMen Men Women Men Women| /Less S. grad grad grad e
39.HAVE CREDIT CARD | Yes 67% 60% 67% 71% 73% 66% 69% 64% 57% 76% 63% 86% 84% 92%
No 33% 40% 33% 29% 27% 34% 31% 36% 43% 24% 37% 14% 16% 8%
c40 One 14% 20% 14% 18% 13% 12% 18% 11% 15% 12% 14% 13% 13% 13%
Two 24% 25% 30% 27% 24% 26% 24% 19% 23% 23% 23% 30% 27% 37%
Three 22% 25% 25% 27% 27% 18% 23% 19% 20% 23% 21% 27% 29% 21%
Four 21% 19% 16% 17% 21% 21% 21% 24% 21% 20% 21% 21% 20% 23%
Five 10% 4% 9% 6% 5% 11% 6% 16% 11% 11% 11% 6% 7% 2%
Six 5% 3% 4% 1% 4% 6% 6% 8% 5% 7% 6% 4% 3% 5%
Seven 1% 2% 2% 1% 3% 1% 1% 1% 2% 1% 0% 1%
Eight or more 3% 2% 1% 2% 5% 3% 2% 1% 4% 2% 3% 1% 1%
41.PEOPLE None 10% 17% 12% 5% 11% 14% 9% 6% 12% 8% 11% 6% 5% 10%
CONTRIBUTING TO One 38% 38% 43% 42% 38% 39% 36% 39% 40% 35% 38% 37% 42% 23%
HOUSEHOLD INCOME 7 37% 31% 30% 37% 39% 37% 37% 38% 34% 39% 36% 44% 42% 53%
Three or more 14% 15% 15% 16% 12% 10% 17% 17% 14% 17% 15% 12% 11% 14%
41.PEOPLE One or fewer 48% 54% 55% 47% 49% 53% 45% 44% 52% 44% 49% 44% 47% 33%
CONTRIBUTING TO
HOUSEHOLD INCOME | Two or more 52% 46% 45% 53% 51% 47% 55% 56% 48% 56% 51% 56% 53% 67%
‘&PNE%PBLEHNG 0 One or fewer Gig worker | 7o, 14% 14% 14% 20% 13% 23% 18% 20% 14% 18% 17% 18% 13%
HOUSEIOLD INCOME / One or fewer Not gig 28% | 32% | 38% | 28% | 26% | 37% | 22% | 25% | 29% | 28% | 29% | 26% | 29% | 19%
Two or more Gig worker | 550, 17% 15% 16% 29% 22% 26% 18% 20% 26% 22% 29% 30% 28%
vac‘)’fkg: more Not gig 26% 26% 29% 32% 20% 23% 25% 35% 26% 28% 26% 26% 21% 38%
41.PEOPLE One or fewer Men 24% 54% 47% 49% 45% 28% 15% 24% 26% 26% 2506
CONTRIBUTING TO One or fewer Women 24% 550 53% 44% 24% 29% 25% 18% 21% 8%
ggﬁgggow INCOME /135 or more Men 26% 46% 53% 51% 55% 25% 24% 25% 32% 28% 44%
Two or more Women 26% 45% 47% 56% 24% 32% 26% 24% 25% 22%
41.PEOPLE One or fewer Yes 23% 20% 34% 10% 22% 28% 18% 26% 24% 22% 24% 19% 22% 10%
CONTRIBUTING TO One or fewer No 25% 35% 21% 37% 27% 25% 28% 18% 27% 21% 25% 25% 25% 24%
HOUSEHOLD INCOME /
CHILDREN IN Two or more Yes 27% 18% 21% 22% 24% 31% 21% 32% 25% 30% 27% 27% 28% 22%
HOUSEHOLD Two or more No 25% 27% 25% 31% 27% 16% 34% 23% 23% 26% 24% 30% 24% 44%
Count 900 59 59 41 173 173 177 177 492 242 734 161 119 42
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EMPLOYMENT
EDUCATION /GENDER STATUS EMPLOYMENT STATUS
Homem
aker or
Non- Non- Not Employ | Employ stay at
college | college | College | College | Employ| employ| edfull | ed part | Unempl| home
TOTAL men women men women ed ed time time oyed parent | Retired
39.HAVE CREDIT CARD | Yes 67% 64% 62% 90% 81% 71% 59% 71% 74% 43% 58% 82%
No 33% 36% 38% 10% 19% 29% 41% 29% 26% 57% 42% 18%
c40 One 14% 17% 11% 15% 10% 13% 16% 14% 11% 21% 7% 19%
Two 24% 23% 23% 31% 28% 24% 24% 24% 25% 18% 18% 42%
Three 22% 25% 18% 26% 28% 25% 18% 24% 28% 17% 12% 18%
Four 21% 21% 21% 17% 25% 22% 18% 24% 18% 22% 18% 12%
Five 10% 5% 16% 5% 6% 9% 12% 9% 8% 11% 24% 3%
Six 5% 4% 7% 4% 3% 4% 8% 3% 5% 5% 18% 4%
Seven 1% 1% 2% 1% 1% 2% 1% 1% 2% 1%
Eight or more 3% 4% 2% 1% 2% 3% 1% 4% 4% 2% 3%
41.PEOPLE None 10% 12% 10% % 6% 2% 25% 2% 4% 31% 6% 41%
CONTRIBUTING TO One 38% 37% 39% 38% 37% 36% 42% 37% 35% 34% 64% 34%
HOUSEHOLD INCOME 7 37% 35% 37% 46% 42% 44% 23% 46% 41% 24% 22% 21%
Three or more 14% 16% 14% 9% 16% 17% 10% 15% 20% 11% 7% 4%
41.PEOPLE One or fewer 48% 49% 49% 44% 43% 39% 67% 39% 38% 65% 71% 75%
CONTRIBUTING TO
HOUSEHOLD INCOME | Two or more 52% 51% 51% 56% 57% 61% 33% 61% 62% 35% 29% 25%
ég':\ﬁgrB"EﬂNG 0 Oneorfewer Gigworker | 1700 | 5106 | 1506 | 16% | 17% | 19% | 14% | 19% | 20% | 10% | 23% | 11%
g%u\?\,%l?(E%INCOME/ one of fewer Not gig 28% | 25% | 32% | 26% | 25% | 18% | 48% | 19% | 17% | 49% | 47% | 57%
Two or more Gig worker | 500 25% 19% 25% 35% 29% 12% 28% 33% 12% 17% 5%
VTV"(‘J’?k‘; more Not gig 26% 22% 30% 29% 21% 30% 19% 30% 27% 21% 11% 18%
41.PEOPLE One or fewer Men 24% 49% 44% 23% 26% 25% 20% 24% 2% 53%
CONTRIBUTING TO One or fewer Women 24% 49% 43% 15% 41% 15% 19% 41% 68% 21%
ZEESEEOLD INCOME /" "106 or more Men 26% 51% 56% 30% 17% 34% 21% 21% 5% 17%
Two or more Women 26% 51% 57% 31% 16% 27% 41% 14% 24% 8%
41.PEOPLE One or fewer Yes 23% 19% 28% 17% 21% 20% 29% 20% 22% 25% 56% 14%
CONTRIBUTING TO One or fewer No 25% 30% 21% 27% 21% 18% 38% 19% 17% 40% 14% 61%
E(HD:IJ_?)IIE?:(IZ\)IHEI INCOME/ Two or more Yes 27% 22% 32% 22% 33% 33% 15% 33% 29% 15% 23% 6%
HOUSEHOLD Two or more No 25% 29% 19% 33% 24% 28% 18% 27% 32% 20% 7% 19%
Count 900 355 380 94 67 595 305 440 145 113 79 85
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7.EVER
PERFORMED
WORK AS "GIG
EMPLOYMENT STATUS / GENDER WORKER" GIG WORKER / EMPLOYMENT STATUS GIG WORKER / GENDER
Gig Not gig
Not Gig worker | Not gig | worker
Employ Not employ worker Not worker Not Gig Gig Not gig | Not gig
Employ ed employ ed Employ| employ| Employ| employ| worker | worker | worker | worker
TOTAL | ed Men| Women| ed Men| Women Yes No ed ed ed ed Men Women Men Women
39.HAVE CREDIT CARD | Yes 67% 72% 70% 63% 57% 75% 64% 75% 73% 71% 54% 75% 75% 67% 61%
No 33% 28% 30% 37% 43% 25% 36% 25% 27% 29% 46% 25% 25% 33% 39%
c40 One 14% 16% 10% 18% 14% 12% 15% 12% 12% 14% 18% 15% 10% 19% 13%
Two 24% 23% 25% 29% 21% 24% 24% 24% 26% 25% 22% 23% 25% 26% 22%
Three 22% 27% 22% 21% 15% 26% 19% 28% 19% 21% 17% 29% 23% 22% 17%
Four 21% 21% 24% 18% 18% 21% 21% 21% 24% 24% 18% 20% 23% 20% 22%
Five 10% 5% 13% 5% 16% 8% 11% 9% 6% 8% 15% 6% 12% 5% 16%
Six 5% 4% 4% 5% 10% 5% 5% 4% 12% 4% 6% 5% 6% 4% 6%
Seven 1% 1% 1% 1% 2% 1% 2% 1% 1% 2% 2% 1% 1% 1% 2%
Eight or more 3% 3% 1% 3% 3% 1% 3% 2% 3% 3% 2% 0% 1% 2%
41.PEOPLE None 10% 3% 1% 29% 22% 4% 14% 3% 8% 2% 30% 4% 4% 16% 12%
CONTRIBUTING TO One 38% 40% 32% 31% 50% 39% 38% 37% 47% 36% 42% 40% 38% 36% 40%
HOUSEHOLD INCOME I o 37% 41% 49% 28% 20% 42% 35% 44% 32% 46% 20% 40% 43% 36% 35%
Three or more 14% 16% 18% 12% 8% 15% 13% 16% 13% 16% 8% 16% 15% 13% 13%
41.PEOPLE One or fewer 48% 43% 33% 60% 72% 43% 52% 40% 55% 38% 72% 44% 42% 52% 52%
CONTRIBUTING TO
HOUSEHOLD INCOME | Two or more 52% 57% 67% 40% 28% 57% 48% 60% 45% 62% 28% 56% 58% 48% 48%
é%iﬁgrBLETIN 670 One or fewer Gig worker |75 22% 15% 14% 15% 43% 40% 55% 44% 42%
HOUSEHOLD INCOME/ One or fewer Not gig 28% | 19% | 17% | 41% | 54% 520 38% | 72% 52% | 52%
Twoormore Gig worker | oa00 | 3005 | 28% | 14% | 10% | 57% 60% | 45% 56% | 58%
m?kg: more Not gig 26% | 24% | 36% 23% 16% 48% 62% | 28% 48% | 48%
41.PEOPLE One or fewer Men 24% 43% 60% 24% 23% 25% 22% 22% 26% 44% 52%
CONTRIBUTING TO One or fewer Women 24% 33% 72% 19% 29% 15% 33% 16% 46% 42% 52%
ggﬁgggow INCOME/ 146 or more Men 26% 57% 40% 31% 22% 33% 23% 27% 15% 56% 48%
Two or more Women 26% 67% 28% 26% 26% 27% 22% 35% 14% 58% 48%
41.PEOPLE One or fewer Yes 23% 21% 19% 13% 40% 24% 23% 23% 27% 18% 30% 23% 25% 16% 29%
CONTRIBUTING TO One or fewer No 25% 22% 14% 47% 32% 19% 29% 17% 28% 20% 42% 21% 17% 36% 24%
ggiﬁi’éﬁhz INCOME/ 16 or more Yes 27% 27% 41% 10% 18% 34% 21% 38% 21% 27% 12% 28% 42% 15% 26%
HOUSEHOLD Two or more No 25% 30% 26% 30% 10% 23% 27% 22% 24% 35% 16% 28% 16% 34% 22%
Count 900 319 276 131 174 366 492 286 80 286 206 202 163 223 269
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GIG WORKER / REGION GIG WORKER / AGE

Not gig | Not gig Gig Gig Not gig | Not gig

Gig Gig worker [ worker | Not gig | Not gig [ worker | worker | worker | worker

worker | worker | Northea| Midwes| worker | worker Under 40 & Under 40 &

TOTAL South West st t South West 40 over 40 over

39.HAVE CREDIT CARD | Yes 67% 76% 72% 58% 64% 66% 63% 78% 69% 55% 70%

No 33% 24% 28% 42% 36% 34% 37% 22% 31% 45% 30%

c40 One 14% 9% 15% 19% 13% 16% 14% 11% 14% 9% 20%

Two 24% 25% 21% 27% 22% 24% 23% 22% 27% 18% 28%

Three 22% 28% 26% 23% 24% 17% 19% 27% 25% 21% 18%

Four 21% 26% 16% 17% 17% 18% 27% 24% 16% 24% 19%

Five 10% 6% 9% 7% 16% 10% 12% 7% 11% 15% 8%

Six 5% 3% 9% 4% 4% 6% 4% 6% 5% 7% 3%

Seven 1% 0% 0% 2% 3% 1% 0% 1% 3% 0%

Eight or more 3% 1% 3% 2% 2% 5% 1% 2% 4% 2%

41.PEOPLE None 10% 4% 3% 14% 8% 17% 12% 4% 4% 5% 21%

CONTRIBUTING TO One 38% 35% 45% 42% 40% 42% 33% 33% 51% 40% 37%

HOUSEHOLD INCOME Two 37% 46% 32% 26% 34% 32% 43% 45% 35% 39% 33%

Three or more 14% 14% 20% 18% 18% 9% 13% 18% 10% 17% 10%

41.PEOPLE One or fewer 48% 40% 48% 56% 48% 59% 44% 36% 56% 45% 58%

CONTRIBUTING TO

HOUSEHOLD INCOME Two or more 52% 60% 52% 44% 52% 41% 56% 64% 44% 55% 42%
éélo.PNl_Erglré_LIJETING o One or fewer Gig worker 17% 20% 28% 36% 56%

e oD INCOME ! one or fewer Not gig 28% 56% | 48% | 59% | 44% 45% | 58%
Two or more Gig worker 23% 60% 5206 64% 44%

VTV"(‘)’?kZ; more Not gig 26% 44% 52% 21% 56% 55% 42%

41.PEOPLE One or fewer Men 24% 24% 27% 26% 26% 25% 21% 21% 31% 16% 29%

CONTRIBUTING TO One or fewer Women 24% 16% 21% 31% 22% 35% 24% 15% 25% 29% 29%

HoNoERC? INCOME /" "100 or more Men 26% | 34% | 31% | 21% | 30% | 19% | 23% | 33% | 2% | 20% | 23%

Two or more Women 26% 26% 21% 23% 22% 22% 32% 31% 17% 35% 19%

41.PEOPLE One or fewer Yes 23% 23% 26% 26% 18% 26% 19% 22% 27% 28% 19%

CONTRIBUTING TO One or fewer No 25% 17% 22% 31% 30% 33% 250 14% 29% 17% 39%

ESESDEE?\"‘IE INCOME /" "1 06 or more Yes 27% 37% 29% 15% 22% 21% 23% 39% 25% 27% 16%

HOUSEHOLD Two or more No 25% 24% 23% 29% 30% 20% 33% 24% 20% 29% 26%

Count 900 145 150 74 44 184 190 237 128 214 278
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9.DONE WORK
9.DONE WORK | AS GIG WORKER | 11.HOURS PER
AS GIG WORKER | IN PAST MONTH/| WEEK AS GIG
GIG WORKER / GENDER /AGE IN PAST MONTH GENDER WORKER
Gig Gig Gig Gig Not gig | Not gig | Not gig | Not gig
worker | worker | worker | worker | worker | worker | worker | worker
Men Women Men Women Men Women Men Women Yes Yes Under 20 or
TOTAL <40 <40 40+ 40+ <40 <40 40+ 40+ Yes No Men Women 20 more
39.HAVE CREDIT CARD | Yes 67% 79% 76% 67% 72% 52% 56% 75% 65% 78% 66% 81% 73% 80% 75%
No 33% 21% 24% 33% 28% 48% 44% 25% 35% 22% 34% 19% 27% 20% 25%
c40 One 14% 17% 4% 10% 20% 15% 6% 21% 19% 13% 9% 17% 9% 13% 13%
Two 24% 20% 25% 29% 25% 21% 16% 28% 28% 25% 23% 23% 26% 20% 31%
Three 22% 30% 23% 27% 22% 23% 19% 22% 15% 27% 23% 30% 25% 28% 27%
Four 21% 21% 28% 19% 13% 24% 24% 17% 21% 20% 27% 18% 22% 24% 15%
Five 10% 4% 10% 8% 16% 6% 20% 4% 12% 7% 13% 5% 9% 6% 7%
Six 5% 3% 9% 8% 1% 4% 9% 3% 3% 7% 2% 5% 8% 8% 5%
Seven 1% 1% 2% 4% 3% 1% 1% 1% 1% 1% 1%
Eight or more 3% 3% 1% 4% 4% 4% 1% 1% 4% 1% 1% 0% 1%
41.PEOPLE None 10% 4% 4% 4% 5% 7% 4% 20% 21% 3% 5% 3% 4% 3% 4%
CONTRIBUTING TO One 38% 35% 29% 49% 55% 37% 41% 35% 39% 40% 36% 42% 38% 39% 41%
HOUSEHOLD INCOME
Two 37% 42% 49% 37% 31% 38% 39% 35% 30% 43% 37% 43% 43% 44% 42%
Three or more 14% 19% 18% 9% 10% 18% 16% 10% 10% 13% 22% 11% 16% 14% 13%
41.PEOPLE One or fewer 48% 39% 33% 53% 59% 44% 45% 55% 60% 44% 41% 45% 42% 42% 45%
CONTRIBUTING TO
HOUSEHOLD INCOME | Two or more 52% 61% 67% 47% 41% 56% 55% 45% 40% 56% 59% 550 58% 58% 55%
éjéill'zl'grBLlJETlN 670 Oneorfewer Gigworker | 1700 | 3900 | 33% | 53% | 59% 4% | 4% | 45% | 42% | 42% | 45%
HOUSEHOLD INCOME / i
GIG WORKER One or fewer Not gig 28% aa% | 45% | 55% | 60%
Twoormore Gigworker | a0 | G105 | 6706 | 47% | 41% 569 | 59% | 55% | 58% | 58% | 55%
vTv‘g?kg: more Not gig 26% 569 | 55% | 45% | 40%
41.PEOPLE One or fewer Men 24% 39% 53% 44% 55% 25% 22% 45% 22% 29%
ggﬁ;gﬁg&“ﬁggm | | One or fewer Women 24% 33% 59% 45% 60% 18% 20% 42% 20% 16%
Two or more Men 26% 61% 47% 56% 45% 31% 32% 55% 29% 32%
GENDER
Two or more Women 26% 67% 41% 55% 40% 26% 27% 58% 28% 23%
41.PEOPLE One or fewer Yes 23% 20% 25% 28% 24% 17% 34% 15% 24% 24% 24% 23% 25% 23% 24%
ggﬂ;‘;ﬁgggﬁggm , | One or fewer No 25% 19% 8% 25% 35% 27% 11% 40% 36% 20% 17% 23% 17% 19% 21%
CHILDREN IN Two or more Yes 27% 30% 50% 24% 26% 18% 32% 13% 20% 33% 38% 26% 41% 33% 33%
HOUSEHOLD Two or more No 25% 31% 17% 23% 15% 38% 23% 31% 20% 23% 21% 28% 17% 25% 21%
Count 900 128 109 74 54 78 136 145 133 276 89 155 122 152 124
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11.HOURS PER
WEEK AS GIG 11.HOURS PER WEEK AS GIG 16.HOW FIND
WORKER WORKER / GENDER GIGS 16.HOW FIND GIGS
Messag
e
Online | boards Throug
Under 20 or 20 or platfor and Chat ha
Under 20 more more Not ms and | classifi| platfor | Word of | service
TOTAL | 20-34 | Under5| 20 Men| Women Men Women| Online | online apps ed ads ms mouth | agency
39.HAVE CREDIT CARD | Yes 67% 71% 68% 88% 71% 73% 7% 76% 7% 80% 72% 82% 78% 74%
No 33% 29% 320 12% 29% 27% 23% 24% 23% 20% 28% 18% 22% 26%
c40 One 14% 13% 16% 19% 7% 14% 12% 12% 14% 11% 9% 14% 12% 17%
Two 24% 28% 23% 19% 20% 28% 350 22% 23% 25% 17% 21% 22% 25%
Three 22% 29% 18% 28% 27% 31% 21% 29% 24% 30% 34% 28% 28% 22%
Four 21% 15% 27% 27% 21% 9% 23% 21% 24% 19% 22% 25% 24% 23%
Five 10% 5% 6% 2% 11% 9% 5% 7% 7% 7% 7% 3% 8% 4%
Six 5% 8% 11% 4% 12% 6% 4% 6% 4% 6% 5% 6% 4% 4%
Seven 1% 1% 1% 1% 1% 1% 1% 1% 0% 1% 1%
Eight or more 3% 2% 1% 1% 1% 2% 2% 3% 3% 1% 5%
41.PEOPLE None 10% 4% 3% 3% 4% 4% 4% 2% 5% 2% 2% 3% 1%
CONTRIBUTING TO One 38% 44% 42% 40% 38% 4% 38% 37% 37% 32% 38% 38% 36% 36%
HOUSEHOLD INCOME 7 37% 39% 39% 45% 43% 42% 42% 45% 41% 46% 48% 44% 41% 45%
Three or more 14% 18% 16% 12% 16% 10% 16% 14% 20% 17% 13% 16% 19% 18%
41.PEOPLE One or fewer 48% 44% 46% 43% 41% 47% 42% 41% 39% 37% 39% 40% 40% 37%
CONTRIBUTING TO
HOUSEHOLD INCOME | Two or more 529 56% 54% 57% 59% 53% 58% 59% 61% 63% 61% 60% 60% 63%
ég':\ﬁgrB"EﬂNG 0 Oneorfewer Gigworker | 1700 | 4406 | a6% | 43% | 41% | 47% | 42% | 41% 39% | 37% | 39% | 40% | 40% | 37%
HOUSEHOLD INCOME / One or fewer Not g|g
GIG WORKER worker 28%
Two or more Gig worker | 500 56% 54% 57% 59% 53% 58% 59% 61% 63% 61% 60% 60% 63%
vTvvc\Jl(r)k(; more Not gig 26%
41.PEOPLE One or fewer Men 24% 28% 23% 43% 47% 23% 24% 22% 22% 29% 25% 21%
CONTRIBUTING TO One or fewer Women 24% 16% 23% 41% 42% 18% 15% 15% 18% 11% 14% 16%
EEESEEOLD INCOME /" "106 or more Men 26% 33% 23% 57% 53% 31% 36% 34% 30% 37% 34% 2%
Two or more Women 26% 23% 31% 59% 58% 28% 25% 29% 30% 23% 27% 21%
41.PEOPLE One or fewer Yes 23% 28% 250 21% 25% 24% 250 250 19% 21% 28% 27% 21% 16%
CONTRIBUTING TO One or fewer No 25% 16% 20% 22% 16% 23% 17% 16% 20% 17% 11% 13% 19% 21%
HOUSEHOLD INCOME /
CRILDREN IN Two or more Yes 27% 35% 33% 25% 41% 28% 42% 35% 37% 37% 37% 38% 36% 2%
HOUSEHOLD Two or more No 25% 22% 21% 32% 17% 25% 16% 24% 24% 26% 24% 22% 25% 21%
Count 900 69 55 79 73 76 48 249 188 155 115 83 139 60
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19.INCOME
FROM GIG WORK |  19.INCOME FROM GIG 19.INCOME FROM GIG WORK IN
16.HOW FIND GIGS /GENDER IN PAST YEAR WORK IN PAST YEAR PAST YEAR / GENDER
More More
Not Not More Less 50% or | 50% or than than
Online | Online | online | online | 50% or than than less less 50% 50%
TOTAL| Men | Women| Men | Women| less 50% 25% | 25-50%| 51-75%| Men | Women| Men | Women
39.HAVE CREDIT CARD | Yes 67% 76% 76% 74% 81% 71% 85% 68% 75% 86% 73% 68% 79% 92%
No 33% 24% 24% 26% 19% 29% 15% 32% 25% 14% 27% 32% 21% 8%
c40 One 14% 13% 10% 18% 8% 12% 12% 12% 12% 15% 15% 9% 16% 7%
Two 24% 23% 21% 19% 30% 22% 30% 24% 19% 28% 21% 24% 30% 29%
Three 22% 32% 25% 24% 23% 28% 23% 26% 32% 25% 31% 24% 24% 21%
Four 21% 19% 24% 25% 23% 20% 22% 20% 20% 22% 19% 21% 19% 26%
Five 10% 5% 11% 5% 11% 7% 9% 9% 4% 7% 3% 12% 8% 11%
Six 5% 4% 8% 5% 4% 7% 4% 5% 10% 4% 6% 8% 3% 5%
Seven 1% 1% 0% 2% 1% 1% 1% 1% 1% 1% 1%
Eight or more 3% 2% 1% 4% 2% 2% 2% 4% 1%
41.PEOPLE None 10% 4% 3% 2% 3% 3% 3% 2% 5% 3% 5% 1% 6%
CONTRIBUTING TO One 38% 38% 36% 38% 35% 36% 40% 41% 28% 39% 35% 37% 46% 31%
HOUSEHOLD INCOME " 37% 43% 46% 40% 42% 44% 42% 39% 53% 42% 43% 46% 40% 45%
Three or more 14% 14% 15% 19% 20% 16% 16% 18% 14% 16% 17% 15% 13% 19%
‘élc-),F\’lETgré-ETlNG o One or fewer 48% 43% 39% 40% 38% 39% 42% 43% 33% 42% 40% 39% 46% 37%
HOUSEHOLD INCOME | Two or more 52% 57% 61% 60% 62% 61% 58% 57% 67% 58% 60% 61% 54% 63%
éldiﬁgré_uEﬂNG 0 One or fewer Gig worker | =70 43% 39% 40% 38% 39% 42% 43% 33% 42% 40% 39% 46% 37%
g%u\?vlélil-EDR'NCOME/ Onekor fewer Not gig 28%
worker
Two or more Gig worker | 550, 57% 61% 60% 62% 61% 58% 57% 67% | 58% 60% 61% 54% 63%
va(\)/(r)kg more Not gig 26%
41.PEOPLE One or fewer Men 24% 43% 40% 22% 27% 21% 24% 30% 40% 46%
CONTRIBUTING TO One or fewer Women 24% 39% 38% 17% 16% 22% 9% 12% 39% 37%
ggﬁgggow INCOME /" I"216 or more Men 26% 57% 60% 33% 31% 31% 37% 27% 60% 54%
Two or more Women 26% 61% 62% 27% 27% 26% 29% 31% 61% 63%
41.PEOPLE One or fewer Yes 23% 26% 24% 18% 21% 19% 28% 23% 13% 28% 16% 23% 31% 23%
CONTRIBUTING TO One or fewer No 25% 17% 15% 23% 16% 20% 15% 20% 20% 14% 24% 16% 15% 13%
ggiﬁi’éﬁﬁﬁ INCOME / I"200 or more Yes 27% 29% 42% 30% 47% 38% 32% 30% 51% 35% 34% 44% 20% 48%
HOUSEHOLD Two or more No 25% 29% 19% 30% 15% 22% 26% 27% 15% 23% 27% 17% 33% 16%
Count 900 135 113 113 75 215 130 132 34 70 119 96 75 55
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CHILDREN IN
29.HOW PAY FOR A NEW $400 EMERGENCY EXPENSE  HOUSEHOLD PARENTAL STATUS
No Women
Could | emerge Men Women | Men no no
pay ncy Credit | Borrow | Work Could childre | childre | childre | childre
TOTAL now fund card or sell more | not pay Yes No ninHH| ninHH| nin HH| nin HH
HAVE CREDIT CARD | Yes 7% 76% 5% 4% % % % 5% % 7% 4% 71% 7%
39 C C 6 6 6 9 63 66 39 6 69 6 6 6
No 33% 24% 35% 6% 37% 34% 61% 35% 31% 33% 36% 29% 33%
c40 One 14% 10% 15% 17% 12% 13% 20% 2% 25% 3% 1% 25% 25%
Two 24% 33% 21% 24% 16% 24% 23% 9% 39% 9% 9% 35% 44%
Three 22% 27% 21% 21% 22% 18% 20% 24% 20% 29% 21% 23% 17%
Four 21% 18% 22% 24% 25% 24% 12% 31% 11% 31% 30% 13% 9%
Five 10% 7% 11% 7% 13% 12% 10% 18% 2% 12% 22% 1% 3%
Six 5% 3% 6% 7% 10% 3% 3% 9% 2% 8% 10% 2% 1%
Seven 1% 2% 1% 1% 1% 3% 3% 2% 3%
Eight or more 3% 1% 3% 1% 3% 9% 5% 0% 6% 3% 1%
41.PEOPLE None 10% 9% 10% 10% 7% 4% 21% 4% 16% 4% 4% 15% 17%
ﬁgﬁ;‘;ﬁéﬂ)’ﬁggm One 38% 30% 41% 37% 44% 38% 42% 42% 34% 42% 42% 34% 34%
Two 37% 45% 35% 37% 36% 41% 26% 40% 34% 40% 40% 35% 34%
Three or more 14% 16% 14% 15% 14% 17% 11% 13% 16% 13% 14% 16% 15%
41.PEOPLE One or fewer 48% 39% 51% 47% 51% 42% 63% 46% 50% 47% 46% 49% 51%
CONTRIBUTING TO
HOUSEHOLD INCOME | Two or more 52% 61% 49% 53% 49% 58% 37% 54% 50% 53% 54% 51% 49%
‘élc')ZETgFBLUETING 0 One or fewer Gig worker |42 14% 19% 16% 19% 24% 15% 19% 16% 25% 15% 16% 15%
HOUSEHOLD INCOME / i
0 0 0 0 0 0 0 0 0 0 0 0 0
GIG WORKER One or fewer Not gig 28% | 23% | 30% | 31% | 28% | 18% | 42% | 25% | 32% | 19% | 29% | 30% | 35%
Two ormore Gig worker | 50, 22% | 24% 24% | 25% | 36% 10% | 28% 18% | 31% | 26% | 21% 14%
Mfkg: more Not gig 26% 38% 23% 25% 22% 20% 23% 23% 30% 18% 26% 28% 32%
41.PEOPLE One or fewer Men 24% 23% 24% 25% 24% 20% 28% 19% 29% 47% 49%
Sgﬁ;’;ﬁgg\‘lﬁggm/ One or fewer Women 24% 16% 27% 22% 27% 22% 35% 27% 21% 46% 51%
GENDER Two or more Men 26% 35% 23% 31% 23% 25% 15% 22% 30% 53% 51%
Two or more Women 26% 27% 26% 22% 27% 33% 22% 329 20% 54% 49%
41.PEOPLE One or fewer Yes 23% 17% 25% 17% 29% 250 27% 46% 47% 46%
ﬁgﬁgiﬁgfmggm/ One or fewer No 250 22% 26% 30% 22% 17% 36% 50% 49% 51%
CHILDREN IN Two or more Yes 27% 26% 27% 23% 30% 38% 17% 54% 53% 54%
Two or more No 25% 36% 22% 30% 20% 20% 20% 50% 51% 49%
HOUSEHOLD
Count 900 204 696 150 245 145 148 449 451 183 267 267 183
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CHILDREN IN HOUSEHOLD / GIG HOUSEHOLD
WORKER PARENTAL STATUS / GIG WORKER INCOME
Women | Women
Men Men Women | Women | Men no | Men no no no
childre | childre | childre | childre| childre| childre| childre| childre| Below 50
Yes Not NoNot | ninHH | ninHH| ninHH | ninHH | ninHH | ninHH | nin HH | nin HH 50 Thousa

Yes Gig gig No Gig gig Gig Not gig Gig Not gig Gig Not gig Gig Not gig | Thousa| ndor

TOTAL | worker | worker | worker| worker | worker | worker | worker | worker | worker| worker| worker | worker nd more

39.HAVE CREDIT CARD | Yes 67% 72% 61% 78% 65% 70% 67% 74% 59% 79% 67% 75% 63% 59% 85%

No 33% 28% 39% 22% 35% 30% 33% 26% 41% 21% 33% 25% 37% 1% 15%

c40 One 14% 2% 1% 26% 26% 5% 2% 1% 1% 25% 27% 28% 26% 16% 9%

Two 24% 13% 5% 39% 38% 12% 5% 15% 5% 35% 35% 46% 42% 23% 24%

Three 22% 31% 18% 19% 20% 38% 16% 25% 19% 20% 25% 18% 15% 20% 25%

Four 21% 28% 34% 12% 12% 24% 40% 32% 31% 16% 11% 5% 12% 19% 24%

Five 10% 13% 23% 2% 2% 9% 14% 16% 27% 2% 0% 4% 3% 11% 9%

Six 5% 9% 9% 1% 2% 8% 9% 9% 9% 2% 1% 2% 5% 6%

Seven 1% 1% 4% 1% 4% 1% 4% 1% 1%

Eight or more 3% 2% 6% 1% 4% 10% 1% 4% 1% 4% 1%

41.PEOPLE None 10% 2% 5% 6% 20% 1% 11% 4% 3% 7% 18% 4% 23% 13% 4%

CONTRIBUTING TO One 38% 39% 47% 40% 32% 44% 41% 33% 50% 36% 34% 47% 29% 43% 31%

HOUSEHOLD INCOME "7 37% 44% 38% 38% 33% 42% 41% 47% 37% 39% 34% 35% 32% 29% 50%

Three or more 14% 15% 10% 16% 15% 13% 8% 16% 11% 18% 15% 14% 15% 14% 16%

41.PEOPLE One or fewer 48% 41% 52% 46% 52% 45% 52% 37% 53% 43% 52% 51% 52% 56% 34%
CONTRIBUTING TO

HOUSEHOLD INCOME Two or more 52% 59% 48% 54% 48% 55% 48% 63% 47% 57% 48% 49% 48% 44% 66%

?:lcSrFiﬁglpsLuETlNG 0 One or fewer Gig worker |5, 41% 46% 45% 37% 43% 51% 18% 16%

oL D INCOME One or fewer Not gig 28% 52% 520 52% 53% 52% 520 | 35% | 17%

Two or more Gig worker | 550, 59% 54% 55% 63% 57% 49% 20% 29%

VTV‘gfkg; more Not gig 26% 48% 48% 48% 47% 48% 48% | 21% | 35%

41.PEOPLE One or fewer Men 24% 22% 16% 28% 29% 45% 52% 43% 52% 26% 21%

CONTRIBUTING TO One or fewer Women 24% 19% 36% 18% 23% 37% 53% 51% 52% 30% 13%

ggsgggow INCOME /" "146 or more Men 26% 27% 15% 37% 27% 55% 48% 57% 48% 20% 36%

Two or more Women 26% 32% 32% 17% 21% 63% 47% 49% 48% 23% 29%

41.PEOPLE One or fewer Yes 23% 41% 52% 45% 52% 37% 53% 27% 17%

CONTRIBUTING TO One or fewer No 25% 46% 529 43% 529% 51% 529 29% 17%

ggigﬁ:ﬂ‘lﬁ INCOME /"6 or more Yes 27% 59% 48% 55% 48% 63% 47% 24% 32%

HOUSEHOLD Two or more No 25% 54% 48% 57% 48% 49% 48% 19% 33%

Count 900 212 214 154 277 102 68 109 146 100 155 54 123 544 321
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41.PEOPLE
CONTRIBUTING
TO HOUSEHOLD

HOUSEHOLD INCOME HOUSEHOLD INCOME / GENDER | HOUSEHOLD INCOME / GIG WORKER INCOME
Below 50 50
Betwee| Betwee| Betwee Below 50 50 Below 50 Thousa| Thousa
Below n 25 n 50 n75 Below 50 Thousa| Thousa 50 Thousa| ndor nd or
25 and 50 | and 75 | and 100 50 Thousa| ndor nd or Thousa| nd Not more more
thousa| thousa| thousa| thousa| Thousa nd more more nd Gig gig Gig Not gig [ One or | Two or
TOTAL nd nd nd nd nd Men| Women Men Women| worker | worker | worker | worker fewer more
39.HAVE CREDIT CARD | Yes 67% 49% 68% 82% 88% 61% 57% 85% 85% 71% 52% 83% 88% 62% 72%
No 33% 51% 32% 18% 12% 39% 43% 15% 15% 29% 48% 17% 12% 38% 28%
c40 One 14% 19% 13% 11% 12% 21% 12% 10% 7% 14% 18% 10% 9% 28% 0%
Two 24% 23% 23% 24% 30% 22% 25% 28% 19% 24% 23% 24% 25% 24% 23%
Three 22% 19% 22% 22% 26% 23% 18% 27% 23% 25% 18% 29% 22% 19% 25%
Four 21% 18% 21% 23% 18% 19% 19% 21% 28% 21% 19% 21% 27% 15% 27%
Five 10% 8% 13% 10% 9% 6% 15% 5% 15% 10% 11% 7% 12% 7% 13%
Six 5% 6% 5% 8% 4% 3% 7% 6% 5% 4% 5% 8% 3% 4% 6%
Seven 1% 1% 2% 2% 1% 1% 2% 1% 2% 1% 1% 2% 1% 2%
Eight or more 3% 6% 1% 1% 5% 3% 1% 0% 2% 5% 1% 0% 2% 3%
41.PEOPLE None 10% 21% 6% 4% 5% 15% 12% 3% 4% 5% 18% 2% 5% 21%
ﬁgﬁ;éfggg\‘lﬁggm One 38% 43% 44% 35% 31% 42% 45% 33% 27% 44% 45% 34% 28% 79%
Two 37% 20% 38% 48% 48% 27% 31% 51% 48% 36% 25% 48% 529 72%
Three or more 14% 16% 12% 14% 16% 17% 12% 13% 21% 15% 12% 16% 15% 28%
41.PEOPLE One or fewer 48% 64% 50% 39% 36% 56% 57% 37% 31% 48% 62% 36% 33% | 100%
CONTRIBUTING TO
HOUSEHOLD INCOME | Two or more 52% 36% 50% 61% 64% 44% 43% 63% 69% 52% 38% 64% 67% 100%
‘élo'PNE%PB"ETING 0 Oneorfewer Gigworker | 1700 | 1505 | 2006 | 10% | 179% | 23% | 15% | 17% | 16% | 48% 36% 36%
HOUSEHOLD INCOME / i
GIG WORKER One or fewer Not gig 28% | 45% | 27% | 20% | 19% | 30% | 40% | 19% | 15% 62% 33% | 59%
Two or more Gig worker | 50, 16% 24% 27% | 31% 21% 19% 31% 27% 52% 64% 45%
m?kg: more Not gig 26% 19% 22% 34% 30% 19% 23% 30% 40% 38% 67% 51%
41.PEOPLE One or fewer Men 24% 26% 26% 23% 19% 56% 37% 28% 24% 21% 21% 50%
ggﬂ;‘;ﬁgggﬁggm , [ _One or fewer Women 24% 37% 24% 16% 17% 57% 31% 21% 38% 15% 12% 50%
GENDER Two or more Men 26% 17% 24% 31% 41% 44% 63% 25% 16% 39% 33% 50%
Two or more Women 26% 20% 26% 30% 23% 43% 69% 26% 22% 25% 33% 50%
41.PEOPLE One or fewer Yes 23% 29% 26% 18% 17% 21% 33% 17% 17% 26% 29% 22% 13% 48%
ggﬂ;gfggg\‘lggg’wa One or fewer No 25% 35% 24% 21% 19% 35% 24% 20% 14% 23% 34% 14% 20% 52%
CHILDREN IN Two or more Yes 27% 18% 29% 35% 24% 20% 28% 26% 41% 32% 17% 38% 27% 52%
HOUSEHOLD Two or more No 25% 18% 21% 26% 40% 24% 16% 37% 28% 19% 20% 26% 39% 48%
Count 900 257 278 169 79 251 293 184 137 207 306 147 167 433 467
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41.PEOPLE 41.PEOPLE CONTRIBUTING TO
CONTRIBUTING TO HOUSEHOLD INCOME / GIG 41.PEOPLE CONTRIBUTING TO
HOUSEHOLD INCOME WORKER HOUSEHOLD INCOME / GENDER
Oneor | Oneor | Twoor | Two or
fewer fewer more more Oneor | Oneor | Twoor | Two or
Three Gig Not gig Gig Not gig | fewer fewer more more
TOTAL One Two or more| worker | worker | worker | worker Men Women Men Women
39.HAVE CREDIT CARD | Yes 67% 65% 74% 66% 68% 60% 80% 67% 66% 59% 73% 71%
No 33% 35% 26% 34% 32% 40% 20% 33% 34% 41% 27% 29%
c40 One 14% 27% 0% 28% 30% 1% 33% 23% 0% 0%
Two 24% 22% 32% 2% 23% 25% 25% 23% 25% 24% 24% 23%
Three 22% 19% 23% 30% 25% 15% 27% 24% 20% 18% 30% 21%
Four 21% 17% 27% 27% 13% 16% 28% 27% 12% 17% 27% 27%
Five 10% 9% 10% 19% 6% 8% 10% 15% 4% 11% 7% 18%
Six 5% 5% 5% 11% 4% 4% 7% 5% 2% 6% 6% 6%
Seven 1% 1% 2% 2% 1% 0% 0% 3% 1% 1% 1% 3%
Eight or more 3% 2% 1% 8% 3% 2% 3% 3% 2% 3% 2%
41.PEOPLE None 10% 9% 26% 22% 20%
ﬁgﬂ;gfgggﬁggm One 38% | 100% 91% 74% 78% 80%
Two 37% 100% 73% 74% 71% 73%
Three or more 14% 100% 27% 26% 29% 27%
&Z‘;‘;FBLETING o One or fewer 48% | 100% 100% | 100% 100% | 100%
HOUSEHOLD INCOME Two or more 52% 100% 100% 100% 100% 100% 100%
?:EZE'CF){'IDBLETWG o One or fewer Gig worker 17% 22% 100% 1% 31%
HOUSEHOLD INCOME / One or fewer Not gig
GIG WORKER worker 28% 55% 100% 53% 65%
Two or more Gig worker |59, 45% | 43% 100% 48% | 41%
Twvo or more Notgig 26% 52% | 48% 100% 46% | 55%
41.PEOPLE One or fewer Men 24% 49% 57% 45% 100%
ﬁgﬁngggg\‘lﬁggm/ One or fewer Women 24% 51% 43% 55% 100%
GENDER Two or more Men 26% 50% 51% 54% 46% 100%
Two or more Women 26% 50% 49% 46% 54% 100%
41.PEOPLE One or fewer Yes 23% 55% 55% 44% 39% 57%
ﬁgﬂ;gfgfgﬁggml One or fewer No 25% 45% 45% 56% 61% 43%
CHILDREN IN Two or more Yes 27% 54% 46% 60% 43% 42% 62%
HOUSEHOLD Two or more No 25% 46% 54% 40% 57% 58% 38%
Count 900 343 336 130 157 256 208 236 216 217 234 233
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41.PEOPLE CONTRIBUTING TO
HOUSEHOLD INCOME / CHILDREN IN| URBAN | URBAN AREA /
HOUSEHOLD AREA GENDER COUNTRY BORN IN
Oneor | Oneor | Twoor | Two or All Other
fewer fewer more more Urban Urban foreign foreign-

TOTAL Yes No Yes No Urban Men Women USA born Mexico born

39.HAVE CREDIT CARD | Yes 67% 57% 67% 72% 71% 68% 70% 67% 68% 67% 64% 69%

No 33% 43% 33% 28% 29% 32% 30% 33% 32% 33% 36% 31%

c40 One 14% 4% 50% 0% 0% 14% 16% 11% 12% 16% 18% 13%

Two 24% 15% 34% 4% 44% 24% 25% 23% 24% 23% 14% 32%

Three 22% 27% 11% 22% 29% 23% 26% 20% 23% 22% 21% 22%

Four 21% 27% 3% 34% 20% 21% 20% 22% 19% 24% 26% 21%

Five 10% 15% 21% 4% 10% 5% 14% 11% 9% 12% 7%

Six 5% 7% 1% 10% 2% 5% 4% 7% 7% 4% 7% 2%

Seven 1% 1% 4% 1% 1% 1% 2% 1% 1% 1%

Eight or more 3% 4% 5% 1% 2% 3% 2% 4% 2% 1% 2%

41.PEOPLE None 10% 9% 32% 9% 11% 8% 11% 9% 8% 11%

CONTRIBUTING TO One 38% 91% 68% 39% 38% 40% 36% 41% 46% 35%

HOUSEHOLD INCOME - Iy, o 37% 75% 69% 38% 37% 39% 37% 38% 35% 40%

Three or more 14% 25% 31% 14% 14% 14% 17% 12% 11% 14%

41.PEOPLE One or fewer 48% | 100% | 100% 48% 49% 48% 47% 50% 54% 46%
CONTRIBUTING TO

HOUSEHOLD INCOME Two or more 52% 100% 100% 52% 51% 52% 53% 50% 46% 54%

‘élc')ZETgFBLUETING 0 One or fewer Gig worker |42, 42% 31% 18% 20% 16% 16% 19% 22% 16%

oD INCOME One or fewer Not gig 28% | 54% | 64% 28% | 26% | 30% | 29% | 20% | 20% | 29%

Two ormore Gig worker | 50, 520 | 37% | 23% | 24% | 21% | 23% | 23% 19% | 26%

Mfkg: more Not gig 26% 42% 59% 27% 24% 29% 28% 25% 23% 26%

41.PEOPLE One or fewer Men 24% 41% 58% 25% 49% 24% 24% 27% 22%

CONTRIBUTING TO One or fewer Women 24% 59% 42% 23% 48% 22% 26% 27% 24%

ggﬁgggow INCOME /" "06 or more Men 26% 41% 60% 26% 51% 24% 28% 23% 33%

Two or more Women 26% 59% 40% 26% 52% 29% 22% 23% 21%

41.PEOPLE One or fewer Yes 23% | 100% 23% 19% 28% 22% 25% 29% 20%

CONTRIBUTING TO One or fewer No 250 100% 25% 30% 20% 25% 26% 25% 26%

ESE%ER'EON"'ﬁ INCOME /" "106 or more Yes 27% 100% 26% 20% 32% 27% 27% 29% 25%

HOUSEHOLD Two or more No 250 100% 26% 31% 21% 27% 23% 17% 29%

Count 900 208 225 241 226 832 424 408 449 441 225 216
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COUNTRY BORN IN / GENDER

COUNTRY BORN IN / GIG WORKER|

us us Foreign | Foreign
us us Foreign | Foreign born born born born
born born born born Gig Not gig Gig Not gig
TOTAL Men Women Men Women| worker | worker | worker | worker
39.HAVE CREDIT CARD | Yes 67% 68% 68% 71% 62% 72% 66% 78% 61%
No 33% 32% 32% 29% 38% 28% 34% 22% 39%
c40 One 14% 16% 9% 17% 14% 10% 15% 15% 16%
Two 24% 23% 26% 26% 20% 23% 25% 24% 22%
Three 22% 24% 21% 26% 17% 27% 20% 26% 19%
Four 21% 18% 19% 23% 24% 19% 19% 24% 23%
Five 10% 7% 14% 4% 16% 11% 10% 7% 12%
Six 5% 6% 7% 3% 5% 7% 6% 5% 4%
Seven 1% 1% 2% 0% 2% 1% 2% 2%
Eight or more 3% 5% 2% 2% 2% 3% 4% 2%
41.PEOPLE None 10% 12% 10% 10% 9% 5% 14% 3% 13%
CONTRIBUTING TO One 38% 39% 33% 37% 45% 36% 37% 43% 40%
HOUSEHOLD INCOME I, 37% 32% 41% 41% 34% 39% 36% 42% 35%
Three or more 14% 18% 16% 12% 12% 20% 14% 12% 11%
41.PEOPLE One or fewer 48% 50% 43% 47% 54% 41% 50% 46% 53%
CONTRIBUTING TO
HOUSEHOLD INCOME Two or more 52% 50% 57% 53% 46% 59% 50% 54% A47%
&ZET(;%STING 0 One or fewer Gig worker |74 19% 13% | 21% 18% | 41% 46%
e iOLD INCOME / One or fewer Not gig 28% | 29% | 28% | 23% | 35% 50% 53%
Two or more Gig worker | 5a00 | 5604 20% | 24% | 22% 59% 54%
VTV‘g’?kg[ more Not gig 26% 22% 34% 27% 23% 50% 47%
41.PEOPLE One or fewer Men 24% 50% 47% 24% 24% 26% 22%
CONTRIBUTING TO One or fewer Women 24% 43% 54% 17% 26% 20% 31%
ggﬁgggom INCOME /' ™06 or more Men 26% 50% 53% 32% 18% 29% 26%
Two or more Women 26% 57% 46% 27% 31% 25% 21%
41.PEOPLE One or fewer Yes 23% 20% 24% 18% 31% 23% 21% 24% 24%
CONTRIBUTING TO One or fewer No 25% 30% 19% 28% 22% 18% 29% 22% 29%
ESESDE;;ON"IR INCOME/ I"06 or more Yes 27% 22% 31% 21% 33% 34% 21% 34% 21%
HOUSEHOLD Two or more No 25% 28% 25% 32% 13% 25% 29% 20% 26%
Count 900 217 233 229 212 175 254 185 236
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HOW LONG
COUNTRY BORN IN / GIG WORKER / GENDER COUNTRY BORN IN / AGE LIVED IN US
us us us us Foreign | Foreign | Foreign | Foreign
born born born born born born born born us Foreign
Gig Gig Not gig | Not gig Gig Gig Not gig | Not gig born us born Foreign
worker | worker | worker | worker | worker | worker | worker | worker Under | born 40| Under | born 40 10 or More
TOTAL Men Women Men Women Men Women Men Women 40 & over 40 & over fewer than 10

39.HAVE CREDIT CARD | Yes 67% 71% 73% 66% 66% 7% 78% 68% 54% 65% 71% 64% 69% 61% 69%

No 33% 29% 2% 34% 34% 23% 22% 32% 46% 35% 29% 36% 31% 39% 31%

c40 One 14% 12% 8% 21% 10% 18% 11% 17% 16% 10% 15% 9% 21% 9% 17%

Two 24% 18% 30% 29% 23% 28% 19% 23% 20% 18% 35% 23% 23% 20% 24%

Three 22% 30% 23% 19% 20% 28% 24% 25% 14% 24% 20% 23% 21% 27% 20%

Four 21% 18% 19% 17% 20% 22% 26% 22% 24% 21% 14% 26% 21% 28% 22%

Five 10% 9% 12% 4% 15% 2% 12% 6% 17% 13% 7% 9% 10% 7% 10%

Six 5% 7% 6% 4% 7% 3% 7% 3% 5% 8% 5% 5% 3% 5% 4%

Seven 1% 1% 2% 2% 1% 1% 3% 2% 1% 2% 2% 1%

Eight or more 3% 4% 1% 5% 3% 3% 1% 4% 3% 3% 1% 1% 2%

41.PEOPLE None 10% 2% 8% 19% 10% 5% 13% 14% 5% 19% 4% 14% 3% 11%

CONTRIBUTING TO One 38% 41% 30% 38% 35% 42% 45% 33% 46% 35% 37% 36% 45% 45% 39%

HOUSEHOLD INCOME "7 37% 35% 44% 31% 39% 43% 41% 41% 30% 38% 35% 45% 31% 38% 38%

Three or more 14% 22% 17% 12% 15% 10% 14% 13% 10% 22% 9% 15% 10% 14% 12%

41.PEOPLE One or fewer 48% 43% 38% 57% 45% 47% 45% 46% 60% 1% 56% 40% 59% 48% 50%
CONTRIBUTING TO

HOUSEHOLD INCOME Two or more 52% 57% 62% 43% 55% 53% 55% 54% 40% 59% 44% 60% 41% 52% 50%

élc')i"igrB"UEﬂN 67O One or fewer Gig worker |5, 43% 38% 47% 45% 18% 13% 19% 19% 23% 18%

g,OGUVSV%F,;?(E%WCOME ! v(ag'rak?err fewer Not gig 28% 57% 45% 46% 60% 21% 40% 19% 37% 23% 30%

Two or more Gig worker | 550, 57% 62% 53% 55% 29% 14% 35% 12% 29% 22%

VTV‘gfkg; more Not gig 26% 43% 55% 54% | 40% | 28% | 29% 21% | 28% | 21% | 25%

41.PEOPLE One or fewer Men 24% 43% 57% 47% 46% 17% 35% 21% 28% 26% 23%

CONTRIBUTING TO One or fewer Women 24% 38% 45% 45% 60% 23% 21% 19% 31% 23% 27%

ggsgggow INCOME /" "146 or more Men 26% 57% 43% 53% 54% 23% 25% 33% 23% 24% 29%

Two or more Women 26% 62% 55% 55% 40% 36% 19% 27% 18% 27% 21%

41.PEOPLE One or fewer Yes 23% 24% 22% 17% 24% 23% 2% 14% 34% 24% 18% 26% 23% 36% 21%

CONTRIBUTING TO One or fewer No 25% 19% 16% 40% 21% 24% 18% 32% 27% 16% 38% 14% 35% 12% 30%

ggigﬁ:ﬂ‘lﬁ INCOME /"6 or more Yes 27% 30% 40% 13% 27% 25% 45% 17% 25% 32% 19% 35% 20% 32% 25%

HOUSEHOLD Two or more No 25% 27% 22% 30% 28% 28% 10% 37% 15% 27% 26% 25% 22% 20% 24%

Count 900 97 77 109 146 102 83 114 122 272 177 200 241 108 342
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HOW LONG | CHILDREN BORN| LANGUAGE OF | LANGUAGE OF INTERVIEW
LIVED IN US IN US INTERVIEW / COUNTRY BORN IN
Betwee Espafio
n 5 and More English | English |
10 than 15 Espafio us Foreign | Foreign
TOTAL years years Yes No English | born born born
39.HAVE CREDIT CARD | Yes 67% 73% 69% 67% 67% 69% 59% 68% 72% 58%
No 33% 27% 31% 33% 33% 31% 41% 32% 28% 42%
c40 One 14% 13% 17% 26% 4% 15% 9% 12% 20% 8%
Two 24% 21% 24% 35% 11% 27% 14% 25% 29% 13%
Three 22% 24% 20% 15% 29% 21% 27% 22% 19% 27%
Four 21% 31% 23% 16% 31% 19% 29% 18% 20% 29%
Five 10% 9% 10% 5% 14% 10% 9% 11% 9% 10%
Six 5% 2% 3% 2% 7% 4% 9% 6% 1% 9%
Seven 1% 1% 1% 1% 1% 1% 2% 1% 1%
Eight or more 3% 2% 1% 2% 3% 2% 4% 1% 3%
41.PEOPLE None 10% 12% 13% 5% 11% 7% 10% 12% 6%
CONTRIBUTING TO One 38% 52% 39% 36% 45% 36% 44% 36% 38% 45%
HOUSEHOLD INCOME - Iy, o 37% 37% 38% 36% 40% 39% 32% 37% 41% 32%
Three or more 14% 11% 11% 14% 10% 14% 16% 17% 9% 18%
41.PEOPLE One or fewer 48% 52% 51% 49% 50% 47% 52% 46% 50% 51%
CONTRIBUTING TO
HOUSEHOLD INCOME Two or more 52% 48% 49% 51% 50% 53% 48% 54% 50% 49%
‘élc')ZETgFBLUETING 0 One or fewer Gig worker |42 27% 16% 18% 20% 17% 19% 17% 19% 20%
oD INCOME One or fewer Not gig 28% | 21% | 32% | 20% | 27% | 28% | 31% | 28% | 28% | 29%
Two ormore Gig worker | 50, 27% | 20% 19% | 28% | 24% 18% | 23% | 26% 18%
mfkg: more Not gig 26% 18% 26% 28% 20% 26% 28% 28% 23% 20%
41.PEOPLE One or fewer Men 24% 26% 25% 29% 19% 24% 23% 24% 26% 22%
CONTRIBUTING TO One or fewer Women 24% 26% 26% 21% 31% 23% 29% 22% 24% 29%
ggﬁgggow INCOME /" "06 or more Men 26% 30% 29% 31% 25% 26% 24% 24% 29% 25%
Two or more Women 26% 18% 21% 20% 25% 26% 24% 30% 21% 24%
41.PEOPLE One or fewer Yes 23% 40% 21% 6% 44% 20% 34% 22% 19% 35%
CONTRIBUTING TO One or fewer No 250 13% 30% 44% 6% 27% 18% 25% 31% 16%
SSE%ER'EON"'R INCOME /" "106 or more Yes 27% 28% 250 9% 45% 26% 30% 27% 24% 32%
HOUSEHOLD Two or more No 250 20% 24% 41% 5% 27% 18% 27% 26% 17%
Count 900 61 303 230 221 711 189 424 279 162
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GENDER AGE AGE GENDER /AGE
Under 40 & Under Men Women Men Women
TOTAL| Men | Women| 40 over 30 | 30-39| 40-49| 50-64| <40 <40 40+ 40+
42.NUMBER OF None 50% 59% 41% | 42% 60% | 47% 34% 40% 71% 55% 31% 64% 55%
ﬁgtggﬁo’\lsg One 23% 21% 26% 25% 22% 28% 21% 31% 16% 24% 26% 19% 26%
Two 16% 13% 20% 20% 12% 15% 26% 19% 9% 14% 25% 12% 12%
Three 6% 3% 9% 8% 4% 7% 10% 6% 2% 4% 12% 2% 5%
Four 2% 2% 3% 3% 2% 2% 4% 3% 2% 2% 4% 2% 2%
Five 1% 1% 1% 1% 0% 1% 2% 1% 1% 2% 1%
Six 0% 1% 0% 1% 1% 1% 1% 0%
Seven 0% 0% 0% 0% 0%
Eight or more 0% 0% 0% 0% 0% 0% 1% 1% 0% 1%
CHILDREN IN Yes 50% | 41% | 59% 58% | 40% | 53% 66% 60% 29% | 45% | 69% | 36% | 45%
HOUSEHOLD
No 50% 59% 41% | 42% 60% | 47% 34% 40% 71% 55% 31% 64% 55%
PARENTAL STATUS Men children in HH 20% | 41% 21% 20% 16% 27% 27% 17% |  45% 36%
Women children in HH 30% 59% 38% 20% | 37% 38% 34% 12% 69% 45%
Men no children in HH 30% 59% 25% 35% 25% 25% 22% 41% 55% 64%
Women no children in HH
20% 41% 17% 25% 23% 9% 17% | 30% 31% 55%
CHILDREN IN Yes Gig worker 24% 23% 24% 31% 16% 27% 36% 22% 12% 29% 32% 17% 14%
cv%%iEEFFIeOLD /GIG Yes Not gig worker 24% 15% 32% 24% 23% 22% 28% 36% 15% 13% 34% 17% 30%
No Gig worker 17% 22% 12% 19% 15% 22% 15% 13% 19% 30% 10% 15% 14%
No Not gig worker 31% 3% | 21% 21% | 42% | 24% 16% 24% | 51% 23% 18% | 45% | 40%
gfg&v'\g&;mws’ v'\cg:‘kce:‘"dre“ in HH Gig 11% 23% 13% 9% 9% 19% 11% 9% 29% 17%
mznvfohr'l'(‘;e" in HH Not 8% 15% 6% 10% 5% 7% 14% 7% 13% 17%
g‘;wveonrlf:r"dre” in HH 12% 24% 17% 6% 17% 17% 12% 3% 32% 14%
\,gvgtrgfg \f/g'r's;re” in HH 16% 32% 19% 14% 17% 21% 22% 8% 34% 30%
g%"v\'/]é’rlfzr"dre” in HH 11% 22% 14% 8% 14% 12% 6% 11% 30% 15%
',:l/'st“ g’;g m‘:s:n in HH 17% 34% 11% 25% 10% 11% 15% 28% 23% 45%
\gic;r:veonrli‘; childrenin HHI g0, 12% 6% 6% 8% 3% 7% 7% 10% 14%
m’trg?g” V’;g rlc(Z'r'dre" N HAL 40 27% 10% 18% 14% 5% 10% 23% 18% 40%
Count 900 450 450 477 423 270 207 180 198 217 260 233 190
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REGION REGION
East West
Northea| Midwes Middle North South South Mounta
TOTAL st t South West Atlantic| Central | Atlantic| Central in Pacific
42.NUMBER OF None 50% 54% 48% 48% 52% 56% 51% 50% |  47% 49% 52%
ﬁgtngﬁngg One 23% 27% 17% 23% 24% 28% 15% 22% 24% 28% 22%
Two 16% 14% 24% 17% 15% 13% 28% 18% 16% 10% 17%
Three 6% 4% 9% 7% 5% 3% 6% 6% 8% 6% 5%
Four 2% 1% 3% 3% 2% 5% 2% 3%
Five 1% 1% 1% 2% 0% 2% 1%
Six 0% 0% 1% 0% 3%
Seven 0% 0% 0%
Eight or more 0% 1% 0% 0% 1% 0%
CHILDREN IN Yes 50% |  46% 52% 520 | 48% | 44% | 49% 50% 53% 51% |  48%
HOUSEHOLD No 50% 54% 48% 48% 529 56% 51% 50% 47% 49% 529
PARENTAL STATUS Men children in HH 20% 19% 16% 23% 19% 17% 16% 23% 23% 22% 19%
Women children in HH 30% 27% 36% 29% 29% 27% 33% 28% 31% 29% 29%
Men no children in HH 30% | 31% 34% 27% 31% | 33% 34% 27% 27% 28% 31%
Women no childrenin HHI 5, 23% 14% 21% 21% 23% 17% 22% 19% 21% 21%
CHILDREN IN Yes Gig worker 24% 17% 27% 25% 23% 17% 24% 29% 22% 26% 22%
HOUSEHOLD / GIG Yes Not gig worker 24% 25% 21% 25% 23% 24% 20% 21% 28% 22% 23%
WORKER
No Gig worker 17% 14% 14% 17% 19% 13% 17% 16% 17% 24% 17%
No Not gig worker 31% | 37% 32% 28% 31% |  41% 32% 29% 28% 25% 33%
gfg\fv'\ggl‘EsRTATUS/ ngkzr"dre” in HH Gig 11% 7% 6% 13% 12% 7% 4% 14% 13% 15% 11%
mgnwcoﬁ'li‘i're” i HH Not 8% 8% 7% 9% 7% 8% 8% 8% 9% 5% 7%
\é’i‘;mweonrlfg‘r"dre” in HH 12% 9% 21% 12% 12% 10% 20% 14% 9% 11% 12%
le(ft”;g” Vflg'r'lféf” in HH 16% 17% 15% 16% 16% 16% 13% 13% 19% 17% 15%
gg”vcgrlfzr"d'e” in HH 11% 8% 9% 11% 13% 7% 10% 11% 11% 15% 12%
,’L"gt” g'}g \fvr;'r'g;f” in HH 17% 21% 23% 15% 17% 24% 22% 14% 16% 13% 18%
\gi‘;':‘lveonr;; children in HHI g, 5% 5% 6% 6% 6% 7% 5% 7% 9% 5%
n’c‘,’t”;?g” v'\‘,g”c(';'r'dre” nHHE 16% 9% 14% 14% 17% 10% 16% 12% 12% 15%
Count 900 118 82 345 355 91 64 155 182 100 255
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REGION / GENDER EDUCATION
College
graduat
Northea Non- eor 4-year Post-
Northea st Midwes| South South West West H.S. Post H.| college post- | College | graduat
TOTAL | stMen | Women| tMen Men Women Men Women| /Less S. grad grad grad e

42.NUMBER OF None 50% 62% 45% 68% 55% 41% 61% 42% 50% 48% 49% 54% 50% 68%
Egtggﬁg:g One 23% 24% 30% 18% 20% 26% 22% 26% 23% 250 23% 24% 28% 14%
Two 16% 10% 18% 12% 18% 16% 10% 20% 16% 16% 16% 17% 18% 15%
Three 6% 2% 5% 2% 4% 9% 3% 8% 6% 7% 6% 4% 4% 3%
Four 2% 2% 4% 2% 4% 3% 2% 3% 1% 0% 1%

Five 1% 2% 1% 2% 0% 1% 1% 1%

Six 0% 0% 2% 0% 1% 1%

Seven 0% 0% 0% 0%

Eight or more 0% 1% 1% 1% 0% 0% 0%
CHILDREN IN Yes 50% 38% 55% 32% 45% 59% 39% 58% 50% 52% 51% 46% 50% 32%
HOUSEHOLD No 50% 62% 45% 68% 55% 41% 61% 42% 50% 48% 49% 54% 50% 68%
PARENTAL STATUS Men children in HH 20% 38% 32% 45% 39% 22% 15% 20% 23% 22% 26%
Women children in HH 30% 55% 59% 58% 28% 37% 31% 23% 28% 7%
Men no children in HH 30% 62% 68% 55% 61% 31% 24% 28% 35% 32% 44%
Women no children in HHI 50, 45% 41% 42% 19% 24% 21% 19% 18% 24%
CHILDREN IN Yes Gig worker 24% 15% 19% 12% 27% 23% 24% 23% 22% 25% 23% 27% 29% 20%
cv%%iE;OLD /GIG Yes Not gig worker 24% 16% 35% 13% 17% 33% 13% 32% 24% 26% 25% 18% 21% 12%
No Gig worker 17% 17% 11% 18% 22% 12% 25% 13% 17% 15% 17% 20% 19% 21%
No Not gig worker 31% 43% 32% 46% 29% 27% 34% 28% 31% 30% 30% 33% 29% 45%
gfg&,’g?&fmuy xsfk‘é':"dre" in HH Gig 1% | 15% 2% | 27% 24% 12% 9% 11% 13% 11% 18%
g’:g”wcohr'igrre" in HH Not 8% 16% 13% 17% 13% 8% 5% 7% 10% 10% 8%
\é’igmweo'}kcgr"dre” in HH 12% 19% 23% 23% 10% 16% 12% 14% 17% 3%
\,flv;”;fg" V%Z'rllferf” in HH 16% 35% 33% 32% 16% | 21% 18% 9% 11% 4%
Men no children in HH 11% 17% 18% 22% 25% 12% 9% 11% 11% 11% 12%
Glg Worker (] 0 (] (] 0 0 (] 0 0 0 0
,’:l/'st” gr:g m:g;” in HH 17% 43% 46% 29% 34% 17% 14% 16% 23% 20% 31%
g‘;";veo"”f; childrenin HHI g0, 11% 12% 13% 5% 6% 6% 8% 8% 10%
‘(,V(ft”;?g \zg rck:'r'dre“ NHHL 140 32% 27% 28% 14% 16% 14% 11% 9% 14%
Count 900 59 59 41 173 173 177 177 492 242 734 161 119 42
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EMPLOYMENT
EDUCATION /GENDER STATUS EMPLOYMENT STATUS
Homem
aker or
Non- Non- Not Employ | Employ stay at
college | college | College | College | Employ| employ| ed full | ed part | Unempl| home
TOTAL men women men women ed ed time time oyed parent | Retired
42.NUMBER OF None 50% 59% | 40% 61% | 46% | 47% 57% | 46% | 49% 60% | 21% 81%
gg'ﬂj—ggﬁo’\‘:g One 23% 22% 25% 19% 31% 21% 17% 28% 24% 17% 21% 13%
Two 16% 12% 20% 17% 18% 18% 13% 18% 18% 11% | 31% 2%
Three 6% 3% 9% 3% 5% 5% 8% 4% 6% 8% 15% 2%
Four 2% 2% 4% 1% 1% 2% 3% 2% 2% 1% 10% 2%
Five 1% 1% 1% 1% 1% 1% 0% 2% 1%
Six 0% 1% 0% 1% 0% 1% 1%
Seven 0% 0% 0% 0%
Eight or more 0% 1% 0% 0% 0% 0% 1% 1%
CHILDREN IN Yes 50% |  41% 60% | 39% | 54% | 53% | 43% 54% 51% | 40% | 79% 19%
HOUSEHOLD No 50% 59% 40% 61% 46% 47% 57% 46% 49% 60% 21% 81%
PARENTAL STATUS Men children in HH 20% |  41% 39% 26% 10% 28% 19% 14% 4% 11%
Women children in HH 30% 60% 54% | 28% 33% 25% 32% 26% | 74% 8%
Men no children in HH 30% 59% 61% 28% | 33% 30% 22% | 31% 3% 59%
Women no children in HH . 40% 46% 19% 24% 16% 27% 28% 18% 22%
CHILDREN IN Yes Gig worker 24% 23% 23% 22% | 33% | 29% 13% 29% 30% 7% 32% 3%
G/%%SEEOLD /GIG Yes Not gig worker 24% 15% 34% 16% 21% 21% 28% 21% 19% 29% 47% 15%
No Gig worker 17% 23% 11% 19% |  20% 19% 14% 18% 22% 16% 8% 13%
No Not gig worker 31% 33% 28% | 39% | 25% | 2% | 39% 27% 25% | 41% 11% |  60%
glAg\'vaoT:}l‘EsRTATUS/ xs:’k‘;‘”dre” in HH Gig 11% 23% 22% 16% 3% 17% 13% 3% 3% 3%
g’:g”wcﬁr'liirre” in HH Not 8% 15% 16% 8% 6% 9% 6% | 10% 1% 6%
\évigmw?rfgr”dre" in HH 12% 23% 33% | 13% | 10% | 12% | 17% 2% | 29%
m)l";?g v‘;g'r'lféf" in HH 16% 34% 21% 13% 22% 12% 13% 19% 46% 8%
g%”m',‘grﬁzr”dre" in HH 11% 23% 19% 12% 9% 12% 13% 11% 1% 10%
mft” g’?g \fv':)'r'g;f" in HH 17% | 33% 39% 15% | 21% 18% 9% | 18% 2% | 41%
ggmwznr;; children in HH| = g0 11% 20% 7% 5% 6% | 10% 5% 7% 3%
m)l";?g ‘28 rig'r'dre" nHHL 1406 28% 25% 11% 18% 10% 16% 23% 9% 19%
Count 900 355 380 94 67 595 305 440 145 113 79 85
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TOTAL

EMPLOYMENT STATUS / GENDER

7.EVER
PERFORMED
WORK AS "GIG
WORKER"

GIG WORKER / EMPLOYMENT STATUS

GIG WORKER / GENDER

Employ
ed Men

Employ

Women

Not
employ
ed Men

Not
employ

Women

Yes

No

Gig
worker
Employ

ed

Gig
worker
Not
employ
ed

Not gig

worker

Employ
ed

Not gig
worker
Not
employ
ed

Gig
worker
Men

Gig
worker
Women

Not gig
worker
Men

Not gig
worker
Women

42.NUMBER OF
CHILDREN IN
HOUSEHOLD

None

50%

52%

40%

77%

42%

42%

56%

39%

52%

55%

58%

49%

33%

69%

46%

One

23%

26%

28%

10%

22%

30%

18%

33%

20%

19%

17%

29%

33%

13%

22%

Two

16%

15%

21%

8%

18%

19%

15%

19%

18%

17%

13%

14%

25%

12%

18%

Three

6%

3%

7%

2%

12%

4%

6%

4%

6%

5%

7%

4%

5%

2%

10%

Four

2%

2%

2%

1%

5%

2%

2%

2%

3%

2%

3%

1%

3%

2%

3%

Five

1%

0%

1%

1%

1%

0%

1%

0%

1%

1%

1%

1%

2%

Six

0%

1%

0%

1%

0%

1%

0%

2%

0%

Seven

0%

0%

0%

0%

0%

Eight or more

0%

0%

0%

1%

1%

0%

0%

1%

0%

1%

1%

0%

CHILDREN IN
HOUSEHOLD

Yes

50%

48%

60%

23%

58%

58%

44%

61%

48%

45%

42%

51%

67%

31%

54%

No

50%

52%

40%

77%

42%

42%

56%

39%

52%

55%

58%

49%

33%

69%

46%

PARENTAL STATUS

Men children in HH

20%

48%

23%

28%

14%

33%

11%

17%

9%

51%

31%

Women children in HH

30%

60%

58%

30%

30%

28%

37%

28%

33%

67%

54%

Men no children in HH

30%

52%

77%

27%

31%

26%

34%

32%

31%

49%

69%

Women no children in HH

20%

40%

42%

15%

25%

14%

18%

24%

27%

33%

46%

CHILDREN IN
HOUSEHOLD / GIG
WORKER

Yes Gig worker

24%

29%

29%

7%

17%

58%

61%

48%

51%

67%

Yes Not gig worker

24%

15%

28%

15%

39%

44%

45%

42%

31%

54%

No Gig worker

17%

23%

14%

21%

8%

42%

39%

52%

49%

33%

No Not gig worker

31%

28%

25%

49%

31%

56%

55%

58%

69%

46%

PARENTAL STATUS/
GIG WORKER

Men children in HH Gig
worker

11%

29%

7%

28%

33%

11%

51%

Men children in HH Not
gig worker

8%

15%

15%

14%

17%

9%

31%

Women children in HH
Gig worker

12%

29%

17%

30%

28%

37%

67%

Women children in HH
Not gig worker

16%

28%

39%

30%

28%

33%

54%

Men no children in HH
Gig worker

11%

23%

21%

27%

26%

34%

49%

Men no children in HH
Not gig worker

17%

28%

49%

31%

32%

31%

69%

Women no children in HH
Gig worker

6%

14%

8%

15%

14%

18%

33%

Women no children in HH
Not gig worker

14%

25%

31%

25%

24%

27%

46%

Count

900

319

276

131

174

366

492

286

80

286

206

202

163

223

269
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GIG WORKER / REGION GIG WORKER / AGE
Not gig | Not gig Gig Gig Not gig | Not gig
Gig Gig worker | worker | Notgig | Notgig | worker | worker | worker [ worker
worker | worker | Northea| Midwes| worker | worker Under 40 & Under 40 &
TOTAL South West st t South West 40 over 40 over
42.NUMBER OF None 50% 40% 45% 60% 60% 53% 58% 39% 49% 46% 65%
Egtggﬁg:g One 23% 31% 30% 25% 9% 17% 18% 32% 27% 16% 20%
Two 16% 23% 15% 12% 24% 14% 16% 19% 18% 23% 9%
Three 6% 4% 4% 3% 5% 8% 6% 5% 4% 10% 3%
Four 2% 2% 3% 1% 4% 2% 3% 1% 3% 2%
Five 1% 1% 3% 0% 0% 2% 1%
Six 0% 2% 0% 1% 0%
Seven 0% 0% 0%
Eight or more 0% 1% 1% 0% 1% 0%
CHILDREN IN Yes 50% 60% 55% 40% 40% 47% 42% 61% 51% 54% 35%
HOUSEHOLD No 50% 40% 45% 60% 60% 53% 58% 39% 49% 46% 65%
PARENTAL STATUS Men children in HH 20% 32% 28% 13% 13% 16% 12% 27% 30% 13% 15%
Women children in HH 30% 28% 27% 28% 28% 31% 30% 35% 21% 41% 21%
Men no children in HH 30% 26% 30% 34% 43% 28% 32% 27% 28% 24% 37%
Women no children in HHI 50, 14% 15% 26% 16% 26% 26% 11% 21% 22% 27%
CHILDREN IN Yes Gig worker 24% 60% 55% 61% 51%
cv%%iE;OLD /GIG Yes Not gig worker 24% 40% 40% 47% 42% 54% 35%
No Gig worker 17% 40% 45% 39% 49%
No Not gig worker 31% 60% 60% 53% 58% 46% 65%
PARENTAL STATUS / Men children in HH Gig
GIG WORKER worker o || @2 | A 2 || S
g’:g”wcohr'igrre" in HH Not 8% 13% 13% 16% 12% 13% 15%
\é’igmweo'}kcgr"dre” in HH 12% 28% 27% 35% 21%
\,flv;”;fg" V%Z'rllferf” in HH 16% 28% | 28% | 31% | 30% 4% | 21%
g%“xgrlfg'dre” in HH 11% 26% 30% 27% 28%
,’:l/'st” gr:g m:g;” in HH 17% 34% 43% 28% 32% 24% 37%
g‘;";veo"”f; childrenin HHI g0, 14% | 15% 1% | 21%
m”;?; xgrckré'r'dre“ NHHL 140 26% 16% 26% 26% 22% 27%
Count 900 145 150 74 44 184 190 237 128 214 278
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TOTAL

GIG WORKER / GENDER /AGE

9.DONE WORK
AS GIG WORKER
IN PAST MONTH

9.DONE WORK
AS GIG WORKER
IN PAST MONTH /
GENDER

11.HOURS PER
WEEK AS GIG
WORKER

Gig
worker
Men
<40

Gig
worker
Women

<40

Gig
worker
Men
40+

Gig
worker
Women

40+

Not gig
worker
Men
<40

Not gig

worker

Women
<40

Not gig
worker
Men
40+

Not gig

worker

Women
40+

Yes

No

Yes
Men

Women

Under
20

20 or
more

42.NUMBER OF
CHILDREN IN
HOUSEHOLD

None

50%

50%

25%

48%

50%

65%

35%

2%

57%

43%

38%

51%

34%

44%

42%

One

23%

30%

36%

27%

26%

12%

18%

14%

26%

31%

28%

31%

32%

28%

36%

Two

16%

11%

28%

20%

17%

19%

25%

8%

11%

17%

25%

12%

23%

19%

15%

Three

6%

4%

6%

4%

4%

3%

14%

2%

5%

4%

6%

3%

5%

5%

3%

Four

2%

2%

3%

3%

1%

4%

2%

2%

3%

2%

5%

3%

3%

Five

1%

1%

4%

1%

0%

1%

0%

0%

Six

0%

3%

1%

4%

Seven

0%

1%

0%

1%

0%

Eight or more

0%

1%

1%

1%

1%

1%

1%

2%

CHILDREN IN
HOUSEHOLD

Yes

50%

50%

75%

52%

50%

35%

65%

28%

43%

57%

62%

49%

66%

56%

58%

No

50%

50%

25%

48%

50%

65%

35%

2%

57%

43%

38%

51%

34%

44%

42%

PARENTAL STATUS

Men children in HH

20%

50%

52%

35%

28%

27%

30%

49%

24%

32%

Women children in HH

30%

75%

50%

65%

43%

29%

32%

66%

32%

26%

Men no children in HH

30%

50%

48%

65%

2%

29%

23%

51%

28%

29%

Women no children in HH

20%

25%

50%

35%

57%

15%

15%

34%

16%

13%

CHILDREN IN
HOUSEHOLD / GIG
WORKER

Yes Gig worker

24%

50%

75%

52%

50%

57%

62%

49%

66%

56%

58%

Yes Not gig worker

24%

35%

65%

28%

43%

No Gig worker

17%

50%

25%

48%

50%

43%

38%

51%

34%

44%

42%

No Not gig worker

31%

65%

35%

2%

57%

PARENTAL STATUS /
GIG WORKER

Men children in HH Gig
worker

11%

50%

52%

27%

30%

49%

24%

32%

Men children in HH Not
gig worker

8%

35%

28%

Women children in HH
Gig worker

12%

75%

50%

29%

32%

66%

32%

26%

Women children in HH
Not gig worker

16%

65%

43%

Men no children in HH
Gig worker

11%

50%

48%

29%

23%

51%

28%

29%

Men no children in HH
Not gig worker

17%

65%

2%

Women no children in HH
Gig worker

6%

25%

50%

15%

15%

34%

16%

13%

Women no children in HH
Not gig worker

14%

35%

57%

Count

900

128

109

74

54

78

136

145

133

89

155

122

152

124
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11.HOURS PER
WEEK AS GIG 11.HOURS PER WEEK AS GIG 16.HOW FIND
WORKER WORKER / GENDER GIGS 16.HOW FIND GIGS
Messag
e
Online | boards Throug
Under 20 or 20 or platfor and Chat ha
Under 20 more more Not ms and | classifi| platfor | Word of | service
TOTAL | 20-34| Under5| 20 Men| Women Men Women| Online | online apps ed ads ms mouth | agency
42.NUMBER OF None 50% 37% 42% 54% 34% 48% 34% 40% 44% 42% 35% 35% 44% 42%
ggtg;EoNng One 23% 39% 31% 28% 27% 33% 40% 33% 26% 38% 29% 35% 29% 23%
Two 16% 16% 24% 13% 25% 11% 21% 17% 23% 12% 21% 22% 21% 26%
Three 6% 2% 4% 3% 7% 3% 1% 5% 2% 4% 8% 3% 3% 1%
Four 2% 4% 6% 3% 2% 3% 2% 3% 4% 3% 2% 1%
Five 1% 1% 1% 1% 0% 0% 1%
Six 0% 1% 2% 1% 1% 2% 5%
Seven 0% 1% 0% 1%
Eight or more 0% 1% 1% 2% 0% 1% 1% 1% 1% 2%
CHILDREN IN Yes 50% 63% 58% 46% 66% 52% 66% 60% 56% 58% 65% 65% 56% 58%
HOUSEHOLD No 50% 37% 42% 54% 34% 48% 34% 40% 44% 42% 35% 35% 44% 42%
PARENTAL STATUS Men children in HH 20% 34% 24% 46% 52% 30% 29% 30% 31% 39% 29% 31%
Women children in HH 30% 29% 34% 66% 66% 30% 27% 28% 34% 26% 28% 28%
Men no children in HH 30% 27% 22% 54% 48% 25% 31% 26% 21% 27% 30% 32%
Women no children in HH . 11% 20% 34% 34% 16% 13% 16% 14% 8% 13% 9%
CHILDREN IN Yes Gig worker 24% 63% 58% 46% 66% 52% 66% 60% 56% 58% 65% 65% 56% 58%
u/%lés}gz'EOLD /GIG Yes Not gig worker 24%
No Gig worker 17% 37% 42% 54% 34% 48% 34% 40% 44% 42% 35% 35% 44% 42%
No Not gig worker 31%
glAg\'vaoT:}l‘EsRTATUS/ xs:’k‘;‘”dre” in HH Gig 11% 34% 24% 46% 52% 30% 29% 30% 31% 39% 29% 31%
Men children in HH Not 8%
gig worker
Women children in HH 12% | 20% | 34% 66% 66% | 30% | 27% | 28% | 34% | 26% | 28% | 28%
Gig worker
Women children in HH
Not gig worker 16%
Men no children in HH 11% 27% 22% 549 48% 25% 31% 26% 21% 27% 30% 32%
Glg Worker 0 (] 0 0 0 (] 0 0 0 0 (] (]
Men no children in HH
Not gig worker 17%
g;mwznr;; childrenin HH| = g0 1% | 20% 34% 34% 16% | 13% | 16% | 14% 8% 13% 9%
Women no children in HH
Not gig worker 14%
Count 900 69 55 79 73 76 48 249 188 155 115 83 139 60
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19.INCOME
FROM GIG WORK |  19.INCOME FROM GIG 19.INCOME FROM GIG WORK IN
16.HOW FIND GIGS /GENDER IN PAST YEAR WORK IN PAST YEAR PAST YEAR / GENDER
More More
Not Not More Less 50% or | 50% or than than
Online | Online | online | online | 50% or than than less less 50% 50%
TOTAL Men Women Men Women less 50% 25% 25-50% | 51-75% Men Women Men Women
42.NUMBER OF None 50% 45% 34% 520 32% 43% 40% 47% 36% 37% 51% 33% 49% 29%
ﬁg'ﬁé’gﬁgﬂg One 23% 35% 32% 22% 32% 31% 31% 26% 39% 28% 29% 34% 30% 33%
Two 16% 13% 23% 18% 31% 15% 24% 15% 16% 30% 12% 20% 18% 33%
Three 6% 4% 6% 3% 2% 5% 3% 5% 5% 3% 2% 8% 3% 3%
Four 2% 2% 4% 1% 2% 3% 1% 3% 3% 2% 2% 4% 1% 2%
Five 1% 1% 1% 0% 1% 1%
Six 0% 1% 3% 2% 2% 3%
Seven 0% 1% 0% 1% 1%
Eight or more 0% 1% 1% 1% 1% 1% 1% 1%
CHILDREN IN Yes 50% 55% 66% 48% 68% 57% 60% 53% 64% 63% 49% 67% 51% 71%
HOUSEHOLD No 50% 45% 34% 520 32% 43% 40% 47% 36% 37% 51% 33% 49% 29%
PARENTAL STATUS Men children in HH 20% 55% 48% 27% 30% 23% 33% 32% 49% 51%
Women children in HH 30% 66% 68% 30% 30% 29% 31% 31% 67% 71%
Men no children in HH 30% 45% 52% 28% 28% 28% 28% 25% 51% 49%
Women no children in HH] . 34% 32% 15% 12% 19% 8% 12% 33% 29%
CHILDREN IN Yes Gig worker 24% 55% 66% 48% 68% 57% 60% 53% 64% 63% 49% 67% 51% 71%
CV%LI;SKEE':{OLD /GIG Yes Not gig worker 24%
No Gig worker 17% 45% 34% 529 32% 43% 40% 47% 36% 37% 51% 33% 49% 29%
No Not gig worker 31%
R e US| Men children In HH Gig 1% | 55% 48% 21% | 30% | 23% | 33% | 320 | 49% 51%
Men children in HH Not
gig worker 8%
\é’ign\jveonrf:r”dre" in HH 12% 66% 68% | 30% | 30% 29% 31% 31% 67% 71%
Women children in HH
()
Not gig worker 16%
"Gﬂznvcgr;g'dre" in HH 11% |  45% 52% 28% 28% 28% 28% 25% | 51% 49%
Men no children in HH
0,
Not gig worker 17%
\é’i‘;"‘jveow; childrenin HH| = go 34% 32% 15% 12% 19% 8% 12% 33% 29%
Women no children in HH
0
Not gig worker 14%
Count 900 135 113 113 75 215 130 132 84 70 119 96 75 55
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CHILDREN IN
29.HOW PAY FOR A NEW $400 EMERGENCY EXPENSE  HOUSEHOLD PARENTAL STATUS
No Women
Could | emerge Men Women [ Men no no
pay ncy Credit | Borrow | Work Could childre | childre | childre | childre
TOTAL now fund card or sell more | not pay Yes No ninHH| ninHH| nin HH| nin HH
42.NUMBER OF None 50% 58% 48% 60% | 41% 36% 56% 100% 100% | 100%
CHILDREN IN One 23% 25% 23% 21% 25% 31% 14% 47% 5206 44%
HOUSEHOLD Two 16% 11% 18% 14% 21% 22% 14% 33% 32% 33%
Three 6% 3% 7% 4% 7% 6% 10% 12% 8% 15%
Four 2% 0% 3% 1% 5% 2% 3% 5% 4% 5%
Five 1% 2% 1% 0% 3% 2% 1% 2%
Six 0% 0% 0% 2% 1% 2% 0%
Seven 0% 0% 0% 0% 0%
Eight or more 0% 0% 0% 1% 1% 1% 1% 0%
CHILDREN IN Yes 50% | 42% 52% | 40% 59% 64% | 44% | 100% 100% | 100%
HOUSEHOLD No 50% 58% 48% 60% 41% 36% 56% 100% 100% | 100%
PARENTAL STATUS Men children in HH 20% 20% 20% 19% 22% 26% 13% | 41% 100%
Women children in HH 30% 22% 32% 21% 36% 37% 31% 59% 100%
Men no children in HH 30% 37% 28% | 37% 24% 19% 31% 59% 100%
Women no children in HHf 21% 20% 23% 17% 18% 25% 41% 100%
CHILDREN IN Yes Gig worker 24% 21% 24% 19% 27% | 41% 9% 47% 56% 41%
\TV%UR?(EEF;{OLD /GIG Yes Not gig worker 24% 20% 25% 19% 28% 21% 30% 48% 37% 55%
No Gig worker 17% 14% 18% 21% 17% 18% 16% 34% 37% 29%
No Not gig worker 31% 42% 28% 36% 22% 18% 35% 62% 58% 67%
g’ﬁg\f\g?&f”us’ vagﬁkZ?"dre” in HH Gig 11% 12% 11% 9% 14% 18% 4% 23% 56%
g"ignwcohr'li‘irre” in HH Not 8% 8% 8% 9% 7% 7% 8% 15% 37%
\(’;Vi‘;rcveo””f:r"dre” in HH 12% 9% 13% 10% 14% 23% 5% 24% 41%
m{’;‘fgws‘gfn in HH 16% 12% 18% 11% 22% 14% 22% 33% 55%
g%”vc:rﬁzr"d'e” in HH 11% 10% 11% 14% 13% 10% 8% 22% 37%
mgt”g';g \fvr(‘)'r'g;f” in HH 17% 26% 15% 21% 10% 9% 19% 34% 58%
\(’;"i‘;rcveo”rfgr”‘”dre” NHHL goe 4% 7% 7% 4% 8% 9% 12% 29%
m{gfg&g&g'ﬂdren nHHE 0 16% 13% 15% 12% 9% 16% 27% 67%
Count 900 204 696 150 245 145 148 449 451 183 267 267 183
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CHILDREN IN HOUSEHOLD / GIG HOUSEHOLD
WORKER PARENTAL STATUS / GIG WORKER INCOME
Women | Women
Men Men Women | Women | Men no | Men no no no
childre | childre| childre | childre| childre| childre| childre| childre| Below 50
Yes Not No Not [ ninHH | ninHH| ninHH| ninHH | ninHH | ninHH | ninHH | nin HH 50 Thousa
Yes Gig gig No Gig gig Gig Not gig Gig Not gig Gig Not gig Gig Not gig | Thousa| ndor
TOTAL | worker | worker [ worker | worker | worker | worker| worker | worker| worker | worker | worker | worker nd more
42.NUMBER OF None 50% 100% 100% 100% 100% 100% 100% 48% 51%
CHILDREN IN One 23% 53% 2% 57% 43% 49% 40% 23% 25%
HOUSEHOLD
Two 16% 33% 35% 28% 40% 37% 33% 16% 18%
Three 6% 8% 14% 7% % 8% 18% 7% 5%
Four 2% 4% 6% 2% 6% 5% 5% 3% 1%
Five 1% 1% 3% 1% 2% 4% 1% 0%
Six 0% 2% 0% 3% 0% 1% 0%
Seven 0% 0% 1% 0%
Eight or more 0% 1% 0% 1% 2% 1% 1%
CHILDREN IN Yes 50% 100% 100% 100% 100% 100% 100% 52% 49%
HOUSEHOLD No 50% 100% | 100% 100% | 100% | 100% | 100% 48% 51%
PARENTAL STATUS Men children in HH 20% 48% 32% 100% 100% 19% 25%
Women children in HH 30% 52% 68% 100% 100% 33% 25%
Men no children in HH 30% 65% 56% 100% 100% 27% 33%
Women no children in HH| — 5q, 3% | 44% 100% | 100% | 21% | 18%
CHILDREN IN Yes Gig worker 24% 100% 100% 100% 22% 27%
C‘v%‘éSKEElOLD /GIG Yes Not gig worker 24% 100% 100% 100% 26% 21%
No Gig worker 17% 100% 100% 100% 16% 18%
No Not gig worker 31% 100% 100% 100% 30% 31%
PARENTAL STATUS / Men children in HH Gig
GIG WORKER worker 11% 48% 100% 10% 15%
Men children in HH Not
0, 0, 0, 0, 0,
gig worker 8% 32% 100% 8% 8%
\é’i‘;"\:veg‘r;:r”d’e” in HH 12% | 52% 100% 12% | 12%
Women children in HH
0, 0, 0, 0, 0,
Not gig worker 16% 68% 100% 19% 13%
gg”;g&g;'d’e” in HH 11% 65% 100% 10% | 12%
Men no children in HH
0, 0, 0, 0, 0,
Not gig worker 17% 56% 100% 15% 20%
\(glic;rr\lNe;rE‘; children in HH 6% 35% 100% 6% 6%
Women no children in HH
0, 0, 0, 0/ 0
Not gig worker 14% 44% 100% 15% 11%
Count 900 212 214 154 277 102 68 109 146 100 155 54 123 544 321
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41.PEOPLE
CONTRIBUTING
TO HOUSEHOLD

HOUSEHOLD INCOME HOUSEHOLD INCOME / GENDER | HOUSEHOLD INCOME / GIG WORKER  INCOME
Below 50 50
Betwee | Betwee| Betwee Below 50 50 Below 50 Thousa| Thousa
Below n 25 n 50 n75 Below 50 Thousa| Thousa 50 Thousa| ndor nd or
25 and 50 | and 75 | and 100 50 Thousa| ndor nd or Thousa| nd Not more more

thousa| thousa| thousa| thousa| Thousa nd more more nd Gig gig Gig Not gig [ One or | Two or

TOTAL nd nd nd nd nd Men | Women Men Women | worker | worker | worker | worker fewer more

42.NUMBER OF None 50% 53% 45% 47% 59% 59% 40% 57% 42% 42% 54% 40% 59% 52% 48%

CHILDREN IN One 23% 19% 28% 29% 21% 22% 25% 22% 29% 30% 17% 32% 20% 24% 23%

HOUSEHOLD

Two 16% 18% 15% 14% 16% 12% 19% 15% 21% 17% 16% 22% 14% 14% 18%

Three 6% 5% 8% % 4% 3% 10% 4% 5% 5% % 4% 5% 6% 6%

Four 2% 3% 3% 2% 0% 2% 4% 2% 1% 3% 3% 1% 1% 3% 2%

Five 1% 1% 1% 1% 1% 1% 1% 1% 2% 1% 1% 1%

Six 0% 1% 1% 1% 0% 2% 0% 0% 1%

Seven 0% 0% 0% 0% 0%

Eight or more 0% 0% 1% 1% 0% 1% 0% 0% 0%

CHILDREN IN Yes 50% 47% 55% 53% 21% 41% 60% 43% 58% 58% 46% 60% 1% 48% 52%

HOUSEHOLD No 50% 53% 45% 47% 59% 59% 40% 57% 42% 42% 54% 40% 59% 52% 48%

PARENTAL STATUS Men children in HH 20% 17% 21% 24% 25% 41% 43% 25% 13% 34% 16% 20% 21%

Women children in HH 30% 31% 34% 29% 16% 60% 58% 33% 33% 26% 24% 28% 31%

Men no children in HH 30% 26% 28% 30% 35% 59% 57% 28% 27% 26% 38% 30% 29%

Women no childrenin HH] 550, | 5604 17% 17% 23% 40% 42% 15% 27% 14% 21% 22% 19%

CHILDREN IN Yes Gig worker 24% 15% 29% 29% 23% 21% 23% 27% 28% 58% 60% 20% 27%

\'}%%?(EE'EOLD /GIG Yes Not gig worker 24% 28% 24% 23% 17% 16% 34% 15% 30% 46% 41% 26% 22%

No Gig worker 17% 15% 18% 16% 25% 23% 10% 21% 15% 42% 40% 16% 18%

No Not gig worker 31% 36% 25% 30% 32% 33% 28% 35% 26% 54% 59% 33% 29%

PARENTAL STATUS/ Men children in HH Gig 11% 6% 13% 16% 17% 21% 27% 250 34% 11% 12%
GIG WORKER worker

g’:zn\;or‘r"'(‘:re” in HH Not 8% 9% 6% 8% 7% 16% 15% 13% 16% 8% 7%

\(’;\’i‘;”‘keonrlf:r”d’e" in HH 12% 9% | 16% | 13% 6% 23% 28% | 33% 26% 9% | 15%

\K‘V;rré(leg v?,';;'s;f" in HH 16% 19% 18% 16% 10% 34% 30% 33% 24% 18% 15%

gi}”\;&ﬁg'dren in HH 11% 8% 13% 10% 20% | 23% 21% 28% 26% 10% 12%

',\\"'gt” gr;g \fvg'lggf” in HH 17% 17% 14% 19% 16% 33% 35% 27% 38% 18% 16%

\é’izn‘;veonn?; children in HH| g0, 7% 5% 5% 5% 10% 15% 15% 14% 6% 6%

m’t’g‘fg \;g rf(g'r'dre” inHAL 40 19% 11% 11% 16% 28% 26% 27% 21% 15% 13%

Count 900 257 278 169 79 251 293 184 137 207 306 147 167 433 467
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41.PEOPLE
CONTRIBUTING TO

41.PEOPLE CONTRIBUTING TO
HOUSEHOLD INCOME / GIG

41.PEOPLE CONTRIBUTING TO

HOUSEHOLD INCOME WORKER HOUSEHOLD INCOME / GENDER
Oneor | Oneor | Twoor | Two or
fewer fewer more more Oneor | Oneor | Twoor | Two or
Three Gig Not gig Gig Not gig | fewer fewer more more
TOTAL One Two or more| worker | worker | worker | worker Men Women Men Women
42.NUMBER OF None 50% | 45% | 46% 54% | 45% | 56% | 40% 57% 61% | 43% | 58% 38%
gg'ﬂj—ggﬁo’\‘:g One 23% 21% 25% 20% 31% 20% 30% 16% 21% 26% 21% 25%
Two 16% 16% 19% 17% 16% 14% 21% 17% 12% 16% 14% 23%
Three 6% 7% 7% 3% 5% 5% 4% 7% 3% 9% 3% 9%
Four 2% 3% 2% 1% 2% 3% 3% 2% 1% 5% 2% 2%
Five 1% 1% 0% 2% 1% 1% 2% 1% 1% 2%
Six 0% 0% 2% 0% 2% 0% 1%
Seven 0% 0% 0% 0%
Eight or more 0% 0% 0% 1% 0% 1% 0% 0% 0%
CHILDREN IN Yes 50% 55% 54% | 46% | 55% | 44% | 60% | 43% 39% | 51% | 42% | 62%
HOUSEHOLD No 50% 45% 46% 54% 45% 56% 40% 57% 61% 43% 58% 38%
PARENTAL STATUS Men children in HH 20% 22% 22% 18% | 29% 14% | 21% 14% | 39% 42%
Women children in HH 30% 33% 32% 28% | 26% | 30% 33% 29% 57% 62%
Men no children in HH 30% 27% 28% | 33% | 27% | 31% | 27% 32% 61% 58%
Women no children in HH . 18% 18% 21% 17% 25% 13% 25% 43% 38%
CHILDREN IN Yes Gig worker 24% 24% 28% 24% 55% 60% 21% 19% | 24% 30%
G/%%SEEOLD /GIG Yes Not gig worker 24% 29% 24% 16% 44% 43% 16% 35% 14% 30%
No Gig worker 17% 18% 17% 19% | 45% 40% 20% 13% | 24% 11%
No Not gig worker 31% 26% 27% | 32% 56% 57% | 3% | 29% | 32% | 25%
glAg\'vaoT:}l‘EsRTATUS/ xs:’k‘;‘”dre” in HH Gig 11% 13% 13% 10% | 29% 27% 21% 24%
g’:g”wcﬁr'liirre” in HH Not 8% 8% 8% 4% 14% 14% | 16% 14%
\évigmw?rfgr”dre" in HH 12% 11% | 15% | 13% | 26% 33% 19% 30%
m)l";?g v‘;g'r'lféf" in HH 16% 21% 16% 12% 30% 29% 35% 30%
g%”m',‘grﬁzr”dre" in HH 11% 11% 12% 14% 27% 27% 20% 24%
mft” g’?g \fv':)'r'g;f" in HH 17% 15% 16% | 17% 31% 2% | 3% 32%
ggmwznr;; childrenin HH| = g0 7% 6% 6% | 17% 13% 13% 11%
m)l";?g ‘28 rig'r'dre" nHHL 1406 10% 12% 14% 25% 25% 29% 25%
Count 900 343 336 130 157 256 208 236 216 217 234 233
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41.PEOPLE CONTRIBUTING TO

HOUSEHOLD INCOME / CHILDREN IN| URBAN | URBAN AREA /
HOUSEHOLD AREA GENDER COUNTRY BORN IN
Oneor | Oneor | Twoor | Two or All Other
fewer fewer more more Urban Urban foreign foreign-
TOTAL Yes No Yes No Urban Men Women USA born Mexico born
42.NUMBER OF None 50% 100% 100% 51% 61% 40% 51% |  49% 42% 55%
E(HJ'L'J—EEE(’;‘L'I’;‘ One 23% 49% 45% 24% 20% 27% 21% 26% 24% 27%
Two 16% 29% 36% 16% 12% 20% 15% 17% 20% 15%
Three 6% 13% 11% 6% 3% 9% 6% 6% 9% 2%
Four 2% 6% 4% 2% 2% 3% 3% 2% 4%

Five 1% 2% 2% 1% 1% 1% 1% 1% 1% 1%

Six 0% 0% 1% 0% 0% 0% 1%

Seven 0% 0% 0% 0% 0%
Eight or more 0% 0% 1% 0% 0% 0% 0% 0% 0%
CHILDREN IN Yes 50% | 100% 100% 49% 39% | 60% | 49% 51% 58% | 45%
HOUSEHOLD No 50% 100% 100% 51% 61% 40% 51% 49% 42% 55%
PARENTAL STATUS Men children in HH 20% | 41% 41% 20% 39% 20% 21% 26% 15%
Women children in HH 30% 59% 59% 29% 60% 29% 31% 32% 30%
Men no children in HH 30% 58% 60% 31% 61% 28% 31% 24% | 40%
Women no children in HHf 42% 40% 20% 40% 23% 17% 19% 16%
CHILDREN IN Yes Gig worker 24% | 42% 52% 23% 21% 25% 22% 25% 26% 23%
\TV%UR?(EE:O'—D /GIG Yes Not gig worker 24% 54% 42% 24% 15% 33% 24% 24% 27% 21%
No Gig worker 17% 31% 37% 18% 23% 12% 17% 17% 15% 19%
No Not gig worker 31% 64% 59% 31% 35% |  26% 33% 29% 25% | 34%
g’ﬁg\f\g?&f”us’ vagﬁkZ?"dre” in HH Gig 11% 22% 23% 11% 21% 12% 11% 14% 8%
g"ignwcohr'li‘irre” in HH Not 8% 17% 14% 8% 15% 7% 8% 9% 7%
\(’;Vi‘;rcveo””f:r"dre” in HH 12% 19% 29% 12% 25% 11% 13% 12% 15%
m{’;‘fgws‘gfn in HH 16% 37% 29% 16% 33% 17% 16% 18% 14%
g%”vc:rﬁzr"d'e” in HH 11% 19% 25% 12% 23% 10% 12% 10% 15%
mg{‘g’;g \fvr(‘)'r'g;f” in HH 17% 35% 33% 18% 35% 17% 18% 12% 24%
\(’;\’i‘;rcveo””?é’r childrenin HHI - g0 12% 12% 6% 12% 6% 5% 6% 5%
m{gfg&g&g'ﬂdren nHHE 0 28% 26% 13% 26% 16% 12% 13% 10%
Count 900 208 225 241 226 832 424 408 449 441 225 216
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COUNTRY BORN IN / GENDER

COUNTRY BORN IN / GIG WORKER

us us Foreign | Foreign
us us Foreign | Foreign born born born born
born born born born Gig Not gig Gig Not gig
TOTAL Men Women Men Women| worker | worker [ worker | worker
42.NUMBER OF None 50% 59% 45% 60% 36% 43% 58% 41% 55%
CHILDREN IN One 23% 20% 22% 22% 30% 32% 14% 29% 22%
HOUSEHOLD
Two 16% 11% 19% 15% 20% 14% 17% 23% 14%
Three 6% 4% 8% 2% 10% 4% % 5% 6%
Four 2% 2% 4% 1% 3% 3% 2% 1% 3%
Five 1% 1% 1% 1% 1% 1% 1%
Six 0% 1% 0% 2% 0%
Seven 0% 0% 0%
Eight or more 0% 0% 0% 0% 0% 0% 1%
CHILDREN IN Yes 50% 41% 55% 40% 64% 57% 42% 59% 45%
HOUSEHOLD No 50% 59% 45% 60% 36% 43% 58% 41% 55%
PARENTAL STATUS Men children in HH 20% 41% 40% 30% 13% 26% 15%
Women children in HH 30% 55% 64% 28% 29% 32% 30%
Men no children in HH 30% 59% 60% 26% 30% 29% 33%
Women no children in HH) o0, 45% 36% | 17% | 28% | 13% | 22%
CHILDREN IN Yes Gig worker 24% 24% 21% 21% 28% 57% 59%
\Tv%%i?:aom /GG Yes Not gig worker 24% 15% 32% 15% 34% 2% 45%
No Gig worker 17% 21% 13% 23% 11% 43% 41%
No Not gig worker 31% 35% 31% 34% 24% 58% 55%
PARENTAL STATUS/ Men children in HH Gig
GIG WORKER worker it 2 2iltiy s 2
g’:g”wcohr'l'(irre" in HH Not 8% | 15% 15% 13% 15%
\(’Bvigmw‘i)””f:r”dre” in HH 12% 21% 28% | 28% 32%
Women children in HH
0, 0, 0, 0, 0,
Not gig worker 16% 32% 34% 29% 30%
Men no children in HH
0, 0 0, () 0,
Gig worker 11% 21% 23% 26% 29%
Men no children in HH
Not gig worker 17% 35% 34% 30% 33%
\(/Bvicg);mweonr;;r children in HHI 5o, 13% 11% 17% 13%
Women no children in HH
0, 0, 0, 0, 0,
Not gig worker 14% 31% 24% 28% 22%
Count 900 217 233 229 212 175 254 185 236
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HOW LONG
COUNTRY BORN IN / GIG WORKER / GENDER COUNTRY BORN IN / AGE LIVED IN US
us us us us Foreign | Foreign | Foreign | Foreign
born born born born born born born born us Foreign
Gig Gig Not gig | Not gig Gig Gig Not gig | Not gig born us born Foreign
worker | worker | worker | worker | worker | worker | worker | worker Under | born 40| Under | born 40 10 or More
TOTAL Men Women Men Women Men Women Men Women 40 & over 40 & over fewer | than 10
42.NUMBER OF None 50% 47% 38% 70% 49% 52% 28% 69% 42% 44% 63% 38% 57% 32% 54%
ﬁgtggﬁo’\‘:g One 23% 30% 35% 12% 16% 27% 31% 14% 29% 24% 17% 26% 25% 33% 23%
Two 16% 11% 19% 11% 21% 18% 30% 13% 14% 18% 11% 23% 13% 25% 15%
Three 6% 6% 3% 2% 10% 2% 8% 2% 9% 8% 4% 8% 4% % 5%
Four 2% 3% 5% 2% 2% 2% 1% 4% 3% 3% 3% 1% 1% 2%
Five 1% 1% 1% 1% 3% 1% 1% 2% 1% 0%
Six 0% 3% 0% 1%
Seven 0% 1% 0%
Eight or more 0% 1% 1% 1% 0% 1% 0% 0%
CHILDREN IN Yes 50% 53% 62% 30% 51% 48% 2% 31% 58% 56% 37% 62% 43% 68% 46%
HOUSEHOLD No 50% 47% 38% 70% 49% 520 28% 69% 42% 44% 63% 38% 57% 32% 54%
PARENTAL STATUS Men children in HH 20% 53% 30% 48% 31% 19% 22% 23% 18% 30% 18%
Women children in HH 30% 62% 51% 72% 58% 37% 15% 38% 25% 38% 28%
Men no children in HH 30% 47% 70% 52% 69% 22% 39% 30% 33% 20% 35%
Women no children in HH| - 5q, 38% 49% 28% 42% | 22% | 25% 9% | 24% | 1206 | 19%
CHILDREN IN Yes Gig worker 24% 53% 62% 48% 72% 28% 14% 34% 16% 35% 21%
C‘v%‘éSKEElOLD /GIG Yes Not gig worker 24% 30% 51% 31% 58% 25% 21% 23% 25% 30% 22%
No Gig worker 17% 47% 38% 520 28% 19% 13% 20% 15% 16% 18%
No Not gig worker 31% 70% 49% 69% 42% 23% 47% 17% 39% 14% 34%
ngsv’\glﬁ&f”us’ x(‘f;‘kce?"dre” in HH Gig 1% | 53% 48% 13% 9% 14% 9% 19% 9%
Men children in HH Not
0, 0, 0, 0 0 0, 0, 0, 0,
gig worker 8% 30% 31% 4% 12% 8% 8% 9% 8%
\é’izr?ﬂ/e;rf:r”dre” in HH 12% 62% 72% 15% 5% | 21% 7% 17% 13%
Women children in HH
0, 0, 0, 0, 10/ 0, 0y 0, 0
Not gig worker 16% 51% 58% 21% 10% 15% 17% 21% 14%
giznxgrﬁgildre” in HH 1% | 47% 520 12% 8% 16% 8% 11% 12%
Men no children in HH
0, 0, 0, 0, 10/ 0, 0 0, 10/
Not gig worker 17% 70% 69% 9% 29% 13% 22% 9% 20%
\é’lzr'\;veg‘r;; children in HHf g0 38% 28% 7% 6% 3% 7% 5% 6%
Women no children in HH
0, 0, 0, 0, 10/ (V) 0 0, 0
Not gig worker 14% 49% 42% 14% 19% 5% 17% 5% 14%
Count 900 97 77 109 146 102 83 114 122 272 177 200 241 108 342
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HOW LONG | CHILDREN BORN| LANGUAGE OF | LANGUAGE OF INTERVIEW
LIVED IN US IN US INTERVIEW / COUNTRY BORN IN
Betwee Espafio
n5and More English | English |
10 than 15 Espafio us Foreign | Foreign
TOTAL years years Yes No English | born born born
42.NUMBER OF None 50% 32% 54% 85% 11% 54% 36% 52% 57% 34%
E(HJ'L'J—EEE(’;‘L'I’;‘ One 23% 37% 25% 9% 43% 22% 29% 22% 22% 31%
Two 16% 25% 14% 4% 31% 15% 22% 15% 15% 20%
Three 6% 5% 5% 1% 10% 5% 9% 7% 3% 10%
Four 2% 2% 0% 3% 2% 3% 3% 1% 3%
Five 1% 1% 1% 1% 1% 1% 1% 1%
Six 0% 1% 1%
Seven 0% 0% 0%
Eight or more 0% 0% 0% 1% 0% 1%
CHILDREN IN Yes 50% 68% | 46% 15% 89% |  46% 64% | 48% | 43% 66%
HOUSEHOLD No 50% 32% 54% 85% 11% 54% 36% 52% 57% 34%
PARENTAL STATUS Men children in HH 20% 34% 19% 6% 36% 19% 24% |  20% 18% 25%
Women children in HH 30% 34% 27% 9% 53% 27% 40% 28% 25% | 41%
Men no children in HH 30% 22% 35% | 54% 8% 31% 23% | 28% 37% 22%
Women no children in HHf 10% 20% 31% 3% 22% 13% 24% 20% 12%
CHILDREN IN Yes Gig worker 24% 36% 20% 6% 44% 23% 26% 23% 23% 27%
\TV%UR?(EEF;{OLD /GIG Yes Not gig worker 24% 28% 23% 8% 41% 21% 35% 23% 17% 36%
No Gig worker 17% 18% 16% 31% 3% 19% 11% 17% 21% 10%
No Not gig worker 31% 11% 36% 50% % 33% 23% 33% 34% 22%
gﬁg@%@&fﬂuy vagka?"dre” in HH Gig 11% 25% 8% 2% 20% 12% 10% 12% 11% 11%
g"ignwcohrili‘irre” in HH Not 8% 5% 8% 3% | 13% % | 12% 7% 6% | 11%
\(’;Vi‘;rcveo””f:r"dre” in HH 12% 12% 11% 4% 24% 11% 16% 11% 12% 16%
\,(‘V;’t”;?g \Zg'r's‘;f” in HH 16% 22% 14% 5% 28% 14% 24% 16% 11% 25%
g%”vc:rﬁzr"dre” in HH 11% 14% 11% 22% 2% 13% 5% 10% 17% 4%
ms;‘g’;g \fvr(‘)'r'g;f” in HH 17% 9% | 21% 29% 5% 17% 18% 17% 18% 17%
\(’;\’i‘;rcveo””?; childrenin HHI g0 4% 5% 10% 1% 6% 6% 7% 5% 7%
\,(‘V;’t”;?g vcgrf(r;'r'dre” LR TS 3% 15% 21% 2% 16% 6% 16% 15% 5%
Count 900 61 303 230 221 711 189 424 279 162
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GENDER AGE AGE GENDER /AGE
Under 40 & Under Men Women Men Women
TOTAL Men Women 40 over 30 30-39| 40-49| 50-64 <40 <40 40+ 40+
43 APPLIED FOR Yes 34% 29% 38% 40% 24% 40% | 40% 31% 14% 33% 44% 23% 25%
Eggg;'A?\l’\éAELFOR No 58% 65% 53% 51% 70% 49% 54% 67% 75% 60% 46% 71% 68%
CHILDREN ng e"noc: e':ft‘ge children or 6% 4% 8% 8% 4% 11% 4% 1% 6% 5% 9% 3% 4%
Not sure 2% 2% 2% 1% 2% 1% 2% 1% 4% 1% 1% 2% 2%
44.APPLIED FOR Yes 41% 33% 46% 45% 33% 2% | 49% 38% 25% 35% 51% 30% 36%
HEALTHCARE No 51% 60% 45% 44% 62% 42% 47% 59% 67% 55% 38% 64% 59%
ASSISTANCE FOR
CHILDREN ng e“nodt e':}"’t‘;e children or 7% 6% 8% 10% 3% 15% 4% 1% 4% 8% 10% 3% 3%
Not sure 1% 2% 1% 1% 2% 2% 1% 4% 1% 1% 2% 2%
Count 449 183 267 279 171 143 136 109 57 99 180 84 87
45.BIGGESTS COSTS TO | Housing (rent or o o o o o o o o o o o o o
OUSEHOLD mortgage) 59% 57% 62% 60% 59% 55% 66% 60% 58% 54% 64% 59% 59%
Food and necessities 42% 38% 46% 41% 4% | 40% | 43% 39% 41% 36% 46% 39% |  46%
Utilities 36% 32% 40% 34% 38% 20% | 41% 39% 32% 29% 38% 36% 42%
Debt 30% 30% 31% 29% 32% 29% 28% 27% 37% 27% 31% 32% 32%
Transportation costs 17% 17% 17% 18% 15% 19% 17% 11% 18% 16% 20% 17% 13%
Egstzgﬁg}?em and non- 9% 9% 8% 10% 7% 11% 9% 8% 5% 11% 10% 8% 7%
isrr‘od;gg money to family 8% 9% 7% 10% 6% 8% 11% 8% 6% 13% 7% 6% 6%
Childcare 7% 6% 8% 10% 4% 8% 12% 6% 2% 8% 12% 4% 3%
Other 6% 6% 6% 4% 8% 5% 3% 7% 8% 5% 3% 6% 9%
Not sure 6% 6% 6% 6% 6% 8% 4% 6% 5% 8% 5% 4% 7%
Count 900 450 450 477 423 270 207 180 198 217 260 233 190
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REGION REGION
East West
Northea| Midwes Middle North South South Mounta
TOTAL st t South West Atlantic| Central| Atlantic| Central in Pacific
43.APPLIED FOR Yes 34% 41% 42% 35% 28% 47% 43% 37% 32% 32% 27%
/’:g;gl‘AO,\INCAELFOR No 58% 54% 53% 56% 63% 48% 50% 52% 61% 63% 64%
CHILDREN 'dgg e”nOJ er;f;‘s’e children or 6% 4% 6% 6% 7% 3% 8% 7% 6% 5% 7%
Not sure 2% 1% 2% 1% 2% 4% 1% 2%
44 APPLIED FOR Yes 41% 43% 48% 44% 35% 48% 53% 43% 43% 30% 37%
EEQILSTTHACI\I/EFEEFOR No 51% 50% 44% 49% 55% 45% 43% 51% 49% 65% 51%
CHILDREN :128 e”nodt eﬁ‘s’e children or 7% 5% 8% 7% 8% 5% 4% 6% 8% 4% 10%
Not sure 1% 1% 1% 2% 2% 1% 1% 1% 3%
Count 449 55 43 180 172 40 31 78 97 51 121
45.BIGGESTS COSTS TO | Housing (rent or o 0 o 0 o o 0 o o 0 o
HOUSEHOLD mortgage) 59% 67% 52% 54% 64% 65% 50% 58% 49% 62% 65%
Food and necessities 42% 50% 36% 43% 39% 47% 36% 44% 42% 39% 39%
Utilities 36% 42% 35% 38% 32% 41% 29% 35% 42% 31% 32%
Debt 30% 27% 36% 32% 29% 28% 36% 34% 31% 30% 28%
Transportation costs 17% 26% 17% 15% 16% 24% 14% 11% 17% 14% 16%
Egézgﬁgg‘em and non- 9% 15% 11% 10% 6% 14% 7% 6% 13% 5% 6%
:spoda"gg money to family 8% 11% 5% 8% 8% 12% 6% 8% 8% 12% 6%
Childcare 7% 7% 11% 9% 5% 7% 14% 13% 5% 10% 3%
Other 6% 7% 4% 5% 6% 7% 5% 5% 5% 4% 7%
Not sure 6% 6% 8% 5% 7% 7% 5% 4% 6% 5% 7%
Count 900 118 82 345 355 91 64 155 182 100 255
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REGION / GENDER EDUCATION
College
graduat
Northea Non- eor 4-year Post-
Northea st Midwes | South South West West H.S. Post H.| college post- | College | graduat
TOTAL | stMen | Women| tMen Men Women Men Women| /Less S. grad grad grad e

43.APPLIED FOR Yes 34% 329 47% 36% 32% 38% 22% 33% 36% 35% 36% 27% 32% 8%
Eg;gpAONNCAE'—FOR No 58% 59% 51% 58% 63% 50% 2% 58% 55% 58% 56% 69% 66% 79%
CHILDREN | do not have children or 6% 6% 3% 6% 4% 9% 4% 9% 7% 7% 7% 4% 2% 13%

dependents

Not sure 2% 3% 1% 3% 2% 1% 2% 2%
44.APPLIED FOR Yes 41% 29% 53% 43% 35% 50% 30% 38% 47% 37% 43% 29% 33% 11%
:géll_sTTHACNAC REEFOR No 51% 62% 42% 51% 59% 41% 61% 51% 44% 54% 48% 67% 63% 85%
CHILDREN 'd‘ig e“nodt er:fge children or 7% 6% 5% 6% 6% 7% 7% 9% 7% 8% 8% 4% 4% 4%

Not sure 1% 3% 2% 3% 2% 2% 1% 1%

Count 449 22 32 13 78 102 69 103 246 126 373 73 60 13
45.BIGGESTS COSTS TO | Housing (rent or o o o o o o o o o o o o o o
HOUSEHOLD mortgage) 59% 65% 69% 53% 50% 57% 61% 68% 5506 68% 59% 61% 59% 66%

Food and necessities 42% 46% 54% 28% 41% 45% 33% 44% 41% 46% 42% 39% 41% 329

Utilities 36% 41% 44% 38% 32% 44% 28% 36% 37% 38% 38% 30% 350 16%

Debt 30% 20% 34% 32% 32% 32% 29% 28% 28% 39% 32% 25% 25% 24%

Transportation costs 17% 27% 24% 14% 15% 16% 16% 15% 17% 17% 17% 18% 21% 10%

Entertainment and non- 9% 17% 13% 10% 14% 6% 3% 9% 8% 11% 9% 10% 10% 11%

essentials

is:‘c?a'lgg money to family 8% 12% 10% 10% 9% 7% 9% 7% 8% 6% 7% 12% 13% 6%

Childcare 7% 6% 7% 2% 9% 9% 4% 5% 6% 6% 6% 11% 12% 7%

Other 6% 8% 7% 1% 4% 6% 7% 5% 7% 2% 5% 8% 8% 10%

Not sure 6% 8% 4% 11% 5% 5% 6% 7% 7% 4% 6% 4% 3% 5%

Count 900 59 59 41 173 173 177 177 492 242 734 161 119 42
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EMPLOYMENT
EDUCATION /GENDER STATUS EMPLOYMENT STATUS
Homem
aker or
Non- Non- Not Employ| Employ stay at
college | college | College | College | Employ| employ| ed full | ed part [ Unempl| home
TOTAL men women men women ed ed time time oyed parent | Retired
43.APPLIED FOR Yes 34% 31% 39% 20% 35% 33% 36% 30% 45% 34% 46%
NUTRITIONAL No 58% 62% 520% 78% 59% 61% 52% 65% 51% 48% 50% 74%
ASSISTANCE FOR I do not have children or
CHILDREN dependents 6% 5% 8% 3% 6% 5% 8% 4% 3% 14% 2% 19%
Not sure 2% 2% 1% 1% 4% 1% 1% 4% 3% 7%
44.APPLIED FOR Yes 41% 38% 47% 15% 44% 40% 43% 37% 50% 40% 58% 5%
KEQETT*/L%/EFQEEFOR No 51% 54% 43% 80% 53% 53% 45% 59% 40% 42% 42% 68%
CHILDREN ng ennOJ er;]"’t“s’e children or 7% 6% 9% 5% 3% 7% 9% 3% 9% 12% 19%
Not sure 1% 2% 1% 1% 3% 1% 1% 6% 7%
Count 449 145 227 37 37 318 132 236 74 45 62 16
45.BIGGESTS COSTS TO | Housing (rent or o o o o o o o 0 o o o o
HOUSEHOLD mortgage) 59% 56% 62% 58% 66% 60% 58% 63% 52% 49% 70% 63%
Food and necessities 42% 38% 47% 36% 42% 41% 43% 39% 43% 41% 49% 44%
Utilities 36% 349% 41% 25% 37% 35% 39% 34% 37% 39% 37% 45%
Debt 30% 31% 33% 25% 25% 29% 34% 29% 30% 35% 32% 38%
Transportation costs 17% 16% 17% 17% 20% 17% 16% 16% 22% 18% 15% 14%
i‘;:ﬁg;‘?e”t and non- 9% 9% 9% | 12% 8% 9% 8% 8% | 12% 6% 6% | 11%
assfod;gg money to family 8% 9% 6% 12% 11% 10% 4% 9% 12% 5% 3% 2%
Childcare 7% 5% 7% 8% 14% 9% 4% 8% 11% 1% 12%
Other 6% 5% 5% 8% 8% 5% 8% 5% 4% 7% 10% 8%
Not sure 6% 7% 5% 3% 5% 5% 8% 4% 6% 10% 6% 5%
Count 900 355 380 94 67 595 305 440 145 113 79 85
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7.EVER
PERFORMED
WORK AS "GIG
EMPLOYMENT STATUS / GENDER WORKER" GIG WORKER / EMPLOYMENT STATUS GIG WORKER / GENDER
Gig Not gig
Not Gig worker | Not gig | worker
Employ Not employ worker Not worker Not Gig Gig Not gig | Not gig
Employ ed employ ed Employ| employ| Employ| employ| worker | worker | worker | worker
TOTAL | ed Men| Women| ed Men| Women Yes No ed ed ed ed Men Women Men Women
43.APPLIED FOR Yes 34% 30% 36% 22% 41% 38% 31% 34% 52% 30% 32% 33% 42% 21% 35%
/’;‘gggILON’\‘CAELFOR No 58% 66% 57% 65% 48% 58% 62% 61% 42% 65% 58% 64% 52% 73% 57%
CHILDREN Ldo not have children or 6% 4% 7% 7% 9% 3% 7% 3% 2% 5% 9% 2% 3% 5% 8%
ependents
Not sure 2% 1% 1% 6% 3% 2% 0% 1% 4% 1% 1% 2% 1%
44 APPLIED FOR Yes 41% 34% 44% 25% 49% 41% 41% 39% 46% 39% 45% 34% 47% 28% 48%
?gg:—STT'Z?\IACREEFOR No 51% 59% 48% 61% 40% 54% 51% 55% 47% 54% 47% 60% 48% 65% 44%
CHILDREN | do not have children or 7% 6% 7% 7% 9% 5% 7% 4% 7% 7% 7% 5% 4% 6% %
dependents
Not sure 1% 1% 1% 6% 2% 1% 1% 1% 2% 1% 1% 1% 0%
Count 449 152 165 30 101 212 214 173 38 127 87 102 109 68 146
45.BIGGESTS COSTS TO | Housing (rent or o o o o o o o o o o o o o o o
HOUSEHOLD mortgage) 59% 59% 62% 51% 63% 56% 63% 56% 55% 66% 59% 53% 59% 60% 65%
Food and necessities 42% 38% 44% 37% 48% 43% 41% 43% 45% 40% 43% 40% 46% 35% 47%
Utilities 36% 31% 38% 35% 42% 35% 37% 35% 33% 34% 42% 33% 38% 31% 42%
Debt 30% 27% 31% 35% 32% 31% 32% 29% 37% 30% 33% 32% 29% 28% 34%
Transportation costs 17% 18% 17% 14% 17% 17% 17% 18% 14% 17% 18% 19% 16% 16% 18%
Entertainment and non- 9% 10% 9% 9% 7% 12% 7% 12% 15% 7% 6% 11% 15% 8% 5%
essentials
igfoda'gg money to family 8% 11% 9% 5% 3% 10% 6% 12% 5% 8% 4% 12% 8% 7% 6%
Childcare 7% 7% 10% 3% 4% 12% 4% 12% 12% 6% 1% 10% 14% 3% 5%
Other 6% 5% 4% 7% 8% 3% 8% 2% 7% 7% 8% 4% 3% 7% 8%
Not sure 6% 4% 6% 11% 6% 6% 5% 5% 7% 4% 7% 5% 6% 6% 5%
Count 900 319 276 131 174 366 492 286 80 286 206 202 163 223 269
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GIG WORKER / REGION GIG WORKER / AGE
Not gig | Not gig Gig Gig Not gig | Not gig
Gig Gig worker | worker | Not gig | Notgig | worker | worker | worker | worker
worker | worker | Northea| Midwes| worker | worker | Under 40 & Under 40 &
TOTAL South West st t South West 40 over 40 over
43.APPLIED FOR Yes 34% 35% 39% 37% 46% 35% 20% 45% 22% 35% 26%
NUTRITIONAL No 58% 59% 61% 61% 49% 56% 72% 50% 75% 57% 69%
ASSISTANCE FOR | do not have children or
CHILDREN dependents 6% 2% 1% 5% 8% 8% 3% 2% 8% 5%
Not sure 2% 4% 3% 2% 1% 1%
44 APPLIED FOR Yes 41% 40% 42% 37% 70% 47% 31% 48% 25% 44% 39%
XEQ:_STTE\C:\JACREEFOR No 51% 55% 54% 57% 26% 46% 60% 46% 73% 47% 56%
CHILDREN ng e”nodt ef;]‘?t“s’e children or 7% 4% 3% 4% 5% 7% 8% 6% 2% 9% 4%
Not sure 1% 1% 1% 3% 1% 1% 1% 1% 1%
Count 449 86 83 30 18 86 80 146 66 116 98
45.BIGGESTS COSTS TO | Housing (rent or
HOUSEHOLD mortgage) 59% 52% 62% 74% 55% 54% 68% 55% 57% 66% 60%
Food and necessities 42% 42% 42% 47% 36% 44% 38% 42% 46% 43% 41%
Utilities 36% 39% 28% 42% 35% 37% 37% 34% 37% 35% 39%
Debt 30% 33% 24% 23% 37% 32% 33% 30% 32% 31% 32%
Transportation costs 17% 16% 16% 28% 15% 14% 16% 20% 12% 17% 17%
Entertainment and non- 9% | 13% 8% | 13% 2% 8% 4% | 16% 7% 5% 8%
§§Pod;39 money to family 8% | 12% | 10% | 11% 3% 5% 6% | 12% 7% 7% 6%
Childcare 7% 13% 9% 4% 6% 5% 2% 14% 8% 6% 2%
Other 6% 4% 4% 10% 8% 6% 8% 3% 4% 6% 9%
Not sure 6% 5% 6% 8% 4% 4% 5% 6% 5% 5% 5%
Count 900 145 150 74 44 184 190 237 128 214 278
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9.DONE WORK
9.DONE WORK | AS GIG WORKER | 11.HOURS PER
AS GIG WORKER | IN PASTMONTH/| WEEK AS GIG
GIG WORKER / GENDER /AGE IN PAST MONTH GENDER WORKER
Gig Gig Gig Gig Not gig | Not gig | Not gig | Not gig
worker | worker | worker | worker | worker | worker | worker | worker
Men Women Men Women Men Women Men Women Yes Yes Under 20 or
TOTAL <40 <40 40+ 40+ <40 <40 40+ 40+ Yes No Men Women 20 more
43.APPLIED FOR Yes 34% | 41% 48% 20% 24% 16% | 41% 24% 27% | 43% 22% 36% 50% 50% 35%
Qg;gI;ON’\‘CAE'—FOR No 58% 56% 46% 7% 73% 76% 51% 71% 67% 52% 73% 60% 45% 49% 56%
CHILDREN 'dgg e”n‘ge:”ge children or 6% 2% 5% 3% 8% 9% 3% 6% 4% 3% 5% 0% 8%
Not sure 2% 1% 2% 3% 2% 1% 5% 1% 1%
44 APPLIED FOR Yes 4% | 41% 53% 23% 26% 18% 52% 35% 42% | 44% 32% 37% 50% 43% | 44%
:?S*ETTF/LCI\‘/ERI’EEFOR No 51% 51% 41% 74% 71% 74% 38% 59% 54% 50% 65% 57% 43% 51% 49%
CHILDREN 'dg; e”nodteﬁ‘s'e children or 7% 7% 6% 3% 8% 10% 4% 4% 6% 3% 5% 6% 5% 7%
Not sure 1% 1% 3% 1% 2% 1% 1% 1% 1% 1%
Count 449 64 82 39 27 27 89 4 58 156 55 75 81 84 72
ﬁ%%';EGHEOSLTS COSTSTO :%L;tségg e()r entor 59% 52% 59% 55% 59% 59% 70% 61% 59% 56% 56% 53% 60% 57% 55%
Food and necessities 2% 38% |  46% 44% 48% 34% |  48% 36% 46% |  46% 35% 4% 51% | 49% | 42%
Utilities 36% 30% 38% 38% 36% 26% | 40% 34% 45% 38% 25% 35% 41% 34% | 42%
Debt 30% 30% 29% 35% 28% 25% 34% 30% 35% 31% 31% 31% 29% 30% 31%
Transportation costs 17% 20% 21% 16% 6% 12% 20% 18% 17% 17% 17% 19% 16% 17% 18%
Egzssgg‘em and non- 9% | 14% | 18% 6% 8% 7% 4% 9% 6% | 11% | 17% 9% | 13% | 13% 9%
ig:‘odégg money to family 8% 15% 8% 7% 8% 8% 7% 6% 5% 10% 11% 12% 8% 8% 13%
Childcare 7% 12% 16% 7% 9% 2% 9% 3% 1% 13% 9% 9% 17% 10% 16%
Other 6% 3% 2% 5% 4% 8% 4% 7% 11% 3% 5% 4% 2% 5% 1%
Not sure 6% 8% 4% 11% 7% 4% 5% 5% 5% 7% 4% 7% 8% 2%
Count 900 128 109 74 54 78 136 145 133 276 89 155 122 152 124

RESEARCH ANALYSIS BY LAKE RESEARCH PARTNERS

Washington , DC (202) 776-9066 | Berkeley, CA (510) 286-2097
Page 262




UNIDOS US - GIG ECONOMY -- NATIONWIDE -- DECEMBER 2019

11.HOURS PER

WEEK AS GIG 11.HOURS PER WEEK AS GIG 16.HOW FIND
WORKER WORKER / GENDER GIGS 16.HOW FIND GIGS
Messag
e
Online | boards Throug
Under 20 or 20 or platfor and Chat ha
Under 20 more more Not ms and | classifi| platfor [ Word of | service
TOTAL | 20-34| Under 5| 20 Men| Women Men Women| Online | online apps ed ads ms mouth | agency
43.APPLIED FOR Yes 34% 30% 63% 49% 51% 25% 47% 40% 38% 42% 35% 41% 32% 46%
Eg;gpAONNCAE'—FOR No 58% 59% 35% 50% 49% 70% 39% 56% 58% 53% 62% 55% 64% 48%
CHILDREN 'd‘ig e“nodt er:fge children or 6% 11% 1% 1% 5% 12% 3% 3% 4% 4% 4% 4% 2%
Not sure 2% 2% 1% 1% 1% 4%
44.APPLIED FOR Yes 41% 40% 57% 44% 43% 30% 60% 42% 41% 41% 40% 45% 33% 54%
:géll_sTTHACNAC REEFOR No 51% 52% 37% 48% 53% 65% 28% 51% 54% 49% 54% 45% 60% 45%
CHILDREN | do not have children or 7% 8% 6% 6% 4% 5% 9% 6% 5% 8% 5% 10% 7% 2%
dependents
Not sure 1% 2% 2% 1% 2% 1%
Count 449 43 32 36 49 40 32 149 105 90 75 53 78 35
45.BIGGESTS COSTS TO | Housing (rent or o o o o o 0 o o o o o o o o
HOUSEHOLD mortgage) 59% 57% 5506 54% 60% 529 60% 61% 54% 62% 66% 55% 56% 52%
Food and necessities 42% 44% 47% 43% 55% 40% 45% 44% 44% 46% 48% 44% 48% 34%
Utilities 36% 53% 34% 31% 38% 39% 47% 37% 37% 34% 49% 47% 41% 31%
Debt 30% 36% 26% 31% 29% 31% 30% 31% 29% 32% 37% 27% 30% 29%
Transportation costs 17% 20% 19% 20% 14% 18% 18% 19% 20% 17% 24% 28% 19% 25%
Eg;:gﬁg}?em and non- 9% 8% 17% 12% 14% 7% 13% 13% 14% 9% 15% 22% 15% 11%
gsffa'lgg money to family 8% 12% 10% 9% 6% 15% 10% 10% 14% 10% 11% 19% 11% 19%
Childcare 7% 19% 14% 7% 13% 12% 23% 13% 12% 16% 14% 19% 11% 13%
Other 6% 1% 5% 8% 1% 2% 3% 3% 4% 2% 3% 3% 3%
Not sure 6% 2% 15% 6% 10% 2% 3% 5% 7% 6% 1% 6% 6% 8%
Count 900 69 55 79 73 76 48 249 188 155 115 83 139 60

RESEARCH ANALYSIS BY LAKE RESEARCH PARTNERS
Washington , DC (202) 776-9066 | Berkeley, CA (510) 286-2097
Page 263




UNIDOS US - GIG ECONOMY -- NATIONWIDE -- DECEMBER 2019

19.INCOME
FROM GIG WORK |  19.INCOME FROM GIG 19.INCOME FROM GIG WORK IN
16.HOW FIND GIGS /GENDER IN PAST YEAR WORK IN PAST YEAR PAST YEAR / GENDER
More More
Not Not More Less 50% or | 50% or than than
Online | Online online online | 50% or than than less less 50% 50%
TOTAL Men Women Men Women less 50% 25% 25-50% 51-75% Men Women Men Women
43 APPLIED FOR Yes 34% 35% | 46% 32% | 44% 33% 48% 30% 35% 51% 24% 40% 45% 50%
Eg;:"s'l'A?\‘NCAE'—FOR No 58% 64% 48% 65% 50% 63% 51% 66% 60% 48% 72% 55% 54% 48%
CHILDREN ng e”no(;eﬁ:e children or 6% 2% 5% 4% 3% 4% 1% 4% 5% 1% 3% 5% 1% 2%
Not sure 2% 1% 3%
44.APPLIED FOR Yes 41% 3% | 4% 28% 54% 34% 49% 30% | 40% 529 28% 41% 40% 58%
:Eg\:—STTHACNAC REEFOR No 51% 56% 45% 64% 43% 62% 44% 67% 5506 43% 68% 56% 529 36%
CHILDREN ng e”no(;eﬁ:e children or 7% 6% 6% 7% 3% 3% 8% 2% 5% 5% 3% 3% 9% 7%
Not sure 1% 1% 1% 1% 1% 1%
Count 449 74 75 54 51 123 78 69 54 44 59 65 39 39
ﬁ'%BU'SGEGHEOSJDS COSTSTO :%L:tségg e()r entor 59% 61% 61% 47% 65% 61% 49% 65% 56% 45% 58% 65% 46% 54%
Food and necessities 42% | 41% | 49% | 46% | 41% 47% 39% | 48% | 45% 27% | 40% 55% 40% 39%
Utilities 36% 35% |  40% 34% | 40% 37% 33% 35% | 40% 31% 34% 40% 32% 35%
Debt 30% 35% 25% 26% 34% 34% 27% | 40% 23% 30% 36% | 31% 27% 26%
Transportation costs 17% 20% 18% 21% 17% 19% 16% 20% 17% 16% 19% 18% 17% 14%
Egézgtﬁ!};nem and non- 9% 11% 15% 13% 16% 12% 14% 12% 11% 14% 11% 12% 10% 21%
gsfja'lgg money to family 8% 13% 7% 15% 11% 9% 14% 6% 14% 16% 10% 9% 17% 9%
Childcare 7% 12% 15% 10% 16% 12% 12% 11% 13% 16% 9% 16% 11% 13%
Other 6% 4% 2% 3% 4% 2% 3% 4% 3% 4% 0% 3% 2%
Not sure 6% 4% 6% 8% 5% 4% 5% 5% 3% 3% 6% 3% 3% 8%
Count 900 135 113 113 75 215 130 132 84 70 119 9% 75 55
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CHILDREN IN
29.HOW PAY FOR A NEW $400 EMERGENCY EXPENSE  HOUSEHOLD PARENTAL STATUS
No Women
Could | emerge Men Women | Men no no
pay ncy Credit | Borrow | Work Could childre | childre| childre| childre
TOTAL now fund card or sell more | not pay Yes No ninHH| ninHH| nin HH| nin HH
43.APPLIED FOR Yes 34% 18% 38% 32% 36% 42% 41% 34% 29% 38%
Eg;g;'A?\lNéELFOR No 58% 7% 54% 64% 59% 49% 39% 58% 65% 53%
CHILDREN :12; e“nodt er;ft“s’e children or 6% 4% 7% 2% 4% 7% 16% 6% 4% 8%
Not sure 2% 1% 2% 2% 1% 2% 4% 2% 2% 2%
44 APPLIED FOR Yes 41% 21% 45% 35% 44% 50% 51% 41% 33% 46%
EEQETTHA(’?\‘%REEFOR No 51% 75% 45% 61% 50% 39% 29% 51% 60% 45%
CHILDREN Lig e"nOC: e':ﬁge children or 7% 3% 8% 2% 6% 11% 15% 7% 6% 8%
Not sure 1% 1% 2% 2% 1% 5% 1% 2% 1%
Count 449 86 363 60 144 92 65 449 183 267
45.BIGGESTS COSTS TO | Housing (rent or o o o o o o o o o o o o o
HOUSEHOLD mortgage) 59% 62% 59% 56% 56% 63% 60% 64% 55% 60% 66% 54% 57%
Food and necessities 42% 35% 43% 38% 45% 44% 47% 46% 38% 44% 47% 34% 44%
Utilities 36% 31% 37% 29% 39% 34% 47% 38% 34% 35% 39% 30% 40%
Debt 30% 17% 34% 38% 36% 30% 32% 30% 31% 29% 30% 30% 33%
Transportation costs 17% 10% 19% 15% 19% 25% 16% 16% 18% 19% 14% 15% 22%
Entertainment and non-
0, 0, 0, 0, 0, 0, 0, 0, 0, 0, 0, 0, 0,
Eecantials 9% 8% 9% 7% 11% 10% 7% 9% 9% 11% 8% 8% 9%
:g:‘od;gg money to family 8% 4% 9% 5% 9% 15% 5% 9% 7% 10% 7% 8% 6%
Childcare 7% 7% 7% 6% 6% 16% 2% 14% 0% 14% 13% 0% 0%
Other 6% 4% 6% 9% 3% 8% 6% 4% 8% 4% 4% 7% 9%
Not sure 6% 5% 6% 5% 6% 4% 11% 4% 8% 0% 6% 10% 6%
Count 900 204 696 150 245 145 148 449 451 183 267 267 183
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CHILDREN IN HOUSEHOLD / GIG HOUSEHOLD
WORKER PARENTAL STATUS / GIG WORKER INCOME
Women | Women
Men Men Women | Women | Men no [ Men no no no
childre | childre| childre| childre| childre| childre| childre| childre| Below 50
Yes Not NoNot [ ninHH [ ninHH [ ninHH | ninHH | ninHH [ nin HH [ nin HH [ nin HH 50 Thousa
Yes Gig gig No Gig gig Gig Not gig Gig Not gig Gig Not gig Gig Not gig | Thousa| ndor
TOTAL | worker | worker | worker| worker | worker | worker | worker| worker | worker | worker | worker | worker nd more
43.APPLIED FOR Yes 34% 38% 31% 33% 21% 42% 35% 41% 22%
Qg;gI;ON’\‘CAE'—FOR No 58% 58% 62% 64% 73% 52% 57% 50% 75%
I do not have children or
0, 0, 0, 0, 0, 0, 0, 0, 0,
CHILDREN dependents 6% 3% 7% 2% 5% 3% 8% 7% 3%
Not sure 2% 2% 0% 1% 1% 2% 2%
44 APPLIED FOR Yes 41% 41% 41% 34% 28% 47% 48% 50% 26%
:?S*ETTF/LCI\‘/ERI’EEFOR No 51% 54% 51% 60% 65% 48% 44% 41% 69%
CHILDREN 'dzge”n(geﬁi‘s'e children or 7% 5% 7% 5% 6% 4% 7% 7% 5%
Not sure 1% 1% 1% 1% 1% 1% 0% 2%
Count 449 212 214 102 68 109 146 281 159
ﬁ%%';EGHEOSLTS COSTSTO :%L;tségg e()r entor 59% | 62% | 66% | 47% 60% | 62% | 58% | 63% 70% | 45% | 61% | 51% 59% 61% | 61%
Food and necessities 42% 44% 48% 42% 36% 43% 44% 45% 51% 38% 31% 49% 42% 46% 37%
Utilities 36% 37% 39% 32% 36% 35% 35% 39% 41% 30% 30% 35% 43% 41% 31%
Debt 30% 29% 31% 32% 32% 31% 28% 28% 33% 34% 28% 29% 36% 35% 25%
Transportation costs 17% 16% 16% 19% 18% 21% 17% 12% 15% 17% 15% 24% 22% 20% 14%
Entertainment and non- 9% | 13% 5% | 11% 8% | 11% 9% | 15% 4% | 10% 8% | 14% 7% 8% | 12%
ig:‘oda'gg money to family 8% | 10% % | 11% 6% | 14% 3% 6% 9% | 10% 8% | 13% 3% 8% 9%
Childcare 7% 20% 8% 1% 0% 19% 9% 20% 8% 1% 1% 6% 9%
Other 6% 3% 5% 4% 9% 4% 6% 2% 5% 3% 8% 5% 11% 5% 6%
Not sure 6% 2% 3% 10% 7% 4% 5% 10% 8% 10% 4% 5% 4%
Count 900 212 214 154 277 102 68 109 146 100 155 54 123 544 321
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41.PEOPLE
CONTRIBUTING
TO HOUSEHOLD

HOUSEHOLD INCOME HOUSEHOLD INCOME / GENDER HOUSEHOLD INCOME / GIG WORKER INCOME
Below 50 50
Betwee| Betwee| Betwee Below 50 50 Below 50 Thousa| Thousa
Below n 25 n 50 n75 Below 50 Thousa| Thousa 50 Thousa| ndor nd or
25 and 50 | and 75 | and 100 50 Thousa| ndor nd or Thousa| nd Not more more
thousa| thousa| thousa| thousa| Thousa nd more more nd Gig gig Gig Not gig | Oneor | Two or
TOTAL nd nd nd nd nd Men [ Women Men Women | worker | worker | worker | worker fewer more
43.APPLIED FOR Yes 34% 52% 33% 21% 28% 33% 46% 23% 21% 41% 42% 32% 10% 39% 30%
/’:‘g;gILON’\‘CAELFOR No 58% 38% 61% 75% 69% 59% 45% 74% 75% 55% 51% 65% 87% 55% 61%
CHILDREN 'ddo not have children or 6% 8% 4% 5% 4% 5% 8% 3% 4% 3% 6% 3% 4% 3% 9%
ependents
Not sure 2% 2% 1% 3% 1% 1% 1% 3% 1%
44 APPLIED FOR Yes 41% 58% 44% 30% 21% 42% 54% 20% 32% 46% 54% 32% 19% 46% 36%
HEALTHCARE No 51% 31% 49% 63% 75% 48% 37% 75% 63% 49% 39% 63% 76% 48% 53%
ASSISTANCE FOR I do not have children or
CHILDREN d 7% 9% 5% 7% 4% 7% 7% 5% 5% 3% 7% 5% 5% 5% 9%
ependents
Not sure 1% 1% 2% 3% 1% 1% 1% 1% 1%
Count 449 122 153 89 32 104 177 79 80 120 142 88 68 208 241
45.BIGGESTS COSTS TO | Housing (rent or
HOUSEHOLD mortgage) 59% 54% 66% 59% 62% 56% 64% 61% 63% 58% 62% 57% 66% 57% 62%
Food and necessities 42% 48% 44% 36% 35% 42% 49% 33% 43% 45% 47% 44% 33% 43% 40%
Utilities 36% 45% 37% 33% 28% 35% 46% 30% 32% 38% 43% 33% 29% 38% 34%
Debt 30% 29% 41% 27% 30% 33% 37% 27% 21% 36% 36% 25% 25% 30% 31%
Transportation costs 17% 24% 16% 13% 14% 19% 20% 15% 13% 18% 21% 17% 11% 18% 16%
Entertainment and non- 9% 8% 7% | 10% | 13% 8% 8% | 12% | 12% 9% 7% | 18% 7% 8% | 10%
is:‘oda'gg money to family 8% 8% 8% 9% 50% | 10% 6% 9% 9% | 10% 7% | 12% 6% 7% 9%
Childcare % 4% 8% 8% 8% 5% 8% 9% 9% 12% 3% 13% 6% 5% 9%
Other 6% 5% 5% 6% 6% 5% 6% 6% 5% 3% 7% 4% 8% 7% 5%
Not sure 6% 6% 4% 5% 4% 5% 4% 4% 4% 5% 4% 3% 5% 6% 6%
Count 900 257 278 169 79 251 293 184 137 207 306 147 167 433 467
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41.PEOPLE
CONTRIBUTING TO

41.PEOPLE CONTRIBUTING TO
HOUSEHOLD INCOME / GIG

41.PEOPLE CONTRIBUTING TO

HOUSEHOLD INCOME WORKER HOUSEHOLD INCOME / GENDER
Oneor | Oneor | Twoor | Two or
fewer fewer more more One or Oneor | Two or | Two or
Three Gig Not gig Gig Not gig | fewer fewer more more
TOTAL One Two or more| worker | worker | worker | worker Men Women Men Women

43.APPLIED FOR Yes 34% 399% 29% 329% 39% 38% 37% 229 31% 44% 27% 329

NUTRITIONAL No 58% 56% 65% 48% 55% 58% 60% 66% 65% 48% 66% 57%
ASSISTANCE FOR I do not have children or

CHILDREN dependents 6% 2% 5% 19% 2% 3% 4% 11% 2% 4% 7% 10%

Not sure 2% 2% 1% 4% 1% 2% 3% 1% 1%

44.APPLIED FOR Yes 41% 46% 35% 38% 42% 49% 40% 33% 35% 54% 31% 39%

KEQETT*/L%/EFQEEFOR No 51% 49% 57% 42% 53% 47% 55% 55% 58% 41% 61% 48%

CHILDREN ng ennOJ er;]"’t“s’e children or 7% 4% 6% 20% 5% 3% 5% 11% 6% 4% 6% 11%

Not sure 1% 1% 2% 1% 1% 1% 1% 1% 1% 2% 2% 1%

Count 449 189 181 60 87 112 125 102 85 123 98 143

ﬁ%ﬁngEOSLTS COSTSTO :%L:tsg;gg e()r entor 59% 59% 63% 57% 52% 60% 59% 66% 52% 62% 61% 62%

Food and necessities 42% 41% 41% 39% 39% 46% 46% 37% 35% 51% 40% 40%

Utilities 36% 35% 34% 36% 30% 43% 38% 31% 32% 43% 32% 37%

Debt 30% 30% 33% 25% 27% 33% 33% 30% 28% 32% 31% 31%

Transportation costs 17% 17% 16% 17% 16% 19% 18% 15% 17% 18% 16% 16%

Egézﬁg'arl‘?e”t and non- 9% 8% 8% 14% 10% 7% 14% 6% 10% 6% 9% 11%

assfod;gg money to family 8% 8% 9% 10% 10% 6% 11% 7% 7% 7% 12% 6%

Childcare 7% 6% 9% 8% 8% 3% 14% 4% 5% 5% 7% 11%

Other 6% 6% 6% 2% 6% 7% 1% 8% 5% 9% 7% 3%

Not sure 6% 5% 5% 9% 7% 5% 5% 6% 7% 5% 6% 6%

Count 900 343 336 130 157 256 208 236 216 217 234 233
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41.PEOPLE CONTRIBUTING TO

HOUSEHOLD INCOME / CHILDREN IN| URBAN| URBAN AREA /
HOUSEHOLD AREA GENDER COUNTRY BORN IN
Oneor | Oneor | Twoor | Two or All Other
fewer fewer more more Urban Urban foreign foreign-

TOTAL Yes No Yes No Urban Men Women USA born Mexico born
43.APPLIED FOR Yes 34% 39% 30% 34% 29% 37% 38% 30% 27% 34%
Eg;fgl‘A?\lNcAELFOR No 58% 55% 61% 59% 66% 54% 56% 60% 64% 55%
CHILDREN 'dgg Dop have children or 6% 3% 9% 6% 3% 8% 5% 8% 7% 9%
Not sure 2% 3% 1% 2% 2% 1% 1% 2% 2% 3%
44 APPLIED FOR Yes 41% 46% 36% 41% 36% 45% 46% 36% 36% 35%
KEQILS-I:I:?\I/?:RI’EEFOR No 51% 48% 530 51% 589 46% 47% 54% 53% 55%
CHILDREN ng e”nOJeTft“s’e children or 7% 5% 9% 7% 4% 8% 5% 9% 9% 10%

Not sure 1% 1% 1% 1% 2% 1% 2% 1% 2%
Count 449 208 241 409 165 244 218 227 130 97
Lo B S OESTS COSTSTO :%‘:tsg']gg e()r entor 59% | 65% | 50% | 63% | 61% | 61% | 58% | 64% | 61% | 58% | 57% | 58%
Food and necessities 42% 49% 38% 43% 37% 42% 38% 46% 45% 38% 32% 44%
Utilities 36% 38% 37% 37% 32% 35% 33% 38% 43% 29% 28% 30%
Debt 30% 30% 30% 30% 32% 30% 29% 31% 33% 27% 25% 29%
Transportation costs 17% 19% 16% 13% 20% 17% 17% 17% 21% 13% 11% 16%
Egézmg;;"em and non- 9% 8% 8% 11% 9% 9% 10% 9% 10% 8% 8% 8%
asgfodézg money to family 8% 8% 6% 9% 9% 8% 9% 7% 5% 12% 12% 11%
Childcare 7% 10% 1% 16% 0% 7% 6% 8% 7% 7% 5% 9%
Other 6% 5% 8% 3% 7% 5% 6% 5% 5% 7% 9% 5%
Not sure 6% 2% 9% 5% 7% 6% 6% 6% 5% 7% 8% 7%
Count 900 208 225 241 226 832 424 408 449 441 225 216
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COUNTRY BORN IN / GENDER

COUNTRY BORN IN / GIG WORKER

us us Foreign | Foreign
us us Foreign | Foreign born born born born
born born born born Gig Not gig Gig Not gig
TOTAL Men Women Men Women | worker | worker [ worker | worker
43.APPLIED FOR Yes 34% 31% 44% 27% 32% 33% 42% 42% 20%
Eg;gpAoN’\é:AELFOR No 58% 65% 49% 65% 57% 61% 53% 54% 71%
CHILDREN ng e”no(;er:]"’t“s’e children or 6% 3% 6% 5% 9% 5% 5% 1% 9%
Not sure 2% 1% 1% 2% 2% 1% 1% 2%
44.APPLIED FOR Yes 41% 36% 53% 31% 39% 42% 49% 40% 34%
:EQETTFL%/*C'EEFOR No 51% 59% 40% 59% 50% 53% 45% 54% 58%
CHILDREN :128 e”noc; er:ft“s’e children or 7% 3% 6% 9% 10% 4% 5% 6% 8%
Not sure 1% 2% 2% 1% 1% 2% 1%
Count 449 90 129 91 136 100 107 108 107
ﬁ%%'SSHEOSLTS COSTSTO 2%‘:59;23 e(; entor 59% 56% 65% 57% 58% 59% 63% 52% 62%
Food and necessities 42% 38% 52% 37% 39% 49% 44% 38% 39%
Utilities 36% 42% 43% 23% 35% 40% 44% 29% 30%
Debt 30% 31% 35% 28% 27% 33% 35% 28% 27%
Transportation costs 17% 18% 23% 16% 11% 21% 20% 14% 14%
Eg;z;tﬁ!;g‘e”t and non- 9% 10% 9% 9% 8% 14% 7% 11% 6%
ispoda'lgg money to family 8% 6% 4% 13% 10% 7% 3% 13% 10%
Childcare 7% 7% 7% 5% 10% 12% 4% 12% 4%
Other 6% 4% 5% 8% 6% 4% 5% 3% 10%
Not sure 6% 6% 1% 6% 8% 4% 5% 7% 6%
Count 900 217 233 229 212 175 254 185 236
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HOW LONG
COUNTRY BORN IN / GIG WORKER / GENDER COUNTRY BORN IN / AGE LIVED IN US
us us us us Foreign | Foreign | Foreign | Foreign
born born born born born born born born us Foreign
Gig Gig Not gig | Not gig Gig Gig Not gig | Not gig born us born Foreign
worker | worker | worker | worker | worker | worker | worker | worker Under | born 40| Under | born 40 10 or More
TOTAL Men Women Men Women Men Women Men Women 40 & over 40 & over fewer | than 10

43.APPLIED FOR Yes 34% 30% 37% 27% 48% 36% 47% 15% 22% 41% 33% 39% 19% 37% 27%

Qg;gI;ON’\‘CAE'—FOR No 58% 68% 54% 64% 48% 59% 50% 81% 66% 53% 62% 48% 74% 56% 63%

CHILDREN | do not have children or 6% 2% 8% 7% 4% 3% 4% 12% 6% 3% 11% 4% 8% 7%
dependents

Not sure 2% 2% 2% 2% 3% 0% 2% 2% 2% 3%

44.APPLIED FOR Yes 41% 35% 49% 30% 57% 34% 45% 27% 37% 51% 35% 39% 32% 36% 35%

:?S*ETTF/LCI\‘/ERI’EEFOR No 51% 62% 44% 61% 37% 57% 52% 68% 52% 42% 59% 46% 62% 51% 56%

CHILDREN 'ddo not have children or 7% 2% 6% 7% 5% 9% 3% 5% 10% 6% 3% 15% 3% 13% 8%
ependents

Not sure 1% 2% 2% 2% 1% 1% 2% 2% 2%

Count 449 52 48 33 74 49 59 35 71 153 65 123 104 74 157

ﬁ%%';EGHEOSLTS COSTSTO :%L;tségg e()r entor 59% 57% 61% 56% 69% 49% 57% 65% 60% 63% 58% 56% 59% 51% 60%

Food and necessities 42% 47% 529 31% 54% 34% 42% 39% 38% 47% 42% 34% 42% 39% 38%

Utilities 36% 40% 39% 42% 46% 25% 34% 21% 37% 43% 42% 20% 36% 19% 33%

Debt 30% 29% 38% 34% 36% 34% 21% 23% 32% 31% 37% 26% 28% 25% 28%

Transportation costs 17% 19% 24% 18% 22% 19% 8% 14% 14% 21% 20% 14% 13% 17% 12%

Entenainment and non- 9% | 14% | 15% % 7% 8% | 14% | 10% % | 11% 8% | 10% 7% 8% 8%

ig:‘odégg money to family 8% 8% 6% 4% 2% 16% 10% 9% 11% 6% 3% 16% 8% 21% 8%

Childcare 7% 12% 12% 4% 4% 8% 16% 2% 6% 10% 3% 11% 4% 15% 5%

Other 6% 4% 4% 3% 6% 4% 2% 11% 10% 3% 8% 6% 8% 7% 7%

Not sure 6% 4% 4% 7% 3% 7% 8% 5% 6% 5% 4% 8% 7% 8% 7%

Count 900 97 77 109 146 102 83 114 122 272 177 200 241 108 342
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HOW LONG CHILDREN BORN | LANGUAGE OF | LANGUAGE OF INTERVIEW
LIVED IN US IN US INTERVIEW / COUNTRY BORN IN
Betwee Espafio
n5and More English | English |
10 than 15 Espafio us Foreign | Foreign
TOTAL years years Yes No English | born born born
43.APPLIED FOR Yes 34% 33% 23% 12% 33% 35% 30% 37% 33% 27%
Qg;rgI'AON’\‘CAELFOR No 58% 64% 65% 59% 61% 56% 63% 57% 55% 65%
CHILDREN ng e”nodtei"’t“;e children or 6% 4% 8% 29% 4% 7% 4% 5% 10% 5%
Not sure 2% 4% 2% 1% 2% 1% 2% 3%
44.APPLIED FOR Yes 41% 36% 320% 18% 39% 38% 47% 44% 28% 45%
:EQILSTI'FLCI:\IAC%EFOR No 51% 55% 57% 45% 56% 52% 48% 49% 57% 50%
CHILDREN 'd‘ige”no(;eﬁ\s’e children or 7% 8% 9% 37% 4% 8% 4% 5% 14% 4%
Not sure 1% 2% 1% 2% 1% 2% 1% 1%
Count 449 41 139 35 197 328 121 206 119 108
45.BIGGESTS COSTS TO| Housing (rent or ) . . . . . . . . .
HOUSEHOLD mortgage) 59% 54% 61% 54% 62% 58% 64% 60% 55% 63%
Food and necessities 42% 30% 40% 34% 42% 42% 41% 46% 36% 41%
Utilities 36% 22% 33% 29% 30% 40% 21% 44% 33% 22%
Debt 30% 30% 29% 25% 30% 31% 26% 33% 28% 25%
Transportation costs 17% 20% 13% 16% 11% 19% 11% 21% 15% 11%
Egéiﬁﬁ!;;"em and non- 9% 7% 7% % | 10% 9% 9% | 10% 8% 9%
:gpod;gg money to family 8% 29% 6% 11% 11% 6% 16% 5% 8% 18%
Childcare 7% 11% 4% 3% 11% 7% 9% 7% 6% 8%
Other 6% 9% 7% 10% 4% 5% 9% 4% 6% 9%
Not sure 6% 6% 7% 11% 4% 6% 7% 5% 7% 7%
Count 900 61 303 230 221 711 189 424 279 162
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GENDER AGE AGE GENDER /AGE
Under 40 & Under Men Women Men Women
TOTAL Men Women 40 over 30 30-39| 40-49| 50-64 <40 <40 40+ 40+
GENDER Men 50% 100% 46% 55% 40% 53% 49% 58% 100% 100%
Women 50% 100% 54% 45% 60% 47% 51% 42% 100% 100%
GENDER /AGE Men <40 24% 48% 46% 40% 53% 100%
Women <40 29% 58% 54% 60% 47% 100%
Men 40+ 26% 52% 55% 49% 58% 100%
Women 40+ 21% 42% 45% 51% 42% 100%
AGE Under 40 53% 48% 58% 100% 100% 100% 100% 100%
40 & over 47% 52% 42% 100% 100% 100% 100% 100%
AGE Under 30 30% 24% 36% 57% 100% 50% 62%
30-39 23% 24% 22% 43% 100% 50% 38%
40 - 49 20% 20% 20% 43% 100% 38% 48%
50 - 64 22% 25% 19% A7% 100% 49% 44%
65 & over 5% 7% 3% 11% 13% 8%
AGE 18-24 18% 17% 20% 35% 61% 35% 35%
25-29 12% 7% 16% 22% 39% 15% 28%
30-34 13% 14% 12% 25% 57% 29% 21%
35-39 10% 10% 10% 19% 43% 21% 17%
40 - 44 12% 12% 12% 26% 61% 23% 29%
45 - 49 8% 7% 8% 17% 39% 14% 20%
50 - 54 9% 9% 9% 20% 42% 17% 22%
55 - 59 8% 11% 5% 16% 34% 20% 11%
60 - 64 5% 6% 5% 11% 24% 12% 11%
65 - 69 3% 3% 2% 5% 6% 4%
70-74 2% 2% 1% 4% 5% 3%
Over 74 1% 1% 0% 1% 2% 0%
Count 900 450 450 477 423 270 207 180 198 217 260 233 190
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REGION REGION
East West
Northea| Midwes Middle North South South Mounta
TOTAL st t South West Atlantic| Central [ Atlantic| Central in Pacific
GENDER Men 50% 50% 50% 50% 50% 50% 50% 50% 50% 50% 50%
Women 50% 50% 50% 50% 50% 50% 50% 50% 50% 50% 50%
GENDER /AGE Men <40 24% 21% 29% 24% 24% 21% 28% 25% 24% 22% 25%
Women <40 29% 30% 33% 28% 28% 30% 30% 26% 30% 27% 28%
Men 40+ 26% 29% 21% 26% 26% 29% 22% 25% 26% 28% 25%
Women 40+ 21% 20% 17% 22% 22% 20% 20% 24% 20% 23% 22%
AGE Under 40 53% 51% 63% 52% 52% 51% 58% 51% 54% 49% 54%
40 & over 47% 49% 37% 48% 48% 49% 42% 49% 46% 51% 46%
AGE Under 30 30% 29% 39% 29% 29% 29% 41% 26% 32% 28% 30%
30-39 23% 22% 23% 24% 23% 22% 17% 25% 23% 21% 24%
40 - 49 20% 23% 15% 22% 18% 22% 19% 22% 22% 22% 16%
50 - 64 22% 21% 15% 20% 25% 22% 16% 19% 22% 26% 25%
65 & over 5% 5% 7% 5% 5% 5% 7% 8% 2% 3% 5%
AGE 18-24 18% 17% 26% 17% 19% 16% 29% 13% 21% 19% 18%
25-29 12% 12% 13% 12% 11% 12% 12% 13% 11% 9% 12%
30-34 13% 15% 11% 12% 14% 15% 5% 12% 11% 17% 13%
35-39 10% 7% 12% 12% 9% 7% 12% 13% 11% 4% 11%
40 - 44 12% 15% 10% 12% 11% 14% 11% 14% 9% 14% 11%
45 - 49 8% 8% 6% 10% 6% 8% 7% 7% 13% 8% 5%
50 - 54 9% 11% 8% 8% 10% 12% 10% 5% 10% 9% 11%
55 - 59 8% 7% 2% 6% 10% 6% 2% 6% 6% 9% 11%
60 - 64 5% 3% 4% 7% 5% 4% 4% 8% 5% 8% 3%
65 - 69 3% 3% 5% 1% 3% 3% 4% 2% 0% 3% 3%
70-74 2% 1% 3% 3% 1% 3% 5% 1% 2%
Over 74 1% 2% 1% 0% 2% 1% 0% 0%
Count 900 118 82 345 355 91 64 155 182 100 255
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REGION / GENDER EDUCATION
College
graduat
Northea Non- eor 4-year Post-
Northea st Midwes | South South West West H.S. Post H.| college post- | College | graduat
TOTAL | stMen | Women| tMen Men Women Men Women| /Less S. grad grad grad e

GENDER Men 50% 100% 100% 100% 100% 53% 39% 48% 58% 54% 69%
Women 50% 100% 100% 100% 47% 61% 52% 42% 46% 31%

GENDER /AGE Men <40 24% 42% 58% 48% 48% 24% 22% 23% 28% 28% 30%
Women <40 29% 60% 56% 56% 25% 40% 30% 24% 27% 15%

Men 40+ 26% 58% 42% 52% 52% 29% 17% 25% 30% 26% 40%

Women 40+ 21% 40% 44% 44% 23% 20% 22% 18% 18% 16%

AGE Under 40 53% 42% 60% 58% 48% 56% 48% 56% 49% 62% 53% 52% 55% 44%
40 & over 47% 58% 40% 42% 52% 44% 52% 44% 51% 38% 47% 48% 45% 56%

AGE Under 30 30% 22% 37% 33% 23% 34% 24% 35% 28% 38% 31% 25% 28% 16%
30-39 23% 20% 23% 26% 25% 22% 25% 21% 21% 25% 22% 28% 27% 29%

40 - 49 20% 29% 17% 16% 23% 22% 14% 22% 26% 13% 21% 13% 12% 16%

50 - 64 22% 22% 20% 14% 24% 17% 31% 20% 22% 19% 21% 27% 24% 36%

65 & over 5% 7% 3% 12% 5% 5% 7% 2% 4% 6% 5% 7% 8% 4%

AGE 18-24 18% 12% 22% 21% 16% 18% 18% 19% 20% 20% 20% 13% 15% 6%
25-29 12% 10% 15% 11% 7% 17% 6% 16% 8% 17% 11% 12% 13% 10%

30-34 13% 14% 16% 13% 14% 10% 14% 13% 14% 13% 13% 12% 11% 16%

35-39 10% 6% 7% 12% 11% 13% 10% 7% 7% 12% 9% 15% 16% 13%

40 - 44 12% 17% 13% 12% 15% 10% 8% 15% 15% 8% 13% 9% 9% 7%

45 - 49 8% 11% 4% 4% 9% 12% 6% 7% 10% 5% 9% 5% 3% 9%

50 - 54 9% 13% 10% 8% 8% 7% 9% 12% 10% 8% 9% 9% 11% 3%

55 - 59 8% 7% 7% 4% 8% 4% 15% 6% 7% 6% 7% 12% 11% 16%

60 - 64 5% 3% 4% 1% 7% 6% % 2% 5% 6% 5% 6% 2% 17%

65 - 69 3% 2% 3% 7% 0% 2% 5% 1% 2% 3% 2% 3% 4% 2%

70-74 2% 1% 5% 3% 2% 1% 1% 2% 2% 2% 3% 3% 1%

Over 74 1% 4% 2% 0% 0% 1% 1% 1% 1% 1%

Count 900 59 59 41 173 173 177 177 492 242 734 161 119 42
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EMPLOYMENT
EDUCATION /GENDER STATUS EMPLOYMENT STATUS
Homem
aker or
Non- Non- Not Employ| Employ stay at
college | college | College | College | Employ| employ| ed full | ed part [ Unempl| home
TOTAL men women men women ed ed time time oyed parent | Retired
GENDER Men 50% 100% 100% 54% 43% 59% 41% 45% 7% 70%
Women 50% 100% 100% 46% 57% 41% 59% 55% 93% 30%
GENDER /AGE Men <40 24% 48% 49% 28% 16% 31% 23% 25% 6% 1%
Women <40 29% 58% 57% 29% 29% 24% 37% 29% 56%
Men 40+ 26% 52% 51% 25% 27% 28% 18% 20% 1% 69%
Women 40+ 21% 42% 43% 18% 28% 17% 22% 26% 36% 30%
AGE Under 40 53% 48% 58% 49% 57% 57% 45% 55% 60% 54% 63% 1%
40 & over 47% 52% 42% 51% 43% 43% 55% 45% 40% 46% 37% 99%
AGE Under 30 30% 26% 36% 18% 34% 31% 28% 27% 40% 31% 31%
30-39 23% 23% 22% 31% 23% 26% 18% 28% 20% 23% 31% 1%
40 - 49 20% 21% 21% 12% 16% 21% 18% 23% 18% 27% 20% 9%
50 - 64 22% 24% 18% 30% 23% 21% 24% 21% 21% 20% 16% 44%
65 & over 5% 6% 3% 9% 4% 1% 13% 1% 1% 1% 46%
AGE 18-24 18% 19% 21% 10% 16% 19% 17% 14% 29% 18% 15%
25-29 12% 7% 15% 8% 18% 12% 10% 13% 12% 13% 16%
30-34 13% 15% 12% 11% 14% 15% 10% 16% 11% 12% 17% 1%
35-39 10% 8% 10% 20% 9% 11% 8% 12% 8% 11% 15%
40 - 44 12% 13% 12% 7% 11% 13% 10% 13% 15% 13% 13% 7%
45 - 49 8% 8% 9% 4% 5% 8% 8% 10% 3% 14% 8% 3%
50 - 54 9% 9% 9% 8% 9% 10% 8% 11% 8% 7% 13% 4%
55-59 8% 10% 3% 12% 12% 7% 8% 8% 6% 8% 1% 17%
60 - 64 5% 5% 5% 9% 2% 4% 8% 3% 7% 5% 1% 22%
65 - 69 3% 3% 2% 5% 2% 1% 6% 0% 1% 1% 21%
70-74 2% 2% 1% 3% 2% 0% 5% 0% 18%
Over 74 1% 1% 0% 2% 0% 2% 0% 6%
Count 900 355 380 94 67 595 305 440 145 113 79 85
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7.EVER
PERFORMED
WORK AS "GIG
EMPLOYMENT STATUS / GENDER WORKER" GIG WORKER / EMPLOYMENT STATUS GIG WORKER / GENDER
Gig Not gig
Not Gig worker | Not gig | worker
Employ Not employ worker Not worker Not Gig Gig Not gig | Not gig
Employ ed employ ed Employ| employ| Employ| employ| worker | worker | worker | worker
TOTAL | ed Men| Women| ed Men| Women Yes No ed ed ed ed Men Women Men Women
GENDER Men 50% 100% 100% 55% 45% 58% 45% 49% 41% 100% 100%
Women 50% 100% 100% 45% 55% 42% 55% 51% 59% 100% 100%
GENDER /AGE Men <40 24% 53% 37% 35% 16% 39% 20% 17% 14% 63% 35%
Women <40 29% 62% 51% 30% 28% 29% 33% 27% 28% 67% 50%
Men 40+ 26% 47% 63% 20% 29% 19% 25% 32% 26% 37% 65%
Women 40+ 21% 38% 49% 15% 27% 13% 22% 24% 32% 33% 50%
AGE Under 40 53% 53% 62% 37% 51% 65% 43% 68% 53% 44% 42% 63% 67% 35% 50%
40 & over 47% 47% 38% 63% 49% 35% 57% 32% 47% 56% 58% 37% 33% 65% 50%
AGE Under 30 30% 25% 39% 23% 31% 36% 25% 36% 35% 25% 24% 32% 42% 18% 31%
30-39 23% 28% 23% 14% 20% 29% 19% 32% 19% 19% 18% 32% 25% 17% 20%
40 - 49 20% 21% 22% 16% 18% 18% 22% 17% 20% 26% 17% 15% 21% 23% 21%
50 - 64 22% 25% 16% 26% 23% 17% 27% 15% 23% 28% 24% 20% 12% 31% 23%
65 & over 5% 1% 1% 21% 8% 1% 8% 0% 3% 1% 17% 2% 0% 11% 5%
AGE 18-24 18% 16% 22% 19% 16% 25% 13% 25% 24% 12% 14% 23% 27% 12% 14%
25-29 12% 9% 17% 4% 15% 11% 12% 11% 11% 13% 10% 8% 15% 6% 17%
30-34 13% 17% 13% 7% 11% 17% 10% 19% 11% 11% 9% 19% 15% 9% 11%
35-39 10% 12% 10% 7% 9% 12% 8% 13% 7% 8% 9% 12% 11% 8% 9%
40-44 12% 13% 13% 9% 10% 11% 14% 11% 10% 16% 10% 9% 13% 15% 12%
45 - 49 8% 8% 8% 7% 8% 7% 9% 6% 10% 10% 6% 6% 8% 8% 9%
50-54 9% 11% 8% 3% 11% 7% 11% 8% 6% 13% 8% 8% 7% 10% 11%
55 -59 8% 10% 5% 12% 5% 5% 9% 4% 9% 10% 8% % 3% 14% 5%
60 - 64 5% 4% 3% 10% 7% 4% 6% 3% 8% 5% 8% 5% 2% 6% 6%
65 - 69 3% 1% 1% 10% 4% 1% 4% 0% 1% 1% 9% 1% 6% 3%
70-74 2% 0% 7% 3% 0% 3% 2% 0% 6% 1% 0% 4% 2%
Over 74 1% 0% 3% 0% 1% 0% 2% 1% 0%
Count 900 319 276 131 174 366 492 286 80 286 206 202 163 223 269
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GIG WORKER / REGION GIG WORKER / AGE
Not gig | Not gig Gig Gig Not gig | Not gig
Gig Gig worker | worker | Not gig [ Not gig | worker | worker | worker | worker
worker | worker | Northea| Midwes| worker | worker | Under 40 & Under 40 &
TOTAL | South West st t South West 40 over 40 over
GENDER Men 50% 58% 58% 46% 56% 44% 44% 54% 58% 36% 52%
Women 50% 42% 42% 54% 44% 56% 56% 46% 42% 64% 48%
GENDER /AGE Men <40 24% 36% 35% 9% 28% 17% 15% 54% 36%
Women <40 29% 27% 28% 30% 24% 27% 28% 46% 64%
Men 40+ 26% 22% 23% 37% 28% 27% 29% 58% 52%
Women 40+ 21% 14% 15% 24% 20% 29% 28% 42% 48%
AGE Under 40 53% 63% 62% 39% 52% 44% 43% 100% 100%
40 & over 47% 37% 38% 61% 48% 56% 57% 100% 100%
AGE Under 30 30% 33% 34% 22% 27% 25% 26% 56% 57%
30-39 23% 30% 28% 18% 25% 19% 17% 44% 43%
40 - 49 20% 19% 18% 26% 18% 25% 19% 50% 39%
50 - 64 22% 17% 19% 27% 19% 24% 30% 47% 47%
65 & over 5% 0% 1% 8% 11% 7% 8% 3% 14%
AGE 18-24 18% 23% 25% 12% 20% 11% 14% 38% 30%
25-29 12% 10% 9% 9% 7% 14% 12% 17% 27%
30-34 13% 18% 16% 12% 11% 8% 11% 27% 23%
35-39 10% 12% 12% 6% 13% 11% 6% 18% 19%
40 - 44 12% 11% 12% 19% 12% 14% 12% 31% 24%
45 - 49 8% 8% 6% 7% 6% 12% 7% 20% 15%
50 - 54 9% 10% 6% 12% 11% 7% 14% 21% 19%
55 - 59 8% 5% 8% 10% 4% 7% 13% 15% 17%
60 - 64 5% 3% 6% 5% 5% 10% 3% 11% 11%
65 - 69 3% 1% 4% 9% 2% 5% 2% 7%
70-74 2% 0% 1% 2% 4% 2% 1% 5%
Over 74 1% 3% 0% 0% 1%
Count 900 145 150 74 44 184 190 237 128 214 278
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9.DONE WORK
9.DONE WORK | AS GIG WORKER | 11.HOURS PER
AS GIG WORKER | IN PAST MONTH /| WEEK AS GIG
GIG WORKER / GENDER /AGE IN PAST MONTH GENDER WORKER
Gig Gig Gig Gig Not gig | Not gig | Not gig | Not gig
worker | worker | worker | worker | worker | worker | worker | worker

Men Women Men Women Men Women Men Women Yes Yes Under 20 or
TOTAL <40 <40 40+ 40+ <40 <40 40+ 40+ Yes No Men Women 20 more
GENDER Men 50% 100% 100% 100% 100% 56% 53% 100% 52% 61%
Women 50% 100% 100% 100% 100% 44% 47% 100% 48% 39%
GENDER /AGE Men <40 24% 100% 100% 36% 32% 64% 34% 39%
Women <40 29% 100% 100% 30% 28% 69% 34% 26%
Men 40+ 26% 100% 100% 20% 22% 36% 18% 22%
Women 40+ 21% 100% 100% 14% 18% 31% 14% 13%
AGE Under 40 53% 100% 100% 100% 100% 66% 60% 64% 69% 68% 65%
40 & over 47% 100% 100% 100% 100% 34% 40% 36% 31% 32% 35%
AGE Under 30 30% 50% 62% 51% 61% 39% 26% 34% 46% 44% 33%
30-39 23% 50% 38% 49% 39% 27% 34% 31% 22% 24% 31%
40 - 49 20% 41% 62% 36% 43% 17% 21% 15% 18% 15% 18%
50-64 22% 55% 37% 48% 46% 16% 17% 19% 13% 17% 16%
65 & over 5% 4% 1% 16% 11% 1% 2% 1% 0% 1%
AGE 18-24 18% 37% 40% 34% 28% 26% 21% 23% 30% 29% 23%
25-29 12% 13% 23% 16% 33% 13% 5% 11% 17% 16% 11%
30-34 13% 31% 22% 26% 22% 16% 22% 19% 12% 15% 17%
35-39 10% 19% 16% 24% 17% 11% 12% 12% 10% 9% 15%
40-44 12% 25% 38% 23% 25% 10% 14% 9% 10% 9% 10%
45 - 49 8% 16% 24% 13% 18% 7% 7% 6% 8% 6% 8%
50 - 54 9% 22% 20% 16% 23% 7% 9% 7% 7% 6% 8%
55 - 59 8% 19% 10% 22% 11% 6% 4% 7% 4% 6% 6%
60 - 64 5% 13% 7% 10% 13% 4% 5% 5% 2% 5% 2%
65 - 69 3% 3% 9% 6% 1% 1% 0% 1%

70-74 2% 1% 1% 6% 4% 2%

Over 74 1% 2% 1%

Count 900 128 109 74 54 78 136 145 133 276 89 155 122 152 124
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11.HOURS PER

WEEK AS GIG 11.HOURS PER WEEK AS GIG 16.HOW FIND
WORKER WORKER / GENDER GIGS 16.HOW FIND GIGS
Messag
e
Online | boards Throug
Under 20 or 20 or platfor and Chat ha
Under 20 more more Not ms and | classifi| platfor [ Word of | service
TOTAL | 20-34| Under 5| 20 Men| Women Men Women| Online | online apps ed ads ms mouth | agency
GENDER Men 50% 61% 46% 100% 100% 54% 60% 56% 52% 66% 59% 63%
Women 50% 39% 54% 100% 100% 46% 40% 44% 48% 34% 41% 37%
GENDER /AGE Men <40 24% 40% 28% 65% 64% 38% 36% 40% 38% 51% 32% 49%
Women <40 29% 30% 39% 71% 66% 32% 27% 32% 38% 24% 23% 34%
Men 40+ 26% 21% 18% 35% 36% 16% 24% 16% 14% 15% 27% 14%
Women 40+ 21% 10% 15% 29% 34% 14% 13% 12% 10% 10% 18% 3%
AGE Under 40 53% 70% 67% 65% 71% 64% 66% 70% 63% 2% 75% 75% 55% 83%
40 & over 47% 30% 33% 35% 29% 36% 34% 30% 37% 28% 25% 25% 45% 17%
AGE Under 30 30% 33% 40% 39% 50% 28% 42% 42% 34% 47% 41% 39% 31% 43%
30-39 23% 36% 27% 26% 21% 36% 24% 28% 29% 25% 34% 37% 24% 40%
40 - 49 20% 14% 14% 14% 17% 16% 21% 16% 18% 13% 14% 16% 24% 2%
50 - 64 22% 14% 18% 20% 12% 18% 13% 13% 18% 15% 10% 8% 19% 15%
65 & over 5% 2% 1% 2% 0% 1% 1% 1% 1%
AGE 18-24 18% 24% 31% 28% 29% 17% 31% 29% 22% 30% 28% 30% 18% 31%
25-29 12% 9% 9% 11% 20% 10% 11% 14% 12% 17% 14% 8% 13% 12%
30-34 13% 21% 21% 19% 11% 18% 14% 18% 19% 17% 23% 23% 14% 28%
35-39 10% 15% 6% 7% 10% 18% 10% 10% 10% 9% 11% 14% 11% 11%
40 - 44 12% 9% 10% 10% 9% 8% 13% 9% 12% 5% 7% 11% 16% 2%
45 - 49 8% 6% 5% 4% 8% 9% 8% 7% 6% 7% 7% 6% 8%
50 - 54 9% 7% 7% 5% 8% 10% 5% 7% 7% 6% 5% 3% 8% 4%
55 - 59 8% 6% 5% 8% 3% 5% 7% 3% 8% 4% 2% 3% 8% 8%
60 - 64 5% 1% 6% 7% 2% 2% 2% 4% 3% 5% 3% 3% 3% 3%
65 - 69 3% 2% 1% 2% 0% 0% 1% 1% 0%
70-74 2% 1% 1%
Over 74 1%
Count 900 69 55 79 73 76 48 249 188 155 115 83 139 60
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19.INCOME
FROM GIG WORK 19.INCOME FROM GIG 19.INCOME FROM GIG WORK IN
16.HOW FIND GIGS /GENDER IN PAST YEAR WORK IN PAST YEAR PAST YEAR /| GENDER
More More
Not Not More Less 50% or | 50% or than than
Online | Online | online online | 50% or than than less less 50% 50%
TOTAL Men Women Men Women less 50% 25% 25-50% | 51-75% Men Women Men Women
GENDER Men 50% 100% 100% 55% 58% 52% 61% 57% 100% 100%
Women 50% 100% 100% 45% 42% 48% 39% 43% 100% 100%
GENDER /AGE Men <40 24% 71% 60% 34% 38% 27% 45% 40% 62% 66%
Women <40 29% 70% 67% 31% 29% 30% 33% 35% 70% 70%
Men 40+ 26% 29% 40% 21% 19% 24% 16% 17% 38% 34%
Women 40+ 21% 30% 33% 13% 13% 19% 5% 8% 30% 30%
AGE Under 40 53% 71% 70% 60% 67% 65% 68% 57% 79% 75% 62% 70% 66% 70%
40 & over 47% 29% 30% 40% 33% 35% 32% 43% 21% 25% 38% 30% 34% 30%
AGE Under 30 30% 35% 51% 32% 36% 34% 41% 33% 36% 50% 27% 43% 38% 46%
30-39 23% 36% 19% 28% 30% 31% 26% 24% 42% 25% 34% 27% 28% 24%
40 - 49 20% 13% 19% 17% 20% 17% 15% 19% 14% 9% 16% 20% 15% 15%
50 - 64 22% 15% 11% 22% 13% 16% 17% 22% 6% 16% 21% 10% 18% 16%
65 & over 5% 1% 1% 1% 2% 0% 2% 1% 2% 1% 1%
AGE 18- 24 18% 25% 33% 21% 24% 24% 27% 24% 24% 29% 19% 30% 30% 24%
25-29 12% 10% 18% 11% 12% 11% 14% 9% 13% 21% 9% 13% 8% 22%
30-34 13% 25% 10% 17% 22% 19% 15% 16% 24% 16% 22% 16% 17% 12%
35-39 10% 11% 9% 11% 9% 12% 12% 8% 18% 9% 13% 11% 12% 12%
40 - 44 12% 8% 10% 10% 15% 10% 10% 12% 7% 7% 9% 12% 9% 13%
45 - 49 8% 6% 9% 6% 5% 7% 4% % 7% 2% 6% 8% 6% 2%
50 - 54 9% % 5% 8% 6% 5% 11% 8% 1% 8% 7% 4% 11% 11%
55 - 59 8% 3% 3% 10% 5% 6% 3% 7% 5% 4% 8% A% 3% 3%
60 - 64 5% 5% 3% 4% 2% 4% 3% % 4% 6% 2% 4% 2%
65 - 69 3% 1% 0% 1% 0% 1% 1% 1% 1%
70-74 2% 1% 1% 1% 1% 1% 1%
Over 74 1%
Count 900 135 113 113 75 215 130 132 84 70 119 96 75 55
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CHILDREN IN
29.HOW PAY FOR A NEW $400 EMERGENCY EXPENSH  HOUSEHOLD PARENTAL STATUS
No Women
Could | emerge Men Women | Men no no
pay ncy Credit | Borrow | Work Could childre | childre| childre| childre
TOTAL now fund card or sell more | not pay Yes No ninHH| ninHH| nin HH| nin HH
GENDER Men 50% 57% 48% 56% 46% 45% 44% 41% 59% 100% 100%
Women 50% 43% 52% 44% 54% 55% 56% 59% 41% 100% 100%
GENDER /AGE Men <40 24% 22% 25% 29% 26% 28% 15% 22% 26% 54% 44%
Women <40 29% 22% 31% 22% 35% 35% 29% 40% 18% 68% 43%
Men 40+ 26% 35% 23% 26% 20% 17% 28% 19% 33% 46% 56%
Women 40+ 21% 20% 21% 22% 19% 20% 27% 19% 23% 32% 57%
AGE Under 40 53% 44% 56% 52% 61% 64% 44% 62% 44% 54% 68% 44% 43%
40 & over 47% 56% 44% 48% 39% 36% 56% 38% 56% 46% 32% 56% 57%
AGE Under 30 30% 22% 32% 28% 37% 39% 24% 32% 28% 23% 38% 25% 33%
30-39 23% 23% 23% 24% 24% 25% 21% 30% 16% 31% 30% 20% 10%
40 - 49 20% 17% 21% 14% 21% 22% 25% 24% 16% 26% 23% 15% 17%
50 - 64 22% 29% 20% 28% 16% 14% 24% 13% 31% 18% 9% 30% 32%
65 & over 5% 9% 4% 6% 3% 7% 1% 9% 2% 1% 10% 7%
AGE 18-24 18% 13% 20% 16% 23% 27% 14% 17% 20% 14% 19% 19% 21%
25-29 12% 8% 13% 12% 15% 12% 10% 15% 8% 9% 19% 6% 12%
30-34 13% 10% 14% 15% 14% 16% 11% 18% 9% 19% 17% 11% 5%
35-39 10% 12% 9% 9% 10% 8% 10% 13% % 12% 13% 9% 5%
40 - 44 12% 11% 12% 6% 13% 14% 15% 17% 8% 18% 16% 8% 7%
45 - 49 8% 6% 8% 8% 7% 8% 9% 7% 8% 8% 7% 7% 10%
50 - 54 9% 10% 9% 9% 8% 10% 11% 8% 10% 11% 6% 7% 14%
55 -59 8% 14% 6% 9% 4% 2% 7% 3% 12% 4% 2% 15% 8%
60 - 64 5% 5% 5% 11% 4% 2% 6% 2% 9% 3% 1% 8% 10%
65 - 69 3% 3% 2% 4% 2% 3% 1% 4% 2% 1% 4% 4%
70-74 2% 5% 1% 1% 1% 3% 4% 4% 3%
Over 74 1% 1% 0% 1% 1% 1% 2% 0%
Count 900 204 696 150 245 145 148 449 451 183 267 267 183
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CHILDREN IN HOUSEHOLD / GIG HOUSEHOLD
WORKER PARENTAL STATUS / GIG WORKER INCOME
Women | Women
Men Men Women | Women | Men no [ Men no no no
childre | childre| childre| childre| childre| childre| childre| childre| Below 50
Yes Not NoNot [ ninHH [ ninHH [ ninHH | ninHH | ninHH [ nin HH [ nin HH [ nin HH 50 Thousa
Yes Gig gig No Gig gig Gig Not gig Gig Not gig Gig Not gig Gig Not gig | Thousa| ndor
TOTAL | worker | worker | worker| worker | worker | worker | worker| worker | worker | worker | worker | worker nd more
GENDER Men 50% 48% 32% 65% 56% 100% 100% 100% 100% 46% 57%
Women 50% 52% 68% 35% 44% 100% 100% 100% 100% 54% 43%
GENDER /AGE Men <40 24% 30% 13% 42% 18% 62% 40% 64% 33% 22% 27%
Women <40 29% 39% 41% 18% 17% 75% 61% 50% 38% 32% 23%
Men 40+ 26% 18% 19% 23% 38% 38% 60% 36% 67% 24% 30%
Women 40+ 21% 13% 27% 18% 27% 25% 39% 50% 62% 21% 20%
AGE Under 40 53% 69% 54% 59% 35% 62% 40% 75% 61% 64% 33% 50% 38% 55% 50%
40 & over 47% 31% 46% 41% 65% 38% 60% 25% 39% 36% 67% 50% 62% 45% 50%
AGE Under 30 30% 34% 27% 39% 23% 24% 18% 43% 31% 39% 17% 39% 30% 32% 25%
30-39 23% 35% 27% 20% 12% 38% 22% 32% 29% 25% 15% 11% 8% 23% 25%
40 - 49 20% 19% 31% 16% 16% 19% 38% 19% 27% 11% 17% 23% 14% 21% 18%
50-64 22% 11% 14% 24% 36% 18% 20% 5% 11% 23% 36% 26% 37% 20% 26%
65 & over 5% 1% 1% 1% 13% 2% 2% 1% 1% 14% 1% 10% 4% 6%
AGE 18-24 18% 21% 11% 30% 15% 17% 10% 25% 11% 30% 13% 29% 18% 20% 15%
25-29 12% 13% 17% 9% 8% % 8% 18% 21% 9% 5% 10% 12% 12% 10%
30-34 13% 22% 14% 11% 7% 25% 9% 19% 16% 13% 9% 6% 5% 14% 12%
35-39 10% 13% 13% 9% 5% 12% 13% 14% 13% 12% 6% 5% 3% 9% 13%
40-44 12% 13% 21% 7% 8% 12% 28% 14% 18% 6% 9% 10% 6% 12% 11%
45 - 49 8% 6% 9% 8% 8% 6% 10% 6% 9% 6% 8% 13% 8% 9% 7%
50 - 54 9% 6% 10% 9% 11% 10% 15% 4% 8% 7% 8% 13% 15% 9% 9%
55 - 59 8% 3% 2% 8% 15% 5% 3% 2% 2% 9% 20% 6% 10% 6% 10%
60 - 64 5% 1% 1% 7% 10% 3% 2% 1% 7% 8% % 12% 4% 7%
65 - 69 3% 1% 1% 0% 6% 2% 2% 1% 0% 7% 5% 2% 3%
70-74 2% 1% 5% 1% 5% 1% 4% 1% 2%
Over 74 1% 1% 2% 1% 1% 0%
Count 900 212 214 154 277 102 68 109 146 100 155 54 123 544 321
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41.PEOPLE
CONTRIBUTING
TO HOUSEHOLD
HOUSEHOLD INCOME HOUSEHOLD INCOME / GENDER HOUSEHOLD INCOME / GIG WORKER INCOME
Below 50 50
Betwee| Betwee| Betwee Below 50 50 Below 50 Thousa| Thousa
Below n 25 n 50 n75 Below 50 Thousa| Thousa 50 Thousa| ndor nd or
25 and 50 | and 75 | and 100 50 Thousa| ndor nd or Thousa| nd Not more more

thousa| thousa| thousa| thousa| Thousa nd more more nd Gig gig Gig Not gig | Oneor | Two or

TOTAL nd nd nd nd nd Men [ Women Men Women | worker | worker | worker | worker fewer more

GENDER Men 50% 43% 49% 55% 60% 100% 100% 53% 40% 60% 55% 50% 50%
Women 50% 57% 51% 45% 40% 100% 100% 47% 60% 40% 45% 50% 50%

GENDER /AGE Men <40 24% 22% 24% 23% 35% 48% 47% 33% 14% 37% 18% 20% 28%
Women <40 29% 32% 32% 23% 16% 60% 53% 31% 33% 26% 20% 24% 33%

Men 40+ 26% 22% 26% 32% 26% 52% 53% 20% 26% 23% 37% 30% 22%

Women 40+ 21% 25% 19% 22% 24% 40% 47% 16% 27% 14% 26% 26% 16%

AGE Under 40 53% 54% 55% 46% 51% 48% 60% 47% 53% 65% 47% 63% 38% 44% 61%
40 & over 47% 46% 45% 54% 49% 52% 40% 53% 47% 35% 53% 37% 62% 56% 39%

AGE Under 30 30% 34% 31% 23% 30% 26% 38% 21% 32% 38% 27% 32% 19% 22% 38%
30-39 23% 20% 24% 23% 21% 23% 23% 27% 22% 27% 20% 31% 18% 23% 23%

40 - 49 20% 23% 20% 22% 17% 22% 20% 16% 22% 20% 23% 15% 21% 25% 15%

50 - 64 22% 18% 21% 27% 23% 23% 16% 30% 21% 14% 24% 21% 31% 23% 21%

65 & over 5% 5% 4% 5% 9% 6% 3% 7% 4% 1% 6% 1% 10% 8% 2%

AGE 18-24 18% 22% 18% 12% 20% 18% 22% 14% 16% 26% 15% 22% 10% 12% 24%
25-29 12% 12% 13% 11% 10% 8% 16% 6% 15% 11% 13% 11% 9% 9% 14%

30-34 13% 11% 16% 12% 8% 15% 13% 12% 11% 18% 11% 14% 9% 13% 13%

35-39 10% 9% 8% 11% 13% 8% 10% 15% 11% 9% 9% 16% 9% 10% 10%

40-44 12% 14% 11% 15% 9% 14% 11% 10% 13% 12% 13% 9% 14% 15% 9%

45 - 49 8% 10% 8% 7% 7% 9% 9% 6% 8% 8% 10% 6% 8% 10% 6%

50 - 54 9% 9% 9% 11% 7% 10% 8% 8% 11% 8% 11% 7% 11% 10% 9%

55 - 59 8% 4% 8% 8% 8% 10% 3% 12% 7% 5% 8% 6% 12% 7% 8%

60 - 64 5% 5% 4% % 7% 3% 5% 10% 3% 1% 6% 8% 7% 6% 5%

65 - 69 3% 3% 2% 3% 3% 2% 2% 4% 2% 1% 3% 0% 5% 4% 1%

70-74 2% 2% 1% 2% 6% 2% 1% 2% 2% 0% 2% 0% 1% 4% 0%

Over 74 1% 0% 1% 1% 2% 0% 1% 1% 1% 1% 0%

Count 900 257 278 169 79 251 293 184 137 207 306 147 167 433 467
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41.PEOPLE

CONTRIBUTING TO

41.PEOPLE CONTRIBUTING TO
HOUSEHOLD INCOME / GIG

41.PEOPLE CONTRIBUTING TO

HOUSEHOLD INCOME WORKER HOUSEHOLD INCOME / GENDER
Oneor | Oneor | Twoor | Two or
fewer fewer more more Oneor | Oneor | Twoor | Two or
Three Gig Not gig Gig Not gig fewer fewer more more
TOTAL One Two or more| worker | worker | worker | worker Men Women Men Women

GENDER Men 50% 49% 50% 51% 57% 45% 54% 46% 100% 100%
Women 50% 51% 50% 49% 43% 55% 46% 54% 100% 100%

GENDER /AGE Men <40 24% 23% 25% 35% 32% 14% 38% 18% 40% 56%
Women <40 29% 26% 33% 35% 23% 24% 35% 32% 48% 67%

Men 40+ 26% 27% 24% 16% 25% 31% 17% 27% 60% 44%
Women 40+ 21% 24% 17% 14% 20% 31% 11% 23% 52% 33%
AGE Under 40 53% 49% 58% 69% 55% 37% 73% 50% 40% 48% 56% 67%
40 & over 47% 51% 42% 31% 45% 63% 27% 50% 60% 52% 44% 33%
AGE Under 30 30% 23% 35% 45% 27% 17% 43% 34% 18% 25% 30% 46%
30-39 23% 26% 23% 24% 27% 21% 30% 16% 22% 23% 26% 21%
40 - 49 20% 26% 17% 12% 23% 27% 14% 18% 22% 27% 17% 14%
50 - 64 22% 21% 23% 17% 20% 24% 14% 29% 25% 20% 26% 17%
65 & over 5% 4% 2% 1% 2% 12% 3% 12% 5% 2% 2%
AGE 18 - 24 18% 13% 21% 33% 18% % 30% 19% 12% 13% 22% 27%
25-29 12% 10% 14% 13% 9% 9% 13% 14% 6% 12% 8% 19%
30-34 13% 15% 13% 14% 16% 11% 18% 9% 12% 13% 16% 11%
35-39 10% 11% 10% 10% 11% 10% 12% 7% 10% 10% 10% 10%
40 - 44 12% 16% 11% 6% 14% 17% 9% 10% 14% 16% 10% 9%
45 - 49 8% 10% 6% 6% 9% 10% 5% 7% 8% 11% 7% 5%
50 - 54 9% 9% 10% 6% 8% 10% 7% 11% 9% 10% 9% 9%
55-59 8% 8% 8% 8% 8% 7% 3% 12% 11% 4% 10% 5%
60 - 64 5% 5% 6% 4% 4% 7% 4% 6% 5% 7% 7% 3%
65 - 69 3% 3% 1% 1% 1% 6% 3% 5% 2% 1% 1%

70-74 2% 1% 0% 1% 5% 0% 4% 3% 0%
Over 74 1% 0% 1% 1% 2% 0% 0%
Count 900 343 336 130 157 256 208 236 216 217 234 233
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41.PEOPLE CONTRIBUTING TO

HOUSEHOLD INCOME / CHILDREN IN [ URBAN [ URBAN AREA /
HOUSEHOLD AREA GENDER COUNTRY BORN IN
Oneor | Oneor | Twoor | Two or All Other
fewer fewer more more Urban Urban foreign foreign-
TOTAL Yes No Yes No Urban Men Women USA born Mexico born
GENDER Men 50% 41% 58% 41% 60% 51% 100% 48% 52% 50% 55%
Women 50% 59% 42% 59% 40% 49% 100% 52% 48% 50% 45%
GENDER /AGE Men <40 24% 20% 20% 24% 32% 24% A47% 25% 24% 25% 23%
Women <40 29% 37% 11% 43% 24% 28% 57% 36% 21% 23% 19%
Men 40+ 26% 21% 38% 17% 28% 27% 53% 24% 28% 24% 32%
Women 40+ 21% 22% 30% 17% 16% 21% 43% 16% 27% 27% 26%
AGE Under 40 53% 57% 32% 66% 56% 52% A47% 57% 61% 45% 48% 42%
40 & over A7% 43% 68% 34% 44% 48% 53% 43% 39% 55% 52% 58%
AGE Under 30 30% 27% 16% 36% 40% 30% 24% 36% 35% 25% 23% 26%
30-39 23% 30% 16% 31% 16% 23% 24% 21% 26% 21% 25% 16%
40 - 49 20% 29% 21% 20% 11% 20% 20% 21% 16% 24% 26% 23%
50 - 64 22% 12% 33% 14% 30% 22% 26% 19% 18% 25% 24% 27%
65 & over 5% 2% 14% 4% 5% 7% 3% 5% 5% 2% 8%
AGE 18 - 24 18% 13% 12% 20% 28% 18% 16% 20% 22% 15% 12% 18%
25-29 12% 14% 5% 15% 12% 12% 8% 17% 13% 10% 11% 8%
30-34 13% 17% 8% 18% 9% 12% 13% 11% 15% 12% 13% 10%
35-39 10% 13% 8% 13% 7% 10% 11% 10% 11% 9% 11% 6%
40 - 44 12% 19% 11% 15% 4% 12% 12% 12% 10% 15% 15% 15%
45 - 49 8% 10% 10% 5% 7% 8% 8% 8% 6% 10% 11% 8%
50-54 9% 8% 11% 9% 9% 9% 9% 9% 6% 13% 15% 10%
55 -59 8% 2% 12% 3% 12% 8% 11% 5% 7% 8% 5% 11%
60 - 64 5% 2% 9% 1% 9% 5% 5% 4% 5% 5% 4% 6%
65 - 69 3% 2% 5% 3% 3% 3% 2% 3% 2% 1% 3%
70-74 2% % 0% 2% 2% 1% 2% 2% 0% 4%
Over 74 1% 2% 1% 1% 1% 0% 1% 1% 1%
Count 900 208 225 241 226 832 424 408 449 441 225 216
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COUNTRY BORN IN / GENDER COUNTRY BORN IN / GIG WORKER|

us us Foreign | Foreign
us us Foreign | Foreign born born born born

born born born born Gig Not gig Gig Not gig

TOTAL Men Women Men Women | worker | worker [ worker | worker
GENDER Men 50% 100% 100% 56% 43% 55% 48%
Women 50% 100% 100% 44% 57% 45% 52%
GENDER /AGE Men <40 24% 51% 46% 39% 15% 32% 17%
Women <40 29% 70% 44% 34% 37% 26% 17%
Men 40+ 26% 49% 54% 17% 28% 23% 31%
Women 40+ 21% 30% 56% 11% 20% 19% 35%
AGE Under 40 53% 51% 70% 46% 44% 73% 52% 58% 34%
40 & over 47% 49% 30% 54% 56% 27% 48% 42% 66%
AGE Under 30 30% 22% 47% 26% 23% 39% 31% 33% 18%
30-39 23% 28% 23% 20% 21% 33% 21% 25% 16%
40 - 49 20% 21% 11% 19% 31% 15% 16% 20% 29%
50 - 64 22% 21% 15% 29% 22% 10% 24% 21% 29%
65 & over 5% 7% 4% 6% 3% 2% 8% 0% 8%
AGE 18-24 18% 17% 26% 17% 13% 28% 17% 22% 9%
25-29 12% 5% 21% 9% 11% 11% 14% 11% 9%
30-34 13% 17% 12% 11% 12% 19% 12% 16% 8%
35-39 10% 11% 11% 9% 9% 14% 9% 9% 8%
40 - 44 12% 13% 6% 11% 19% 8% 11% 13% 17%
45 - 49 8% 8% 5% 7% 12% 7% 6% 7% 12%
50 - 54 9% 7% 5% 11% 14% 4% 8% 11% 14%
55 - 59 8% 9% 5% 11% 4% 3% 10% 7% 9%
60 - 64 5% 5% 5% 6% 4% 3% 6% 3% 6%
65 - 69 3% 4% 2% 2% 2% 1% 5% 0% 4%
70-74 2% 2% 1% 3% 1% 1% 2% 4%
Over 74 1% 1% 0% 1% 1% 0%
Count 900 217 233 229 212 175 254 185 236
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HOW LONG
COUNTRY BORN IN / GIG WORKER / GENDER COUNTRY BORN IN / AGE LIVED IN US
us us us us Foreign | Foreign | Foreign | Foreign
born born born born born born born born us Foreign
Gig Gig Not gig | Not gig Gig Gig Not gig | Not gig born us born Foreign
worker | worker | worker | worker | worker | worker | worker | worker | Under | born 40| Under | born40( 10or More
TOTAL Men Women Men Women Men Women Men Women 40 & over 40 & over fewer | than 10

GENDER Men 50% 100% 100% 100% 100% 40% 60% 53% 51% 50% 52%
Women 50% 100% 100% 100% 100% 60% 40% 47% 49% 50% 48%

GENDER /AGE Men <40 24% 70% 35% 59% 35% 40% 53% 42% 18%
Women <40 29% 76% 65% 58% 33% 60% 47% 38% 16%

Men 40+ 26% 30% 65% 41% 65% 60% 51% 8% 34%

Women 40+ 21% 24% 35% 42% 67% 40% 49% 12% 31%

AGE Under 40 53% 70% 76% 35% 65% 59% 58% 35% 33% 100% 100% 81% 34%
40 & over 47% 30% 24% 65% 35% 41% 42% 65% 67% 100% 100% 19% 66%

AGE Under 30 30% 28% 53% 16% 42% 36% 30% 19% 17% 58% 55% 55% 15%
30-39 23% 41% 23% 18% 23% 23% 28% 16% 16% 42% 45% 25% 19%

40 - 49 20% 17% 13% 23% 11% 13% 29% 24% 33% 41% 45% 11% 28%

50-64 22% 10% 11% 32% 18% 28% 13% 30% 28% 46% 47% 8% 31%

65 & over 5% 3% 1% 10% 5% 0% 11% 5% 13% 9% 6%

AGE 18-24 18% 23% 34% 12% 20% 24% 19% 12% 6% 36% 33% 35% 8%
25-29 12% 5% 19% 4% 22% 11% 11% 7% 10% 22% 22% 20% 7%

30-34 13% 25% 11% 10% 13% 14% 18% 8% 9% 24% 26% 17% 10%

35-39 10% 16% 12% 8% 10% 9% 9% 8% 7% 18% 19% 8% 9%

40-44 12% 11% 6% 16% 7% 8% 20% 14% 19% 25% 27% 7% 17%

45 - 49 8% 7% 7% 7% 4% 5% 9% 10% 14% 16% 17% 4% 11%

50 - 54 9% 4% 4% 10% 6% 12% 9% 11% 18% 15% 23% 3% 15%

55 - 59 8% 2% 4% 16% 6% 11% 3% 13% 5% 18% 14% 4% 9%

60 - 64 5% 4% 3% 6% 6% 5% 2% % 6% 13% 10% 1% 7%

65 - 69 3% 2% 7% 3% 0% 5% 3% 8% 4% 3%

70-74 2% 1% 1% 2% 2% 5% 2% 4% 4% 3%

Over 74 1% 2% 1% 1% 1% 1% 1%

Count 900 97 77 109 146 102 83 114 122 272 177 200 241 108 342
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HOW LONG CHILDREN BORN | LANGUAGE OF | LANGUAGE OF INTERVIEW
LIVED IN US IN US INTERVIEW / COUNTRY BORN IN
Betwee Espafio
n5and More English | English |
10 than 15 Espafio us Foreign | Foreign
TOTAL years years Yes No English | born born born
GENDER Men 50% 56% 53% 60% 44% 51% 47% 48% 55% 47%
Women 50% 44% 47% 40% 56% 49% 53% 52% 45% 53%
GENDER /AGE Men <40 24% 50% 17% 28% 19% 25% 22% 24% 26% 21%
Women <40 29% 27% 13% 15% 29% 29% 27% 37% 17% 28%
Men 40+ 26% 6% 37% 31% 25% 26% 25% 24% 29% 26%
Women 40+ 21% 17% 34% 26% 28% 20% 26% 15% 28% 25%
AGE Under 40 53% 77% 30% 43% 48% 54% 49% 61% 43% 49%
40 & over 47% 23% 70% 57% 52% 46% 51% 39% 57% 51%
AGE Under 30 30% 53% 14% 28% 21% 32% 23% 36% 25% 24%
30-39 23% 24% 16% 15% 26% 22% 26% 25% 18% 25%
40 - 49 20% 12% 29% 18% 30% 18% 28% 16% 21% 29%
50 - 64 22% 11% 34% 31% 21% 22% 21% 17% 29% 20%
65 & over 5% 7% 8% 1% 6% 1% 6% 7% 1%
AGE 18-24 18% 33% 8% 20% 10% 20% 14% 22% 15% 14%
25-29 12% 20% 6% 8% 12% 12% 10% 14% 10% 10%
30-34 13% 18% 8% 6% 17% 13% 14% 14% 10% 14%
35-39 10% 6% 8% 9% 9% 9% 12% 11% 8% 11%
40 - 44 12% 9% 17% 9% 20% 11% 17% 10% 13% 19%
45 - 49 8% 3% 12% 9% 10% 7% 11% 6% 9% 11%
50 - 54 9% 4% 17% 13% 12% 8% 13% 6% 12% 13%
55 -59 8% 6% 10% 11% 5% 8% 5% 7% 9% 5%
60 - 64 5% 7% 7% 4% 6% 3% 5% 7% 2%
65 - 69 3% 3% 4% 0% 3% 1% 3% 3% 1%
70-74 2% 3% 4% 2% 2% 3%
Over 74 1% 1% 1% 1% 1% 0% 1% 1% 0%
Count 900 61 303 230 221 711 189 424 279 162
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GENDER AGE AGE GENDER /AGE
Under 40 & Under Men Women Men Women
TOTAL Men Women 40 over 30 30-39| 40-49| 50-64 <40 <40 40+ 40+
EDUCATION 1-11th Grade 10% 10% 9% 8% 11% 7% 11% 15% 9% 12% 6% 9% 14%
High School Graduate 45% 48% 42% 42% 49% 44% 38% 56% 45% 43% 4% 52% 44%
;’gﬁg‘gf’ nal or technical 4% 3% 5% 4% 3% 5% 3% 3% 4% 2% 6% 3% 4%
g‘gg”:g eco”ege butno 15% 11% 19% 18% 12% 20% 16% 9% 14% 13% 23% 10% 14%
Associate degree 8% 7% 9% 10% 6% 9% 10% 5% 5% 9% 10% 5% 7%
4-year college graduate
or bachelor's degree 13% 14% 12% 14% 13% 12% 16% 8% 14% 15% 13% 13% 12%
Sésgﬁgéz Sdf;;cr’géor 5% 6% 3% 4% 5% 2% 6% 4% 8% 6% 2% % 4%
Prefer not to answer 1% 0% 1% 0% 1% 1% 1% 1% 1% 1% 1%
EDUCATION H.S./Less 55% 58% 52% 50% 60% 51% 49% 71% 54% 54% 47% 61% 59%
Post H.S. 27% 21% 33% 32% 21% 34% 29% 17% 23% 24% 38% 18% 26%
Non-college grad 82% 79% 84% 82% 81% 85% 78% 88% 7% 79% 84% 79% 84%
gro;gege graduate or post-| g0, 21% 15% 18% 18% 15% 22% 12% 22% 21% 15% 21% 15%
4-year College grad 13% 14% 12% 14% 13% 12% 16% 8% 14% 15% 13% 13% 12%
Post-graduate 5% 6% 3% 4% 5% 2% 6% 4% 8% 6% 2% 7% 4%
EDUCATION /GENDER | Non-college men 39% 79% 36% 43% 34% 39% 42% 43% 79% 79%
Non-college women 42% 84% 46% 38% 51% 40% 45% 34% 84% 84%
College men 10% 21% 10% 11% 6% 14% 6% 14% 21% 21%
College women 7% 15% 8% 7% 9% 8% 6% 8% 15% 15%
Count 900 450 450 477 423 270 207 180 198 217 260 233 190
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REGION REGION
East West
Northea| Midwes Middle North South South Mounta
TOTAL st t South West Atlantic| Central| Atlantic| Central in Pacific

EDUCATION 1-11th Grade 10% 13% 6% 10% 9% 15% 5% 7% 12% 10% 9%

High School Graduate 45% 43% 40% 38% 54% 42% 42% 33% 43% 54% 53%

\S/gﬁggf nal or technical 4% 4% 5% 4% 2% 4% 6% 4% 5% 2% 2%

jgg;: ;O”ege but no 15% 16% 17% 16% 14% 17% 16% 18% 15% 18% 12%

Associate degree 8% 7% 10% 10% 6% 5% 7% 10% 9% 4% 7%

4-year college graduate

or bachelor's degree 13% 13% 15% 15% 11% 14% 19% 19% 10% 8% 12%

Graduate School or

advanced degree 5% 3% 7% 6% 4% 3% 5% 8% 4% 3% 4%

Prefer not to answer 1% 0% 1% 1% 0% 0% 1% 0% 1% 0%
EDUCATION H.S./Less 55% 57% 46% 48% 63% 57% 47% 40% 56% 64% 62%

Post H.S. 27% 27% 32% 30% 22% 26% 29% 33% 29% 25% 22%

Non-college grad 82% 84% 7% 78% 85% 83% 76% 72% 84% 88% 84%

gf;('jege graduate or post-f -, g, 16% 22% 21% 14% 17% 24% 27% 15% 12% 16%

4-year College grad 13% 13% 15% 15% 11% 14% 19% 19% 10% 8% 12%

Post-graduate 5% 3% 7% 6% 4% 3% 5% 8% 4% 3% 4%
EDUCATION /GENDER Non-college men 39% 42% 36% 37% 42% 42% 36% 36% 38% 42% 42%

Non-college women 42% 42% 42% 41% 43% 41% 40% 36% 46% 47% 42%

College men 10% 7% 14% 13% 8% 8% 13% 13% 12% 8% 8%

College women 7% 8% 8% 8% 6% 9% 10% 14% 3% 3% 8%

Count 900 118 82 345 355 91 64 155 182 100 255
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REGION / GENDER EDUCATION
College
graduat
Northea Non- eor 4-year Post-
Northea st Midwes | South South West West H.S. Post H.| college post- | College | graduat
TOTAL | stMen | Women| tMen Men Women Men Women| /Less S. grad grad grad e

EDUCATION 1-11th Grade 10% 19% 8% 9% 11% 8% 6% 12% 18% 12%

High School Graduate 45% 55% 32% 39% 41% 34% 53% 54% 82% 55%

\S/é’ﬁgglo nal or technical 4% 1% 8% 5% 3% 6% 2% 3% 14% 5%

jg;"rg :0”696 but no 15% 6% | 26% | 13% 9% | 23% | 15% | 13% 57% | 19%

Associate degree 8% 3% 10% 4% 8% 11% 8% 4% 29% 10%

4-year college graduate

or bachelor's degree 13% 11% 15% 16% 17% 13% 12% 10% 74% 100%

2532;‘?;3 f,‘;*;‘,’ZL” 5% 4% 1% | 12% 9% 3% 4% 3% 26% 100%

Prefer not to answer 1% 1% 1% 0% 1% 1%
EDUCATION H.S./Less 55% 74% 39% 48% 53% 43% 59% 67% 100% 67%

Post H.S. 27% 10% 44% 23% 20% 40% 25% 20% 100% 33%

Non-college grad 82% 84% 84% 71% 73% 83% 84% 86% 100% 100% 100%

;::);Lege graduate or post-| - ya00 | 5ep | 16% | 28% | 26% | 16% | 16% | 13% 100% | 100% | 100%

4-year College grad 13% 11% 15% 16% 17% 13% 12% 10% 74% 100%

Post-graduate 5% 4% 1% 12% 9% 3% 4% 3% 26% 100%
EDUCATION /GENDER Non-college men 39% 84% 71% 73% 84% 53% 39% 48%

Non-college women 42% 84% 83% 86% 47% 61% 52%

College men 10% 15% 28% 26% 16% 58% 54% 69%

College women 7% 16% 16% 13% 42% 46% 31%

Count 900 59 59 41 173 173 177 177 492 242 734 161 119 42
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EMPLOYMENT
EDUCATION /GENDER STATUS EMPLOYMENT STATUS
Homem
aker or
Non- Non- Not Employ| Employ stay at
college | college | College | College | Employ| employ| ed full | ed part [ Unempl| home
TOTAL men women men women ed ed time time oyed parent | Retired
EDUCATION 1-11th Grade 10% 13% 11% 7% 14% 7% 8% 18% 14% 7%
High School Graduate 45% 60% 50% 46% 43% 47% 43% 53% 35% 42%
Vocational or technical 2% 3% 6% 3% 5% 3% 3% 5% 9% 20
school
igg”:g eco”ege but no 15% | 14% | 23% 13% 19% | 13% | 17% | 13% | 27% | 18%
Associate degree 8% 9% 10% 8% 7% 8% 8% 6% 3% 10%
4-year college graduate
or bachelor's degree 13% 69% 81% 16% 8% 16% 16% 3% 8% 13%
Sésgr‘:gt; z‘;g‘:géor 5% 31% | 19% 6% 3% 7% 3% 1% 1% 7%
Prefer not to answer 1% 0% 1% 0% 0% 1% 2%
EDUCATION H.S./Less 55% 73% 61% 53% 57% 53% 52% 71% 49% 49%
Post H.S. 27% 27% 39% 25% 31% 23% 28% 24% 39% 30%
Non-college grad 82% 100% 100% 78% 89% 7% 80% 95% 88% 79%
gf;gege graduate or post-| - g0, 100% | 100% 22% 10% 23% 19% 4% 9% 21%
4-year College grad 13% 69% 81% 16% 8% 16% 16% 3% 8% 13%
Post-graduate 5% 31% 19% 6% 3% 7% 3% 1% 1% 7%
EDUCATION /GENDER Non-college men 39% 100% 40% 38% 43% 33% 42% 7% 56%
Non-college women 42% 100% 38% 51% 34% 47% 53% 81% 23%
College men 10% 100% 13% 5% 15% 7% 3% 14%
College women 7% 100% 9% 5% 8% 12% 1% 9% 7%
Count 900 355 380 94 67 595 305 440 145 113 79 85
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7.EVER
PERFORMED
WORK AS "GIG
EMPLOYMENT STATUS / GENDER WORKER" GIG WORKER / EMPLOYMENT STATUS GIG WORKER / GENDER
Gig Not gig
Not Gig worker | Not gig | worker
Employ Not employ worker Not worker Not Gig Gig Not gig | Not gig
Employ ed employ ed Employ| employ| Employ| employ| worker | worker | worker | worker
TOTAL | ed Men| Women| ed Men| Women Yes No ed ed ed ed Men Women Men Women
EDUCATION 1- 11th Grade 10% 9% 6% 13% 15% 6% 12% 6% 6% 8% 19% 5% 6% 13% 12%
High School Graduate 45% 47% 45% 49% 39% 48% 42% 47% 51% 45% 39% 54% 40% 41% 43%
;’é’ﬁgglonal or technical 4% 3% 3% 1% 8% 4% 4% 4% 6% 3% 5% 2% 6% 3% 4%
ig;g eco”ege butno 15% 9% 19% 18% 19% 13% 17% 11% 21% 16% 18% 11% 17% | 12% | 21%
Associate degree 8% 7% 9% 6% 8% 9% 7% 9% 9% 7% 6% 8% 10% 6% 8%
4-year college graduate
or bachelor's degree 13% 17% 15% 8% 7% 16% 12% 18% 5% 14% 9% 13% 18% 16% 9%
gésg;’?;% %‘;g?g('eor 5% 7% 4% 4% 2% 5% 5% 5% 3% 6% 3% 6% 3% 7% 3%
Prefer not to answer 1% 1% 2% 1% 1% 1% 1% 1%
EDUCATION H.S./Less 55% 56% 50% 62% 54% 53% 55% 53% 56% 53% 58% 59% 46% 55% 55%
Post H.S. 27% 19% 31% 26% 35% 26% 27% 24% 36% 26% 30% 21% 32% 21% 33%
Non-college grad 82% 75% 81% 88% 89% 80% 82% 76% 92% 79% 88% 81% 78% 76% 88%
gcrc’;:fge graduate or post- g, 24% 19% 12% 9% 20% 17% 24% 8% 21% 12% 19% 22% 23% 12%
4-year College grad 13% 17% 15% 8% 7% 16% 12% 18% 5% 14% 9% 13% 18% 16% 9%
Post-graduate 5% 7% 4% 4% 2% 5% 5% 5% 3% 6% 3% 6% 3% 7% 3%
EDUCATION /GENDER Non-college men 39% 75% 88% 45% 34% 46% 41% 34% 35% 81% 76%
Non-college women 42% 81% 89% 35% 48% 31% 51% 45% 52% 78% 88%
College men 10% 24% 12% 11% 11% 13% 4% 14% 5% 19% 23%
College women 7% 19% 9% 10% 6% 11% 4% % 6% 22% 12%
Count 900 319 276 131 174 366 492 286 80 286 206 202 163 223 269
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GIG WORKER / REGION

GIG WORKER / AGE

Not gig | Not gig Gig Gig Not gig | Not gig
Gig Gig worker | worker | Not gig | Notgig | worker | worker | worker | worker

worker | worker | Northea| Midwes| worker | worker | Under 40 & Under 40 &

TOTAL South West st t South West 40 over 40 over

EDUCATION 1-11th Grade 10% 4% 6% 17% 2% 15% 10% 4% 9% 13% 12%
High School Graduate 45% 46% 54% 40% 47% 30% 55% 46% 52% 36% 47%

;’gﬁggf’ nal or technical 4% 4% 3% 3% 4% 5% 2% 5% 3% 4% 3%

igg;z eco”ege but no 15% | 12% | 14% 18% | 19% 19% 14% | 15% 11% | 22% | 13%

Associate degree 8% 12% 6% 7% 9% 8% 6% 11% 4% 7% 7%

4-year college graduate

or bachelor's degree 13% 16% 13% 13% 10% 15% 9% 16% 14% 12% 12%

Sgiggﬁ‘g i‘;g?g('eor 5% 6% 3% 2% 7% 6% 4% 3% 7% 5% 5%

Prefer not to answer 1% 1% 1% 1% 1% 1%

EDUCATION H.S./Less 55% 50% 60% 57% 49% 45% 65% 49% 61% 48% 60%
Post H.S. 27% 27% 23% 28% 32% 32% 22% 31% 18% 34% 23%

Non-college grad 82% 78% 83% 85% 81% 7% 87% 80% 78% 82% 83%

gcro;'jege graduate or post-| - yge0 | 550 17% 15% | 17% | 21% 13% | 20% | 22% 17% 17%

4-year College grad 13% 16% 13% 13% 10% 15% 9% 16% 14% 12% 12%

Post-graduate 5% 6% 3% 2% 7% 6% 4% 3% 7% 5% 5%

EDUCATION /GENDER Non-college men 39% 46% 48% 39% 39% 29% 37% 43% 47% 27% 40%
Non-college women 42% 31% 35% 45% 43% 48% 50% 37% 31% 55% 43%

College men 10% 12% 10% 7% 16% 14% 7% 11% 11% 9% 11%

College women 7% 11% 7% 8% 1% 7% 6% 9% 11% 8% 5%

Count 900 145 150 74 44 184 190 237 128 214 278
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9.DONE WORK
9.DONE WORK | AS GIG WORKER | 11.HOURS PER
AS GIG WORKER | IN PASTMONTH/| WEEK AS GIG
GIG WORKER / GENDER /AGE IN PAST MONTH GENDER WORKER
Gig Gig Gig Gig Not gig | Not gig | Not gig | Not gig
worker | worker | worker | worker | worker | worker | worker | worker
Men Women Men Women Men Women Men Women Yes Yes Under 20 or
TOTAL <40 <40 40+ 40+ <40 <40 40+ 40+ Yes No Men Women 20 more
EDUCATION 1-11th Grade 10% 5% 3% 6% 12% 20% 9% 10% 15% 4% 9% 5% 4% 4% 5%
High School Graduate 45% 50% 40% 60% 41% 29% 40% 48% 4% 49% 45% 53% 43% 45% 53%
vocational or technical 4% 3% % 2% 4% 2% 5% 4% 3% 5% 1% 3% 8% 6% 5%
igg:z eco”ege butno 15% 1% | 20% 11% 11% 15% | 26% 10% 16% 13% 16% 9% 17% | 14% 11%
Associate degree 8% 11% 12% 3% 6% 8% 7% 5% 8% 8% 12% 8% 8% 9% 7%
4-year college graduate

or bachelor's degree 13% 15% 17% 10% 21% 17% 10% 16% 8% 16% 15% 15% 17% 16% 16%
Sgig;‘?; Sdig‘?géor 5% 4% 2% 9% 5% 9% 3% 6% 3% 5% 3% 7% 3% 6% 5%

Prefer not to answer 1% 1% 1%
EDUCATION H.S./Less 55% 55% 42% 66% 53% 49% 48% 58% 62% 53% 54% 58% 47% 50% 58%
Post H.S. 27% 25% 38% 15% 21% 25% 38% 19% 27% 26% 28% 20% 33% 29% 22%
Non-college grad 82% 80% 80% 81% 74% 74% 87% 7% 89% 79% 82% 78% 80% 79% 79%
gr(’;'dege graduate or post-| 4, 20% 20% 19% 26% 26% 12% 22% 11% 21% 18% 22% 20% 21% 21%
4-year College grad 13% 15% 17% 10% 21% 17% 10% 16% 8% 16% 15% 15% 17% 16% 16%
Post-graduate 5% 4% 2% 9% 5% 9% 3% 6% 3% 5% 3% 7% 3% 6% 5%
EDUCATION /GENDER | Non-college men 39% 80% 81% 74% 7% 44% 48% 78% 40% 48%
Non-college women 42% 80% 74% 87% 89% 35% 34% 80% 39% 31%
College men 10% 20% 19% 26% 22% 12% 5% 22% 12% 13%
College women 7% 20% 26% 12% 11% 9% 13% 20% 9% 8%
Count 900 128 109 74 54 78 136 145 133 276 89 155 122 152 124
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11.HOURS PER

WEEK AS GIG 11.HOURS PER WEEK AS GIG 16.HOW FIND
WORKER WORKER / GENDER GIGS 16.HOW FIND GIGS
Messag
e
Online | boards Throug
Under 20 or 20 or platfor and Chat ha
Under 20 more more Not ms and | classifi| platfor [ Word of | service
TOTAL | 20-34| Under 5| 20 Men| Women Men Women| Online | online apps ed ads ms mouth | agency
EDUCATION 1-11th Grade 10% 4% 2% 5% 3% 4% 6% 6% 5% 2% 5% 9% 7% 1%
High School Graduate 45% 50% 44% 49% 42% 57% 46% 46% 47% 45% 50% 41% 43% 52%
\S/é’ﬁgglo nal or technical 4% 5% 9% 4% 8% 3% 7% 4% 4% 2% 3% 7% 4% 5%
jg;"rg :0”696 but no 15% | 13% | 12% 9% | 20% 9% | 13% | 12% | 14% | 14% | 12% 7% | 17% 7%
Associate degree 8% 8% 12% 10% 8% 6% 8% 11% 9% 13% 14% 12% % 11%
4-year college graduate
or bachelor's degree 13% 15% 17% 14% 17% 16% 16% 16% 17% 18% 12% 21% 19% 20%
2532;‘?;3 f,‘;*;‘,’ZL” 5% 5% 4% 9% 2% 6% 3% 4% 4% 6% 4% 3% 3% 5%
Prefer not to answer 1%
EDUCATION H.S./Less 55% 54% 45% 54% 45% 61% 52% 52% 52% 48% 55% 50% 49% 53%
Post H.S. 27% 26% 33% 22% 36% 17% 28% 27% 27% 28% 29% 26% 28% 22%
Non-college grad 82% 80% 79% 7% 80% 79% 80% 80% 79% 76% 84% 76% 78% 75%
;::);Lege graduateorpost-l  1g00 | 5006 | 2106 | 23% | 20% | 21% | 20% | 20% | 21% | 24% | 16% | 24% | 20% | 25%
4-year College grad 13% 15% 17% 14% 17% 16% 16% 16% 17% 18% 12% 21% 19% 20%
Post-graduate 5% 5% 4% 9% 2% 6% 3% 4% 4% 6% 4% 3% 3% 5%
EDUCATION /GENDER Non-college men 39% 50% 38% 77% 79% 44% 49% 44% 43% 51% 47% 47%
Non-college women 42% 30% 40% 80% 80% 36% 31% 32% 41% 24% 30% 28%
College men 10% 11% 8% 23% 21% 11% 11% 12% 10% 15% 12% 16%
College women 7% 9% 14% 20% 20% 10% 10% 12% 7% 9% 11% 9%
Count 900 69 55 79 73 76 48 249 188 155 115 83 139 60
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19.INCOME
FROM GIG WORK |  19.INCOME FROM GIG 19.INCOME FROM GIG WORK IN
16.HOW FIND GIGS /GENDER IN PAST YEAR WORK IN PAST YEAR PAST YEAR / GENDER
More More
Not Not More Less 50% or | 50% or than than
Online | Online online online | 50% or than than less less 50% 50%
TOTAL Men Women Men Women less 50% 25% 25-50% 51-75% Men Women Men Women
EDUCATION 1 - 11th Grade 10% 8% 5% 5% 5% 5% 5% 5% 6% 4% 7% 7% 2%
High School Graduate 45% 50% |  41% 55% 36% 51% 42% | 48% 55% | 45% 57% | 43% 47% 34%
\Slgﬁgglo nal or technical 4% 2% 6% 1% 8% 3% 6% 3% 4% 5% 2% 5% 3% 9%
SZ;E eco”ege but no 15% 10% 15% 1% | 18% 16% 11% 16% 15% 15% 13% | 18% 8% 15%
Associate degree 8% 10% 11% 9% 9% 8% 11% 9% 5% 13% 9% 5% 6% 17%
4-year college graduate
of bachelor's degree 13% 15% 17% 13% 22% 13% 21% 13% 13% 18% 8% 18% 22% 18%
Sésg;f;z ?feg?géor 5% 4% 4% 5% 1% 5% 6% 6% 3% 4% 6% 3% 7% 3%
Prefer not to answer 1%
EDUCATION H.S./Less 55% 58% | 46% 60% | 42% 56% 46% 53% 61% | 45% 61% 50% 54% 36%
Post H.S. 27% 23% 32% 220 35% 26% 27% 28% 24% 33% 25% 28% 17% 42%
Non-college grad 82% 80% 79% 81% 76% 82% 74% 81% 84% 78% 86% 78% 70% 78%
gfa'('jege graduate or post-| =445 20% 21% 19% 24% 18% 26% 19% 16% 22% 14% 22% 30% 22%
4-year College grad 13% 15% 17% 13% 22% 13% 21% 13% 13% 18% 8% 18% 22% 18%
Post-graduate 5% 4% 4% 5% 1% 5% 6% 6% 3% 4% 6% 3% 7% 3%
EDUCATION /GENDER | Non-college men 39% 80% 81% 48% 41% 44% 53% | 46% 86% 70%
Non-college women 42% 79% 76% 35% 33% 37% 32% 32% 78% 78%
College men 10% 20% 19% 8% 17% % 9% 11% 14% 30%
College women % 21% 24% 10% 9% 12% 7% 11% 22% 22%
Count 900 135 113 113 75 215 130 132 84 70 119 96 75 55
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CHILDREN IN
29.HOW PAY FOR A NEW $400 EMERGENCY EXPENSH HOUSEHOLD PARENTAL STATUS
No Women
Could | emerge Men Women | Men no no
pay ncy Credit | Borrow | Work Could childre | childre| childre| childre
TOTAL now fund card or sell more | not pay Yes No ninHH| ninHH| nin HH| nin HH
EDUCATION 1-11th Grade 10% 8% 10% 1% 13% 6% 17% 10% 10% 11% 9% 10% 10%
High School Graduate 45% 38% 47% 36% 43% 58% 54% 45% 45% 48% 43% 47% 42%
;’gﬁ;"gf’ nal or technical 4% 3% 4% 6% 4% 2% 4% 4% 3% 2% 6% 3% 4%
ggg:g e°°”ege butno 15% | 14% | 16% | 20% | 20% | 11% 9% | 17% | 14% | 129% | 20% | 11% | 18%
Associate degree 8% 9% 7% 8% 6% 9% 8% 7% 8% 7% 8% 8% 10%
4-year college graduate
or bachelor's degree 13% 19% 12% 20% 11% 11% 5% 13% 13% 14% 13% 14% 11%
S(;sg::?;z Sdcegfgéor 5% 9% 3% 8% 2% 2% 2% 3% 6% 6% 1% 7% 5%
Prefer not to answer 1% 0% 1% 1% 0% 1% 1% 0% 0% 1% 0%
EDUCATION H.S./Less 55% 46% 57% 38% 57% 64% 71% 55% 55% 59% 52% 57% 52%
Post H.S. 27% 26% 27% 34% 29% 22% 21% 28% 26% 20% 33% 22% 31%
Non-college grad 82% 72% 84% 2% 86% 86% 92% 83% 80% 80% 85% 78% 83%
groalgege graduate orpost-| - yg00 | 2805 | 15% | 28% 13% 13% 7% 16% | 19% | 20% 14% | 21% 17%
4-year College grad 13% 19% 12% 20% 11% 11% 5% 13% 13% 14% 13% 14% 11%
Post-graduate 5% 9% 3% 8% 2% 2% 2% 3% 6% 6% 1% 7% 5%
EDUCATION /GENDER Non-college men 39% 40% 39% 37% 39% 39% 41% 32% 46% 80% 78%
Non-college women 42% 32% 45% 35% 47% 48% 51% 51% 34% 85% 83%
College men 10% 17% 8% 19% 7% 6% 2% 8% 13% 20% 21%
College women % 10% % 9% 6% 8% 4% 8% % 14% 17%
Count 900 204 696 150 245 145 148 449 451 183 267 267 183
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CHILDREN IN HOUSEHOLD / GIG HOUSEHOLD
WORKER PARENTAL STATUS / GIG WORKER INCOME
Women | Women
Men Men Women | Women | Men no [ Men no no no
childre | childre| childre| childre| childre| childre| childre| childre| Below 50
Yes Not NoNot [ ninHH| ninHH| ninHH| ninHH | ninHH | ninHH | ninHH | nin HH 50 Thousa
Yes Gig gig No Gig gig Gig Not gig Gig Not gig Gig Not gig Gig Not gig | Thousa| ndor
TOTAL | worker | worker | worker| worker | worker | worker | worker| worker | worker | worker | worker | worker nd more
EDUCATION 1-11th Grade 10% 6% 13% 5% 12% 7% 14% 5% 13% 4% 13% 8% 11% 14% 2%
High School Graduate 45% 46% 43% 51% 42% 51% 43% 41% 43% 57% 41% 39% 44% 50% 35%
;’gﬁ;‘gf’ nal or technical 4% 4% 4% 4% 3% 1% 2% 7% 5% 4% 3% 4% 3% 4% 4%
igg:z eco”ege butno 15% | 16% | 18% | 10% | 16% | 13% | 11% | 18% | 22% 8% | 12% | 14% | 20% | 15% | 16%
Associate degree 8% 8% 7% 9% 7% 7% 6% 10% 7% 9% 6% 10% 9% 7% 10%
4-year college graduate
or bachelor's degree 13% 16% 12% 15% 13% 13% 18% 19% 9% 13% 15% 17% 9% 8% 23%
Sgig;‘?; Sdig‘?géor 5% 4% 2% 6% 7% 7% 5% 1% 1% 5% 8% 7% 5% 2% 9%
Prefer not to answer 1% 1% 0% 1% 1% 1% 0% 0%
EDUCATION H.S./Less 55% 52% 56% 56% 54% 58% 57% 45% 55% 61% 54% 47% 55% 64% 37%
Post H.S. 27% 28% 29% 24% 26% 21% 19% 34% 34% 21% 22% 28% 31% 26% 30%
Non-college grad 82% 80% 85% 80% 80% 80% 7% 80% 89% 82% 76% 75% 86% 90% 67%
gr(’;'dege graduate or post-| 4, 20% 14% 20% 19% 20% 23% 20% 10% 18% 24% 25% 14% 10% 33%
4-year College grad 13% 16% 12% 15% 13% 13% 18% 19% 9% 13% 15% 17% 9% 8% 23%
Post-graduate 5% 4% 2% 6% 7% 7% 5% 1% 1% 5% 8% 7% 5% 2% 9%
EDUCATION /GENDER Non-college men 39% 38% 24% 53% 42% 80% 77% 82% 76% 42% 35%
Non-college women 42% 41% 61% 26% 38% 80% 89% 75% 86% 48% 32%
College men 10% 10% % 12% 13% 20% 23% 18% 24% 4% 22%
College women 7% 10% 7% 9% 6% 20% 10% 25% 14% 5% 11%
Count 900 212 214 154 277 102 68 109 146 100 155 54 123 544 321
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41.PEOPLE
CONTRIBUTING
TO HOUSEHOLD
HOUSEHOLD INCOME HOUSEHOLD INCOME / GENDER HOUSEHOLD INCOME / GIG WORKER INCOME
Below 50 50
Betwee| Betwee| Betwee Below 50 50 Below 50 Thousa| Thousa
Below n 25 n 50 n75 Below 50 Thousa| Thousa 50 Thousa| ndor nd or
25 and 50 | and 75 | and 100 50 Thousa| ndor nd or Thousa| nd Not more more

thousa| thousa| thousa| thousa| Thousa nd more more nd Gig gig Gig Not gig | Oneor | Two or

TOTAL nd nd nd nd nd Men [ Women Men Women | worker | worker | worker | worker fewer more

EDUCATION 1-11th Grade 10% 22% 6% 3% 16% 12% 2% 2% 9% 17% 1% 3% 13% 7%
High School Graduate 45% 48% 53% 47% 27% 56% 46% 35% 36% 54% 47% 37% 33% 46% 44%

vocational or technical 4% 4% 4% 4% 3% 3% 5% 3% 5% 5% 4% 4% 4% 4% 4%

igg;g eco”ege butno 15% | 13% | 17% | 18% | 17% | 10% | 19% | 14% | 19% | 13% | 16% | 15% | 17% | 12% | 19%

Associate degree 8% 5% 8% 8% 12% 7% 7% 8% 12% 7% 6% 11% 10% 9% 7%

4-year college graduate

or bachelor's degree 13% 6% 9% 16% 34% 7% 9% 25% 20% 9% 7% 25% 22% 13% 14%

S{;\i‘gr‘:?;fj Sdfeg‘:géor 5% 1% 2% 5% 7% 2% 1% | 13% 5% 2% 1% 9% | 11% 3% 6%

Prefer not to answer 1% 1% 0% 1% 0% 1% 0% 1% 0%

EDUCATION H.S./Less 55% 69% 59% 50% 27% 2% 58% 37% 38% 64% 64% 38% 36% 59% 51%
Post H.S. 27% 22% 29% 30% 31% 19% 31% 25% 37% 25% 26% 29% 31% 24% 29%

Non-college grad 82% 92% 88% 80% 58% 91% 89% 62% 74% 89% 90% 66% 67% 83% 80%

gr(’;:fge graduate or post-| g, 7% 12% 20% | 42% 9% 10% | 38% 26% 11% 9% | 34% | 32% 16% 19%

4-year College grad 13% 6% 9% 16% 34% 7% 9% 25% 20% 9% 7% 25% 22% 13% 14%

Post-graduate 5% 1% 2% 5% % 2% 1% 13% 5% 2% 1% 9% 11% 3% 6%

EDUCATION /GENDER Non-college men 39% 41% 44% 42% 31% 91% 62% 50% 35% 39% 32% 40% 39%
Non-college women 42% 51% 45% 37% 28% 89% 74% 39% 55% 28% 35% 43% 42%

College men 10% 2% 6% 12% 30% 9% 38% 3% 5% 22% 22% 10% 11%

College women 7% 5% 6% 8% 12% 10% 26% 8% 4% 12% 10% 7% 8%

Count 900 257 278 169 79 251 293 184 137 207 306 147 167 433 467
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41.PEOPLE

CONTRIBUTING TO

41.PEOPLE CONTRIBUTING TO
HOUSEHOLD INCOME / GIG

41.PEOPLE CONTRIBUTING TO

HOUSEHOLD INCOME WORKER HOUSEHOLD INCOME / GENDER
Oneor | Oneor | Twoor | Two or
fewer fewer more more Oneor | Oneor | Twoor | Two or
Three Gig Not gig Gig Not gig | fewer fewer more more
TOTAL One Two or more| worker | worker | worker | worker Men Women Men Women
EDUCATION 1 - 11th Grade 10% 11% 5% 12% 8% 16% 4% 9% 14% 11% 7% 7%
High School Graduate 45% 46% 45% 41% 54% 40% 43% 45% 50% 42% 45% 43%
;’gﬁggr’ nal or technical 4% 4% 3% 4% 4% 3% 4% 4% 1% 7% 4% 3%
jgg”:g eco”ege butno 15% 12% 17% 22% 10% 13% 16% 21% 8% 16% 15% 22%
Associate degree 8% 8% 8% 6% 7% 10% 10% 4% 8% 10% 6% 8%
4-year college graduate

or bachelor's degree 13% 15% 15% 10% 14% 13% 17% 11% 14% 12% 14% 13%
Sésgr‘:gt; z‘;g‘:géor 5% 3% 7% 4% 4% 3% 6% 7% 5% 2% 8% 4%

Prefer not to answer 1% 1% 0% 1% 1% 1% 0% 1% 1%
EDUCATION H.S./Less 55% 57% 50% 53% 62% 56% 47% 54% 64% 53% 52% 50%
Post H.S. 27% 25% 28% 31% 21% 27% 30% 28% 17% 32% 25% 33%
Non-college grad 82% 82% 79% 85% 83% 83% 7% 82% 81% 85% 7% 83%
gf;gege graduate or post-| g, 18% 21% 15% 17% 16% 23% 18% 19% 13% 22% 17%
4-year College grad 13% 15% 15% 10% 14% 13% 17% 11% 14% 12% 14% 13%
Post-graduate 5% 3% % 4% 4% 3% 6% % 5% 2% 8% 4%

EDUCATION /GENDER Non-college men 39% 39% 37% 44% 47% 35% 43% 34% 81% 77%
Non-college women 42% 43% 42% 41% 36% 48% 34% 48% 85% 83%

College men 10% 10% 13% 7% 10% 10% 11% 12% 19% 22%
College women 7% 7% 8% 8% 7% 7% 11% 6% 13% 17%
Count 900 343 336 130 157 256 208 236 216 217 234 233
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41.PEOPLE CONTRIBUTING TO

HOUSEHOLD INCOME / CHILDREN IN | URBAN URBAN AREA /
HOUSEHOLD AREA GENDER COUNTRY BORN IN
Oneor | Oneor | Twoor | Two or All Other
fewer fewer more more Urban Urban foreign foreign-
TOTAL Yes No Yes No Urban Men Women USA born Mexico born
EDUCATION 1 -11th Grade 10% 14% 11% 6% 8% 9% 10% 9% 8% 12% 12% 11%
High School Graduate 45% 44% 48% 46% 42% 45% 47% 43% 47% 44% 53% 34%
\S/glfo""glo nal or technical 4% 5% 3% 3% 4% 4% 3% 5% 4% 3% 3% 3%
Sgg”:g N ollege but no 15% 15% 9% 19% 18% 15% 11% 19% 18% 12% 12% 11%
Associate degree 8% 7% 11% 8% 6% 8% 7% 9% 10% 6% 4% 8%
4-year college graduate
or bachelor's degree 13% 13% 13% 14% 13% 14% 15% 12% 10% 17% 11% 23%
S(; 32;‘?;3 %‘;’;?g'e or 5% 2% 4% 4% 8% 5% 6% 3% 4% 6% 3% 8%
Prefer not to answer 1% 2% 1% 1% 0% 1% 1% 2% 1%
EDUCATION H.S./Less 55% 58% 59% 52% 50% 54% 57% 51% 55% 56% 65% 46%
Post H.S. 27% 26% 23% 30% 28% 27% 21% 32% 32% 21% 19% 22%
Non-college grad 82% 84% 82% 82% 78% 81% 78% 84% 87% 76% 84% 68%
;Zrc;{ljege graduate orpost-l - jge0 | 149 | 18% | 18% | 21% | 18% | 21% | 15% | 13% | 23% | 14% | 31%
4-year College grad 13% 13% 13% 14% 13% 14% 15% 12% 10% 17% 11% 23%
Post-graduate 5% 2% 4% 4% 8% 5% 6% 3% 4% 6% 3% 8%
EDUCATION /GENDER Non-college men 39% 33% 47% 32% 46% 40% 78% 41% 38% 40% 36%
Non-college women 42% 51% 35% 50% 32% 41% 84% 46% 39% 44% 32%
College men 10% 8% 11% 9% 14% 11% 21% 7% 14% 9% 18%
College women 7% 7% 6% 9% 7% 8% 15% 6% 9% 5% 13%
Count 900 208 225 241 226 832 424 408 449 441 225 216
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COUNTRY BORN IN / GENDER

COUNTRY BORN IN / GIG WORKER

us us Foreign | Foreign
us us Foreign | Foreign born born born born
born born born born Gig Not gig Gig Not gig
TOTAL Men Women Men Women | worker | worker [ worker | worker
EDUCATION 1-11th Grade 10% 7% 8% 13% 11% 3% 11% 8% 14%
High School Graduate 45% 54% 41% 43% 45% A47% 46% 50% 38%
Vocational or technical 4% 3% 5% 20 4% 1% 4% 1% 3%
school
igg;z eco”ege but no 15% 13% 23% 9% 14% 16% 19% 9% 14%
Associate degree 8% 8% 11% 6% 6% 13% 7% 1% 7%
4-year college graduate
or bachelor's degree 13% 10% 9% 18% 15% 12% 8% 19% 16%
Graduate School or
0, 0, 0, 0, 0, 0, 0, 0, 0,
advanced degree 5% 5% 3% 8% 3% 4% 4% 6% 6%
Prefer not to answer 1% 1% 1% 1%
EDUCATION H.S./Less 55% 61% 49% 55% 56% 50% 57% 58% 53%
Post H.S. 27% 24% 40% 17% 25% 34% 31% 17% 24%
Non-college grad 82% 85% 88% 73% 80% 84% 88% 76% 76%
gcf;'dege graduate or post-| g0, 15% 12% 26% 18% 16% 12% 24% 22%
4-year College grad 13% 10% 9% 18% 15% 12% 8% 19% 16%
Post-graduate 5% 5% 3% 8% 3% 4% 4% 6% 6%
EDUCATION /GENDER Non-college men 39% 85% 73% A47% 36% 42% 32%
Non-college women 42% 88% 80% 37% 52% 33% 44%
College men 10% 15% 26% 9% 6% 13% 15%
College women 7% 12% 18% 7% 5% 12% 7%
Count 900 217 233 229 212 175 254 185 236
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HOW LONG
COUNTRY BORN IN / GIG WORKER / GENDER COUNTRY BORN IN / AGE LIVED IN US
us us us us Foreign | Foreign | Foreign | Foreign
born born born born born born born born us Foreign
Gig Gig Not gig | Not gig Gig Gig Not gig | Not gig born us born Foreign
worker | worker | worker | worker | worker | worker | worker | worker | Under | born 40| Under | born 40 10 or More
TOTAL Men Women Men Women Men Women Men Women 40 & over 40 & over fewer | than 10
EDUCATION 1-11th Grade 10% 2% 4% 12% 10% 9% 7% 14% 14% 7% 8% 10% 13% 12% 12%
High School Graduate 45% 56% 36% 50% 43% 54% 46% 33% 44% 43% 54% 41% 46% 34% 46%
;’gﬁ;‘gf’”a' or technical 4% 2% 8% 5% 4% 3% 4% 1% 4% 5% 3% 3% 3% 4% 3%
igg:z eco”ege butno 15% | 12% | 21% | 12% | 25% 8% | 11% | 11% | 17% | 22% | 13% | 13% | 11% | 12% | 12%
Associate degree 8% 12% 15% 5% 9% 3% 5% 7% 6% 11% 7% 7% 5% 8% 6%
4-year college graduate
or bachelor's degree 13% 12% 13% 10% 7% 15% 23% 22% 10% 10% 10% 19% 15% 22% 15%
Sgig;‘?; Sdig‘?géor 5% 4% 3% 5% 2% 8% 3% 9% 3% 3% 5% 5% 6% 6% 5%
Prefer not to answer 1% 1% 1% 1% 1% 2% 1%
EDUCATION H.S./Less 55% 58% 40% 63% 53% 63% 52% 47% 58% 50% 62% 51% 59% 46% 58%
Post H.S. 27% 26% 44% 22% 37% 14% 21% 20% 27% 37% 24% 24% 19% 24% 21%
Non-college grad 82% 84% 83% 85% 91% 77% 74% 67% 85% 88% 86% 75% 78% 70% 78%
gr(’;'dege graduate or post-| 4, 16% 17% 15% 9% 23% 26% 31% 14% 12% 14% 24% 21% 28% 21%
4-year College grad 13% 12% 13% 10% 7% 15% 23% 22% 10% 10% 10% 19% 15% 22% 15%
Post-graduate 5% 4% 3% 5% 2% 8% 3% 9% 3% 3% 5% 5% 6% 6% 5%
EDUCATION /GENDER Non-college men 39% 84% 85% 77% 67% 34% 52% 39% 37% 39% 37%
Non-college women 42% 83% 91% 74% 85% 53% 34% 36% 41% 31% 41%
College men 10% 16% 15% 23% 31% 6% 9% 14% 14% 11% 14%
College women 7% 17% 9% 26% 14% 6% 6% 10% 7% 17% 6%
Count 900 97 77 109 146 102 83 114 122 272 177 200 241 108 342
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HOW LONG CHILDREN BORN | LANGUAGE OF | LANGUAGE OF INTERVIEW
LIVED IN US IN US INTERVIEW / COUNTRY BORN IN
Betwee Espafio
n5and More English | English |
10 than 15 Espafio us Foreign | Foreign
TOTAL years years Yes No English | born born born
EDUCATION 1-11th Grade 10% 6% 11% 10% 13% 8% 16% 7% 9% 17%
High School Graduate 45% 36% 47% 41% 45% 47% 39% 48% 46% 40%
Vocational or technical 4% 3% 3% 3% 3% 3% 7% 1% 1% 6%
school
csigé"rg eco”ege but no 15% | 16% | 13% | 10% | 15% | 16% | 12% | 18% | 12% | 11%
Associate degree 8% 8% 6% 7% 5% 9% 3% 10% 8% 3%
4-year college graduate
or bachelor's degree 13% 22% 14% 20% 14% 12% 17% 9% 16% 18%
Graduate School or
0, 0, 0, 0, 0, 0, 0, 0, 0, 0,
advanced degree 5% 6% 5% 8% 4% 5% 5% 3% 7% 4%
Prefer not to answer 1% 3% 1% 1% 1% 0% 1% 1% 2%
EDUCATION H.S./Less 55% 42% 58% 51% 59% 55% 55% 55% 55% 57%
Post H.S. 27% 27% 22% 20% 23% 28% 22% 32% 21% 20%
Non-college grad 82% 69% 79% 71% 82% 83% 7% 87% 76% 7%
g:);:jege graduate orpost- - gor | g0 | 20% | 28% | 179 | 17% | 219 | 13% | 23% | 22%
4-year College grad 13% 22% 14% 20% 14% 12% 17% 9% 16% 18%
Post-graduate 5% 6% 5% 8% 4% 5% 5% 3% 7% 4%
EDUCATION /GENDER Non-college men 39% 45% 39% 41% 34% 40% 38% 41% 38% 38%
Non-college women 42% 24% 41% 31% 47% 43% 39% 46% 38% 39%
College men 10% 11% 14% 18% 9% 11% 9% 7% 16% 9%
College women 7% 17% 6% 10% 8% 6% 12% 6% 7% 13%
Count 900 61 303 230 221 711 189 424 279 162
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GENDER AGE AGE GENDER /AGE
Under 40 & Under Men Women Men Women
TOTAL Men Women 40 over 30 30-39| 40-49| 50-64 <40 <40 40+ 40+
EMPLOYMENT STATUS | Employed full time 49% 57% 40% 51% 47% 44% 59% 56% 47% 62% 41% 53% 39%
Employed part time 16% 13% 19% 18% 14% 22% 14% 14% 15% 15% 21% 11% 16%
Unemployed 13% 11% 14% 13% 12% 13% 13% 17% 11% 13% 13% 10% 15%
Egm:r;:rkee;tm stay at 9% 1% 16% 10% 7% 9% 12% 9% 6% 2% 17% 0% 15%
Full time student 3% 3% 3% 6% 0% 9% 1% 1% 7% 5% 1%
Student and employed 1% 0% 2% 2% 3% 1% 1% 3%
All student 4% 4% 5% 8% 0% 12% 2% 1% 8% 8% 1%
Retired 9% 13% 6% 0% 20% 0% 4% 19% 0% 25% 13%
EMPLOYMENT STATUS | Employed 66% 71% 61% 71% 60% 69% 74% 70% 63% 78% 66% 65% 55%
Not employed 34% 29% 39% 29% 40% 31% 26% 30% 37% 22% 34% 35% 45%
EMPLOYMENT STATUS / | Employed Men 35% 71% 35% 35% 29% 44% 3% 41% 78% 65%
GENDER Employed Women 31% 61% 36% 25% 40% 30% 33% 22% 66% 55%
Not employed Men 15% 29% 10% 19% 11% 9% 12% 17% 22% 35%
Not employed Women 19% 39% 19% 20% 20% 17% 18% 20% 34% 45%
Count 900 450 450 477 423 270 207 180 198 217 260 233 190
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REGION REGION
East West
Northea| Midwes Middle North South South Mounta
TOTAL st t South West Atlantic| Central| Atlantic| Central in Pacific
EMPLOYMENT STATUS | Employed full time 49% 49% 48% 50% 48% 49% 47% 52% 49% 48% 48%
Employed part time 16% 18% 22% 15% 15% 20% 24% 14% 15% 14% 15%
Unemployed 13% 13% 6% 13% 13% 12% 7% 11% 15% 9% 15%
:gnrfl‘:’;:rkeer:tor stay at 9% 6% 9% 8% 10% 3% 10% 9% 8% 15% 8%
Full time student 3% 3% 3% 3% 3% 4% 1% 1% 5% 1% 4%
Student and employed 1% 2% 2% 1% 1% 1% 2% 1% 0% 2%
All student 4% 5% 5% 4% 4% 6% 3% 2% 6% 1% 5%
Retired 9% 9% 9% 9% 10% 9% 8% 12% 7% 14% 8%
EMPLOYMENT STATUS | Employed 66% 69% 72% 66% 64% 71% 74% 67% 65% 62% 65%
Not employed 34% 31% 28% 34% 36% 29% 26% 33% 35% 38% 35%
EMPLOYMENT STATUS /| Employed Men 35% 36% 36% 36% 35% 36% 34% 35% 36% 38% 34%
GENDER Employed Women 31% 33% 36% 30% 29% 35% 40% 32% 29% 24% 31%
Not employed Men 15% 14% 14% 14% 15% 14% 16% 15% 14% 12% 16%
Not employed Women 19% 17% 14% 20% 21% 15% 10% 18% 21% 26% 19%
Count 900 118 82 345 355 91 64 155 182 100 255
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REGION / GENDER EDUCATION
College
graduat
Northea Non- eor 4-year Post-
Northea st Midwes | South South West West H.S. Post H.| college post- | College | graduat
TOTAL | stMen | Women| tMen Men Women Men Women| /Less S. grad grad grad e

EMPLOYMENT STATUS Employed full time 49% 62% 36% 47% 57% 43% 58% 38% 48% 43% 46% 62% 60% 70%
Employed part time 16% 10% 25% 23% 14% 17% 11% 18% 15% 17% 16% 18% 20% 11%
Unemployed 13% 12% 13% 9% 10% 16% 13% 14% 16% 11% 15% 3% 3% 2%
Eggj?:rk:r: A stay at 9% 12% 2% 2% | 15% 1% | 19% 8% | 13% 9% 5% 5% 3%

Full time student 3% 1% 5% 2% 5% 2% 3% 3% 3% 5% 4% 1% 2%

Student and employed 1% 4% 2% 1% 0% 2% 1% 1% 1% 0% 0%

All student 4% 1% 9% 4% 5% 3% 3% 5% 4% 6% 5% 2% 2%
Retired 9% 14% 4% 15% 11% 7% 14% 5% 8% 11% 9% 11% 9% 15%
EMPLOYMENT STATUS Employed 66% 72% 65% 2% 71% 61% 70% 58% 64% 61% 63% 80% 80% 81%
Not employed 34% 28% 35% 28% 29% 39% 30% 42% 36% 39% 37% 20% 20% 19%
EMPLOYMENT STATUS/ | Employed Men 35% 72% 72% 71% 70% 36% 25% 33% 48% 45% 57%
GENDER Employed Women 31% 65% 61% 58% 28% 36% 31% 32% 35% 24%
Not employed Men 15% 28% 28% 29% 30% 16% 14% 16% 10% 9% 12%
Not employed Women 19% 35% 39% 42% 19% 25% 21% 10% 11% 7%
Count 900 59 59 41 173 173 177 177 492 242 734 161 119 42
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EMPLOYMENT
EDUCATION /GENDER STATUS EMPLOYMENT STATUS
Homem
aker or
Non- Non- Not Employ| Employ stay at
college | college | College | College | Employ| employ| ed full | ed part [ Unempl| home
TOTAL men women men women ed ed time time oyed parent | Retired
EMPLOYMENT STATUS Employed full time 49% 53% 39% 2% 50% 74% 100%
Employed part time 16% 14% 18% 11% 26% 24% 100%
Unemployed 13% 13% 16% 4% 1% 37% 100%
Egrr:grg:rkee; A stay at 9% 2% | 17% 11% 26% 100%
Full time student 3% 4% 3% 1% 3% 9%
Student and employed 1% 0% 2% 1% 2%
All student 4% 5% 5% 1% 3% 2% 9%
Retired 9% 13% 5% 12% 9% 28% 100%
EMPLOYMENT STATUS Employed 66% 68% 59% 83% 76% 100% 100% 100%
Not employed 34% 32% 41% 17% 24% 100% 100% 100% 100%
EMPLOYMENT STATUS /| Employed Men 35% 68% 83% 54% 59% 41%
GENDER Employed Women 31% 59% 76% 46% 41% 59%
Not employed Men 15% 32% 17% 43% 45% 7% 70%
Not employed Women 19% 41% 24% 57% 55% 93% 30%
Count 900 355 380 94 67 595 305 440 145 113 79 85
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7.EVER
PERFORMED
WORK AS "GIG
EMPLOYMENT STATUS / GENDER WORKER" GIG WORKER / EMPLOYMENT STATUS GIG WORKER / GENDER
Gig Not gig
Not Gig worker | Not gig | worker
Employ Not employ worker Not worker Not Gig Gig Not gig | Not gig
Employ ed employ ed Employ| employ| Employ| employ| worker | worker | worker | worker
TOTAL | ed Men| Women| ed Men| Women Yes No ed ed ed ed Men Women Men Women
EMPLOYMENT STATUS Employed full time 49% 81% 66% 57% 44% 73% 75% 64% 49% 53% 36%
Employed part time 16% 19% 31% 21% 13% 27% 22% 18% 24% 9% 16%
Unemployed 13% 39% 36% % 16% 32% 38% 8% 6% 14% 18%
Eg;"s?:fee;tor stay at 9% 4% | 42% 9% 9% 39% 22% 2% 17% 1% 16%
Full time student 3% 11% 8% 3% 4% 12% 9% 3% 2% 4% 3%
Student and employed 1% 1% 3% 0% 1% 0% 3% 0% 0% 3%
All student 4% 1% 3% 11% 8% 3% 5% 0% 12% 3% 9% 3% 3% 4% 6%
Retired 9% 45% 15% 4% 13% 17% 31% 6% 2% 18% 9%
EMPLOYMENT STATUS | Employed 66% 100% 100% 78% 58% 100% 100% 82% 73% 62% 55%
Not employed 34% 100% 100% 22% 42% 100% 100% 18% 27% 38% 45%
EMPLOYMENT STATUS /| Employed Men 35% 100% 45% 28% 58% 49% 82% 62%
GENDER Employed Women 31% 100% 33% 30% 42% 51% 73% 55%
Not employed Men 15% 100% 10% 17% 45% 41% 18% 38%
Not employed Women 19% 100% 12% 25% 55% 59% 27% 45%
Count 900 319 276 131 174 366 492 286 80 286 206 202 163 223 269
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GIG WORKER / REGION GIG WORKER / AGE
Not gig | Not gig Gig Gig Not gig | Not gig
Gig Gig worker | worker | Not gig [ Not gig | worker | worker | worker | worker
worker | worker | Northea| Midwes| worker | worker | Under 40 & Under 40 &

TOTAL South West st t South West 40 over 40 over
EMPLOYMENT STATUS | Employed full time 49% 65% 50% 44% 47% 39% 47% 58% 54% 43% 44%
Employed part time 16% 18% 20% 14% 17% 14% 11% 23% 17% 13% 13%
Unemployed 13% 5% 10% 15% 9% 18% 16% 5% 10% 20% 13%
Egggrgsfeer:tor stay at 9% 7% | 11% 7% | 13% | 10% 9% 9% 8% | 13% 6%
Full time student 3% 3% 3% 5% 2% 4% 3% 4% 7% 1%

Student and employed 1% 1% 2% 1% 2% 1% 3%
All student 4% 3% 3% 8% 2% 5% 5% 5% 11% 1%
Retired 9% 2% 6% 12% 13% 13% 13% 11% 0% 22%
EMPLOYMENT STATUS | Employed 66% 83% 70% 60% 64% 55% 59% 82% 71% 59% 57%
Not employed 34% 17% 30% 40% 36% 45% 41% 18% 29% 41% 43%
EMPLOYMENT STATUS /| Employed Men 35% 49% 46% 30% 37% 27% 27% 47% 42% 23% 33%
GENDER Employed Women 31% 34% 25% 30% 27% 28% 32% 35% 29% 37% 24%
Not employed Men 15% 9% 12% 16% 20% 17% 17% 7% 15% 14% 19%
Not employed Women 19% 8% 18% 23% 17% 29% 24% 11% 13% 27% 23%
Count 900 145 150 74 44 184 190 237 128 214 278
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9.DONE WORK
9.DONE WORK AS GIG WORKER | 11.HOURS PER
AS GIG WORKER | IN PAST MONTH / WEEK AS GIG
GIG WORKER / GENDER /AGE IN PAST MONTH GENDER WORKER
Gig Gig Gig Gig Not gig | Not gig | Not gig | Not gig
worker | worker | worker | worker | worker | worker | worker | worker
Men Women Men Women Men Women Men Women Yes Yes Under 20 or
TOTAL <40 <40 40+ 40+ <40 <40 40+ 40+ Yes No Men Women 20 more
EMPLOYMENT STATUS Employed full time 49% 65% 50% 61% 46% 57% 35% 51% 37% 57% 56% 65% 48% 51% 65%
Employed part time 16% 21% 25% 13% 22% 5% 17% 12% 15% 22% 16% 19% 26% 25% 19%
Unemployed 13% 7% 4% 10% 9% 22% 18% 10% 17% 7% 8% 7% 6% 8% 5%
Egn“::?:rkee;tm stay at 9% 2% | 17% 1% | 18% 3% | 19% 13% 8% | 11% 1% | 16% 9% 6%
Full time student 3% 4% 4% 12% 5% 1% 3% 2% 2% 3% 4% 2%
Student and employed 1% 1% 1% 5% 0% 1% 0% 0%
All student 4% 5% 4% 12% 10% 1% 3% 3% 2% 4% 4% 2%
Retired 9% 15% 5% 1% 27% 17% 3% 6% 5% 1% 4% 3%
EMPLOYMENT STATUS Employed 66% 87% 76% 73% 68% 62% 58% 63% 51% 80% 73% 84% 74% 76% 85%
Not employed 34% 13% 24% 27% 32% 38% 42% 37% 49% 20% 27% 16% 26% 24% 15%
EMPLOYMENT STATUS /| Employed Men 35% 87% 73% 62% 63% 47% 40% 84% 41% 54%
GENDER Employed Women 31% 76% 68% 58% 51% 33% 33% 74% 34% 30%
Not employed Men 15% 13% 27% 38% 37% 9% 13% 16% 11% %
Not employed Women 19% 24% 32% 42% 49% 11% 13% 26% 14% 8%
Count 900 128 109 74 54 78 136 145 133 276 39 155 122 152 124
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11.HOURS PER

WEEK AS GIG 11.HOURS PER WEEK AS GIG 16.HOW FIND
WORKER WORKER / GENDER GIGS 16.HOW FIND GIGS
Messag
e
Online | boards Throug
Under 20 or 20 or platfor and Chat ha
Under 20 more more Not ms and | classifi| platfor [ Word of | service
TOTAL | 20-34| Under 5| 20 Men| Women Men Women| Online | online apps ed ads ms mouth | agency
EMPLOYMENT STATUS Employed full time 49% 56% 44% 59% 42% 71% 56% 59% 61% 59% 67% 54% 61% 63%
Employed part time 16% 27% 21% 21% 29% 18% 21% 22% 20% 21% 16% 32% 21% 14%
Unemployed 13% 8% 15% 8% 8% 6% 1% 5% 9% 6% 4% 1% 11% 3%
Eggj?:rk:r: A stay at 9% 2% | 10% 1% | 18% 1% | 13% 9% 4% 6% 10% 9% 2% 9%
Full time student 3% 2% 7% 4% 4% 1% 3% 3% 1% 4% 1% 1% 1% 3%
Student and employed 1% 1% 1% 1% 0% 1% 0% 1% 0% 1%
All student 4% 3% 7% 4% 4% 1% 1% 3% 2% 5% 1% 2% 1% 4%
Retired 9% 5% 3% 7% 3% 2% 2% 5% 3% 2% 2% 3% 7%
EMPLOYMENT STATUS | Employed 66% 84% 65% 80% 71% 89% 78% 81% 81% 81% 83% 87% 83% 79%
Not employed 34% 16% 35% 20% 29% 11% 22% 19% 19% 19% 17% 13% 17% 21%
EMPLOYMENT STATUS/ | Employed Men 35% 50% 31% 80% 89% 47% 49% 47% 47% 60% 48% 53%
GENDER Employed Women 31% 33% 35% 71% 78% 34% 32% 34% 35% 27% 35% 2506
Not employed Men 15% 10% 15% 20% 11% 7% 11% 9% 5% 6% 11% 10%
Not employed Women 19% 6% 19% 29% 22% 12% 8% 10% 12% 7% 6% 12%
Count 900 69 55 79 73 76 48 249 188 155 115 83 139 60
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19.INCOME
FROM GIG WORK |  19.INCOME FROM GIG 19.INCOME FROM GIG WORK IN
16.HOW FIND GIGS /GENDER IN PAST YEAR WORK IN PAST YEAR PAST YEAR /| GENDER
More More
Not Not More Less 50% or | 50% or than than
Online | Online | online online | 50% or than than less less 50% 50%
TOTAL Men Women Men Women less 50% 25% 25-50% | 51-75% Men Women Men Women
EMPLOYMENT STATUS Employed full time 49% 65% 52% 66% 52% 57% 61% 53% 61% 58% 65% 46% 62% 58%
Employed part time 16% 22% 21% 16% 27% 21% 22% 18% 25% 23% 16% 27% 21% 22%
Unemployed 13% 5% 5% 9% 8% 8% 4% 11% 4% 5% 10% 7% 6% 2%
Egg:?:f:r:tor stay at 9% 1% | 17% 2% 9% 8% 8% 8% 7% 8% 18% 5% | 12%
Full time student 3% 3% 3% 2% 1% 1% 4% 1% 1% 3% 1% 1% 3% 6%
Student and employed 1% 1% 1% 1% 1% 1% 1% 1% 1%

All student 4% 3% 3% 2% 2% 2% 4% 1% 2% 3% 2% 1% 3% 6%

Retired 9% 3% 1% 5% 3% 5% 2% 8% 3% 8% 1% 3%
EMPLOYMENT STATUS Employed 66% 87% 74% 82% 79% 78% 82% 72% 87% 82% 81% 73% 84% 80%
Not employed 34% 13% 26% 18% 21% 22% 18% 28% 13% 18% 19% 27% 16% 20%

EMPLOYMENT STATUS/ | Employed Men 35% 87% 82% 45% 48% 38% 57% 44% 81% 84%
GENDER Employed Women 31% 74% 79% 33% 34% 34% 31% 38% 73% 80%

Not employed Men 15% 13% 18% 10% 9% 14% 5% 14% 19% 16%
Not employed Women 19% 26% 21% 12% 9% 14% 8% 5% 27% 20%
Count 900 135 113 113 75 215 130 132 84 70 119 96 75 55
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CHILDREN IN
29.HOW PAY FOR A NEW $400 EMERGENCY EXPENSH HOUSEHOLD PARENTAL STATUS
No Women
Could | emerge Men Women | Men no no
pay ncy Credit | Borrow | Work Could childre | childre| childre| childre
TOTAL now fund card or sell more | not pay Yes No ninHH| ninHH| nin HH| nin HH
EMPLOYMENT STATUS Employed full time 49% 59% 46% 47% 45% 63% 28% 53% 45% 68% 42% 50% 38%
Employed part time 16% 15% 16% 14% 19% 19% 13% 16% 16% 15% 18% 12% 21%
Unemployed 13% 5% 15% 11% 15% 4% 29% 10% 15% 8% 11% 13% 17%
Eggg"g:feer:tor stay at 9% 5% 10% 9% 11% 9% 11% 14% 4% 2% 22% 1% 8%
Full time student 3% 3% 3% 5% 3% 3% 2% 2% 5% 1% 2% 5% 4%
Student and employed 1% 1% 1% 3% 2% 2% 1% 0% 3% 0% 1%
All student 4% 3% 5% 5% 4% 6% 4% 3% 5% 2% 5% 5% 5%
Retired 9% 14% 8% 13% 6% 14% 4% 15% 5% 3% 19% 10%
EMPLOYMENT STATUS | Employed 66% 74% 64% 61% 65% 85% 43% 71% 62% 83% 62% 62% 60%
Not employed 34% 26% 36% 39% 35% 15% 57% 29% 38% 17% 38% 38% 40%
EMPLOYMENT STATUS/ | Employed Men 35% 44% 33% 36% 32% 43% 22% 34% 37% 83% 62%
GENDER Employed Women 31% 30% 31% 25% 34% 42% 21% 37% 25% 62% 60%
Not employed Men 15% 14% 15% 20% 15% 2% 22% 7% 22% 17% 38%
Not employed Women 19% 12% 21% 19% 20% 13% 35% 23% 16% 38% 40%
Count 900 204 696 150 245 145 148 449 451 183 267 267 183
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CHILDREN IN HOUSEHOLD / GIG HOUSEHOLD
WORKER PARENTAL STATUS / GIG WORKER INCOME
Women | Women
Men Men Women | Women | Men no [ Men no no no
childre | childre| childre| childre| childre| childre| childre| childre| Below 50
Yes Not NoNot [ ninHH| ninHH| ninHH| ninHH | ninHH | ninHH | ninHH | nin HH 50 Thousa
Yes Gig gig No Gig gig Gig Not gig Gig Not gig Gig Not gig Gig Not gig | Thousa| ndor
TOTAL | worker [ worker | worker | worker | worker | worker | worker | worker | worker | worker| worker | worker nd more
EMPLOYMENT STATUS Employed full time 49% 61% 44% 51% 43% 73% 60% 50% 37% 54% 50% 47% 35% 43% 62%
Employed part time 16% 21% 13% 21% 13% 18% 12% 23% 13% 18% 8% 26% 19% 18% 14%
Unemployed 13% 4% 15% 12% 17% 3% 17% 4% 15% 12% 13% 10% 21% 17% 3%
Egn“::?:rkee;tm stay at 9% 2% | 17% 4% 3% 3% 1% | 21% | 25% 1% 1% | 10% 6% 9% 7%
Full time student 3% 1% 2% 4% 5% 3% 2% 2% 5% 5% 3% 5% 3% 2%
Student and employed 1% 0% 3% 1% 1% 1% 4% 1% 1% 1% 1%
All student 4% 2% 5% 5% 5% 3% 3% 6% 6% 5% 3% 6% 5% 3%
Retired 9% 1% 6% 7% 18% 3% 8% 5% 8% 23% 5% 13% 8% 12%
EMPLOYMENT STATUS Employed 66% 82% 59% 73% 57% 91% 72% 73% 54% 73% 58% 73% 55% 62% 7%
Not employed 34% 18% 41% 27% 43% 9% 28% 27% 46% 27% 42% 27% 45% 38% 23%
EMPLOYMENT STATUS /| Employed Men 35% 44% 23% 47% 33% 91% 72% 73% 58% 31% 46%
GENDER Employed Women 31% 38% 37% 26% 25% 73% 54% 73% 55% 32% 30%
Not employed Men 15% 4% 9% 18% 23% 9% 28% 27% 42% 15% 11%
Not employed Women 19% 14% 32% 9% 20% 27% 46% 27% 45% 22% 12%
Count 900 212 214 154 277 102 68 109 146 100 155 54 123 544 321
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41.PEOPLE
CONTRIBUTING
TO HOUSEHOLD

HOUSEHOLD INCOME HOUSEHOLD INCOME / GENDER HOUSEHOLD INCOME / GIG WORKER INCOME
Below 50 50
Betwee| Betwee| Betwee Below 50 50 Below 50 Thousa| Thousa
Below n 25 n 50 n75 Below 50 Thousa| Thousa 50 Thousa| ndor nd or
25 and 50 | and 75 | and 100 50 Thousa| ndor nd or Thousa| nd Not more more
thousa| thousa| thousa| thousa| Thousa nd more more nd Gig gig Gig Not gig | Oneor | Two or
TOTAL nd nd nd nd nd Men [ Women Men Women | worker | worker | worker | worker fewer more
EMPLOYMENT STATUS | Employed full time 49% 30% 55% 60% 59% 52% 35% 68% 54% 54% 36% 63% 61% 40% 57%
Employed part time 16% 20% 16% 18% 14% 14% 21% 12% 16% 24% 15% 17% 12% 13% 19%
Unemployed 13% 26% 8% 3% 16% 18% 3% 2% 11% 22% 2% 3% 17% 9%
Egm:?jfee;tor stay at 9% 9% | 10% 9% 5% 1% | 16% 1% | 15% 7% | 11% | 10% 5% | 13% 5%
Full time student 3% 4% 2% 5% 3% 3% 2% 2% 1% 5% 2% 1% 3% 4%
Student and employed 1% 2% 1% 1% 1% 1% 2% 2% 0% 2% 0% 1% 0% 2%
All student 4% 6% 3% 1% 6% 4% 5% 2% 4% 1% 6% 3% 2% 3% 6%
Retired 9% 8% 8% 10% 16% 12% 4% 13% 9% 3% 10% 5% 18% 15% 5%
EMPLOYMENT STATUS Employed 66% 52% 72% 78% 74% 67% 59% 80% 71% 78% 52% 80% 74% 53% 78%
Not employed 34% 48% 28% 22% 26% 33% 41% 20% 29% 22% 48% 20% 26% 47% 22%
EMPLOYMENT STATUS /| Employed Men 35% 24% 37% 44% 49% 67% 80% 43% 23% 51% 41% 32% 39%
GENDER Employed Women 31% 28% 35% 34% 25% 59% 71% 36% 29% 28% 33% 21% 40%
Not employed Men 15% 19% 12% 11% 12% 33% 20% 10% 17% 9% 13% 18% 11%
Not employed Women 19% 29% 16% 11% 14% 41% 29% 11% 31% 11% 13% 29% 10%
Count 900 257 278 169 79 251 293 184 137 207 306 147 167 433 467
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41.PEOPLE
CONTRIBUTING TO

41.PEOPLE CONTRIBUTING TO
HOUSEHOLD INCOME / GIG

41.PEOPLE CONTRIBUTING TO

HOUSEHOLD INCOME WORKER HOUSEHOLD INCOME / GENDER
Oneor | Oneor | Twoor | Two or
fewer fewer more more Oneor | Oneor | Twoor | Two or
Three Gig Not gig Gig Not gig | fewer fewer more more
TOTAL One Two or more| worker | worker | worker | worker Men Women Men Women
EMPLOYMENT STATUS | Employed full time 49% 48% 60% 51% 54% 33% 59% 56% 50% 30% 64% 51%
Employed part time 16% 15% 18% 22% 18% 10% 23% 16% 13% 12% 13% 25%
Unemployed 13% 11% 8% 10% 7% 22% 7% 10% 12% 21% 10% 7%
Egrr:grg:rkee; A stay at 9% 15% 5% 4% 11% 15% 6% 4% 1% 25% 2% 8%
Full time student 3% 3% 3% 6% 3% 3% 2% 5% 2% 3% 4% 3%
Student and employed 1% 1% 4% 1% 3% 0% 1% 3%
All student 4% 3% 4% 10% 3% 3% 3% 8% 2% 4% 5% 6%
Retired 9% 8% 5% 3% 6% 19% 2% 6% 21% 8% 6% 3%
EMPLOYMENT STATUS | Employed 66% 63% 79% 78% 72% 42% 83% 75% 64% 42% 78% 79%
Not employed 34% 37% 21% 22% 28% 58% 17% 25% 36% 58% 22% 21%
EMPLOYMENT STATUS /| Employed Men 35% 37% 39% 39% 45% 24% 46% 33% 64% 78%
GENDER Employed Women 31% 26% 40% 39% 27% 18% 37% 42% 42% 79%
Not employed Men 15% 12% 11% 12% 11% 21% 9% 13% 36% 22%
Not employed Women 19% 25% 11% 10% 17% 37% 8% 12% 58% 21%
Count 900 343 336 130 157 256 208 236 216 217 234 233
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41.PEOPLE CONTRIBUTING TO

HOUSEHOLD INCOME / CHILDREN IN| URBAN | URBAN AREA /
HOUSEHOLD AREA GENDER COUNTRY BORN IN
Oneor | Oneor | Twoor | Two or All Other
fewer fewer more more Urban Urban foreign foreign-
TOTAL Yes No Yes No Urban Men Women USA born Mexico born
EMPLOYMENT STATUS Employed full time 49% 43% 37% 61% 53% 50% 58% 42% 49% 49% 55% 44%
Employed part time 16% 15% 11% 18% 21% 15% 13% 19% 16% 16% 11% 22%
Unemployed 13% 13% 20% 7% 10% 12% 11% 13% 13% 12% 13% 11%
Egﬂ:rg:fee; e tay at 9% | 21% 5% 7% 2% 9% 1% 17% 7% | 10% | 13% 7%
Full time student 3% 2% 4% 2% 5% 3% 3% 3% 4% 3% 1% 4%
Student and employed 1% 0% 3% 1% 1% 0% 2% 1% 1% 2%
All student 4% 2% 4% 5% 6% 4% 4% 5% 5% 3% 1% 6%
Retired 9% 6% 23% 2% 7% 10% 13% 5% 10% 8% 7% 9%
EMPLOYMENT STATUS Employed 66% 58% 48% 82% 75% 67% 71% 62% 66% 67% 66% 68%
Not employed 34% 42% 52% 18% 25% 33% 29% 38% 34% 33% 34% 32%
EMPLOYMENT STATUS /| Employed Men 35% 33% 31% 35% 43% 36% 71% 33% 38% 38% 39%
GENDER Employed Women 31% 26% 17% 46% 32% 31% 62% 33% 28% 28% 29%
Not employed Men 15% 8% 27% 5% 17% 15% 29% 15% 14% 12% 16%
Not employed Women 19% 34% 25% 13% 8% 19% 38% 19% 20% 23% 16%
Count 900 208 225 241 226 832 424 408 449 441 225 216
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COUNTRY BORN IN / GENDER COUNTRY BORN IN / GIG WORKER|
us us Foreign | Foreign
us us Foreign | Foreign born born born born
born born born born Gig Not gig Gig Not gig
TOTAL Men Women Men Women| worker | worker | worker [ worker
EMPLOYMENT STATUS Employed full time 49% 55% 42% 60% 38% 62% 42% 54% 46%
Employed part time 16% 13% 19% 14% 19% 17% 15% 24% 11%
Unemployed 13% 12% 13% 10% 15% 8% 16% 6% 17%
Eg;‘gr;::‘eer:tor stay at 9% 1% | 13% 2% | 19% 6% 8% | 11% | 10%
Full time student 3% 4% 3% 3% 3% 3% 4% 2% 3%
Student and employed 1% 1% 2% 2% 1% 1% 2%
All student 4% 5% 6% 3% 4% 4% 6% 2% 5%
Retired 9% 14% 7% 12% 4% 4% 14% 2% 11%
EMPLOYMENT STATUS | Employed 66% 69% 63% 73% 59% 80% 58% 78% 59%
Not employed 34% 31% 37% 27% 41% 20% 42% 22% 41%
EMPLOYMENT STATUS/ | Employed Men 35% 69% 73% 47% 24% 45% 33%
GENDER Employed Women 31% 63% 59% 33% 34% 33% 26%
Not employed Men 15% 31% 27% 8% 18% 10% 16%
Not employed Women 19% 37% 41% 12% 24% 12% 26%
Count 900 217 233 229 212 175 254 185 236
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HOW LONG
COUNTRY BORN IN / GIG WORKER / GENDER COUNTRY BORN IN/ AGE LIVED IN US
us us us us Foreign | Foreign | Foreign | Foreign
born born born born born born born born us Foreign
Gig Gig Not gig | Not gig Gig Gig Not gig | Not gig born us born Foreign
worker | worker | worker | worker | worker | worker | worker | worker | Under | born 40| Under | born40( 10or More
TOTAL Men Women Men Women Men Women Men Women 40 & over 40 & over fewer | than 10

EMPLOYMENT STATUS Employed full time 49% 68% 54% 47% 38% 61% 44% 59% 34% 52% 44% 49% 50% 37% 53%
Employed part time 16% 16% 19% 10% 18% 21% 29% 9% 14% 18% 12% 18% 15% 22% 14%
Unemployed 13% 7% 9% 16% 15% 9% 3% 12% 21% 13% 13% 13% 12% 8% 14%
Egn“::?:rkee;tm stay at 9% 1% | 12% 1% | 14% 2% | 22% 1% | 19% 8% 5% | 13% 8% | 18% 8%
Full time student 3% 3% 3% 5% 3% 2% 2% 3% 3% 6% 5% 1% 9% 1%

Student and employed 1% 1% 1% 3% 3% 2% 2% 3%
All student 4% 4% 3% 5% 6% 2% 2% 3% 6% 9% % 1% 12% 1%
Retired 9% 4% 3% 21% 9% 4% 16% 7% 0% 25% 15% 2% 11%
EMPLOYMENT STATUS Employed 66% 85% 74% 57% 59% 82% 73% 68% 50% 2% 56% 69% 65% 63% 67%
Not employed 34% 15% 26% 43% 41% 18% 27% 32% 50% 28% 44% 31% 35% 37% 33%
EMPLOYMENT STATUS /| Employed Men 35% 85% 57% 82% 68% 32% 36% 41% 36% 37% 38%
GENDER Employed Women 31% 74% 59% 73% 50% 41% 21% 28% 28% 26% 29%
Not employed Men 15% 15% 43% 18% 32% 9% 25% 13% 15% 13% 15%
Not employed Women 19% 26% 41% 27% 50% 19% 19% 19% 20% 24% 18%
Count 900 97 77 109 146 102 83 114 122 272 177 200 241 108 342
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HOW LONG CHILDREN BORN | LANGUAGE OF | LANGUAGE OF INTERVIEW
LIVED IN US IN US INTERVIEW / COUNTRY BORN IN
Betwee Espafio
n5and More English | English |
10 than 15 Espafio us Foreign | Foreign
TOTAL years years Yes No English | born born born
EMPLOYMENT STATUS Employed full time 49% 39% 53% 47% 51% 49% 48% 48% 51% 47%
Employed part time 16% 28% 12% 18% 14% 15% 19% 16% 13% 21%
Unemployed 13% 6% 14% 15% 10% 14% 8% 13% 15% 8%
Egmgg‘::‘eer:tor stay at 9% | 25% 8% 4% | 17% 7% | 14% 7% 8% | 14%
Full time student 3% 1% 1% 3% 2% 3% 4% 4% 2% 4%
Student and employed 1% 1% 1% 1% 1% 2% 1% 1%
All student 4% 1% 1% 4% 2% 4% 5% 6% 2% 5%
Retired 9% 2% 12% 12% 6% 10% 6% 10% 10% 4%
EMPLOYMENT STATUS Employed 66% 67% 65% 66% 66% 66% 68% 66% 65% 69%
Not employed 34% 33% 35% 34% 34% 34% 32% 34% 35% 31%
EMPLOYMENT STATUS /| Employed Men 35% 46% 38% 40% 35% 36% 35% 34% 39% 36%
GENDER Employed Women 31% 20% 27% 26% 31% 30% 34% 33% 26% 33%
Not employed Men 15% 10% 16% 20% 9% 15% 13% 14% 15% 11%
Not employed Women 19% 24% 19% 14% 25% 19% 19% 19% 20% 20%
Count 900 61 303 230 221 711 189 424 279 162
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GENDER AGE AGE GENDER /AGE
Under 40 & Under Men Women Men Women
TOTAL Men Women 40 over 30 30-39| 40-49| 50-64 <40 <40 40+ 40+
HOUSEHOLD INCOME | Below 25 thousand 29% 25% 33% 29% 28% 32% 25% 33% 23% 26% 32% 24% 33%
&f;"::r:‘d% and 50 31% 31% 31% 32% 29% 32% 33% 30% 30% 30% 34% 31% 27%
iff::;‘fo and 75 19% 21% 17% 16% 21% 15% 19% 21% 23% 18% 15% 23% 19%
Between 75 and 100 9% 11% 7% 8% 9% 9% 8% 7% 9% 13% 5% 9% 10%
thousand
ieotu""se:r:‘dloo and 125 4% 4% 3% 4% 3% 3% 6% 3% 3% 5% 4% 3% 2%
iecfn”::r?dl% and 150 2% 3% 1% 2% 2% 2% 3% 1% 3% 3% 2% 3% 0%
More than 150 thousand 2% 3% 1% 1% 3% 1% 2% 1% 4% 2% 1% 3% 2%
Not sure 5% 4% 7% 6% 5% 7% 4% 4% 5% 4% 7% 4% 6%
HOUSEHOLD INCOME | Below 50 Thousand 60% 56% 65% 62% 58% 65% 59% 64% 54% 56% 68% 56% 61%
50 Thousand or more 36% 41% 30% 34% 38% 30% 38% 33% 43% 40% 28% 2% 33%
Not sure 4% 3% 4% 4% 4% 5% 3% 3% 3% 4% 4% 2% 5%
g%\jgggow INCOME /| Below 50 Thousand Men 28% 56% 25% 31% 24% 27% 31% 30% 56% 56%
\?v‘f)"r’n";r?o Thousand 33% 65% 37% 28% 1% 32% 33% 24% 68% 61%
fﬂoe:housa”d or more 20% 41% 18% 23% 14% 24% 16% 28% 40% 42%
\%)Om:#sa"d ormore 15% 30% 15% 15% 16% 15% 16% 14% 28% 33%
g%u\?\,%l?(;%'NCOME/ \?Vz'ﬁ(";’rso Thousand Gig 23% 24% 22% 28% 17% 29% 27% 23% 15% 32% 25% 17% 17%
gBi‘;'(\’N"‘(’)rSferThousa”d Not 34% 27% 41% 30% 38% 31% 29% 39% 37% 20% 39% 34% 44%
a%reorusa“d ormore Gigl 4504 20% 13% 19% 13% 18% 22% 12% 16% 25% 15% 15% 11%
g?ngg:fjnd ormore Not) 40, 20% 17% 13% 25% 12% 15% 20% 26% 14% 13% 26% 23%
Count 900 450 450 477 423 270 207 180 198 217 260 233 190
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REGION REGION
East West
Northea| Midwes Middle North South South Mounta
TOTAL st t South West Atlantic| Central| Atlantic| Central in Pacific
HOUSEHOLD INCOME | Below 25 thousand 29% 36% 25% 31% 25% 37% 30% 23% 37% 23% 26%
Between 25 and 50 31% 32% 34% 30% 31% 31% 35% 31% 29% 25% 33%
thousand
Between 50 and 75 19% 15% 20% 17% 21% 13% 17% 16% 19% 27% 19%
thousand
Between 75 and 100 9% 5% 11% 9% 9% 6% 12% 13% 7% 12% 8%
thousand
ﬁ]ecfuwse:r:‘dloo and 125 4% 2% 3% 4% 3% 3% 4% 4% 4% 4% 3%
ﬁ]fuwse::dlz‘r’ and 150 2% 1% 1% 2% 3% 1% 2% 3% 1% 2% 4%
More than 150 thousand 2% 2% 1% 2% 2% 3% 3% 2% 2% 2%
Not sure 5% 7% 4% 5% 6% 7% 7% 20% 6% 6%
HOUSEHOLD INCOME | Below 50 Thousand 60% 69% 59% 62% 56% 69% 66% 56% 67% 49% 59%
50 Thousand or more 36% 26% 37% 35% 39% 26% 34% 40% 32% 46% 36%
Not sure 4% 5% 4% 3% 5% 5% 4% 1% 5% 5%
ggﬁgggom INCOME/ | Below 50 Thousand Men | g0, | 3405 | 2806 | 279 | 27% | 34% | 32% | 26% 29% 21% 29%
\E/;v%l mfo Thousand 33% 35% 31% 35% 30% 35% 33% 30% 38% 28% 30%
f/loe;housa”d or more 20% 15% 20% 22% 21% 14% 18% 23% 21% 27% 19%
\?SOTn:‘é’:S""”d or more 15% 11% 16% 14% 18% 11% 17% 17% 11% 19% 18%
gIOGUVSVEOli'E%'NCOME/ Elf)'ﬁ("é’fo Thousand Gig 23% 19% 26% 24% 23% 17% 28% 23% 25% 20% 24%
Below 50 Thousand Not | 5,00 | 4505 | 2006 | 34% | 31% | 46% | 33% | 29% | 38% | 26% | 33%
gig worker
a%:;‘e‘;usa”d ormore Gigl 40y 10% 13% 17% 19% 10% 14% 21% 14% 28% 15%
50 Thousand or more Not| 4, 15% 22% 18% 19% 15% 19% 19% 18% 18% 20%
gig worker
Count 900 118 82 345 355 91 64 155 182 100 255
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REGION / GENDER EDUCATION
College
graduat
Northea Non- eor 4-year | Post-
Northea st Midwes | South South West West H.S. Post H.| college post- | College | graduat

TOTAL | stMen | Women| tMen Men Women Men Women| /Less S. grad grad grad e
HOUSEHOLD INCOME | Below 25 thousand 20% | 32% | 39% | 28% | 25% | 371% 21% | 29% | 36% | 24% | 32% 11% 14% 6%
aituwse::d% and 50 31% 33% 30% 28% 28% 31% 32% 29% 34% 33% 33% 20% 22% 16%
tBhe;Z":::dSO and 75 19% 15% 15% 25% 19% 16% 23% 19% 17% 21% 18% 21% 23% 18%
ie;uwse;:dm and 100 9% 9% 1% 9% 13% 6% 10% 9% 4% 10% 6% 20% 23% 14%
ieguwse::dmo and 125 4% 3% 2% 3% 6% 3% 2% 4% 1% 6% 3% 8% 7% 12%
aegzvse::dlzs and 150 2% 1% 1% 1% 3% 4% 2% 1% 1% 1% 7% 5% 13%
More than 150 thousand 2% 1% 3% 2% 3% 2% 3% 1% 1% 1% 1% 7% 50 | 15%
Not sure 5% 5% 9% 3% 3% 6% 5% 7% 6% 5% 6% 4% 3% 7%
HOUSEHOLD INCOME | Below 50 Thousand 60% | 67% | 71% | 56% | 54% 70% | 53% | 59% | 71% | 58% | 6% 32% | 36% | 21%
50 Thousand or more 36% | 30% | 22% | 41% | 43% 27% | 42% | 36% | 24% | 40% | 29% | 65% 62% | 73%
Not sure 4% 2% 7% 3% 2% 3% 5% 5% 5% 2% 4% 2% 1% 6%
ggxgggow INCOME/ | Below 50 Thousand Men | = g0 | 705 56% | 54% 53% 37% | 20% | 31% | 14% | 14% | 14%
aiom";fo Thousand 33% 71% 70% 59% 34% 38% 36% 19% 23% 7%
ﬁ/loe:housa”d ormore 20% 30% 41% 43% 42% 14% 19% 15% 43% 39% 55%
a?o':g:sand or more 15% 22% 27% 36% 10% | 21% 14% | 22% 23% 18%

HOUSEHOLD INCOME / Below 50 Thousand Gig o o o o ® o o o o 9 o o o o
OIG WORKER howus 23% | 20% 18% | 21% | 25% 23% | 26% | 20% | 27% | 21% | 25% | 14% 16% 9%
gBiZ'c\’N"‘(’)fferThousand Not 34% 38% 520 27% 26% 42% 25% 38% 40% 33% 38% 17% 19% 11%
fv%:feorusand ormore Gigl g 11% 8% 9% 23% 10% 21% 16% 11% 17% 13% 31% 31% 31%
g?gTwhg:’kS;nd ormore Notl g0 18% 13% 29% 20% 16% 20% 19% 12% 21% 15% 33% 30% 42%
Count 900 59 59 41 173 173 177 177 492 242 734 161 119 42
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EMPLOYMENT
EDUCATION /GENDER STATUS EMPLOYMENT STATUS
Homem
aker or
Non- Non- Not Employ| Employ stay at
college | college | College | College [ Employ| employ| edfull | ed part [ Unempl| home
TOTAL men women men women ed ed time time oyed parent | Retired
HOUSEHOLD INCOME | Below 25 thousand 29% 30% 35% 5% 20% | 23% | 40% 18% | 36% 60% 30% 24%
ieguwseﬁdzy’ and 50 31% 34% 33% 18% 24% 34% 25% 35% 32% 21% 34% 26%
Between 50 and 75 19% 20% 16% 22% 20% 22% 12% 23% 20% 4% 19% 20%
thousand
ﬁfgu"":;:d% and 100 9% 7% 6% 25% 14% 10% 7% 11% 8% 5% 15%
ﬁfgu"":;: leO and 125 4% 2% 3% 10% 6% 5% 2% 5% 2% 3% 1%
aeotu"":::dlzs and 150 2% 2% 7% 7% 3% 1% 4% 0% 3%
More than 150 thousand 2% 1% 1% | 10% 4% 2% 2% 3% 1% 2% 1% 4%
Not sure 5% 4% 7% 3% 5% 2% 11% 2% 1% 14% 8% 7%
HOUSEHOLD INCOME | Below 50 Thousand 60% 64% 69% 24% | 44% | 57% 67% 53% 68% 83% 64% | 51%
50 Thousand or more 36% 2% | 21% 74% 52% | 41% 25% | 45% | 31% 8% 30% | 44%
Not sure 4% 4% 4% 2% 4% 2% 8% 2% 1% 10% 7% 5%
HOUSEHOLD INCOME / Below 50 Thousand Men 28% 64% 24% 28% 27 30% 24% 36% 4% 36%
GENDER
a,e'ow 50 Thousand 33% 69% 44% | 29% | 40% | 23% | 43% | 47% | 60% | 15%
omen
f/loe;housa”d or more 20% 32% 74% 25% 12% 28% 16% 5% 3% 29%
\5/802’2#5""”" or more 15% 27% 52% 16% 13% 17% 15% 3% 26% 15%
Z%UVSV%':&"E%'NCOME/ \?Vf)'ﬁ(";' r50 Thousand Gig 23% 29% 21% 7% 25% 27% 15% 25% 34% 20% 18% 7%
Below 50 Thousand Not 34% 30% 45% 15% 19% 27% 48% 25% 31% 60% 45% 35%
gig worker
a%:kheﬁ“sa“d ormoreGigf g, 16% 11% 34% 26% 20% 10% 21% 17% 3% 19% 9%
S0Thousandormore Notl g0 | 1500 | 1606 | 300 | 25% | 21% | 14% | 23% | 13% % | 10% | 35%
gig worker
Count 900 355 380 94 67 595 305 440 145 113 79 85
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7 EVER
PERFORMED
WORK AS "GIG
EMPLOYMENT STATUS / GENDER WORKER" GIG WORKER / EMPLOYMENT STATUS GIG WORKER / GENDER
Gig Not gig
Not Gig worker | Not gig | worker
Employ Not employ worker Not worker Not Gig Gig Not gig | Not gig
Employ ed employ ed Employ| employ| Employ| employ| worker | worker | worker | worker
TOTAL | ed Men| Women| ed Men| Women Yes No ed ed ed ed Men Women Men Women
HOUSEHOLD INCOME | Below 25 thousand 29% | 20% | 26% | 37% | 43% | 21% | 33% | 21% 23% | 23% | 4% 18% 25% 29% | 36%
&?:"::r:‘d% and 50 31% | 32% | 35% | 26% 25% | 35% | 28% | 36% | 33% | 31% | 22% | 36% | 34% | 25% | 30%
ﬁ]e;;"se:;dso and 75 19% 23% 21% 14% 11% 21% 18% 22% 19% 24% 10% 22% 19% 20% 17%
ﬁ]e;u""::r:‘dm and 100 9% 12% 7% 7% 7% 10% 8% 10% 11% 10% 5% 14% 5% 8% 8%
Between 100 and 125 4% 5% 4% 1% 2% 5% 3% 5% 4% 4% 1% 3% 6% 5% 2%
thousand
Between 125 and 150 2% 3% 2% 2% 2% 2% 2% 1% 3% 1% 3% 1% 3% 1%
thousand
More than 150 thousand 2% 2% 2% 3% 1% 2% 2% 2% 1% 2% 3% 1% 3% 5% 1%
Not sure 5% 1% 4% 10% 12% 4% 6% 3% 9% 2% 11% 3% 5% 5% 6%
HOUSEHOLD INCOME | Below 50 Thousand 60% | 53% | 62% 63% 70% | 57% | 62% 57% 569 | 56% | 71% | 54% 60% 550 | 68%
50 Thousand or more 36% | 46% | 35% | 28% 23% | 40% | 34% | 41% | 37% | 43% | 21% | 44% | 36% | 41% | 28%
Not sure 4% 1% 2% 9% 8% 3% 4% 2% 7% 1% 8% 2% 4% 4% 3%
ggﬁgggom INCOME/ | Below 50 Thousand Men | ,g50 | 5305 63% 30% | 25% | 31% | 27% | 24% | 26% | 54% 55%
\E/;vec:mrfo Thousand 33% 62% 70% 27% 37% 26% 29% 31% 46% 60% 68%
f/l%;housa”d ormore 20% 46% 28% 24% 19% 26% 16% 24% 11% 44% 1%
a?omg:sand or more 15% 35% 23% 16% 15% 15% 21% 19% 10% 36% 28%
g%u\f,%l?&%'“cowl \?Vf)'ﬁ(";’rso Thousand Gig 23% | 28% | 2% 16% 13% | 57% 57% | 56% 54% 60%
gii?lvm;rS;)e:'housand Not 34% | 22% | 32% | 40% 54% 62% 569 | 71% 550 | 68%
a%:;‘;usa”d ormoreGigl  1g0s | 24% 15% 10% 10% | 40% 4% | 37% 44% | 36%
Z?QTWhgfksei”d ormoreNotl g9, 22% 20% 17% 12% 34% 43% 21% 41% 28%
Count 900 319 276 131 174 366 492 286 80 286 206 202 163 223 269
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GIG WORKER / REGION

GIG WORKER / AGE

Not gig | Not gig Gig Gig Not gig | Not gig
Gig Gig worker | worker | Notgig | Not gig | worker | worker | worker [ worker
worker | worker | Northea| Midwes| worker | worker Under 40 & Under 40 &
TOTAL South West st t South West 40 over 40 over
HOUSEHOLD INCOME | Below 25 thousand 29% 21% 20% 38% 25% 38% 29% 21% 22% 35% 31%
Between 25 and 50 31% 36% 33% 32% 30% 24% 29% 35% 35% 30% 26%
thousand
Between 50 and 75 19% 20% 22% 13% 23% 16% 21% 20% 23% 14% 22%
thousand
ﬁfgnvse:r?dm and 100 9% 11% 11% 5% 15% 8% 8% 9% 12% 7% 8%
5\?&”::: leO and 125 4% 4% 6% 3% 1% 5% 1% 5% 3% 4% 2%
ﬁ]‘zty:ae:dlﬁ and 150 2% 3% 2% 1% 1% 4% 3% 1% 2% 2%
More than 150 thousand 2% 2% 1% 2% 2% 3% 3% 1% 3% 2% 3%
Not sure 5% 3% 4% 7% 3% 5% 6% 5% 1% 6% 5%
HOUSEHOLD INCOME | Below 50 Thousand 60% 57% 53% 72% 55% 64% 59% 56% 57% 68% 58%
50 Thousand or mare 36% 40% 44% 24% 42% 34% 36% 39% 42% 20% 38%
Not sure 4% 3% 2% 4% 3% 2% 5% 5% 1% 3% 4%
ggﬁgg:om INCOME/ | Below 50 Thousand Men | - og00 | 3005 | 3006 | 30% | 26% | 24% | 24% | 20% | 31% | 21% | 28%
Sv‘i]'m:o Thousand 33% 27% 23% 42% 29% 40% 35% 27% 26% 47% 30%
i/loezhousa”d ormore 20% 28% 25% 14% 28% 18% 18% 23% 26% 14% 22%
\?\?omgﬁsand or more 15% 12% 19% 10% 15% 15% 18% 16% 16% 15% 16%
HOUSEHOLD INCOME / Below 50 Thousand Gig
GIG WORKER worker Ze | St | eEw dete | B
Sii;‘\’lv"‘éﬁ?e:housa"d Not 34% 72% 55% 64% 59% 68% 58%
50 Thousand or more Gig » N " 0 "
ok 16% 40% 44% 39% 42%
50 Thousand or more Not| 5, 24% | 42% 34% 36% 29% 38%
gig worker
Count 900 145 150 74 44 184 190 237 128 214 278
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9.DONE WORK
9.DONE WORK | AS GIG WORKER | 11.HOURS PER
AS GIG WORKER | IN PAST MONTH /| WEEK AS GIG
GIG WORKER / GENDER /AGE IN PAST MONTH GENDER WORKER
Gig Gig Gig Gig Not gig | Not gig | Not gig | Not gig
worker | worker | worker | worker | worker | worker | worker | worker
Men Women Men Women Men Women Men Women Yes Yes Under 20 or
TOTAL <40 <40 40+ 40+ <40 <40 40+ 40+ Yes No Men Women 20 more
HOUSEHOLD INCOME | Below 25 thousand 29% 18% | 25% 18% 27% | 34% | 36% | 27% 36% 19% | 28% 16% 23% 20% 19%
ﬁ]‘iu"":::dzs and 50 31% | 36% | 34% | 35% 34% | 23% | 34% | 26% 25% | 38% | 28% | 37% | 39% | 35% | 40%
&?u"":ﬁd‘r’o and 75 19% 19% | 21% 28% 15% 16% 2% | 22% 21% | 21% | 20% | 24% 18% 24% 19%
&fuwfaen”dw and 100 9% 15% 2% 13% 11% 9% 6% 7% 10% 9% 13% 14% 4% 10% 9%
Between 100 and 125 4% 4% 7% 2% 6% 6% 2% 4% 1% 6% 2% 4% 7% 4% 8%
thousand
fﬁ:’:aen”dlzs and 150 2% 3% 2% 2% 1% 2% 2% 4% 2% 3% 3% 1% 3%
More than 150 thousand 2% 1% 2% 1% 5% 5% 1% 5% 1% 2% 1% 4% 1% 3%
Not sure 5% 2% 7% 1% 2% 5% 7% 5% 6% 3% 7% 1% 5% 5%
HOUSEHOLD INCOME | Below 50 Thousand 60% | 54% | 59% | 54% 61% | 57% | 74% | 54% 62% | 57% | 55% | 53% 62% 55% | 59%
50 Thousand or more 36% | 43% | 35% | 46% 38% | 39% | 24% | 42% 33% | 41% | 38% | 46% | 35% | 41% | 41%
Not sure 4% 4% 6% 2% 5% 2% 3% 5% 2% 7% 1% 4% 4%
ggﬁgggow INCOME/ | Below 50 Thousand Men | 5q0, | 5495 54% 57% 54% 30% | 30% | 53% 25% | 36%
\?Vec:(r)nmérfo Thousand 33% 59% 61% 74% 62 | 27% | 25% 620 | 31% | 23%
‘;’A%Ihousa”d or more 20% | 43% 46% 39% 42% 26% 19% | 46% 26% | 25%
\5,\?0212:33”" or more 15% 35% 38% 24% 33% 15% 18% 35% 14% 16%
E%UVSV%";?('E%'NCOME/ 3?)'3(";50 Thousand Gig 23% 54% 59% 54% 61% 57% 55% 53% 62% 55% 59%
gi‘;'(\’,v"‘;ff;hc’usa”d Not 34% 57% 74% 54% 62%
a%r;usa”d ormoreGigl  1g00 | a3% 35% 46% 38% 1% 38% 46% 3% | 4% | 4%
g?gTwhgr“kS;nd ormore Notl 440, 39% 24% 42% 33%
Count 900 128 109 74 54 78 136 145 133 276 89 155 122 152 124
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11.HOURS PER

WEEK AS GIG 11.HOURS PER WEEK AS GIG 16.HOW FIND
WORKER WORKER / GENDER GIGS 16.HOW FIND GIGS
Messag
e
Online | boards Throug
Under 20 or 20 or platfor and Chat ha
Under 20 more more Not ms and | classifi| platfor [ Word of | service
TOTAL | 20-34| Under 5| 20 Men| Women Men Women| Online | online apps ed ads ms mouth | agency
HOUSEHOLD INCOME | Below 25 thousand 20% 15% 17% 13% 27% 19% 17% 20% 22% 17% 19% 13% 21% 22%
aituwse::d% and 50 31% 49% 30% 33% 37% 40% 41% 34% 38% 37% 33% 29% 39% 31%
tBhe;Z"::r?dSO and 75 19% 16% 27% 31% 16% 16% 22% 22% 20% 22% 22% 32% 21% 20%
ae;uwse;:dm and 100 9% 12% 9% 15% 4% 12% 4% 11% 7% 11% 10% | 10% 9% 7%
Between 100 and 125 4% 3% 4% 2% 6% 7% 9% 5% 5% 6% 8% 9% 5% 5%
thousand
aegzvse:;dlzs and 150 2% 2% 2% 5% 3% 4% 2% 3% 6% 2% 7%
More than 150 thousand 2% 4% 2% 1% 2% 1% 7% 2% 1% 2% 2% 1% 1%
Not sure 5% 12% 2% 9% 3% 3% 4% 3% 1% 1% 7%
HOUSEHOLD INCOME | Below 50 Thousand 60% 63% | 47% | 48% 64% 59% 58% 55% 60% 55% 53% 43% 60% 53%
50 Thousand or more 36% 37% |  45% 51% 30% 41% 42% 43% 3% | 42% |  45% 57% 39% 39%
Not sure 4% 9% 1% 6% 3% 3% 3% 2% 1% 7%
gghjgggow INCOME/" | Below 50 Thousand Men | g0 | 3506 | 2106 | 48% 59% 28% | 34% | 28% | 26% | 31% | 31% | 36%
aiom";fo Thousand 33% 25% 25% 64% 58% 27% 26% 27% 27% 11% 29% 18%
ﬁﬂoe:housa”d ormore 20% 23% 25% 51% 41% 26% 24% 27% 26% 35% 27% 24%
a?o':g:sand or more 15% 14% | 20% 30% 42% 17% 13% 16% 19% | 22% 12% 15%
g%u\il%':f}’("EDR'NCOME/ \,Bvi'r‘f("g r5° Thousand Gig 23% 63% 47% 48% 64% 59% 58% 55% 60% 55% 53% 43% 60% 53%
Below 50 Thousand Not
0,
gig worker 34%
50 Thousand or more Gig 0 0 % 5 % 0 0 0 3 % 5 0 O 0
worker 16% 37% | 45% 51% 30% 4% 42% 43% 37% | 42% | 45% 57% 39% 39%
50 Thousand or more Not
0,
gig worker 19%
Count 900 69 55 79 73 76 48 249 188 155 115 83 139 60
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TOTAL

16.HOW FIND GIGS /GENDER

19.INCOME

FROM GIG WORK

IN PAST YEAR

19.INCOME FROM GIG
WORK IN PAST YEAR

19.INCOME FROM GIG WORK IN
PAST YEAR / GENDER

Online
Men

Online
Women

Not
online
Men

Not
online
Women

50% or
less

More
than
50%

Less
than
25%

25-50%

51-75%

50% or
less
Men

50% or
less
Women

More
than
50%

Men

More

than

50%
Women

HOUSEHOLD INCOME

Below 25 thousand

29%

16%

25%

18%

29%

21%

22%

19%

25%

26%

18%

26%

17%

28%

Between 25 and 50
thousand

31%

35%

33%

39%

37%

39%

30%

41%

36%

29%

39%

40%

32%

28%

Between 50 and 75
thousand

19%

24%

19%

20%

20%

23%

20%

22%

24%

20%

28%

17%

16%

24%

Between 75 and 100
thousand

9%

15%

6%

11%

1%

7%

13%

7%

6%

15%

10%

3%

20%

2%

Between 100 and 125
thousand

4%

4%

%

5%

5%

4%

6%

3%

6%

5%

1%

7%

%

6%

Between 125 and 150
thousand

2%

4%

2%

5%

3%

1%

4%

2%

1%

3%

2%

1%

5%

3%

More than 150 thousand

2%

1%

3%

3%

2%

2%

2%

2%

2%

1%

3%

1%

3%

Not sure

5%

2%

4%

2%

3%

2%

4%

4%

1%

2%

3%

2%

5%

HOUSEHOLD INCOME

Below 50 Thousand

60%

52%

58%

57%

65%

61%

53%

61%

61%

56%

57%

66%

50%

56%

50 Thousand or more

36%

47%

37%

41%

32%

37%

44%

36%

39%

44%

42%

32%

49%

39%

Not sure

4%

1%

4%

2%

3%

2%

3%

3%

2%

2%

1%

5%

HOUSEHOLD INCOME /
GENDER

Below 50 Thousand Men

28%

52%

57%

31%

29%

29%

35%

29%

57%

50%

Below 50 Thousand
Women

33%

58%

65%

29%

24%

32%

26%

27%

66%

56%

50 Thousand or more
Men

20%

47%

41%

23%

28%

21%

26%

29%

42%

49%

50 Thousand or more
Women

15%

37%

32%

14%

16%

15%

12%

15%

32%

39%

HOUSEHOLD INCOME /
GIG WORKER

Below 50 Thousand Gig
worker

23%

52%

58%

57%

65%

61%

53%

61%

61%

56%

57%

66%

50%

56%

Below 50 Thousand Not
gig worker

34%

50 Thousand or more Gig
worker

16%

47%

37%

41%

32%

37%

44%

36%

39%

44%

42%

32%

49%

39%

50 Thousand or more Not
gig worker

19%

Count

900

135

113

113

75

215

130

132

84

70

119

96

75

55
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CHILDREN IN
29.HOW PAY FOR A NEW $400 EMERGENCY EXPENSE ~ HOUSEHOLD PARENTAL STATUS
No Women
Could | emerge Men Women | Men no no
pay ncy Credit | Borrow | Work Could childre | childre| childre| childre
TOTAL now fund card or sell more | not pay Yes No ninHH| ninHH| nin HH| nin HH
HOUSEHOLD INCOME | Below 25 thousand 29% 13% 33% 18% 35% 28% 51% 27% 30% 24% 29% 25% 37%
i?y::ﬁdZS and 50 31% | 26% | 32% | 30% 33% | 41% | 26% | 34% | 28% | 32% 35% 20% | 25%
ie;n":::d‘r’o and 75 19% 26% 17% 18% 19% 16% 12% 20% 18% 23% 18% 19% 15%
Between 75 and 100 9% 16% 7% 14% 5% 5% 3% 7% 10% 11% 5% 10% 10%
thousand
Between 100 and 125 4% 6% 3% 5% 3% 3% 0% 4% 3% 6% 4% 3% 3%
thousand
i?ff:ﬁdlzs and 150 2% 6% 1% 1% 1% 1% 1% 2% 3% 2% 1% 4% 1%
More than 150 thousand 2% 4% 2% 5% 1% 1% 2% 2% 2% 1% 3% 2%
Not sure 5% 3% 6% 9% 4% 5% 7% 4% 6% 1% 7% 6% 7%
HOUSEHOLD INCOME | Below 50 Thousand 60% 40% 66% 50% 69% 69% 78% 62% 58% 57% 66% 55% 63%
50 Thousand or more 36% 58% 29% 44% 29% 26% 17% 35% 36% 43% 30% 39% 31%
Not sure 4% 2% 4% 7% 3% 5% 5% 2% 6% 4% 6% 5%
ggsgggow INCOME/ | Below 50 Thousand Men | 5g00 | 1906 | 30% | 25% | 31% | 33% | 33% | 23% | 33% | 57% 55%
Sveolfn";fo Thousand 33% 21% 36% 25% 38% 37% 45% 39% 26% 66% 63%
fﬂoezhousand or more 20% 36% 16% 25% 15% 12% 10% 18% 23% 43% 39%
womgﬁsa”d ormore 15% 22% 13% 18% 14% 14% 7% 18% 13% 30% 31%
g%ﬁ,%'@ﬁmcowl Evf)'r‘l’(";’fo Thousand Gig 23% 14% 26% 20% 28% 36% 17% 27% 19% 29% 25% 21% 16%
gBiZ'C\’N"‘éf’ferThousand Not 34% 24% 37% 27% 37% 31% 54% 32% 37% 22% 38% 31% 45%
a%erheorusa”d ormore Gigl 4504 21% 15% 17% 16% 19% 7% 20% 13% 27% 14% 14% 11%
g?gTwhgka;“d ormore Not) 440, 36% 14% 26% 12% 7% 9% 15% 22% 15% 15% 24% 19%
Count 900 204 696 150 245 145 148 449 451 183 267 267 183
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CHILDREN IN HOUSEHOLD / GIG HOUSEHOLD
WORKER PARENTAL STATUS / GIG WORKER INCOME
Women | Women
Men Men Women | Women | Men no | Men no no no
childre | childre | childre| childre | childre| childre| childre| childre| Below 50
Yes Not No Not [ ninHH| ninHH| ninHH | ninHH | ninHH | ninHH | nin HH| nin HH 50 Thousa
Yes Gig gig No Gig gig Gig Not gig Gig Not gig Gig Not gig Gig Not gig | Thousa| ndor
TOTAL | worker | worker | worker | worker | worker | worker | worker | worker | worker | worker | worker | worker nd more
HOUSEHOLD INCOME | Below 25 thousand 29% 19% | 33% 25% 33% 15% | 33% | 22% 33% | 21% | 28% | 32% | 40% | 47%
ﬁ]‘iu"":::dzs and 50 31% | 38% | 31% | 32% 25% | 35% | 26% | 40% | 33% | 36% | 25% | 23% 26% | 51%
&?u"":ﬁd‘r’o and 75 19% | 23% 18% 17% 18% | 27% 19% | 20% 18% 18% | 21% 17% 15% 53%
&fuwfaen”dw and 100 9% 8% 6% 13% 9% 13% 8% 4% 5% 15% 8% 8% 10% 25%
&f:"f;;dloo and 125 4% 6% 4% 4% 2% 5% 7% 6% 2% 1% 3% 8% 1% 10%
fﬁ:’:aen”dlzs and 150 2% 2% 1% 3% 3% 2% 2% 2% 1% 4% 4% 1% 6%
More than 150 thousand 2% 2% 2% 1% 3% 2% 3% 2% 1% 5% 4% 1% 6%
Not sure 5% 3% 5% 6% 6% 1% 1% 4% 7% 5% 6% 7% 6% 2% 1%
HOUSEHOLD INCOME | Below 50 Thousand 60% | 57% | 66% | 56% 59% | 51% | 60% 62% 69% | 57% | 53% | 56% 68% | 100%
50 Thousand or more 36% | 42% | 32% | 38% 36% | 49% | 40% | 35% 28% | 39% | 42% | 38% 29% 100%
Not sure 4% 2% 2% 5% 5% 3% 3% 5% 5% 7% 4%
HoNoER INCOME/ | Below 50 Thousand Men | 500 | 2506 | 109 | 37% | 30% | 51% | 60% 57% | 53% 46%
\?Vec:(r)nmérfo Thousand 33% | 32% | 41% | 20% | 30% 62% 69% 56% 68% | 54%
‘;’A%Ihousa”d or more 20% | 24% 13% 25% 23% | 49% | 40% 39% | 42% 57%
\5,\?0212:33”" or more 15% 18% 19% 13% 13% 35% 28% 38% 29% 43%
E%UVSV%";?('E%'NCOME/ 3?)'3(";50 Thousand Gig 23% 57% 56% 51% 62% 57% 56% 38%
Below 50 Thousand Not 34% 66% 59% 60% 69% 53% 68% 56%
gig worker
a%r;usa”d ormoreGigl  1g00 | 420 38% 49% 35% 39% 38% 46%
g?gTwhgr“kS;nd ormore Notl 440, 32% 36% 40% 28% 42% 29% 52%
Count 900 212 214 154 277 102 68 109 146 100 155 54 123 544 321
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41.PEOPLE
CONTRIBUTING
TO HOUSEHOLD

HOUSEHOLD INCOME HOUSEHOLD INCOME / GENDER HOUSEHOLD INCOME / GIG WORKER INCOME
Below 50 50
Betwee| Betwee| Betwee Below 50 50 Below 50 Thousa| Thousa
Below n 25 n 50 n75 Below 50 Thousa| Thousa 50 Thousa| ndor nd or
25 and 50 | and 75 | and 100 50 Thousa| ndor nd or Thousa| nd Not more more
thousa| thousa| thousa| thousa| Thousa nd more more nd Gig gig Gig Not gig | Oneor | Two or
TOTAL nd nd nd nd nd Men [ Women Men Women | worker | worker | worker | worker fewer more
HOUSEHOLD INCOME Below 25 thousand 29% 100% 44% 50% 38% 53% 38% 20%
afztuwse::d% and 50 31% 100% 55% | 48% 62% | 44% 32% | 30%
aifuwse:l:‘d‘r’o and 75 19% 100% 50% | 55% 5206 | 54% | 15% | 22%
&f:"f:r:‘dm and 100 9% 100% 26% | 23% 26% | 23% 7% | 11%
ﬁg:":aer?dloo and 125 4% 10% | 11% 12% 9% 2% 5%
ﬁgt’;’::r?dlzs and 150 2% 8% 4% 5% 6% 1% 3%
More than 150 thousand 204 7% 5% 4% 7% 0% 3%
Not sure 5% 1% 2% 0% 3% 0% 3% 1% 2% 5% 6%
HOUSEHOLD INCOME Below 50 Thousand 60% 100% 100% 100% 100% 100% 100% 71% 51%
50 Thousand or more 36% 100% 100% 100% 100% 100% 100% 25% 45%
Not sure 4% 4% 4%
HOUSEHOLD INCOME / Below 50 Thousand Men 28% 43% 49% 100% 53% 40% 33% 23%
GENDER
Below 50 Thousand
0, 0, 0, 0, 0, 0, 0, 0,
Women 33% 57% 51% 100% 47% 60% 38% 27%
?A%Ihousand ormore 20% 55% | 60% 100% 60% | 55% 16% | 25%
50 Thousand or more
Women 15% 45% 40% 100% 40% 45% 10% 20%
E%UVSV%F;?('E%'NCOME/ \?vi'rcl’("é’ r50 Thousand Gig 23% 30% | 46% 44% 33% 100% 23% 23%
Below 50 Thousand Not 34% 63% 49% 49% 63% 100% 44% 25%
gig worker
\f’v%:ﬁeorusand ormore Gigl g9, 45% | 48% 48% | 43% 100% 12% | 20%
50 Thousand or more Not
0, 0, 0, 0, 0, 0, 0, 0,
gig worker 19% 53% 49% 50% 55% 100% 13% 24%
Count 900 257 278 169 79 251 293 184 137 207 306 147 167 433 467
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41.PEOPLE 41.PEOPLE CONTRIBUTING TO
CONTRIBUTING TO HOUSEHOLD INCOME / GIG 41.PEOPLE CONTRIBUTING TO
HOUSEHOLD INCOME WORKER HOUSEHOLD INCOME / GENDER
Oneor | Oneor | Twoor | Two or
fewer fewer more more Oneor | Oneor | Twoor | Two or
Three Gig Not gig Gig Not gig | fewer fewer more more
TOTAL One Two or more| worker | worker | worker | worker Men Women Men Women
HOUSEHOLD INCOME | Below 25 thousand 29% 32% 15% 32% 24% | 45% 19% 20% | 31% | 44% 18% 22%
ieguwseﬁdzy’ and 50 31% 35% 31% 25% 39% 29% 32% 26% 33% 31% 28% 31%
Between 50 and 75 19% 17% 24% 18% 20% 13% 22% 24% 18% 12% 23% 21%
thousand
Between 75 and 100 9% 7% 11% 10% 9% 6% 12% 10% 7% 6% 14% 8%
thousand
ﬁfgu"":;: leO and 125 4% 3% 5% 5% 2% 2% 6% 4% 4% 4% 6%
aeotu"":::dlzs and 150 2% 1% 3% 4% 0% 1% 4% 3% 1% 5% 2%
More than 150 thousand 2% 1% 4% 3% 1% 0% 2% 5% 0% 1% 5% 2%
Not sure 5% 4% 6% 3% 5% 5% 3% 7% 5% 6% 4% 7%
HOUSEHOLD INCOME | Below 50 Thousand 60% 69% 47% 59% 64% | 75% 51% | 49% 65% 76% | 47% | 55%
50 Thousand or more 36% 29% | 48% | 39% 33% | 22% | 45% | 4% | 31% 20% 50% | 41%
Not sure 4% 3% 5% 1% 3% 3% 3% 4% 3% 4% 3% 5%
ggﬁgggom INCOME/ | Below 50 Thousand Men | oa00 | 3006 | 2006 | 3206 | 36% | 20% | 25% | 20% | 65% 47%
\?Ve'o"" 50 Thousand 33% 38% 27% 27% 27% 46% 26% 28% 76% 55%
omen
f/loe;housa”d or more 20% 18% 28% 18% 19% 14% 28% 24% 31% 50%
\5/802’2#5""”" ormore 15% 11% 20% 22% 14% 8% 18% 23% 20% 41%
Z%UVSV%':&"E%'NCOME/ \?Vf)'ﬁ(";' r50 Thousand Gig 23% 26% 22% 24% 64% 51% 26% 20% 22% 23%
gii;c\’lv"‘é?fe:-housa”d Not 34% 40% 23% 28% 75% 49% 35% 54% 21% 29%
a%:kheﬁ“sa“d ormoreGigf g, 14% 21% 18% 33% 45% 14% 10% 25% 16%
g?gTwhg:‘ksear”d ormoreNotf g0, 14% 26% 19% 22% 47% 16% 9% 24% 24%
Count 900 343 336 130 157 256 208 236 216 217 234 233
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41.PEOPLE CONTRIBUTING TO

HOUSEHOLD INCOME / CHILDREN IN| URBAN | URBAN AREA /
HOUSEHOLD AREA GENDER COUNTRY BORN IN
Oneor | Oneor | Twoor | Two or All Other
fewer fewer more more Urban Urban foreign foreign-
TOTAL Yes No Yes No Urban Men Women USA born Mexico born
HOUSEHOLD INCOME | Below 25 thousand 29% 36% 40% 20% 20% 27% 25% 30% 30% 27% 24% 29%
ﬁf;xf:r?d% and 50 31% 35% 30% 33% 26% 31% 30% 32% 32% 30% 35% 25%
ﬁg;vse:r?dso and 75 19% 15% 16% 24% 20% 19% 21% 17% 18% 19% 21% 17%
ﬁgzvse:r?dm and 100 9% 6% 7% 8% 14% 9% 10% 7% 9% 8% 7% 10%
ﬁg:’lvse:r?dloo and 125 4% 3% 1% 6% 4% 4% 4% 3% 4% 3% 4% 2%
ﬁﬁ:t’lv::r?dlzs and 150 2% 1% 1% 2% 5% 2% 3% 1% 1% 3% 3% 4%
More than 150 thousand 2% 1% 2% 5% 2% 3% 2% 2% 2% 1% 4%
Not sure 5% 3% 7% 5% 6% 6% 4% 7% 4% 7% 5% 9%
HOUSEHOLD INCOME | Below 50 Thousand 60% 72% 70% 55% 47% 59% 56% 63% 64% 57% 60% 55%
50 Thousand or more 36% 26% 24% 43% 48% 36% 41% 32% 34% 37% 36% 38%
Not sure 4% 2% 5% 2% 6% 4% 4% 5% 2% 6% 4% 7%
ggﬁgggow INCOME/ | Below 50 Thousand Men | a0, | 550, 39% | 21% 26% | 28% | 56% 28% | 28% | 31% | 26%
\?veolomvéfo Thousand 3B’% | 46% | 31% 34% 20% 31% 63% 36% 29% 29% 29%
fﬂoelhousa”d ormore 20% 15% 16% 20% 31% 21% 41% 19% 21% 17% 25%
3\?02‘:;‘33”" ormore 15% 11% 8% 23% 17% 15% 32% 15% 16% 19% 12%
g%uvsv%g?(LE%'NCOME’ Evzl rﬁ’(";’ rso Thousand Gig 23% 25% 21% 28% 18% 23% 24% 22% 23% 23% 24% 229%
Below 50 Thousand Not 34% 42% 46% 22% 27% 33% 28% 39% 38% 30% 31% 30%
gig worker
fv%jfeiusa”d ormore Gigf g0 15% 9% 23% 17% 16% 19% 13% 16% 16% 16% 16%
50 Thousand or more Not| oo, 11% 15% 19% 29% 19% 20% 18% 17% 20% 19% 22%
gig worker
Count 900 208 225 241 226 832 424 408 449 441 225 216
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COUNTRY BORN IN / GENDER

COUNTRY BORN IN / GIG WORKER

us us Foreign | Foreign
us us Foreign | Foreign born born born born
born born born born Gig Not gig Gig Not gig
TOTAL Men Women Men Women | worker | worker | worker | worker
HOUSEHOLD INCOME | Below 25 thousand 29% 26% 34% 24% 30% 21% 36% 21% 30%
iitnvfaer?d% and 50 31% 31% 33% 30% 30% 37% 29% 35% 26%
iitu‘”:ae:fo and 75 19% 21% 15% 20% 19% 22% 17% 20% 20%
;Bh%tuw:::dw and 100 9% 10% 7% 10% 7% 11% 7% 9% 8%
&e;uw::r:mdloo and 125 4% 5% 4% 3% 3% 6% 3% 4% 3%
i%tuwsaer? d125 and 150 2% 2% 0% 4% 2% 1% 1% 3% 3%
More than 150 thousand 206 206 204 3% 1% 204 206 206 3%
Not sure 5% 3% 5% 5% 9% 1% 4% 7% 8%
HOUSEHOLD INCOME | Below 50 Thousand 60% 58% 69% 55% 61% 58% 67% 56% 57%
50 Thousand or more 36% 40% 28% 41% 33% 41% 31% 38% 38%
Not sure 4% 2% 3% 5% 7% 0% 2% 6% 5%
HOUSEHOLD INCOME/ | Below 50 Thousand Men | g, 8% 550 20% 26% 31% 24%
GENDER
Below 50 Thousand
Wormen 33% 69% 61% 29% 41% 25% 33%
fﬂoelhousa"d ormore 20% | 40% 41% 26% 16% 21% 22%
50 Thousand or more
Women 15% 28% 33% 15% 15% 17% 16%
HOUSEHOLD INCOME / Below 50 Thousand Gig
G1G WORKER workor 23% 24% 22% 25% 21% 58% 56%
Si"g?lv"f)flfejhousa"d Not 34% 31% 45% 25% 37% 67% 57%
50 Thousand or more Gig| 4 o, 21% 11% 17% 15% 41% 38%
worker
50 Thousand or more Not| g, 19% 16% 22% 18% 31% 38%
gig worker
Count 900 217 233 229 212 175 254 185 236
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HOW LONG
COUNTRY BORN IN / GIG WORKER / GENDER COUNTRY BORN IN / AGE LIVED IN US
us us us us Foreign | Foreign | Foreign | Foreign
born born born born born born born born us Foreign
Gig Gig Not gig | Not gig Gig Gig Not gig | Not gig born us born Foreign
worker | worker | worker | worker | worker | worker | worker | worker Under | born 40| Under | born 40 10 or More
TOTAL Men Women Men Women Men Women Men Women 40 & over 40 & over fewer | than 10
HOUSEHOLD INCOME | Below 25 thousand 29% 15% | 28% | 35% 37% | 21% | 21% | 24% 35% | 33% | 27% | 24% 29% 20% | 26%
ﬁ]‘iu"":::dzs and 50 31% | 37% | 37% | 25% 33% | 35% | 33% | 25% 27% | 32% | 32% | 33% 28% | 37% | 2%
&?u"":ﬁd‘r’o and 75 19% | 26% 17% 19% 15% 19% | 21% | 22% 18% 17% | 20% 16% 22% 10% | 23%
&?uwse:;dw and 100 9% 15% 6% 7% 7% 12% 5% 9% 8% 9% 8% 6% 10% 8% 9%
Between 100 and 125 4% 5% 7% 5% 2% 2% 6% 4% 1% 4% 4% 5% 2% 1% 4%
thousand
ﬁ]‘f}t:":aen”dlzs and 150 2% 1% 1% 3% 4% 2% 4% 2% 1% 1% 4% 2% 4% 3%
More than 150 thousand 2% 0% 3% 4% 1% 1% 2% 5% 2% 3% 1% 3% 3%
Not sure 5% 1% 1% 3% 5% 4% 9% 7% 8% 3% 6% 10% 4% 12% 5%
HOUSEHOLD INCOME | Below 50 Thousand 60% | 53% | 65% 61% 72% | 57% | 55% | 50% 64% | 66% | 60% | 58% 57% 67% | 54%
50 Thousand or more 36% | 47% | 34% | 3% 26% | 39% | 38% | 45% | 31% | 33% | 36% | 34% | 39% | 25% | 41%
Not sure 4% 1% 2% 2% 4% 8% 6% 5% 1% 4% 8% 4% 8% 5%
HoNoER INCOME/ | Below 50 Thousand Men | 5q0, | 530 61% 57% 50% 23% | 36% | 20% | 27% | 36% | 25%
\?Vec:(r)nmérfo Thousand 33% 65% 72% 55% 64% | 43% | 25% | 29% 29% | 31% | 29%
‘;’A%Ihousa”d or more 20% | 47% 37% 39% 45% 17% | 23% | 20% 23% 1% | 25%
\5,\?0212:3"1”" or more 15% 34% 26% 38% 31% 15% 13% 14% 17% 14% 17%
E%UVSV%";?('E%'NCOME/ Eiﬁ("grso Thousand Gig 23% 53% 65% 57% 55% 28% 15% 28% 19% 33% 20%
Below 50 Thousand Not 34% 61% 72% 50% 64% 35% 43% 24% 35% 30% 30%
gig worker
a%r;usa”d ormoreGigl  1g05 | 479 34% 39% 38% 19% 12% 21% 12% 13% 18%
50 Thousand or more Not[ g, 37% | 26% 45% | 31% | 13% | 23% | 13% | 26% | 12% | 22%
gig worker
Count 900 97 77 109 146 102 83 114 122 272 177 200 241 108 342
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HOW LONG | CHILDREN BORN] LANGUAGE OF | LANGUAGE OF INTERVIEW
LIVED IN US IN US INTERVIEW / COUNTRY BORN IN
Betwee Espafio
n 5 and More English | English |
10 than 15 Espafio us Foreign | Foreign
TOTAL years years Yes No English | born born born
HOUSEHOLD INCOME | Below 25 thousand 29% 23% 26% 28% 26% 27% 35% 29% 24% 32%
ﬁf;xf:r?d% and 50 31% 44% 27% 27% 32% 30% 32% 32% 28% 33%
ﬁg;vse:r?dso and 75 19% 12% 24% 19% 20% 20% 15% 19% 21% 17%
ﬁgzvse:r?dm and 100 9% 11% 9% 11% 7% 9% 6% 9% 10% 6%
ﬁg:’lvse:r?dloo and 125 4% 4% 2% 5% 4% 3% 4% 3% 3%
ﬁ}e;y::r?dlzs and 150 2% 4% 3% 3% 3% 2% 2% 1% 4% 2%
More than 150 thousand 2% 20 3% 1% 204 1% 206 3%
Not sure 5% 7% 5% 8% 6% 5% 7% 4% 7% 8%
HOUSEHOLD INCOME | Below 50 Thousand 60% 67% 53% 55% 59% 58% 68% 63% 520 66%
50 Thousand or more 36% 31% 42% 38% 37% 38% 27% 35% 42% 28%
Not sure 4% 2% 4% 7% 4% 4% 5% 2% 6% 6%
ggﬁgggow INCOME/ | Below 50 Thousand Men | a0, | 459, 26% | 30% 26% | 26% | 34% | 28% | 25% | 34%
\?veolomvéfo Thousand 33% 25% 28% 25% | 34% 32% 34% 36% 27% 33%
fﬂoelhousa”d ormore 20% 14% 26% 25% 18% 23% 10% 20% 28% 10%
3\?02‘:;‘33”" ormore 15% 17% 16% 13% 19% 15% 16% 15% 14% 18%
g%uvsv%g?(LE%'NCOME’ Evzl rﬁ’(";’ rso Thousand Gig 23% 35% 18% 20% 27% 23% 25% 23% 23% 25%
Below 50 Thousand Not 34% 24% 31% 30% 30% 33% 39% 37% 26% 37%
gig worker
fv%jfeiusa”d ormore Gigf g0 19% 17% 14% 19% 18% 11% 17% 19% 11%
50 Thousand or more Not| oo, 13% 24% 23% 16% 19% 16% 18% 22% 17%
gig worker
Count 900 61 303 230 221 711 189 424 279 162
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GENDER AGE AGE GENDER /AGE
Under 40 & Under Men Women Men Women
TOTAL Men Women 40 over 30 30-39| 40-49| 50-64 <40 <40 40+ 40+
REGION New England 3% 3% 3% 3% 3% 3% 3% 4% 3% 3% 3% 3% 3%
Middle Atlantic 10% 10% 10% 10% 11% 10% 10% 11% 10% 9% 11% 12% 9%
East North Central 7% % % 8% 6% 10% 5% % 5% 8% 7% 6% 7%
West North Central 2% 2% 2% 3% 1% 2% 4% 0% 1% 3% 3% 1% 0%
South Atlantic 17% 17% 17% 17% 18% 15% 19% 18% 15% 18% 16% 17% 19%
East South Central 1% 1% 1% 1% 2% 0% 1% 3% 1% 0% 1% 2% 2%
West South Central 20% 20% 20% 21% 20% 21% 20% 22% 20% 20% 21% 20% 19%
Mountain 11% 11% 11% 10% 12% 11% 10% 12% 13% 10% 11% 12% 12%
Pacific 28% 28% 28% 29% 28% 28% 29% 23% 32% 30% 28% 27% 29%
REGION Northeast 13% 13% 13% 13% 14% 13% 12% 15% 13% 11% 14% 15% 12%
Midwest 9% 9% 9% 11% 7% 12% 9% % 6% 11% 11% 7% 7%
South 38% 38% 38% 38% 39% 37% 40% 43% 36% 38% 38% 39% 40%
West 39% 39% 39% 39% 40% 39% 39% 35% 46% 40% 38% 39% 41%
REGION / GENDER Northeast Men % 13% 5% 8% 5% 6% 9% % 11% 15%
Northeast Women 7% 13% 7% 6% 8% 7% 5% 6% 14% 12%
Midwest Men 5% 9% 5% 4% 5% 5% 4% 3% 11% 7%
Midwest Women 5% 9% 6% 3% 7% 4% 3% 3% 11% 7%
South Men 19% 38% 17% 21% 15% 21% 22% 21% 38% 39%
South Women 19% 38% 20% 18% 22% 19% 21% 15% 38% 40%
West Men 20% 39% 18% 22% 16% 21% 13% 28% 40% 39%
West Women 20% 39% 21% 18% 23% 18% 22% 18% 38% 41%
URBAN AREA Urban 92% 94% 91% 91% 94% 92% 91% 94% 93% 93% 90% 96% 91%
Suburban 3% 1% 4% 4% 1% 3% 4% 1% 1% 2% 5% 0% 2%
Rural 2% 2% 2% 2% 2% 3% 2% 2% 3% 2% 3% 2% 2%
URBAN AREA / GENDER | Urban Men 47% 94% 42% 53% 37% 49% 47% 55% 93% 96%
Urban Women 45% 91% 49% 41% 55% 42% A47% 38% 90% 91%
Suburban Men 1% 1% 1% 0% 1% 1% 1% 2% 0%
Suburban Women 2% 4% 3% 1% 3% 3% 1% 1% 5% 2%
Rural Men 1% 2% 1% 1% 1% 0% 1% 2% 2% 2%
Rural Women 1% 2% 1% 1% 2% 1% 1% 1% 3% 2%
Count 900 450 450 477 423 270 207 180 198 217 260 233 190
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REGION REGION
East West
Northea| Midwes Middle North South South Mounta
TOTAL st t South West Atlantic| Central | Atlantic| Central in Pacific
REGION New England 3% 23%
Middle Atlantic 10% 7% 100%
East North Central 7% 78% 100%
West North Central 2% 22%
South Atlantic 17% 45% 100%
East South Central 1% 3%
West South Central 20% 53% 100%
Mountain 11% 28% 100%
Pacific 28% 72% 100%
REGION Northeast 13% 100% 100%
Midwest 9% 100% 100%
South 38% 100% 100% 100%
West 39% 100% 100% 100%
REGION / GENDER Northeast Men 7% 50% 50%
Northeast Women 7% 50% 50%
Midwest Men 5% 50% 50%
Midwest Women 5% 50% 50%
South Men 19% 50% 50% 50%
South Women 19% 50% 50% 50%
West Men 20% 50% 50% 50%
West Women 20% 50% 50% 50%
URBAN AREA Urban 92% 98% 88% 90% 94% 98% 92% 93% 87% 89% 96%
Suburban 3% 6% 4% 1% 4% 2% 5% 3% 1%
Rural 2% 1% 3% 3% 2% 1% 1% 1% 5% 4% 1%
URBAN AREA / GENDER | Urban Men 47% 49% 47% 47% 47% 49% 48% 47% 47% 45% 48%
Urban Women 45% 49% 41% 43% 47% 49% 44% 47% 40% 44% 48%
Suburban Men 1% 1% 1% 0% 1% 1% 1% 0%
Suburban Women 2% 5% 3% 1% 3% 2% 4% 3% 0%
Rural Men 1% 1% 1% 1% 1% 2% 2% 0%
Rural Women 1% 1% 2% 2% 1% 1% 1% 3% 2% 0%
Count 900 118 82 345 355 91 64 155 182 100 255
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REGION / GENDER EDUCATION
College
graduat
Northea Non- eor 4-year Post-
Northea st Midwes | South South West West H.S. Post H.| college post- | College | graduat
TOTAL | stMen| Women| tMen Men Women Men Women| /Less S. grad grad grad e

REGION New England 3% 23% 23% 3% 4% 3% 2% 2% 2%
Middle Atlantic 10% 77% 7% 11% 10% 10% 9% 11% 5%
East North Central 7% 78% 6% 8% 7% 9% 10% 8%
West North Central 2% 22% 2% 3% 2% 2% 1% 6%
South Atlantic 17% 45% 45% 12% 21% 15% 26% 25% 29%
East South Central 1% 3% 3% 1% 1% 1% 3% 3% 3%
West South Central 20% 53% 53% 21% 22% 21% 17% 16% 19%
Mountain 11% 28% 28% 13% 10% 12% 7% 7% 7%
Pacific 28% 72% 72% 32% 23% 29% 25% 25% 22%
REGION Northeast 13% 100% 100% 14% 13% 14% 12% 13% 7%
Midwest 9% 100% 8% 11% 9% 11% 10% 13%
South 38% 100% 100% 34% 43% 37% 46% 44% 50%
West 39% 100% 100% 45% 33% 41% 32% 33% 30%
REGION / GENDER Northeast Men % 100% 9% 2% 7% 5% 5% 5%
Northeast Women % 100% 5% 11% 7% 6% 8% 2%
Midwest Men 5% 100% 4% 4% 4% 7% 5% 12%
Midwest Women 5% 4% 7% 5% 4% 5% 1%
South Men 19% 100% 19% 15% 17% 28% 25% 37%
South Women 19% 100% 15% 29% 19% 17% 19% 14%
West Men 20% 100% 21% 18% 20% 18% 18% 16%
West Women 20% 100% 24% 15% 21% 14% 14% 14%
URBAN AREA Urban 92% 98% 99% 94% 93% 86% 94% 94% 92% 92% 92% 95% 95% 94%
Suburban 3% 2% 2% 6% 1% 2% 3% 3% 3% 1% 1% 1%
Rural 2% 1% 3% 3% 3% 1% 2% 3% 2% 2% 2% 2% 2%
URBAN AREA / GENDER | Urban Men 47% 98% 94% 93% 94% 49% 37% 45% 56% 53% 64%
Urban Women 45% 99% 86% 94% 43% 55% A47% 39% 42% 31%
Suburban Men 1% 2% 2% 1% 1% 0% 1% 0% 1%

Suburban Women 2% 6% 2% 2% 3% 2% 0% 1%
Rural Men 1% 3% 3% 1% 1% 0% 1% 0% 2%

Rural Women 1% 1% 3% 2% 1% 1% 1% 1% 2%
Count 900 59 59 41 173 173 177 177 492 242 734 161 119 42
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EMPLOYMENT
EDUCATION /GENDER STATUS EMPLOYMENT STATUS
Homem
aker or
Non- Non- Not Employ | Employ stay at
college | college | College | College| Employ| employ| edfull | ed part [ Unempl| home
TOTAL men women men women ed ed time time oyed parent | Retired
REGION New England 3% 3% 3% 2% 2% 3% 3% 3% 2% 3% 6% 3%
Middle Atlantic 10% 11% 10% 7% 12% 11% 9% 10% 13% 10% 3% 10%
East North Central 7% 6% 7% 9% 10% 8% 5% 7% 11% 4% 8% 6%
West North Central 2% 2% 2% 3% 2% 2% 2% 2% 0% 2% 2%
South Atlantic 17% 16% 15% 22% 32% 17% 17% 18% 15% 15% 17% 22%
East South Central 1% 0% 1% 3% 2% 1% 1% 1% 2% 1% 1% 1%
West South Central 20% 19% 22% 23% 7% 20% 21% 20% 19% 24% 18% 15%
Mountain 11% 12% 12% 9% 5% 10% 12% 11% 10% 8% 18% 16%
Pacific 28% 30% 28% 22% 29% 28% 30% 28% 26% 35% 26% 25%
REGION Northeast 13% 14% 13% 9% 14% 14% 12% 13% 14% 13% 9% 13%
Midwest 9% 8% 9% 12% 10% 10% 7% 9% 13% 5% 10% 8%
South 38% 36% 38% 48% 42% 38% 38% 39% 37% 40% 37% 38%
West 39% 42% 40% 30% 34% 38% 42% 39% 36% 42% 44% 41%
REGION / GENDER Northeast Men 7% 14% 9% 7% 5% 8% 4% 6% 10%
Northeast Women 7% 13% 14% 6% 7% 5% 10% 7% 9% 3%
Midwest Men 5% 8% 12% 5% 4% 4% 6% 3% 1% 7%
Midwest Women 5% 9% 10% 5% 4% 5% 6% 1% 9% 1%
South Men 19% 36% 48% 21% 16% 22% 17% 16% 4% 23%
South Women 19% 38% 42% 18% 22% 17% 20% 24% 32% 15%
West Men 20% 42% 30% 21% 18% 23% 13% 20% 2% 30%
West Women 20% 40% 34% 17% 24% 15% 23% 22% 43% 11%
URBAN AREA Urban 92% 94% 90% 97% 93% 93% 91% 95% 89% 88% 92% 93%
Suburban 3% 1% 4% 1% 1% 2% 4% 1% 5% 3% 5% 2%
Rural 2% 2% 2% 1% 3% 3% 1% 2% 3% 2% 1% 1%
URBAN AREA / GENDER | Urban Men 47% 94% 97% 51% 40% 56% 37% 43% 5% 67%
Urban Women 45% 90% 93% 43% 51% 39% 52% 45% 87% 26%
Suburban Men 1% 1% 1% 1% 1% 1% 1% 1%
Suburban Women 2% 4% 1% 2% 3% 1% 4% 2% 5% 2%
Rural Men 1% 2% 1% 1% 0% 1% 2% 1%
Rural Women 1% 2% 3% 1% 1% 1% 2% 2% 1%
Count 900 355 380 94 67 595 305 440 145 113 79 85
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7.EVER
PERFORMED
WORK AS "GIG
EMPLOYMENT STATUS / GENDER WORKER" GIG WORKER / EMPLOYMENT STATUS GIG WORKER / GENDER
Gig Not gig
Not Gig worker | Not gig | worker
Employ Not employ worker Not worker Not Gig Gig Not gig | Not gig
Employ ed employ ed Employ| employ| Employ| employ| worker | worker | worker | worker
TOTAL | ed Men| Women| ed Men| Women Yes No ed ed ed ed Men Women Men Women
REGION New England 3% 3% 2% 3% 4% 2% 3% 2% 3% 3% 3% 3% 2% 2% 4%
Middle Atlantic 10% 10% 12% 10% 8% 7% 12% 9% 2% 13% 11% 6% 9% 13% 11%
East North Central 7% 7% 9% 8% 4% 7% 7% 8% 5% 7% 6% 5% 10% 8% 5%
West North Central 2% 2% 2% 1% 3% 2% 2% 2% 3% 2% 2% 2% 3% 3% 2%
South Atlantic 17% 17% 18% 18% 16% 19% 16% 21% 13% 14% 18% 20% 18% 15% 17%
East South Central 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1%
West South Central 20% 21% 19% 19% 22% 20% 21% 20% 17% 20% 22% 21% 17% 20% 21%
Mountain 11% 12% 9% 9% 15% 14% 10% 11% 22% 9% 10% 15% 12% 8% 11%
Pacific 28% 27% 28% 32% 28% 27% 29% 25% 34% 30% 28% 28% 27% 29% 29%
REGION Northeast 13% 13% 14% 12% 12% 10% 15% 11% 5% 16% 14% 9% 11% 15% 15%
Midwest 9% 9% 11% 9% 6% 9% 9% 10% 8% 10% 8% 6% 13% 11% 7%
South 38% 39% 38% 38% 39% 40% 37% 42% 31% 35% 41% 42% 37% 36% 39%
West 39% 39% 37% 41% 43% 41% 39% 37% 56% 39% 38% 43% 39% 37% 40%
REGION / GENDER Northeast Men 7% 13% 12% 5% 7% 6% 2% 8% 6% 9% 15%
Northeast Women 7% 14% 12% 5% 8% 5% 3% 8% 8% 11% 15%
Midwest Men 5% 9% 9% 3% 5% 3% 3% 6% 4% 6% 11%
Midwest Women 5% 11% 6% 6% 4% 6% 5% 4% 4% 13% 7%
South Men 19% 39% 38% 23% 16% 25% 17% 17% 15% 42% 36%
South Women 19% 38% 39% 17% 21% 17% 14% 18% 26% 37% 39%
West Men 20% 39% 41% 24% 17% 24% 23% 18% 16% 43% 37%
West Women 20% 37% 43% 17% 22% 13% 33% 22% 22% 39% 40%
URBAN AREA Urban 92% 95% 92% 94% 89% 93% 92% 93% 94% 95% 89% 93% 92% 95% 90%
Suburban 3% 1% 3% 2% 5% 2% 3% 2% 1% 3% 5% 1% 2% 1% 5%
Rural 2% 2% 3% 1% 2% 3% 2% 3% 0% 2% 2% 2% 4% 2% 2%
URBAN AREA / GENDER | Urban Men 47% 95% 94% 52% 43% 55% 40% 46% 39% 93% 95%
Urban Women 45% 92% 89% 41% 49% 37% 54% 48% 50% 92% 90%
Suburban Men 1% 1% 2% 1% 1% 1% 1% 1% 1% 1% 1%
Suburban Women 2% 3% 5% 1% 3% 1% 2% 4% 2% 5%
Rural Men 1% 2% 1% 1% 1% 1% 1% 0% 2% 2%
Rural Women 1% 3% 2% 2% 1% 2% 0% 1% 2% 4% 2%
Count 900 319 276 131 174 366 492 286 80 286 206 202 163 223 269
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GIG WORKER / REGION GIG WORKER / AGE

Not gig | Not gig Gig Gig Not gig | Not gig
Gig Gig worker | worker | Not gig | Notgig [ worker | worker | worker | worker
worker | worker | Northea| Midwes| worker | worker | Under 40 & Under 40 &
TOTAL [ South West st t South West 40 over 40 over
REGION New England 3% 21% 3% 2% 2% 4%
Middle Atlantic 10% 79% 8% 7% 11% 12%
East North Central 7% 76% 8% 6% 7% 6%
West North Central 2% 24% 3% 3% 1%
South Atlantic 17% 48% 42% 20% 17% 14% 18%
East South Central 1% 3% 3% 1% 1% 2%
West South Central 20% 49% 55% 17% 23% 24% 18%
Mountain 11% 33% 25% 13% 16% 8% 11%
Pacific 28% 67% 75% 27% 29% 30% 28%
REGION Northeast 13% 100% 11% 9% 14% 16%
Midwest 9% 100% 11% 6% 11% 8%
South 38% 100% 100% 39% 42% 38% 37%
West 39% 100% 100% 39% 44% 38% 39%
REGION / GENDER Northeast Men 7% 46% 6% 4% 3% 10%
Northeast Women 7% 54% 5% 5% 10% 6%
Midwest Men 5% 56% 4% 2% 6% 4%
Midwest Women 5% 44% 7% 1% 5% 3%
South Men 19% 58% 44% 22% 25% 14% 18%
South Women 19% 42% 56% 17% 16% 23% 19%
West Men 20% 58% 44% 22% 27% 13% 20%
West Women 20% 42% 56% 17% 17% 25% 19%
URBAN AREA Urban 92% 93% 93% 100% 85% 87% 95% 91% 96% 92% 93%
Suburban 3% 3% 1% 11% 5% 2% 2% 1% 6% 1%
Rural 2% 2% 3% 5% 1% 3% 2% 1% 3%
URBAN AREA / GENDER | Urban Men 47% 56% 53% 46% 53% 40% 43% 50% 55% 34% 50%
Urban Women 45% 37% 40% 54% 32% 48% 52% 41% 41% 57% 43%

Suburban Men 1% 1% 1% 2% 1% 1% 1% 1%
Suburban Women 2% 2% 10% 3% 2% 1% 1% 5% 1%
Rural Men 1% 2% 3% 1% 1% 0% 1%
Rural Women 1% 2% 1% 2% 1% 2% 1% 1% 1%
Count 900 145 150 74 44 184 190 237 128 214 278
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9.DONE WORK
9.DONE WORK | AS GIG WORKER | 11.HOURS PER
AS GIG WORKER | IN PAST MONTH /| WEEK AS GIG
GIG WORKER / GENDER /AGE IN PAST MONTH GENDER WORKER
Gig Gig Gig Gig Not gig | Not gig | Not gig | Not gig
worker | worker | worker | worker | worker | worker | worker | worker

Men Women Men Women Men Women Men Women Yes Yes Under 20 or
TOTAL <40 <40 40+ 40+ <40 <40 40+ 40+ Yes No Men Women 20 more
REGION New England 3% 3% 2% 3% 1% 3% 3% 4% 2% 3% 4% 1% 2% 3%
Middle Atlantic 10% 8% 8% 3% 12% 8% 13% 16% 9% 8% 6% 6% 10% 6% 10%
East North Central 7% 5% 11% 3% 9% 12% 5% 7% 6% 7% 8% 4% 11% 7% 8%
West North Central 2% 2% 4% 4% 3% 2% 1% 2% 4% 1% 2% 3% 1%
South Atlantic 17% 23% 17% 14% 21% 12% 15% 17% 19% 18% 22% 20% 15% 21% 15%

East South Central 1% 1% 2% 1% 1% 2% 2% 1% 1% 1% 1% 2%
West South Central 20% 17% 17% 28% 17% 27% 22% 16% 20% 21% 14% 23% 20% 17% 27%
Mountain 11% 15% 9% 14% 18% 12% 12% 10% 12% 18% 12% 12% 13% 12%
Pacific 28% 25% 29% 32% 23% 36% 27% 26% 30% 28% 26% 28% 28% 31% 25%
REGION Northeast 13% 11% 10% 6% 12% 9% 16% 19% 13% 10% 9% 10% 10% 8% 13%
Midwest 9% 8% 16% 3% 9% 16% 8% 9% 7% 9% 11% 6% 13% 9% 8%
South 38% 41% 36% 44% 39% 39% 37% 35% 40% 41% 36% 44% 36% 40% 42%
West 39% 41% 38% 46% 41% 36% 39% 38% 40% 40% 44% 40% 40% 43% 37%
REGION / GENDER Northeast Men 7% 11% 6% 9% 19% 6% 4% 10% 5% 7%
Northeast Women 7% 10% 12% 16% 13% 5% 5% 10% 3% 6%
Midwest Men 5% 8% 3% 16% 9% 3% 4% 6% 2% 4%
Midwest Women 5% 16% 9% 8% 7% 6% 7% 13% 7% 4%
South Men 19% 41% 44% 39% 35% 25% 18% 44% 23% 27%
South Women 19% 36% 39% 37% 40% 16% 18% 36% 17% 15%
West Men 20% 41% 46% 36% 38% 23% 27% 40% 22% 23%
West Women 20% 38% 41% 39% 40% 18% 16% 40% 21% 14%
URBAN AREA Urban 92% 92% 90% 95% 96% 94% 90% 96% 89% 94% 90% 95% 91% 94% 93%
Suburban 3% 1% 2% 1% 1% 4% 7% 3% 1% 2% 1% 2% 1% 2%
Rural 2% 2% 4% 1% 3% 1% 1% 3% 2% 3% 2% 1% 5% 4% 2%
URBAN AREA / GENDER | Urban Men 47% 92% 95% 94% 96% 53% 46% 95% 49% 59%
Urban Women 45% 90% 96% 90% 89% 40% 44% 91% 45% 34%
Suburban Men 1% 1% 1% 4% 1% 1% 1% 0% 1%
Suburban Women 2% 2% 1% 7% 3% 1% 1% 2% 0% 1%

Rural Men 1% 2% 1% 1% 3% 1% 2% 1% 1%
Rural Women 1% 4% 3% 1% 2% 2% 5% 2% 2%
Count 900 128 109 74 54 78 136 145 133 276 89 155 122 152 124
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11.HOURS PER

WEEK AS GIG 11.HOURS PER WEEK AS GIG 16.HOW FIND
WORKER WORKER / GENDER GIGS 16.HOW FIND GIGS
Messag
e
Online | boards Throug
Under 20 or 20 or platfor and Chat ha
Under 20 more more Not ms and | classifi| platfor [ Word of | service
TOTAL | 20-34| Under 5| 20 Men| Women Men Women| Online | online apps ed ads ms mouth | agency
REGION New England 3% 3% 2% 4% 4% 2% 3% 2% 3% 4% 1% 3% 2%
Middle Atlantic 10% 10% 10% 4% 7% 8% 14% 7% 8% 6% 8% 10% 7% 12%
East North Central 7% 8% 4% 2% 11% 7% 10% 7% 6% 9% 3% 7% 8% 6%
West North Central 2% 1% 6% 2% 3% 1% 2% 3% 2% 2% 3% 4%
South Atlantic 17% 15% 15% 27% 14% 13% 18% 19% 21% 21% 20% 18% 24% 15%
East South Central 1% 2% 2% 1% 1% 1% 1% 2%
West South Central 20% 33% 22% 15% 20% 32% 20% 21% 19% 18% 27% 17% 20% 11%
Mountain 11% 2% 18% 14% 11% 11% 14% 13% 11% 12% 13% 19% 8% 17%
Pacific 28% 28% 24% 29% 32% 26% 22% 27% 29% 29% 22% 25% 25% 37%
REGION Northeast 13% 13% 12% 9% 7% 11% 16% 10% 10% 9% 12% 11% 10% 14%
Midwest 9% 9% 9% 4% 14% 7% 11% 9% 9% 11% 5% 10% 12% 6%
South 38% 48% 37% 44% 36% 44% 37% 41% 41% 40% 48% 35% 46% 26%
West 39% 30% 42% 43% 43% 38% 36% 40% 39% 41% 35% 44% 32% 54%
REGION / GENDER Northeast Men % 9% 5% 9% 11% 5% 5% 5% 5% 3% 5% 7%
Northeast Women 7% 4% 6% 7% 16% 5% 5% 3% 7% 8% 5% 7%
Midwest Men 5% 2% 2% 4% 7% 3% 4% 3% 2% 7% 5% 3%
Midwest Women 5% 7% 7% 14% 11% 5% 5% 8% 3% 2% 6% 2%
South Men 19% 31% 19% 44% 44% 23% 25% 23% 28% 25% 29% 14%
South Women 19% 16% 18% 36% 37% 17% 16% 17% 21% 10% 17% 12%
West Men 20% 18% 19% 43% 38% 22% 25% 25% 18% 31% 20% 39%
West Women 20% 12% 23% 43% 36% 18% 14% 16% 17% 13% 13% 15%
URBAN AREA Urban 92% 94% 95% 94% 94% 97% 87% 94% 91% 94% 94% 93% 91% 93%
Suburban 3% 1% 1% 1% 1% 3% 1% 1% 1% 1% 3% 1% 2%
Rural 2% 2% 3% 2% 5% 5% 2% 3% 1% 3% 2% 2% 5%
URBAN AREA / GENDER | Urban Men 47% 59% 43% 94% 97% 52% 55% 52% 50% 62% 54% 57%
Urban Women 45% 35% 52% 94% 87% 43% 36% 42% 44% 30% 36% 36%
Suburban Men 1% 1% 1% 0% 1% 0% 1% 2%
Suburban Women 2% 1% 1% 3% 1% 0% 0% 1% 3% 0%
Rural Men 1% 2% 2% 0% 2% 1% 1% 1% 4%
Rural Women 1% 2% 1% 5% 5% 1% 1% 1% 2% 1% 1% 1%
Count 900 69 55 79 73 76 48 249 188 155 115 83 139 60
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19.INCOME
FROM GIG WORK 19.INCOME FROM GIG 19.INCOME FROM GIG WORK IN
16.HOW FIND GIGS /GENDER IN PAST YEAR WORK IN PAST YEAR PAST YEAR /| GENDER
More More
Not Not More Less 50% or | 50% or than than
Online | Online | online online | 50% or than than less less 50% 50%
TOTAL Men Women Men Women less 50% 25% 25-50% [ 51-75% Men Women Men Women

REGION New England 3% 4% 1% 3% 1% 3% 2% 3% 3% 2% 4% 2% 2% 2%
Middle Atlantic 10% 6% 9% 6% 12% 6% 10% 6% % 10% 5% 8% 7% 14%
East North Central 7% 5% 10% 5% 9% 7% 7% 8% 6% 10% 3% 12% 7% 7%
West North Central 2% 2% 2% 3% 3% 2% 2% 2% 1% 2% 3% 1% 6%
South Atlantic 17% 20% 18% 20% 23% 14% 25% 11% 18% 28% 15% 13% 26% 23%
East South Central 1% 1% 1% 1% 2% 1% 1% 2% 1% 1% 2% 1% 1%
West South Central 20% 22% 18% 21% 15% 21% 18% 21% 21% 17% 21% 21% 22% 12%
Mountain 11% 14% 12% 11% 10% 14% 12% 14% 15% 7% 16% 12% 15% %
Pacific 28% 27% 28% 31% 25% 31% 23% 33% 27% 23% 32% 29% 19% 28%
REGION Northeast 13% 10% 11% 9% 13% 10% 12% 9% 10% 12% 10% 9% 9% 15%
Midwest 9% 6% 12% 7% 12% 9% 10% 10% 8% 12% 6% 14% 7% 13%
South 38% 43% 38% 42% 40% 36% 44% 34% 39% 46% 37% 36% 49% 36%
West 39% 41% 40% 42% 35% 45% 35% 46% 42% 30% 48% 41% 34% 35%

REGION / GENDER Northeast Men 7% 10% 9% 5% 5% 4% 8% 6% 10% 9%
Northeast Women 7% 11% 13% 4% 6% 5% 2% 6% 9% 15%

Midwest Men 5% 6% 7% 3% 4% 3% 4% 4% 6% %
Midwest Women 5% 12% 12% 6% 6% 8% 4% 8% 14% 13%

South Men 19% 43% 42% 20% 28% 19% 22% 29% 37% 49%
South Women 19% 38% 40% 16% 15% 15% 17% 17% 36% 36%

West Men 20% 41% 42% 26% 20% 26% 27% 18% 48% 34%
West Women 20% 40% 35% 18% 15% 21% 15% 12% 41% 35%
URBAN AREA Urban 92% 95% 94% 91% 91% 93% 91% 92% 96% 87% 93% 94% 93% 90%
Suburban 3% 0% 2% 2% 1% 1% 2% 2% 1% 2% 4%
Rural 2% 1% 3% 3% 3% 3% 2% 4% 3% 3% 3% 4% 4%

URBAN AREA / GENDER | Urban Men 47% 95% 91% 52% 53% 46% 61% 49% 93% 93%
Urban Women 45% 94% 91% 42% 38% 46% 35% 38% 94% 90%

Suburban Men 1% 0% 2% 1% 2% 1% 2%
Suburban Women 2% 2% 1% 2% 4%
Rural Men 1% 1% 3% 2% 3% 3%

Rural Women 1% 3% 3% 2% 2% 1% 3% 3% 4% 4%
Count 900 135 113 113 75 215 130 132 84 70 119 96 75 55
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CHILDREN IN
29.HOW PAY FOR A NEW $400 EMERGENCY EXPENSH  HOUSEHOLD PARENTAL STATUS
No Women
Could | emerge Men Women | Men no no
pay ncy Credit | Borrow | Work Could childre | childre| childre| childre
TOTAL now fund card or sell more | not pay Yes No ninHH| ninHH| nin HH| nin HH
REGION New England 3% 3% 3% 3% 3% 3% 3% 3% 3% 4% 3% 3% 3%
Middle Atlantic 10% 11% 10% 6% 10% 13% 7% 9% 11% 8% 9% 11% 11%
East North Central 7% 6% 7% 9% 7% 7% 7% % % 6% 8% 8% 6%
West North Central 2% 3% 2% 2% 2% 3% 1% 3% 1% 2% 3% 2% 0%
South Atlantic 17% 20% 16% 21% 16% 13% 17% 17% 17% 19% 16% 16% 19%
East South Central 1% 1% 1% 2% 0% 1% 2% 1% 1% 1% 1% 1% 1%
West South Central 20% 13% 22% 22% 22% 17% 29% 22% 19% 22% 21% 19% 19%
Mountain 11% 15% 10% 9% 10% 13% 10% 11% 11% 12% 11% 11% 11%
Pacific 28% 29% 28% 25% 31% 31% 25% 27% 30% 26% 28% 30% 29%
REGION Northeast 13% 14% 13% 10% 12% 16% 11% 12% 14% 12% 12% 14% 15%
Midwest 9% 9% 9% 11% 9% 10% 8% 9% 9% % 11% 10% 6%
South 38% 34% 40% 45% 38% 31% 48% 40% 37% 43% 38% 35% 39%
West 39% 43% 38% 34% 41% 44% 34% 38% 41% 38% 39% 41% 40%
REGION / GENDER Northeast Men 7% 7% 6% 5% 6% 7% 5% 5% 8% 12% 14%
Northeast Women 7% 7% 6% 5% 6% 9% 6% 7% 6% 12% 15%
Midwest Men 5% 6% 4% 5% 4% 3% 5% 3% 6% 7% 10%
Midwest Women 5% 3% 5% 6% 5% 7% 3% 7% 3% 11% 6%
South Men 19% 19% 19% 24% 19% 13% 21% 17% 21% 43% 35%
South Women 19% 15% 20% 21% 19% 17% 27% 23% 16% 38% 39%
West Men 20% 25% 18% 21% 17% 22% 13% 15% 24% 38% 41%
West Women 20% 18% 20% 13% 23% 22% 21% 23% 16% 39% 40%
URBAN AREA Urban 92% 95% 92% 92% 92% 91% 91% 91% 94% 90% 92% 97% 89%
Suburban 3% 2% 3% 2% 3% 3% 3% 3% 2% 2% 4% 1% 3%
Rural 2% 2% 2% 2% 3% 2% 2% 2% 2% 3% 2% 1% 3%
URBAN AREA / GENDER | Urban Men 47% 55% 45% 52% 44% 39% 43% 37% 58% 90% 97%
Urban Women 45% 40% 47% 40% 49% 52% 48% 54% 36% 92% 89%
Suburban Men 1% 0% 1% 1% 1% 1% 1% 0% 2% 1%
Suburban Women 2% 1% 2% 1% 2% 2% 3% 3% 1% 4% 3%
Rural Men 1% 1% 1% 0% 0% 2% 1% 1% 1% 3% 1%
Rural Women 1% 1% 1% 2% 2% 1% 1% 1% 2% 3%
Count 900 204 696 150 245 145 148 449 451 183 267 267 183
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CHILDREN IN HOUSEHOLD / GIG HOUSEHOLD
WORKER PARENTAL STATUS / GIG WORKER INCOME
Women | Women
Men Men Women | Women | Men no [ Men no no no
childre | childre| childre| childre| childre| childre| childre| childre| Below 50
Yes Not NoNot [ ninHH [ ninHH [ ninHH | ninHH | ninHH [ nin HH [ nin HH [ nin HH 50 Thousa
Yes Gig gig No Gig gig Gig Not gig Gig Not gig Gig Not gig Gig Not gig | Thousa| ndor
TOTAL | worker | worker | worker| worker | worker | worker | worker| worker | worker | worker | worker | worker nd more
REGION New England 3% 2% 4% 3% 3% 3% 3% 1% 4% 4% 2% 2% 3% 4% 2%
Middle Atlantic 10% 7% 10% 7% 13% 6% 10% 9% 10% 6% 14% 10% 12% 11% 7%
East North Central 7% 7% 6% 7% 7% 3% 7% 12% 6% 7% 9% 8% 5% 8% 7%
West North Central 2% 3% 2% 0% 2% 2% 1% 4% 3% 1% 3% 0% 1% 3%
South Atlantic 17% 21% 15% 17% 16% 21% 18% 20% 14% 18% 14% 15% 20% 16% 19%
East South Central 1% 1% 1% 1% 1% 1% 2% 2% 1% 1% 1% 1% 0% 1% 1%
West South Central 20% 19% 24% 21% 18% 23% 23% 15% 24% 20% 18% 22% 18% 22% 18%
Mountain 11% 12% 10% 16% 9% 15% 7% 10% 12% 15% 9% 16% 10% 9% 14%
Pacific 28% 27% 27% 28% 30% 26% 28% 27% 27% 30% 30% 26% 31% 28% 29%
REGION Northeast 13% 9% 14% 10% 16% 9% 14% 10% 14% 10% 16% 12% 16% 15% 10%
Midwest 9% 11% 8% 8% 9% 5% 8% 16% 8% 7% 12% 8% 6% 9% 9%
South 38% 41% 40% 38% 35% 45% 44% 37% 39% 38% 33% 38% 38% 39% 38%
West 39% 39% 38% 44% 39% 41% 35% 37% 39% 45% 39% 42% 40% 37% 43%
REGION / GENDER Northeast Men 7% 4% 4% 6% 9% 9% 14% 10% 16% 7% 6%
Northeast Women 7% 5% 10% 4% 7% 10% 14% 12% 16% 8% 4%
Midwest Men 5% 2% 3% 5% 7% 5% 8% 7% 12% 4% 5%
Midwest Women 5% 8% 6% 3% 3% 16% 8% 8% 6% 5% 4%
South Men 19% 22% 14% 25% 18% 45% 44% 38% 33% 17% 23%
South Women 19% 19% 26% 13% 17% 37% 39% 38% 38% 22% 15%
West Men 20% 20% 11% 29% 22% 41% 35% 45% 39% 17% 23%
West Women 20% 19% 27% 15% 18% 37% 39% 42% 40% 19% 20%
URBAN AREA Urban 92% 90% 92% 96% 92% 89% 94% 92% 91% 98% 96% 92% 87% 91% 94%
Suburban 3% 2% 5% 0% 3% 3% 2% 2% 6% 1% 1% 4% 3% 2%
Rural 2% 3% 2% 2% 2% 4% 4% 2% 2% 2% 6% 2% 2% 2%
URBAN AREA / GENDER | Urban Men 47% 43% 30% 64% 54% 89% 94% 98% 96% 43% 54%
Urban Women 45% 48% 62% 32% 39% 92% 91% 92% 87% 48% 40%
Suburban Men 1% 1% 1% 1% 3% 2% 1% 1% 1%
Suburban Women 2% 1% 4% 0% 2% 2% 6% 1% 4% 3% 1%
Rural Men 1% 2% 1% 1% 4% 4% 2% 1% 1%
Rural Women 1% 1% 1% 2% 1% 2% 2% 6% 2% 1% 1%
Count 900 212 214 154 277 102 68 109 146 100 155 54 123 544 321
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41.PEOPLE
CONTRIBUTING
TO HOUSEHOLD

HOUSEHOLD INCOME HOUSEHOLD INCOME / GENDER HOUSEHOLD INCOME / GIG WORKER INCOME
Below 50 50
Betwee| Betwee| Betwee Below 50 50 Below 50 Thousa| Thousa
Below n 25 n 50 n75 Below 50 Thousa| Thousa 50 Thousa| ndor nd or
25 and 50 | and 75 | and 100 50 Thousa| ndor nd or Thousa| nd Not more more
thousa | thousa| thousa| thousa| Thousa nd more more nd Gig gig Gig Not gig | Oneor | Two or
TOTAL nd nd nd nd nd Men| Women Men Women| worker | worker | worker | worker fewer more
REGION New England 3% 3% 4% 4% 4% 3% 3% 2% 3% 4% 2% 2% 4% 2%
Middle Atlantic 10% 13% 10% 7% 7% 12% 11% 7% 8% 8% 14% 6% 8% 11% 9%
East North Central 7% 8% 8% 6% 10% 8% 7% 6% 8% 9% 7% 6% 7% 6% 8%
West North Central 2% 0% 2% 3% 2% 1% 1% 3% 2% 2% 1% 1% 4% 2% 2%
South Atlantic 17% 14% 17% 15% 25% 16% 16% 19% 19% 17% 15% 22% 17% 17% 17%
East South Central 1% 1% 1% 1% 1% 2% 1% 1% 1% 1% 1% 1% 1%
West South Central 20% 26% 19% 20% 15% 21% 24% 21% 15% 22% 22% 17% 19% 23% 18%
Mountain 11% 9% 9% 16% 15% 8% 9% 15% 14% 10% 9% 19% 11% 10% 12%
Pacific 28% 25% 30% 29% 26% 29% 26% 26% 33% 29% 28% 26% 30% 27% 29%
REGION Northeast 13% 16% 14% 11% 7% 16% 14% 10% 9% 11% 17% 8% 11% 15% 11%
Midwest 9% 8% 10% 10% 12% 9% 9% 9% 10% 10% 8% 7% 11% 8% 10%
South 38% 42% 37% 35% 40% 37% 41% 41% 34% 40% 38% 39% 37% 41% 36%
West 39% 34% 39% 44% 41% 38% 36% 40% 47% 39% 36% 45% 41% 37% 42%
REGION / GENDER Northeast Men 7% 7% 7% 5% 6% 16% 10% 6% 7% 5% 6% 7% 6%
Northeast Women 7% 9% 6% 5% 1% 14% 9% 5% 10% 3% 4% 7% 6%
Midwest Men 5% 4% 4% 6% 5% 9% 9% 4% 1% 3% % 1% 5%
Midwest Women 5% 4% 6% 4% 7% 9% 10% 6% 4% 5% 4% 3% 6%
South Men 19% 17% 17% 19% 27% 37% 41% 21% 15% 28% 20% 19% 19%
South Women 19% 25% 20% 16% 12% 41% 34% 19% 24% 12% 17% 21% 17%
West Men 20% 14% 21% 24% 21% 38% 40% 22% 15% 25% 21% 19% 21%
West Women 20% 20% 19% 20% 20% 36% 47% 17% 22% 20% 20% 18% 21%
URBAN AREA Urban 92% 89% 93% 95% 91% 94% 89% 94% 94% 92% 90% 93% 95% 93% 92%
Suburban 3% 4% 3% 2% 1% 1% 5% 1% 3% 2% 4% 1% 2% 2% 3%
Rural 2% 3% 2% 3% 3% 2% 3% 2% 3% 3% 2% 2% 2% 2% 2%
URBAN AREA / GENDER | Urban Men 47% 41% 46% 53% 53% 94% 94% 49% 38% 56% 52% 48% 46%
Urban Women 45% 48% 47% 41% 39% 89% 94% 43% 52% 37% 43% 45% 46%
Suburban Men 1% 1% 1% 1% 1% 1% 1% 1% 1% 1%
Suburban Women 2% 4% 2% 2% 1% 5% 3% 1% 4% 1% 2% 2% 2%
Rural Men 1% 1% 1% 1% 3% 2% 2% 1% 1% 0% 1% 1% 1%
Rural Women 1% 2% 1% 2% 3% 3% 2% 1% 2% 1% 1% 1%
Count 900 257 278 169 79 251 293 184 137 207 306 147 167 433 467
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41.PEOPLE
CONTRIBUTING TO

41.PEOPLE CONTRIBUTING TO
HOUSEHOLD INCOME / GIG

41.PEOPLE CONTRIBUTING TO

HOUSEHOLD INCOME WORKER HOUSEHOLD INCOME / GENDER
Oneor | Oneor | Twoor | Two or
fewer fewer more more Oneor | Oneor | Twoor | Two or
Three Gig Not gig Gig Not gig | fewer fewer more more
TOTAL One Two or more| worker | worker | worker | worker Men Women Men Women
REGION New England 3% 4% 2% 2% 4% 4% 1% 3% 4% 4% 2% 3%
Middle Atlantic 10% 10% 8% 11% 7% 13% 8% 11% 11% 11% 10% 9%
East North Central % 6% 9% 7% 5% 6% 9% 8% 6% 5% 8% 9%
West North Central 2% 2% 2% 4% 2% 2% 3% 2% 2% 1% 2% 3%
South Atlantic 17% 13% 18% 15% 17% 17% 21% 15% 18% 16% 17% 18%
East South Central 1% 1% 1% 1% 1% 1% 2% 1% 1% 1% 1% 1%
West South Central 20% 24% 20% 14% 19% 24% 20% 17% 20% 25% 20% 16%
Mountain 11% 10% 11% 15% 14% 8% 13% 12% 9% 10% 13% 12%
Pacific 28% 28% 29% 32% 32% 25% 24% 33% 28% 26% 28% 31%
REGION Northeast 13% 14% 11% 14% 11% 16% 9% 14% 15% 15% 12% 11%
Midwest 9% 9% 10% 10% 7% 8% 11% 10% 9% 7% 9% 11%
South 38% 39% 39% 29% 37% 43% 42% 32% 39% 42% 38% 35%
West 39% 39% 40% 47% 46% 33% 37% 45% 37% 36% 41% 42%
REGION / GENDER Northeast Men % 6% 5% 7% 5% % 5% 7% 15% 12%
Northeast Women 7% 7% 5% 7% 5% 9% 4% 7% 15% 11%
Midwest Men 5% 5% 4% 5% 1% 4% 3% 6% 9% 9%
Midwest Women 5% 4% 6% 5% 3% 4% 8% 4% 7% 11%
South Men 19% 19% 20% 16% 22% 18% 24% 15% 39% 38%
South Women 19% 20% 19% 13% 15% 25% 18% 17% 42% 35%
West Men 20% 19% 20% 23% 26% 15% 22% 19% 37% 41%
West Women 20% 20% 20% 23% 20% 18% 15% 26% 36% 42%
URBAN AREA Urban 92% 95% 93% 89% 96% 91% 91% 94% 97% 90% 92% 92%
Suburban 3% 2% 3% 2% 0% 3% 2% 4% 4% 2% 4%
Rural 2% 2% 2% 2% 2% 2% 3% 2% 1% 3% 2% 2%
URBAN AREA / GENDER | Urban Men 47% A7% 46% 46% 55% 43% 49% 43% 97% 92%
Urban Women 45% 47% 47% 43% 41% 47% 41% 51% 90% 92%
Suburban Men 1% 1% 1% 1% 1% 2%
Suburban Women 2% 2% 2% 2% 0% 3% 1% 2% 4% 4%
Rural Men 1% 1% 1% 1% 0% 1% 1% 1% 1% 2%
Rural Women 1% 1% 1% 0% 2% 1% 2% 1% 3% 2%
Count 900 343 336 130 157 256 208 236 216 217 234 233
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41.PEOPLE CONTRIBUTING TO

HOUSEHOLD INCOME / CHILDREN IN| URBAN | URBAN AREA/
HOUSEHOLD AREA GENDER COUNTRY BORN IN
Oneor | Oneor | Twoor | Two or All Other
fewer fewer more more Urban Urban foreign foreign-

TOTAL Yes No Yes No Urban Men Women USA born Mexico born
REGION New England 3% 4% 3% 2% 2% 3% 3% 3% 4% 3% 5%
Middle Atlantic 10% 11% 11% % 11% 11% 10% 11% 11% 9% 3% 16%
East North Central 7% 4% 7% 9% 7% 7% 7% 7% 9% 5% 6% 4%
West North Central 2% 2% 2% 3% 1% 2% 2% 1% 3% 1% 1% 2%
South Atlantic 17% 14% 20% 20% 14% 17% 17% 18% 16% 18% 5% 32%
East South Central 1% 2% 0% 1% 1% 1% 1% 1% 2% 0% 1%
West South Central 20% 25% 20% 18% 18% 19% 20% 18% 20% 20% 26% 15%
Mountain 11% 10% 9% 12% 13% 11% 11% 11% 12% 9% 14% 5%
Pacific 28% 27% 27% 27% 32% 29% 29% 30% 23% 34% 46% 21%
REGION Northeast 13% 15% 15% 9% 14% 14% 14% 14% 15% 11% 3% 21%
Midwest 9% 6% 9% 12% 8% 9% 9% 8% 12% 6% 7% 6%
South 38% 41% 40% 39% 33% 37% 38% 37% 38% 39% 31% 47%
West 39% 37% 36% 39% 45% 40% 39% 41% 36% 43% 60% 26%
REGION / GENDER Northeast Men 7% 6% 9% 4% 7% 7% 14% 7% 6% 2% 11%
Northeast Women 7% 10% 5% 5% 6% 7% 14% 8% 5% 1% 10%
Midwest Men 5% 2% 7% 4% 6% 5% 9% 6% 4% 3% 4%
Midwest Women 5% 4% 2% 8% 3% 4% 8% 6% 3% 3% 2%
South Men 19% 18% 21% 17% 21% 19% 38% 19% 20% 16% 23%
South Women 19% 23% 19% 22% 12% 18% 37% 19% 19% 14% 24%
West Men 20% 15% 22% 15% 27% 20% 39% 17% 22% 28% 17%
West Women 20% 22% 14% 24% 18% 20% 41% 19% 21% 32% 9%
URBAN AREA Urban 92% 93% 93% 89% 95% 100% 100% 100% 92% 94% 92% 96%
Suburban 3% 3% 1% 4% 2% 4% 1% 1% 1%
Rural 2% 2% 2% 3% 1% 3% 2% 3% 1%
URBAN AREA / GENDER | Urban Men A47% 39% 57% 35% 58% 51% 100% 45% 50% 47% 53%
Urban Women 45% 55% 35% 54% 37% 49% 100% 46% 44% 45% 43%
Suburban Men 1% 2% 1% 1% 0% 1%
Suburban Women 2% 3% 1% 2% 1% 3% 0% 1% 0%

Rural Men 1% 1% 0% 2% 1% 1% 0% 1%
Rural Women 1% 1% 2% 1% 1% 1% 1% 2% 1%
Count 900 208 225 241 226 832 424 408 449 441 225 216
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COUNTRY BORN IN / GENDER COUNTRY BORN IN / GIG WORKER]
us us Foreign | Foreign
us us Foreign [ Foreign| born born born born
born born born born Gig Not gig Gig Not gig
TOTAL Men Women Men Women| worker [ worker | worker | worker
REGION New England 3% 3% 4% 3% 2% 4% 3% 1% 3%
Middle Atlantic 10% 11% 12% 9% 9% 10% 12% 5% 12%
East North Central 7% 9% 9% 6% 4% 7% 10% 7% 3%
West North Central 2% 3% 2% 1% 2% 2% 3% 2% 1%
South Atlantic 17% 18% 14% 17% 19% 21% 13% 17% 19%
East South Central 1% 2% 2% 0% 0% 1% 2% 1%
West South Central 20% 20% 21% 20% 20% 18% 21% 21% 21%
Mountain 11% 15% 9% 6% 13% 15% 11% 11% 8%
Pacific 28% 20% 27% 36% 31% 22% 25% 34% 34%
REGION Northeast 13% 14% 16% 12% 11% 13% 16% 7% 15%
Midwest 9% 12% 12% 7% 6% 10% 13% 9% 4%
South 38% 39% 37% 38% 40% 40% 36% 39% 39%
West 39% 36% 36% 43% 43% 37% 36% 45% 42%
REGION / GENDER Northeast Men % 14% 12% % 6% 3% 8%
Northeast Women % 16% 11% 6% 9% 4% %
Midwest Men 5% 12% 7% 3% 6% 3% 3%
Midwest Women 5% 12% 6% 6% 7% 6% 1%
South Men 19% 39% 38% 22% 16% 24% 17%
South Women 19% 37% 40% 18% 19% 15% 23%
West Men 20% 36% 43% 23% 14% 24% 20%
West Women 20% 36% 43% 14% 22% 21% 22%
URBAN AREA Urban 92% 94% 90% 95% 92% 93% 90% 93% 94%
Suburban 3% 2% 7% 1% 1% 2% 6% 1% 1%
Rural 2% 3% 2% 1% 3% 4% 2% 2% 2%
URBAN AREA / GENDER | Urban Men 47% 94% 95% 53% 40% 52% 47%
Urban Women 45% 90% 92% 41% 50% 41% 47%
Suburban Men 1% 2% 1% 1% 1% 1%
Suburban Women 2% 7% 1% 1% 5% 0% 1%
Rural Men 1% 3% 1% 2% 1% 0% 0%
Rural Women 1% 2% 3% 2% 1% 1% 1%
Count 900 217 233 229 212 175 254 185 236
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HOW LONG
COUNTRY BORN IN / GIG WORKER / GENDER COUNTRY BORN IN / AGE LIVED IN US
us us us us Foreign | Foreign | Foreign | Foreign
born born born born born born born born us Foreign
Gig Gig Not gig | Not gig Gig Gig Not gig | Not gig born us born Foreign
worker | worker | worker | worker | worker | worker | worker | worker | Under | born 40| Under | born40( 10or More
TOTAL Men Women Men Women Men Women Men Women 40 & over 40 & over fewer | than 10
REGION New England 3% 4% 3% 2% 4% 3% 3% 4% 4% 3% 1% 3% 1% 3%
Middle Atlantic 10% 9% 10% 12% 13% 3% 8% 14% 9% 10% 13% 9% 9% 14% 7%
East North Central 7% 3% 12% 12% 9% 6% 9% 4% 2% 9% 9% 6% 5% 8% 4%
West North Central 2% 3% 2% 3% 3% 4% 3% 4% 0% 2% 1% 2% 1%
South Atlantic 17% 22% 19% 13% 13% 18% 17% 17% 20% 17% 14% 15% 21% 20% 18%
East South Central 1% 1% 2% 3% 2% 1% 1% 0% 4% 1% 1%
West South Central 20% 17% 20% 22% 20% 26% 15% 18% 24% 21% 18% 20% 20% 20% 20%
Mountain 11% 19% 10% 14% 9% 10% 13% 3% 13% 10% 16% 11% 8% 4% 12%
Pacific 28% 22% 21% 19% 28% 35% 33% 39% 29% 24% 23% 35% 32% 31% 34%
REGION Northeast 13% 13% 13% 14% 17% 5% 8% 17% 13% 14% 16% 10% 12% 15% 10%
Midwest 9% 6% 14% 15% 12% 6% 13% 7% 2% 13% 9% 7% 6% 10% 5%
South 38% 40% 41% 38% 34% 44% 33% 35% 44% 39% 36% 36% 41% 39% 39%
West 39% 41% 31% 33% 38% 44% 46% 42% 42% 34% 39% 46% 41% 36% 45%
REGION / GENDER Northeast Men 7% 13% 14% 5% 17% 5% 10% 5% 7% 7% 6%
Northeast Women 7% 13% 17% 8% 13% 9% 6% 5% 5% 8% 4%
Midwest Men 5% 6% 15% 6% 7% 6% 5% 4% 4% 4% 3%
Midwest Women 5% 14% 12% 13% 2% 7% 5% 4% 2% 6% 2%
South Men 19% 40% 38% 44% 35% 16% 24% 20% 19% 19% 20%
South Women 19% 41% 34% 33% 44% 23% 12% 16% 22% 20% 19%
West Men 20% 41% 33% 44% 42% 14% 23% 24% 21% 20% 23%
West Women 20% 31% 38% 46% 42% 20% 16% 22% 20% 16% 22%
URBAN AREA Urban 92% 95% 92% 92% 88% 94% 92% 98% 91% 90% 94% 93% 94% 94% 93%
Suburban 3% 1% 3% 3% 9% 2% 1% 1% 6% 3% 1% 0% 1%
Rural 2% 3% 4% 3% 1% 1% 3% 1% 3% 3% 2% 1% 3% 2%
URBAN AREA / GENDER | Urban Men 47% 95% 92% 94% 98% 37% 58% 50% 50% 46% 50%
Urban Women 45% 92% 88% 92% 91% 53% 37% 44% 44% 49% 43%
Suburban Men 1% 1% 3% 2% 1% 0% 0% 0%
Suburban Women 2% 3% 9% 1% 1% 4% 3% 1% 1%
Rural Men 1% 3% 3% 1% 1% 1% 2% 1% 1%
Rural Women 1% 4% 1% 3% 3% 2% 1% 2% 2%
Count 900 97 77 109 146 102 83 114 122 272 177 200 241 108 342
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HOW LONG CHILDREN BORN LANGUAGE OF | LANGUAGE OF INTERVIEW
LIVED IN US IN US INTERVIEW / COUNTRY BORN IN
Betwee Espafio
n5and More English | English |
10 than 15 Espafio us Foreign | Foreign
TOTAL years years Yes No English | born born born
REGION New England 3% 2% 3% 1% 3% 3% 2% 3% 4% 1%
Middle Atlantic 10% 14% 7% 10% 8% 9% 13% 11% 7% 13%
East North Central 7% 11% 3% 6% 4% 7% 6% 9% 4% 6%
West North Central 2% 1% 1% 2% 3% 3% 2%
South Atlantic 17% 22% 19% 22% 14% 15% 23% 14% 17% 20%
East South Central 1% 1% 0% 0% 1% 1% 1% 1%
West South Central 20% 18% 22% 16% 25% 21% 16% 21% 22% 17%
Mountain 11% 10% 10% 9% 12% 7% 13% 10% 8%
Pacific 28% 32% 34% 33% 33% 27% 32% 24% 33% 35%
REGION Northeast 13% 17% 10% 11% 12% 13% 15% 14% 10% 13%
Midwest 9% 11% 5% 7% 6% 10% 6% 12% 7% 6%
South 38% 40% 41% 38% 40% 38% 40% 36% 40% 37%
West 39% 32% 45% 44% 42% 40% 39% 37% 43% 43%
REGION / GENDER Northeast Men 7% 12% 6% 8% 4% 6% 8% 7% 5% 8%
Northeast Women 7% 5% 3% 3% 7% 6% 7% 7% 5% 5%
Midwest Men 5% 7% 3% 5% 2% 5% 4% 6% 3% 1%
Midwest Women 5% 4% 2% 2% 4% 5% 2% 7% 3% 2%
South Men 19% 19% 21% 19% 20% 19% 19% 18% 21% 17%
South Women 19% 22% 20% 19% 20% 19% 21% 19% 19% 20%
West Men 20% 19% 23% 27% 17% 21% 16% 18% 25% 18%
West Women 20% 13% 22% 17% 25% 19% 23% 19% 18% 25%
URBAN AREA Urban 92% 91% 94% 93% 94% 92% 94% 91% 93% 94%
Suburban 3% 1% 2% 3% 1% 4% 1% 1%
Rural 2% 2% 1% 2% 2% 2% 3% 2% 2%
URBAN AREA / GENDER | Urban Men 47% 49% 51% 57% 40% 48% 45% 45% 52% 45%
Urban Women 45% 41% 42% 35% 54% 44% 49% 46% 41% 49%
Suburban Men 1% 0% 1% 0% 1% 1% 0% 1%
Suburban Women 2% 1% 1% 2% 4% 1%
Rural Men 1% 1% 1% 1% 2% 1%
Rural Women 1% 1% 1% 1% 1% 2% 1% 1% 2%
Count 900 61 303 230 221 711 189 424 279 162
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GENDER AGE AGE GENDER /AGE
Under 40 & Under Men Women Men Women
TOTAL Men Women 40 over 30 30-39| 40-49| 50-64 <40 <40 40+ 40+
COUNTRY BORN IN Mexico 25% 25% 26% 23% 28% 20% 27% 32% 28% 26% 20% 24% 33%
Guatemala 2% 3% 1% 1% 3% 1% 1% 5% 3% 3% 4% 2%
Honduras 1% 1% 1% 2% 1% 2% 2% 1% 1% 2% 2% 1% 1%
El Salvador 2% 2% 2% 2% 3% 1% 3% 3% 3% 1% 2% 3% 3%
Nicaragua 1% 1% 1% 0% 2% 1% 2% 1% 1% 1% 2%
Costa Rica 0% 1% 0% 0% 1% 1% 0% 1% 0% 0% 1%
Panama 0% 0% 0% 1% 1% 1% 1% 1%
Colombia 2% 3% 2% 3% 2% 4% 1% 3% 1% 5% 1% 2% 3%
Venezuela 1% 2% 0% 1% 2% 1% 1% 1% 2% 1% 2% 1%
Ecuador 2% 2% 2% 1% 3% 1% 1% 2% 2% 0% 2% 3% 2%
Peru 1% 1% 2% 1% 1% 1% 1% 2% 1% 1% 1% 1% 2%
Chile 1% 1% 0% 1% 2% 0% 2% 1%
Argentina 1% 1% 1% 0% 2% 0% 2% 2% 0% 3% 1%
Uruguay 0% 0% 0% 0% 0%
Brazil 0% 0% 0% 0% 1% 0% 0% 1%
Cuba 4% 4% 4% 2% 6% 2% 2% 1% 7% 3% 2% 6% 7%
Domincan Republic 3% 2% 4% 4% 2% 4% 5% 2% 2% 3% 5% 1% 2%
Dominica 0% 0% 0% 0% 0%
Spain 0% 0% 0% 0% 1% 0% 1% 0%
Equatorial Guinea 0% 0% 0% 0% 0%
Puerto Rico 5% 6% 3% 3% 7% 1% 5% 4% 9% 4% 2% 9% 5%
United States of America | yo00 | 4005 | 499 55% 35% | 58% | 51% | 36% | 33% | 47% 62% 38% | 32%
Other 1% 1% 1% 0% 2% 1% 0% 2% 2% 1% 1% 2%
COUNTRY BORN IN USA 50% 48% 52% 57% 42% 58% 55% 40% 41% 51% 62% 46% 37%
All foreign born 49% 51% 47% 42% 57% 40% 44% 60% 57% 49% 36% 53% 62%
Mexico 25% 25% 25% 23% 28% 19% 27% 32% 28% 26% 20% 24% 32%
Other foreign-born 24% 26% 22% 19% 29% 21% 17% 28% 29% 23% 16% 29% 30%
Uncollected 1% 1% 1% 1% 1% 1% 1% 0% 2% 0% 1% 1% 1%
Count 900 450 450 477 423 270 207 180 198 217 260 233 190
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REGION REGION
East West
Northea| Midwes Middle North South South Mounta
TOTAL st t South West | Atlantic| Central | Atlantic| Central in Pacific

COUNTRY BORN IN Mexico 25% 5% 18% 20% 38% 6% 20% 7% 32% 32% 41%

Guatemala 2% 5% 2% 2% 2% 2% 2% 2% 1% 2%

Honduras 1% 3% 2% 2% 1% 4% 2% 1% 2% 1%

El Salvador 2% 1% 2% 4% 1% 1% 3% 3% 4%

Nicaragua 1% 1% 2% 1% 2%

Costa Rica 0% 2% 0% 1% 1% 0% 1%

Panama 0% 1% 0% 1% 0%

Colombia 2% 3% 4% 1% 4% 8% 1% 2% 1%

Venezuela 1% 2% 0% 2% 3% 0%

Ecuador 2% 8% 0% 1% 9% 1% 2%

Peru 1% 2% 1% 1% 3% 1% 1% 1%

Chile 1% 2% 0% 1% 3% 1% 2% 0%

Argentina 1% 2% 1% 1% 2% 2% 1% 1% 1%

Uruguay 0% 1%

Brazil 0% 1% 0% 0%

Cuba 4% 1% 3% 8% 1% 1% 2% 17% 1% 2% 1%

Domincan Republic 3% 12% 2% 3% 13% 6% 0%

Dominica 0% 0% 0%

Spain 0% 2% 1% 2% 1%

Equatorial Guinea 0% 0% 0%

Puerto Rico 5% 11% 5% 6% 1% 10% 7% 10% 2% 3% 1%

United States of America | oo | 4606 | 60% | 43% | 45% | 46% | 58% | 37% | 48% | 55% | 41%

Other 1% 2% 1% 0% 2% 2% 1% 1%
COUNTRY BORN IN USA 50% 56% 64% 49% 45% 56% 64% 46% 50% 55% 41%

All foreign born 49% 43% 35% 50% 54% 43% 35% 52% 49% 42% 58%

Mexico 25% 5% 18% 20% 38% 6% 20% % 32% 31% 41%

Other foreign-born 24% 38% 17% 30% 16% 37% 15% 45% 17% 10% 18%

Uncollected 1% 1% 1% 1% 1% 1% 1% 2% 1% 3% 0%

Count 900 118 82 345 355 91 64 155 182 100 255
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REGION / GENDER EDUCATION
College
graduat
Northea Non- eor 4-year Post-
Northea st Midwes | South South West West H.S. Post H.| college post- | College | graduat
TOTAL | stMen| Women| tMen Men Women Men Women| /Less S. grad grad grad e
COUNTRY BORN IN Mexico 25% 7% 3% 19% 22% 19% 36% 41% 30% 18% 26% 20% 21% 17%
Guatemala 2% 6% 3% 3% 4% 2% 1% 3% 1% 2% 2% 3%
Honduras 1% 6% 4% 2% 2% 1% 1% 2% 2% 0% 0%
El Salvador 2% 1% 1% 3% 4% 3% 3% 1% 2% 1% 2%
Nicaragua 1% 2% 1% 2% 1% 0% 1% 1% 1% 1%
Costa Rica 0% 3% 0% 1% 0% 0% 1% 5%
Panama 0% 1% 1% 1% 0% 1% 0%
Colombia 2% 6% 4% 4% 3% 3% 1% 2% 4% 5% 1%
Venezuela 1% 4% 1% 1% 1% 0% 5% 4% 6%
Ecuador 2% 8% 8% 0% 1% 1% 2% 2% 1% 2% 2% 1% 4%
Peru 1% 1% 3% 1% 2% 0% 1% 0% 1% 1% 3% 2% 5%
Chile 1% 1% 2% 0% 0% 3% 4%
Argentina 1% 4% 1% 1% 2% 1% 1% 1% 2% 2% 3%
Uruguay 0% 1% 0% 1%
Brazil 0% 1% 2% 0% 1% 1% 2%
Cuba 4% 2% 3% 8% 8% 1% 1% 2% 6% 3% 7% 6% 11%
Domincan Republic 3% 13% 12% 1% 4% 3% 3% 3% 4% 5% 2%
Dominica 0% 0% 0% 1%
Spain 0% 3% 1% 1% 1% 2%
Equatorial Guinea 0% 1% 1% 1%
Puerto Rico 5% 18% 5% 8% 7% 5% 1% 1% 5% 5% 5% 6% 4% 10%
United States of America | oo | 3506 | 5706 | 53% | 42% | 45% | 43% | 47% | 45% | 57% | 49% | 32% | 32% | 30%
Other 1% 1% 2% 2% 1% 0% 1% 1% 1% 1% 1% 2% 1%
COUNTRY BORN IN USA 50% 52% 61% 61% 49% 49% 44% 47% 50% 60% 53% 37% 36% 39%
All foreign born 49% 48% 38% 39% 50% 49% 55% 52% 50% 38% 46% 62% 62% 61%
Mexico 25% 7% 3% 19% 21% 19% 35% 41% 30% 18% 26% 20% 21% 17%
Other foreign-born 24% 40% 35% 20% 29% 30% 20% 11% 20% 20% 20% 42% 41% 44%
Uncollected 1% 1% 1% 1% 2% 1% 1% 0% 2% 1% 2% 2%
Count 900 59 59 41 173 173 177 177 492 242 734 161 119 42
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TOTAL

EDUCATION /GENDER

EMPLOYMENT
STATUS

EMPLOYMENT STATUS

Non-
college
men

Non-
college
women

College
men

College
women

Not
Employ| employ
ed ed

Employ
ed full
time

Homem
aker or
stay at
home

parent

Employ
ed part
time

Unempl
oyed

Retired

COUNTRY BORN IN

Mexico

25%

26%

27% 23%

16%

25% 26%

28%

17% 27% 38%

20%

Guatemala

2%

3%

1% 4%

2% 2%

2%

4% 1% 3%

1%

Honduras

1%

2%

2% 1%

1% 2%

0%

3% 1% 5%

El Salvador

2%

2%

2% 1%

2%

3% 1%

3%

2% 1%

1%

Nicaragua

1%

1%

1% 1%

2%

1% 1%

0%

2% 3%

1%

Costa Rica

0%

1%

1%

1%

0% 0%

1%

1%

Panama

0%

1%

0%

0% 0%

0%

2%

Colombia

2%

3%

1% 3%

6%

3% 2%

3%

3% 2% 2%

3%

Venezuela

1%

1%

6%

3%

1% 1%

1%

2% 1%

Ecuador

2%

2%

2% 1%

4%

2% 0%

2%

2% 1%

Peru

1%

0%

1% 2%

4%

2%

1%

4%

Chile

1%

0%

3%

3%

1% 0%

1%

1% 1%

Argentina

1%

1%

0% 2%

1%

2%

2%

1%

Uruguay

0%

1%

0%

0%

Brazil

0%

1%

1%

0% 0%

0%

1%

Cuba

4%

3%

4% 10%

4%

2% 8%

2%

4% 7% 3%

15%

Domincan Republic

3%

2%

3% 2%

7%

3% 2%

4%

2% 0% 2%

2%

Dominica

0%

1%

0%

1%

Spain

0%

2%

0%

1%

Equatorial Guinea

0%

1%

0%

1%

Puerto Rico

5%

7%

3% 5%

7%

4% 7%

4%

3% 5% 5%

13%

United States of America

46%

46%

52% 30%

34%

47% 44%

46%

47% 46% 37%

43%

Other

1%

1%

1% 1%

2%

1% 2%

1%

2% 2%

2%

COUNTRY BORN IN

USA

50%

52%

54% 34%

40%

50% 50%

50%

50% 51% 40%

54%

All foreign born

49%

47%

45% 64%

58%

49% 48%

50%

50% 49% 57%

42%

Mexico

25%

25%

26% 23%

16%

25% 25%

28%

17% 27% 37%

19%

Other foreign-born

24%

22%

18% 42%

42%

25% 23%

21%

33% 22% 20%

23%

Uncollected

1%

1%

1% 1%

2%

1% 2%

1%

1% 3%

4%

Count

900

355

380 94

67

595 305

440

145 113 79

85
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TOTAL

EMPLOYMENT STATUS / GENDER

7.EVER
PERFORMED
WORK AS "GIG
WORKER"

GIG WORKER / EMPLOYMENT STATUS

GIG WORKER / GENDER

Employ
ed Men

Employ
ed
Women

Not
employ
ed Men

Not
employ

ed
Women

Yes

No

Gig
worker
Employ

ed

Gig
worker
Not
employ
ed

Not gig

worker

Employ
ed

Not gig
worker
Not
employ
ed

Gig
worker
Men

Gig
worker
Women

Not gig
worker
Men

Not gig
worker
Women

COUNTRY BORN IN

Mexico

25%

27%

23%

21%

30%

26%

24%

26%

27%

23%

25%

27%

25%

22%

26%

Guatemala

2%

4%

0%

2%

2%

2%

2%

2%

2%

2%

2%

3%

2%

4%

1%

Honduras

1%

1%

1%

3%

2%

1%

2%

0%

2%

2%

3%

2%

3%

1%

El Salvador

2%

2%

4%

3%

2%

3%

2%

2%

4%

1%

1%

3%

3%

2%

Nicaragua

1%

1%

1%

0%

2%

1%

1%

1%

2%

0%

2%

1%

2%

1%

1%

Costa Rica

0%

1%

0%

1%

1%

0%

1%

1%

0%

1%

0%

1%

Panama

0%

1%

1%

1%

1%

2%

1%

1%

Colombia

2%

3%

2%

3%

1%

3%

2%

3%

4%

2%

1%

4%

3%

2%

1%

Venezuela

1%

2%

1%

2%

2%

1%

2%

2%

1%

0%

3%

1%

1%

0%

Ecuador

2%

2%

3%

1%

0%

3%

1%

4%

1%

0%

1%

3%

3%

Peru

1%

1%

3%

2%

1%

2%

1%

1%

3%

1%

1%

Chile

1%

1%

1%

1%

1%

0%

2%

1%

1%

1%

1%

Argentina

1%

2%

1%

1%

1%

2%

2%

1%

2%

2%

Uruguay

0%

0%

0%

0%

0%

Brazil

0%

0%

1%

0%

0%

0%

0%

0%

0%

0%

0%

Cuba

4%

3%

2%

8%

7%

3%

5%

3%

3%

2%

9%

4%

1%

4%

6%

Domincan Republic

3%

2%

4%

2%

3%

4%

2%

3%

5%

3%

1%

2%

6%

2%

2%

Dominica

0%

0%

0%

0%

0%

Spain

0%

1%

0%

0%

0%

0%

1%

0%

Equatorial Guinea

0%

0%

0%

0%

1%

Puerto Rico

5%

4%

3%

11%

3%

3%

6%

3%

3%

5%

7%

2%

4%

9%

3%

United States of America

46%

43%

51%

41%

46%

46%

46%

46%

43%

47%

45%

46%

44%

40%

51%

Other

1%

1%

0%

2%

2%

1%

1%

1%

2%

0%

2%

1%

1%

1%

1%

COUNTRY BORN IN

USA

50%

47%

53%

51%

49%

48%

52%

49%

44%

52%

52%

48%

47%

49%

54%

All foreign born

49%

53%

45%

47%

50%

51%

48%

50%

51%

48%

47%

50%

51%

51%

45%

Mexico

25%

27%

23%

20%

29%

25%

24%

25%

26%

23%

25%

26%

24%

22%

26%

Other foreign-born

24%

26%

23%

26%

20%

25%

24%

25%

25%

25%

23%

24%

27%

29%

20%

Uncollected

1%

0%

1%

2%

2%

2%

0%

1%

5%

1%

2%

2%

0%

Count

900

319

276

131

174

366

492

286

80

286

206

202

163

223

269
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TOTAL

GIG WORKER / REGION

GIG WORKER / AGE

Gig
worker
South

Gig
worker
West

Not gig

worker

Northea
St

Not gig

worker

Midwes
t

Not gig
worker
South

Not gig
worker
West

Gig
worker
Under

40

Gig
worker
40 &
over

Not gig

worker

Under
40

Not gig
worker
40 &
over

COUNTRY BORN IN

Mexico

25%

21%

36%

3%

13%

20%

38%

23%

32%

21%

26%

Guatemala

2%

1%

2%

6%

3%

1%

1%

4%

1%

3%

Honduras

1%

2%

5%

4%

1%

1%

1%

1%

4%

1%

El Salvador

2%

1%

4%

1%

3%

3%

3%

1%

1%

4%

Nicaragua

1%

3%

1%

1%

1%

2%

1%

Costa Rica

0%

1%

1%

3%

0%

1%

0%

0%

Panama

0%

2%

1%

3%

Colombia

2%

5%

1%

3%

1%

4%

2%

1%

2%

Venezuela

1%

4%

0%

2%

0%

1%

2%

1%

Ecuador

2%

1%

1%

12%

0%

2%

1%

2%

4%

Peru

1%

1%

2%

2%

1%

1%

3%

1%

1%

Chile

1%

2%

1%

2%

1%

Argentina

1%

2%

1%

3%

0%

1%

0%

3%

2%

Uruguay

0%

1%

0%

Brazil

0%

1%

0%

0%

1%

Cuba

4%

4%

2%

2%

3%

12%

1%

2%

4%

2%

8%

Domincan Republic

3%

4%

9%

2%

4%

3%

3%

1%

Dominica

0%

1%

0%

Spain

0%

1%

0%

0%

0%

Equatorial Guinea

0%

1%

0%

Puerto Rico

5%

4%

0%

10%

6%

8%

2%

3%

3%

3%

8%

United States of America

46%

46%

43%

43%

71%

41%

46%

51%

35%

59%

36%

Other

1%

2%

1%

1%

1%

1%

2%

0%

2%

COUNTRY BORN IN

USA

50%

49%

43%

53%

7%

49%

48%

53%

37%

62%

44%

All foreign born

49%

50%

55%

47%

23%

50%

52%

46%

60%

38%

56%

Mexico

25%

21%

36%

3%

13%

20%

38%

22%

31%

21%

26%

Other foreign-born

24%

29%

20%

43%

9%

31%

14%

23%

29%

16%

30%

Uncollected

1%

1%

2%

0%

0%

1%

3%

0%

0%

Count

900

145

150

74

44

184

190

237

128

214

278
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9.DONE WORK
9.DONE WORK AS GIG WORKER 11.HOURS PER
AS GIG WORKER | IN PAST MONTH / WEEK AS GIG
GIG WORKER / GENDER /AGE IN PAST MONTH GENDER WORKER
Gig Gig Gig Gig Not gig | Not gig | Not gig | Not gig
worker | worker | worker | worker | worker | worker | worker | worker
Men Women Men Women Men Women Men Women Yes Yes Under 20 or
TOTAL <40 <40 40+ 40+ <40 <40 40+ 40+ Yes No Men Women 20 more
COUNTRY BORN IN Mexico 25% 22% 23% 34% 28% 29% 17% 18% 35% 28% 20% 30% 25% 26% 29%
Guatemala 2% 2% 3% 5% 3% 5% 1% 2% 1% 3% 2% 2% 3%
Honduras 1% 1% 2% 5% 3% 2% 1% 2% 1% 1%
El Salvador 2% 1% 4% 3% 1% 1% 4% 3% 1% 4% 3% 3%
Nicaragua 1% 1% 1% 2% 1% 2% 1% 1% 2% 3%
Costa Rica 0% 1% 3% 1% 1% 1% 1% 1% 1% 1% 1%
Panama 0% 3% 2% 1% 1% 1% 1% 1% 1%
Colombia 2% 6% 2% 1% 4% 4% 2% 3% 3% 4% 4% 1% 3% 3%
Venezuela 1% 2% 3% 2% 2% 1% 2% 1% 3% 1% 2% 2%
Ecuador 2% 1% 1% 3% 4% 4% 0% 1% 1% 1%
Peru 1% 0% 2% 1% 5% 1% 1% 1% 1% 2% 1% 1% 3% 3% 1%
Chile 1% 2% 2% 1% 1% 1% 1% 2% 3%
Argentina 1% 1% 3% 3% 3% 2% 1% 2% 1% 3%
Uruguay 0% 1%
Brazil 0% 1% 0% 1% 0% 0% 0%
Cuba 4% 4% 4% 2% 3% 7% 9% 2% 3% 4% 2% 4%
Domincan Republic 3% 2% 7% 1% 5% 4% 3% 1% 1% 4% 4% 2% 6% 5% 3%
Dominica 0% 1% 0% 1% 1%
Spain 0% 1% 1% 1% 0% 1% 1% 0%
Equatorial Guinea 0% 1% 0% 1% 1%
Puerto Rico 5% 3% 3% 2% 5% 6% 1% 11% 5% 1% 8% 1% 2% 1% 2%
United States of America | o0 | 5005 | 5206 | 30% | 20% | 420 | 69% | 38% | 33% | 45% | 47% | 45% | 45% | 44% | 46%
Other 1% 1% 1% 2% 1% 1% 2% 0% 3% 1% 1%
COUNTRY BORN IN USA 50% 53% 54% 40% 34% 48% 70% 49% 38% 46% 54% 46% 46% 44% 48%
All foreign born 49% 47% 44% 56% 64% 52% 29% 51% 62% 53% 43% 53% 52% 54% 51%
Mexico 25% 22% 23% 33% 27% 29% 17% 18% 34% 27% 20% 29% 24% 26% 29%
Other foreign-born 24% 24% 21% 23% 37% 23% 13% 33% 27% 26% 24% 24% 28% 28% 22%
Uncollected 1% 0% 2% 4% 2% 0% 0% 1% 3% 1% 2% 2% 1%
Count 900 128 109 74 54 78 136 145 133 276 39 155 122 152 124
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11.HOURS PER

WEEK AS GIG 11.HOURS PER WEEK AS GIG 16.HOW FIND
WORKER WORKER / GENDER GIGS 16.HOW FIND GIGS
Messag
e
Online | boards Throug
Under 20 or 20 or platfor and Chat ha
Under 20 more more Not ms and | classifi| platfor [ Word of | service
TOTAL | 20-34| Under 5| 20 Men| Women Men Women| Online | online apps ed ads ms mouth | agency
COUNTRY BORN IN Mexico 25% 25% 24% 28% 25% 32% 25% 26% 28% 22% 25% 27% 25% 34%
Guatemala 2% 4% 1% 4% 2% 5% 1% 3% 1% 1% 2% 3% 1%
Honduras 1% 2% 2% 3% 1% 1% 2%
El Salvador 2% 6% 2% 2% 2% 1% 2%
Nicaragua 1% 2% 1% 4% 2% 1% 1% 3% 1% 1%
Costa Rica 0% 1% 1% 1% 1% 1% 0% 1% 1% 2%
Panama 0% 2% 1% 1% 1% 1% 2% 1%
Colombia 2% 2% 4% 5% 2% 4% 4% 2% 4% 2% 3% 3%
Venezuela 1% 4% 1% 2% 1% 4% 2% 2% 2% 2% 2% 2% 1%
Ecuador 2% 1% 0% 0% 1% 1% 1%
Peru 1% 1% 3% 1% 4% 1% 2% 2% 1% 2% 1% 1%
Chile 1% 4% 3% 3% 2% 1% 1% 2%
Argentina 1% 1% 2% 1% 1% 5% 2% 2% 2%
Uruguay 0%
Brazil 0% 1% 0% 0% 0% 0%
Cuba 4% 2% 3% 6% 2% 3% 2% 3% 1% 2% 5%
Domincan Republic 3% 5% 10% 2% 7% 2% 3% 4% 3% 3% 5% 3% 2% 5%
Dominica 0% 1% 1% 0% 1%
Spain 0% 1% 2% 1% 1% 0% 1% 0% 0% 2%
Equatorial Guinea 0% 2% 1% 0% 1% 1% 1% 2%
Puerto Rico 5% 3% 1% 1% 2% 2% 2% 2% 4% 2% 2% 2% 5% 1%
United States of America | yeo0 | 5195 | 419 | 48% | 40% | 42% | 53% | 47% | 45% | 54% | 49% | 47% | 47% | 44%
Other 1% 2% 1% 2% 1% 2% 3% 2%
COUNTRY BORN IN USA 50% 53% 42% 48% 41% 44% 54% 48% 49% 54% 49% 48% 52% 45%
All foreign born 49% 46% 57% 51% 57% 56% 45% 50% 50% 43% 48% 50% 48% 53%
Mexico 25% 25% 24% 27% 24% 32% 25% 25% 28% 21% 24% 27% 25% 33%
Other foreign-born 24% 22% 33% 23% 33% 24% 20% 24% 22% 21% 24% 23% 23% 20%
Uncollected 1% 1% 2% 1% 2% 1% 1% 2% 1% 3% 3% 1% 0% 2%
Count 900 69 55 79 73 76 48 249 188 155 115 83 139 60
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19.INCOME
FROM GIG WORK |  19.INCOME FROM GIG 19.INCOME FROM GIG WORK IN
16.HOW FIND GIGS /GENDER IN PAST YEAR WORK IN PAST YEAR PAST YEAR /| GENDER
More More
Not Not More Less 50% or | 50% or than than
Online | Online | online online | 50% or than than less less 50% 50%
TOTAL Men Women Men Women less 50% 25% 25-50% [ 51-75% Men Women Men Women
COUNTRY BORN IN Mexico 25% 27% 24% 30% 25% 25% 27% 25% 25% 31% 24% 26% 31% 21%
Guatemala 2% 3% 2% 3% 2% 1% 2% 3% 1% 2% 3% 2%
Honduras 1% 1% 1% 1% 2% 3%
El Salvador 2% 1% 2% 4% 2% 1% 2% 2% 5% 2%
Nicaragua 1% 1% 3% 2% 2% 2% 1% 1% 3%
Costa Rica 0% 1% 1% 1% 1% 2% 2% 1%
Panama 0% 1% 1% 1% 2% 1% 3% 2% 1%
Colombia 2% 5% 3% 2% 3% 2% 6% 0% 3% 7% 2% 1% 6% 6%
Venezuela 1% 2% 1% 2% 1% 1% 3% 2% 1% 5% 2% 3% 2%
Ecuador 2% 1% 1% 0% 1% 1% 1% 1%
Peru 1% 1% 3% 3% 1% 3% 2% 4% 2% 2% 5%
Chile 1% 2% 2% 1% 2% 2% 1% 1% 2% 3%
Argentina 1% 2% 3% 1% 2% 1% 1% 1% 1% 1% 3%
Uruguay 0%
Brazil 0% 0% 0% 0% 1%
Cuba 4% 4% 4% 3% 2% 2% 4% 5% 3%
Domincan Republic 3% 2% 7% 2% 4% 3% 1% 3% 3% 2% 2% 4% 1% 9%
Dominica 0% 1% 1% 1%
Spain 0% 0% 1% 0% 1% 0% 0% 1%
Equatorial Guinea 0% 1% 1% 0% 1% 1%
Puerto Rico 5% 1% 3% 4% 5% 2% 4% 2% 2% 5% 2% 2% 4% 4%
United States of America | jeo0 | 4705 | ago | a5 | 45% | s0% | 41% | 52% | 419 | a2% | 53% | 46% | 38% | 45%
Other 1% 1% 1% 2% 1% 0% 2% 1% 4% 1% 2% 2%
COUNTRY BORN IN USA 50% 47% 49% 48% 50% 51% 45% 52% 49% 46% 53% 48% 42% 48%
All foreign born 49% 51% 49% 50% 50% 47% 54% 45% 50% 52% 44% 51% 57% 50%
Mexico 25% 27% 24% 30% 25% 24% 26% 24% 24% 30% 23% 25% 31% 20%
Other foreign-born 24% 24% 25% 21% 25% 23% 28% 21% 25% 21% 21% 25% 27% 29%
Uncollected 1% 2% 2% 1% 2% 1% 3% 1% 3% 2% 1% 1% 2%
Count 900 135 113 113 75 215 130 132 84 70 119 96 75 55
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TOTAL

29.HOW PAY FOR A NEW $400 EMERGENCY EXPENSH

CHILDREN IN
HOUSEHOLD

PARENTAL STATUS

Could

pay
now

No
emerge
ncy
fund

Credit
card

Borrow
or sell

Work
more

Could
not pay

Yes

No

Men
childre
nin HH

Women
childre
nin HH

Men no
childre
nin HH

Women
no
childre
nin HH

COUNTRY BORN IN

Mexico

25%

20%

27%

27%

28%

30%

22%

29%

21%

32%

27%

20%

23%

Guatemala

2%

3%

2%

2%

2%

2%

2%

3%

2%

4%

2%

3%

Honduras

1%

1%

1%

4%

3%

1%

1%

2%

2%

El Salvador

2%

3%

2%

3%

2%

3%

3%

2%

2%

3%

2%

2%

Nicaragua

1%

0%

1%

1%

2%

1%

1%

1%

1%

2%

1%

Costa Rica

0%

1%

0%

0%

0%

1%

0%

0%

1%

0%

1%

Panama

0%

1%

0%

1%

0%

0%

1%

1%

Colombia

2%

3%

2%

6%

2%

1%

1%

1%

4%

1%

1%

5%

2%

Venezuela

1%

1%

1%

4%

0%

1%

1%

1%

1%

2%

Ecuador

2%

4%

1%

1%

0%

3%

2%

2%

1%

2%

2%

2%

Peru

1%

1%

1%

1%

2%

1%

1%

1%

0%

2%

1%

1%

Chile

1%

2%

0%

0%

1%

1%

1%

1%

1%

Argentina

1%

2%

1%

1%

1%

1%

1%

1%

1%

1%

2%

Uruguay

0%

0%

0%

0%

0%

Brazil

0%

0%

0%

1%

0%

0%

0%

0%

Cuba

4%

5%

4%

5%

4%

1%

5%

2%

6%

1%

3%

6%

5%

Domincan Republic

3%

2%

3%

2%

3%

7%

1%

3%

3%

2%

3%

2%

5%

Dominica

0%

0%

0%

0%

0%

Spain

0%

0%

1%

0%

1%

0%

0%

0%

1%

Equatorial Guinea

0%

0%

0%

0%

0%

Puerto Rico

5%

6%

4%

3%

3%

5%

8%

4%

6%

4%

3%

8%

3%

United States of America

46%

42%

47%

40%

50%

42%

53%

45%

46%

45%

45%

40%

55%

Other

1%

1%

1%

2%

1%

0%

1%

1%

2%

0%

1%

2%

COUNTRY BORN IN

USA

50%

47%

51%

44%

51%

46%

61%

49%

51%

49%

48%

48%

57%

All foreign born

49%

52%

48%

56%

47%

54%

39%

50%

48%

50%

51%

52%

41%

Mexico

25%

20%

26%

27%

27%

30%

21%

29%

21%

32%

27%

20%

23%

Other foreign-born

24%

31%

22%

28%

19%

24%

17%

22%

26%

18%

24%

32%

18%

Uncollected

1%

1%

1%

1%

2%

0%

0%

1%

1%

1%

1%

1%

2%

Count

900

204

696

150

245

145

148

449

451

183

267

267

183
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CHILDREN IN HOUSEHOLD / GIG HOUSEHOLD
WORKER PARENTAL STATUS / GIG WORKER INCOME
Women | Women
Men Men Women | Women | Men no [ Men no no no
childre | childre| childre| childre| childre| childre| childre| childre| Below 50
Yes Not NoNot [ ninHH [ ninHH [ ninHH | ninHH | ninHH [ nin HH [ nin HH [ nin HH 50 Thousa

Yes Gig gig No Gig gig Gig Not gig Gig Not gig Gig Not gig Gig Not gig | Thousa| ndor
TOTAL | worker | worker | worker| worker | worker | worker | worker| worker | worker | worker | worker | worker nd more
COUNTRY BORN IN Mexico 25% 28% 29% 23% 20% 31% 31% 24% 28% 22% 18% 25% 23% 25% 26%
Guatemala 2% 2% 3% 2% 2% 3% 6% 2% 1% 3% 4% 2% 2%
Honduras 1% 1% 2% 2% 2% 2% 4% 2% 1%
El Salvador 2% 1% 4% 3% 1% 5% 3% 4% 2% 3% 5% 2% 3%
Nicaragua 1% 1% 1% 1% 1% 3% 2% 1% 1% 1% 0%
Costa Rica 0% 1% 1% 0% 1% 1% 1% 1% 0% 0%
Panama 0% 1% 1% 2% 2% 0% 0%
Colombia 2% 2% 0% 5% 3% 1% 3% 1% 6% 3% 2% 2% 3% 2%
Venezuela 1% 1% 1% 3% 0% 1% 2% 1% 1% 5% 1% 0% 3%
Ecuador 2% 1% 3% 3% 1% 2% 1% 3% 3% 3% 2% 1%
Peru 1% 2% 1% 2% 0% 1% 3% 2% 1% 1% 4% 1% 1%
Chile 1% 1% 1% 2% 2% 2% 3% 0% 1%
Argentina 1% 2% 1% 1% 1% 1% 2% 2% 1% 2% 1% 1%

Uruguay 0% 0% 1% 0%
Brazil 0% 0% 0% 0% 1% 0% 0% 0% 1%
Cuba 4% 2% 3% 4% 7% 2% 1% 5% 6% 6% 7% 3% 5%
Domincan Republic 3% 4% 1% 3% 3% 2% 1% 6% 1% 2% 2% 6% 4% 2% 3%

Dominica 0% 0% 1% 0%
Spain 0% 0% 1% 0% 0% 1% 1% 0% 0%

Equatorial Guinea 0% 1% 1% 0%
Puerto Rico 5% 3% 4% 3% % 3% 6% 4% 3% 2% 11% 4% 3% 6% 3%
United States of America | yeo | 4505 | a6% | 4796 | 46% | 48% | 42% | 41% | 48% | 45% | 39% | 51% | 56% | 48% | 45%
Other 1% 2% 0% 2% 3% 1% 1% 1% 2% 1% 2%
COUNTRY BORN IN USA 50% 47% 50% 48% 53% 51% 48% 44% 51% 45% 49% 54% 58% 53% 47%
All foreign born 49% 51% 50% 50% 47% 48% 52% 54% 49% 53% 51% 44% 41% 47% 51%
Mexico 25% 27% 29% 23% 20% 31% 31% 24% 27% 21% 18% 25% 23% 25% 25%
Other foreign-born 24% 24% 21% 27% 26% 17% 21% 30% 21% 31% 33% 19% 18% 22% 25%
Uncollected 1% 2% 0% 2% 0% 2% 1% 0% 2% 2% 0% 1% 2%
Count 900 212 214 154 277 102 68 109 146 100 155 54 123 544 321
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41.PEOPLE
CONTRIBUTING
TO HOUSEHOLD
HOUSEHOLD INCOME HOUSEHOLD INCOME / GENDER HOUSEHOLD INCOME / GIG WORKER INCOME
Below 50 50
Betwee| Betwee| Betwee Below 50 50 Below 50 Thousa| Thousa
Below n 25 n 50 n75 Below 50 Thousa| Thousa 50 Thousa| ndor nd or
25 and 50 | and 75 | and 100 50 Thousa| ndor nd or Thousa| nd Not more more

thousa| thousa| thousa| thousa| Thousa nd more more nd Gig gig Gig Not gig | Oneor | Two or
TOTAL nd nd nd nd nd Men [ Women Men Women | worker | worker | worker | worker fewer more
COUNTRY BORN IN Mexico 25% 21% 29% 29% 20% 27% 23% 21% 32% 27% 22% 25% 25% 28% 23%
Guatemala 2% 4% 1% 3% 2% 3% 2% 3% 3% 2% 1% 3% 2% 2%
Honduras 1% 2% 2% 2% 1% 2% 2% 1% 1% 1% 2% 1% 1% 1% 2%
El Salvador 2% 3% 1% 4% 1% 1% 2% 2% 3% 1% 2% 2% 3% 2% 2%
Nicaragua 1% 2% 1% 1% 1% 2% 0% 2% 1% 0% 2% 0%
Costa Rica 0% 0% 1% 1% 1% 0% 1% 1% 1% 0% 1%
Panama 0% 1% 1% 0% 0% 0% 1% 1% 0% 0%
Colombia 2% 4% 2% 4% 2% 3% 2% 3% 2% 5% 1% 1% 3% 2% 3%
Venezuela 1% 0% 2% 4% 0% 4% 2% 0% 0% 4% 2% 0% 2%
Ecuador 2% 3% 2% 2% 2% 0% 1% 1% 3% 1% 1% 2%
Peru 1% 1% 1% 2% 1% 1% 1% 1% 2% 1% 1% 1% 1% 1%
Chile 1% 1% 3% 0% 1% 2% 1% 1% 1% 0% 1%
Argentina 1% 1% 2% 1% 1% 2% 1% 2% 2% 1% 2% 1% 1%
Uruguay 0% 0% 0% 0% 0%
Brazil 0% 0% 1% 0% 0% 1% 0% 1% 0% 0%
Cuba 4% 2% 4% 3% 6% 3% 3% 6% 5% 1% 4% 6% 5% 5% 3%
Domincan Republic 3% 1% 2% 2% 4% 2% 2% 2% 4% 1% 2% 3% 3% 3% 3%
Dominica 0% 0% 0% 0% 0%
Spain 0% 0% 0% 0% 1% 0% 0% 0% 0% 0%

Equatorial Guinea 0% 0% 0% 0% 0%
Puerto Rico 5% 7% 5% 1% 4% 7% 4% 4% 2% 4% 6% 2% 4% 6% 4%
United States of America | yeo | 4706 | 4706 | 4796 | 47% | 43% | 52% | 44% | 479 | a6% | 50% | 49% | 426 | 43% | 48%
Other 1% 1% 0% 2% 2% 0% 1% 2% 1% 1% 3% 1% 1% 1%
COUNTRY BORN IN USA 50% 53% 52% 48% 49% 50% 55% 47% 48% 49% 56% 49% 46% 48% 51%
All foreign born 49% 46% 48% 51% 46% 50% 44% 51% 51% 50% 44% 48% 53% 51% 47%
Mexico 25% 21% 29% 28% 19% 27% 22% 21% 31% 26% 22% 25% 25% 28% 22%
Other foreign-born 24% 25% 19% 22% 28% 22% 21% 30% 19% 23% 21% 23% 28% 23% 25%
Uncollected 1% 1% 1% 5% 1% 2% 2% 1% 0% 3% 0% 1% 2%
Count 900 257 278 169 79 251 293 184 137 207 306 147 167 433 467

RESEARCH ANALYSIS BY LAKE RESEARCH PARTNERS
Washington , DC (202) 776-9066 | Berkeley, CA (510) 286-2097
Page 369




UNIDOS US - GIG ECONOMY -- NATIONWIDE -- DECEMBER 2019

TOTAL

41.PEOPLE

CONTRIBUTING TO
HOUSEHOLD INCOME

41.PEOPLE CONTRIBUTING TO
HOUSEHOLD INCOME / GIG
WORKER

41.PEOPLE CONTRIBUTING TO
HOUSEHOLD INCOME / GENDER

Two

Three
or more

One or
fewer
Gig
worker

One or
fewer
Not gig
worker

Two or
more
Gig

worker

Two or
more
Not gig
worker

One or
fewer
Men

One or
fewer
Women

Two or
more
Men

Two or
more
Women

COUNTRY BORN IN

Mexico

25%

31%

24%

19%

32%

25%

21%

22%

28%

29%

22%

23%

Guatemala

2%

2%

2%

1%

3%

2%

1%

3%

2%

2%

4%

Honduras

1%

1%

2%

2%

2%

1%

2%

0%

2%

2%

1%

El Salvador

2%

2%

2%

4%

2%

2%

2%

3%

2%

2%

2%

3%

Nicaragua

1%

2%

1%

2%

1%

0%

1%

3%

0%

Costa Rica

0%

0%

0%

2%

0%

1%

0%

0%

1%

0%

Panama

0%

0%

1%

1%

1%

1%

1%

Colombia

2%

2%

3%

2%

1%

2%

5%

1%

3%

2%

4%

2%

Venezuela

1%

0%

2%

1%

0%

2%

1%

1%

2%

1%

Ecuador

2%

1%

2%

4%

2%

1%

4%

1%

1%

2%

3%

Peru

1%

2%

1%

0%

3%

0%

1%

1%

0%

2%

1%

1%

Chile

1%

0%

2%

0%

2%

0%

0%

1%

1%

Argentina

1%

1%

1%

1%

2%

1%

1%

1%

2%

0%

1%

1%

Uruguay

0%

0%

0%

0%

Brazil

0%

0%

0%

0%

0%

0%

0%

0%

0%

Cuba

4%

3%

4%

1%

2%

7%

3%

3%

5%

5%

3%

3%

Domincan Republic

3%

3%

3%

2%

4%

2%

3%

2%

2%

4%

2%

4%

Dominica

0%

1%

0%

0%

Spain

0%

0%

1%

1%

0%

1%

Equatorial Guinea

0%

0%

1%

0%

Puerto Rico

5%

4%

5%

2%

3%

7%

3%

5%

8%

3%

5%

3%

United States of America

46%

43%

45%

56%

43%

44%

47%

49%

42%

43%

42%

54%

Other

1%

0%

1%

2%

1%

2%

0%

0%

1%

2%

0%

COUNTRY BORN IN

USA

50%

47%

49%

58%

46%

50%

50%

53%

50%

46%

46%

57%

All foreign born

49%

52%

49%

41%

54%

49%

48%

47%

50%

53%

52%

42%

Mexico

25%

30%

24%

19%

32%

25%

21%

22%

28%

28%

22%

22%

Other foreign-born

24%

22%

26%

23%

22%

24%

27%

24%

22%

24%

30%

20%

Uncollected

1%

1%

2%

1%

1%

0%

3%

1%

2%

1%

Count

900

343

336

130

157

256

208

236

216

217

234

233
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TOTAL

41.PEOPLE CONTRIBUTING TO
HOUSEHOLD INCOME / CHILDREN IN
HOUSEHOLD

URBAN
AREA

URBAN AREA /
GENDER

COUNTRY BORN IN

One or
fewer
Yes

One or
fewer
No

Two or
more
Yes

Two or
more
No

Urban

Urban
Men

Urban
Women

USA

All
foreign
born

Mexico

Other
foreign-
born

COUNTRY BORN IN

Mexico

25%

32%

25%

27%

18%

25%

25%

25%

51%

100%

Guatemala

2%

4%

1%

1%

3%

2%

3%

1%

4%

9%

Honduras

1%

2%

0%

1%

3%

2%

2%

2%

3%

6%

El Salvador

2%

2%

2%

3%

2%

2%

2%

2%

4%

9%

Nicaragua

1%

3%

1%

0%

1%

1%

1%

2%

4%

Costa Rica

0%

0%

1%

1%

0%

0%

0%

1%

2%

Panama

0%

1%

1%

0%

0%

0%

1%

2%

Colombia

2%

1%

3%

1%

4%

3%

3%

2%

5%

10%

Venezuela

1%

0%

1%

1%

2%

1%

2%

1%

2%

4%

Ecuador

2%

1%

1%

2%

2%

2%

2%

2%

4%

7%

Peru

1%

1%

1%

1%

1%

1%

1%

2%

2%

4%

Chile

1%

0%

1%

1%

1%

1%

0%

1%

3%

Argentina

1%

1%

1%

1%

1%

1%

2%

1%

2%

4%

Uruguay

0%

0%

0%

0%

0%

0%

Brazil

0%

0%

0%

0%

0%

0%

0%

0%

1%

Cuba

4%

2%

8%

3%

4%

4%

4%

4%

8%

17%

Domincan Republic

3%

3%

3%

2%

4%

3%

2%

4%

6%

12%

Dominica

0%

0%

0%

0%

Spain

0%

0%

1%

0%

1%

1%

1%

Equatorial Guinea

0%

0%

0%

0%

0%

0%

Puerto Rico

5%

4%

7%

3%

5%

5%

6%

3%

9%

United States of America

46%

43%

43%

47%

49%

45%

42%

48%

91%

Other

1%

2%

2%

0%

1%

1%

1%

2%

4%

COUNTRY BORN IN

USA

50%

47%

49%

50%

53%

49%

48%

51%

100%

All foreign born

49%

52%

50%

49%

45%

50%

52%

48%

100%

100%

100%

Mexico

25%

31%

25%

27%

17%

25%

25%

25%

51%

100%

Other foreign-born

24%

21%

25%

22%

28%

25%

27%

23%

49%

100%

Uncollected

1%

1%

1%

1%

2%

1%

1%

1%

Count

900

208

225

241

226

832

424

408

449

441

225

216

RESEARCH ANALYSIS BY LAKE RESEARCH PARTNERS

Washington , DC (202) 776-9066 | Berkeley, CA (510) 286-2097
Page 371




UNIDOS US - GIG ECONOMY -- NATIONWIDE -- DECEMBER 2019

TOTAL

COUNTRY BORN IN / GENDER

COUNTRY BORN IN / GIG WORKER

us
born
Men

us
born
Women

Foreign
born
Men

Foreign
born
Women

us
born
Gig
worker

us

born
Not gig
worker

Foreign
born
Gig

worker

Foreign
born
Not gig
worker

COUNTRY BORN IN

Mexico

25%

49%

54%

50%

50%

Guatemala

2%

7%

2%

4%

5%

Honduras

1%

3%

3%

1%

4%

El Salvador

2%

4%

5%

4%

5%

Nicaragua

1%

1%

3%

2%

2%

Costa Rica

0%

1%

0%

1%

1%

Panama

0%

1%

1%

2%

Colombia

2%

6%

4%

6%

4%

Venezuela

1%

3%

1%

3%

2%

Ecuador

2%

3%

4%

1%

6%

Peru

1%

1%

3%

3%

2%

Chile

1%

2%

1%

3%

0%

Argentina

1%

3%

1%

2%

2%

Uruguay

0%

0%

0%

Brazil

0%

0%

0%

0%

1%

Cuba

4%

8%

8%

5%

11%

Domincan Republic

3%

4%

8%

%

4%

Dominica

0%

0%

0%

Spain

0%

1%

1%

0%

Equatorial Guinea

0%

0%

1%

Puerto Rico

5%

13%

6%

6%

11%

United States of America

46%

87%

94%

94%

89%

Other

1%

2%

2%

2%

2%

COUNTRY BORN IN

USA

50%

100%

100%

100%

100%

All foreign born

49%

100%

100%

100%

100%

Mexico

25%

49%

54%

50%

50%

Other foreign-born

24%

51%

46%

50%

50%

Uncollected

1%

Count

900

217

233

229

212

175

254

185

236
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TOTAL

COUNTRY BORN IN / GIG WORKER / GENDER

COUNTRY BORN IN / AGE

HOW LONG
LIVED IN US

us
born
Gig
worker
Men

us
born
Gig
worker
Women

us

born
Not gig
worker

Men

us

born
Not gig
worker
Women

Foreign
born
Gig
worker
Men

Foreign
born
Gig
worker
Women

Foreign
born
Not gig
worker
Men

Foreign
born
Not gig
worker
Women

us
born
Under
40

us
born 40
& over

Foreign
born
Under
40

Foreign
born 40
& over

10 or
fewer

More
than 10

COUNTRY BORN IN

Mexico

25%

52%

48%

42%

56%

54%

48%

38%

55%

Guatemala

2%

5%

3%

9%

2%

3%

6%

4%

4%

Honduras

1%

3%

6%

3%

4%

1%

6%

2%

El Salvador

2%

2%

7%

6%

4%

4%

5%

5%

4%

Nicaragua

1%

1%

3%

1%

2%

1%

3%

1%

2%

Costa Rica

0%

2%

1%

1%

1%

1%

2%

1%

Panama

0%

2%

2%

1%

1%

Colombia

2%

8%

5%

5%

3%

6%

4%

%

4%

Venezuela

1%

5%

1%

2%

1%

1%

3%

3%

2%

Ecuador

2%

1%

1%

5%

7%

3%

4%

4%

3%

Peru

1%

1%

6%

1%

2%

2%

2%

1%

3%

Chile

1%

3%

2%

1%

3%

3%

1%

Argentina

1%

2%

3%

4%

0%

3%

1%

2%

Uruguay

0%

1%

0%

0%

Brazil

0%

0%

1%

1%

1%

1%

0%

Cuba

4%

8%

2%

9%

13%

5%

11%

6%

9%

Domincan Republic

3%

3%

12%

4%

4%

9%

3%

13%

4%

Dominica

0%

1%

0%

0%

Spain

0%

1%

1%

1%

0%

1%

0%

Equatorial Guinea

0%

1%

1%

1%

Puerto Rico

5%

5%

8%

19%

6%

5%

17%

United States of America

46%

95%

92%

81%

94%

95%

83%

Other

1%

3%

1%

2%

2%

1%

3%

2%

2%

COUNTRY BORN IN

USA

50%

100%

100%

100%

100%

100%

100%

All foreign born

49%

100%

100%

100%

100%

100%

100%

98%

98%

Mexico

25%

52%

48%

42%

56%

54%

48%

37%

54%

Other foreign-born

24%

48%

52%

58%

44%

46%

52%

61%

44%

Uncollected

1%

2%

2%

Count

900

97

77

109

146

102

83

114

122

272

177

200

241

108

342
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HOW LONG CHILDREN BORN [ LANGUAGE OF | LANGUAGE OF INTERVIEW
LIVED IN US IN US INTERVIEW / COUNTRY BORN IN
Betwee Espafio
n5and More English | English |
10 than 15 Espafio us Foreign | Foreign
TOTAL years years Yes No English | born born born
COUNTRY BORN IN Mexico 25% 46% 54% 44% 59% 19% 48% 48% 56%
Guatemala 2% 5% 5% 4% 5% 1% 5% 4% 6%
Honduras 1% 3% 2% 3% 3% 1% 4% 2% 5%
El Salvador 2% 3% 5% 4% 5% 2% 3% 5% 4%
Nicaragua 1% 3% 2% 2% 2% 1% 2% 2% 2%
Costa Rica 0% 1% 0% 1% 0% 0% 1% 1% 1%
Panama 0% 1% 2% 0% 1%
Colombia 2% 7% 4% 8% 2% 2% 3% 6% 3%
Venezuela 1% 5% 2% 2% 3% 1% 2% 2% 2%
Ecuador 2% 4% 4% 3% 2% 3% 4% 3%
Peru 1% 1% 1% 2% 3% 1% 2% 2% 3%
Chile 1% 1% 0% 3% 0% 1% 1% 2%
Argentina 1% 2% 2% 2% 2% 1% 2% 2% 3%
Uruguay 0% 0% 0% 0% 0%
Brazil 0% 2% 0% 0% 0% 0% 1%
Cuba 4% 5% 10% 13% 4% 4% 3% 11% 4%
Domincan Republic 3% 12% 3% 7% 5% 2% 6% 6% 6%
Dominica 0% 0% 0% 0% 0%
Spain 0% 2% 0% 1% 0% 0% 0% 0% 1%
Equatorial Guinea 0% 0% 0% 0%
Puerto Rico 5% 4% 8% 7%
United States of America 46% 56% 50 93%
Other 1% 4% 2% 2% 2% 1% 0% 3% 1%
COUNTRY BORN IN USA 50% 60% 13% 100%
All foreign born 49% 98% 97% 99% 97% 39% 86% 100% 100%
Mexico 25% 45% 53% 43% 57% 19% 48% 48% 56%
Other foreign-born 24% 53% 45% 56% 40% 20% 38% 52% 44%
Uncollected 1% 2% 3% 1% 3% 1% 1%
Count 900 61 303 230 221 711 189 424 279 162
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GENDER AGE AGE GENDER /AGE
Under 40 & Under Men Women Men Women
TOTAL Men Women 40 over 30 30-39| 40-49| 50-64 <40 <40 40+ 40+

COUNTRY BORN IN/ US born Men 24% 48% 23% 25% 18% 30% 25% 23% 51% 46%
GENDER US born Women 26% 52% 34% 17% 40% 26% 15% 18% 62% 37%

Foreign born Men 25% 51% 22% 29% 22% 22% 24% 33% 49% 53%

Foreign born Women 24% 47% 20% 28% 18% 21% 36% 24% 36% 62%
COUNTRY BORN IN/GIG| US born Gig worker 19% 22% 17% 27% 11% 25% 28% 15% 9% 31% 23% 13% 10%
WORKER -

US born Not gig worker 28% 24% 32% 28% 29% 30% 26% 23% 31% 17% 37% 31% 27%

Foreign born Gig worker | =, 23% 18% 23% 18% 23% 23% 21% 20% 27% 19% 18% 18%

\',:v%rreklgrn born Not gig 26% 25% 27% 17% 37% 16% 18% 38% 35% 19% 15% 32% 43%
SV%L;{'\PEF;Y/%?EF;E'E'\FL/ GIG| US born Gig worker Men |, o, 22% 14% 7% 10% 19% 9% 5% 31% 13%

\L/i/ir?&n Gig worker 9% 17% 12% 4% 15% 9% 5% 4% 23% 10%

ainbom Not gig worker 12% 24% 8% 17% 7% 10% 14% 18% 17% 31%

\L/JVS born Not gig worker 16% 32% 20% 12% 23% 16% 9% 13% 37% 27%

omen
;er‘f'g” born Gig worker |14 23% 13% 10% 13% 11% 8% 14% 27% 18%
5\7 reign born Gig worker 9% 18% 10% 8% 9% 11% 13% 5% 19% 18%
omen

\'/:V%rfl’('gr”,\;’;: n Not gig 13% 25% 8% 17% 8% 9% 15% 17% 19% 32%

\',:v%rreklgrnvsg::e':m 919 14% 27% 8% 19% 8% 9% 23% 18% 15% 43%
COUNTRY BORN IN/AGH US born Under 40 30% 25% 36% 57% 58% 55% 51% 62%

US born 40 & over 20% 24% 16% 42% 40% 41% 46% 37%

Foreign born Under 40 22% 24% 21% 42% 40% | 44% 49% 36%

Foreign born 40 & over 27% 27% 26% 57% 60% 57% 53% 62%

Count 900 450 450 477 423 270 207 180 108 217 260 233 190
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REGION REGION
East West
Northea| Midwes Middle North South South Mounta
TOTAL st t South West Atlantic| Central| Atlantic| Central in Pacific
COUNTRY BORN IN / US born Men 24% 26% 31% 24% 22% 26% 29% 25% 23% 33% 17%
GENDER US born Women 26% 31% 34% 25% 24% 29% 35% 22% 26% 22% 24%
Foreign born Men 25% 24% 19% 25% 28% 23% 21% 25% 26% 15% 33%
Foreign born Women 24% 19% 15% 25% 26% 20% 14% 26% 24% 27% 26%
COUNTRY BORN IN/ GIG| US born Gig worker 19% 20% 20% 20% 18% 18% 19% 24% 18% 26% 15%
WORKER -
US born Not gig worker 28% | 33% | 41% | 26% | 26% | 35% | 41% | 21% | 20% | 28% | 25%
Foreign born Gig worker | )/ 10% 21% 21% 23% 11% 21% 21% 21% 21% 25%
\',:v%rrek'gr” born Not gig 26% 29% 12% 27% 28% 30% 11% 29% 27% 19% 31%
SV%%";TE%Y/%%?;'E'\F'J GIG| US born Gig worker Men | 4,0, 11% 7% 11% 11% 10% 5% 14% 9% 19% 8%
\lfvirzoern” Gig worker 9% 9% 13% 9% 7% 9% 15% 10% 9% 8% 7%
kﬁnbom Not gig worker 12% 13% 20% 12% 10% 15% 21% 9% 13% 15% 8%
\L,Jvir?]%rn” Not gig worker 16% 20% 21% 14% 15% 20% 20% 12% 16% 13% 16%
,\Fﬂfﬁ'g" born Gig worker ;o 5% 8% 13% 13% 3% 10% 12% 14% 10% 14%
C\%f}:gg born Gig worker 9% 6% 13% 8% 11% 8% 11% 9% 7% 11% 11%
\',:V%rri'gr”,vll’gr:” Not gig 13% 16% 10% 11% 13% 18% 8% 13% 11% 3% 17%
\'I:V%rrek'g rnvsgrr: e’:m 99 14% 13% 2% 16% 14% 12% 3% 16% 16% 16% 14%
COUNTRY BORN IN/AGE US born Under 40 30% 32% 44% 31% 26% 30% 40% 30% 32% 27% 26%
US born 40 & over 20% 24% 20% 18% 19% 25% 25% 16% 18% 28% 16%
Foreign born Under 40 22% 17% 18% 21% 26% 20% 17% 20% 22% 21% 28%
Foreign born 40 & over 27% 25% 17% 29% 28% 24% 18% 32% 27% 20% 31%
Count 900 118 82 345 355 01 64 155 182 100 255
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REGION / GENDER EDUCATION
College
graduat
Northea Non- eor 4-year Post-
Northea st Midwes | South South West West H.S. Post H.| college post- | College | graduat
TOTAL | stMen | Women| tMen Men Women Men Women| /Less S. grad grad grad e
COUNTRY BORN IN/ US born Men 24% 52% 61% | 49% 44% 27% 22% 25% 20% 18% 25%
GENDER US born Women 26% 61% 49% 47% 23% 38% 28% 17% 17% 15%
Foreign born Men 25% | 48% 39% 50% 55% 26% 16% 23% | 38% 35% 45%
Foreign born Women 24% 38% 49% 520 24% 22% 23% 24% 27% 16%
COUNTRY BORN IN/GIG| US born Gig worker 19% 22% 18% 15% 22% 19% 22% 14% 18% 25% 20% 18% 18% 16%
WORKER -
US born Not gig worker 28% 26% 41% 40% 24% 29% 20% 31% 30% 33% 31% 19% 17% 22%
Foreign born Gig worker | =, 9% 12% 15% 26% 16% 25% 21% 22% 13% 19% 28% 29% 26%
\'I:v%rri'gr“ born Not gig 26% 32% 26% 20% 23% 31% 27% 29% 25% 23% 24% 33% 32% 35%
&,%%’}‘JEFEY/ BG%F:I'EI'E'\;{/ GIG| USborn Gig worker Men | 50 | 595 15% | 22% 22% 11% 11% 1% | 10% 10% 10%
US born Gig worker o o 0 o o o o o o o
Wornan 9% 18% 19% 14% 6% 14% 9% 8% 8% 6%
l,\Jﬂinbom Not gig worker 12% 26% 40% 24% 20% 14% 10% 13% 10% 9% 14%
uls born Not gig worker 16% 41% 29% 31% 16% 23% 18% 9% 9% 8%
omen
Egr'f'g“ born Gig worker |14, 9% 15% 26% 25% 13% 6% 11% 14% 13% 20%
\';\;”e'g“ born Gig worker 9% 12% 16% 21% 9% 7% 8% 14% 16% 6%
omen
\,Fv‘;rrek'gr”wtl’;:” Not gig 13% | 32% 20% | 23% 27% 11% 9% 10% | 22% 21% | 25%
\',:V%rri'g rnvsgrr: e':m 99 14% 26% 31% 29% 14% 14% 14% 11% 11% 10%
COUNTRY BORN IN/AGH US born Under 40 30% 23% | 42% | 41% 25% 37% 21% 31% 28% |  42% 33% 21% 22% 19%
US born 40 & over 20% 29% 19% 20% 24% 13% 22% 16% 22% 18% 21% 16% 14% 20%
Foreign born Under 40 22% 18% 17% 17% 23% 19% 27% 25% 21% 19% 20% 30% 32% 25%
Foreign born 40 & over 27% 30% 21% 22% 27% |  30% 28% 27% 29% 19% 26% 31% 30% 35%
Count 900 59 59 41 173 173 177 177 492 242 734 161 119 42
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EMPLOYMENT
EDUCATION /GENDER STATUS EMPLOYMENT STATUS
Homem
aker or
Non- Non- Not Employ| Employ stay at
college | college | College | College | Employ| employ| edfull | ed part | Unempl| home
TOTAL men women men women ed ed time time oyed parent | Retired
COUNTRY BORN IN/ US born Men 24% 52% 34% 25% 22% 27% 19% 24% 2% 35%
GENDER US born Women 26% 54% 40% 25% 28% 22% 30% 27% 38% 19%
Foreign born Men 25% 47% 64% 28% 20% 31% 22% 21% 5% 32%
Foreign born Women 24% 45% 58% 21% 28% 18% 28% 27% 52% 10%
COUNTRY BORN IN/GIG| US born Gig worker 19% 23% 17% 16% 19% 23% 12% 24% 21% 12% 13% 8%
WORKER -
US born Not gig worker 28% | 26% | 35% | 17% | 20% | 25% | 35% | 24% | 26% | 35% | 26% | 43%
Foreign born Gig worker | o, 22% 16% 25% 32% 24% 13% 23% 31% 10% 26% 5%
\';%ﬁgr” born Not gig 26% 22% 27% 38% 25% 23% 32% 25% 18% 35% 31% 31%
@%%’&?,%%ﬁggl GIG| US born Gig worker Men | =10, 23% 16% 14% 5% 15% 11% 6% 1% 5%
\lfvi:q%rr? Gig worker 9% 17% 19% 10% 7% 10% 10% 6% 11% 3%
use nbom Not gig worker 12% 26% 17% 10% 15% 12% 8% 15% 1% 27%
\lfvi:;;]” Not gig worker 16% 35% 20% 14% 20% 13% 18% 20% 25% 16%
;%rrf'g” born Gig worker | 440 22% 25% 14% 6% 14% 14% 8% 3% 5%
Foreign born Gig worker o o o o o o o o o
Woman 9% 16% 32% 10% 7% 8% 17% 2% 23%
\fv%rri'gr”,\?;:” Not gig 13% 22% 38% 13% 12% 15% 7% 12% 2% 21%
a%’r‘igrnvsg::e':m 919 14% 27% 25% 10% 20% 9% 11% 22% 29% 10%
COUNTRY BORN IN/AGH US born Under 40 30% 26% 38% 18% 25% 33% 25% 32% 35% 31% 28% 1%
US born 40 & over 20% 26% 16% 16% 15% 17% 25% 18% 15% 20% 12% 53%
Foreign born Under 40 22% 22% 19% 30% 31% 23% 20% 22% 25% 23% 33%
Foreign born 40 & over 27% 25% 26% 35% 27% 26% 28% 27% 25% 26% 24% 2%
Count 900 355 380 94 67 595 305 440 145 113 79 85
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7.EVER
PERFORMED
WORK AS "GIG
EMPLOYMENT STATUS / GENDER WORKER" GIG WORKER / EMPLOYMENT STATUS GIG WORKER / GENDER
Gig Not gig
Not Gig worker | Not gig | worker
Employ Not employ worker Not worker Not Gig Gig Not gig | Not gig
Employ ed employ ed Employ| employ| Employ| employ| worker | worker | worker | worker
TOTAL | ed Men| Women| ed Men| Women Yes No ed ed ed ed Men Women Men Women
COUNTRY BORN IN/ US born Men 24% 47% 51% 27% 22% 29% 19% 22% 23% 48% 49%
GENDER US born Women 26% 53% 49% 21% 30% 20% 26% 30% 29% 47% 54%
Foreign born Men 25% 53% 47% 28% 23% 29% 23% 27% 18% 50% 51%
Foreign born Women 24% 45% 50% 23% 25% 21% 28% 21% 29% 51% 45%
COUNTRY BORN IN/GIG| US born Gig worker 19% 26% 21% 11% 12% 48% 49% 44% 48% 47%
WORKER :
US born Not gig worker 28% | 19% | 31% | 36% | 35% 529 520% | 52% 49% | 54%
Foreign born Gig worker | 4, 26% 22% 14% 13% 51% 50% 51% 50% 51%
fvc(’)rr?('egf born Not gig 26% | 24% | 22% | 28% 35% 48% 48% | 4% 51% | 45%
\(ISV%L’J?I;I(LIZ'{?Y/E&(EEI;'IEI\’I?/ GIG| US born Gig worker Men 11% 26% 11% 27% 20% 19% 48%
US born Gig worker o o o . o
Women 9% 21% 12% 21% 20% 26% 47%
xnb"m Not gig worker 12% 19% 36% 22% 22% | 23% 49%
US born Not gig worker
Women 16% 31% 35% 30% 30% 29% 54%
h':;;r:'g" born Gig worker |40 26% 14% 28% 29% 23% 50%
Foreign born Gig worker
Women 9% 22% 13% 23% 21% 28% 51%
fv%rri'gf,\;’;:" Not gig 13% | 24% 28% 23% 27% 18% 51%
fvc(’)rri'gr"\zg;:‘e’:m gig 14% 22% 35% 25% 21% | 29% 45%
COUNTRY BORN IN/AGE_US born Under 40 30% 27% 40% 18% 30% 35% 27% 37% 26% 29% 24% 34% 36% 17% 35%
US born 40 & over 20% 20% 13% 33% 19% 13% 25% 12% 19% 22% 28% 15% 11% 32% 19%
Foreign born Under 40 22% 25% 21% 19% 21% 30% 16% 30% 28% 15% 18% 30% 30% 18% 15%
Foreign born 40 & over 27% 27% 25% 27% 28% 21% 32% 20% 23% 33% 29% 21% 21% 33% 30%
Count 900 319 276 131 174 366 492 286 80 286 206 202 163 223 269
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GIG WORKER / REGION

GIG WORKER / AGE

Not gig | Not gig Gig Gig Not gig | Not gig
Gig Gig worker | worker | Not gig | Not gig | worker | worker | worker | worker
worker | worker | Northea] Midwes| worker | worker | Under 40 & Under 40 &
TOTAL South West st t South West 40 over 40 over
COUNTRY BORN IN / US born Men 24% 27% 26% 21% 38% 22% 19% 29% 23% 18% 26%
GENDER US born Women 26% 22% 16% 32% 39% 27% 29% 25% 14% 44% 18%
Foreign born Men 25% 31% 30% 26% 18% 21% 25% 25% 33% 19% 26%
Foreign born Women 24% 19% 25% 21% 4% 29% 27% 20% 27% 19% 30%
COUNTRY BORN IN / GIG| US born Gig worker 19% 49% 43% 53% 37%
WORKER ;
US born Not gig worker 28% 53% | 77% | 49% | 48% 62% | 44%
Foreign born Gig worker 21% 50% 55% 26% 60%
Foreign born Not gig
worker 26% 47% 23% 50% 52% 38% 56%
COUNTRY BORN IN/ GIG| US born Gig worker Men
WORKER / GENDER 11% 27% 26% 29% 23%
\L,J\/i:qzrn” Gig worker 9% | 22% | 16% 25% | 14%
LS born Not gig worker | 150 21% | 38% | 22% | 19% 18% | 26%
\Lljvir?gn” Not gig worker 16% 32% 39% 27% 29% 44% 18%
ll\:/loerflgn born Gig worker 11% 31% 30% 25% 33%
\'j\%r?:gg born Gig worker 9% 19% 25% 20% 27%
\'fvc(’)rr‘?é’rnl\;)é’r:” Not gig 13% 26% 18% 21% 25% 19% 26%
fv%rr‘ilgrnvsg;?e’:m g'9 14% 21% 4% 29% 27% 19% 30%
COUNTRY BORN IN/ AGE US born Under 40 30% 35% 30% 25% 48% 28% 22% 53% 62%
US born 40 & over 20% 14% 12% 28% 30% 21% 26% 37% 44%
Foreign born Under 40 22% 27% 32% 14% 4% 16% 20% 46% 38%
Foreign born 40 & over 27% 22% 24% 33% 19% 34% 31% 60% 56%
Count 900 145 150 74 44 184 190 237 128 214 278
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9.DONE WORK
9.DONE WORK AS GIG WORKER 11.HOURS PER
AS GIG WORKER | IN PAST MONTH / WEEK AS GIG
GIG WORKER / GENDER /AGE IN PAST MONTH GENDER WORKER
Gig Gig Gig Gig Not gig | Not gig | Not gig | Not gig
worker | worker | worker | worker | worker | worker | worker | worker
Men Women Men Women Men Women Men Women Yes Yes Under 20 or
TOTAL <40 <40 40+ 40+ <40 <40 40+ 40+ Yes No Men Women 20 more
COUNTRY BORN IN / US born Men 24% 53% 40% 48% 49% 26% 30% 46% 25% 27%
GENDER US born Women 26% 54% 34% 70% 38% 20% 24% 46% 20% 21%
Foreign born Men 25% 47% 56% 52% 51% 30% 22% 53% 26% 34%
Foreign born Women 24% 44% 64% 29% 62% 23% 22% 52% 28% 17%
COUNTRY BORN IN/GIG| US born Gig worker 19% 53% 54% 40% 34% 46% 54% 46% 46% 44% 48%
WORKER i
US born Not gig worker 28% 48% 70% 49% 38%
Foreignborn Gigworker 5100 | 4705 | 44% | 56% | 64% 53% | 43% | 53% | 52% | 54% | 51%
Foreign born Not gig
worker 26% 52% 29% 51% 62%
SV%%'T(TETQY/ %‘éﬁ'\sg\é/ GIG| USborn Gig worker Men | ;) 53% 40% 26% 30% 46% 25% 27%
US born Gig worker
Women 9% 54% 34% 20% 24% 46% 20% 21%
as born Not gig worker 12% 28% 29%
en
US born Not gig worker o o o
Women 16% 70% 38%
,f,l‘f;:'g" born Gig worker | 1500 | 4705 56% 30% | 22% | 53% 26% | 34%
Foreign born Gig worker
Women 9% 44% 64% 23% 22% 52% 28% 17%
Foreign born Not gig
worker Men e 2 il
Foreign born Not gig
worker Women 14% 29% 62%
COUNTRY BORN IN/ AGE US born Under 40 30% 53% 54% 48% 70% 35% 34% 33% 37% 35% 35%
US born 40 & over 20% 40% 34% 49% 38% 11% 20% 13% 9% 10% 13%
Foreign born Under 40 22% 47% 44% 52% 29% 31% 25% 31% 31% 33% 29%
Foreign born 40 & over 27% 56% 64% 51% 62% 22% 18% 22% 21% 21% 23%
Count 900 128 109 74 54 78 136 145 133 276 89 155 122 152 124
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11.HOURS PER

WEEK AS GIG 11.HOURS PER WEEK AS GIG 16.HOW FIND
WORKER WORKER / GENDER GIGS 16.HOW FIND GIGS
Messag
e
Online | boards Throug
Under 20 or 20 or platfor and Chat ha
Under 20 more more Not ms and | classifi| platfor [ Word of | service
TOTAL | 20-34| Under 5| 20 Men| Women Men Women| Online | online apps ed ads ms mouth | agency
COUNTRY BORN IN / US born Men 24% 31% 23% 48% 44% 26% 29% 29% 25% 34% 32% 24%
GENDER US born Women 26% 22% 19% 41% 54% 22% 20% 25% 24% 14% 20% 20%
Foreign born Men 250 30% 23% 51% 56% 28% 30% 24% 26% 31% 27% 37%
Foreign born Women 24% 16% 33% 57% 45% 22% 20% 18% 22% 20% 21% 16%
COUNTRY BORN IN/ GIG| US born Gig worker 19% 53% 42% 48% 41% 44% 54% 48% 49% 54% 49% 48% 52% 45%
WORKER -
US born Not gig worker 28%
Foreign born Gig worker | =, 46% 57% 51% 57% 56% 45% 50% 50% 43% 48% 50% 48% 53%
Foreign born Not gig "
worker APk
&,%%’}‘JEFEY/ Be%mé'\;e/ CIG| USborn Gigworker Men 10 | 3105 | 2306 | 48% 44% 26% | 29% | 20% | 25% | 34% | 32% | 24%
\L/Jv?) r?]%rnn Gig worker 9% 22% 19% 41% 54% 22% 20% 25% 24% 14% 20% 20%
US born Not gig worker o
Men 12
US born Not gig worker o
Women 16%
Egr'f'g“ born Gigworker | 1900 | 3006 | 23% | 51% 56% 28% | 30% | 24% | 26% | 31% | 2% | 37%
Cf;ggg born Gig worker 9% 16% 33% 57% 45% 22% 20% 18% 22% 20% 21% 16%
Foreign born Not gig
worker Men 13%
Foreign born Not gig
worker Women 14%
COUNTRY BORN IN/AGE US born Under 40 30% 42% 30% 36% 34% 30% 42% 37% 36% 41% 43% 42% 36% 41%
US born 40 & over 20% 11% 12% 12% 7% 13% 12% 10% 13% 13% 6% 7% 16% 4%
Foreign born Under 40 22% 27% 37% 29% 36% 33% 22% 329 26% 30% 31% 33% 19% 42%
Foreign born 40 & over 27% 20% 20% 22% 21% 23% 22% 18% 24% 13% 16% 17% 29% 12%
Count 900 69 55 79 73 76 48 249 188 155 115 83 139 60
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TOTAL

16.HOW FIND GIGS /GENDER

19.INCOME
FROM GIG WORK
IN PAST YEAR

19.INCOME FROM GIG
WORK IN PAST YEAR

19.INCOME FROM GIG WORK IN
PAST YEAR / GENDER

Not
online
Men

Not
online
Women

Online
Women

Online
Men

More
than
50%

50% or
less

Less
than
25%

25-50% | 51-75%

50% or
less
Men

50% or
less
Women

More
than
50%

Men

More

than

50%
Women

COUNTRY BORN IN/

US born Men

24%

47% 48%

30% 24%

30% 28% 23%

53%

42%

GENDER

US born Women

26%

49% 50%

21% 20%

22% 21% 22%

48%

48%

Foreign born Men

25%

51% 50%

24% 33%

19% 33% 33%

44%

57%

Foreign born Women

24%

49% 50%

23% 21%

26% 17% 19%

51%

50%

COUNTRY BORN IN/ GIG

US born Gig worker

19%

47% 49% 48% 50%

51% 45%

52% 49% 46%

53%

48%

42%

48%

WORKER

US born Not gig worker

28%

Foreign born Gig worker

21%

51% 49% 50% 50%

47% 54%

45% 50% 52%

44%

51%

57%

50%

Foreign born Not gig
worker

26%

COUNTRY BORN IN/ GIG
WORKER / GENDER

US born Gig worker Men

11%

47% 48%

30% 24%

30% 28% 23%

53%

42%

US born Gig worker
Women

9%

49% 50%

21% 20%

22% 21% 22%

48%

48%

US born Not gig worker
Men

12%

US born Not gig worker
Women

16%

Foreign born Gig worker
Men

11%

51% 50%

24% 33%

19% 33% 33%

44%

57%

Foreign born Gig worker
Women

9%

49% 50%

23% 21%

26% 17% 19%

51%

50%

Foreign born Not gig
worker Men

13%

Foreign born Not gig
worker Women

14%

COUNTRY BORN IN/AGH

US born Under 40

30%

36% 38% 35% 38%

39% 31%

37% 41% 36%

39%

39%

27%

36%

US born 40 & over

20%

11% 10% 13% 13%

12% 14%

15% 8% 10%

15%

9%

15%

12%

Foreign born Under 40

22%

34% 30% 24% 29%

26% 36%

20% 37% 37%

23%

30%

38%

32%

Foreign born 40 & over

27%

16% 19% 26% 21%

21% 19%

26% 13% 15%

21%

20%

19%

18%

Count

900

135 113 113 75

215 130

132 84 70

119

96

75

55
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CHILDREN IN
29.HOW PAY FOR A NEW $400 EMERGENCY EXPENSE HOUSEHOLD PARENTAL STATUS
No Women
Could | emerge Men Women | Men no no
pay ncy Credit | Borrow | Work Could childre | childre| childre| childre
TOTAL now fund card or sell more | not pay Yes No ninHH| ninHH| nin HH| nin HH
COUNTRY BORN IN/ US born Men 24% 27% 23% 21% 24% 21% 26% 20% 28% 49% 48%
GENDER US born Women 26% 21% 27% 23% 27% 25% 34% 29% 23% 48% 57%
Foreign born Men 25% 30% 24% 34% 22% 24% 17% 20% 31% 50% 52%
Foreign born Women 24% 21% 24% 21% 25% 30% 22% 30% 17% 51% 41%
COUNTRY BORN IN/ GIG| US born Gig worker 19% 16% 20% 16% 22% 27% 16% 22% 17% 28% 18% 17% 16%
WORKER -
US born Not gig worker 28% 30% 28% 25% 26% 19% 42% 24% 33% 18% 28% 29% 39%
Foreign born Gig worker |, 18% 21% 24% 21% 32% 9% 24% 17% 27% 22% 20% 13%
\'/:V%rff('gr” born Not gig 26% 32% 25% 31% 24% 20% 24% 24% 29% 19% 27% 29% 28%
COUNTRY BORN IN/ GIG| US born Gig worker Men 5 ® ® ® o 7 o 5 ® ® o
WORKER / GENDER 11% 10% 11% 8% 13% 16% 7% 12% 10% 28% 17%
US born Gig worker o o o o o o o o o o o
Wormen 9% 6% 9% 8% 9% 11% 9% 11% 6% 18% 16%
kﬁnbom Not gig worker 12% 17% 11% 11% 9% 5% 18% 7% 17% 18% 29%
\Lljvi:]%rn” Not gig worker 16% 13% 17% 13% 17% 14% 24% 17% 16% 28% 39%
;%rﬁlgn born Gig worker |10 12% 11% 15% 12% 12% 5% 11% 12% 27% 20%
C\j’re'g” born Gig worker 9% 6% 10% 9% 9% 20% 4% 13% 5% 22% 13%
omen
\,Fvc(’)rrek'g r”,v?;:” Not gig 13% 17% 11% 19% 8% 11% 10% 8% 17% 19% 29%
;%rr?gr”\ﬁg;'e':m 9 14% 14% 13% 12% 16% 9% 14% 16% 11% 27% 28%
COUNTRY BORN IN/AGE US born Under 40 30% 26% 32% 25% 37% 32% 31% 34% 26% 28% 38% 22% 33%
US born 40 & over 20% 22% 19% 19% 15% 14% 30% 14% 25% 21% 10% 26% 24%
Foreign born Under 40 22% 18% 23% 26% 24% 31% 13% 27% 17% 25% 29% 22% 9%
Foreign born 40 & over 27% 34% 25% 30% 23% 22% 25% 23% 31% 24% 22% 29% 32%
Count 900 204 696 150 245 145 148 449 451 183 267 267 183
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CHILDREN IN HOUSEHOLD / GIG HOUSEHOLD
WORKER PARENTAL STATUS / GIG WORKER INCOME
Women | Women
Men Men Women | Women | Men no | Men no no no
childre | childre | childre| childre | childre| childre| childre| childre| Below 50
Yes Not No Not [ ninHH| ninHH| ninHH | ninHH | ninHH | ninHH | nin HH| nin HH 50 Thousa

Yes Gig gig No Gig gig Gig Not gig Gig Not gig Gig Not gig Gig Not gig | Thousa| ndor

TOTAL | worker | worker | worker | worker | worker | worker | worker | worker | worker | worker | worker | worker nd more

COUNTRY BORN IN/ US born Men 24% 25% 15% 29% 28% 51% 48% 45% 9% 23% 27%

GENDER US born Women 26% 23% 35% 19% 26% 44% 51% 54% 58% 30% 20%

Foreign born Men 25% 23% 17% 34% 28% 48% 52% 53% 51% 23% 29%

Foreign born Women 24% 28% 33% 15% 18% 54% 49% 44% 41% 24% 22%

COUNTRY BORN IN/GIG| US born Gig worker 19% 47% 48% 51% 44% 45% 54% 19% 22%

WORKER "

US born Not gig worker 28% 50% 53% 48% 51% 49% 58% | 32% | 24%

Foreign born Gig worker |10 | g1 50% 48% 54% 53% 44% 19% | 22%

\':,%rri'gr" born Not gig 26% 50% 47% 52% 49% 51% 1% 25% 28%

\?V%LIJQ’:‘(LTQY/%%E’SE\IIQ/ GIG| US born Gig worker Men 1% 25% 20% 51% 45% 10% 14%
US born Gig worker

Women 9% 23% 19% 44% 54% 9% 8%

ainbom Not gig worker 12% 15% 28% 48% 49% 12% 13%

\L,Jvir?f;rn” Not gig worker 16% 35% 26% 51% 58% 19% 12%

,f,l‘f;:'g" born Gig worker | 1100 | 2305 34% 48% 53% 11% 12%

\'j\?or;'gr? born Gig worker 9% 28% 15% 54% 44% 8% 10%

\';%rri'gr"h?:r:" Not gig 13% 17% 28% 520 51% 10% 16%

\';%rri'g:vsgge;‘m 99 14% 33% 18% 49% 1% 14% 12%

COUNTRY BORN IN/AGE _US born Under 40 30% 36% 32% 33% 23% 35% 18% 36% 39% 32% 17% 36% 31% 33% 28%

US born 40 & over 20% 12% 18% 15% 30% 16% 30% 8% 12% 14% 33% 18% 27% 20% 20%

Foreign born Under 40 22% 32% 22% 25% 12% 26% 22% 38% 21% 33% 16% 12% 7% 21% 21%

Foreign born 40 & over 2% 19% 28% 24% 34% 21% 30% 16% 28% 20% 35% 32% 34% 25% 30%

Count 900 212 214 154 277 102 68 109 146 100 155 54 123 544 321
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41.PEOPLE
CONTRIBUTING
TO HOUSEHOLD

HOUSEHOLD INCOME HOUSEHOLD INCOME / GENDER | HOUSEHOLD INCOME / GIG WORKER  INCOME
Below 50 50
Betwee| Betwee| Betwee Below 50 50 Below 50 Thousa| Thousa
Below n25 n 50 n75 Below 50 Thousa| Thousa 50 Thousa| nd or nd or
25 and 50 | and 75 | and 100 50 Thousa| nd or nd or Thousa| nd Not more more

thousa| thousa| thousa| thousa| Thousa nd more more nd Gig gig Gig Not gig | Oneor | Two or
TOTAL nd nd nd nd nd Men [ Women Men Women| worker | worker | worker | worker fewer more
COUNTRY BORN IN/ US born Men 24% 22% 24% 21% 28% 50% 47% 25% 22% 31% 24% 25% 23%
GENDER US born Women 26% 31% 27% 21% 21% 55% 48% 24% 34% 18% 22% 23% 28%
Foreign born Men 25% 21% 25% 27% 28% 50% 51% 28% 18% 27% 30% 25% 26%
Foreign born Women 24% 24% 23% 24% 18% 44% 51% 22% 25% 21% 23% 26% 21%
COUNTRY BORN IN/GIG| US born Gig worker 19% 14% 23% 23% 24% 21% 17% 25% 19% | 49% 49% 17% 22%

WORKER -
US born Not gig worker 28% | 36% | 27% | 25% | 24% | 26% | 36% | 22% | 27% 56% 46% | 30% | 27%
Foreign born Gig worker | 4, 15% 23% 22% 21% 23% 15% 21% 23% 50% 48% 20% 21%
\';((’)rri'gf born Not gig 26% 27% 22% 28% 25% 22% 27% 28% 28% 44% 53% 29% 24%
SV%LFJQ':‘(TEF;Y/ z%ﬁ'\ég\é/ GIG| USborn Gig worker Men | ;o 6% 13% 15% 18% 21% 25% 25% 31% 10% 12%
\L/JVS born Gig worker 9% 8% 10% 8% 6% 17% 19% 24% 18% 7% 10%

omen
ainbc’m Not gig worker 12% 15% 10% 12% 10% | 26% 22% 22% 24% | 14% 10%
\L,Jv%r?q‘;;” Not gig worker 16% | 21% 17% 13% 13% 36% 27% 34% 22% 15% 17%
,'\:A‘;f'g” born Gig worker |40 8% 13% 11% 16% | 23% 21% 28% 27% 11% 12%
C\?re'g" born Gig worker 9% 7% 10% 10% 5% 15% 23% 22% 21% 9% 10%
omen

\';%rri'g?h?;:" Not gig 13% 11% 10% 15% 13% 22% 28% 18% 30% 12% 13%
3%2?3?\/33?;:“ 99 14% 17% 12% 13% 13% 27% 28% 25% 23% 17% 10%
COUNTRY BORN IN/AGE US born Under 40 30% 35% 32% 27% 32% 25% |  40% 25% 31% 37% 31% 34% 22% 25% 35%
US born 40 & over 20% 18% 20% 21% 17% 25% 15% 22% 17% 13% 25% 15% 25% 23% 17%
Foreign born Under 40 22% 19% 24% 19% 16% 23% 20% 21% 21% 27% 16% 28% 15% 18% 26%
Foreign born 40 & over 27% 27% 24% 32% 30% 26% 24% 30% 30% 22% 28% 20% 38% 33% 21%
Count 900 257 278 169 79 251 203 184 137 207 306 147 167 433 467
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41.PEOPLE

CONTRIBUTING TO

41.PEOPLE CONTRIBUTING TO
HOUSEHOLD INCOME / GIG

41.PEOPLE CONTRIBUTING TO

HOUSEHOLD INCOME WORKER HOUSEHOLD INCOME / GENDER
Oneor | Oneor | Twoor | Two or
fewer fewer more more Oneor | Oneor | Twoor | Two or
Three Gig Not gig Gig Not gig | fewer fewer more more
TOTAL One Two or more| worker | worker | worker | worker Men Women Men Women
COUNTRY BORN IN / US born Men 24% 24% 21% 30% 27% 24% 27% 20% 50% 46%
GENDER US born Women 26% 23% 28% 28% 19% 26% 23% 34% 46% 57%
Foreign born Men 25% 25% 28% 22% 30% 21% 26% 26% 50% 52%
Foreign born Women 24% 28% 21% 19% 24% 29% 22% 21% 53% 42%
COUNTRY BORN IN/GIG| US born Gig worker 19% 18% 20% 27% 46% 50% 19% 14% 24% 20%
WORKER -
US born Not gig worker 28% | 27% | 21% | 27% 50% 53% | 20% | 30% | 20% | 34%
Foreign born Gig worker | o, 23% 23% 16% 54% 48% 22% 17% 23% 20%
\';%ﬁgr” born Not gig 26% 28% 25% 21% 49% 47% 24% 34% 26% 21%
@%%’&?,%%ﬁggl GIG| US born Gig worker Men | =10, 12% 10% 17% 27% 27% 19% 24%
\lfvir?q%? Gig worker 9% 7% 10% 10% 19% 23% 14% 20%
use nbom Not gig worker 12% 12% 10% 10% 24% 20% 29% 20%
US born Not gig worker o o o o o o o
Wormen 16% 15% 17% 17% 26% 34% 30% 34%
;%rrf'g” born Gig worker | 440 12% 13% 8% 30% 26% 22% 23%
Foreign born Gig worker o o o o o o o o
Women 9% 11% 10% 9% 24% 22% 17% 20%
\fv%rri'gr”,\?;:” Not gig 13% 11% 14% 11% 21% 26% 24% 26%
a%’r‘igrnvsg::e':m 919 14% 17% 11% 9% 29% 21% 34% 21%
COUNTRY BORN IN/AGE US born Under 40 30% 28% 31% 45% 30% 22% 38% 32% 21% 29% 27% 42%
US born 40 & over 20% 19% 18% 12% 15% 28% 12% 22% 29% 17% 19% 15%
Foreign born Under 40 22% 21% 27% 23% 24% 15% 34% 18% 19% 18% 28% 24%
Foreign born 40 & over 27% 32% 22% 18% 30% 35% 14% 28% 31% 35% 24% 18%
Count 900 343 336 130 157 256 208 236 216 217 234 233
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41.PEOPLE CONTRIBUTING TO
HOUSEHOLD INCOME / CHILDREN IN | URBAN | URBAN AREA /
HOUSEHOLD AREA GENDER COUNTRY BORN IN
Oneor | Oneor | Twoor | Two or All Other
fewer fewer more more Urban Urban foreign foreign-
TOTAL Yes No Yes No Urban Men Women USA born Mexico born
COUNTRY BORN IN/ US born Men 24% 21% 29% 19% 27% 24% 48% 48%
GENDER US born Women 26% 27% 20% 30% 26% 25% 51% 52%
Foreign born Men 25% 20% 29% 20% 32% 26% 520 5206 50% 55%
Foreign born Women 24% 32% 21% 29% 13% 23% 48% 48% 50% 45%
COUNTRY BORN IN/ GIG| US born Gig worker 19% 20% 14% 25% 19% 20% 22% 17% 39%
WORKER -
US born Not gig worker 28% | 26% | 33% | 22% | 32% | 28% 24% | 31% | 57%
Foreign born Gig worker | ), 22% 18% 26% 16% 21% 22% 19% 42% 41% 43%
\',:V%rri'gr” born Not gig 26% 27% 31% 20% 27% 27% 26% 27% 53% 52% 55%
SV%%T(TEF;Y/%%EEI'E%/ GIG| US born Gig worker Men |, 11% 8% 12% 12% 11% 22% 22%
\lx/i:qoern” Gig worker 9% 8% 6% 13% 7% 9% 17% 17%
:\"Ainbom Not gig worker 12% 9% 19% 6% 15% 12% 24% 24%
\lx/i:qoern” Not gig worker 16% 17% 14% 16% 18% 15% 31% 32%
,'\:Aoerrf'g” born Gig worker |4, 11% 11% 11% 13% 11% 22% 23% 24% 22%
C\?re'g” born Gig worker 9% 11% 7% 15% 4% 9% 19% 19% 18% 20%
omen
@%rri'gr”hggr:” Not gig 13% 8% 16% 8% 19% 13% 26% 26% 21% 30%
@%rri'gr”vsgg‘e':m 919 14% 20% 14% 13% 8% 13% 27% 28% 31% 25%
COUNTRY BORN IN/AGE US born Under 40 30% 32% 20% 36% 33% 29% 24% 35% 61%
US born 40 & over 20% 15% 30% 14% 20% 20% 24% 16% 39%
Foreign born Under 40 22% 25% 12% 29% 22% 22% 23% 21% 45% 48% 42%
Foreign born 40 & over 27% 27% 38% 20% 23% 27% 28% 26% 55% 529 58%
Count 900 208 225 241 226 832 424 408 449 441 225 216
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COUNTRY BORN IN / GENDER

COUNTRY BORN IN / GIG WORKER]

us us Foreign | Foreign
us us Foreign | Foreign born born born born
born born born born Gig Not gig Gig Not gig
TOTAL Men Women Men Women| worker | worker | worker | worker
COUNTRY BORN IN / US born Men 24% 100% 56% 43%
GENDER US born Women 26% 100% 44% 57%
Foreign born Men 25% 100% 55% 48%
Foreign born Women 24% 100% 45% 52%
COUNTRY BORN IN/ GIG| US born Gig worker 19% 45% 33% 100%
WORKER ;
US born Not gig worker 28% 50% 63% 100%
Foreign born Gig worker 21% 24% 39% 100%
Foreign born Not gig o o o o
worker 26% 50% 58% 100%
COUNTRY BORN IN/GIG| US born Gig worker Men
WORKER / GENDER il e S
\l/Jvi;cérnn Gig worker 9% 33% 24%
kJ/IS born Not gig worker 12% 50% 43%
en
US born Not gig worker
Women 16% 63% 57%
E/Iorelgn born Gig worker 11% 14% 55%
en
\';\;)(::ﬁ:gr? born Gig worker 9% 39% 5%
Foreign born Not gig
worker Men . 20 A
Foreign born Not gig o o o
worker Women 14% 58% 52%
COUNTRY BORN IN/AGE US born Under 40 30% 51% 70% 73% 52%
US born 40 & over 20% 49% 30% 27% 48%
Foreign born Under 40 22% 46% 44% 58% 34%
Foreign born 40 & over 27% 54% 56% 42% 66%
Count 900 217 233 229 212 175 254 185 236
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HOW LONG
COUNTRY BORN IN / GIG WORKER / GENDER COUNTRY BORN IN / AGE LIVED IN US
us us us us Foreign | Foreign | Foreign | Foreign
born born born born born born born born us Foreign
Gig Gig Not gig | Not gig Gig Gig Not gig | Not gig born us born Foreign
worker | worker | worker | worker | worker | worker | worker | worker | Under | born 40| Under | born 40 10 or More
TOTAL Men Women Men Women Men Women Men Women 40 & over 40 & over fewer | than 10
COUNTRY BORN IN / US born Men 24% 100% 100% 40% 60%
GENDER US born Women 26% 100% 100% 60% 40%
Foreign born Men 25% 100% 100% 53% 51% 50% 51%
Foreign born Women 24% 100% 100% 47% 49% 49% 46%
COUNTRY BORN IN/GIG| US born Gig worker 19% 100% 100% 47% 27%
WORKER i
US born Not gig worker | 5, 100% | 100% 49% | 69%
Foreign born Gig worker f 4, 100% | 100% 54% | 32% | 51% | 38%
Foreign born Not gig
26% 100% 100% 40% 64% 44% 55%
worker
COUNTRY BORN IN/ GIG| US born Gig worker Men
WORKER / GENDER I | fwo a3 | dme
US born Gig worker
Women 9% 100% 22% 10%
ainborn Not gig worker 12% 100% 14% 40%
US born Not gig worker o o o o
Women 16% 100% 35% 29%
,\FA‘;r:'g" born Gig worker | 4, 100% 30% | 17% | 30% | 20%
5&;222 born Gig worker 9% 100% 24% | 14% | 21% | 18%
Foreign born Not gig 13% 100% 20% | 31% | 18% | 28%
\';%:i'g:ﬁg?eﬂm 9'9 14% 100% 20% | 34% 26% | 27%
COUNTRY BORN IN/ AGE US born Under 40 30% 70% 76% 35% 65% 100%
US born 40 & over 20% 30% 24% 65% 35% 100%
Foreign born Under 40 22% 59% 58% 35% 33% 100% 80% 33%
Foreign born 40 & over 27% 41% 42% 65% 67% 100% 19% 64%
Count 900 97 77 109 146 102 83 114 122 272 177 200 241 108 342
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HOW LONG CHILDREN BORN LANGUAGE OF | LANGUAGE OF INTERVIEW
LIVED IN US IN US INTERVIEW / COUNTRY BORN IN
Betwee Espafio
n5and More English | English |
10 than 15 Espafio us Foreign | Foreign
TOTAL | years years Yes No English | born born born
COUNTRY BORN IN / US born Men 24% 29% 7% 48%
GENDER US born Women 26% 31% 6% 52%
Foreign born Men 25% 56% 52% 60% 42% 21% 41% 55% 47%
Foreign born Women 24% 42% 45% 39% 55% 18% 45% 45% 53%
COUNTRY BORN IN/GIG| US born Gig worker 19% 24% 4% 39%
WORKER ;
US born Not gig worker 28% 33% 9% 56%
Foreign born Gig worker
21% 53% 34% 37% 45% 17% 33% 44% 38%
\'fv%rr‘?gr” born Not gig 26% | 39% | 58% | 57% | 47% | 20% | 50% 51% | 58%
COUNTRY BORN IN/ GIG| US born Gig worker Men
WORKER / GENDER L e 2 22
US born Gig worker
Women 9% 10% 2% 17%
as born Not gig worker 12% 14% 5% 24%
en
US born Not gig worker o o o o
Women 16% 19% 4% 32%
,\Fﬂc;rrf'g” porn Gigworker {1500 | 3806 | 10% | 24% | 21% | 11% | 13% 28% | 15%
Foreign born Gig worker
Women 9% 15% 15% 13% 25% 6% 20% 16% 23%
\'I:V%rfl’('gr”,\;’:r:” Notgig 13% | 14% | 30% | 32% | 18% | 10% | 24% 24% | 28%
Foreign born Not gig o o o o o o o o o
worker Women 14% 25% 28% 25% 29% 10% 25% 27% 30%
COUNTRY BORN IN/ AGE_US born Under 40 30% 36% 7% 61%
US born 40 & over 20% 23% 6% 39%
Foreign born Under 40 22% 76% 28% 43% 46% 17% 42% 43% 49%
Foreign born 40 & over 27% 22% 69% 57% 50% 22% 44% 57% 51%
Count 900 61 303 230 221 711 189 424 279 162
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GENDER AGE AGE GENDER /AGE
Under 40 & Under Men Women Men Women
TOTAL Men Women 40 over 30 30-39| 40-49| 50-64 <40 <40 40+ 40+
HOW LONG LIVED IN US | Less than 5 years 11% 9% 13% 20% 3% 24% 14% 4% 2% 14% 26% 4% 2%
Between 5 and 10 years 13% | 15% | 12% | 23% 6% | 29% | 16% 7% 6% | 28% | 17% 3% 8%
Between 11 and 15 years 9% 8% 10% 13% 5% 9% 18% 7% 4% 10% 16% 5% 5%
More than 15 years 67% 69% 65% 44% 87% 38% 529 82% 89% 47% 41% 88% 85%
HOW LONG LIVED IN US | 10 or fewer 24% 23% 25% 43% 9% 53% 30% 11% 8% 43% 43% 7% 11%
More than 10 76% 7% 75% 57% 91% 47% 70% 89% 92% 57% 57% 93% 89%
CHILDREN BORN INUS | None 51% 59% 43% 49% 53% 58% 37% 38% 60% 61% 35% 57% 49%
One 23% 21% 25% 21% 24% 22% 20% 32% 21% 23% 18% 18% 30%
Two 16% 16% 15% 16% 15% 8% 26% 17% 14% 11% 22% 21% 9%
Three 7% 2% 11% 8% 5% 7% 9% 11% 2% 3% 13% 2% 9%
Four 3% 1% 6% 4% 2% 4% 5% 2% 2% 0% 8% 1% 3%
Five 1% 1% 1% 2% 1% 3% 1% 3% 1%
Seven or more 0% 1% 1% 2% 2%
CHILDREN BORN INUS | Yes 51% 59% 43% 49% 53% 58% 37% 38% 60% 61% 35% 57% 49%
No 49% 41% 57% 51% 47% 42% 63% 62% 40% 39% 65% 43% 51%
LANGUAGE OF English 79% 80% 78% 80% 77% 84% 76% 71% 80% 81% 80% 80% 75%
INTERVIEW Espafiol 21% 20% 22% 20% 23% 16% 24% 29% 20% 19% 20% 20% 25%
LANGUAGE OF English US born 47% 45% 49% 54% 39% 57% 51% 37% 37% 47% 60% 44% 34%
INTERVIEW / COUNTRY | English Foreign born 31% 34% 28% 250 38% 26% 24% 33% 40% 33% 19% 35% 41%
BORN IN Espafiol US born 3% 3% 3% 3% 3% 2% 4% 2% 4% 4% 2% 2% 3%
Espafiol Foreign born 18% 17% 19% 17% 19% 15% 20% 27% 16% 16% 17% 18% 21%
Count 900 450 450 477 423 270 207 180 198 217 260 233 190
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REGION REGION
East West
Northea| Midwes Middle North South South Mounta

TOTAL st t South West Atlantic| Central | Atlantic| Central in Pacific
HOW LONG LIVED IN US | Less than 5 years 11% 12% 14% 10% 10% 16% 9% 9% 11% 11% 10%
Between 5 and 10 years 13% | 19% | 23% | 14% | 10% | 21% | 20% | 16% | 12% 13%
Between 11 and 15 years 9% 12% 13% 5% 10% 11% 17% 5% 5% 19% 8%
More than 15 years 67% 56% 50% 71% 70% 52% 45% 69% 72% 70% 70%
HOW LONG LIVED IN US | 10 or fewer 24% 32% 37% 24% 20% 37% 38% 26% 23% 11% 23%
More than 10 76% 68% 63% 76% 80% 63% 62% 74% 7% 89% 7%
CHILDREN BORN IN US | None 51% 50% 56% 50% 52% 55% 59% 61% 39% 53% 51%
One 23% 32% 14% 23% 21% 30% 10% 13% 31% 25% 19%
Two 16% 13% 11% 17% 16% 14% 14% 16% 17% 8% 19%
Three 7% 12% 7% 7% 9% 3% 10% 7% 7%
Four 3% 5% 7% 1% 4% 1% 9% 1% 2% 3% 4%

Five 1% 2% 1% 4% 4%

Seven or more 0% 1% 2%

CHILDREN BORN INUS | Yes 51% 50% 56% 50% 52% 55% 59% 61% 39% 53% 51%
No 49% 50% 44% 50% 48% 45% 41% 39% 61% 47% 49%
LANGUAGE OF English 79% 7% 86% 78% 79% 73% 81% 71% 83% 87% 77%
INTERVIEW Espafiol 21% 23% 14% 22% 21% 27% 19% 29% 17% 13% 23%
LANGUAGE OF English US born 47% 51% 63% 45% 45% 51% 62% 39% 48% 55% 41%
INTERVIEW / COUNTRY | £ngjish Foreign born 31% 25% 22% 32% 34% 21% 19% 31% 34% 29% 36%
BORN IN Espafiol US born 3% 5% 2% 4% 1% 4% 2% 7% 1% 1%
Espafiol Foreign born 18% 18% 13% 17% 20% 22% 16% 21% 15% 13% 23%
Count 900 118 82 345 355 91 64 155 182 100 255
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REGION / GENDER EDUCATION
College
graduat
Northea Non- eor 4-year Post-
Northea st Midwes | South South West West H.S. Post H.| college post- | College | graduat
TOTAL | stMen | Women| tMen Men Women Men Women| /Less S. grad grad grad e
HOW LONG LIVED IN US | Less than 5 years 11% 2% 25% 10% 10% 10% 10% 10% 10% 10% 13% 13% 13%
Between 5 and 10 years 13% | 25% | 13% | 26% | 13% | 15% | 11% 9% | 10% | 17% | 12% | 17% | 18% | 14%
Between 11 and 15 years 9% 8% 17% 12% 5% 6% 10% 11% 9% 6% 8% 11% 12% 8%
More than 15 years 67% 64% 46% 62% 72% 69% 69% 70% 71% 67% 70% 59% 57% 64%
HOW LONG LIVED IN US | 10 or fewer 24% 27% 38% 26% 23% 25% 21% 18% 20% 27% 22% 30% 31% 27%
More than 10 76% 73% 62% 74% 7% 75% 79% 82% 80% 73% 78% 70% 69% 73%
CHILDREN BORN INUS | None 51% 66% 30% 74% 50% 49% 61% 41% 4% 48% 48% 63% 61% 68%
One 23% 19% 49% 14% 26% 20% 18% 24% 25% 20% 24% 18% 18% 18%
Two 16% 14% 13% 12% 18% 15% 16% 16% 16% 15% 15% 16% 16% 14%
Three 7% 4% 10% 2% 13% 8% 7% 8% 2% 3%
Four 3% 1% 8% 2% 1% 6% 3% 5% 4% 1% 1%
Five 1% 4% 2% 1% 3% 1%
Seven or more 0% 2% 2% 0%
CHILDREN BORN INUS | Yes 51% 66% 30% 74% 50% 49% 61% 41% 47% 48% 48% 63% 61% 68%
No 49% 34% 70% 26% 50% 51% 39% 59% 53% 52% 52% 37% 39% 32%
LANGUAGE OF English 79% 76% 77% 81% 79% 77% 83% 76% 79% 83% 80% 75% 73% 79%
INTERVIEW Espafiol 21% 24% 23% 19% 21% 23% 17% 24% 21% 17% 20% 25% 27% 21%
LANGUAGE OF English US born 47% 49% 53% 57% 43% 46% 43% 46% 48% 56% 50% 33% 34% 33%
INTERVIEW /COUNTRY | English Foreign born 31% 26% 23% 23% 34% 30% 39% 29% 31% 24% 29% 40% 38% 47%
BORNIN Espafiol US born 3% 3% 8% 4% 5% 4% 0% 1% 2% 3% 3% 3% 2% 7%
Espafiol Foreign born 18% 22% 15% 16% 16% 19% 17% 23% 19% 14% 17% 22% 24% 14%
Count 900 59 59 41 173 173 177 177 492 242 734 161 119 42
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EMPLOYMENT
EDUCATION /GENDER STATUS EMPLOYMENT STATUS
Homem
aker or
Non- Non- Not Employ| Employ stay at
college | college | College | College | Employ| employ| ed full | ed part [ Unempl| home
TOTAL men women men women ed ed time time oyed parent | Retired
HOW LONG LIVED IN US | Less than 5 years 11% 9% 11% 8% 21% 9% 13% 7% 10% 9% 10% 4%
Between 5 and 10 years 13% | 16% 8% | 11% | 25% | 14% | 13% | 11% | 23% 7% | 32% 2%
Between 11 and 15 years 9% 6% 10% 12% 10% 11% 4% 10% 16% 5% 8%
More than 15 years 67% 69% 71% 69% 44% 66% 69% 72% 51% 79% 50% 94%
HOW LONG LIVED IN US | 10 or fewer 24% 25% 19% 20% 46% 23% 26% 18% 33% 16% 42% 6%
More than 10 76% 75% 81% 80% 54% 77% 74% 82% 67% 84% 58% 94%
CHILDREN BORN IN US | None 51% 55% 40% 67% 56% 51% 51% 49% 58% 61% 21% 69%
One 23% 23% 24% 14% 25% 25% 18% 27% 19% 19% 14% 19%
Two 16% 16% 14% 17% 13% 15% 16% 16% 16% 12% 31% 7%
Three 7% 3% 13% 1% 4% 6% 7% 7% 5% 8% 13%
Four 3% 1% 7% 1% 1% 2% 6% 1% 3% 18% 2%
Five 1% 1% 2% 1% 1% 1% 4%
Seven or more 0% 1% 1% 4%
CHILDREN BORN INUS | Yes 51% 55% 40% 67% 56% 51% 51% 49% 58% 61% 21% 69%
No 49% 45% 60% 33% 44% 49% 49% 51% 42% 39% 79% 31%
LANGUAGE OF English 79% 80% 80% 82% 65% 78% 80% 79% 75% 86% 67% 87%
INTERVIEW Espafiol 21% 20% 20% 18% 35% 22% 20% 21% 25% 14% 33% 13%
LANGUAGE OF English US born 47% 49% 529 32% 36% 47% 47% 46% 48% 49% 38% 49%
INTERVIEW/COUNTRY | gnglish Foreign born 31% 30% 28% 49% 27% 30% 32% 32% 26% 38% 28% 34%
BORN IN Espafiol US born 3% 3% 2% 3% 4% 3% 3% 3% 2% 3% 2% 5%
Espafiol Foreign born 18% 17% 17% 16% 30% 19% 16% 17% 24% 11% 29% 8%
Count 900 355 380 94 67 595 305 440 145 113 79 85
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7.EVER
PERFORMED
WORK AS "GIG
EMPLOYMENT STATUS / GENDER WORKER" GIG WORKER / EMPLOYMENT STATUS GIG WORKER / GENDER
Gig Not gig
Not Gig worker | Not gig | worker
Employ Not employ worker Not worker Not Gig Gig Not gig | Not gig
Employ ed employ ed Employ| employ| Employ| employ| worker | worker | worker | worker
TOTAL | ed Men| Women| ed Men| Women Yes No ed ed ed ed Men Women Men Women
HOW LONG LIVED IN US | Less than 5 years 11% 7% 12% 13% 13% 12% 10% 11% 15% 7% 14% 9% 16% 9% 11%
Between 5 and 10 years 13% | 17% 9% 9% | 16% | 17% | 10% | 18% | 14% 7% | 14% | 22% | 11% 7% | 12%
Between 11 and 15 years 9% 9% 14% 4% 4% 14% 5% 17% 2% 5% 5% 12% 16% 4% 6%
More than 15 years 67% 67% 65% 74% 66% 57% 75% 53% 69% 80% 67% 57% 57% 79% 71%
HOW LONG LIVED IN US | 10 or fewer 24% 24% 22% 22% 30% 29% 20% 29% 29% 15% 27% 31% 27% 17% 23%
More than 10 76% 76% 78% 78% 70% 71% 80% 71% 71% 85% 73% 69% 73% 83% 7%
CHILDREN BORN IN US | None 51% 54% 47% 70% 37% 45% 56% 48% 33% 53% 60% 53% 35% 65% 47%
One 23% 23% 27% 14% 21% 24% 21% 25% 22% 25% 16% 23% 26% 17% 24%
Two 16% 19% 11% 9% 21% 20% 12% 19% 24% 12% 13% 18% 23% 15% 10%
Three 7% 3% 11% 2% 11% 7% 6% 6% 10% 7% 4% 3% 12% 2% 9%
Four 3% 1% 3% 10% 2% 4% 2% 4% 2% 7% 0% 5% 1% 7%
Five 1% 2% 3% 1% 1% 4% 2% 2% 2%
Seven or more 0% 3% 1% 4% 2%
CHILDREN BORN INUS | Yes 51% 54% 47% 70% 37% 45% 56% 48% 33% 53% 60% 53% 35% 65% 47%
No 49% 46% 53% 30% 63% 55% 44% 52% 67% 47% 40% 47% 65% 35% 53%
LANGUAGE OF English 79% 80% 7% 81% 79% 81% 7% 80% 83% 7% 78% 86% 74% 75% 79%
INTERVIEW Espafiol 21% 20% 23% 19% 21% 19% 23% 20% 17% 23% 22% 14% 26% 25% 21%
LANGUAGE OF English US born 47% 45% 50% 47% 47% 46% 48% 46% 44% 49% 48% 46% 45% 45% 51%
g\'oTE"\TY,'\‘EW/ COUNTRY | English Foreign born 31% 35% 26% 32% 31% 34% 29% 33% 35% 28% 30% 38% 28% 30% 27%
Espariol US born 3% 2% 3% 4% 2% 2% 3% 3% 3% 4% 2% 2% 4% 3%
Espariol Foreign born 18% 18% 20% 14% 18% 17% 19% 17% 16% 20% 18% 12% 23% 21% 18%
Count 900 319 276 131 174 366 492 286 80 286 206 202 163 223 269

RESEARCH ANALYSIS BY LAKE RESEARCH PARTNERS

Washington , DC (202) 776-9066 | Berkeley, CA (510) 286-2097

Page 396




UNIDOS US - GIG ECONOMY -- NATIONWIDE -- DECEMBER 2019

GIG WORKER / REGION GIG WORKER / AGE

Not gig | Not gig Gig Gig Not gig | Not gig
Gig Gig worker | worker | Not gig [ Not gig | worker | worker | worker | worker
worker | worker | Northea| Midwes| worker | worker | Under 40 & Under 40 &
TOTAL South West st t South West 40 over 40 over
HOW LONG LIVED IN US | Less than 5years 11% 11% 11% 11% 11% 10% 17% 5% 26% 2%
Between 5 and 10 years 13% | 15% | 18% | 16% | 24% | 12% 4% | 26% 6% | 18% 6%
Between 11 and 15 years 9% 6% 15% 2% 9% 5% 6% | 17% | 10% | 10% 3%
More than 15 years 67% 68% 57% 71% 68% 73% 79% 40% 80% 46% 89%
HOW LONG LIVED IN US | 10 or fewer 24% 26% 28% 27% 24% 23% 15% 43% 10% 44% 8%
More than 10 76% 74% 72% 73% 76% 7% 85% 57% 90% 56% 92%
CHILDREN BORN IN US None 51% 41% 49% 53% 92% 57% 52% 47% 42% 50% 59%
One 23% 30% 20% 31% 8% 19% 21% 21% 28% 20% 22%
Two 16% 22% 20% 10% 12% 14% 18% 22% 15% 11%
Three 7% 5% 7% 7% 8% 8% 5% 6% 6%
Four 3% 2% 6% 2% 5% 4% 5% 3%

Five 1% 2% 3% 2% 4%

Seven or more 0% 2% 2%

CHILDREN BORN IN US Yes 51% 41% 49% 53% 92% 57% 52% 47% 42% 50% 59%
No 49% 59% 51% 47% 8% 43% 48% 53% 58% 50% 41%
LANGUAGE OF English 79% 83% 7% 73% 83% 73% 82% 83% 7% 78% 7%
INTERVIEW Espafiol 21% 17% 23% 27% 17% 27% 18% 17% 23% 22% 23%
LANGUAGE OF English US born 47% 46% 42% 48% 74% 43% 48% 52% 35% 58% 41%
INTERVIEW/COUNTRY | gnglish Foreign born 31% 35% 33% 25% 9% 30% 34% 30% 40% 19% 36%
BORNIN Espafiol US born 3% 3% 1% 5% 3% 6% 0% 2% 3% 4% 3%
Espafiol Foreign born 18% 15% 22% 22% 14% 21% 18% 15% 19% 18% 20%
Count 900 145 150 74 44 184 190 237 128 214 278

RESEARCH ANALYSIS BY LAKE RESEARCH PARTNERS
Washington , DC (202) 776-9066 | Berkeley, CA (510) 286-2097
Page 397




UNIDOS US - GIG ECONOMY -- NATIONWIDE -- DECEMBER 2019

9.DONE WORK
9.DONE WORK | AS GIG WORKER | 11.HOURS PER
AS GIG WORKER | INPASTMONTH/| WEEK AS GIG
GIG WORKER / GENDER /AGE IN PAST MONTH GENDER WORKER
Gig Gig Gig Gig Not gig | Not gig | Not gig | Not gig
worker | worker | worker | worker | worker | worker | worker | worker
Men Women Men Women Men Women Men Women Yes Yes Under 20 or
TOTAL <40 <40 40+ 40+ <40 <40 40+ 40+ Yes No Men Women 20 more
HOW LONG LIVED IN US | Less than 5 years 11% 11% 26% 6% 3% 22% 29% 2% 2% 11% 15% 6% 18% 16% 6%
Between 5and 10years | 1300 | 3605 | 13% 4% 8% | 16% | 21% 3% 8% | 179% | 19% | 22% % | 12% | 22%
Between 11 and 15 years 9% 16% 18% 7% 13% 2% 17% 5% 1% 14% 11% 12% 18% 11% 19%
More than 15 years 67% 38% 43% 83% 76% 60% 33% 90% 89% 58% 54% 60% 55% 61% 53%
HOW LONG LIVED IN US | 10 or fewer 24% 47% 39% 10% 11% 38% 50% 5% 10% 28% 35% 28% 28% 28% 28%
More than 10 76% 53% 61% 90% 89% 62% 50% 95% 90% 72% 65% 72% 72% 72% 72%
CHILDREN BORN IN US | None 51% 61% 30% 42% 42% 62% 37% 66% 52% 47% 37% 55% 37% 49% 44%
One 23% 21% 21% 25% 33% 23% 17% 14% 28% 26% 18% 24% 29% 19% 36%
Two 16% 11% 27% 27% 16% 13% 17% 16% 6% 19% 22% 18% 21% 20% 18%
Three 7% 3% 14% 2% 9% 2% 11% 2% 9% 5% 14% 3% 8% 7% 2%
Four 3% 1% 8% 10% 1% 5% 3% 0% 6% 5%

Five 1% 4% 8% 4%

Seven or more 0% 3% 4%
CHILDREN BORN INUS | Yes 51% 61% 30% 42% 2% 62% 37% 66% 52% 47% 37% 55% 37% 49% 44%
No 49% 39% 70% 58% 58% 38% 63% 34% 48% 53% 63% 45% 63% 51% 56%
LANGUAGE OF English 79% 89% 75% 81% 72% 70% 83% 79% 75% 83% 75% 89% 75% 85% 80%
INTERVIEW Espafiol 21% 11% 25% 19% 28% 30% 17% 21% 25% 17% 25% 11% 25% 15% 20%
LANGUAGE OF English US born 47% 52% 52% 37% 32% 41% 68% 47% 34% 44% 51% 44% 45% 41% 47%
INTERVIEW / COUNTRY | Engiish Foreign born 31% 37% 22% 40% 40% 29% 14% 31% 41% 38% 21% 44% 29% 42% 32%
BORNIN Espariol US born 3% 1% 2% 3% 2% 8% 2% 2% 4% 2% 3% 2% 2% 3% 1%
Espafiol Foreign born 18% 9% 22% 16% 24% 23% 15% 20% 20% 15% 22% 9% 23% 12% 19%
Count 900 128 109 74 54 78 136 145 133 276 89 155 122 152 124
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11.HOURS PER

WEEK AS GIG 11.HOURS PER WEEK AS GIG 16.HOW FIND
WORKER WORKER / GENDER GIGS 16.HOW FIND GIGS
Messag
e
Online | boards Throug
Under 20 or 20 or platfor and Chat ha
Under 20 more more Not ms and | classifi| platfor [ Word of | service
TOTAL | 20-34| Under 5| 20 Men| Women Men Women| Online | online apps ed ads ms mouth | agency
HOW LONG LIVED IN US | Less than 5 years 11% 11% 32% 8% 23% 4% 10% 17% 4% 16% 19% 15% 3% 6%
Between 5 and 10 years 13% | 26% 8% | 18% 7% | 26% | 15% | 17% | 17% | 21% | 14% | 22% | 14% | 19%
Between 11 and 15 years 9% 15% 13% 9% 11% 34% 12% 18% 13% 7% 18% 13% 29%
More than 15 years 67% 48% 60% 61% 61% 60% 41% 54% 61% 50% 59% 45% 70% 46%
HOW LONG LIVED IN US | 10 or fewer 24% 37% 40% 26% 29% 29% 25% 34% 20% 37% 33% 37% 17% 25%
More than 10 76% 63% 60% 74% 71% 71% 75% 66% 80% 63% 67% 63% 83% 75%
CHILDREN BORN INUS | None 51% 40% 52% 59% 39% 50% 32% 47% 44% 57% 41% 43% 44% 43%
One 23% 35% 11% 20% 17% 28% 51% 24% 22% 26% 26% 25% 24% 20%
Two 16% 26% 28% 17% 22% 19% 17% 18% 27% 9% 19% 32% 22% 33%
Three 7% 7% 3% 12% 2% 8% 4% 3% 13% 4% 3%
Four 3% 1% 1% 9% 2% 2% 3% 1% 3%
Five 1% 1% 2%
Seven or more 0% 2% 3%
CHILDREN BORN INUS | Yes 51% 40% 52% 59% 39% 50% 32% 47% 44% 57% 41% 43% 44% 43%
No 49% 60% 48% 41% 61% 50% 68% 53% 56% 43% 59% 57% 56% 57%
LANGUAGE OF English 79% 84% 90% 92% 76% 85% 73% 81% 81% 85% 84% 78% 81% 82%
INTERVIEW Espafiol 21% 16% 10% 8% 24% 15% 27% 19% 19% 15% 16% 22% 19% 18%
LANGUAGE OF English US born 47% 53% 41% 44% 39% 44% 53% 46% 47% 52% 47% 47% 49% 45%
INTERVIEW/COUNTRY | english Foreign born 31% 30% 50% 47% 36% 41% 19% 33% 33% 30% 35% 30% 32% 36%
BORNIN Espafiol US born 3% 1% 4% 2% 1% 2% 2% 2% 2% 2% 3%
Espafiol Foreign born 18% 16% 7% 3% 21% 15% 26% 17% 17% 12% 13% 21% 16% 18%
Count 900 69 55 79 73 76 48 249 188 155 115 83 139 60
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19.INCOME
FROM GIG WORK |  19.INCOME FROM GIG 19.INCOME FROM GIG WORK IN
16.HOW FIND GIGS /GENDER IN PAST YEAR WORK IN PAST YEAR PAST YEAR / GENDER
More More
Not Not More Less 50% or | 50% or than than
Online | Online online online | 50% or than than less less 50% 50%
TOTAL Men Women Men Women less 50% 25% 25-50% 51-75% Men Women Men Women
HOW LONG LIVED IN US | Less than 5 years 11% 12% 24% 4% 3% 13% 10% 14% 12% 9% 9% 18% 5% 18%
Between 5 and 10 years 13% | 23% 8% | 20% | 11% | 12% | 28% 7% | 20% | 35% | 129 | 12% | 38% | 12%
Between 11 and 15 years 9% 11% 14% 14% 25% 12% 18% 10% 15% 19% 14% 10% 11% 30%
More than 15 years 67% 54% 54% 62% 61% 62% 44% 68% 54% 37% 65% 60% 46% 40%
HOW LONG LIVED IN US | 10 or fewer 24% 35% 32% 24% 14% 25% 38% 21% 32% 44% 21% 30% 43% 29%
More than 10 76% 65% 68% 76% 86% 75% 62% 79% 68% 56% 79% 70% 57% 71%
CHILDREN BORN INUS | None 51% 56% 36% 51% 33% 47% 43% 49% 44% 38% 53% 41% 56% 24%
One 23% 23% 26% 20% 24% 28% 21% 22% 37% 21% 29% 27% 15% 30%
Two 16% 17% 20% 24% 30% 13% 27% 11% 15% 24% 13% 12% 24% 320
Three 7% 2% 15% 2% 7% 9% 3% 12% 3% 5% 2% 16% 7%
Four 3% 1% 3% 5% 2% 3% 3% 6% 4% 1% 7%
Five 1% 2% 2% 3% 3%
Seven or more 0% 3% 2% 4% 4%
CHILDREN BORN INUS | Yes 51% 56% 36% 51% 33% 47% 43% 49% 44% 38% 53% 41% 56% 24%
No 49% 44% 64% 49% 67% 53% 57% 51% 56% 62% 47% 59% 44% 76%
LANGUAGE OF English 79% 87% 74% 88% 70% 83% 80% 8506 80% 81% 87% 78% 88% 68%
INTERVIEW Espafiol 21% 13% 26% 12% 30% 17% 20% 15% 20% 19% 13% 22% 12% 32%
LANGUAGE OF English US born 47% 45% 46% 47% 48% 50% 41% 51% 47% 42% 53% 46% 38% 45%
INTERVIEW / COUNTRY | English Foreign born 31% 39% 27% 40% 22% 32% 37% 329 329 37% 32% 32% 50% 20%
BORNIN Espafiol US born 3% 2% 2% 2% 3% 1% 4% 1% 2% 4% 1% 2% 4% 3%
Espafiol Foreign born 18% 12% 22% 11% 27% 15% 17% 14% 18% 15% 12% 19% 7% 29%
Count 900 135 113 113 75 215 130 132 84 70 119 96 75 55
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CHILDREN IN
29.HOW PAY FOR A NEW $400 EMERGENCY EXPENSE  HOUSEHOLD PARENTAL STATUS
No Women
Could | emerge Men Women | Men no no
pay ncy Credit | Borrow | Work Could childre | childre| childre| childre
TOTAL now fund card or sell more | not pay Yes No ninHH| ninHH| nin HH| nin HH
HOW LONG LIVED IN US | Less than 5 years 11% 9% 11% 11% 6% 18% 13% 14% 7% 13% 15% 6% 9%
Between 5 and 10 years 13% 6% | 16% | 20% | 17% | 15% 7% | 18% 9% | 22% | 15% | 10% 8%
Between 11 and 15 years 9% 9% 9% 6% 14% 7% 4% 8% 9% 5% 10% 10% 9%
More than 15 years 67% 76% 64% 63% 62% 60% 76% 60% 75% 60% 60% 75% 75%
HOW LONG LIVED IN US | 10 or fewer 24% 15% 27% 31% 24% 33% 20% 32% 16% 35% 30% 15% 17%
More than 10 76% 85% 73% 69% 76% 67% 80% 68% 84% 65% 70% 85% 83%
CHILDREN BORN INUS | None 51% 57% 49% 59% 35% 41% 72% 15% 89% 15% 15% 88% 91%
One 23% 23% 22% 22% 25% 30% 9% 40% 5% 44% 37% 5% 4%
Two 16% 16% 16% 12% 19% 18% 10% 26% 5% 33% 21% 5% 4%
Three 7% 3% 8% 5% 9% 10% 6% 12% 1% 5% 16% 0% 2%
Four 3% 4% 10% 1% 6% 0% 1% 8% 1%
Five 1% 1% 1% 1% 3% 1% 1% 2% 1%
Seven or more 0% 0% 2% 1% 2%
CHILDREN BORN INUS | Yes 51% 57% 49% 59% 35% 41% 2% 15% 89% 15% 15% 88% 91%
No 49% 43% 51% 41% 65% 59% 28% 85% 11% 85% 85% 12% 9%
LANGUAGE OF English 79% 82% 78% 73% 80% 76% 83% 73% 85% 75% 72% 84% 87%
INTERVIEW Espaiiol 21% 18% 22% 27% 20% 24% 17% 27% 15% 25% 28% 16% 13%
LANGUAGE OF English US born 47% 46% 48% 39% 49% 43% 57% 46% 49% 47% 45% 44% 54%
INTERVIEW / COUNTRY | English Foreign born 31% 35% 30% 34% 29% 33% 26% 26% 35% 27% 26% 38% 31%
BORN IN Espafiol US born 3% 2% 3% 4% 2% 3% 4% 3% 3% 2% 3% 3% 2%
Espafiol Foreign born 18% 17% 18% 22% 18% 21% 13% 24% 12% 22% 25% 13% 10%
Count 900 204 696 150 245 145 148 449 451 183 267 267 183
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CHILDREN IN HOUSEHOLD / GIG HOUSEHOLD
WORKER PARENTAL STATUS / GIG WORKER INCOME
Women | Women
Men Men Women | Women | Men no [ Men no no no
childre | childre| childre| childre| childre| childre| childre| childre| Below 50
Yes Not NoNot [ ninHH [ ninHH [ ninHH | ninHH | ninHH [ nin HH [ nin HH [ nin HH 50 Thousa
Yes Gig gig No Gig gig Gig Not gig Gig Not gig Gig Not gig Gig Not gig | Thousa| ndor
TOTAL | worker [ worker | worker | worker | worker | worker | worker | worker | worker | worker| worker | worker nd more
HOW LONG LIVED IN US | Less than 5 years 11% 15% 15% 8% 6% 11% 18% 18% 14% 6% 6% 13% 7% 12% 5%
Between Sand 10years | g3 | 2005 | 16% | 14% 5% | 30% 9% | 11% | 19% | 15% 7% | 10% 3% | 16% | 11%
Between 11 and 15 years 9% | 12% 5% | 17% 5% 8% 14% 8% | 15% 6% | 20% 4% 9% 8%
More than 15 years 67% 54% 64% 61% 84% 51% 73% 57% 60% 63% 82% 57% 86% 63% 76%
HOW LONG LIVED IN US | 10 or fewer 24% 35% 31% 22% 11% 41% 27% 29% 32% 22% 12% 23% 10% 28% 16%
More than 10 76% 65% 69% 78% 89% 59% 73% 71% 68% 78% 88% 7% 90% 2% 84%
CHILDREN BORN IN US None 51% 12% 16% 91% 88% 11% 18% 13% 15% 92% 86% 88% 93% 49% 52%
One 23% 38% 41% 5% 4% 45% 40% 32% 42% 3% 7% 12% 24% 21%
Two 16% 33% 20% 2% 5% 34% 33% 32% 14% 3% 6% 4% 13% 19%
Three 7% 12% 12% 1% 6% 6% 16% 14% 1% 2% 9% 4%
Four 3% 4% 8% 0% 1% 3% 7% 10% 1% 4% 1%
Five 1% 3% 2% 4% 3% 1% 2%
Seven or more 0% 2% 3% 1%
CHILDREN BORN INUS | Yes 51% 12% 16% 91% 88% 11% 18% 13% 15% 92% 86% 88% 93% 49% 52%
No 49% 88% 84% 9% 12% 89% 82% 87% 85% 8% 14% 12% 7% 51% 48%
LANGUAGE OF English 79% 7% 69% 86% 84% 82% 68% 2% 69% 91% 79% 78% 91% 76% 84%
INTERVIEW Espafiol 21% 23% 31% 14% 16% 18% 32% 28% 31% 9% 21% 22% 9% 24% 16%
LANGUAGE OF English US born 47% 46% 46% 46% 50% 50% 43% 42% 48% 42% 46% 53% 55% 49% 46%
INTERVIEW / COUNTRY | Engiish Foreign born 31% 30% 23% 39% 34% 30% 25% 30% 21% 47% 33% 23% 35% 27% 36%
BORN IN Espafiol US born 3% 2% 4% 3% 3% 1% 5% 3% 3% 3% 3% 1% 3% 4% 1%
Espafiol Foreign born 18% 21% 27% 11% 13% 18% 27% 24% 28% 6% 18% 20% 6% 20% 14%
Count 900 212 214 154 277 102 68 109 146 100 155 54 123 544 321
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41.PEOPLE
CONTRIBUTING
TO HOUSEHOLD

HOUSEHOLD INCOME HOUSEHOLD INCOME / GENDER HOUSEHOLD INCOME / GIG WORKER INCOME
Below 50 50
Betwee| Betwee| Betwee Below 50 50 Below 50 Thousa| Thousa
Below n 25 n 50 n75 Below 50 Thousa| Thousa 50 Thousa| ndor nd or
25 and 50 | and 75 | and 100 50 Thousa| ndor nd or Thousa| nd Not more more
thousa| thousa| thousa| thousa| Thousa nd more more nd Gig gig Gig Not gig | Oneor | Two or
TOTAL nd nd nd nd nd Men [ Women Men Women | worker | worker | worker | worker fewer more
HOW LONG LIVED IN US | Less than 5 years 11% 14% 10% 4% 5% 10% 14% 4% 7% 14% 13% 4% 5% 9% 12%
Between 5and 10years | 430 | 1996 | 20% 8% | 16% | 20% | 11% 9% | 14% | 20% | 11% | 15% 9% | 14% | 13%
Between 11 and 15 years 9% 9% 8% 7% 9% 7% | 10% 8% | 10% | 12% 6% | 14% 4% 8% 9%
More than 15 years 67% 65% 62% 81% 70% 62% 64% 80% 69% 53% 70% 67% 81% 69% 66%
HOW LONG LIVED IN US | 10 or fewer 24% 26% 30% 12% 21% 31% 26% 12% 21% 34% 24% 19% 14% 23% 25%
More than 10 76% 74% 70% 88% 79% 69% 74% 88% 79% 66% 76% 81% 86% 77% 75%
CHILDREN BORN IN US None 51% 53% 46% 49% 62% 55% 43% 59% 42% 44% 51% 43% 60% 50% 51%
One 23% 23% 25% 23% 15% 24% 23% 18% 26% 26% 23% 23% 20% 22% 23%
Two 16% 11% 15% 17% 14% 16% 10% 18% 21% 17% 11% 25% 13% 17% 15%
Three 7% 9% 9% 7% 3% 14% 2% 7% 11% 7% 2% 5% 7% 6%
Four 3% 5% 4% 2% 1% 8% 3% 2% 7% 3% 5% 1%
Five 1% 2% 4% 1% 2% 2% 1% 2% 2% 2%
Seven or more 0% 4% 2% 2% 1%
CHILDREN BORN INUS | Yes 51% 53% 46% 49% 62% 55% 43% 59% 42% 44% 51% 43% 60% 50% 51%
No 49% 47% 54% 51% 38% 45% 57% 41% 58% 56% 49% 57% 40% 50% 49%
LANGUAGE OF English 79% 74% 78% 83% 85% 75% 78% 89% 7% 7% 76% 86% 82% 7% 80%
INTERVIEW Espafiol 21% 26% 22% 17% 15% 25% 22% 11% 23% 23% 24% 14% 18% 23% 20%
LANGUAGE OF English US born 47% 48% 50% 47% 46% 47% 52% 45% 47% 46% 52% 48% 45% 45% 49%
INTERVIEW / COUNTRY | Epglish Foreign born 31% 26% 29% 35% 35% 28% 26% 42% 29% 30% 24% 36% 37% 32% 30%
BORN IN Espafiol US born 3% 5% 2% 1% 3% 4% 3% 2% 1% 3% 4% 1% 2% 3% 2%
Espafiol Foreign born 18% 20% 20% 16% 11% 22% 18% 9% 22% 19% 20% 12% 17% 19% 17%
Count 900 257 278 169 79 251 293 184 137 207 306 147 167 433 467
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41.PEOPLE

CONTRIBUTING TO

41.PEOPLE CONTRIBUTING TO
HOUSEHOLD INCOME / GIG

41.PEOPLE CONTRIBUTING TO

HOUSEHOLD INCOME WORKER HOUSEHOLD INCOME / GENDER
Oneor | Oneor | Twoor | Two or
fewer fewer more more One or Oneor | Two or | Two or
Three Gig Not gig Gig Not gig | fewer fewer more more
TOTAL One Two or more| worker | worker | worker | worker Men Women Men Women

HOW LONG LIVED IN US | Less than 5 years 11% 9% 11% 15% 10% 10% 14% 11% 11% 8% 7% 19%
Between 5 and 10 years 13% | 17% | 13% | 12% | 19% | 10% | 16% | 10% | 15% | 13% | 14% | 11%
Between 11 and 15 years 9% 9% 9% 10% 15% 4% 13% 6% 5% 11% 10% 8%
More than 15 years 67% 64% 67% 63% 56% 76% 57% 73% 70% 68% 69% 62%
HOW LONG LIVED IN US | 10 or fewer 24% 27% 24% 27% 29% 19% 30% 21% 26% 21% 21% 29%
More than 10 76% 73% 76% 73% 71% 81% 70% 79% 74% 79% 79% 71%
CHILDREN BORN IN US | None 51% 45% 49% 60% 49% 53% 41% 59% 61% 41% 56% 45%
One 23% 25% 25% 16% 19% 23% 29% 19% 16% 28% 25% 21%
Two 16% 17% 16% 10% 24% 12% 17% 13% 21% 13% 13% 17%
Three 7% 7% 7% 4% 6% 6% 7% 6% 3% 10% 2% 11%
Four 3% 5% 1% 4% 2% 6% 2% 1% 9% 1% 2%
Five 1% 2% 3% 2% 3% 1% 3%

Seven or more 0% 3% 2% 1%
CHILDREN BORNINUS | Yes 51% 45% 49% 60% 49% 53% 41% 59% 61% 41% 56% 45%
No 49% 55% 51% 40% 51% 47% 59% 41% 39% 59% 44% 55%
LANGUAGE OF English 79% 76% 82% 76% 78% 7% 83% 78% 80% 75% 80% 81%
INTERVIEW Espafiol 21% 24% 18% 24% 22% 23% 17% 22% 20% 25% 20% 19%
LANGUAGE OF English US born 47% 44% 46% 56% 45% 46% 47% 51% 47% 43% 44% 54%
INTERVIEW/COUNTRY | gnglish Foreign born 31% 31% 34% 19% 33% 31% 34% 27% 33% 31% 35% 25%
BORNIN Espafiol US born 3% 3% 3% 2% 1% 4% 3% 2% 3% 3% 2% 2%
Espafiol Foreign born 18% 21% 15% 22% 21% 18% 14% 20% 17% 21% 17% 17%
Count 900 343 336 130 157 256 208 236 216 217 234 233
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41.PEOPLE CONTRIBUTING TO

HOUSEHOLD INCOME / CHILDREN IN| URBAN | URBAN AREA /
HOUSEHOLD AREA GENDER COUNTRY BORN IN
Oneor | Oneor | Twoor | Two or All Other
fewer fewer more more Urban Urban foreign foreign-
TOTAL Yes No Yes No Urban Men Women USA born Mexico born
HOW LONG LIVED IN US | Less than 5 years 11% 14% 5% 14% 9% 11% 9% 14% 11% 6% 16%
Between 5 and 10 years 13% | 22% 7% 14% | 11% | 13% 14% | 13% 13% | 12% | 15%
Between 11 and 15 years 9% 7% 9% 9% 10% 8% 8% 9% 9% 11% 7%
More than 15 years 67% 57% 80% 63% 69% 67% 70% 64% 67% 71% 62%
HOW LONG LIVED IN US | 10 or fewer 24% 36% 11% 28% 20% 24% 22% 26% 24% 18% 31%
More than 10 76% 64% 89% 72% 80% 76% 78% 74% 76% 82% 69%
CHILDREN BORN IN US | None 51% 12% 88% 18% 90% 51% 60% 41% 52% 44% 59%
One 23% 39% 5% 40% 4% 24% 21% 26% 22% 22% 23%
Two 16% 29% 5% 23% 4% 15% 16% 14% 15% 19% 12%
Three 7% 12% 2% 12% 6% 2% 11% 7% 10% 3%
Four 3% 9% 1% 3% 3% 0% 6% 3% 5% 1%
Five 1% 3% 2% 1% 2% 1% 1% 1%
Seven or more 0% 1% 0% 1%
CHILDREN BORN INUS | Yes 51% 12% 88% 18% 90% 51% 60% 41% 52% 44% 59%
No 49% 88% 12% 82% 10% 49% 40% 59% 48% 56% 41%
LANGUAGE OF English 79% 69% 85% 76% 85% 79% 80% 7% 94% 63% 60% 67%
INTERVIEW Espafiol 21% 31% 15% 24% 15% 21% 20% 23% 6% 37% 40% 33%
LANGUAGE OF English US born 47% 44% 46% 47% 51% 47% 45% 48% 94%
INTERVIEW/COUNTRY | £n4jish Foreign born 31% 25% 38% 28% 32% 31% 34% 28% 63% 60% 67%
BORN IN Espafiol US born 3% 3% 3% 2% 3% 3% 3% 3% 6%
Espaiiol Foreign born 18% 27% 12% 21% 13% 18% 17% 20% 37% 40% 33%
Count 900 208 225 241 226 832 424 408 449 441 225 216
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COUNTRY BORN IN / GENDER COUNTRY BORN IN / GIG WORKER|
us us Foreign | Foreign
us us Foreign | Foreign born born born born
born born born born Gig Not gig Gig Not gig
TOTAL Men Women Men Women | worker | worker [ worker | worker
HOW LONG LIVED INUS | Less than 5 years 11% 9% 13% 13% 10%
Between 5 and 10 years 13% 15% 1206 17% 10%
Between 11 and 15 years 9% 8% 10% 14% 50
More than 15 years 67% 69% 65% 56% 75%
HOW LONG LIVED INUS | 10 or fewer 24% 24% 25% 30% 20%
More than 10 76% 76% 75% 70% 80%
CHILDREN BORN INUS | None 51% 60% 43% 46% 56%
One 23% 20% 25% 24% 21%
Two 16% 16% 14% 20% 12%
Three 7% 3% 11% 7% 6%
Four 3% 1% 5% 2% 4%
Five 1% 1% 1%
Seven or more 0% 1% 1%
CHILDREN BORN INUS | Yes 51% 60% 43% 46% 56%
No 49% 40% 57% 54% 44%
LANGUAGE OF English 79% 94% 95% 67% 60% 96% 93% 67% 60%
INTERVIEW Espafiol 21% 6% 5% 33% 40% 4% 7% 33% 40%
LANGUAGE OF English US born 47% 94% 95% 96% 93%
INTERVIEW / COUNTRY | Engjish Foreign born 31% 67% 60% 67% 60%
BORNIN Espafiol US born 3% 6% 5% 1% 7%
Espafiol Foreign born 18% 33% 40% 33% 40%
Count 900 217 233 229 212 175 254 185 236
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HOW LONG
COUNTRY BORN IN / GIG WORKER / GENDER COUNTRY BORN IN / AGE LIVED IN US
us us us us Foreign | Foreign | Foreign | Foreign
born born born born born born born born us Foreign
Gig Gig Not gig | Not gig Gig Gig Not gig | Not gig born us born Foreign
worker | worker | worker | worker | worker | worker | worker | worker | Under | born 40| Under | born 40 10 or More
TOTAL Men Women Men Women Men Women Men Women 40 & over 40 & over fewer | than 10
HOW LONG LIVED IN US | Less than 5 years 11% 9% 17% 9% 11% 20% 3% 44%
Between Sand 10years | 34, 23% | 11% % | 12% 23% 6% | 56%
Between 11 and 15 years 9% 12% | 16% 4% 6% 14% 5% 11%
More than 15 years 67% 56% 56% 79% 70% 43% 87% 89%
HOW LONG LIVED IN US | 10 or fewer 24% 32% 28% 17% 23% 43% 8% 100%
More than 10 76% 68% 2% 83% 7% 57% 92% 100%
CHILDREN BORN IN US None 51% 54% 35% 65% 48% 49% 54% 54% 50%
One 23% 22% 26% 17% 25% 21% 24% 23% 22%
Two 16% 18% 22% 15% 9% 16% 15% 13% 16%
Three 7% 3% 12% 2% 10% 8% 6% 6% 7%
Four 3% 0% 5% 1% 6% 4% 2% 2% 3%
Five 1% 3% 2% 1% 1%
Seven or more 0% 2% 1% 2%
CHILDREN BORN INUS | Yes 51% 54% 35% 65% 48% 49% 54% 54% 50%
No 49% 46% 65% 35% 52% 51% 46% 46% 50%
LANGUAGE OF English 79% 96% 95% 92% 95% 76% 55% 60% 61% 95% 93% 60% 66% 41% 71%
INTERVIEW Espafiol 21% 4% 5% 8% 5% 24% 45% 40% 39% 5% 7% 40% 34% 59% 29%
LANGUAGE OF English US born 47% 96% 95% 92% 95% 95% 93%
INTERVIEW / COUNTRY | Engiish Foreign born 31% 76% 550 60% 61% 60% 66% 40% 69%
BORNIN Espafiol US born 3% 4% 5% 8% 5% 5% 7%
Espafiol Foreign born 18% 24% 45% 40% 39% 40% 34% 58% 29%
Count 900 97 77 109 146 102 83 114 122 272 177 200 241 108 342
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HOW LONG CHILDREN BORN | LANGUAGE OF | LANGUAGE OF INTERVIEW
LIVED IN US IN US INTERVIEW / COUNTRY BORN IN
Betwee Espafio
n5and More English | English |
10 than 15 Espafio us Foreign | Foreign
TOTAL years years Yes No English | born born born
HOW LONG LIVED IN US | Less than 5 years 11% 11% 11% 6% 18% 6% 18%
Between 5 and 10 years 13% | 100% 15% | 12% 9% | 21% 9% | 21%
Between 11 and 15 years 9% 8% 9% 5% 14% 6% 15%
More than 15 years 67% 100% 66% 68% 79% 47% 79% 46%
HOW LONG LIVED IN US | 10 or fewer 24% 100% 25% 23% 15% 39% 16% 39%
More than 10 76% 100% 75% 77% 85% 61% 84% 61%
CHILDREN BORN IN US None 51% 56% 50% 100% 55% 43% 56% 43%
One 23% 21% 23% 46% 20% 26% 20% 27%
Two 16% 16% 17% 32% 15% 16% 15% 16%
Three 7% 3% 6% 13% 5% 10% 5% 10%
Four 3% 1% 3% 6% 3% 3% 3% 3%
Five 1% 1% 2% 1% 1% 1% 1%
Seven or more 0% 3% 1% 1% 1%
CHILDREN BORN IN US Yes 51% 56% 50% 100% 55% 43% 56% 43%
No 49% 44% 50% 100% 45% 57% 44% 57%
LANGUAGE OF English 79% 43% 75% 69% 58% 100% 100% 100%
INTERVIEW Espaiiol 21% 57% 25% 31% 42% 100% 100%
LANGUAGE OF English US born 47% 60% 100%
INTERVIEW / COUNTRY | English Foreign born 31% 42% 72% 68% 55% 39% 100%
BORN IN Espafiol US born 3% 13%
Espafiol Foreign born 18% 56% 25% 31% 42% 86% 100%
Count 900 61 303 230 221 711 189 424 279 162
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